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The Consumer Price Index is published monthly and is not subject to revisions. 


Index for the month 
November 2007 
December 2007 
January 2008 
February 2008 
March 2008 
April 2008 

May 2008 

June 2008 

July 2008 
August 2008 
September 2008 
October 2008 
November 2008 
December 2008 


Release date 
December 18, 2007 
January 25, 2008 
February 19, 2008 
March 18, 2008 
April 17, 2008 

May 21, 2008 

June 19, 2008 

July 23, 2008 
August 21, 2008 
September 23, 2008 
October 24, 2008 
November 21, 2008 
December 19, 2008 
January 23, 2009 
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Highlights 


* Consumer prices were up by 2.2% during the 12-month period leading up to January 2008. With a 1.4% growth, 
the core index continued its deceleration that began in July 2007. Lower prices for motor vehicles were the main 
contributor to the deceleration of the all-items and the core indexes. 


Chart 1 
Percentage change in the consumer price index and major components from the same month of the previous year, 
Canada, not seasonally adjusted 


percentage change 
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Source(s): CANSIM table number 326-0020. 
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Briefing notes 


| All-items Consumer Price Index: 


| * The 20.9% growth in gasoline prices over the 12 months leading up to January was mainly responsible for the rise in the 
all-items index. The acceleration in gasoline prices in January compared to December is due more to a drop in the index 
at this time last year than to any recent changes. 


_+* Mortgage interest cost (+7.6%) and homeowners’ replacement cost (+4.5%) continued to make a strong contribution to 
the annual rise in the all-items index. 


* The 12-month decrease in prices to purchase and lease passenger vehicles (-4.9%) was the main factor in the slowdown 
in the all-items index and the core index. 


_ © The 12-month growth in consumer prices slowed or remained unchanged in all provinces in January. 


Annual and monthly percentage change in the most quoted indexes 


Annual percentage Monthly percentage 

Percentage Percentage Percentage Percentage 

change change change change 

January 2008 from December 2007 from January 2008 from § December 2007 from 

January 2007 December 2006 December 2007 November 2007 

percentage 

All-items IAP! 2.4 -0.2 0.1 
Core consumer price index (CPI) 

(Bank of Canada definition) 1.4 leo 0.1 -0.3 
All-items excluding energy eee ies -0.2 -0.1 
Goods 0.9 ee -0.1 -0.2 
Services Si 30 -0.3 0.3 


| Main contributors to the 12-month change of the all-item index (+2.2%): 
Main upward contributors: 
* Gasoline (+20.9%) 
* Mortgage interest cost (+7.6%) 
* Homeowner's replacement cost (+4.5%) 
* Fuel oil and other fuels (+24.7%) 
Main downward contributors: 
* Purchase and leasing of passenger vehicles (-4.9%) 


* Computer equipment and supplies (-16.7%) 


* Women’s clothing (-4.5%) 


¢ Fresh fruit (-6.9%) 
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Main upward contributors: 

* Gasoline (+1.9%) 

* Fresh vegetable (+7.1%) 

* Mortgage interest cost (+0.7%) 
* Water (+5.2%) 


Main downward contributors: 


* Travel tours (-10.3%) 
* Air transportation (-4.6%) 


* Men’s clothing (-3.4%) 


Main contributors to the monthly change of the all-item index not seasonally adjusted (-0.2%) 


* Purchase and leasing of passenger vehicles (-0.5%) 


Historical information on the main indices and the main contributors to the 12-month change 


Index 


Historical information 


All-items index 


Core index 


All-items index excluding energy 


Goods index 


Services index 


Gasoline 


Mortgage interest cost 


Homeowner's replacement cost 


Fuel oil and other fuels 


Purchase and leasing of passenger vehicles 


Computer equipment and supplies 


Women’s clothing 


Fresh fruit 


2.2% increase (compared to a 2.4% increase in December). 
Smallest 12-month increase since August 2007 (+1.7%). 


1.4% increase (compared to 1.5% growth in December). 
Smallest increase since July 2005 (+1.3%). 


1.3% growth (compared to a 1.7% rise in December). 
Smallest rise since December 2005 (+1.3%). 


0.9% increase (compared to 1.2% growth in December). 


3.3% rise (compared to a 3.5% rise in December). 
Slowest increase since June 2007 (+3.3%). 


20.9% increase (compared to 14.9% growth in December). 
Sharpest growth since September 2005 (+34.7%). 


7.6% rise (compared to a 7.3% increase in December). 
Sharpest rise since May 1991 (8.9%). 


4.5% increase (compared to 4.4% in December). 
Smallest growth since September 2005 (+4.5%). 


24.7% increase (compared to 27.1% in December). 


4.9% decrease (compared to a 4.1% decrease in December). 
Biggest decrease since December 1960 (-5.9%). 


16.7% decline (compared to a 13.7% drop in December). 
The sharpest decline since August 2007 (-17.4%). 


4.5% drop (compared to a 0.4% decrease in December). 
The sharpest decline posted since January 2005 (-5.1%). 


6.9% decrease (compared to a 7.2% decline in December). 
Smallest drop since September 2007 (-4,2 %). 


tS ea ee ee ee ee 


Statistics Canada — Catalogue no. 62-001-X 9 


The Consumer Price Index — January 2008 


en el 


Historical information on the main indices and the main contributors to the monthly change 


Index 


Historical information 


All-items index 


Core index 


All-items index excluding energy 


Goods index 
Services index 
Gasoline 


Fresh vegetable 


Mortgage interest cost 


Water 


Purchase and leasing of passenger vehicles 


Travel tours 


Air transportation 


Men's clothing 


0.2% drop (compared to a 0.1% increase in December). 
This index had dropped 0.3% in October 2007. 


0.1% rise (compared to 0.3% decrease in December). 
Most significant rise since September 2007 (+0.4%). 


0.2% drop (compared to 0.1% decrease in December). 
This index had dropped 0.3% in January 2005. 


0.1% decline (compared to a 0.2% decrease in December). 
0.3% drop (compared to 0.3% rise in December). 
1.9% rise (compared to a 1.7% increase in December). 


7.1% growth (compared to 6.2% growth in December). 
Highest growth since February 2007 (+12.0%). 


0.7% growth (compared to 0.8% rise in December). 
Growth between 0.7% and 0.8% since July 2007. 


5.2% rise (after remaining unchanged in December). 
Biggest increase since January 2006 (+5.2%). 


0.5% decline (after remaining unchanged in December). 
This index declined 1.4% in October. 


10.3% decrease (after remaining unchanged in December). 
Biggest decrease since January 2007 (-11.2%). 


4.6% drop (compared to a 6.2% increase in December). 
This index had dropped 4.9% in September 2007. 


3.4% decrease (compared to a 3.2% decrease in December). 
Biggest decrease since June 2007 (-4.5%). 


eS 
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Analysis 


Consumer prices were up by 2.2% during the 12-month period leading up to January 2008. With a 1.4% growth, the 
core continued its deceleration that began in July 2007. Lower prices for motor vehicles were the main contributor 
to the deceleration of the all-items and the core indexes. 


For the fifth straight month, growth in the all-items index was due mainly to the 12-month rise in gasoline prices 
and mortgage interest cost. The upward pressure on the all-items index of these two components was mitigated, to 
some extent, by the one-percentage-point reduction in the goods and services tax (GST) that took effect in January 
and the reduction in motor vehicle prices. 


Excluding gasoline, the all-items CPI increased only 1.3% in the year to January 2008. 


The 12-month change in the Bank of Canada’s core index, which is used to monitor the inflation control target, 
advanced 1.4% in January, its smallest gain since July 2005. 


If the seasonal effect is excluded, consumer prices rose 0.1% between December 2007 and January 2008, compared 
to an increase of 0.2% during the same period for the core index. 


Unadjusted consumer prices fell 0.2% between December 2007 and January 2008, a reversal of the 0.1% increase 
during the previous period. This downturn was mainly due to seasonal declines in prices for tour packages and air 
transportation. 


The core index climbed 0.1% between December 2007 and January 2008 after falling 0.3% during the previous 
period. This shift is due in part to the movement in prices for women’s clothing, which recorded a monthly drop of 
only 0.4% in January compared to 4.7% in December. 


12-month change: Higher gasoline prices remain the main source of upward pressure 


With a 12-month change of 20.9%, up substantially from the 14.9% posted last month, gasoline prices continued to 
be the main factor in higher consumer prices. The increase is due more to a sharp drop in gasoline prices at this time 
last year than to a rise in recent pump prices. Between December 2006 and January 2007, gasoline prices fell 3.1% 
while they rose 1.9% during the same period of the following year. The 12-month rise in gasoline prices in January 
is the steepest recorded since September 2005 (+34.7%) when Hurricane Katrina disrupted activities in this sector. 
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Chart 1 
Evolution of the gasoline price index, Canada, not seasonally adjusted 
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Source(s): CANSIM table number 326-0020. 


The recent increase in gasoline prices could be partly explained by the increase in crude oil prices. The price for the 
barrel went over the historical threshold of 100$US for the first time on January 34. The strong seasonal demand 
and the slowdown of production in OPEC countries exerted downward pressure on stocks which, in turn, translated 
into higher crude oil prices. Moreover, geopolitical tensions in Nigeria and in Iran also caused price volatility. During 
this same period last year, mild winter temperature in North America, high inventory levels of crude oil and a relatively 
stable geopolitical situation in oil producing countries led to a decrease in crude oil prices. 


Over the twelve months to January 2008, prices for other oil derivates, such as heating oil and other fuels, 
increased 24.7%. This is a slight slowdown compared to the 27.1% increase posted in December. This slower 
growth occurred despite colder temperatures that gave rise to higher demand and low inventory levels in the 
Northeastern United States. 


The 12-month change in mortgage interest cost continued to advance in January (+7.6%). This cost rose 7.3% in 
December and 7.0% in November. These increases have resulted from the relatively low levels in this index during 
the same period last year. On a monthly basis, the mortgage interest cost index slowed. 


LLLP LLL LL CC CL 
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Chart 2 
Percentage change in mortgage interest cost from the previous month, Canada, not seasonally adjusted 
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Source(s): CANSIM table number 326-0020. 


The 4.5% increase in homeowners’ replacement cost, which represents the cost of maintaining a housing structure, 
also contributed to the rise in the cost of owned accommodation. This rise was slightly higher than the 4.4% 
increase reported in December. If the increase last month is excluded, the growth in January is the lowest since 
September 2005. 


Canadians spent 1.1% more for food purchased in grocery stores than in the same month in 2007. However, this 
relatively modest increase hides substantial changes in some of the elements that make up this component of the 
basket. The strongest upward pressure on this index came from a rise in bakery product prices (+6.7%). Bakery 
product prices were impacted by the rise in wheat prices on international markets. Prices for dairy products (+2.6%) 
were also up. 


Declines in other food components moderated the 12-month rise in the overall cost of food. Lower prices for fresh 
fruit (-6.9%) and fresh vegetables (-4.7%) slowed the rise in the price of food purchased in stores. These decreases 
were observed at a time of the year when a considerable portion of such products are imported and when the value 
of the Canadian dollar, in comparison to its U.S. counterpart, was higher compared to the same period last year. 
The 12.8% drop in the price of oranges was particularly remarkable and reflects the high costs recorded during this 
time last year when frost impacted crops. 


The 4.9% decrease in prices to purchase and lease passenger vehicles was the main factor that mitigated the rise in 
consumer prices. Substantial decreases have been observed in the past three months owing to the combined impact 
of the reduction in the GST and discounts awarded by manufacturers on new models over the past several months. 
This continuation of incentives came at a time when the Canadian dollar compared favourably to its U.S. counterpart. 
The sharp downward movement in vehicle prices in January 2008 is in contrast to the variations observed during 
this time of the year. 
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Chart 3 
Percentage change in the purchase and leasing of passenger vehicles index from the corresponding month of the 
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The downward trend in prices for computer equipment and supplies (-16.7%) continued in January. This is the 
steepest decline recorded since August 2007. Price decreases were particularly significant for monitors and laptops. 


percentage change 
5 Wa: 


0.5 


Source(s): CANSIM table number 326-0020 


Women's clothing prices were down by 4.5% in January. A decrease of such magnitude has not been observed 
since January 2005. Post-Christmas sales and the GST decline exerted a downward pressure on women’s clothing. 


Consumer prices eased in Western provinces 


The 12-month rise in consumer prices slowed or remained steady in all provinces in January 2008, in comparison to 
December 2007. Prices to purchase and lease passenger vehicles were the main moderating factor in the growth 
in consumer prices from coast to coast. 


Consumers in Alberta spent 3.6% more in January 2008 for their goods and services than in the same month of the 
previous year, down from the 4.1% recorded in December. 


In Saskatchewan, consumer prices advanced 3.2% in the 12 months proceeding January 2008, after posting 
an increase of 3.7% in December. Prices to purchase and lease passenger vehicles were the key factor in this 
slowdown, dropping 5.1% in January on the heels of a 3.8% decrease in December. 


British Columbia experienced an increase of only 0.8% in consumer prices, the slowest rate of growth since 
January 2002. This province experienced the smallest 12-month rise in gasoline prices (+6.1%). 


Month-to-month change: GST reduction contributes to lower consumer prices 


A number of factors contributed to the 0.2% drop in the all-items CP! between December 2007 and January 2008. 
Vehicle purchase and lease prices had a substantial downward impact, falling 0.5% during this period. This decline 
was the result of the combined impact of the GST reduction and manufacturer discounts on new models. 


Another key factor was the index for travel tours, which dropped 10.3%. 
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Lower prices for air transportation (-4.6%) also applied downward pressure on consumer prices. This decrease was 
driven mainly by the rollback in the cost of transatlantic flights and flights to Asia and the Pacific. The cost of these 
flights rose between November and December. Lower prices for air travel are frequently observed in January. 


Prices for men’s clothing were down by 3.4% on a monthly basis. This is the largest drop since June 2007. Men’s 
clothing prices typically drop between December and January. Lower prices were recorded for a wide range of 
clothing. 


In contrast, the 1.9% rise in prices at the pump partially offset these downward pressures. This represents a slight 
acceleration from the 1.7% increase observed in December. 


Canadians saw the price of food purchased in stores rise by 1.2% between December 2007 and January 2008. The 
seasonal increase in the cost of fresh vegetables (+7.1%) was the main contributor to this rise. It was driven in part 
by higher prices for tomatoes (+19.0%). Higher meat prices (+1.0%), largely driven by the rise in the price of chicken 
(+3.3%), also drove up food prices. In addition, a rise in dairy product prices (+1.3) also contributed to this increase. 


Mortgage interest cost was up by 0.7% in January, a slowdown from the 0.8% increases posted in the previous four 
months. The impact of the change in interest rates on the rise in this component was virtually identical to that of the 
change in new housing prices. 


The cost of water climbed 5.2% between December 2007 and January 2008. An increase of such magnitude has 
not been observed since January 2006. Water prices rose in several municipalities. The provinces that experienced 
the most significant increases were Newfoundland and Labrador (+8.7%), Saskatchewan (+7.1%), British Columbia 
(7.1%) and Manitoba (+7.0%). Higher prices for this component are frequently observed during this period of the 
year. 


Core index slows for a seventh straight month 


The Bank of Canada’s core index was up by 1.4% in January 2008 over January 2007, down slightly from the 1.5% 
rate of growth recorded in the previous month. This is the seventh consecutive slowdown for this index. The 4.9% 
decrease in prices to purchase and lease passenger vehicles were mainly responsible for mitigating the rise in 
consumer prices. The 12-month increase in the core index posted in January is the lowest since July 2005. In 
January, homeowner’s replacement cost continued to drive up the core index. 


The core index is obtained by removing the effect of the changes in indirect taxes from the all-items CPI! from which 
the eight most volatile components identified by the Bank of Canada have been excluded. These volatile components 
are fruit, fruit preparations and nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; 
heating oil and other fuels; gasoline; inter-city transportation; and tobacco products and smokers’ supplies. 


Between December 2007 and January 2008, the unadjusted core index rose 0.1%, up from the 0.3% decline posted 
during the previous month. 


Energy index slows on a monthly basis with the slowdown in prices for heating oil 
and other fuels 


The energy index climbed by 11.0% between January 2007 and January 2008, up from the 8.7% rise observed in 
December. This growth can be attributed mainly to gasoline prices, which experienced a 12-month climb from 14.9% 
in December 2007 to 20.9% in January 2008. The increase resulted more from the relatively low level of this index 
last year than from any recent market developments. Higher prices in heating oil and other fuels (+24.7%) also 
contributed to the rise of this index. These upward pressures were Offset in part by the 0.9% drop in the price of 
electricity and 0.6% decline in natural gas prices. 


Month over month, the energy index slowed. It rose only 0.6% between December 2007 and January 2008 after 
increasing 1.2% in the previous month. This slowdown can be attributed for the most part to the price of heating 
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oil and other fuels, which increased only 2.5% on a monthly basis in January after jumping 9.9% in December. 
The 1.9% increase in gasoline prices drove the monthly increase in this index. 


Costs for owned accommodation continue to exert strong upward pressure on the 
services index 


The price for services grew 3.3% in the 12 months leading up to January 2008, which is slightly lower then the 
growth recorded in the previous period (+3.5%). This rise is primarily the result of increases in mortgage interest 
cost (+7.6%) and homeowners’ replacement cost (+4.5%). The drop in prices for vehicle leases (-4.9%) partially 
mitigated this growth. 


The unadjusted price for services fell by 0.3% between December 2007 and January 2008. This drop was due 
mainly to lower prices for travel tours (-10.3%) and air transportation (-4.6%). 


The unadjusted goods index climbed 0.9% between January 2007 and January 2008, a slowdown from the 1.2% 
increase posted in December. This reduction was mainly the result of lower prices for vehicle purchases and for 
computer equipment and supplies. 


Non-durable goods (+3.9%) exerted the strongest upward pressure on the unadjusted goods index. This increase 
was largely driven by gasoline (+20.9%). 


This upward pressure was offset in part by the movement in prices for durable goods. This index fell 4.2% in 
the 12-month period proceeding January 2008, coming on the heels of the record low decline of 3.2% recorded in 
December 2007. The key factor in this decline was lower prices for vehicle purchases and for computer equipment 
and supplies. 


Semi-durable goods also slowed the 12-month growth in the goods index, falling 1.0% in January 2008 compared to 
an increase of 0.7% in December 2007. The prices of women’s clothing largely contributed to the decrease in this 
index with a decline of 4.5% in January compared to only 0.4% in December. 


Between December 2007 and January 2008, the goods index was down by 0.1%, following the 0.2% decline 
recorded in the previous month. The strongest downward pressure on this index came from durable goods (-1.1%), 
driven by lower prices for vehicle purchases. Semi-durable goods (-1.1%) also contributed, although to a lesser 
extent, to this decline. The 0.7% increase in the prices of non-durable goods partially mitigated the impact of these 
increases. 


Seasonally adjusted CPI up 0.1% between December and January 


On a seasonally adjusted basis, the all-items CPI advanced by 0.1% between December 2007 and January 2008, 
down from the 0.3% rise recorded last month. Seasonally adjusted CPI growth in January was mainly the result of 
higher food prices (+0.3%). 


The seasonally adjusted core index was up 0.2% between December 2007 and January 2008 after increasing 0.1% 
during the previous period. 


Impact of decline in Goods and Services Tax (GST) 


Since the price changes measured by the CPI take into account the value of the consumption taxes paid by 
Canadians, the one percentage point decrease in the GST announced by the government to take effect in January 
will have an impact on the CPI in that month. 


A rough estimation of this impact is that the rate of change would be lower by 0.6% than it otherwise would have 
been if the entire amount of the decrease were transferred to consumers through lower prices. To the extent that 
businesses raise their margins at the same time the impact could be correspondingly less. Also, if some businesses 
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had already reduced their prices in anticipation of the coming GST reduction (e.g. car dealers), the impact in January 
would also be less. 


Chart 4 
Percentage change in the consumer price index from the same month of the previous year, Canada, 2002=100, 
not seasonally adjusted 


percentage change 


6 


J J J J J J J 
2002 2003 2004 2005 2006 2007 2008 


Source(s): CANSIM table number 326-0020. 


Chart 5 
Percentage change in the all-items index from the previous month, Canada, Whitehorse, Yellowknife and 
Iqaluit, 2002=100, not seasonally adjusted 
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Chart 6 
Percentage change in the all-items index from the same month of the previous year, Canada, Whitehorse, Yellowknife 


and Iqaluit, 2002=100, not seasonally adjusted 
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Related products 
== _—_—_—_————————___—_—_—_—_—— 


Selected publications from Statistics Canada 


62-010-X Consumer Prices and Price Indexes 
62-557-X Your Guide to the Consumer Price Index 
62F0014M Analytical Series - Prices Division 

62-553-X The Consumer Price Index Reference Paper 


Selected technical and analytical products from Statistics Canada 


62F0014M1996001 How Inflation and Income Tax Affect the Return on a Safe Investment 
62F0014M2001014 Televisions: Quality Changes and Scanner Data 
62F0014M2001015 Housing Depreciation in the Canadian CPI 


Selected CANSIM tables from Statistics Canada 


326-0009 Average retail prices for gasoline and fuel oil, by urban centre, monthly 

326-0012 Average retail prices for food and other selected items, monthly 

326-0015 Inter-city indexes of retail price differentials for selected groups of consumer goods and services, 
annual 

326-0020 Consumer price index (CPI), 2005 basket content, monthly 

326-0021 Consumer price index (CPI), 2005 basket content, annual 

326-0022 Consumer price index (CPI), seasonally adjusted, 2005 basket content, monthly 


Selected surveys from Statistics Canada 
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Selected summary tables from Statistics Canada 


* Consumer Price Index, 
* Consumer Price Index, 
* Consumer Price Index, 
* Consumer Price Index, 
* Consumer Price Index, 
* Consumer Price Index, 
* Consumer Price Index, 
* Consumer Price Index, 
* Consumer Price Index, 


* Consumer Price Index, 


by province (monthly) 

by city (monthly) 

food, by province (monthly) 

shelter, by province (monthly) 

household operations, furnishings and equipment by province (monthly) 
clothing and footwear, by province (monthly) 

transportation, by province (monthly) 

health and personal care, by province (monthly) 

recreation, education and reading, by province (monthly) 


alcoholic beverages and tobacco products, by province (monthly) 


* Canada: Economic and financial data 


* Consumer Price Index, 


provinces 


* Consumer price index, historical summary, by province or territory 


* Gasoline and fuel oil, average retail prices by urban centre (monthly) 


* Food and other selected items, average retail prices (monthly) 


* Gasoline and fuel oil, average retail prices by urban centre 


* Food and other selected items, average retail prices 


* Consumer Price Index, 
* Consumer Price Index, 
* Consumer Price Index, 
* Consumer Price Index, 
* Consumer Price Index, 
* Consumer Price Index, 
* Consumer Price Index 


* Consumer Price Index, 


food, by province 

shelter, by province 

household operations, furnishings and equipment, by province 
clothing and footwear, by province 

transportation, by province 


health and personal care, by province 


, recreation, education and reading, by province 


alcoholic beverages and tobacco products, by province 


* Inter-city indexes of consumer price levels 


* Consumer Price Index, 


by city 
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* Consumer Price Index, historical summary 
* Selected economic indicators, Canada and United States (monthly and quarterly) 
* Education price index, by provinces 


* Economic indicators, by province and territory (monthly and quarterly) 


For further reading 


Detailed information on the methodology and concepts of the CPI is contained in The Consumer Price Index 
Reference Paper, Updating Based on 1992 Expenditures, (Occasional), catalogue no. 62-553-X. 


Information regarding the Household Spending Survey is contained in Spending Patterns in Canada, 2005, 
catalogue no. 62-202-X. 


A brief non-technical document entitled Your Guide to the Consumer Price Index (Occasional) catalogue 
no.62-557-X answers the frequently asked questions about the construction and use of the CPI. 


For further information, contact the Consumer Prices Section, Prices Division, Statistics Canada, Ottawa, Ontario 
K1A OT6 (613-951-9606), or you can also search through the Statistics Canada catalogue which lists all current 
products and services available from Statistics Canada. 
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Statistical tables 


Table 1 


The Consumer Price Index — January 2008 


The Consumer Price Index, major components and special aggregates, ‘ Canada, not seasonally adjusted 


CANSIM Relative 2 Indexes Percentage change 
vector importance January 2008 from 
number 
January December January December January 
2008 2007 2007 2007 2007 
2002=100 
a Si foe ee a ee See eee 
All-items (v41690973) 100.0 111.8 112.0 109.4 -0.2 2.2 
Food (v41690974) 17.0 112.4 AA 110.9 0.6 1.4 
Shelter (v41691050) 26.6 119.2 119.2 114.8 0.0 3.8 
Household operations, furnishings and equipment (v41691067) 11.1 103.3 103.5 102.4 -0.2 0.9 
Clothing and footwear (v41691108) 5.4 92.2 93.7 94.2 -1.6 -2.1 
Transportation (v41691128) 19.9 117.6 1175 113.3 0.1 3.8 
Health and personal care (v41691153) 4.7 107.5 Overs 106.3 -0.2 1.1 
Recreation, education and reading (v41691170) A222 99.6 101.2 99.2 -1.6 0.4 
Alcoholic beverages and tobacco products (v41691206) 351 126.4 126.2 124.2 0.2 1.8 
All-items (1992=100) (v41713403) 133.0 133.3 130.3 -0.2 2.1 
Special aggregates 
Goods (v41691222) 48.8 107.3 107.4 106.3 -0.1 0.9 
Durable goods (v41691223) Hers 91.9 92.9 95.9 -1.1 -4.2 
Semi-durable goods (v41691224) lee: 93.4 94.4 94.3 -1.1 -1.0 
Non-durable goods (v41691225) 28.2 119.5 118.7 115.0 0.7 3.9 
Services (v41691230) Diz 116.2 116.5 112.5 -0.3 33 
All-items excluding food (v41691232) 83.0 Bala 112.0 109.1 -0.3 2.4 
All-items excluding food and energy (v41691233) 73.6 109.0 109.4 107.6 -0.4 (ee. 
All-items excluding energy (v41691238) 90.6 109.6 109.8 108.2 -0.2 13 
All-items excluding gasoline (v41693245) Obert 110.2 110.5 108.8 -0.3 1.3 
All-items excluding shelter, insurance and financial services (v41693246) 69.9 108.0 108.3 106.5 -0.3 1.4 
Energy (v41691239) 9.4 139.0 138.2 125.2 0.6 11.0 
All-items excluding alcoholic beverages, tobacco products and 
smokers’ supplies (v41691241) 96.9 aie 111.4 108.8 -0.2 2.2 
Core consumer price index (CPI) (Bank of Canada definition)3 (v41693242) 82.7 110.1 110.0 108.6 0.1 1.4 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Table 2 
The Consumer Price Index, major components and special aggregates, 1 Canada, seasonally adjusted 
CANSIM Relative 2 Indexes Percentage change 
vector importance January 2008 from 
number January December January December January 
2008 2007 2007 2007 2007 
2002=100 
All-items (v41690914) 100.0 a12°5 112.4 110.1 0.1 2.2 
Food (v41690915) 17.0 e2ost 111.8 110.7 0.3 13 
Shelter (v41690916) 26.6 119.2 119.2 114.8 0.0 3.8 
Household operations, furnishings and equipment (v41690917) Aide 103.5 103.5 102.5 0.0 1 0 
Clothing and footwear (v41690918) 5.4 94.3 95.2 96.4 -0.9 2.2 
Transportation (v41690919) 19.9 117.6 tA? 113.3 0.1 3.8 
Health and personal care (v41690920) 47 108.0 107.9 106.7 0.1 1.2 
Recreation, education and reading (v41690921) dee 101.4 101.8 101.0 -0.4 0.4 
Alcoholic beverages and tobacco products (v41690922) Sad 126.5 126.7 124.4 -0.2 1.7 
Special aggregates 
All items LA food (v41690923) 83.0 112.4 112.6 109.8 -0.2 4 
All-items excluding food and energy (v41690924) 73.6 109.3 109.5 107.9 -0.2 1.3 
All-items excluding eight of the most volatile components (Bank 
of Canada definition) (v41690925) 82.7 109.3 109.5 108.3 -0.2 : 
Core consumer price index (CPI) (Bank of Canada definition)3 (v41690926) 82.7 110.4 110.2 108.8 0.2 


pee Oey eee ee a SS em 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 3 
The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit 1, not seasonally adjusted 


CANSIM Indexes Percentage change 

vector January 2008 from 
= January December January December January 
2008 2007 2007 2007 2007 

2002=100 

Newfoundland and Labrador (v41691244) 111.9 111.8 109.6 0.1 Zl 
Prince Edward Island (v41691379) 114.2 114.7 Aes) -0.4 2.4 
Nova Scotia (v41691513) 113.5 113.6 110.1 -0.1 our 
New Brunswick (v41691648) Rat 111.9 109.2 -0.2 Zo 
Quebec (v41691783) 111.0 111.1 108.8 -0.1 2.0 
Ontario (v41691919) 110.9 divest 108.6 -0.2 2 
Manitoba (v41692055) 110.8 110.9 109.1 -0.1 1.6 
Saskatchewan (v41692191) 113.0 112.9 109.5 0.1 5 
Alberta (v41692327) 118.8 118.9 114.7 -0.1 3.6 
British Columbia (v41692462) 109.9 110.1 109.0 -0.2 0.8 
Whitehorse, Yukon Territory (v41692598) 110.4 110.6 107.0 -0.2 3.2 
Yellowknife, Northwest Territories (v41692722) (TH Ps: 111.9 108.9 -0.5 ee 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 108.2 108.7 106.4 -0.5 ilar 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-1 


The Consumer Price Index — January 


2008 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Food 1 


a eEEeeeeeeeeeeEEESFSSSSSSEeee 


All-items 
Food 


Food purchased from stores 
Meat 
Fresh or frozen meat (excluding poultry) 
Fresh or frozen beef 
Fresh or frozen pork 
Fresh or frozen poultry meat 
Fresh or frozen chicken 
Processed meat 
Ham and bacon 
Other processed meat 
Fish, seafood and other marine products 
Fish 
Fresh or frozen fish (including portions and fish sticks) 
Canned and other preserved fish 
Dairy products and eggs 
Dairy products 
Fresh milk 
Butter 
Cheese 
Ice cream and related products 
Eggs 
Bakery and cereal products (excluding infant food) 
Bakery products 
Bread, unsweetened rolls and buns 
Biscuits 
Other bakery products 
Cereal products (excluding infant food) 
Rice (including rice-based mixes) 


Breakfast cereal and other grain products (excluding infant 


food) 
Pasta products 
Flour and flour based mixes 
Fruit, fruit preparations and nuts 
Fresh fruit 
Apples 
Oranges 
Bananas and plantains 
Other fresh fruit 
Preserved fruit and fruit preparations 
Fruit juices 
Other preserved fruit and fruit preparations 
Nuts 
Vegetables and vegetable preparations 
Fresh vegetables 
Potatoes 
Tomatoes 
Lettuce 
Other fresh vegetables 
Preserved vegetables and vegetable preparations 
Frozen and dried vegetables (excluding canned) 
Canned vegetables and other vegetable preparations 
Other food products and non-alcoholic beverages 
Sugar and confectionery 
Fats and oils 
Coffee and tea 
Condiments, spices and vinegars 
Other food preparations 
Non-alcoholic beverages 


Food purchased from restaurants 
Food purchased from table-service restaurants 
Food purchased from fast food and take-out restaurants 


CANSIM 
vector 
number 


(v41690973) 
(v41690974) 


(v41690975) 
(v41690976) 
(v41690977) 
(v41690978) 
(v41690979) 
(v41690981) 
(v41690982) 
(v41690984) 
(v41690985) 
(v41690986) 
(v41690987) 
(v41690988) 
(v41690989) 
(v41690990) 
(v41690992) 
(v41690993) 
(v41690994) 
(v41690995) 
(v41690996) 
(v41690997) 
(v41690999) 
(v41691000) 
(v41691001) 
(v41691002) 
(v41691003) 
(v41691004) 
(v41691005) 
(v41691006) 


(v41691007) 
(v41691008) 
(v41691009) 
(v41691010) 
(v41691011) 
(v41691012) 
(v41691013) 
(v41691014) 
(v41691015) 
(v41691016) 
(v41691017) 
(v41691018) 
(v41691019) 
(v41691020) 
(v41691021) 
(v41691022) 
(v41691023) 
(v41691024) 
(v41691025) 
(v41691026) 
(v41691027) 
(v41691028) 
(v41691029) 
(v41691030) 
(v41691033) 
(v41691036) 
(v41691039) 
(v41691040) 
(v41691045) 


(v41691046) 
(v41691047) 
(v41691048) 


Indexes Percentage change 

January 2008 from 
January December January December January 
2008 2007 2007 2007 2007 

2002=100 

er eee 
111.8 112.0 109.4 -0.2 PS 
112.4 a tite bie 110.9 0.6 1.4 
111.4 110.1 110.2 1.2 ae 
111.1 110.0 109.4 1.0 1.6 
106.5 106.6 106.4 -0.1 0.1 
107.2 108.6 106.6 -1.3 0.6 
100.9 97.6 102.0 3.4 -1.1 
124.0 120.7 117.1 all 3.9 
6 AA 123.0 118.8 aid 7.0 
107.5 106.5 107.8 0.9 -0.3 
102.1 99.9 104.1 aes -1.9 
110.5 110.4 110.0 0.4 0.5 
99.5 98.9 99.2 0.6 0.3 
102.8 103.0 102.3 -0.2 0.5 
103.5 104.0 102.1 -0.5 1.4 
qOtes 100.7 102.8 0.6 -1.5 
AZ 119.7 118.0 13 2.8 
1213 119.7 118.2 A RS! 2.6 
ailies 117.4 11301 0.1 3.9 
ZZ 117.4 119.6 4.0 a4 
IZ 3°1 122.1 122.6 1.3 0.9 
12233 121.0 115.8 4.7 5.6 
120.8 119.4 11522 12 4.9 
124.3 122.1 116.0 1.8 fie 
129.6 128.2 A245 tc 6.7 
145.8 143.8 132.2 1.4 10.3 
A222 111.0 109.5 44 aS 
AS 116.7 ite oa 0.7 3.5 
114.9 111.3 106.3 x 8.1 
109.1 108.6 106.9 0.5 Pol 
110.3 107.7 108.5 2.4 : 
127.0 123.0 100.3 one 26.6 
114.7 103.4 103.5 10.9 10.8 
105.0 102.9 106.2 2.0 -1.1 
96.9 94.1 104.1 3.0 -6.9 
94.1 91.7 105.2 2.6 -10.6 
83.5 87.0 95.8 -4.0 -12.8 
101.7 98.0 104.2 3.8 -2.4 
102.0 97.4 107.4 4.7 -5.0 
118.7, Andes 109.9 pe 8.0 
123.6 122.6 111.8 0.8 10.6 
106.1 103.5 105.0 Bo 1.0 
105.2 104.7 105.0 0.5 0.2 
98.6 93.5 101.8 nS -3.1 
94.8 88.5 99.5 ye -47 
Ae are 83.8 -1.9 -15.2 
136.6 114.8 109.6 19.0 24.6 
88.7 89.1 105.3 -0.4 -15.8 
95.4 89.4 103.8 6.7 -8.1 
112.0 Wa aes 110.0 0.4 1.8 
109.8 110.7 110.0 -0.8 -0.2 
1135 1124 110.0 ee 3.2 
108.2 109.5 109.6 -1.2 -1.3 
oi I 113:3 114.6 -1.2 -2.4 
116.0 115.7 113.6 0.3 2.1 
110.5 110.1 108.4 0.4 1.9 
105.3 104.6 104.6 0.7 0.7 
109.9 111.0 110.4 -1.0 -0.5 
101.0 104.1 105.6 -3.0 4.4 
114.6 115.4 112.6 -0.7 1.8 
115.0 116.0 113.2 -0.9 1.6 
113.8 114.1 1T1:3 -0.3 2.2 


aa annua 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 


Statistics Canada — Catalogue no. 62-001-X 


25 


The Consumer Price Index — January 2008 


Table 4-2 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Shelter 


CANSIM Indexes Percentage change 

vector January 2008 from 
number January December January December January 
2008 2007 2007 2007 2007 

2002=100 

Shelter (v41691050) 119.2 119.2 114.8 0.0 3.8 
Rented accommodation (v41691051) 107.0 106.9 105.1 0.1 1.8 
Rent (v41691052) 107.0 106.9 105.1 0.1 1.8 
Owned accommodation (v41691055) 122:5: 122.4 116.7 0.1 5.0 
Mortgage interest cost ' (v41691056) 114.0 113.2 105.9 0.7 7.6 
Replacement cost (v41691057) 137.9 137.8 132.0 0.1 4.5 
Property taxes (including special charges) (v41691058) 120.3 120.3 115.9 0.0 3.8 
Homeowners’ home and mortgage insurance (v41691059) 153.6 154.5 145.2 -0.6 5.8 
Homeowners’ maintenance and repairs (v41691060) 108.6 109.9 110.5 -1.2 -1.7 
Water, fuel and electricity (v41691062) LPT fers 127.6 124.3 -0.2 2.4 
Electricity 2 (v41691063) 110.9 112.4 111.9 -1.3 -0.9 
Water (v41691064) 141.7 134.7 126.2 532 12.3 
Natural gas (v41691065) 126.9 128.7 20 -1.4 -0.6 
Fuel oil and other fuels (v41691066) 204.2 199.3 163.7 25 24.7 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-3 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Household operations, furnishings and equipment 


Household operations, furnishings and equipment 


Household operations 
Communications 
Telephone services 
Internet access services 
Postal services and other communication services 
Child care and domestic services 
Child care 
Domestic services 
Household chemical products 
Paper, plastic and foil supplies 
Other household goods and services 
Pet food and supplies 
Seeds, plants and cut flowers 
Other horticultural goods 
Financial services 


Household furnishings and equipment 
Furniture and household textiles 

Furniture 

Household textiles 
Household equipment 

Household appliances 

Non-electric kitchen utensils and tableware 


Services related to household furnishings and equipment 


ss. ——————___——————————————————————————— 


CANSIM 
vector 
number 


(v41691067) 


(v41691068) 
(v41691069) 
(v41691070) 
(v41693216) 
(v41691071) 
(v41691072) 
(v41691073) 
(v41691074) 
(v41691075) 
(v41691078) 
(v41691081) 
(v41691082) 
(v41691083) 
(v41691084) 
(v41693229) 
( 
( 
( 
( 
( 
( 
( 
( 


v41691087) 
v41691088) 
v41691089) 
v41691093) 
v41691097) 
v41691098) 
v41691103) 
v41691107) 


January 
2008 


103.3 


107.4 
103.0 
102.9 

ayes 
Aa 2 
116.6 
4 PAW peat 
116.7 
103.3 
105.9 
110.2 
103.5 
104.6 
98.4 
113.9 


96.2 
98.2 
96.5 
104.4 
88.0 
88.5 
84.9 
134.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Indexes 


December 
2007 


103.5 


107.3 
102.5 
102.0 

98.0 
120.9 
116.8 
117.1 
iva 
104.4 
106.1 
110.3 
103.9 
104.9 

98.3 
113.9 


96.8 
98.6 
97-3 
102.9 
88.8 
89.3 
85.6 
135.2 


January 
2007 


2002=100 


102.4 


105.7 
101.3 
101.0 
96.5 
118.9 
110.0 
108.7 
sf ESDA 
104.0 
105.6 
109.7 
104.7 
108.2 
98.9 
110.6 


96.6 
98.5 
97.0 
103.8 
90.1 
90.5 
86.8 
121.8 


Percentage change 
January 2008 from 


December 
2007 
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Table 4-4 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Clothing 
and footwear 


a eeeEeSSSSSSSSSSSSSFSFSFMmMsFsFsheFsFesesesesese 


CANSIM Indexes Percentage change 

vector January 2008 from 
eo January December January December January 
2008 2007 2007 2007 2007 

2002=100 

eee 
Clothing and footwear (v41691108) 92.2 93.7 94.2 -1.6 -2.1 
Clothing (v41691109) 87.6 89.1 90.9 -1.7 -3.6 
Women’s clothing (v41691110) 88.6 89.0 92.8 -0.4 -4.5 
Men’s clothing (v41691111) 88.0 91.1 90.5 -3.4 -2.8 
Children’s clothing (including infants) (v41691112) 83.1 84.1 85.9 -1.2 -3.3 
Footwear (v41691113) 91.9 94.9 92.6 -3.2 -0.8 
Clothing accessories and jewellery (v41691118) 107.6 107.5 105.5 0.1 2.0 
Clothing material, notions and services (v41691123) 113.2 114.0 111.0 -0.7 2.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-5 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Transportation 


CANSIM Indexes Percentage change 

vector January 2008 from 
AIS SE January December January December January 
2008 2007 2007 2007 2007 

2002=100 

Transportation (v41691128) 117.6 117.5 113.3 0.1 3.8 
Private transportation (v41691129) 117.9 117.5 113.4 0.3 4.0 
Purchase, leasing and rental of passenger vehicles (v41691130) 96.6 97.1 101.5 -0.5 48 
Purchase and leasing of passenger vehicles (v41691131) 96.5 97.0 101.5 -0.5 -49 
Purchase of passenger vehicles (v41691132) 97.4 97.9 102.4 -0.5 49 
Rental of passenger vehicles (v41691134) 104.0 105.0 100.4 -1.0 3.6 
Operation of passenger vehicles (v41691135) 137.8 136.5 123.9 1.0 11.2 
Gasoline (v41691136) 152.8 149.9 126.4 1.9 20.9 
Passenger vehicle parts, maintenance and repairs (v41691137) 119.2 120.3 115.8 -0.9 2.9 
Other passenger vehicle operating expenses (v41691140) 129.7 129.1 124.9 0.5 3.8 
Passenger vehicle insurance premiums (v41691141) 131.6 130.9 126.2 0.5 43 
Passenger vehicle registration fees (v41691142) 106.4 106.4 106.4 0.0 0.0 
Drivers’ licences (v41691143) 149.2 142.3 142.3 4.8 4.8 
Parking fees (v41691144) 130.0 130.2 122.1 -0.2 6.5 
Public transportation (v41691146) 115.4 117.8 112.4 -2.0 He | 
Local and commuter transportation (v41691147) iZsc3 121.8 118.6 1.2 4.0 
City bus and subway transportation (v41691148) 200 127.5 117.0 1.6 5.6 
Taxi and other local and commuter transportation (v41691149) 122.5 122.0 121.8 0.4 0 : 
Inter-city transportation (v41691150) 110.9 115.6 108.8 -4.1 1.9 
Air transportation (v41691151) 109.0 114.2 106.7 -4.6 2.2 
Rail, highway bus and other inter-city transportation (v41691152) 119.7 119.6 117.4 0.1 2.0 


Sp te ag Bet I ee ae eR ee Ne ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-6 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Health 
and personal care 


CANSIM Indexes Percentage change 
vector January 2008 from 
number January December January December January 
2008 2007 2007 2007 2007 
as ee rier a eR ee ee ee Se Se ae ee ee 
2002=100 
Health and personal care (v41691153) 107.5 107.7 106.3 -0.2 1.1 
Health care (v41691154) 111.6 111.4 109.6 0.2 1.8 
Health care goods (v41713463) 104.6 104.3 103.6 0.3 1.0 
Medicinal and pharmaceutical products (v41691156) 10235 102.0 101.8 0.5 0.7 
Prescribed medicines (v41691157) 101.2 101.4 101.1 -0.2 0.1 
Non-prescribed medicines (v41691158) 104.8 102.8 102.8 1.9 1.9 
Optical goods (v41713381) 109.4 109.5 107.9 -0.1 1.4 
Health care services (v41713464) 12433 121.3 117.8 0.0 3.0 
Optical services (v41693244) 101.2 101.2 0.0 4s 
Dental care (v41691161) 120.4 120.4 116.4 0.0 3.4 
Personal care (v41691163) 103.6 104.1 103.1 -0.5 0.5 
Personal care supplies and equipment (v41691164) 97.1 97.3 98.4 -0.2 -1.3 
Personal care services (v41691169) W227 113.8 109.7 -1.0 vay 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Table 4-7 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Recreation, education and reading 
CANSIM Indexes Percentage change 
vector January 2008 from 
number January December January December January 
2008 2007 2007 2007 2007 
2002=100 
Recreation, education and reading (v41691170) 99.6 10422 99.2 -1.6 0.4 
Recreation (v41691171) 93.5 95.5 93-7 -2.1 -0.2 
Recreational equipment and services (excluding recreational vehicles) (v41691172) 69.2 Ties 19 -2.9 -6.4 
Purchase and operation of recreational vehicles (v41691179) T1OrS 111.4 107.9 -1.0 2.2 
Home entertainment equipment, parts and services (v41691184) 83.3 84.1 87.3 -1.0 -4.6 
Travel services (v41691190) 85.1 89.1 81.8 -4.5 4.0 
Traveller accommodation 1 (v41691191) 74.0 (ies foe 0.7 4 |b? 
Travel tours (v41691192) 96.9 108.0 92.4 -10.3 4.9 
Other cultural and recreational services (v41691193) 119.7 120.5 115.6 -0.7 3.5 
Spectator entertainment (excluding cablevision) (v41691194) 116.8 117.4 113.4 -0.5 3.0 
Cablevision and satellite services (including pay television) (v41691195) 124.0 124.8 119.0 -0.6 4.2 
Use of recreational facilities and services (v41691196) 116.9 dives 113.5 -0.8 3.0 
Education and reading (v41691197) 118.7 118.7 116.3 0.0 2.1 
Education (v41691198) 121.9 121.9 118.4 0.0 3.0 
Tuition fees (v41691199) AZBay 125;7 122.0 0.0 3.0 
Reading material and other printed material (excluding textbooks) (v41691202) 107.7 107.5 109.9 0.2 -2.0 
Newspapers a! (v41691203) 118.5 1176 114.9 0.8 3.1 
Magazines and periodicals (v41691204) 118.8 lipo 116.5 ie" 2.0 


Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-8 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Alcoholic 
beverages and tobacco products 


CANSIM Indexes Percentage change 

vector January 2008 from 
SUG January December January December January 
2008 2007 2007 2007 2007 

2002=100 

Alcoholic beverages and tobacco products (v41691206) 126.4 126.2 124.2 0.2 1.8 
Alcoholic beverages (v41691207) 111.0 110.6 109.7 0.4 y fe 
Alcoholic beverages served in licensed establishments (v41691208) 114.1 114.3 112.0 -0.2 1.9 
Beer served in licensed establishments (v41691209) 114.0 114.0 112.0 0.0 1.8 
Liquor served in licensed establishments (v41691211) 116.3 116.3 112.9 0.0 3.0 
Alcoholic beverages purchased from stores (v41691212) 109.3 108.7 108.4 0.6 0.8 
Beer purchased from stores (v41691213) 113.4 a2 Tits 12 1.9 
Wine purchased from stores (v41691214) 103.9 103.7 104.8 0.2 -0.9 
Liquor purchased from stores (v41691215) 106.4 106.8 106.2 -0.4 0.2 
Tobacco products and smokers’ supplies (v41691216) 139.8 139.8 136.2 0.0 2.6 
Cigarettes (v41691217) 139.8 139.8 136.2 0.0 2.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 5 
The Consumer Price Index for Canada, all-items, not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual ! 


average 
2002=100 
Indexes (v41690973) 
1989 aie Soe Toe” Goren 46. F491 154A | foto foo 729, F804 76.1 74.8 
1990 76.7 Gre (HE ia THEN | Yh S 8" 78.5 786 78.8 79.5 80.0 79.9 78.4 
1991 82.0 82.0 82.3 S25) COZ 83.1 Boz Soo Oat Sa.0 Go.3 82.9 82.8 
1992 83.0 eoe.c —“8s16 83.7 83.8 84.0 84.2 84.2 84.2 84.3 84.7 84.7 84.0 
1993 65.08 230.00 soos 85.2 85.4 85.4 85.6 85.7 Boi0 85.9 86.3 86.1 85.6 
1994 86.1 85.4 85.4 85.4 85.2 85.4 85:7") 785.8 8o:9 85.7 86.2 86.3 2 ad 
1995 86.6" ~87.0 "87,2 SL OMEROTAEEOLS( Gruen @OLir Of CMEC. OCU 87.8 87.6 
1996 88.0 88.1 88.5 88.7 89.0 89.0 89.0 89.0 89.1 89.3 89.7 89.7 88.9 
1997 89.9 90.1 90.2 90.2 903 905 905 906 906 906 90.5 90.4 90.4 
1998 90.9 91.0 91.1 97.0)  -91.3° “91.4 91.4 91.4 ST.2" "97.6 ~91:6 91.3 91.3 
1999 91-5 916" #920 92°55 92.7 (92:9 93.1 93.3 936 93.7 93.6 93.7 92.9 
2000 93.5 94.1 94.8 94.5 94.9 95.5 95.8 95.7 96.1 96.3 96.6 96.7 95.4 
2001 96.3 96.8 97.1 97.8 98.6 98.7 98.4 98.4 98.6 98.1 97.2 97.4 97.8 
2002 97.6 98.2 98.9 99.5 99.7 99:9 100.5°° 100.9. 1009 S101-2. 100:5 S 100s 100.0 
2003 102/05 102;8> TOS OZ4 e025 3102/5 1026. 102:9° T0sr1 1023. OSs n0s.2 102.8 
2004 103.3 103.5 103:9 104.1 105.0 105.1 105.0 104.8 105.0 105.2 105.6 105.4 104.7 
2005 4105:3'— 105:7 ~ 106.3 “106:6 "1.0627 106.9" =107-1) 107 5" 410845 10729 "107s 107-6 107.0 
2006 108.2 108.0 1086 109.2 109.7 1095 109.6 109.8 109.2 109.0 109.2 109.4 109.1 
2007 109:4" 110.209 tai 1 MO 221 eS ee Om A tl OF ST Ge ee Ze TES 
2008 111.8 s . ie ES 
Percentage change from the corresponding month 
of the previous year (v41690973) 

1989 43 46 4.5 4.5 anh Boe ES Lose, oo 6:1 Las Seo ed 
1990 So 5.5 eye 5.0 44 44 4.1 4.1 4.2 4.7 5x4 5.0 4.8 
1991 6.9 6.2 6.2 6.2 6.2 6.3 6.0 6.0 eee 4.4 4.1 3.8 5.6 
1992 s0 1.6 1.6 hits Te pst 12 i fea y fs! 1.6 110 22 1.4 
1993 2.0 2.4 1.9 1.8 1.9 hate ues sis) 1.8 1.9 1.9 ee 1.9 
1994 13 0.1 0.2 0.2 -0.2 0.0 0.1 0.1 0.2 -0.2 -0.1 0.2 0.1 
1995 0.6 1.9 Dal 25 2.9 vats PANS 2.2 22 Zoo aoe hed, 22 
1996 1.6 133 1s 1.4 The! ie 1.3 125 AS i/te' 1.9 22 q Ps 
1997 22 2a 1.9 eh (les! ilar Ag 1.8 aor ico 0.9 0.8 ee 
1998 14 1.0 if 0) 0.9 pe 1.0 ae) 0.9 0.7 test Nee 1.0 1.0 
1999 0.7 0.7 1.0 1.6 eS 1.6 1.9 P| 2.6 225 2.2 2.6 gles: 
2000 22 Pad 3.0 22. 2.4 2.8 29 2.6 PIT § 2.8 a2 a 2 Zit 
2001 3.0 2.9 2.4 “ah te) 3.9 3.4 Pe | 2.8 2.6 1.9 0.6 Ouh 25 
2002 Ae! 1.4 1.9 17 lbs eZ Za Za es! G2 44 Sis" PA 
2003 4.5 47 4.2 2.9 2.8 2.6 Zit 2.0 22 1.6 1.6 2.4 2.8 
2004 ee 0.7 0.8 ath 2.4 Zo 23 1.8 1.8 Zo 2.4 2.1 1.8 
2005 1.9 PaA|| 23 2.4 1.6 ing 2.0 2.6 BW 2.6 2.0 Pg ZA 
2006 2.8 Z2 Ze 2.4 2.8 2.4 2.3 ZA 0.7 1.0 1.4 ae 2.0 
2007 teil 2.0 20 2.2 2.2 22 22 1.7 25 2.4 25 2.4 2.2 
2008 22 


sn 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6 
Core consumer price index (CPI) (Bank of Canada definition), 1 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept Oct Nov Dec Annual 2 
average 
_— eee 
2002=100 


Indexes (v41693242) 


1989 75.7 76.1 76.4 76.7 76.9 76.9 77.3 77.5 Wile 78.0 78.4 78.3 Ki pe 
1990 78.6 79.0 179A 79.3 79.5 79.6 79.9 80.1 80.4 80.8 81.0 80.8 79.8 
1991 81.4 SAi27 81.7 81.7 81.8 82.0 82.0 82.3 82.4 82.5 82.8 82.5 82.1 
1992 82.7 83.0 83.2 83.3 83.5 83.4 83.5 83.6 83.7 84.0 84.4 84.3 83.6 
1993 84.6 84.9 84.9 84.9 84.9 84.9 85.3 85.4 85.6 85.7 86.2 86.1 85.3 
1994 86.2 86.6 86.6 86.7 86.5 86.6 86.7 86.8 87.2 87.2 87.5 87.6 86.9 
1995 87.9 88.3 88.4 88.5 88.6 88.6 88.8 89.0 89.3 89.3 89.6 89.2 88.8 
1996 89.4 89.8 89.8 89.9 90.1 90.1 90.3 90.5 90.8 90.8 91.3 91.1 90.3 
1997 91.3 91.5 ARTA 91:9 92.0 92:1 92.1 92.3 92.4 92.5 92.4 92.3 92.0 
1998 92.6 92.9 93.0 93.0 93.2 93:2 93.3 93.4 93.4 937 93.7 93.5 93.2 
1999 93.5 93.8 94.1 94.2 94.5 94.6 94.7 94.9 95.2 95.1 95.0 94.8 94.5 
2000 94.6 95.0 95.3 95.3 95.5 95.8 95.8 96.0 96.2 96.3 96.4 96.4 95.7 
2001 96.3 96.6 97.1 97.4 OT. 97:9 98.2 98.3 98.4 98.4 98.1 98.0 97.7 
2002 98.1 98.8 SoZ 99.6 99.8 100.0 100.2 100.7 100.9 100.9 101.2 100.7 100.0 
2003 101.3 101.8 102.0 101.7 102.2 102.1 102.1 102.2 102.6 102.7 103.0 102.8 102.2 
2004 102.8 103.0 103.3 103.5 103.7 103.8 104.0 103.8 104.1 104.1 104.7 104.6 103.8 
2005 104.5 104.8 105.2 105.2 105.4 105.4 105.4 105.6 105.9 105.9 106.3 106.2 105.5 
2006 106.2 106.6 107.0 106.9 107.5 107.2 107.5 107.7 108.3 108.4 108.6 108.4 107.5 
2007 108.6 109.1 109.5 109.6 109.9 109.9 110.0 110.1 110.5 110.3 110.3 110.0 109.8 
2008 110.1 i x ¥, a # re és bs = Z 


Percentage change from the corresponding 
month of the previous year (v41693242) 


1989 46 47 4.5 46 4.6 4.3 46 4.2 4.2 3.9 3.8 3.7 4.3 
1990 3.8 3.8 3.5 3.4 3.4 3.5 3.4 3.4 3:5 3.6 3.3 3.2 3.4 
1991 3.6 3.4 3.3 3.0 PAS) 3.0 2.6 Poet 2.5 Zl 22 2.1 2.9 
1992 1.6 1.6 1.8 2.0 Dail 17 1.8 1.6 1.6 1.8 1.9 2:2 1.8 
1993 23 2:3 2.0 1.9 dae, 1.8 Di Dues 2.3 2.0 2.1 21 2.0 
1994 159 2.0 2.0 2.1 1.9 2.0 1.6 1.6 1.9 1.8 1.5 Ter 1.9 
1995 2.0 2.0 | enn 24 2:3 2.4 2.5 2.4 2.4 2.4 1.8 2.2 
1996 i qleve 1.6 1.6 WE ulPZe uh7é 1.7 Aue EG 1.9 7a 4 BY 
1997 7x Hg 2.1 2.2 OA 2.2 2.0 7240) 1.8 18 a's 1.3 1.8 
1998 1.4 1.5 1.4 V2 1.3 1.2 1.3 14 ast 1.3 1.4 1.3 1.3 
1999 1.0 1.0 1.2 1.3 1.4 1.5 1.5 1.6 1:9 1.5 1.4 1.4 1.4 
2000 1.2 1.3 1:3 12 1.1 1.3 de2 1.2 net ye 1.5 ei 1.3 
2001 1.8 ilar 1-9 Zz 22 2.2 2.5 2.4 2.3 22 1.8 1.7 2.1 
2002 1S) 2.3 22, 2.3 aa 2 2.0 2.4 2:5 2:0 3.2 2.8 24 
2003 3.3 3.0 2.8 2.1 2.4 2.1 1S) 1.5 17 1.8 1.8 2.1 2.2 
2004 ik) 1.2 es 1.8 15 iloUh. WA 1.6 1.5 1.4 1.7 1.8 1.6 
2005 laf dlr 1.8 1.6 1.6 1.5 1.3 Al Re ASE 1.5 1.5 1.6 
2006 1.6 Ait at, 1.6 2.0 Asi 2.0 2.0 2.3 2.4 2.2 rd 1.9 
2007 2.3 23 2.3 2.5 22 2.5 2.3 2:2 2.0 1.8 1.6 1.5 2.4 
2008 1.4 


oe es a es ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 7 
The Consumer Price Index for Canada, major components and special aggregates, not seasonally adjusted, historical 


data 


Major components Special aggregates 
Food Shelter Household Clothing Transportation Health Recreation, Alcoholic Goods! Services? All-items? Energy ° 
operations, and and education beverages excluding 
furnishings footwear personal and and tobacco food and 
and care reading products energy 


equipment 


CANSIM vectornumber (v41690974) (v41691050) (v41691067) (v41691108) (v41691128) (v41691153) (v41691170) (v41691206) (v41691222) (v41691230) (v41691233) (v41691239) 


2002=100 
Annual averages 4 
1989 76.5 78.1 82.5 83.7 67.8 75.5 70.3 59.9 78.4 70.9 Tow 66.7 
1990 79.6 82.5 84.2 86.1 71.6 79.1 They 65.2 81.6 74.9 78.8 73.4 
1991 83.4 86.3 87.4 94.3 72.9 84.7 78.3 76.4 85.7 79.6 83.4 77.0 
1992 83.1 87.9 87.9 95.1 74.4 86.6 79.2 81.0 86.4 81.4 85.1 TE 
1993 84.5 89.1 88.7 96.0 76.8 88.9 81.1 82.2 87.8 83.1 86.8 78.1 
1994 84.9 89.4 88.9 96.8 80.2 89.7 83.5 68.8 86.8 84.5 86.9 78.6 
1995 86.9 90.4 90.6 96.7 84.3 89.6 86.7 68.7 88.4 86.7 88.8 79.6 
1996 88.0 90.6 92.5 96.4 87.6 90.1 88.7 70.1 89.9 88.0 90.1 81.9 
1997 89.4 90.8 93.7 97.7 90.3 91.7 91.0 128 91.2 89.5 91.5 83.9 
1998 90.9 91.1 95.1 98.8 89.6 93.6 93.0 74.9 91.4 91.1 92.7 80.5 
1999 92.0 92.3 95.8 100.1 92.6 95.4 94.7 76.5 93.1 92.6 94.0 85.0 
2000 93.3 95.6 96.7 100.3 97.2 97.0 97.0 79.0 96.0 94.8 95.5 98.8 
2001 97.4 99.1 98.6 100.7 97.3 98.9 98.4 85.0 98.4 97.1 97.3 102.0 
2002 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
2003 101.7 103.2 100.7 98.2 105.2 101.4 100.8 110.1 101.9 103.6 102.5 107.9 
2004 103.8 105.8 101.2 98.0 107.7 102.8 101.1 116.0 103.4 105.9 103.9 THS;2 
2005 106.4 109.2 101.7 97.6 112.0 104.6 100.8 119.1 105.8 108.2 105.3 126.3 
2006 108.9 113.1 102.2 95.8 Aa2 105.9 100.6 (ae ré 107.1 i 106.9 132.8 
2007 111.8 116.9 103.2 95.7 117.1 107.3 101.8 125.5 108.0 114.8 109.0 135.9 
Monthly indexes 
2007 
January 110.9 114.8 102.4 94.2 ies 106.3 99.2 124.2 106.3 112.5 107.6 426:2 
February 112.6 114.9 103.0 95.4 114.2 106.5 100.2 124.2 107.4 113.0 108.0 P27 
March Wize 115.4 103.2 97.5 el Pot 106.4 100.9 124.1 108.8 113.4 108.5 135.9 
April 112.2 116.2 103.3 97.7 118.6 106.8 100.9 124.5 109.2 113.9 108.7 139.1 
May 112.5 116.0 103.0 96.0 120.7 107.4 102.2 125.2 109.6 114.5 109.0 142.0 
June 112.6 116.8 103.0 93.1 119.2 107.9 102.5 1257 108.9 114.8 109.0 140.1 
July 11233 117.0 103.2 94.6 118.5 107.5 103.0 126.0 108.6 11Si:s 109.1 139.6 
August 111.8 117.6 103.5 95.4 116.3 107.6 102.9 126.1 107.7 115.6 109.2 136.4 
September 110.9 117.8 103.7 97.4 116.9 107.6 103.4 126.6 107.8 115.9 109.7 136.6 
October 110.7 118.7 103.4 97.1 q1S72 107.5 102.7 126.3 107.1 116.1 109.6 134.5 
November 111.3 118.8 103.3 96.4 116.7 108.0 102.0 126.5 107.6 116.2 109.6 136.5 
December 111.7 119.2 103.5 93.7 sare) 107.7 101.2 126.2 107.4 116.5 109.4 138.2 
2008 
January 112.4 119.2 103.3 92.2 117.6 107.5 99.6 126.4 107.3 116.2 109.0 139.0 


Note(s): For information on the continuity of the series, see " Data quality, concepts and methodology — Data quality, concepts and methodology — Weights 
and Linking" at the end of this publication. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 8-1 


Annual average’ percentage changes for the Consumer Price Index — Major components, not seasonally adjusted, 
Canada, 2004 to 2007 


Annual Annual average percentage change 
average 
2007 2007 2006 2005 2004 
2002=100 percent 

All-items AAAS 2.2 2.0 22 1.8 
Food 111.8 PT 2a 2.5 pay 
Shelter 116.9 3.4 3.6 3.2 2.5 
Household operations, furnishings and equipment 103.2 1.0 0.5 0.5 0.5 
Clothing and footwear 95.7 -0.1 -1.8 -0.4 -0.2 
Transportation aed 1.6 29 4.0 2.4 
Health and personal care 107.3 (los 4.2 1.8 1.4 
Recreation, education and reading 101.8 ee -0.2 -0.3 0.3 
Alcoholic beverages and tobacco products 12555 3a Zae Day 5.4 
Goods 108.0 0.8 dee 2.0 T.5 
Durable goods 94.7 -1.6 -0.7 -0.6 -1.7 
Semi-durable goods 96.0 -0.2 -1.5 -0.5 -0.4 
Non-durable goods 118.4 Ze 2.9 4.4 3u5 
Services 114.8 $3) PDS Zee Dee 
All-items excluding food 111.4 2.0 2.0 2:2 1.7 
All-items excluding food and energy 109.0 2.0 {eS fe 1.4 
All-items excluding energy 109.5 2a ed, 15 1.4 
Energy 135;9 2.3 Sal 9.6 6.8 


Note(s): See "Data quality, concepts and methodology - Explanatory notes for tables" section. 
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Table 8-2 
Annual average’ percentage changes for the Consumer Price Index — All-items, not seasonally adjusted, Canada, 
provinces, urban centers, 2004 to 2007 


Annual Annual average percentage change 
average 
2007 2007 2006 2005 2004 
2002=100 percent 

Canada 111.5 Dee 2.0 22 1.8 
Newfoundland and Labrador Palin has. 1.8 26 TS 
Prince Edward Island MEG: eo Pde! Sih 22 
Nova Scotia glee 1.9 2.0 2.8 1.8 
New Brunswick ates 1.9 STA 2.4 ee 
Quebec 110.4 1.6 Were 23 2.0 
Ontario 110.8 la! 1.8 22 1.9 
Manitoba 110.9 2.0 2.0 23f 2.0 
Saskatchewan W222 2.8 Pad 22 22 
Alberta V7.9 5.0 3.9 24 1.4 
British Columbia 110.0 1.8 Ade 2.0 2.0 
Whitehorse, Yukon Territory 109.5 AAS. 1.4 Ze et 
Yellowknife, Northwest Territories 110.8 2.9 1.4 PAS} Teo) 
Iqaluit, Nunavut 107.9 SZ tere STE 1.0 
St. John’s, Newfoundland and Labrador 110.7 leo ee 2.6 1.8 

Charlottetown and Summerside, Prince Edward 
Island itisez 2.0 eS 2.9 2.1 
Halifax, Nova Scotia 112.0 2.0 2.0 PS: Tae 
Saint John, New Brunswick Pies 1.8 Abr OL: Lec 
Québec, Quebec Ost fhe al Ue pas: 1.9 
Montréal, Quebec Oss 1.6 1.8 ON 2.0 
Ottawa-Gatineau, Ontario part, Ontario/Quebec LORE 1.9 lar Ze 2.0 
Toronto, Ontario ORS 1.9 1.6 1.9 flere 
Thunder Bay, Ontario 108.1 flay) 1.4 1.6 1.4 
Winnipeg, Manitoba 110.8 Posi 1.9 Za Ue 
Regina, Saskatchewan Aer 2.6 2.0 2 PAVE 
Saskatoon, Saskatchewan ali2an 3.4 2.2 23 Zu 
Edmonton, Alberta VATA: 4.8 S21 Zs 1.0 
Calgary, Alberta 118.0 Bal 4.6 2.0 Alef 
Vancouver, British Columbia 1102 2.0 1.9 1.9 2.0 
Victoria, British Columbia 109.8 ibe? q isto) Pap Ze 


Note(s): See "Data quality, concepts and methodology - Explanatory notes for tables" section. 
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Table 9-1 
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The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Newfoundland and Labrador 


————  EeEeeeeeSSSSSSSSFSSSSMMMMMhsesee 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691244) 


(v41691368) 
(v41691369) 
(v41691374) 
(v41693247) 
(v41691375) 


(v41713404) 


(v41691245) 
(v41691246) 
(v41691247) 
(v41691257) 
(v41691262) 
(v41691266) 
(v41691269) 
(v41691276) 


(v41691277) 
(v41691278) 
(v41691280) 
(v41691281) 
(v41691283) 
(v41691284) 
(v41691285) 
(v41691286) 


(v41691288) 


(v41691289) 
(v41691290) 
(v41691292) 
(v41693217) 
(v41691297) 


(v41691304) 
(v41691306) 
(v41691307) 
(v41691309) 


(v41691312) 
(v41691313) 
(v41691315) 
(v41691318) 
(v41691321) 
(v41691323) 


(v41691328) 
(v41691329) 
(v41691335) 


(v41691338) 
(v41691339) 
(v41691347) 


(v41691351) 
(v41691352) 
(v41691358) 


Indexes Percentage change 

January 2008 from 
January December January December January 
2008 2007 2007 2007 2007 

2002=100 

a a es Se es oe! 
111.9 111.8 109.6 0.1 2.1 
112.4 sno) 110.0 -0.1 2 
107.1 107.4 106.4 -0.3 0.7 
107.6 107.7 106.7 -0.1 0.8 
110.1 110.0 108.7 0.1 43 
146.6 145.1 132en 1.0 10.5 
131.3 131.1 128.5 0.2 2.2 
109.9 108.9 108.2 0.9 1.6 
109.4 107.9 108.1 1.4 1:2 
108.9 108.5 106.9 0.4 1.9 
118.9 118.2 113i 0.6 2.8 
WAL? 12720 Al TAQ) 0.2 7.9 
OAS 98.7 101.0 2.8 0.5 
83.6 78.4 88.6 6.6 -5.6 
1128 WISE? 109.5 -0.8 3.0 
123.6 122.5 117.4 0.9 5:3 
104.8 104.9 103.8 -0.1 1.0 
117.9 117.4 Ades 0.4 5.9 
133.9 132.4 123.8 4 8.2 
127.8 AZ nized 0.5 9.1 
107.6 108.5 113.0 -0.8 -4.8 
144.7 141.7 136.4 Dit 6.1 
125.0 WES 124.9 2.9 0.1 
197.3 198.2 164.9 0.5 19.6 
100.3 100.8 101.2 -0.5 -0.9 
104.2 104.7 103.7 -0.5 0.5 
100.0 100.9 98.8 -0.9 tz 
108.4 109.3 106.5 -0.8 1.8 
93.5 94.1 96.9 -0.6 -3.5 
99.7 99.2 100.4 0.5 -0.7 
102.3 99.7 100.5 2.6 1.8 
96.0 97.5 99.2 -1.5 -3.2 
102.7 98.0 102.1 4.8 0.6 
118.8 119.4 115.3 -0.5 3.0 
119.4 119.7 115.7 -0.3 siz 
98.5 99.0 103.2 -0.5 -4.6 
149.7 149.4 127.7 0.2 12 
122.4 122.4 118.5 0.0 aes 
AA 114.7 109.3 -3.1 1.6 
103.5 104.4 102.9 -0.9 0.6 
105.4 105.8 104.2 -0.4 ii 
102.0 103.5 101.9 -1.4 0.1 
98.4 99.1 97.5 -0.7 0.9 
98.0 98.9 96.6 -0.9 1.4 
100.8 100.8 101.3 0.0 -0.5 
129.6 129.9 128.4 -0.2 0.9 
114.7 115.3 113.8 -0.5 0.8 
142.0 141.9 140.3 0.1 he 


ee ee ee ee Ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-2 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Prince Edward Island 


CANSIM Indexes Percentage change 
vector January 2008 from 
sc January December January December January 
2008 2007 2007 2007 2007 
2002=100 
All-items (v41691379) 114.2 114.7 aes) -0.4 2.4 
Special aggregates 
All-items excluding food (v41691502) 114.2 114.9 111.4 -0.6 PS. 
All-items excluding food and energy (v41691503) 107.3 108.2 107.0 -0.8 0.3 
All-items excluding energy (v41691508) 108.7 109.3 108.0 -0.5 0.6 
All-items excluding gasoline (v41693249) 112.0 112.6 110.0 -0.5 1.8 
Energy 1 (v41691509) 161.4 160.8 140.7 0.4 14.7 
All-items (1992=100) (v41713406) 134.4 135.0 131.2 -0.4 2.4 
Food (v41691380) 114.3 slit BY 0 111.9 0.5 2a 
Food purchased from stores (v41691381) 115e4 114.2 112.4 0.8 2.4 
Meat 2 (v41691382) AASES AVSET 112.7 -0.2 0.7 
Dairy products 2 (v41691392) 121.9 120.8 1 Asis, 0.9 2.9 
Bakery and cereal products (excluding infant food) 2 (v41691397) 127.4 127.0 117.6 0.3 8.3 
Fresh fruit 2 (v41691401) 98.7 96.1 98.2 2. 0.5 
Fresh vegetables 2 (v41691404) 107.0 100.6 111.4 6.4 -3.9 
Food purchased from restaurants (v41691411) Atlee sine) 110.3 -0.1 1 
Shelter (v41691412) 124.4 124.4 T17.3 0.0 6.1 
Rented accommodation (v41691413) 106.8 106.8 105.9 0.0 0.8 
Owned accommodation (v41691415) disses 113.9 aia laers -0.1 el 
Replacement cost (v41691416) dio) IZ 112.3 0.0 0.2 
Homeowners’ home and mortgage insurance (v41691418) 121.4 1225 121.4 -0.9 0.0 
Homeowners’ maintenance and repairs (v41691419) 110.8 111.9 112.4 -1.0 -1.4 
Water, fuel and electricity (v41691420) 163.8 163.9 140.3 -0.1 16.7 
Electricity (v41691421) 128.2 128.4 119.1 -0.2 76 
Natural gas : : : : : 
Fuel oil and other fuels (v41691423) 201.1 201.3 160.9 -0.1 25.0 
Household operations, furnishings and equipment (v41691424) 105.0 106.0 104.7 -0.9 0.3 
Household operations (v41691425) 109.5 110.4 108.1 -0.8 a, 
Telephone services (v41691427) 99.8 100.8 98.3 -1.0 1,9 
Internet access services (v41693218) 102.7 103.7 100.9 -1.0 1.8 
Household furnishings and equipment (v41691432) 95.8 96.8 97.5 -1.0 -1.7 
Clothing and footwear (v41691439) 95.8 97.7 93.3 -1.9 2 
Women's clothing (v41691441) 98.5 97.6 83.4 0.9 18.1 
Men's clothing (v41691442) 89.5 94.2 92.6 -5.0 -3.3 
Footwear (v41691444) 96.0 97.9 102.6 -1.9 -6.4 
Transportation (v41691447) 118.9 119.0 116.0 -0.1 2.5 
Private transportation (v41691448) 119.2 119.1 116.3 0.1 2.5 
Purchase and leasing of passenger vehicles (v41691450) 97.1 S75 102.0 -0.4 -4.8 
Gasoline (v41691453) 158.5 197.2 140.1 0.8 43.1 
Passenger vehicle insurance premiums (v41691456) 118.5 118.5 116.5 0.0 hel 
Public transportation (v41691458) 113.6 Widnes 111.8 -3.1 1.6 
Health and personal care (v41691462) 104.2 105.5 103.4 -1.2 0.8 
Health care (v41691463) 105.1 105.7 104.5 -0.6 0.6 
Personal care (v41691469) 103.2 105.4 102.1 -2.1 As 
Recreation, education and reading (v41691472) 100.9 102.6 101.8 -1.7 -0.9 
Recreation (v41691473) 95.0 97.2 94.5 -2.3 0.5 
Education and reading (v41691481) 116.6 116.8 121.5 -0.2 -4.0 
Alcoholic beverages and tobacco products (v41691485) 134.3 134.9 135.7 -0.4 -1.0 
Alcoholic beverages (v41691486) 112.5 PAZ Ul ie -0.2 4,2 
Tobacco products and smokers’ supplies (v41691492) 142.7 143.5 145.6 -0.6 -2.0 


OO 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-3 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Nova Scotia 


EEE 


CANSIM Indexes Percentage change 
vector January 2008 from 
number January December January December January 
2008 2007 2007 2007 2007 
2002=100 
a ee ees ee Se 
All-items (v41691513) 113.5 113.6 110.1 -0.1 3.1 
Special aggregates 

All-items excluding food (v41691637) 113.1 113.4 109.5 -0.3 20 
All-items excluding food and energy (v41691638) 108.1 108.8 106.9 -0.6 151 
All-items excluding energy (v41691643) 109.5 109.9 108.0 -0.4 1.4 
All-items excluding gasoline (v41693251) 111.6 111.9 109.1 -0.3 25 
Energy 1 (v41691644) 148.5 146.0 127.8 134i 16.2 
All-items (1992=100) (v41713408) 135.9 136.1 131.8 -0.1 3.1 
Food (v41691514) 115.4 114.9 112.9 0.4 2.2 
Food purchased from stores (v41691515) 114.5 113.6 111.9 0.8 23 
Meat 2 (v41691516) Adie 108.9 107.4 2.0 3.4 
Dairy products 2 (v41691526) 120.2 120.6 115.9 -0.3 oem 
Bakery and cereal products (excluding infant food) 2 (v41691531) 125.9 126.0 120.3 -0.1 4.7 
Fresh fruit 2 (v41691535) 104.2 97-5 105.3 6.9 -1.0 
Fresh vegetables 2 (v41691538) 96.3 91.0 101.4 5.8 -5.0 
Food purchased from restaurants (v41691545) 117.8 118.7 115.8 -0.8 Ae? 
Shelter (v41691546) 122.4 121.9 114.0 0.4 7.4 
Rented accommodation (v41691547) 104.4 104.4 103.7 0.0 0.7 
Owned accommodation (v41691549) 119.3 119.3 14254 0.0 6.4 
Replacement cost (v41691550) 126.4 126.4 114.8 0.0 10.1 
Homeowners’ home and mortgage insurance (v41691552) 144.9 146.0 132.4 -0.8 9.4 
Homeowners’ maintenance and repairs (v41691553) HALEY, 112.1 110.0 -0.4 ais 
Water, fuel and electricity (v41691554) 143.9 142.0 126.2 1.3 14.0 
Electricity (v41691555) 113-1 114.2 109.1 -1.0 Siz 
Natural gas : : ; 4 : 
Fuel oil and other fuels (v41691557) 190.5 183.5 148.5 3.8 28.3 
Household operations, furnishings and equipment (v41691558) 104.1 104.9 103.4 -0.8 0.7 
Household operations (v41691559) 107.4 108.2 106.4 -0.7 0.9 
Telephone services (v41691561) 100.3 101.2 99.2 -0.9 1.1 
Internet access services (v41693219) Se, 98.8 98.1 -0.9 -0.2 
Household furnishings and equipment (v41691566) S72 98.1 97.1 -0.9 0.1 
Clothing and footwear (v41691573) 91.0 92.7 92.9 -1.8 -2.0 
Women’s clothing (v41691575) 88.5 O33 90.2 -5.1 -1.9 
Men's clothing (v41691576) 90.5 88.7 92.0 2.0 -1.6 
Footwear (v41691578) 93.8 94.3 93.0 -0.5 0.9 
Transportation (v41691581) 116.2 116.2 111.8 0.0 3.9 
Private transportation (v41691582) 116.4 116.2 TAit:9 0.2 4.0 
Purchase and leasing of passenger vehicles (v41691584) 97.1 97.4 101.6 -0.3 -4.4 
Gasoline (v41691587) 1Ooe3 150.3 129.4 2.0 18.5 
Passenger vehicle insurance premiums (v41691590) 103.6 105.3 104.6 -1.6 -1.0 
Public transportation (v41691592) 112.8 116.0 Fel bes -2.8 12 
Health and personal care (v41691597) 106.9 107.0 105.5 -0.1 1.3 
Health care (v41691598) 110.6 110.6 108.1 0.0 23 
Personal care (v41691604) 103.4 103.6 103.1 -0.2 0.3 
Recreation, education and reading (v41691607) 103.5 104.5 103.9 -1.0 -0.4 
Recreation (v41691608) 97.9 99.4 96.9 -1.5 1 0 
Education and reading (v41691616) 118.7 117.9 12333 0.7 -3.7 
Alcoholic beverages and tobacco products (v41691620) 138.2 138.3 132.7 -0.1 - 
Alcoholic beverages (v41691621) Hiss 11:5 111.8 -0.3 re 

Tobacco products and smokers’ supplies (v41691627) 151.6 1545 144.7 0.1 


a Eee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-4 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — New Brunswick 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


LKR 


CANSIM 
vector 
number 


(v41691648) 


(v41691772) 
(v41691773) 
(v41691778) 
(v41693253) 
(v41691779) 


(v41713410) 


(v41691649) 
(v41691650) 
(v41691651) 
(v41691661) 
(v41691666) 
(v41691670) 
(v41691673) 
(v41691680) 
( 


v41691681) 
(v41691682) 
(v41691684) 
(v41691685) 
(v41691687) 
(v41691688) 
(v41691689) 
(v41691690) 


(v41691692) 


(v41691693) 
(v41691694) 
(v41691696) 
(v41693220) 
(v41691701) 


(v41691708) 
(v41691710) 
(v41691711) 
(v41691713) 


(v41691716) 
(v41691717) 
(v41691719) 
(v41691722) 
(v41691725) 
(v41691727) 


(v41691732) 
(v41691733) 
(v41691739) 


(v41691742) 
(v41691743) 
(v41691751) 


(v41691755) 
(v41691756) 
(v41691762) 


Indexes Percentage change 
January 2008 from 
January December January December January 
2008 2007 2007 2007 2007 
2002=100 

ala LEZ 111.9 109.2 -0.2 ae 
a ten 111.4 108.6 -0.3 29 
106.2 106.7 106.0 -0.5 0.2 
107.8 108.1 1O0fat -0.3 0.7 
109.8 110.1 108.4 -0.3 1.3 
143.4 142.8 126.3 0.4 1ke 4 
132-0 132°7 129.5 -0.2 2.3 
114.8 114.3 112.2 0.4 7} 
114.9 113.9 Teez 0.9 2.4 
110.1 110.1 108.8 0.0 12 
119.7 117.8 Wee 1.6 cr 
129.7 (PAS 119.5 AST 8.5 
101.3 97.8 101.9 3.6 -0.6 
101.9 94.1 106.6 8.3 -4.4 
114.7 IMG) 7¢ At Zao -0.9 2.0 
119.3 119.4 114.4 -0.1 4.3 
105.2 105.2 104.5 0.0 0.7 
116 113.5 110.8 0.1 DS 
113.6 Diss 11323. 0.3 0.3 
131-8 13203 (es -0.4 0.5 
111.0 112.0 a ae -0.9 -0.1 
140.6 141.1 128.6 -0.4 og 
127.9 129.0 121.2 -0.9 5.5 
196.3 195.0 155.9 0.7 25.9 
101.8 102.5 101.1 -0.7 0.7 
108.6 109.3 107.0 -0.6 hee. 
101.8 102 eh 100.4 -0.9 1.4 
102.5 103.4 100.4 -0.9 al 
89.5 90.0 90.3 -0.6 -0.9 
95.4 94.7 97.1 0.7 -1.8 
96.3 94.3 98.1 251 -1.8 
93.5 93.1 92.4 0.4 2 
90.1 93.5 98.7 -3.6 -8.7 
114.8 114.7 112.0 0.1 25 
114.9 114.7 112.1 0.2 2.5 
95.5 95.8 102.2 -0.3 -6.6 
146.4 144.3 124.3 dae 17.8 
107.4 107.4 107.8 0.0 -0.4 
113.9 116.8 M23 -2.5 1.4 
102.5 103.4 102.8 -0.9 -0.3 
106.2 106.7 105.7 -0.5 0.5 
99.0 100.5 100.1 -1.5 -1.1 
104.1 105.2 101.8 -1.0 2.3 
97.6 98.8 95.1 -1.2 2.6 
124.9 125.1 422.5 -0.2 2.0 
127.8 128.6 124.7 -0.6 2.5 
114.2 115.4 111.4 -1.0 25 
Goon 135.5 131.1 -0.3 3.1 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-5 
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The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Quebec 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691783) 


(v41691908) 
(v41691909) 
(v41691914) 
(v41693255) 
(v41691915) 


(v41713412) 


(v41691784) 
(v41691785) 
(v41691786) 
(v41691796) 
(v41691801) 
(v41691805) 
(v41691808) 
(v41691815) 


(v41691816) 
(v41691817) 
(v41691819) 
(v41691820) 
(v41691822) 
(v41691823) 
(v41691824) 
(v41691825) 
(v41691827) 
(v41691828) 


(v41691829) 
(v41691830) 
(v41691832) 
(v41693221) 
(v41691837) 


(v41691844) 
(v41691846) 
(v41691847) 
(v41691849) 


(v41691852) 
(v41691853) 
(v41691855) 
(v41691858) 
(v41691861) 
(v41691863) 


(v41691868) 
(v41691869) 
(v41691875) 


(v41691878) 
(v41691879) 
(v41691887) 


(v41691891) 
(v41691892) 
(v41691898) 


January 
2008 


111.0 


110.3 
107.1 
108.5 
109.1 
139.1 


128.2 


114.2 
114.1 
114.6 
(2123 
128.2 

SRE 

Di-3 
114.7 


117.4 
106.9 
qi 
131.8 
143.7 
110.0 
121.9 
109.8 
110.8 
214.1 


103.7 
106.9 
102.9 
97.5 
98.3 


911 
87.4 
88.2 
92.6 


118.9 
118.8 

97.0 
156.1 
137.8 
121.0 


107.3 
109.2 
105.3 


93.4 
89.2 
110.9 


123.0 
109.8 


Indexes Percentage change 

January 2008 from 
December January December January 
2007 2007 2007 2007 

2002=100 

ee 
x sf Bs 108.8 -0.1 2.0 
110.7 108.0 -0.4 2a 
107.6 106.4 -0.5 0.7 
108.8 107.6 -0.3 0.8 
109.4 108.0 -0.3 1.0 
137.8 121.8 0.9 14.2 
128.4 125.7 -0.2 2.0 
113.4 1125 0.7 1.5 
112.7 A123 152 1.6 
114.2 113.3 0.4 hy 
119.5 117.6 Aes SH 
125.4 118.4 22 8.3 
94.4 104.1 5.6 -4.2 
93.4 104.4 4.2 -6.8 
115.6 I13e -0.8 1.4 
117.4 11352 0.0 37 
106.8 105.5 0.1 183 
121.1 115.9 0.0 4.5 
131.8 W272 0.0 3.6 
144.5 137.6 -0.6 4.4 
ilialdeet 141253 -1.0 -2.0 
122.0 116.5 -0.1 46 
110.8 109.2 -0.9 0.5 
11420 4A ted -0.2 -0.3 
205.8 164.7 4.0 30.0 
104.0 101.9 -0.3 1.8 
106.7 104.2 0.2 2.6 
101.2 100.6 1.7 203 
98.4 96.9 -0.9 0.6 
99.4 97.8 -1.1 0.5 
92.2 94.4 -1.2 -3.5 
86.8 93:3 0.7 -6.3 
89.8 91.3 -1.8 -3.4 
97.1 94.5 -4.6 -2.0 
118.5 113.6 0.3 4.7 
118.2 i fa ay 0.5 49 
97.3 101.8 -0.3 4.7 
153.3 126.6 1.8 23.3 
136.7 132.9 0.8 3.7 
122.4 119.3 41.1 1.4 
108.2 106.9 -0.8 0.4 
109.2 107.9 0.0 1 
107.2 106.0 -1.8 -0.7 
95.5 94.3 -2.2 -1.0 
91.8 91.1 -2.8 “2.1 
110.8 107.6 0.1 3.1 
121.9 121.7 0.9 1.1 
107.8 108.7 1.9 1.0 
133.6 130.8 -0.4 1.8 


133.1 


ee EE 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-6 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Ontario 


CANSIM Indexes Percentage change 
vector January 2008 from 
number January December January December January 
2008 2007 2007 2007 2007 
2002=100 
All-items (v41691919) 110.9 111.1 108.6 -0.2 24 
Special aggregates 
All-items excluding food (v41692044) 110.6 111.0 108.1 -0.4 a3 
All-items excluding food and energy (v41692045) 108.4 108.9 107.2 -0.5 1 
All-items excluding energy (v41692050) 109.1 109.4 107.8 -0.3 1.2 
All-items excluding gasoline (v41693257) 109.3 109.7 108.1 -0.4 ge 
Energy 1 (v41692051) Sve (eT/ays 122.6 0.0 12.3 
All-items (1992=100) (v41713415) 133.2 133-5 130.4 -0.2 2.1 
Food (v41691920) 112.5 ga (a ere 110.8 0.7 15 
Food purchased from stores (v41691921) 111.6 110.1 109.9 1.4 ue 
Meat 2 (v41691922) sad 110.4 109.1 2.4 0 
Dairy products 2 (v41691932) 125.4 124.3 121.9 0.9 2.9 
Bakery and cereal products (excluding infant food) 2 (v41691937) 124.3 121.6 114.7 PEL 8.4 
Fresh fruit 2 (v41691941) 95.5 92.4 104.9 3.4 -9.0 
Fresh vegetables 2 (v41691944) 92.3 84.5 96.7 9.2 -4.6 
Food purchased from restaurants (v41691951) 114.7 115.4 112.6 -0.6 1.9 
Shelter (v41691952) 115.6 115.8 112.9 -0.2 2.4 
Rented accommodation (v41691953) 106.0 105.9 104.9 0.1 1.0 
Owned accommodation (v41691955) 118.7 118.7 115.0 0.0 32 
Replacement cost (v41691956) 128.9 128.8 125.9 0.1 2.4 
Homeowners’ home and mortgage insurance (v41691958) 146.5 147.8 142.8 -0.9 2.6 
Homeowners’ maintenance and repairs (v41691959) 108.8 409.7 110.5 -0.8 a1.5. 
Water, fuel and electricity (v41691960) 127.1 128.7 125.6 -1.2 {2 
Electricity $ (v41691961) 110.5 111.6 115.8 -1.0 -4.6 
Natural gas (v41691963) 115.4 121.4 113.8 -4.9 1.4 
Fuel oil and other fuels (v41691964) 207.3 201.7 165.4 2.8 25:3 
Household operations, furnishings and equipment (v41691965) 103.5 103.2 102.3 0.3 1.2 
Household operations (v41691966) 108.0 107.5 106.2 0.5 Tek 
Telephone services (v41691968) 105.5 103.3 102.3 2:4 34 
Internet access services (v41693222) 96.9 97.5 96.7 -0.6 0.2 
Household furnishings and equipment (v41691973) 95.7 95.9 95.6 -0.2 0.1 
Clothing and footwear (v41691980) 89.4 92.2 90.7 -3.0 -1.4 
Women’s clothing (v41691982) 84.9 88.4 89.2 -4.0 -4.8 
Men’s clothing (v41691983) 84.9 89.5 85.0 -5.1 -0.1 
Footwear (v41691985) 87.4 89.9 87.8 -2.8 -0.5 
Transportation (v41691988) 118.0 118.0 112.7 0.0 4.7 
Private transportation (v41691989) 118.4 118.0 112.9 0.3 4.9 
Purchase and leasing of passenger vehicles (v41691991) 96.8 97.2 101.6 -0.4 -4.7 
Gasoline (v41691994) 152.1 148.9 120.7 2.1 26.0 
Passenger vehicle insurance premiums (v41691997) 137.3 136.8 129.5 0.4 6.0 
Public transportation (v41691999) 114.3 Lived 110.8 -2.4 5 
Health and personal care (v41692004) 108.1 107.9 105.9 0.2 2.1 
Health care (v41692005) 114.2 11827 Tie 0.4 PB 
Personal care (v41692011) 103.0 103.0 101.0 0.0 2.0 
Recreation, education and reading (v41692014) 98.9 100.4 97.9 a1 5 1.0 
Recreation (v41692015) 92.6 94.6 92.2 -2.1 0.4 
Education and reading (v41692023) 1155 TES 112.8 0.0 2.4 
Alcoholic beverages and tobacco products (v41692027) 130.4 130.5 129.1 -0.1 1.0 
Alcoholic beverages (v41692028) 110.5 111.0 110.0 -0.5 0.5 
Tobacco products and smokers’ supplies (v41692034) 149.9 149.3 147.3 0.4 1.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Table 9-7 


The Consumer Price Index — January 2008 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Manitoba 


ee eeeeSSSSFSFSSSSSSMmmMMHeseseseseFeFFFSSSSeSesesees 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy | 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692055) 


(v41692180) 
(v41692181) 
(v41692186) 
(v41693259) 
(v41692187) 


(v41713419) 


(v41692056) 
(v41692057) 
(v41692058) 
(v41692068) 
(v41692073) 
(v41692077) 
(v41692080) 
(v41692087) 
(v41692088) 
(v41692089) 
(v41692091) 
(v41692092) 
(v41692094) 
(v41692095) 
(v41692096 
(v41692097 
(v41692099 
(v41692100 


(v41692101) 
(v41692102 
(v41692104 
(v41693223 
(v41692109 


(v41692116) 
(v41692118) 
(v41692119) 
(v41692121) 


(v41692124) 
(v41692125) 
(v41692127) 
(v41692130) 
(v41692133) 
(v41692135) 
( 
( 
( 


Nace Set Sete Nese 


v41692140) 
v41692141) 
v41692147) 


(v41692150) 
(v41692151) 
(v41692159) 


(v41692163) 
(v41692164) 
(v41692170) 


Indexes Percentage change 

January 2008 from 
January December January December January 
2008 2007 2007 2007 2007 

2002=100 

——— ea eee 
110.8 110.9 109.1 -0.1 1.6 
110.6 110.7 108.6 -0.1 1.8 
107.8 108.1 107.0 -0.3 0.7 
108.6 108.7 107.9 -0.1 0.6 
108.9 109.1 108.2 -0.2 0.6 
136.7 135.5 123.6 0.9 10.6 
136.4 136.5 134.3 -0.1 1.6 
111.9 111.4 111.6 0.4 0.3 
109.5 108.7 111.0 0.7 -1.4 
103.1 104.1 109.8 -1.0 -6.1 
WM Aeco: 114.9 116.3 23 1.0 
123.4 123.0 AADES 0.3 3.4 
92.5 93.9 102.6 -1.5 -9.8 
igs 90.4 101.9 7.9 4.3 
116.9 AA ea0 11263 -0.5 41 
117.4 ATie2 1132 0.2 af 
109.2 109.1 107.4 0.1 4a7 
120.2 120.0 114.3 0.2 52 
140.7 140.6 130.9 0.1 (gs 
148.5 147.8 137.9 0.5 WT 
105.5 106.8 111.0 -1.2 -5.0 
116.0 115.8 114.9 0.2 1.0 
106.9 107.8 105.5 -0.8 1.3 
118.2 119.4 {Pa ws -1.0 -2.5 
202.7 209.6 181.0 =3:3 12.0 
102.9 103.4 103.0 -0.5 -0.1 
106.3 106.5 105.4 -0.2 0.9 
98.3 or 99.1 -0.9 -0.8 
1015 102.2 97.1 -0.7 4.5 
96.7 97.9 98.7 -1.2 -2.0 
S37 93.0 97.1 0.8 -3.5 
90.9 89.1 97.9 2.0 -7.2 
89.7 9123 90.8 -1.8 -1.2 
92.6 91:9 88.0 0.8 52 
115.9 115.7 4125 0.2 3.0 
116.2 115.7 112.6 0.4 3.2 
98.7 99.0 103.3 -0.3 45 
159.0 ipon 132:3 2.4 20.2 
101.8 101.8 103.7 0.0 -1.8 
+135 116.1 4441 -2.2 2.2 
107.1 106.8 105.8 0.3 1.2 
110.2 110.0 108.1 0.2 1.9 
104.1 103.7 103.5 0.4 0.6 
100.8 102.1 100.5 -1.3 0.3 
97.6 99.2 97.8 1.6 -0.2 
111.8 111.9 109.9 -0.1 VF 
125.9 126.4 122.9 -0.4 2.4 
113.6 114.0 111.0 -0.4 2.3 
pRiei d 136.2 4132°2 -0.4 2.6 


ee ea ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-8 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Saskatchewan 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692191) 


(v41692316) 
(v41692317) 
(v41692322) 
(v41693261) 
(v41692323) 


(v41713421) 


(v41692192) 
(v41692193) 
v41692194) 
v41692204) 
v41692209) 
v41692213) 
v41692216) 
v41692223) 


( 
( 
( 
( 
( 
( 
(v41692224) 
(v41692225) 
(v41692227) 
(v41692228) 
(v41692230) 
(v41692231) 
(v41692232) 
(v41692233) 
(v41692235) 
(v41692236) 


(v41692237) 
(v41692238) 
(v41692240) 
(v41693224) 
(v41692245) 


(v41692252) 
(v41692254) 
(v41692255) 
(v41692257) 


(v41692260) 
(v41692261) 
(v41692263) 
(v41692266) 
(v41692269) 
(v41692271) 


(v41692276) 
(v41692277) 
(v41692283) 


(v41692286) 
(v41692287) 
(v41692295) 


(v41692299) 
(v41692300) 
(v41692306) 


Indexes Percentage change 
January 2008 from 
January December January December January 
2008 2007 2007 2007 2007 
2002=100 

113.0 112.9 109.5 0.1 3:2 
113.4 113.4 109.3 0.0 3.8 
dia. © 111.0 107.6 0.0 3.2 
111.0 110.9 108.2 0.1 2.6 
111.4 111.4 108.7 0.0 25 
132.6 131.8 12215 0.6 8.2 
139.8 139.7 135.4 0.1 3.2 
111.0 110.6 4110:7 0.4 0.3 
108.3 107.5 109.5 O77 -1.1 
103.8 104.4 105.4 -0.6 -1.5 
115.5 11338 114.9 ete, 0.5 
119.4 119.0 115.9 0.3 3.0 
96.7 99.8 1AOrZ -3.1 -12.3 
107.1 100.3 Addon 6.8 -3.6 
116.6 116.7 Ass -0.1 2.9 
129.4 128.6 116.6 0.6 11.0 
109.0 108.6 105.0 0.4 3.8 
139.4 137.9 118.0 0.9 17.9 
190.7 190.0 137.8 0.4 38.4 
221.0 212.9 150.9 3.8 46.5 
110.1 110.0 111.0 0.1 -0.8 
122.5 12222 AZIEZ 0.2 AS 
aes) 116.6 AAS -0.9 3.8 
114.5 {15:6 120.7 -1.0 -5.1 
195.0 199.1 172.9 -2.1 12.8 
100.4 100.8 100.4 -0.4 0.0 
103.9 103.9 103.0 0.0 0.9 
95.1 96.0 95.1 -0.9 0.0 
96.3 97.2 94.7 -0.9 1.7 
93.9 94.6 95.3 -0.7 -1.5 
94.7 93.1 95.4 Az -0.7 
95:2 89.3 96.3 6.6 -1.1 
86.0 87.0 89.9 -1.1 -4.3 
93.9 96.0 94.3 -2.2 -0.4 
114.1 114.0 112.3 0.1 1.6 
114.0 SEs, 123 0.3 sre, 
98.7 99.4 104.0 -0.7 -5.1 
148.8 145.5 126.6 2:3 js: 
109.2 109.1 AW are 0.1 -7.2 
114.8 118.6 V1234 -3.2 2.4 
105.0 106.0 103.7 -0.9 1.3 
108.0 108.9 107.2 -0.8 0.7 
101.5 102.5 99.5 -1.0 2.0 
101.4 102.9 101.4 -1.5 0.0 
97.0 98.7 96.9 -1.7 0.1 
116.1 116.6 116.3 -0.4 -0.2 
128.5 127.4 124.4 0.9 33 
114.9 115.4 112.9 -0.4 1.8 
137.9 $35.2 1347 2.0 4.7 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-9 
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The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Alberta 


ee SSS 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692327) 


(v41692451) 
(v41692452) 
(v41692457) 
(v41693263) 
(v41692458) 


(v41713424) 


(v41692328) 
(v41692329) 
(v41692330) 
(v41692340) 
(v41692345) 
(v41692349) 
(v41692352) 
(v41692359) 


(v41692360) 
(v41692361) 
(v41692363) 
(v41692364) 
(v41692366) 
(v41692367) 
(v41692368) 
(v41692369) 
(v41692371) 


(v41692372) 
(v41692373) 
(v41692375) 
(v41693225) 
(v41692380) 


(v41692387) 
(v41692389) 
(v41692390) 
(v41692392) 


(v41692395) 
(v41692396) 
(v41692398) 
(v41692401) 
(v41692404) 
(v41692406) 


(v41692411) 
(v41692412) 
(v41692418) 


(v41692421) 
(v41692422) 
(v41692430) 


(v41692434) 
(v41692435) 
(v41692441) 


January 
2008 


104.2 
109.2 
100.8 
97.2 
96.1 


96.5 
93.5 
90.7 
98.2 


119.3 
119.7 

93.1 
156.2 
142.0 
115.6 


109.4 
112.6 
106.2 


101.8 
97.6 
AAA 


126.1 
113.3 
136.8 


Indexes Percentage change 

January 2008 from 
December January December January 
2007 2007 2007 2007 

2002=100 

———SEE————— SE ee 
118.9 114.7 -0.1 3.6 
120.6 115.4 -0.2 4.2 
Vides 112.8 -0.4 35 
116.1 Wt25 -0.3 2.9 
AA 7 114.2 -0.3 2.8 
153.0 141.1 1.5 10.1 
147.7 142.4 -0.1 3.6 
110.4 110.7 0.6 0.4 
107.6 109.8 ise. -0.7 
105.0 106.7 -0.2 -1.8 
116.0 116.6 25 2.0 
120.8 elie Aer 4.3 
89.4 103.9 ZS -11.9 
83.0 97.0 10.7 -5.3 
116.2 142.5 -0.5 2.8 
145.4 134.3 0.4 8.7 
115.6 108.4 0.4 rie 
NO225: 137.5 0.4 11:3. 
198.7 180.9 0.0 9.8 
206.9 187.0 -0.6 9.9 
109.6 110.9 -1.6 2.1 
151:5 150.0 0.3 1.3 
127.4 118.0 -5.3 2.0 
183i3 207.0 6.8 -5.5 
104.9 103.2 -0.7 1.0 
109.7 107.7 -0.5 1.4 
101.8 100.9 -1.0 -0.1 
98.0 95.3 -0.8 2.0 
97.0 95.8 -0.9 0.3 
96.9 98.1 -0.4 -1.6 
90.1 93.7 3.8 -0.2 
93.4 97.6 -2.9 -7.1 
102.7 96.1 -4.4 22 
119.2 114.9 0.1 3.8 
119.2 115.0 0.4 4.1 
93.9 98.9 -0.9 -5.9 
150.9 128.2 3.5 21.8 
142.0 133.9 0.0 6.0 
118.8 113.2 -2.7 2.1 
109.6 107.2 -0.2 ray 
12.2 109.1 0.4 3.2 
107.0 105.3 -0.7 0.9 
103.6 101.2 -1.7 0.6 
99.8 Crees -2.2 -0.1 
142.3 113.7 -0.2 3.0 
126.0 119.6 0.1 5.4 
112.7 109.5 0.5 3.5 
137.2 127.2 -0.3 7.5 


ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-10 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — British Columbia 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


LLL LLL 


CANSIM 
vector 
number 


(v41692462) 


(v41692587) 
(v41692588) 
(v41692593) 
(v41693265) 
(v41692594) 


(v41713427) 


(v41692463) 
(v41692464) 
(v41692465) 
(v41692475) 
(v41692480) 
(v41692484) 
(v41692487) 
(v41692494) 


(v41692495) 
(v41692496) 
(v41692498) 
(v41692499) 
(v41692501) 
(v41692502) 
(v41692503) 
(v41692504) 
(v41692506) 
(v41692507) 


(v41692508) 
(v41692509) 
(v41692511) 
(v41693226) 
(v41692516) 


(v41692523) 
(v41692525) 
(v41692526) 
(v41692528) 


(v41692531) 
(v41692532) 
(v41692534) 
(v41692537) 
(v41692540) 
(v41692542) 


(v41692547) 
(v41692548) 
(v41692554) 


(v41692557) 
(v41692558) 
(v41692566) 


(v41692570) 
(v41692571) 
(v41692577) 


Indexes Percentage change 
January 2008 from 
January December January December January 
2008 2007 2007 2007 2007 
2002=100 

109.9 110.1 109.0 -0.2 0.8 
110.0 110.2 109.0 -0.2 0.9 
108.1 108.4 107.3 -0.3 0.7 
108.4 108.6 107.6 -0.2 0.7 
108.6 108.8 107.9 -0.2 0.6 
130.3 129.6 127.5 0.5 Pa! 
129.5 129.8 128.4 -0.2 0.9 
109.6 109.5 108.8 0.1 0.7 
108.2 107.6 107.4 0.6 0.7 
107.0 107.6 106.8 -0.6 0.2 
114.5 113.6 112.8 0.8 iyo 
118.6 116.8 112.4 1S a5 
101.0 101.3 104.1 -0.3 -3.0 
97.1 92.0 98.0 5:5 -0.9 
112.4 HASeS qlitgies -0.8 0.6 
112.6 112.5 109.9 0.1 25 
105.1 104.9 103.2 0.2 1.8 
114.8 ost te -0.3 aS 
128.7 128.7 WZ (et 0.0 1:3 
147.4 149.7 143.0 -1.5 ot 
106.0 109.5 107.4 -3.2 -1.3 
116.3 114.7 dilivas 1.4 -0.9 
108.6 109.4 109.8 -0.7 -1.1 
116.9 114.3 119.7 Pies -2.3 
193.0 194.7 179.6 -0.9 Tao 
102.2 102.7 102.7 -0.5 -0.5 
106.1 106.4 104.9 -0.3 1.4 
101.0 101.9 100.6 -0.9 0.4 
95.8 96.7 94.8 -0.9 1.1 
95.0 SIenT g 98.5 -0.7 -3.6 
98.0 98.2 101.0 -0.2 -3.0 
96.5 93.4 101.2 238.5] -4.6 
91.6 95.0 98.2 -3.6 -6.7 
97.4 100.4 99.2 -3.0 -1.8 
115.4 115.6 114.1 -0.2 1.1 
115.6 115.6 114.6 0.0 0.9 
96.7 97.4 101.5 -0.7 -47 
148.8 147.9 140.2 0.6 6.1 
120.7 119.0 173 1.4 2.9 
114.1 115.9 110.6 -1.6 oe 
106.9 106.5 107.1 0.4 -0.2 
qi ees a Gils! 109.9 0.3 1.5 
101.5 100.9 104.0 0.6 -2.4 
106.7 108.0 106.4 -1.2 0.3 
95.5 97.1 95.4 -1.6 0.1 
142.8 142.8 141.6 0.0 0.8 
119.1 119.4 118.1 -0.3 0.8 
109.8 109.9 109.1 -0.1 0.6 
130.0 130.8 128.2 -0.6 1.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Whitehorse* 


eee 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM Indexes Percentage change 

vector January 2008 from 
al January December January December January 
2008 2007 2007 2007 2007 

2002=100 

Se ee eee eee oe ee et ee 
(v41692598) 110.4 110.6 107.0 -0.2 mY 
(v41692711) 110.8 111.4 107.0 -0.5 3.6 
(v41692712) 106.3 106.9 104.4 -0.6 1.8 
(v41692717) 106.7 106.9 104.9 -0.2 137, 
(v41693267) 109.1 109.3 106.4 -0.2 25 
(v41692718) 147.1 147.8 (20s -0.5 15.6 
(v41713430) 129.8 130.1 125.9 -0.2 3.1 
(v41692599) 108.5 107.0 107.0 1.4 1.4 
(v41692600) 105.5 103.2 104.3 2eZ 42 
(v41692601) 103.6 101.9 103.5 1.7 0.1 
(v41692611) 1150 dised 13.2 tat 1.6 
(v41692616) 108.8 110.6 106.1 -1.6 25 
(v41692620) 91.2 88.7 94.4 23 -3.4 
(v41692623) 88.3 86.2 92.1 2.4 -4.4 
(v41692630) 115.6 116.3 11322 -0.6 2.1 
(v41692631) 124.4 124.3 115.6 0.1 7.6 
(v41692632) 147.8 149.1 131.0 0.9 12.8 
(v41692633) 114.4 ksee: 97.2 -1.0 er.7 
(v41692635) 201.2 203.7 179.2 1.2 12.3 
(v41692636) 99.8 100.5 99.3 -0.7 0.5 
(v41692637) 104.8 105.2 102.7 -0.4 2.0 
(v41692639) 99.1 100.0 100.0 -0.9 -0.9 
(v41693227) 100.5 101.4 101.4 -0.9 -0.9 
(v41692644) 91.5 92.6 93.8 -1.2 -2.5 
(v41692651) 98.6 99.9 97.2 -1.3 1.4 
(v41692653) 99.1 98.8 93.1 0.3 6.4 
(v41692654) 99.3 100.3 1022 -1.0 -2.8 
(v41692656) 93.2 96.8 92.3 -3.7 1.0 
(v41692659) 116.4 TEL Te -1.1 KS 
(v41692660) 117.6 118.3 intern’ -0.6 3.4 
(v41692662) 99.2 100.3 104.5 -1.1 -5.1 
(v41692665) 141.6 141.3 | a es 0.2 16.5 
(v41692668) 142.3 142.3 134.3 0.0 6.0 
(v41692670) 110.1 114.6 108.3 -3.9 1.7 
(v41692675) 107.2 106.0 106.1 1.1 1.0 
(v41692676) 110.3 109.7 107.4 0.5 2 
(v41692682) 103.0 101.3 103.9 5 -0.9 
(v41692685) 93.0 94.0 92.9 -1.1 0.1 
(v41692686) 89.7 90.9 89.8 1 3 -0.1 
(v41692693) 108.9 109.2 107.8 -0.3 1.0 
(v41692695) 147.1, 11%.3 1474 0.5 0.5 
(v41692696) 106.4 106.1 108.8 0.3 -2.2 
(v41692702) 129.2 128.2 124.7 0.8 3.6 


or ee a a ee ee ee ee ee ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-12 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Yellowknife* 


CANSIM Indexes Percentage change 
vector January 2008 from 
number 7 Mewes  ‘Deaaiber Janauny ee eT 
anuary December January December January 
2008 2007 2007 2007 2007 
2002=100 
All-items (v41692722) ai iy ES 111.9 108.9 -0.5 22 
Special aggregates 
All-items excluding food (v41692835) TA2eS ike, 109.0 -0.6 3.0 
All-items excluding food and energy (v41692836) 108.3 109.0 107.1 -0.6 1.1 
All-items excluding energy (v41692841) 107.8 108.4 107.3 -0.6 0.5 
All-items excluding gasoline (v41693269) 110.6 alg yb 108.8 -0.5 nee 
Energy 1 (v41692842) ASS 151.8 129.2 -0.3 ‘fel 
All-items (1992=100) (v41713431) 129.4 130.1 126.7 -0.5 2 
Food (v41692723) 105.8 106.2 108.1 -0.4 -2.1 
Food purchased from stores (v41692724) 103.9 104.2 106.8 -0.3 -2.7 
Meat 2 (v41692725) 107.4 104.3 108.7 3.0 -1.2 
Dairy products 2 (v41692735) Pits Tiliee 108.3 -0.3 2.8 
Bakery and cereal products (excluding infant food) 2 (v41692740) Oat 108.9 106.6 -1.7 0.5 
Fresh fruit 2 (v41692744) 89.3 93.7 114.2 -4.7 -21.8 
Fresh vegetables 2 (v41692747) 90.3 87.3 107.4 3.4 -15.9 
Food purchased from restaurants (v41692754) 110.4 111.4 111.0 -0.9 -0.5 
Shelter 3 (v41692755) 128.0 WT EU 119.2 0.2 7.4 
Rented accommodation : E z ; 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs , : F , : : 
Water, fuel and electricity (v41692756) 154.2 154.0 133.0 0.1 15:5 
Electricity (v41692757) 1232 124.4 108.6 -1.0 13.4 
Natural gas : : ; : : § 
Fuel oil and other fuels (v41692759) Doers 25203 196.2 0.0 18.4 
Household operations, furnishings and equipment (v41692760) 101.5 102.3 102.2 -0.8 -0.7 
Household operations (v41692761) 107.1 108.3 105.2 -1.1 1.8 
Telephone services (v41692763) 99.3 100.2 100.2 -0.9 -0.9 
Internet access services (v41693228) 71.5 (C272 Wee. -1.0 -1.0 
Household furnishings and equipment (v41692768) 89.3 89.1 95.5 0.2 -6.5 
Clothing and footwear (v41692775) 91.5 94.2 95.6 -2.9 -4.3 
Women's clothing (v41692777) 81.8 84.7 88.0 -3.4 -7.0 
Men's clothing (v41692778) 99.5 100.7 101.1 -1.2 -1.6 
Footwear (v41692780) 85.9 92.5 95.6 -7.1 -10.1 
Transportation (v41692783) 106.1 107.5 104.2 -1.3 1.8 
Private transportation (v41692784) 105.0 105.7 103.1 -0.7 1.8 
Purchase and leasing of passenger vehicles (v41692786) 89.6 90.5 94.8 -1.0 -5.5 
Gasoline (v41692789) 131.6 q kor 113.6 -0.4 15.8 
Passenger vehicle insurance premiums (v41692792) 129.4 129.4 121.8 0.0 6.2 
Public transportation (v41692794) tigi hs) alte: FO -3.8 1.8 
Health and personal care (v41692799) 105.3 103.9 103.4 a Pes 1.8 
Health care (v41692800) 109.7 109.8 105.9 -0.1 3.6 
Personal care (v41692806) 102.5 99.7 101.8 2.8 0.7 
Recreation, education and reading (v41692809) 98.5 99.8 99.5 1:3 ~4.0 
Recreation (v41692810) 96.5 98.1 97.5 1.6 -1.0 
Education and reading (v41692817) 109.0 107.8 109.5 se -0.5 
Alcoholic beverages and tobacco products (v41692819) 130.8 131.4 128.3 -0.5 1:9 
Alcoholic beverages (v41692820) 128.0 127.5 122.9 0.4 4.1 
Tobacco products and smokers’ supplies (v41692826) 132.4 134.3 13901 -1.4 -0.5 


ET 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


" Northwest Territories 
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Table 10 


The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 2 
average 


a eee SSE 
2002=100 


Newfoundland and Labrador (v41691244) 


2003 10251 102/355 103,550103.25 51030) 102.6, 103:3° 403:0 1035 1026 103.2 1026 102.9 
2004 103.1 103.0 103.4 103.7 104.8 105.1 105.7 105.4 105.6 105.9 106.2 1058 104.8 
2005 105.7 106.2 106.6 107.5 107.5 107.6 107.9 108.0 109.6 108.2 1083 1079 107.6 
2006 108.4 108.4 108.7 109.6 110.6 110.4 110.55 110.9 109.7 108.9 109.1 1093 109.5 
2007 HODGSON MOL we tied  ltleAuetideOs 441-6) itt 1144 et44.2 t446n aati vB 
2008 111.9 at : = Pa “3 5 . 3 4 a ra 
Prince Edward Island (v41691379) 

2003 101-9 NOSN5 0A ME 104.6e5103.65 103:2, 5103/4" 1032 1038 103.7 4044 1036 103.5 
2004 103.5 104.0 104.7 105.3 105.6 106.2 105.9 105.8 106.4 106.7 108.2 107.4 105.8 
2005 106:5.) 106:74 107.6" 10866 .109.1" 108.9. 09.0. 109:3 117:8° 144.5 110.7 4160 109.1 
2006 A1O Sed OS BOM een end | 2S iecmedieo 1de8 Add bee aio Adie Addie 111.6 
2007 Oe tS) MlSasemeddion/: 6 da Zee 14-O0 afte. 1 d44-Omeedd4ol) ntta-owe cl adie 113.6 
2008 114.2 i. = =, 3 - a e fi: a F i 8 
Nova Scotia (v41691513) 

2003 102270 103:8 26104-55003: 45103 eel03:2, 1035 403:6 103:6 1034 103:3 1084 103.4 
2004 103.2 103.7 104.4 1044 105.2 1056 1058 105.7 105.9 106.2 106.7 106.4 105.3 
2005 106.1 106.4 107.1 107.6 107.8 107.7 108.1 1088 1104 109.8 109.1 109.3 108.2 
2006 10935 109 OR dOS:GuateLOmed l-2eedt Os Mdiao tide 1106) aot 140:4 41022 110.4 
2007 OST 11 O SPO menin Zo: AO otOmnd 13.Ommiiecy | t12 Omen 26. a iocoes dato 112.5 
2008 1135 3 re ¥ f: e “ - a * te ES z 
New Brunswick (v41691648) 

2003 103-25 04:07 910453 snl 03s/eel03.00 103-000 108-4 1038.5 10327 103.0 10350 102.9 103.4 
2004 103.550 OS:8 104, 2en04 555 105aeal05.3,9 105.2) 005.2 1054 05:5 406.0) 105.6 104.9 
2005 105.6 105.9 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 108.3 107.4 
2006 108:38) 10857, HOSMP 110:0) 110AP 110:0) 109.7 410:0 108:8° 707.8 108.42 109.4 109.2 
2007 109327 OSG, Osemnitee WidiG © M12 12 eddies AO Seta 144 ado +143 
2008 slistitiny, S > f . ~ M. = a = Ee Z 
Quebec (v41691783) 

2003 10200 OSueeOSom OZ An O2.4eelO2Z-oml02 4 «102.5 102-3 41024) 1027 A02-¢ 102.5 
2004 103:25 108.6, s8103:08 4103:6, M1048) 104/35 104.6 9104.5 1047 5105.3 105.59°705.2 104.5 
2005 105:38 2105.65 w106:4551064— 10655 06:3." 107.0 407.4 108.5°7107.7 107.5. 4107.4 106.9 
2006 108.1 108.0 108.4 109.1 109.3 109.1 109.2 109.2 1084 108.4 108.6 108.7 108.7 
2007 108.8" “109:6° WHOA ATOG Atti A107. 1106 AiO AOS 110s A081 110.4 
2008 111.0 at 2 Se a 7 : a 2 eI As 


Ontario (v41691919) 
2003 101.9 102:7 102;8° 104:8° 10272, 10233 102.5 103.0 103.2 102.9 103.1 103.4 102.7 


2004 103.4 103.6 104.0 104.1 105.0 104.8 1049 104.7 104.8 105.0 105.4 105.3 104.6 
2005 105.1 105.8 106.4 106.5 106.6 106.8 106.9 107.5 108.2 107.7 107.5 107.6 106.9 
2006 108.2 107.9 108.8 109.1 109.5 109.3 109.0 109.1 1085 1084 108.6 108.8 108.8 
2007 A086) A097 HOGER  AditlG ett. Stic ages ~14110ee TiO “At12) ld 110.8 
2008 110.9 es a mA re = . 53 op ie _ 3 
Manitoba (v41692055) 

2003 1015: A020) 1022. Foto Oty T01s: 101s W018 4023" 1017 Ante 1020 101.8 
2004 102.0 101.9 102.4 102.7 104.1 104.4 104.3 104.3 104.1 104.5 105.2 105.5 103.8 
2005 105.0 105.2 105.6 106.3 106.5 106.7 107.0 107.4 107.8 107.5 107.3 106.9 106.6 
2006 107.4 107.2 107.6 108.5 109.2 109.3 109.7 109.7 108.8 108.9 109.0 108.7 108.7 
2007 1001) A004 MAOMeeadOS Ate dids A122: WES nd) 176.8) 110-9 110.9 
2008 110.8 . : te . : . A . 

Saskatchewan (v41692191 

2003 101.5 102.0 102.5 101.9 102.2 102.1 102.2 102.5 102.8 1024 1028 102.7 102.3 
2004 102.8 102.9 103.1 103.8 104.9 105.0 105.2 104.7 104.9 105.5 106.1 105.8 104.6 
2005 105.6 105.8 106.4 107.1 106.5 106.8 107.1 107.4 108.0 107.5 107.4 107.3 106.9 
2006 107.9 107.9 108.2 109.2 109.6 109.6 109.8 110.4 109.3 109.1 108.8 108.9 109.1 
2007 409.5 409.9 444.09 W418 412.6 143.1 113.3 113.1. 1134: 113.0 113.1 1729 1122 
2008 113.0 7 " F 
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Table 10 — continued 


The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 2 


average 
2002=100 

Alberta (v41692327) 
2003 103.5 103.8 104.9 104.9 1042 104.7 104.3 104.2 104.8 104.3 104.7 104.6 104.4 
2004 104.66 1046 104.9 105.2 106.1 107.1 1064 106.2 106.3 106.0 106.7 106.4 105.9 
2005 106.1 106.2 106.9 107.6 107.4 107.8 108.7 108.7 110.0 109.7 109.6 109.0 108.1 
2006 110-4."309F W103 41 9122" ATS W345 143.9 114 4Pe11S.0. 11s. eae! jhe 
2007 1147 4150" 116.40 117.5 1S 118.8. 419.1 1195 T194 HE 11S) Mag 117.9 
2008 118.8 Es Be “ = “e i‘ cm = Hs - eS 
British Columbia (v41692462) 
2003 101.0 .107:5 7023. 9021 102,15102.0' 1022°9102.6. 102: Se T02 4 102.59" 10216 102.2 
2004 102.5 102.9 103.2 103.9 104.7 104.9 104.7 104.7 104.8 104.8 105.0 104.8 104.2 
2005 104.8 105.0 105.3 106.0 106.3 106.4 106.6 106.8 107.3 107.1 107.1 106.7 106.3 
2006 106.6 106.7 107.2 107.8 108.7 108.7 108.8 109.0 108.4 108.3 108.7 108.8 108.1 
2007 109207 109s” “JOStore0990 IGS  1OS 9 1105 DA iO STO. 1104110 110.0 
2008 109.9 f _ = i a - = = i if e 2 
Whitehorse, Yukon Territory (v41692598) 
2003 101.7 .102:5, 402.6 4022), 101.8 5107-9. 102:4. 40253 1022) 101.6 “1016 1044 101.9 
2004 101.1 101.4 101.9 102.2 103.3 103.6 103.5 103.1 103.4 103.5 104.6 104.0 103.0 
2005 103.1 103.3 103.9 1044 104.9 105.3 105.4 105.7 106.8 106.8 107.1 106.3 105.3 
2006 106.4 105.9 105.9 106.9 107.5 107.9 107.5 107.7 107.2 106.3 106.3 106.3 106.8 
2007 107.0 107.3 108.0 108.7 109.5 109.7 110.7 1105 110.8 110.4 110.7 110.6 109.5 
2008 110.4 = he xe as e 5 E ie Es i Be 
Yellowknife, Northwest Territories (v41692722) 
2003 102-2..102;5; 910227 3103.0) 102.7" 1025.4 1022) 10210. 101-3) TORS 102.07 105.2 102.3 
2004 103.1 102.8 103.2 103.3 104.0 104.3 104.3 103.7 103.7 103.8 104.7 105.0 103.8 
2005 104.6 1048 104.9 105.2 106.1 106.4 106.4 106.3 107.0 107.5 107.8 107.8 106.2 
2006 107.4 107.3 107.0 107.9 108.0 107.7 107.8 108.0 107.8 107.1 107.6 108.4 gh Fae 
2007 1089" 1095 “TOS 8 O04 les tt Oe wk eo doh RAD.Ge ait Pall” Ta OOe ea nto 110.8 
2008 Adihest a “ - es re ze Bs % a 2 . ~ 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 
2003 99°09. 99:8) 100.0. 3 999:9 1001 2002 1007) 00.3: 100 SPOS) 100k, 100s 100.2 
2004 100.0 99.9 100.2 100.8 101.4 101.8 101.8 101.4 101.6 101.2 101.8 102.2 107-2 
2005 1020 1017 101.8 102:1_ 102°8. 103.0, ~103:0° 4103/4 103.87 103.3 103:8” 103.6 102.9 
2006 103.5 103.7 103.7 104.5 104.8 105.1 104.8 104.4 105.0 104.2 105.2 105.7 104.6 
pe 106.4 106.5 106.7 107.7 108.0 108.0 108.9 108.9 109.1 108.1 108.2 108.7 107.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 11 


The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


St. John’s, Newfoundland and Labrador 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Charlottetown and Summerside, Prince Edward Island 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Halifax, Nova Scotia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Saint John, New Brunswick 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Québec, Quebec 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Montréal, Quebec 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Ottawa-Gatineau, Ontario part, Ontario/Quebec 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Toronto, Ontario 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


CANSIM 
vector 
number 


(v41692846) 
(v41692847) 
(v41692848) 
(v41692849) 
(v41692850) 
(v41713405) 


(v41692852) 
(v41692853) 
(v41692854) 
(v41692855) 
(v41692856) 
(v41713407) 


(v41692858) 
(v41692859) 
(v41692860) 
(v41692861) 
(v41692862) 
(v41713409) 


(v41692864) 
(v41692865) 
(v41692866) 
(v41692867) 
(v41692868) 
(v41713411) 


(v41692870) 
(v41692871) 
(v41692872) 
(v41692873) 
(v41692874) 
(v41713413) 


(v41692876) 
(v41692877) 
(v41692878) 
(v41692879) 
(v41692880) 
(v41713414) 


(v41692882) 
(v41692883) 
(v41692884) 
(v41692885) 
(v41692886) 
(v41713416) 


(v41692888) 
(v41692889) 
(v41692890) 
(v41692891) 
(v41692892) 
(v41713417) 


The Consumer Price Index — January 2008 


Indexes Percentage change 
January 2008 from 
January December January December January 
2008 2007 2007 2007 2007 
2002=100 
111.6 1171-5 109.2 0.1 PR 
120.8 119.8 115.0 0.8 5.0 
104.3 104.3 103.5 0.0 0.8 
117.4 117.0 110.9 0.3 5.9 
143.6 140.5 136.1 ae 2.5 
131.0 130.8 128.1 0.2 2.3 
113.8 114.3 111.0 -0.4 2.5 
121.6 121.6 152 0.0 5.6 
107.3 107.2 106.4 0.1 0.8 
114.6 114.6 i ie er 0.0 2.6 
162.6 162.7 139.5 -0.1 16.6 
133.3 133.9 130.1 -0.4 2.5 
112.9 113.1 109.7 -0.2 2.9 
119.5 119.2 aat25 0.3 6.2 
105.2 105.2 104.3 0.0 0.9 
119.1 119.0 11221 0.1 6.2 
139.5 138.2 124.1 0.9 12.4 
134.4 134.7 130.5 -0.2 3.0 
af te Marg 111.9 109.2 -0.2 2.3 
119.6 119.6 114.6 0.0 44 
105.9 105.9 104.3 0.0 ta 
115.8 115.8 112.8 0.0 27 
142.5 143.0 129.8 -0.3 9.8 
132.0 132.2 129.0 -0.2 a 
110.6 110.8 108.5 -0.2 1.9 
116.1 116.1 112.0 0.0 aor 
108.0 107.9 106.6 0.1 ia 
119.2 119.2 s Maleate 0.0 48 
118.7 119.0 114.9 -0.3 3.3 
128.5 128.7 126.0 -0.2 2.0 
110.8 111.0 108.7 -0.2 1.9 
117.0 117.0 143.3 0.0 xe 
107.9 107.8 106.4 0.1 1.4 
qa eS 1215 116.4 0.0 4.2 
120.2 120.6 115.6 -0.3 4.0 
128.2 128.4 125.7 -0.2 2.0 
110.4 110.8 108.5 -0.4 1.8 
115.8 116.3 114.2 -0.4 1.4 
104.9 104.9 103.8 0.0 1.1 
120.0 120.0 SW YS 0.0 2.0 
124.9 127.9 124.5 -2.3 0.3 
134.5 135.0 132.2 -0.4 PY 
110.7 111.1 108.2 -0.4 2.3 
114.8 115.0 194.2 -0.2 2.8 
106.5 106.5 105.5 0.0 0.9 
117.3 117.3 113.4 0.0 3.4 
124.9 126.8 121.8 -1.5 25 
133.4 133.9 130.5 -0.4 2.2 
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Table 11 — continued 
The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


CANSIM Indexes Percentage change 
vector January 2008 from 
number nay December danaaey SENS SESS 
anuary December January December January 
2008 2007 2007 2007 2007 


TTT 


2002=100 
Thunder Bay, Ontario 
All-items (v41692894) 107.9 108.1 106.2 -0.2 1.6 
Shelter (v41692895) 104.0 104.2 103.4 -0.2 0.6 
Rented accommodation (v41692896) 102.7 102.7 101.7 0.0 1.0 
Owned accommodation (v41692897) 101.8 101.9 101.4 -0.1 0.4 
Water, fuel and electricity (v41692898) 124.5 129.2 123.6 -0.6 0.7 
All-items (1992=100) (v41713418) 128.7 129.0 126.7 -0.2 1.6 
Winnipeg, Manitoba 
All-items (v41692900) 110.7 110.7 109.0 0.0 1.6 
Shelter (v41692901) 116.9 116.7 112.8 0.2 3.6 
Rented accommodation (v41692902) 110.2 110.1 108.4 0.1 Rak 
Owned accommodation (v41692903) 119.3 119.0 113.4 0.3 ca py 
Water, fuel and electricity (v41692904) 115.9 pee 114.9 0.6 0.9 
All-items (1992=100) (v41713420) 136.4 136.5 134.4 -0.1 a JP 
Regina, Saskatchewan 
All-items (v41692906) 112.3 Vi2e2 109.3 0.1 Zak; 
Shelter (v41692907) 125.2 124.6 (Anse 0.5 8.4 
Rented accommodation (v41692908) 108.2 108.1 105.1 0.1 2.9 
Owned accommodation (v41692909) 133.6 133.0 118.4 0.5 12.8 
Water, fuel and electricity (v41692910) tie9 116.9 116.4 0.9 fis 
All-items (1992=100) (v41713422) 139.9 139.8 136.2 0.1 2 
Saskatoon, Saskatchewan 
All-items (v41692912) 114.2 114.0 109.5 0.2 4.3 
Shelter (v41692913) 132.6 131.4 116.1 0.9 14.2 
Rented accommodation (v41692914) 111.0 dOnt 105.0 0.8 9.0 
Owned accommodation (v41692915) 141.0 139.4 116.0 tet 21.6 
Water, fuel and electricity (v41692916) 126.7 126.3 126.5 0.3 0.2 
All-items (1992=100) (v41713423) 140.6 140.3 134.8 0.2 4.3 
Edmonton, Alberta 
All-items (v41692918) 118.5 118.6 113:9 -0.1 4.0 
Shelter (v41692919) 144.8 144.7 Sis 0.1 10.5 
Rented accommodation (v41692920) 117.4 117.0 108.3 0.3 8.4 
Owned accommodation (v41692921) 147.2 146.7 129.3 0.3 13.8 
Water, fuel and electricity (v41692922) 169.4 hid 165.1 -1.0 2.6 
All-items (1992=100) (v41713425) 144.4 144.6 138.9 -0.1 4.0 
Calgary, Alberta 
All-items (v41692924) 118.9 119.0 115.0 -0.1 3.4 
Shelter (v41692925) 144.5 143.9 134.2 0.4 fat 
Rented accommodation (v41692926) SES} 115.0 107.5 0.3 13 
Owned accommodation (v41692927) 155-7 eye 142.7 0.4 9:1 
Water, fuel and electricity (v41692928) qlee iote} 134.4 133.7 0.8 1.3 
All-items (1992=100) (v41713426) 149.6 149.7 144.7 -0.1 3.4 
Vancouver, British Columbia 
All-items (v41692930) 110.2 110.5 109.0 -0.3 1.1 
Shelter (v41692931) 113.8 ily les 7 110.2 0.1 3:3 
Rented accommodation (v41692932) 105.5 105.3 103.5 0.2 1.9 
Owned accommodation (v41692933) WAT 118.0 112.0 -0.3 5.1 
Water, fuel and electricity (v41692934) 112.6 110.5 115.0 1.9 -2.1 
All-items (1992=100) (v41713428) 130.8 131.1 129.3 -0.2 WZ 
Victoria, British Columbia 
All-items (v41692936) 109.4 109.7 109.1 -0.3 0.3 
Shelter (v41692937) 1 daly Wee} (hale 110.6 0.0 0.6 
Rented accommodation (v41692938) 105.7 105.5 103.9 0.2 Pri 
Owned accommodation (v41692939) AT12 111.4 110.9 -0.2 0.3 
Water, fuel and electricity (v41692940) 124.9 123.8 122.9 0.9 1.6 
All-items (1992=100) (v41713429) 128.5 128.8 128.1 -0.2 0.3 


EEE cd 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 12 
The all-items Consumer Price Index by urban centre, 1,2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 2 
average 
eee ee. 
2002=100 
———— eens ee ee ee ee 
St. John’s, Newfoundland and Labrador (v41692846) 


2003 1020" “102.2 1103.4 103.1; 102.9 102.5 103.2 102.9 103.4 102.6 103.1 1025 102.8 
2004 103.1 102.9 103.3 103.6 1046 104.9 105.5 105.2 105.3 105.7 105.9 1056 104.6 
2005 1OD:-4 10599 106:3 07-1 “l07-2* A078: 107.6 107.7 1092 407.8 1079 1076 107.3 
2006 108.0 108.0 108.2 109.2 110.1 109.9 110.0 110.4 109.3 108.5 108.7 108.8 109.1 
2007 COZ OS om aC: Sam iOlOm IO Geeiiton ditiet adOs AOie adteOudades. dades 110.7 
2008 qade6 * , # s . _ mr Rs > > 2 : 
Charlottetown and Summerside, Prince Edward Island 

(v41692852) 
2003 Ole. 102:8) W037 1041" “1033 102.9 403:2 108.0 1035) 103.4 40s8 e384 103.2 
2004 103.2 103.8 104.4 104.9 105.2 105.7 105.5 105.5 106.0 106.2 107.6 106.9 105.4 
2005 106.1 106.3 107.1 108.0 108.4 108.3 108.4 108.7 110.9 110.7 110.0 109.3 108.5 
2006 NOS OZ 0S Sean eet Ome colts medics et ete tidideads eds meted On 7am dian 1140 
2007 AO Aeon Zea SaieniStOme dnl Seon ctl Seta toss sl 1ouren diese ale OM da ane 113-2 
2008 113.8 x a ¥ > Ad a he Ff _ as gf re 
Halifax, Nova Scotia (v41692858) 
2003 O25) 103765 04,0 M03:2. 10308 103-08 103.3 9108:4, 10847 103-1 03:3) 1081 103.2 
2004 103.1 103.5 104.2. 104.2 105.0 105.3 105.5 105.5 105.6 105.9 106.4 106.0 105.0 
2005 105.7 105.9 106.6 107.0 107.2 107.1 107.4 108.2 109.6 109.1 108.5 108.6 107.6 
2006 1OUS:6" 10823" 08:9) 10:2" “MOS “Hos. 1105" AO, A100) 109.7 too) 109-7 109.8 
2007 NODE OlGy Aiea Ae eee dit2 oe a iti 1 Osetia qaces 112.0 
2008 112.9 ie a - _ ie am 45 - = * ‘ ' 
Saint John, New Brunswick (v41692864) 
2003 HOS NOS: Ce 0451 0355 1029) 1029 e063. 1106.4) 103.6 103.5. 803.2 1031 103.4 
2004 10345 10339) M0422" 041s 10510 0s2 105.2. 1054 05a 105.5. 106.0 705.6 104.9 
2005 105.5 105.8 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 108.3 107.4 
2006 108.8 108.7 109.2 110.1 110.1 110.0 109.8 110.0 108.9 107.9 108.4 109.0 109.2 
2007 1ODZe NODCEAITOl6m see Mirae ee i eee, OR i Ae Oo. gee 117.2 
2008 Ab ilear Ae Es - “f : x e a s 2 ¥ i 
Québec, Quebec (v41692870) 
2003 LO1.S* 103.05 103:2 7 02-3" S024 1023) “102-4 102:6 1024) 102.5. 102.8 102-6 102.6 
2004 103.3 103.7 103.9 103.8 104.9 104.9 104.7 104.6 104.8 105.3 105.5 105.1 104.5 
2005 105.3 105.6 106.4 106.3 106.5 106.9 107.0 107.4 1085 107.7 107.5 107.4 106.9 
2006 108.2 108.0 108.4 109.1 109.3 109.1 109.2 109.2 1084 108.2 108.4 108.4 108.7 
2007 108,55 1092 9 ATOM WilO0.3" T4107 11046 110405 709:8- 110;2) 110:2 Taos. Oss 110.1 
2008 110.6 a a _ cs BS 4 x be ” s ; ol 
Montréal, Quebec (v41692876) 
2003 HOME OL On OSO. NO2-2e 102 oun O21 1023" 102-40 70273 023 1026 “102-65 102.4 
2004 103.1 103.5 103.7 103.7 104.6 104.6 104.4 104.4 104.7 105.3 105.3 105.1 104.4 
2005 105.1 105.4 106.2 106.2 106.4 106.7 106.8 107.3 108.2 107.5 107.5 107.3 106.7 
2006 107.9 107.9 108.2 108.9 109.0 108.8 108.9 1089 108.4 108.6 108.7 108.6 108.6 
2007 108:7% 109-5 110.35 1105° 110.8 1105 110:5 140.0 1104 110:4 110:7 111.0 110.3 
2008 110.8 e: o - E x ie ” s z “ m j 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 

(v41692882) 
2003 101-8 102% 102.8, 1On-5, 10205 1024 102.4 102.9 103:0° 102.7 “103.1 10S: 102.5 
2004 103.2 103.4 103.8 104.0 105.0 104.7 104.8 104.6 1046 105.0 105.3 105.2 104.5 
2005 105.0 105.7 106.4 106.4 106.5 106.6 106.8 107.5 108.3 107.7 107.5 107.6 106.8 
2006 108.1 107.8 108.6 109.0 109.4 109.2 108.9 109.0 108.3 108.2 108.5 108.6 108.6 
2007 4085 109.6 110:7 Ftd A445 11404 THe 1109 1140S MO edi0.9— 1108 110.7 
2008 110.4 ! oe . a s My > a . , : 
Toronto, Ontario (v41692888 
2003 102.2 103.0 103.1 102.5 102.4 102.6 102.8 103.4 103.5 103.3 103.7 104.0 103.0 
2004 103.9 104.1 104.3 104.3 105.1 104.9 104.9 104.7 104.9 104.9 105.2 105.1 104.7 
2005 105.0 105.6 106.4 106.3 106.5 106.5 106.6 107.2 107.7 107.4 107.2 107 4 106.7 
2006 107.9 107.6 108.5 108.7 109.0 1089 108.5 108.5 108.1 108.0 108.3 108.5 108.4 
2007 108.2 109.3 110.3 110.8 111.2 110.7 110.7 110.6 110.8 110.7 111.0 111.1 110.5 
2008 110.7 % < 7 4 is é ‘ 


a 
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Table 12 — continued 


The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual ° 


average 
2002=100 

Thunder Bay, Ontario (v41692894) 
2003 101.6 102.5 102.6 102.0 102.0. 102.1 102.0 102.7 102.8 102.4 1026 102.8 102.3 
2004 102.5 102.7 103.0 103.4 104.2 103.9 104.0 103.7 103.8 104.1 104.4 104.2 103.7 
2005 103.9 104.4 405.1, 405.2 sI05.2 405.3" 705.2 ~106:9° 106:6° 106.2" 7105.9" 406.0 105.4 
2006 106.6 106.2 107.1 107.4 107.8 107.6 107.2 107.2 106.6 106.4 106.6 106.6 106.9 
2007 106.2 107.3 108.3 108.4 108.8 108.3 108.6 108.3 108.3 107.9 108.2 108.1 108.1 
2008 107.9 a = - se es x - ‘ ie * a: Ss 
Winnipeg, Manitoba (v41692900) 
2003 1075 1401.9°02.1° 101:8 101:6 1015 401.4 101-7 102:3 101.7 101.6 T0210 101.8 
2004 102.0 101.9 102.3 102.7 104.0 104.3 104.2 104.3 104.0 104.4 105.1 105.4 103.7 
2005 104:9° 705.1 105.5; 5106.1, 106.4 106.6 106:8 107.2 107.7 107.3 107.1 106.7 106.5 
2006 107.2 107.0 107.5 108.3 109.0 109.1 109.5 109.5 108.6 108.9 109.0 108.6 108.5 
2007 1090 409'4s 10lSs slOlSe tae sido TS ATA TG: TOS. TOs tL 110.8 
2008 110.7 2 s e v4 & - £ a fc a Fe re 
Regina, Saskatchewan (v41692906) 
2003 101.5 102.0 102.4 101.9 102.2 102.1 102.3 102.6 102.9 102.4 102.9 102.7 102.3 
2004 102.8 102.9 103.2 103.9 105.0 105.1 105.3 104.8 105.0 105.4 105.9 105.7 104.6 
2005 J05.4. 105.f6 106:3- 06:9; 106.5 s106.7 107.1 A074 107.8 107.3 A072 1074 106.8 
2006 107.7 107.8 108.1 108.9 109.3 109.3 109.5 110.1 109.1 109.0 108.6 108.8 108.9 
2007 109.3. TOSse a0) miadeS: sat On des de 1122 2S TAZA 22 Theos: 
2008 alee = - Fe 4 # 2 a re < a - 3 
Saskatoon, Saskatchewan (v41692912) 
2003 107.4" HOS S102:3: 101-8) 402-4) 102.0 “A02s1. 102.45 1026. 102.3) 102 6. 2025 102.2 
2004 102.6 102.7 102.8 103.6 104.6 104.6 104.8 1045 1046 105.3 105.9 105.6 104.3 
2005 405:4 “105.6.5106.2> 406.9) 06:3) 106.6 106:8 107.2 107 107.3 107-29 107-1 106.7 
2006 107.9 107.8 108.1 109.2 109.6 109.5 109.8 110.4 109.3 109.1 108.7 108.7 109.0 
2007 109.5, 109:9 “T410:7, 447.9 7112.4 13.5 114.1 114.1 1144 1147 114.3 114.0 ily Pre 
2008 114.2 Pe R af <3 ( a a 2 ef = is re 
Edmonton, Alberta (v41692918) 
2003 104.5 104:9° 105:7 105:6 105:0 105.6 105.4 105:1 -105:7 105:1-.105.5 105.3 105.3 
2004 105:0: 405.0) 40572 (105.6.a1065 107:6 9107.0 106.8) 107:0 106.5 107.2 107.0 106.4 
2005 106.7. 106.7. 107-5; 108.0 107.9. 108:1 109.2 109.1 110.6 110.2 110:1 109.4 108.6 
2006 VHO-.65 st LOS OO, Seed ie watoe Tie. DtS.0 aise Tie. AsO TSS 112.0 
2007 R1iS:9) ett Zeina ear cOnmilvete ino.6 Tee TSA Wis “We.S WSs 118.6 117.4 
2008 118.5 + - a a - Bs - i a a 
Calgary, Alberta (v41692924) 
2003 102.5 102.8 103.9 104.0 103.4 103.9 103.2 103.1 103.8 103.5. 103.9 103.9 103.5 
2004 104.1 104.1 1044 1046 105.5 106.4 105.8 1056 1056 105.4 106.1 105.8 105.3 
2005 105.3 105.5 106.0 106.9 106.8 107.3 108.0 108.0 109.1 108.9 108.8 108.5 107.4 
2006 109.9" T0589) 1095. 110:9. 142:00 at4:7 1136 W44 114.7% 134 42 1147 5 Oy PS 
2007 115.0, 45:65 163%. 447 6euti7 6s 118.6 409-1) “1199S PSs. 1te:7 T4S:4 “1749.0 118.0 
2008 118.9 “- - 2 e 2 x . tS = yy : ie 
Vancouver, British Columbia (v41692930) 
2003 100.9 10154 -102:2 102.0 01:9 101.8 > 101:9., 1024. 1027. 102.2 1023 402-5 102.0 
2004 102.2 102.7 103.0 103.7 104.5 104.66 104.5 104.5 104.6 104.7 104.7 104.7 104.0 
2005 104.8 104.9 105.2 105.7 106.0 106.1 106.5 106.5 106.8 106.7 106.6 106.3 106.0 
2006 106.2 106.3 106.9 107.5 1084 1084 108.5 108.7 108.4 108.4 108.9 109.1 108.0 
2007 109.0 109.3 109.6 110.0 110.6 110.55 110.7 110.6 110.7 110.4 110.4 110.5 110.2 
2008 110.2 a © * e * - . . 7 z A ys 
Victoria, British Columbia (v41692936) 
2003 101.1 POE, 10253) 102.4 102-1 4102'0 4023 102:6 1029 1025 1026 1028 102.2 
2004 102.7 ADS. Te AOSs 104-45 810S:0\ 405 22105.0 TO5.0 e052) 105-2. 105.5" 1053 104.6 
2005 105.3 105.5 105.9 106.5 106.8 106.9 107.2 107.3 108.0 107.9 107.8 107.4 106.9 
2006 107.2 107.3 107.6 108.4 109.2 109.0 109.2 109.3 108.8 108.6 108.9 109.0 108.5 
rite 109.1 109.3 109.7 109.9 110.2 109.9 110.1 110.0 110.1 109.5 109.6 109.7 109.8 

109.4 * . n - S m x5 A F: e = 


Ee ee eee a ES Se a ee eee J ee 
Note(s): The all-items index for Whitehorse and Yellowknife are available from table 10. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 13 
Average retail prices for gasoline and fuel oil, by urban centre 


St. John's, Charlottetown Halifax, Saint John, Québec, Montréal, Ottawa- Toronto, Thunder Winnipeg 
N.L. and N.S. N.B. Que. Que. Gatineau, Ont. Bay, Man 
Summerside, Ontario part, Ont 
Pet Ont./Que 


ee SSS 


cents per litre 
eee 


Regular unleaded gasoline at full service filling stations 


January 2007 103.5 97.5 97.6 94.1 93.5 92.4 85.3 81.6 96.7 87.8 
February 2007 99.7 95.5 96.0 90.1 93.3 94.8 92.5 89.5 93.1 87.1 
March 2007 113.0 108.7 110.6 103.7 108.0 108.6 102.9 102.1 103.8 97.5 
April 2007 117.0 113.9 114.3 106.6 109.4 113.3 105.1 102.3 109.6 102.1 
May 2007 120.0 116.0 117.0 111.0 116.8 44734 110.1 106.7 112.7 110.8 
June 2007 122.0 113.5 114.3 109.8 110.8 109.5 107.0 103.7 115.6 111.3 
July 2007 119.5 110.0 116.2 108.9 113.0 109.9 104.4 101.9 115.5 111.5 
August 2007 115.2 105.0 106.2 101.5 106.8 106.4 99.0 96.9 111.3 104.7 
September 2007 TAT, 104.0 109.4 103.1 103.8 105.8 101.0 98.3 113.5 107.0 
October 2007 112.0 102.1 105.8 100.1 103.0 105.3 98.1 96.0 103.6 100.3 
November 2007 113.6 105.0 111.9 105.0 107.5 107.8 103.7 101.4 107.9 100.7 
December 2007 119.0 109.0 114.0 108.3 114.1 112.6 104.8 101.9 109.4 103.3 
January 2008 119.0 110.0 116.7 109.2 115.6 114.9 106.6 104.3 107.7 105.5 
Regular unleaded gasoline at self service filling stations 

January 2007 99.3 94.7 95.4 91.5 93.4 90.2 82.5 80.1 95.5 87.0 
February 2007 97.5 92.5 93.9 88.0 94.3 93.6 89.3 89.3 92.8 88.0 
March 2007 110.5 107.5 108.5 101.3 107.3 106.7 99.5 101.1 103.1 98.3 
April 2007 114.5 111.3 112.2 105.0 108.4 110.1 101.8 101.1 108.0 101.8 
May 2007 117.5 113.5 115.5 109.2 115.2 114.5 106.6 105.5 111.8 112.1 
June 2007 118.6 110.5 111.6 107.8 110.8 105.1 103.3 102.3 113.6 111.1 
July 2007 116.5 107.5 112.7 106.8 113.3 107.4 101.2 101.0 114.2 112.4 
August 2007 111.5 101.8 103.1 100.1 106.8 102.7 96.3 95.8 109.8 104.3 
September 2007 109.7 102.0 106.4 100.9 103.4 103.4 97.3 97.2 111.9 106.7 
October 2007 108.8 99.5 102.7 98.2 103.0 102.3 95.1 94.4 102.2 100.5 
November 2007 111.0 102.8 108.5 102.8 107.5 106.1 101.5 99.9 104.6 100.9 
December 2007 116.0 107.0 111.1 105.8 113.9 109.9 102.3 100.6 107.3 103.5 
January 2008 116.0 107.9 113.5 106.8 115.3 113.5 104.1 102.5 105.4 106.2 
Premium unleaded gasoline at full service filling stations 

January 2007 109.5 104.5 103.6 98.8 100.3 98.9 96.0 92.9 107.4 97.7 
February 2007 105.2 103.0 102.9 94.3 100.3 102.0 103.1 101.2 102.7 97.0 
March 2007 119.0 116.9 117.4 108.0 114.9 115.1 114.4 113.6 114.4 107.3 
April 2007 122.8 121.3 120.2 112.2 116.4 118.9 116.4 114.0 120.3 111.8 
May 2007 125.5 123.2 123.4 117.8 12357 123.7 Wale 117.6 123.3 120.5 
June 2007 128.0 120.5 A242 116.7 117.5 116.2 118.6 115.1 126.3 122.3 
July 2007 125.5 117.4 123.9 115.8 120.4 116.7 116.6 113.2 126.4 121.2 
August 2007 121.2 110.8 112.6 109.7 113.5 113.0 113.4 108.3 4247 114.7 
September 2007 118.2 111.0 117.0 109.6 110.3 113.1 115.2 109.1 124.4 116.6 
October 2007 118.0 108.1 113.7 107.3 109.8 112.6 aie 107.0 114.7 110.5 
November 2007 119.6 113.0 119.7 111.8 114.3 115.1 115.5 112.5 118.6 110.8 
December 2007 125.0 117.0 121.4 115.3 120.8 118.6 115.8 4133 119.3 113.1 
January 2008 125.0 118.0 124.0 116.3 122.4 122.0 118.6 115.2 118.4 115.6 
Premium unleaded gasoline at self service filling stations 

January 2007 104.4 102.4 102.4 96.2 100.5 97.1 93.6 91.4 105.8 97.2 
February 2007 103.4 100.5 101.9 92.3 101.2 100.3 99.8 100.1 103.2 98.1 
March 2007 115.7 114.2 115.7 105.1 113.9 113.8 110.4 112.4 113.4 108.4 
April 2007 119.7 119.1 118.4 110.7 115.5 116.9 112.7 112.2 118.3 111.7 
May 2007 123.3 121.5 122.6 115.9 122.1 121.3 117.7 115.9 122.3 122.1 
June 2007 124.5 118.4 118.9 114.6 118.0 112.6 114.0 1122 124.2 121.3 
July 2007 122.4 115.0 120.3 113.5 120.7 114.7 112.8 110.6 124.9 122.5 
August 2007 117.5 108.4 110.6 106.4 Tow, 109.9 107.4 105.2 120.3 114.3 
September 2007 115.4 108.7 114.5 107.4 110.4 111.4 108.2 106.4 122.6 116.1 
October 2007 114.5 106.7 110.6 104.3 110.1 110.1 106.1 106.1 113.1 110.7 
November 2007 117.0 110.5 116.4 109.7 114.4 114.0 112.5 111.0 115.3 110.9 
December 2007 122.0 114.8 118.8 112.6 121.1 117.5 112.9 111.7 117.4 113.7 
January 2008 122.0 115.0 119.7 114.2 122.4 4242 115.3 113.9 116.0 116.1 
Household heating fuel 

January 2007 83.1 74.5 78.0 83.3 79.7 77.1 82.0 80.7 90.8 93.9 
February 2007 80.6 74.0 79.1 83.1 79.7 80.3 84.7 83.1 86.2 85.8 
March 2007 83.3 77 81.5 86.8 81.6 81.2 84.9 88.1 91.4 88.1 
April 2007 89.9 ia 83.6 87.0 83.1 81.0 85.6 87.8 91.4 90.8 
May 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
June 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
July 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
August 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
September 2007 84.5 77.0 83.7 89.4 80.8 79.0 86.8 87.3 90.5 90 2 
October 2007 87.9 81.8 83.7 90.3 83.9 81.5 86.8 88.8 91.4 89.1 
November 2007 86.6 84.5 88.2 96.5 88.5 86.7 88.6 90.9 93.2 93.7 
December 2007 100.8 93.2 96.0 103.1 98.0 97.2 99.2 100.1 103.5 108 q 
January 2008 99.9 93.1 99.3 104.4 103.1 100.4 102.8 102.0 103.7 104 
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Table 13 — continued 


Average retail prices for gasoline and fuel oil, by urban centre 


Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask. Sask. Alta. Alta. B.C. B.C. Yel N.W.T. 


cents per litre 


Regular unleaded gasoline at full 
service filling stations 


January 2007 92.0 90.9 83.4 83.3 102.9 104.8 99.4 102.1 
February 2007 91.3 92.0 86.2 85.9 102.6 89.7 96.1 103.8 
March 2007 100.7 101.1 96.8 96.8 110.6 108.9 103.5 114.4 
April 2007 104.3 104.8 101.3 101.0 119.3 117.6 109.5 119.8 
May 2007 116.3 113.4 108.4 110.8 126.8 123.9 113.3 126.8 
June 2007 411.3 111.4 104.3 106.0 113.7 113.6 120.5 130.8 
July 2007 114.6 113.7 108.2 108.9 111.8 112.8 120.5 130.1 
August 2007 107.3 106.6 99.6 103.5 107.4 107.9 120.5 125-1 
September 2007 109.0 108.8 103.0 104.1 108.5 108.9 120.5 125.5 
October 2007 101.6 100.4 94.5 95.1 104.6 102.9 118.3 118.8 
November 2007 104.4 103.2 96.8 99.7 109.5 106.2 116.0 119.5 
December 2007 104.8 104.5 97.0 99.6 108.7 108.7 116.1 119.4 
January 2008 107.0 107.4 101.2 102.1 108.7 109.2 116.9 119.0 


Regular unleaded gasoline at self 
service filling stations 


January 2007 91.3 90.5 82.1 82.4 100.5 103.3 99.0 100.5 
February 2007 91.5 92.3 84.8 84.8 99.9 98.0 95.0 101.6 
March 2007 101.2 101.0 94.7 95.6 108.7 106.9 99.3 113.9 
April 2007 105.2 105.2 99.1 99.3 116.7 116.9 108.5 118.3 
May 2007 116.1 116.2 109.3 110.0 125.0 122.7 112.5 126.8 
June 2007 111.4 111.6 102.4 105.0 110.8 112.4 118.4 128.3 
July 2007 113.5 114.9 105.6 109.0 109.8 111.4 118.6 127.1 
August 2007 107.3 106.5 98.7 101.7 105.3 106.8 118.5 123.5 
September 2007 108.8 108.5 101.2 103.2 106.2 107.7 118.4 123.6 
October 2007 101.3 99.5 92.4 94.4 101.8 101.8 116.1 118.8 
November 2007 104.0 103.9 94.9 98.1 107.1 104.5 114.6 y WW eh 
December 2007 104.7 104.3 95.7 98.3 105.7 107.4 115.1 116.3 
January 2008 107.3 107.3 100.3 101.8 105.8 107.7 114.7 115.6 


Premium unleaded gasoline at full 
service filling stations 


January 2007 101.4 100.9 93.1 93.7 114.1 115.7 111.1 110.1 
February 2007 101.6 101.7 96.3 96.1 113.6 110.3 109.1 113.0 
March 2007 110.8 110.4 107.6 106.4 121.7 119.9 113.9 124.6 
April 2007 114.6 114.3 111.6 111.4 130.4 128.5 117.6 128.8 
May 2007 126.8 123.4 121.1 121.2 137.9 134.8 120.0 136.5 
June 2007 1207 121.6 115.7 117.3 124.6 124.8 127.0 141.6 
July 2007 125.2 123.7 118.5 119.1 123.3 123.8 127.0 140.8 
August 2007 117.8 116.9 aT 113.5 119.0 118.3 127.0 135.8 
September 2007 119.4 119.0 113.7 114.0 120.0 120.1 127.0 135.9 
October 2007 112.0 110.7 105.7 105.7 116.2 114.3 126.0 1 
November 2007 114.7 113.2 107.9 109.5 120.9 1173 125.3 130.5 
December 2007 115.2 114.6 107.5 109.9 120.1 119.8 125.3 129.3 
January 2008 117.4 117.6 111.3 112.9 120.0 120.3 126.9 129.0 


Premium unleaded gasoline at self 
service filling stations 


January 2007 101.8 101.1 92.8 93.1 111.9 114.3 104.4 110.9 
February 2007 102.0 101.8 95.7 95.0 111.3 109.0 101.0 112.4 
March 2007 AN7 110.5 105.8 105.9 120.1 117.9 105.3 125.9 
April 2007 115.8 114.7 110.2 109.8 128.1 127.9 113.1 128.8 
May 2007 126.6 126.1 119.5 120.6 136.4 133.7 116.8 136.8 
June 2007 122.1 121.7 112.9 114.8 1222 123.8 124.3 138.8 
July 2007 124.3 125.2 115.9 119.6 121.4 1227 123.8 138.3 
August 2007 118.2 116.9 109.5 {iba Tie 118.1 123.6 134.8 
September 2007 119.5 119.0 112.1 114.1 117.8 119.0 124.0 133.9 
October 2007 112.5 110.8 103.8 105.6 113.5 113.2 121.5 130.5 
November 2007 114.5 113-7 106.4 109.1 118.7 415.5 121.0 129.5 
December 2007 115.3 114.7 106.5 109.3 ess 118.7 121.3 126.9 
January 2008 118.1 118.0 5 a i oe 1427 117.6 118.8 120.2 126.9 
Household heating fuel 

January 2007 92.4 93.0 , 94.4 99.9 102.9 96.1 
February 2007 84.8 86.0 . 89.5 95.4 100.3 87.7 
March 2007 90.6 90.5 ' : 90.2 95.5 101.1 92.8 
April 2007 90.5 90.2 d 93.2 98.1 102.8 95.3 
May 2007 86.8 89.7 90.7 97.5 98.6 94.7 
June 2007 86.8 89.7 P 90.7 97.5 98.6 94.7 
July 2007 86.8 89.7 90.7 97.5 98.6 94.7 
August 2007 86.8 89.7 90.7 97.5 98.6 94.7 
September 2007 91.2 90.8 - 90.1 98.3 100.3 96.2 
October 2007 93.9 92.6 97.6 102.8 101.4 96.2 
November 2007 100.2 95.5 ; 101.9 107.0 107.0 99.3 
December 2007 110.2 100.7 , 102.6 111.6 117.0 113.8 
January 2008 102.5 105.1 . 99.0 109.5 115.5 113.8 


Note(s): See Table A for complete list of vector numbers. 
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Table 14 
Average retail prices, monthly, Canada 


a eee 


CANSIM November December January 
vector 2007 2007 2008 
number 
6 Oe oe Se tie ah So ee ene See 6 + Ci ene ee eee ee ee eee 
dollars 1 

Round steak, 1 kilogram (v735165) 11.75 11.61 11.62 
Sirloin steak, 1 kilogram (v7351 76) 14.61 15,15 45.07 
Prime rib roast, 1 kilogram (v735187) 20.60 21.06 20.99 
Blade roast, 1 kilogram (v735198) 8.70 8.68 R77, 
Stewing beef, 1 kilogram (v735209) 9.06 9.01 8.93 
Ground beef, regular, 1 kilogram (v735220) 5.98 6.06 5.84 
Pork chops, 1 kilogram (V735221) 9.16 8.94 9.21 
Chicken, 1 kilogram (v735223) oe Z 5.76 5.87 
Bacon, 500 grams (v735166) 4.59 4.48 4.56 
Wieners, 450 grams (v735167) 2.69 ve AT 2:16 
Canned sockeye salmon, 213 grams (v735168) Sez 3.16 Boe 
Homogenized milk, 1 litre (v735169) 1.98 A-O7 1.99 
Partly skimmed milk, 1 litre (v735170) 1.88 1.88 1.89 
Butter, 454 grams (Wrecron AD) 4.10 4.09 4.22 
Processed cheese food slices, 250 grams (v735172) DAS 2.76 PS 
Evaporated milk, 385 millilitres (v735173) 1256 1h 1.60 
Eggs, 1 dozen (v735174) 2.46 2.47 2.50 
Bread, 675 grams (v735175) 2.16 2.18 2.22 
Soda crackers, 450 grams (v735177) 2.12 2.04 2.07 
Macaroni, 500 grams (v735178) data 1.18 1.24 
Flour, 2.5 kilograms (v735179) 3.48 3.48 3.91 
Corn flakes, 675 grams (v735180) 3.86 3.90 3.99 
Apples, 1 kilogram (v735181) 2.78 PLT AS 2.77 
Bananas, 1 kilogram (v735182) let le divs 1.21 
Grapefruits, 1 kilogram (v735183) 2.46 232 223 
Oranges, 1 kilogram (v735184) 2.60 2.31 7 dela 
Apple juice, canned, 1.36 litres (v735185) tees: Tore adult 
Orange juice, tetra-brick, 1 litre (v735186) 3.62 3.68 32 
Carrots, 1 kilogram (v735189) sas) 1.19 1,22 
Celery, 1 kilogram (v735190) 1.68 1.86 1.97 
Mushrooms, 1 kilogram (v735191) 6.68 6.88 6.97 
Onions, 1 kilogram (v735192) a2 1.10 1.08 
Potatoes, 4.54 kilograms (v735193) 3.64 Sul 3.65 
French fried potatoes, frozen, 1 kilogram (v735194) 2.01 2.01 1.94 
Baked beans, canned, 398 millilitres (v735195) 0.90 0.90 0.90 
Tomatoes, canned, 796 millilitres (v735196) (ae 1.28 1.27 
Tomato juice, canned, 1.36 litres (v735197) 1.54 LRA 1.57 
Ketchup, 1 litre (v735199) 2.63 2.67 2.66 
Sugar, white, 2 kilograms (v735200) 2.34 2.39 2.40 
Coffee, roasted, 300 grams (v735201) 3.66 3.63 Sere 
Coffee, instant, 200 grams (v735202) 4.81 4.97 4.95 
Tea (72 bags) (v735203) 3.75 3.75 3.73 
Cooking or salad oil, 1 litre (v735204) 3.48 3.48 3.54 
Soup, canned, 284 millilitres (v735205) 0.90 0.89 0.87 
Baby food, 128 millilitres (v735206) 0.60 0.60 0.60 
Peanut butter, 500 grams (v735207) 2:92 2.53 2.57 
Fruit flavoured crystals, 2.25 litres (v735208) 1.24 1.25 1.25 
Soft drinks, cola type, 2 litres (v735210) 1.39 1.41 1.34 
Soft drinks, lemon-lime type, 2 litres (v735211) 1.45 1.42 1.40 
Paper towels (2 rolls) (v735213) 2.30 2rSZ 2.33 
Facial tissue (200 tissues) (v735214) 1.98 1.99 1.98 
Bathroom tissue (4 rolls) (v735215) 2.16 Fa ses 
Shampoo, 300 millilitres (v735216) 3.14 Sats 3.10 
Deodorant, 60 grams (v735217) 3.38 S.00 3.43 
Toothpaste, 100 millilitres (v735218) 1.34 1.30 1.30 
Cigarettes (200) (v735219) TI.o 77.67 77.74 
Regular, unleaded gasoline at self-service stations, cents per litre (v41838376) 102.4 104.0 106.0 


ee ee ee ne Se 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 15 
Inter-city indexes of retail price differentials, as of October 2006, for selected groups of consumer goods and services, 


not seasonally adjusted 


Canada ' St. John’s, Charlottetown- Halifax, Saint John, Montreal, 
CPI weight NLL. Summerside, N.S. N.B. Que. 
est y 

percent combined city average=100 
All-items 100.0 93.0 94.0 99.0 92.0 93.0 
Food 16.9 101.0 98.0 100.0 96.0 98.0 
Food purchased from stores ; 106.0 101.0 101.0 100.0 100.0 
Meat, poultry and fish d 104.0 99.0 101.0 99.0 101.0 
Dairy products and eggs : 110.0 100.0 104.0 101.0 98.0 
Bakery and other cereal products ; 98.0 99.0 99.0 97.0 101.0 
Fruit and vegetables : 115.0 107.0 105.0 108.0 101.0 
Other food purchased from stores 2 d 102.0 98.0 98.0 96.0 98.0 
Food purchased from restaurants : 91.0 92.0 96.0 86.0 95.0 
Shelter 26.8 77.0 83.0 92.0 77.0 85.0 
Rented accommodation é 67.0 76.0 85.0 68.0 80.0 
Owned accommodation ; 73.0 80.0 88.0 76.0 86.0 
Water, fue! and electricity : 115.0 111.0 123.0 96.0 94.0 
Household operations and furnishings 10.6 102.0 103.0 106.0 101.0 96.0 
Household operations : 102.0 103.0 109.0 101.0 93.0 
Household furnishings : 101.0 103.0 101.0 101.0 101.0 
Clothing and footwear 5.4 102.0 96.0 103.0 101.0 101.0 
Transportation 19.8 101.0 94.0 96.0 96.0 99.0 
Private transportation : 101.0 92.0 96.0 94.0 99.0 
Purchase of automotive vehicles : 100.0 103.0 101.0 99.0 100.0 
Gasoline ; 113.0 104.0 106.0 101.0 101.0 
Other private transportation 5 95.0 66.0 81.0 83.0 95.0 
Public transportation : 103.0 110.0 100.0 109.0 103.0 
Health and personal care 4.5 92.0 92.0 94.0 93.0 100.0 
Health care 95.0 96.0 99.0 99.0 99.0 
Personal care supplies and equipment ' 88.0 94.0 90.0 87.0 101.0 
Personal care services : 90.0 82.0 89.0 87.0 101.0 
Recreation, education and reading 12.0 93.0 101.0 112.0 105.0 87.0 
Alcoholic beverages and tobacco products 41 116.0 109.0 109.0 104.0 94.0 
Alcoholic beverages : 107.0 103.0 104.0 101.0 98.0 
Tobacco products and smokers’ supplies : 423.0 114.0 113.0 107.0 90.0 


LL LLLLLLLLPPLPPL LLL LLL 


56 Statistics Canada — Catalogue no. 62-001-X 


The Consumer Price Index — January 2008 
Se erie iena a ttnnnnittalleniiabats Mitta 


Table 15 — continued 


Inter-city indexes of retail price differentials, as of October 2006, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada ' Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver 
CPI weight Ont. Ont. Man. Sask. Alta. B.C 
percent combined city average=100 
All-items 100.0 102.0 109.0 92.0 93.0 97.0 104.0 
Food 16.9 98.0 100.0 100.0 97.0 103.0 107.0 
Food purchased from stores : 98.0 98.0 103.0 101.0 103.0 107.0 
Meat, poultry and fish : 102.0 100.0 97.0 98.0 99.0 103.0 
Dairy products and eggs : 104.0 102.0 92.0 92.0 97.0 103.0 
Bakery and other cereal products k 92.0 94.0 108.0 104.0 106.0 116.0 
Fruit and vegetables ; 97.0 96.0 106.0 103.0 105.0 106.0 
Other food purchased from stores 2 : 97.0 98.0 109.0 106.0 105.0 109.0 
Food purchased from restaurants : 97.0 104.0 93.0 88.0 104.0 106.0 
Shelter 26.8 107.0 121.0 83.0 82.0 91.0 103.0 
Rented accommodation “ 105.0 124.0 79.0 70.0 84.0 104.0 
Owned accommodation : 106.0 120.0 83.0 78.0 88.0 105.0 
Water, fuel and electricity : 115.0 124.0 89.0 123.0 114.0 90.0 
Household operations and furnishings 10.6 103.0 104.0 97.0 100.0 99.0 103.0 
Household operations : 105.0 106.0 96.0 100.0 102.0 105.0 
Household furnishings , 101.0 101.0 100.0 100.0 94.0 100.0 
Clothing and footwear 5.4 102.0 100.0 100.0 101.0 96.0 100.0 
Transportation 19.8 96.0 106.0 92.0 94.0 91.0 103.0 
Private transportation : 95.0 105.0 91.0 94.0 91.0 104.0 
Purchase of automotive vehicles ; 100.0 101.0 99.0 101.0 94.0 102.0 
Gasoline ; 98.0 96.0 102.0 105.0 91.0 112.0 
Other private transportation ; 84.0 117.0 73.0 76.0 88.0 103.0 
Public transportation ; 110.0 110.0 99.0 95.0 89.0 91.0 
Health and personal care 4.5 101.0 101.0 97.0 90.0 103.0 103.0 
Health care ; 105.0 103.0 96.0 94.0 102.0 98.0 
Personal care supplies and equipment I 96.0 100.0 100.0 102.0 98.0 107.0 
Personal care services : 101.0 99.0 98.0 69.0 109.0 107.0 
Recreation, education and reading 12.0 104.0 107.0 93.0 100.0 106.0 109.0 
Alcoholic beverages and tobacco 
products 4.1 96.0 101.0 105.0 108.0 103.0 113.0 
Alcoholic beverages ; 98.0 100.0 89.0 95.0 102.0 107.0 
Tobacco products and smokers’ supplies : 93.0 101.0 120.0 120.0 104.0 118.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section and Table B for complete list of vector numbers. 
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Definition 


The Consumer Price Index (CPI) is an indicator of the changes in consumer prices experienced by the target 
population. The CPI measures price change by comparing, through time, the cost of a fixed basket of commodities. 
This basket is based on the expenditures of the target population in a certain reference period, currently 2005. 
Since the basket contains commodities of unchanging or equivalent quantity and quality, the index reflects only 
pure price movements. 


Separate CPls are published for Canada, the ten provinces, Whitehorse, Yellowknife and Iqaluit. Some CPI 
information is also available for an additional sixteen urban centres. Since the CPI is a measure of price change 
from one time period to another, it cannot be used to indicate differences in price levels between provinces or 
urban centres. 


Population coverage 


The population targeted by the Consumer Price Index consists of families and individuals living in urban and rural 
private households. For practical reasons, residents of the Territories outside Whitehorse, Yellowknife and Iqaluit 
are not represented by the index. Prior to February 1995, the target population consisted of private households in 
Canadian urban centres with a population of 30,000 or more. 


Time reference 


The CPI compares, in percentage terms, prices in any given time period to prices in the official base period which, 
at present, is 2002=100. The official time base was changed from 1992=100 to 2002=100 starting with the CPI for 
May 2007. The change is strictly an arithmetic conversion which alters the index levels but leaves the percentage 
changes between any two periods intact, except for differences in rounding. 


Percent versus index point changes 


The movements of the indexes from one month to another are expressed as percent changes rather than changes 
in index points. Index point changes are affected by the level of the index which, in turn, depends on the time base 
of the particular index. The percentage change between any two time periods can be readily calculated by dividing 
the index point difference between the two time periods by the index for the earlier period and multiplying the result 
by one hundred. 


Price coverage 


The prices used in the CPI calculation are final prices, inclusive of excise and other indirect taxes paid by consumers. 
In particular, they include the Goods and Services Tax (GST), as well as provincial retail sales taxes wherever 
applicable. In regions where the GST and provincial retail sales taxes have been combined, the Harmonized Sales 
Tax (HST) is included. It follows that the CPI can change as a result of modifications to any of these taxes. 


The selection of commodities and the outlets from which prices are collected is judgmental, other than for rents 
and traveler accommodation. The number of prices required for a given commodity depends on the importance 
and the nature of the commodity. The samples are designed to represent volume selling commodities and outlets. 


58 Statistics Canada — Catalogue no. 62-001-X 


The Consumer Price Index — January 2008 


The principal objective of the sample design is to ensure an informative, reliable and impartial picture of consumer 
inflation at the national and provincial levels. 


Price collection for a given month's index is carried out during the first three weeks of the month. Although prices 
for most CPI commodities are collected monthly, prices for commodities having less frequent price changes (e.g. 
property taxes and electricity rates) are collected at intervals longer than one month. Special pricings are carried 
out where there is evidence that significant price changes have occurred between scheduled pricing periods. 


Weights and linking 


The CPI maintains fixed quantitative proportions (weights) between commodities during the life of a given basket. 
The baskets are updated periodically to take into account changes in consumer expenditure patterns. In May 2007, 
the basket reflecting the 2005 expenditure patterns replaced the 2001 basket. The continuity of the CPI series is 
maintained by “linking” the corresponding indexes obtained from consecutive baskets. 


The CPI is calculated as a weighted average of specified commodity price indexes. The weights are derived from 
Survey of Household Spending data. Text table 1 compares the expenditure shares of the two most recent CP! 
baskets, i.e. the 2005 basket as it was reflected in the CPI in May 2007 and the 2001 basket. Because both sets of 
weights are expressed in April 2007 or “link month” prices, the differences reflect the shifts in the relative quantities 
purchased between the two baskets. 


When reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must 
be taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see 
The Consumer Price Index Reference Paper catalogue no. 62-553-X (Occasional) or contact Prices Division. 


Text table 1 
Comparison of the 2005 and 2001 distribution’ of expenditures used in the Consumer Price Index, by major 
component, for Canada 


2005 Expenditures 2001 Expenditures 
Expressed Expressed in Expressed in 
in 2005 prices April 2007 prices April 2007 prices 
percent 

Major Components 
All-Items 100.0 100.0 100.0 
Food 16.9 17.0 17.1 
Shelter 25n 26.6 20 
Household operations, furnishings and equipment 11.4 11.1 10.2 
Clothing and footwear 5.6 5.4 D1 
Transportation 19.6 19.9 20,2 
Health and personal care 48 47 4.4 
Recreation, education and reading 13.0 ee 11.2 
Alcoholic beverages and tobacco products Sail 301 4.2 


de eth Se eS a Se re eee ee ee ee ee ee ee 
1. Figures may not add to 100% due to rounding. 


| Starting with the October 2006 Consumer Price Index (CPI), Statistics Canada produces and disseminates the Core CPI as 
_ defined by the Bank of Canada. 


The measure of Core CPI excludes from the all-items CPI the effect of changes in indirect taxes and eight of the most 
volatile components identified by the Bank of Canada: fruit, fruit preparations and nuts; vegetables and vegetable 
preparations; mortgage interest cost; natural gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco 
products and smokers’ supplies. For additional information on Core CPI, please consult the Bank of Canada Web site. 
http://www. bankofcanada.ca/en/inflation/index.htm. 


_ Statistics Canada also calculates, on behalf of the Bank of Canada, a seasonally adjusted Core CPI. This series is available 
through CANSIM, Statistics Canada’s official database, or by contacting us through the means mentioned on the inside cover 
_ of this publication. 
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Whitehorse, Yellowknife and Iqaluit indexes 


The relatively small size of the housing market in these three cities makes it difficult to construct reliable price indexes 
for new houses. To compensate, the price movements of rental accommodation are used to approximate the price 
movements of new houses. The rent information itself is collected using different pricing frequencies and collection 
methods than in the rest of the country. Because of these problems, the indexes for Rented Accommodation and 
Owned Accommodation are not published for these three cities. Further, the all-items indexes published for these 
three cities are not strictly comparable with the same indexes for the provinces or the other sixteen cities. 


Calculation of urban centre indexes 


With the introduction of the 1992 basket, emphasis was shifted from urban centre data to provincial data. Urban 
Centre all-items series were continued since many users had come to rely on this service, but the method of 
calculation was changed. Shelter indexes are calculated for each urban centre. This recognizes the importance of 
Shelter in the basket, the significant and persistent differences in price movements between urban centres, and the 
availability of local data. For the other seven major components, the movement of the provincial counterpart (or, in 
the cases of Montreal, Toronto, and Vancouver, a sub-provincial counterpart) is used. The major components are 
aggregated using the urban centre’s expenditure pattern to arrive at each urban centre's all-items index. 


Seasonal adjustment 


A seasonally adjusted series is one from which seasonal movements have been eliminated. Seasonal movements 
are defined as those which are caused by regular annual events such as variations in climate and regular 
institutional events such as vacations and statutory holidays. Seasonally adjusted series are calculated using 
Statistics Canada’s X-11 ARIMA program. Time series with no detectable seasonal movements remain unchanged 
from the official series. The official unadjusted series for all-items index, core consumer price index, each of the 
eight major component indexes and three special aggregates (all-items excluding food, all-items excluding food 
and energy and all-items excluding 8 of the most volatile components (Bank of Canada definition)) are seasonally 
adjusted independently. 


Each month, the previous month’s seasonally adjusted index is subject to revision. On an annual basis, the 
seasonally adjusted values for the last three years are revised with the January data release. Since these revisions 
can lead to changes in both the levels and movements of the indexes, users employing the CPI for indexation 
purposes are advised to use the unadjusted indexes. 
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Explanatory notes for tables 


Table 1 The Consumer Price Index, major components and special aggregates, Canada, 
not seasonally adjusted 


and 


Table 2 The Consumer Price Index, major components and special aggregates, Canada, 
seasonally adjusted 


Be 


as 


2005 Consumer Price Index (CPI) basket weights at April 2007 prices, Canada. 
Figures may not add to 100% due to rounding. 


The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http:/Awww.bankofcanada.ca/en/inflation/index.htm. 


Table 3 The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, not 
seasonally adjusted 


a 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


Table 4 The Consumer Price Index, major components and selected sub-groups, Canada, 
not seasonally adjusted 


Table 4-1 


‘1 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Table 4-2 


iy 


In July 2004, the 2001 basket weights introduced with the January 2003 data were adjusted; the weights for 
mortgage interest cost were re-evaluated. 


Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-1539, e-mail: prices-prix@statcan.ca. 


Statistics Canada — Catalogue no. 62-001-X 61 


The Consumer Price Index — January 2008 


Table 4-7 


1. 


From April 2006, Statistics Canada changed its implementation of the price index formula used for traveller 
accommodation. As a result, data from April 2006 are not strictly comparable to earlier time periods. 


Table 5 The Consumer Price Index for Canada, all-items, not seasonally adjusted, 
historical data 


1; 


The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on 
these published rounded numbers. Between May 2007 and September 2007, the annual average percentage 
changes in Table 5 were calculated based on annual average indexes that were not rounded. As a result, some 
percentage changes were different by +/- 0.1 from the official percentage change. This problem only affected 
the annual average column of Table 5. 


Table 6 Core consumer price index (CPI) (Bank of Canada definition), not seasonally 
adjusted, historical data 


1. 


The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http:/Awww.bankofcanada.ca/en/inflation/index.htm. 


The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on these 
published rounded numbers. 


Table 7 The Consumer Price Index for Canada, major components and special 
aggregates, not seasonally adjusted, historical data 


P 


Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


The annual index level is the average of the 12 individual monthly indexes. 
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Table 8 Annual average percentage changes for the Consumer Price Index 


Table 8-1 and 8-2 


ie 


The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 9 The Consumer Price Index, major components, selected sub-groups and special 
aggregates, provinces, Whitehorse and Yellowknife, not seasonally adjusted 


Tables 9-1, 9-2, 9-3, 9-4, 9-5, 9-7, 9-8, 9-9, 9-10 and 9-11 


8 


The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 


"fuel, parts and supplies for recreational vehicles". 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Table 9-6 


* 


The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-1539, e-mail: prices-prix@statcan.ca. 


Table 9-12 


a: 


The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", 
"fuel, parts and supplies for recreational vehicles". 


gasoline", and 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Part of the increase first recorded in the shelter index for Yellowknife for December 2004 inadvertently reflected 
rent increases that actually occurred earlier. As a result, the change in the shelter index was overstated in 
December 2004, and was understated in the previous two years. The shelter index series for Yellowknife has 
been corrected from December 2002. In addition, the Yellowknife all-items consumer price index (CPI) and 
some Yellowknife special aggregate index series have also changed. Data for Canada and all other provinces 
and territories were not affected. 
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Table 10 The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and 
Iqaluit, not seasonally adjusted, historical data 


iF 


i 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


The annual index level is the average of the 12 individual monthly indexes. 


Table 11 The Consumer Price Index and selected sub-groups, by urban centre, not 
seasonally adjusted 


if 


With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montreal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre’s all-items index. 


Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


Table 12 The all-items Consumer Price Index by urban centre, not seasonally adjusted, 
historical data 


1. 


With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre's 
expenditure pattern to arrive at each urban centre's all-items index. 
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2. Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


3. | The annual index level is the average of the 12 individual monthly indexes. 

Table 14 Average retail prices, monthly, Canada 

1. Prices are expressed in dollars, except for the price of gasoline which is expressed in cents per litre. 
Average retail prices for food, household supplies, personal care items, cigarettes and gasoline 


Table 14 shows, for the current month and the two previous months, average prices for selected food, household 
supplies, personal care items, cigarettes and for gasoline. 


Prices for these items are collected as part of the regular monthly CPI survey. Prices for the selected food, household 
supply and personal care items are observed in food supermarkets, while prices for cigarettes are collected in 
supermarkets, department stores, drug stores and tobacco shops. Average prices for each commodity are calculated 
as a weighted average of the average prices in the observed urban centres using the population of these urban 
centres as weights. 


The commodities which are priced can vary in quality between outlets or between urban centres. This is the reason 
why average prices are not published for each of those urban centres. Brands and outlets can also vary from month 
to month. Therefore, average prices may not necessarily be fully comparable from one month to another and should 
not be used as an appropriate measure of pure price change through time. A matched commodity and outlet sample 
is used for the CPI to determine the pure price movement of commodities through time. 


Table 15 Inter-city indexes of retail price differentials, as of October 2006, for selected 
groups of consumer goods and services, not seasonally adjusted 


Table 15 shows consumer price differentials prevailing amongst 11 Canadian cities situated in all 10 provinces for a 
selection of goods and services at the specified point in time. 


Price data for the current inter-city retail price comparison table was drawn to a large extent from the price information 
collected for the production of the Consumer Price Index (CPI) for October 2006 (3). Statistics Canada collects prices 
as part of the regular monthly CPI survey for the purpose of measuring price change through time. The number of 
prices collected is sufficient for this purpose at current levels of publication. The CP! sample was not selected for 
the purpose of calculating average price levels and comparing them across regions. No attempt is made to ensure 
that the products selected for the purpose of calculating the CP! are comparable across regions. As a result, the 
number of price quotes that can be matched across cities can be small for some commodities. 


Reliable inter-city price comparisons require that the sampled commodities be identical, or near identical, in 
different locations. This ensures that variations in index levels between cities are due to price differences and not 
to differences in product attributes. 
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In order to optimize comparability and to produce this table, price comparisons were initially made by pairing cities 
that are geographically close. This resulted in the following pairings: 


St. John’s Halifax 
Charlottetown-Summerside Halifax 
Saint John Halifax 
Ottawa Halifax 
Toronto Montreal 
Ottawa Toronto 
Toronto Winnipeg 
Regina Winnipeg 
Edmonton Winnipeg 
Edmonton Vancouver 


Within each city pair, price quotations were matched at the item level on the basis of detailed descriptions. Whenever 
possible, the items were matched by brand, quantity and with some regard for the comparability of retail outlets. 


The resulting price level comparisons were then extended to include comparisons between all of the cities, using a 
chaining procedure. 


The weights used for aggregating the various components of the city indexes to obtain the all-items index are based 
on the expenditure proportions of the consumers living in the 11 cities overall. The weights are currently based 
on 2001 consumer expenditure data and price updated to October 2006. The base, for which the index is equal 
to 100, is also the combined city average. Therefore, an index value of 102 means that the prices in that city are 2% 
higher than the combined city average. 


lt should be noted, especially in periods when prices are highly volatile, that the timing of price comparison and the 
relative rate of price change occurring in each location can significantly affect city-to-city retail price relationships. 
Since the retail prices used in this study are final prices faced by consumers, sales taxes and levies in effect in the 
various cities at the time of the price comparison can be of importance in explaining inter-city price differentials for 
items or groups of items that are subject to such taxes. 


Shelter, as an expenditure category, was absent from the inter-city index program prior to 1999 because of 
methodological and conceptual issues associated with its measurement. For many products, adjusting for quality 
differences to ensure comparability across areas is relatively straightforward and can be done using traditional 
quality adjustment techniques. In the case of shelter however, its very diverse nature means that comparable 
matches across cities are difficult to make. Hedonic regression methods were used to adjust for quality differences 
among cities and produce more reliable inter-city comparisons of rental prices. 


A rental equivalence approach is used to construct the inter-city price indexes for shelter services consumed by 
homeowners. Such an approach uses market rents as an approximation of the cost of shelter services faced by 
homeowners. This approach may not be suitable for the needs of all users. For instance, since the rental equivalence 
approach does not represent an out-of-pocket expenditure, the indexes should not be used for measuring differences 
in the purchasing power of homeowners across cities. Furthermore, rents used in the index are those faced by 
existing renters and since the industry is regulated, they may not be indicative of rental prices faced by new renters. 
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Footnotes for table 15 


des 


The weights shown are rounded 2001 basket weights at June 2004 prices for Canada. They are provided for 
illustration only; the weights actually used are combined city weights with adjustments for price changes up 
until October 2006. 


Includes the following subgroups: sugar and syrup, confectionery items, margarine, other edible fat and oil 
items, coffee, tea, condiments, spices and vinegar, soup, infant and junior foods, pre-cooked frozen food 
preparations, non-alcoholic beverages and all other food preparations. 


While most prices are for the specified month, the rents used are for the 12 months ending in October. 
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Concordance tables 


Table A 
Vector numbers for the average retail prices for gasoline and fuel oil, by urban centre 


St Charlottetown Halifax, Saint Québec, Montréal, Ottawa-Gatineau, Toronto, Thunder Winnipeg, 
John's, and N.S. John, Que. Que. Ontario part, Ont. Bay, Man. 
NLL. Summerside, N.B. Ont./Que. Ont. 
PE.I. 
Regular unleaded gasoline at full 
service filling stations (v735046) (v735056) (v735057) (v735058) (v735059) (v735060) (v735061) (v735062) (v735063) (v735047) 
Regular unleaded gasoline at self 
service filling stations (v735082) (v735092) (v735093) (v735094) (v735095) (v735096) (v735097) (v735098) (v735099) (v735083) 
Premium unleaded gasoline at full 
service filling stations (v735064) (v735074) (v735075) (v735076) (v735077) (v735078) (v735079) (v735080) (v735081) (v735065) 
Premium unleaded gasoline at self 
service filling stations (v735100) (v735110) (v735111) (v735112) (v735113) (v735114) (v735115) (v735116) (v735117) (v735101) 
Household heating fuel (v735149) (v735157) (v735158) (v735159) (v735160) (v735161) (v735162) (v735163) (v735164) (v735150) 
Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask. Sask. Alta. Alta. B.C. B.C. YE N.W.T. 
Regular unleaded gasoline at full service filling 
stations (v735048) (v735049) (v735050) (v735051) (v735052) (v735053) (v735054) (v735055) 
Regular unleaded gasoline at self service 
filling stations (v735084) (v735085) (v735086) (v735087) (v735088) (v735089) (v735090) (v735091) 
Premium unleaded gasoline at full service 
filling stations (v735066) (v735067) (v735068) (v735069) (v735070) (v735071) (v735072) (v735073) 
Premium unleaded gasoline at self service 
filling stations (v735102) (v735103) (v735104) (v735105) (v735106) (v735107) (v735108) (v735109) 
Household heating fuel (v735151) (v735152) : 3 (v735153) (v735154) (v735155) (v735156) 
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Table B 
Vector numbers of the inter-city indexes of retail price differentials, as of October 2006, for selected groups of 
consumer goods and services, not seasonally adjusted 


St. Charlottetown- Halifax, Saint Montréal 
John's, Summerside, N.S. John, Que 

N.L. PEs N.B. 
All-items (v15939841) (v15939869) (v15939897) (v15939925) (v15939953) 
Food (v15939842) (v15939870) (v15939898) (v15939926) (v15939954) 
Food purchased from stores (v15939843) (v15939871) (v15939899) (v15939927) (v15939955) 
Meat, poultry and fish (v15939844) (v15939872) (v15939900) (v15939928) (v15939956) 
Dairy products and eggs (v15939845) (v15939873) (v15939901) (v15939929) (v15939957) 
Bakery and other cereal products (v15939846) (v15939874) (v15939902) (v15939930) (v15939958) 
Fruit and vegetables (v15939847) (v15939875) (v15939903) (v15939931) (v15939959) 
Other food purchased from stores (v15939848) (v15939876) (v15939904) (v15939932) (v15939960) 
Food purchased from restaurants (v15939849) (v15939877) (v15939905) (v15939933) (v15939961) 
Shelter (v15939850) (v15939878) (v15939906) (v15939934) (v15939962) 
Rented accommodation (v21580949) (v21580952) (v21580955) (v21580958) (v21580961) 
Owned accommodation (v21580950) (v21580953) (v21580956) (v21580959) (v21580962) 
Water, fuel and electricity (v21580951) (v21580954) (v21580957) (v21580960) (v21580963) 
Household operations and furnishings (v15939851) (v15939879) (v15939907) (v15939935) (v15939963) 
Household operations (v15939852) (v15939880) (v15939908) (v15939936) (v15939964) 
Household furnishings (v15939853) (v15939881) (v15939909) (v15939937) (v15939965) 
Clothing and footwear (v15939854) (v15939882) (v15939910) (v15939938) (v15939966) 
Transportation (v15939855) (v15939883) (v15939911) (v15939939) (v15939967) 
Private transportation (v15939856) (v15939884) (v15939912) (v15939940) (v15939968) 
Purchase of automotive vehicles (v15939857) (v15939885) (v15939913) (v15939941) (v15939969) 
Gasoline (v15939858) (v15939886) (v15939914) (v15939942) (v15939970) 
Other private transportation (v15939859) (v15939887) (v15939915) (v15939943) (v15939971) 
Public transportation (v15939860) (v15939888) (v15939916) (v15939944) (v15939972) 
Health and personal care (v15939861) (v15939889) (v15939917) (v15939945) (v15939973) 
Health care (v15939862) (v15939890) (v15939918) (v15939946) (v15939974) 
Personal care supplies and equipment (v15939863) (v15939891) (v15939919) (v15939947) (v15939975) 
Personal care services (v15939864) (v15939892) (v15939920) (v15939948) (v15939976) 
Recreation, education and reading (v15939865) (v15939893) (v15939921) (v15939949) (v15939977) 
Alcoholic beverages and tobacco products (v15939866) (v15939894) (v15939922) (v15939950) (v15939978) 
Alcoholic beverages (v15939867) (v15939895) (v15939923) (v15939951) (v15939979) 
Tobacco products and smokers’ supplies (v15939868) (v15939896) (v15939924) (v15939952) (v15939980) 
Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
Ont. Ont. Man. Sask. Alta. B.C 
All-items (v15939981) (v15940009) (v15940037) (v15940065) (v15940093) (v15940121) 
Food (v15939982) (v15940010) (v15940038) (v15940066) (v15940094) (v15940122) 
Food purchased from stores (v15939983) (v15940011) (v15940039) (v15940067) (v15940095) (v15940123) 
Meat, poultry and fish (v15939984) (v15940012) (v15940040) (v15940068) (v15940096) (v15940124) 
Dairy products and eggs (v15939985) (v15940013) (v15940041) (v15940069) (v15940097) (v15940125) 
Bakery and other cereal products (v15939986) (v15940014) (v15940042) (v15940070) (v15940098) (v15940126) 
Fruit and vegetables (v15939987) (v15940015) (v15940043) (v15940071) (v15940099) (v15940127) 
Other food purchased from stores (v15939988) (v15940016) (v15940044) (v15940072) (v15940100) (v15940128) 
Food purchased from restaurants (v15939989) (v15940017) (v15940045) (v15940073) (v15940101) (v15940129) 
Shelter (v15939990) (v15940018) (v15940046) (v15940074) (v15940102) (v15940130) 
Rented accommodation (v21580964) (v21580967) (v21580970) (v21580973) (v21580976) (v21580979) 
Owned accommodation (v21580965) (v21580968) (v21580971) (v21580974) (v21580977) (v21580980) 
Water, fuel and electricity (v21580966) (v21580969) (v21580972) (v21580975) (v21580978) (v21580981) 
Household operations and furnishings (v15939991) (v15940019) (v15940047) (v15940075) (v15940103) (v15940131) 
Household operations (v15939992) (v15940020) (v15940048) (v15940076) (v15940104) (v15940132) 
Household furnishings (v15939993) (v15940021) (v15940049) (v15940077) (v15940105) (v15940133) 
Clothing and footwear (v15939994) (v15940022) (v15940050) (v15940078) (v15940106) (v15940134) 
Transportation (v15939995) (v15940023) (v15940051) (v15940079) (v15940107) (v15940135) 
Private transportation (v15939996) (v15940024) (v15940052) (v15940080) (v15940108) (v1 5940136) 
Purchase of automotive vehicles (v15939997) (v15940025) (v15940053) (v15940081) (v15940109) (v15940137) 
Gasoline (v15939998) (v15940026) (v15940054) (v15940082) (v15940110) (v15940138) 
Other private transportation (v15939999) (v15940027) (v15940055) (v15940083) (v15940111) (v15940139) 
Public transportation (v15940000) (v15940028) (v15940056) (v15940084) (v15940112) (v15940140) 
Health and personal care (v15940001) (v15940029) (v15940057) (v15940085) (v15940113) (v15940141) 
Health care (v15940002) (v15940030) (v15940058) (v15940086) (v15940114) (v15940142) 
Personal care supplies and equipment (v15940003) (v15940031) (v15940059) (v15940087) (v15940115) (v15940143) 
Personal care services (v15940004) (v15940032) (v15940060) (v15940088) (v15940116) (v15940144) 
Recreation, education and reading (v15940005) (v15940033) (v15940061) (v15940089) (v15940117) (v15940145) 
Alcoholic beverages and tobacco products (v15940006) (v15940034) (v15940062) (v15940090) (v15940118) (v15940146) 
Alcoholic beverages (v15940007) (v15940035) (v15940063) (v15940091) (v15940119) (v15940147) 
Tobacco products and smokers’ supplies (v15940008) (v15940036) (v15940064) (v15940092) (v15940120) (v15940148) 
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labour market trends in seconds 


When you need a snapshot of 
the labour market 


...when you need quick answers or 
in-depth analysis 


0. 04K 
Labour Force Revue chronologique 
HistoricalReview dela population active 


...when you need to see historical 
movements 


...when you need labour-related data 
for a presentation or report 


...you'll find that the Labour Force 
Historical Review on CD-ROM is 
the perfect solution. 


This easy-to-use CD-ROM, 
issued annually, lets you 
discover labour market 
patterns in seconds! 
Incorporating a user-friendly 
data browser, the Labour 
Force Historical Review on 
CD-ROM is an essential tool 
providing: 


Canada 


Accurate, timely data... 


%% actual and seasonally adjusted 
data series 


4% on a monthly or annual basis 


- 9 allowing you to quickly spot 
trends as you browse different 
chart displays 


..in a tremendously useful 


..plus historical information... format! 


4 30 years of data (from 1976 


to 2006) data series 


For more detailed information on this CD-ROM, 


%@ with thousands of cross-classified 


,* s and the functionality for easy 
export of the data into any 
spreadsheet package for data 
manipulation 


%% plus effortless analysis of 
this large library of multi- 
dimensional statistics 


At the click of a mouse, access 
key variables, such as: 


%@ employment and 
unemployment levels and rates 


4% demographic characteristics 
including age, sex, educational 
attainment and family 
variables 


- national, provincial, 
metropolitan areas and 
economic regions 


4% industry, occupation, wages, 
union membership, job tenure 


%% workplace size and hours 
worked ...and much more. 


As researchers, economists, 
analysts, consultants and planners 
in both private enterprise and the 
public sector, you will value this 
comprehensive information 
resource for your labour-related 
questions, analysis or forecasting. 


sit, ou urs 


; e. 
http://www. statcan- ca /eng' ish/ade/7iFB004 ae Ly 
» 


The Labour Force Historical Review on CD-ROM (catalogue no, 71F0004XCB) is available for only $209. In Canada, please add either 


GST and applicable PST or HST. Shipping charges: No shipping charges for delivery in Canada. For shipments to the United States, 
please add $6. For shipments to other countries, please add $10. 
To order the CD ROM, CALL 1 800 267-6677, FAX 1 877 287-4369 or MAIL your order to: Statistics Canada, 
Finance, 6-H, R.H. Coats Building, Tunney's Pasture, Ottawa, Ontario K1A OT6 iu 
You may also order by E-MAIL: infostats@statcan.ca 
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tatistics Canada’s Canadian Economic Giese ( 4 dives the most 
thorough, monthly economic briefing available. Each month as a subscriber | 
receive current and reliable information to help you stay abreast tf economic 


you're interested. 


CEO is presented in two parts: Statistical charts and tabl 


with expert commentary to pro’ 
concise, wide- a overview of the 
economy. 


CEO-The Magazine 


(~ @ Sector-by-sector analysis 
of economic indicators 


+- @ Developments in provincial 
and international economies 


— @ Highlights of economic events 
in Canada and around the world 


'-@® A summary table of current 
economic conditions 


— @, Feature articles spotlighting 
major issues and industry sectors 


/ NEW - ¢ 


q Ener the eanDiers print edition in 
an electronic format (PDF). Visit 
our website at www.statcan.ca to 
download it today! 


CEO-The Statistical Summary Your annual ription to the 


| 
— @, Detailed figures in tabular form on markets, CQ Rrint version includes: 


prices, industrial sectors, international and - 12 issues of Canadian Economic Observer, your 
domestic trade, and much more source for the latest trends, analyses and data on 
Canada’s economy. 

- A FREE edition of CEO’s Annual Historical 
Supplement—a fact-filled compendium, putting at your 
fingertips the economic trends that have characterized 
Canada’s development from as far back as 1926 right up 
to the present... all in one easy-to-use volume. 


'~ ® More than 1,100 economic indicators 
covering: market sectors, imports, exports, 
demographics, unemployment, and much 
more 


—@, User-friendly tables and graphs 


Subscribe to the Canadian Economic Observer 


Canadian Economic Observer (Cat. No. 11-010-XPB) Use one of four convenient ways to order: 
Order 1 year subscription: $243.00 CALL Toll-free 1 800 267-6677 
Order 2 year subscription: $388.80 Save 20% FAX Toll-free 1 877 287-4369 


Order 3 year subscription: $510.30 Save 30% tale : 
MAIL Statistics Canada, Finance, 


6-H, R.H. Coats Building, Tunney’s Pasture, 
Ottawa, Ontario K1A OT6 


E-MAIL infostats@statcan.ca 


rint version: In Canada, please add either GST and 
applicable PST or HST. No shipping charges for delivery 
n Canada. For shipments to the United 


States, please add $6 per issue or item 
yrdered. For shipments to other countries, 
please add $10 per issue or item ordered. 
Federal government clients must 


Visit our webs\® 


ndicate their IS Organization Code’and IS 
ceference Code on all orders.) 
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How to obtain more information 


Specific inquiries about this product and related statistics or services should be directed to: Client Services Unit, Prices 
Division, Statistics Canada, Ottawa, Ontario, K1A OT6 (telephone: 613-951-9606; toll free: 1-866-230-2248; fax: 613-951-1539; 
email: prices-prix @ statcan.ca). 


For information about this product or the wide range of services and data available from Statistics Canada, visit our website at 
www.statcan.ca or contact us by e-mail at infostats @statcan.ca or by telephone from 8:30 a.m. to 4:30 p.m. Monday to Friday: 


Statistics Canada National Contact Centre 
Toll-free telephone (Canada and the United States): 


Inquiries line 1-800-263-1136 
National telecommunications device for the hearing impaired 1-800-363-7629 
Fax line 1-877-287-4369 
Depository Services Program inquiries line 1-800-635-7943 
Depository Services Program fax line 1-800-565-7757 


Local or international calls: 
Inquiries line 1-613-951-8116 
Fax line 1-613-951-0581 


Accessing and ordering information 


This product, Catalogue no. 62-001-X, is available for free in electronic format. To obtain a single issue, visit our website at 
www.statcan.ca and select “Publications.” 


This product, Catalogue no. 62-001-X, is also available as a standard printed publication at a price of CAN$12.00 per issue and 
CAN$111.00 for a one-year subscription. 


The following additional shipping charges apply for delivery outside Canada: 


Single issue Annual subscription 


United States CAN$6.00 CAN$72.00 
Other countries CAN$10.00 CAN$120.00 


All prices exclude sales taxes. 
The printed version of this publication can be ordered by: 


¢ Telephone (Canada and United States) 1-800-267-6677 


« Fax (Canada and United States) 1-877-287-4369 

¢ E-mail infostats @ statcan.ca 

° Mail Statistics Canada 
Finance 


R.H. Coats Bldg., 6th Floor 
150 Tunney's Pasture Driveway 
Ottawa, Ontario K1A OT6 

* In person from authorized agents and bookstores. 


When notifying us of a change in your address, please provide both old and new addresses. 


Standards of service to the public 


Statistics Canada is committed to serving its clients in a prompt, reliable and courteous manner. To this end, the Agency has 
developed standards of service which its employees observe in serving its clients. To obtain a copy of these service standards, 
please contact Statistics Canada toll free at 1-800-263-1136. The service standards are also published on www.statcan.ca under 
“About us” > “Providing services to Canadians.” 
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Note to users 


The Consumer Price Index is published monthly and is not subject to revisions. 


Index for the month 
November 2007 
December 2007 
January 2008 
February 2008 
March 2008 
April 2008 

May 2008 

June 2008 

July 2008 
August 2008 
September 2008 
October 2008 
November 2008 
December 2008 


Release date 
December 18, 2007 
January 25, 2008 
February 19, 2008 
March 18, 2008 
April 17, 2008 

May 21, 2008 

June 19, 2008 

July 23, 2008 
August 21, 2008 
September 23, 2008 
October 24, 2008 
November 21, 2008 
December 19, 2008 
January 23, 2009 
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Highlights 


* Consumer prices increased by 1.8% during the 12-month period leading up to February 2008, the slowest rate of 
growth in six months and a marked slowdown from the 12-month change of 2.2% posted in January. Less upward 
pressure from gasoline prices along with falling car prices accounted for most of this deceleration. 

Chart 1 


Percentage change in the consumer price index and major components from the same month of the previous year, 
Canada, not seasonally adjusted 


percentage change 


55 
5.0 See eee : x All-items 


eum A\|-items excluding energy 


4.5 
4.0 
3.5 
3.0 
2.5 
2.0 


deo 
1.0 
0.5 
0.0 


J J J J J J JF 
2002 2003 2004 2005 2006 2007 2008 


Source(s): CANSIM table number 326-0020. 
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Briefing notes 


All-items Consumer Price Index: 


* The 12-month increase of 17.1% in gasoline prices was the main contributor to the rise of the all-items index. The 
month-to-month slowdown of this component compared to January (+20.9%) was due more to a drop in gasoline prices 
at this time last year than to any recent changes. 


- Prices for automotive vehicles (-6.8%) recorded its most significant 12-month drop since February 1956. This was mainly 
attributable to decreases in manufacturer's suggested retail prices and increases in incentives. 


| * The monthly change in consumer prices went from -0.2% between December 2007 and January 2008 to +0.4% over the 
following period. The 0.2% decline posted in January was partly the result of the reduction in the Goods and Services Tax. 
Strong upward pressure exerted by higher tour package prices also contributed to this reversal. 


— —— 


Main contributors to the 12-month change of the all-item index (+1.8%): 
Main upward contributors: 
* Gasoline (+17.1%) 
* Mortgage interest cost (+8.1%) 
_ * Homeowner's replacement cost (+4.8%) 
* Property taxes (+3.8%) 
Main downward contributors: 
* Purchase and leasing of passenger vehicles (-6.8%) 
* Fresh vegetables (-16.9%) 


* Fresh fruit (-14.5%) 


* Computer equipment and supplies (-15.4%) 
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Main contributors to the monthly change of the all-item index not seasonally adjusted (+0.4%): 


Main upward contributors: 
* Travel tours (+9.9%) 

* Non-alcoholic beverages (+8.4%) 

¢ Men's clothing (+4.9%) 

* Traveller accommodation (+5.0%) 

Main downward contributors: 

* Purchase and leasing of passenger vehicles (-1.8%) 
* Fresh fruits (-6.5%) 


¢ Furniture (-1.6%) 


* Fresh vegetables (-2.3%) 


Annual and monthly percentage change in the most quoted indexes 


Annual percentage Monthly percentage 

Percentage Percentage Percentage Percentage 

change change change change 

February 2008 from January 2008 from February 2008 from January 2008 from 

February 2007 January 2007 January 2008 December 2007 

percentage 

All-items 1.8 DP 0.4 -0.2 
Core consumer price index (CPI) 

(Bank of Canada definition) eo 1.4 OS 0.1 
All-items excluding energy 1.0 les 0.4 -0.2 
Goods 0.0 0.9 0.1 -0.1 
Services LO She. 0.6 -0.3 
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Historical information on the main indices and the main contributors to the 12-month change 


a 


Index Historical information 
Set 2 ee Se OE ee 


All-items index 1.8% increase (compared to a 2.2% increase in January). 
Smallest 12-month increase since August 2007 (+1.7%). 


Core index 1.5% increase (compared to 1.4% growth in January). 
First acceleration of that index posted since June 2007. 
All-items index excluding energy 1.0% growth (compared to a 1.3% rise in January). 
Smallest rise since February 1999 (+1.0%). 
Goods index Remained unchanged (compared to 0.9% growth in January). 
Services index 3.5% rise (compared to a 3.3% rise in January). 
Gasoline 17.1% increase (compared to 20.9% growth in January). 
Mortgage interest cost 8.1% rise (compared to a 7.6% increase in January). 
Sharpest rise since May 1991 (8.9%). 
Homeowner's replacement cost 4.8% increase (compared to 4.5% rise in January). 
Property taxes 3.8% increase (compared to 3.8% growth in January). 
Purchase and leasing of passenger vehicles 6.8% decrease (compared to a 4.9% decrease in January). 


Biggest decrease since February 1956 (-12.2%). 


Fresh vegetables 16.9% decline (compared to a 4.7% drop in January). 
The sharpest decline since March 1996 (-18.0%). 


Fresh fruit 14.5% decrease (compared to a 6.9% decline in January). 
Largest drop since March 1992 (-15.2%). 


Computer equipment and supplies 15.4% drop (compared to a 16.7% decrease in January). 
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Historical information on the main indices and the main contributors to the monthly change 


Index 


Historical information 


All-items index 


Core index 


All-items index excluding energy 


Goods index 


Services index 


Travel tours 


Non-alcoholic beverages 


Men’s clothing 


Traveller accomodation 


Purchase and leasing of passenger vehicles 


Fresh fruit 


Furniture 


Fresh vegetables 


0.4% hike (compared to a 0.2% decrease in January). 
Sharpest increase since May 2007 (+0.4%). 


0.5% rise (compared to 0.1% increase in January). 
Most significant rise since February 2007 (+0.5%). 


0.4% growth (compared to 0.2% decline in January). 
Biggest rise since February 2007 (+0.6%). 


0.1% rise (compared to a 0.1% decrease in January). 


0.6% increase (compared to 0.3% decline in January). 
Biggest increase since May 2006 (+0.6%). 


9.9% rise (compared to a 10.3% drop in January). 


8.4% growth (compared to 3.0% decrease in January). 
Biggest growth since January 2003 (+9.4%). 


4.9% rise (after a 3.4% drop in January). 


5.0% rise (after a 0.7% growth in January). 
Biggest increase since May 2007 (+9.1%). 


1.8% decline (after a 0.5% decline in January). 


6.5% decrease (after a 3.0% rise in January). 
Biggest decrease since September 2005 (-7.1%). 


1.6% drop (compared to a 0.8% decrease in January). 
This index had dropped 2.5% in October 2007. 


2.3% decrease (compared to a 7.1% rise in January). 


ee UU EEE NUE ERDEIEEEIE EEE SREEEEEEEEEEREEEEe 
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Analysis 


Consumer prices increased by 1.8% in the 12 month period to February 2008, the slowest rate of growth in six 
months and a marked slowdown from the 12-month change of 2.2% in January. Less upward pressure from gasoline 
prices along with falling car prices accounted for most of this deceleration. 


The all-items CPI excluding gasoline prices increased by only 1.1% between February 2007 and February 2008. 
This was the smallest growth in this index since March 2004. 


Gasoline prices were 17.1% higher in February 2008 than in February 2007, down from the 12-month change 
of 20.9% posted in January. 


Nevertheless, gasoline prices continued to be the main factor in the increase in consumer prices for the sixth 
consecutive month. Mortgage interest cost was also a significant contributor to this increase. 


The 12-month change in the Bank of Canada’s core index, which is used to monitor the inflation control target, 
was 1.5% in February. This was a slight acceleration from the growth rate of 1.4% in January, which followed seven 
consecutive monthly slowdowns. 


lf the seasonal effect is excluded, the all-items increased by 0.1% and the core index rose by 0.3% between January 
and February 2008. 


Seasonally unadjusted consumer prices rose 0.4% between January and February 2008, in contrast to the 0.2% 
decline during the previous month. 


The core index rose by 0.5% between January and February 2008 following growth of 0.1% recorded in the previous 
period. 


12-month change: gasoline prices slow down but remain the main source of upward 
pressure 


Pump prices posted a 12-month positive change of 17.1%, a slower growth than the 20.9% posted during the 
previous month. These increases are due more to in the relatively low level of the gasoline price index at this time 
last year than to any recent changes in pump prices. Despite this slowdown, gasoline prices remained the main 
source of upward pressure for the sixth straight month. 


The growth in gasoline prices could be attributable to the rise in the price of crude oil compared to the same period 
in 2007. The average price of crude was reported to be at US$59.28 in February 2007 compared to US$87.00 in 
February 2008. On February 19, 2008, the price of a barrel of oil closed above US$100. Some of the events that 
led to the increase in oil prices in February were an explosion at a refinery in Texas, Venezuela's threat to reduce 
crude exports to the United States, ongoing political tension in Nigeria and speculation of a possible reduction in 
crude production by OPEC countries. 


In contrast, certain factors, including the slowdown in the American economy and the announcement by the US 
Energy Administration of high crude oil inventories mitigated the impact of these events. In addition, the appreciation 
of the loonie in relation to the American greenback helped to soften the impact of the rise in the cost of crude oil in 
Canada. 
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Chart 1 
Evolution of the gasoline price index, Canada, not seasonally adjusted 
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Source(s): CANSIM table number 326-0020. 


The price of heating oil and other fuels also jumped significantly (+23.9%) in the 12-month period leading up to 
February 2008. This represents a slight deceleration from the 24.7% rise posted in January. 


Mortgage interest cost climbed 8.1% in February, up from the 7.6% increase posted in January. This is the eighth 
straight increase for this index. This gain was due more to an increase in new housing prices than to a rise in 
mortgage renewal rates. New housing costs climbed in virtually all parts of the country. A tight labour market, 
higher incomes and growth in consumer confidence likely contributed to this increase. The 12-month change in new 
housing prices was strongest in Saskatoon. A report by the Canada Mortgage and Housing Corporation released in 
the fall of 2007 stated that there were about 1,000 single-family homes under construction in that city—the highest 
monthly climb posted since 1983. Given their more substantial weight in the basket, the increases that had the 
biggest impact on the national growth of new housing prices were those recorded in the Toronto-Oshawa area and 
in Edmonton. 


Homeowners’ replacement cost, which represents the cost of maintaining a housing structure, was up 4.8% in 
February 2008 compared to the same month of the previous year. The 12-month change in this index has risen in the 
past two months after slowing in the previous five months. Builders reported increases in the cost of certain materials, 
such as concrete, roofing, exterior siding and heating equipment. Higher labour costs were also reported. The 
seasonally-adjusted number of housing starts in Canada rose between December and January, which contributed 
to the shortage of qualified labour in some regions and put further pressure on wages. 


A slide in vehicle purchase and leasing prices (-6.8%) was the main factor mitigating these upward pressures. A 
decrease of this magnitude has not been observed since February 1956. This downturn is due in part to a decline 
in manufacturer’s suggested retail prices, and an increase or continuation of discounts offered on 2008 models. 
Some manufacturers began offering higher discounts on 2008 models, ahead of the arrival of the 2009 models on 
the market. This seasonal change is normally observed later in the year. 


The price of fresh vegetables fell 16.9% in the 12-month to February 2008. This is the most significant drop since 
March 1996. The supply of fresh vegetables was reduced at this time in 2007 because of a frost in California. 
Moreover, the appreciation of the dollar between February 2007 and February 2008 also helped lower the cost of 
imported vegetables. 


This factor also played a role in a 14.5% drop in fresh fruit prices. This decrease was driven mainly by lower prices for 
oranges (-36.2%), which had experienced a sharp 12-month change in February 2007 (+45.8%). The substantially 
lower price of grapes also contributed to the decline in fresh fruit costs. Cooler temperatures in Chile delayed the 
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harvest expected in January, resulting in these products flooding the market in February and putting downward 
pressure on prices. 


The downward trend in prices for computer equipment and supplies (-15.4%) continued in February. There 
was a particularly sharp drop in prices for laptops, central processing units for desktop computers, and some 
subcomponents. This was consistent with the long-term trend in this index, the result in part to technological 
advances and high competition effect in this sector. 


Women’s clothing prices fell by 3.0% in February 2008 compared with February 2007, a slower drop than the 4.5% 
posted in January. 


Particularly sharp slowdown in prices in Ontario 


The 12-month rise in consumer prices slowed most significantly in Ontario (from 2.1% in January to 1.5% in 
February). A slower rise in gasoline prices was mainly responsible for this deceleration. Gasoline prices in the 
province increased only 14.8% in February compared to 26.0% in January. 


Strong downturn in the growth in consumer prices was also posted in Nova Scotia (from 3.1% in January to 2.6% in 
February). These slowdowns were driven mainly by lower automotive vehicle prices. 


The 12-month growth in consumer prices was especially strong in Alberta (+3.5%) and in Saskatchewan (+3.4%). 
British Columbia consumers experienced the most modest gain (+1.1%). This is mainly a reflection of the 
smallest 12-month rise in gasoline prices (+11.3%). 


Monthly change: The seasonal rise of travel tours pushes consumer prices 


Consumer prices went from -0.2% between December 2007 and January 2008 to +0.4% between January and 
February 2008. 


The 0.2% decline posted in January was partly the result of the reduction in the Goods and Services Tax. Strong 
upward pressure exerted by higher tour package costs also contributed to this reversal. After falling 10.3% in January, 
the price of tour packages rebounded 9.9% in February. This was a movement frequently observed at this time of 
the year. 


Prices of non-alcoholic beverages, consisting of soft drinks and bottled water rose 8.4% between January and 
February 2008. This upward movement was driven up by a return to regular pricing from discounts offered during 
the previous month. 


In February, traveller accommodation jumped 5.0%. These prices rose most sharply in Quebec (+11.3%). Events 
such as Carnaval in Québec city and Winterlude in Ottawa and contributed to the upswing in the cost of overnight 
accommodation in these cities. 


Men's clothing prices rose 4.9% between January and February. This increase reflects the return to regular pricing 
after discounts on a wide range of clothing in the previous month. Price increases are often seen at this time of the 
year. 


A 1.8% decrease in vehicle purchase and leasing prices helped to mitigate the rise in consumer prices in February. 
This change is explained by a drop in manufacturers suggested retail prices (MSRP) and an increase in incentives 
offered by car makers. 


Other components, albeit to a lesser degree, contributed to the slowdown in the all-items index. For instance, 
prices for fresh fruits and vegetables fell 6.5% and 2.3% respectively. It is not unusual to see lower prices for these 
components at this time of the year. Prices were especially lower for grapes, grapefruit and tomatoes. 
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Chart 2 
Evolution of the fresh fruit price index, Canada, not seasonally adjusted 
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Source(s): CANSIM table number 326-0020. 


Canadians enjoyed a 1.6% drop in furniture prices between January and February 2008. This decrease is due 
mainly to lower prices on upholstered furniture. 


Dropping 1.4% in February were prices for air transportation, which continued the downward movement, although 
at a slower pace, that began in January (-4.6%). Discounts were offered on flights to various destinations, and in 
particular to the United States. 


Core index accelerates for the first time since June 2007 


The Bank of Canada’s core index was up 1.5% in the 12 months to February 2008, a slight acceleration compared to 
the 1.4% increase observed in January. This was the first acceleration in this index posted since June 2007. Overall, 
homeowner’s replacement cost (+4.8%) was the main contributor to the growth in the core index in February. 


Chart 3 
Percentage change over 12 months in the Bank of Canada’s core index, Canada, not seasonally adjusted 
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The core index is obtained by removing the effect of the changes in indirect taxes from the all-items CPI from which 
the eight most volatile components identified by the Bank of Canada have been excluded. These volatile components 
are fruit, fruit preparations and nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; 
heating oil and other fuels; gasoline; inter-city transportation; and tobacco products and smokers’ supplies. 


Between January and February 2008, the unadjusted core index rose 0.5% following the 0.1% increase posted 
during the previous month. This acceleration was mainly due to an increase in prices for travel tours that went from 
a 10.3% decrease in January to a 9.9% rise in February. 


Energy index slows over 12 months due to slower growth in gasoline prices 


The energy index climbed 9.7% during the 12-month period prior to February 2008, down from the 11.0% upswing 
in January. A slower 12-month growth in gasoline prices, which fell from 20.9% in January to 17.1% in February, is 
mainly responsible for this situation. The strong growth in gasoline prices resulted more from the relatively low level 
of this index last year than from any recent market developments. Price increases for heating oil and other fuels 
(+23.9%) and for natural gas (+2.5%) also exerted upward pressure on the 12-month change in this index. Helping 
to offset these increases were lower electricity prices (-0.8%). 


On a monthly basis, the energy index increased 0.3%, down from the 0.6% rise posted in the previous month. This 
loss of momentum was due mainly to the price of heating oil and other fuels, which slid 0.9% on a monthly basis in 
February after climbing 2.5% in January. The 0.6% increase in gasoline prices was the main factor in the monthly 
advance of this index. 


Seasonally adjusted CPI up 0.1% between January and February 


On a seasonally adjusted basis, the all-items CPI advanced by 0.1% between January and February 2008, the same 
rate of growth was recorded for the previous period. 


The seasonally adjusted core index was up 0.3% between January and February 2008 after increasing 0.2% during 
the previous period. 
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Chart 4 
Percentage change in the consumer price index from the same month of the previous year, Canada, 2002=100, 
not seasonally adjusted 
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Chart 5 
Percentage change in the all-items index from the previous month, Canada, Whitehorse, Yellowknife and 
Iqaluit, 2002=100, not seasonally adjusted 
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Chart 6 
Percentage change in the all-items index from the same month of the previous year, Canada, Whitehorse, Yellowknife 


and Iqaluit, 2002=100, not seasonally adjusted 
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Related products 


Selected publications from Statistics Canada 


62-010-X Consumer Prices and Price Indexes 
62-557-X Your Guide to the Consumer Price Index 
62F0014M Analytical Series - Prices Division 

62-553-X The Consumer Price Index Reference Paper 


Selected technical and analytical products from Statistics Canada 


62F0014M1996001 How Inflation and Income Tax Affect the Return on a Safe Investment 
62F0014M2001014 Televisions: Quality Changes and Scanner Data 
62F0014M2001015 Housing Depreciation in the Canadian CPI 


Selected CANSIM tables from Statistics Canada 


326-0009 Average retail prices for gasoline and fuel oil, by urban centre, monthly 

326-0012 Average retail prices for food and other selected items, monthly 

326-0015 Inter-city indexes of retail price differentials for selected groups of consumer goods and services, 
annual 

326-0020 Consumer price index (CPI), 2005 basket content, monthly 

326-0021 Consumer price index (CPI), 2005 basket content, annual 

326-0022 Consumer price index (CPI), seasonally adjusted, 2005 basket content, monthly 


Selected surveys from Statistics Canada 


2301 Consumer Price Index 
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Selected summary tables from Statistics Canada 


* Consumer Price Index, by province (monthly) 

* Consumer Price Index, by city (monthly) 

* Consumer Price Index, food, by province (monthly) 

* Consumer Price Index, shelter, by province (monthly) 

* Consumer Price Index, household operations, furnishings and equipment by province (monthly) 
* Consumer Price Index, clothing and footwear, by province (monthly) 

* Consumer Price Index, transportation, by province (monthly) 

* Consumer Price Index, health and personal care, by province (monthly) 

* Consumer Price Index, recreation, education and reading, by province (monthly) 

* Consumer Price Index, alcoholic beverages and tobacco products, by province (monthly) 
* Canada: Economic and financial data 

* Consumer Price Index, provinces 

* Consumer price index, historical summary, by province or territory 

* Gasoline and fuel oil, average retail prices by urban centre (monthly) 

* Food and other selected items, average retail prices (monthly) 

* Gasoline and fuel oil, average retail prices by urban centre 

* Food and other selected items, average retail prices 

* Consumer Price Index, food, by province 

* Consumer Price Index, shelter, by province 

* Consumer Price Index, household operations, furnishings and equipment, by province 
* Consumer Price Index, clothing and footwear, by province 

* Consumer Price Index, transportation, by province 

* Consumer Price Index, health and personal care, by province 

* Consumer Price Index, recreation, education and reading, by province 

* Consumer Price Index, alcoholic beverages and tobacco products, by province 

* Inter-city indexes of consumer price levels 


* Consumer Price Index, by city 
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* Consumer Price Index, historical summary 
* Selected economic indicators, Canada and United States (monthly and quarterly) 
* Education price index, by provinces 


* Economic indicators, by province and territory (monthly and quarterly) 


For further reading 


Detailed information on the methodology and concepts of the CPI is contained in The Consumer Price Index 
Reference Paper, Updating Based on 1992 Expenditures, (Occasional), catalogue no. 62-553-X. 


Information regarding the Household Spending Survey is contained in Spending Patterns in Canada, 2005, 
catalogue no. 62-202-X. 


A brief non-technical document entitled Your Guide to the Consumer Price Index (Occasional) catalogue 
no.62-557-X answers the frequently asked questions about the construction and use of the CPI. 


For further information, contact the Consumer Prices Section, Prices Division, Statistics Canada, Ottawa, Ontario 
K1A OT6 (613-951-9606), or you can also search through the Statistics Canada catalogue which lists all current 
products and services available from Statistics Canada. 
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Table 1 
The Consumer Price Index, major components and special aggregates, 1 Canada, not seasonally adjusted 


CANSIM Relative * Indexes Percentage change 
vector importance February 2008 from 
number emntSbrnhcaentarery: =e bebraery a a oe 
ebruary January February January February 
2008 2008 2007 2008 2007 
2002=100 
All-items (v41690973) 100.0 A122 111.8 110.2 0.4 1.8 
Food (v41690974) 17.0 112.8 112.4 112.6 0.4 0.2 
Shelter (v41691050) 26.6 119.6 119.2 114.9 0.3 4.4 
Household operations, furnishings and equipment (v41691067) ited 104.1 103.3 103.0 0.8 1.1 
Clothing and footwear (v41691108) 5.4 94.1 922 95.4 2:1 -1.4 
Transportation (v41691128) 19.9 117.0 ae) 114.2 -0.5 2.5 
Health and personal care (v41691153) 4.7 107.7 107.5 106.5 0.2 it 
Recreation, education and reading (v41691170) 262 100.8 99.6 100.2 (is 0.6 
Alcoholic beverages and tobacco products (v41691206) Sul 126.8 126.4 124.2 0.3 ZA 
All-items (1992=100) (v41713403) : 133.6 133.0 qSac2 0.5 1.8 
Special aggregates 
Goods (v41691222) 48.8 107.4 107.3 107.4 0.1 0.0 
Durable goods (v41691223) Usk) 90.9 91.9 95.9 -1.1 -5.2 
Semi-durable goods (v41691224) ae 94.8 93.4 95:5 1-5 -0.7 
Non-durable goods (v41691225) 28.2 119.9 ).0 116.6 0.3 2.8 
Services (v41691230) Su2 1116.9 116.2 ewe; 0.6 3.5 
All-items excluding food (v41691232) 83.0 ANA la er4 109.7 0.4 22 
All-items excluding food and energy (v41691233) TES) 109.4 109.0 108.0 0.4 be 
All-items excluding energy (v41691238) 90.6 110.0 109.6 108.9 0.4 1.0 
All-items excluding gasoline (v41693245) 9541 110.6 110.2 109.4 0.4 1A 
All-items excluding shelter, insurance and financial services (v41693246) 69.9 108.5 108.0 107.6 0.5 0.8 
Energy (v41691239) 9.4 139.4 139.0 127.1 0.3 9.7 
All-items excluding alcoholic beverages, tobacco products and 
smokers’ supplies (v41691241) 96.9 111.6 111.2 109.6 0.4 1.8 
Core consumer price index (CPI) (Bank of Canada definition)3 (v41693242) 82.7 110.7 110.1 109.1 0.5 TS 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Table 2 
The Consumer Price Index, major components and special aggregates, 1 Canada, seasonally adjusted 
CANSIM Relative ¢ Indexes Percentage change 
vector importance February 2008 from 
number February January February January February 
2008 2008 2007 2008 2007 
2002=100 
All-items (v41690914) 100.0 112.6 412.5 110.6 0.1 1.8 
Food (v41690915) 17.0 112.3 alone FA2Z:3 0.1 0.0 
Shelter (v41690916) 26.6 119.6 119.2 114.9 0.3 4.1 
Household operations, furnishings and equipment (v41690917) sles 103.9 103.5 102.8 0.4 Ten 
Clothing and footwear (v41690918) 5.4 94.4 94.4 95.6 0.0 -1.3 
Transportation (v41690919) 19:9 117.0 117.6 114.2 -0.5 2:5 
Health and personal care (v41690920) 47 107.8 108.0 106.7 -0.2 1.0 
Recreation, education and reading (v41690921) (V7 101.8 101.3 101.2 0.5 0.6 
Alcoholic beverages and tobacco products (v41690922) 3:41 127.0 126.5 124.5 0.4 2.0 
Special aggregates 
All-items excluding food (v41690923) 83.0 112.6 112.4 110.2 0.2 22 
All-items excluding food and energy (v41690924) 73.6 109.5 109.3 108.1 0.2 1.3 
All-items excluding eight of the most volatile components (Bank 
of Canada definition) (v41690925) 82.7 109.5 109.3 108.6 0.2 0.8 
Core consumer price index (CPI) (Bank of Canada definition)$ (v41690926) 82.7 AAO 110.4 109.1 0.3 1.5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 3 
The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit 1, not seasonally adjusted 


CANSIM Indexes Percentage change 

vector February 2008 from 
number February January February January February 
2008 2008 2007 2008 2007 

2002=100 

Newfoundland and Labrador (v41691244) 112.4 111.9 110.1 0.4 at 
Prince Edward Island (v41691379) 114.6 114.2 111.9 0.4 2.4 
Nova Scotia (v41691513) 113.9 A132 111.0 0.4 2.6 
New Brunswick (v41691648) ilalalré lila lore 109.6 0.0 1.9 
Quebec (v41691783) 111.4 111.0 109.6 0.4 1.6 
Ontario (v41691919) 111.4 110.9 109.7 0.5 i153) 
Manitoba (v41692055) (lalate 110.8 109.4 0.4 1.6 
Saskatchewan (v41692191) 113.6 113.0 109.9 0.5 3.4 
Alberta (v41692327) 119.0 118.8 115.0 0.2 a5 
British Columbia (v41692462) 110.3 109.9 109.1 0.4 1.1 
Whitehorse, Yukon Territory (v41692598) 110.1 110.4 107.3 -0.3 2.6 
Yellowknife, Northwest Territories (v41692722) | Wane) tes 109.1 0.9 2.9 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 108.4 108.2 106.5 0.2 1.8 


oo, 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-1 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Food 1 


CANSIM Indexes Percentage change 
vector February 2008 from 
ss ait February January February January February 
2008 2008 2007 2008 2007 
2002=100 

All-items (v41690973) 112.2 111.8 110.2 0.4 1.8 

Food (v41690974) 112.8 112.4 112.6 0.4 0.2 

Food purchased from stores (v41690975) 111.8 111.4 125 0.4 -0.6 

Meat (v41690976) 111.1 111.1 110.6 0.0 0.5 

Fresh or frozen meat (excluding poultry) (v41690977) 107.0 106.5 107.5 0.5 -0.5 

Fresh or frozen beef (v41690978) 108.2 107.2 108.5 0.9 -0.3 

Fresh or frozen pork (v41690979) 99.9 100.9 101.5 -1.0 -1.6 

Fresh or frozen poultry meat (v41690981) 122.1 124.0 118.9 = ee Zul: 

Fresh or frozen chicken (v41690982) 124.3 127A 120.3 -2.2 3:3 

Processed meat (v41690984) 108.5 107.5 108.6 0.9 -0.1 

Ham and bacon (v41690985) 105.3 102.1 107.5 3.1 -2.0 

Other processed meat (v41690986) 110.5 110.5 109.6 0.0 0.8 

Fish, seafood and other marine products (v41690987) 100.6 99.5 99.8 cy 0.8 

Fish (v41690988) 103.8 102.8 102.9 1.0 0.9 

Fresh or frozen fish (including portions and fish sticks) (v41690989) 104.3 103.5 102.9 0.8 1.4 

Canned and other preserved fish (v41690990) 102.8 101.3 102.8 A.5 0.0 

Dairy products and eggs (v41690992) 122.4 121.3 119.4 0.9 25 

Dairy products (v41690993) 122.6 121.3 119.7 Ast 2.4 

Fresh milk (v41690994) 121.0 Airco 116.9 3.0 a0 

Butter (v41690995) 122.1 422:4 119.1 0.0 25 

Cheese (v41690996) 124.2 12307 12257, 0.4 ae 

Ice cream and related products (v41690997) 120.6 1223 Sof -1.4 4.2 

Eggs (v41690999) 120.3 120.8 jintsere -0.4 4.0 

Bakery and cereal products (excluding infant food) (v41691000) 125.6 124.3 117.5 1.0 6.9 

Bakery products (v41691001) ASIA 129.6 123.2 ace 6.4 

Bread, unsweetened rolls and buns (v41691002) 147.6 145.8 134.2 se 10.0 

Biscuits (v41691003) 111.8 112.2 112.0 -0.4 -0.2 

Other bakery products (v41691004) 120.1 LAPS 114.2 22 5.2 

Cereal products (excluding infant food) (v41691005) 115:6 114.9 107.1 0.8 8.1 

Rice (including rice-based mixes) (v41691006) 109.0 109.1 106.0 -0.1 2.8 
Breakfast cereal and other grain products (excluding infant 

food) (v41691007) 109.6 110.3 108.2 -0.6 ‘ted 

Pasta products (v41691008) 130.7 127.0 104.4 Za 25.2 

Flour and flour based mixes (v41691009) 119.2 114.7 104.8 3.9 13.7 

Fruit, fruit preparations and nuts (v41691010) 100.5 105.0 109.4 -4.3 -8.1 

Fresh fruit (v41691011) 90.6 96.9 106.0 -6.5 -14.5 

Apples (v41691012) 96.8 94.1 103.7 2.9 -6.7 

Oranges (v41691013) 82.3 83.5 129.0 -1.4 -36.2 

Bananas and plantains (v41691014) 102.9 101.7 104.3 ace -1.3 

Other fresh fruit (v41691015) 89.3 102.0 101.5 -12.5 -12.0 

Preserved fruit and fruit preparations (v41691016) 116.7 118.7 115.6 -1.7 1.0 

Fruit juices (v41691017) (PAS 123.6 119.7 -1.9 1.3 

Other preserved fruit and fruit preparations (v41691018) 104.7 106.1 104.9 -1.3 -0.2 

Nuts (v41691019) 104.4 105.2 104.9 -0.8 -0.5 

Vegetables and vegetable preparations (v41691020) 96.9 98.6 tiie -1.7 -12.9 

Fresh vegetables (v41691021) 92.6 94.8 111.4 -2.3 -16.9 

Potatoes (v41691022) fa AES, 82.9 My -11.6 

Tomatoes (v41691023) 107.7 136.6 119.2 -21.2 -9.6 

Lettuce (v41691024) 90.9 88.7 102.8 db -11.6 

Other fresh vegetables (v41691025) 97.6 95.4 (VOPR 2.3 -20.1 

Preserved vegetables and vegetable preparations (v41691026) 122 112.0 110.5 0.2 15 

Frozen and dried vegetables (excluding canned) (v41691027) 111.0 109.8 109.4 ay y Fe 

Canned vegetables and other vegetable preparations (v41691028) 113.0 tia tis -0.4 1.6 

Other food products and non-alcoholic beverages (v41691029) Tatas 108.2 110.7 ve 0.4 

Sugar and confectionery (v41691030) 115.5 111.9 113.0 HS 22 

Fats and oils (v41691033) 118.6 116.0 113.0 2.2 5.0 

Coffee and tea (v41691036) 109.3 110.5 110.8 -1.1 -1.4 

Condiments, spices and vinegars (v41691039) 105.9 105.3 105.2 0.6 0.7 

Other food preparations (v41691040) 110.0 109.9 110.4 0.1 -0.4 

Non-alcoholic beverages (v41691045) 109.5 101.0 109.8 8.4 -0.3 

Food purchased from restaurants (v41691046) 115.2 114.6 113.0 0.5 1.9 

Food purchased from table-service restaurants (v41691047) 115.8 115.0 113.8 0.7 1.8 

Food purchased from fast food and take-out restaurants (v41691048) 113.8 113.8 113 0.0 2.2 


<n ae es ce, ARI a i i ee cai eee kA A ee RLS ee a 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 4-2 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Shelter 


CANSIM Indexes Percentage change 
vector February 2008 from 
number 
February January February January February 
2008 2008 2007 2008 2007 
2002=100 

Shelter (v41691050) 119.6 119.2 114.9 0.3 4.1 
Rented accommodation (v41691051) 107.2 107.0 105.3 0.2 1.8 
Rent (v41691052) TOF2 107.0 105.2 0.2 1.9 
Owned accommodation (v41691055) 123.0 122-5 117.0 0.4 5.1 
Mortgage interest cost ' (v41691056) 114.9 114.0 106.3 0.8 8.1 
Replacement cost (v41691057) 138.8 137.9 132.4 0.7 4.8 
Property taxes (including special charges) (v41691058) 12003 120.3 115.9 0.0 3.8 
Homeowners’ home and mortgage insurance (v41691059) 18322 153.6 (Abst -0.3 5.1 
Homeowners’ maintenance and repairs (v41691060) 108.8 108.6 110.5 0.2 -1.5 
Water, fuel and electricity (v41691062) Tia 127.3 123.4 -0.2 3.0 
Electricity 2 (v41691063) 110.8 110.9 AMET -0.1 -0.8 
Water (v41691064) 141.8 141.7 126.2 0.1 12.4 
Natural gas (v41691065) 127.1 126.9 124.0 0.2 Zo 
Fuel oil and other fuels (v41691066) 202.4 204.2 163.4 -0.9 23.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-3 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Household operations, furnishings and equipment 


Household operations, furnishings and equipment 


Household operations 
Communications 
Telephone services 
Internet access services 
Postal services and other communication services 
Child care and domestic services 
Child care 
Domestic services 
Household chemical products 
Paper, plastic and foil supplies 
Other household goods and services 
Pet food and supplies 
Seeds, plants and cut flowers 
Other horticultural goods 
Financial services 


Household furnishings and equipment 
Furniture and household textiles 

Furniture 

Household textiles 
Household equipment 

Household appliances 

Non-electric kitchen utensils and tableware 


Services related to household furnishings and equipment 


CANSIM 
vector 
number 


(v41691067) 


(v41691068) 
(v41691069) 
(v41691070) 
(v41693216) 
(v41691071) 
(v41691072) 
(v41691073) 
(v41691074) 
(v41691075) 
(v41691078) 
(v41691081) 
(v41691082) 
(v41691083) 
(v41691084) 
(v41693229) 
( 
( 
( 
( 
( 
( 
( 
( 


v41691087) 
v41691088) 
v41691089) 
v41691093) 
v41691097) 
v41691098) 
v41691103) 
v41691107) 


February 
2008 


104.1 


109.0 
106.0 
106.6 

97.3 
12253 
118.5 
118.2 
119.9 
103.1 
106.0 
110.6 
103.0 
107.7 
100.1 
113.9 


95.8 
97.2 
95.0 
105.1 
88.3 
89.2 
84.9 
134.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Indexes 


January 
2008 


103.3 


107.4 
103.0 
102.9 
97-3 
121.2 
116.6 
(Pi Wied 
116.7 
103.3 
105.9 
110.2 
103.5 
104.6 
98.4 
113.9 


96.2 
98.2 
96.5 
104.4 
88.0 
88.5 
84.9 
134.0 


February 
2007 


2002=100 


103.0 


106.3 
101.9 
1075 

96.8 
120.8 
111.5 
110.1 
A1DiS 
104.2 
106.5 
109.9 
103.9 
110.4 

99:5 
110.6 


O72 
99:7 
98.1 
105.3 
90.1 
90.4 
86.8 
121.8 


Percentage change 
February 2008 from 


January 
2008 


o 


SSDDO2AS COA WODDSNOA0OWNA= 


SOMWNMOR DNODMRANNOCHROOBDON © 


February 
2007 


SNANSHBNSA WONDOOAANDACHMAN a 
ODNWONNYN& OMDPhODNKHORWNUWOOCUW a 


=i 


Table 4-4 


The Consumer Price Index — February 2008 
a ee EE Te ET) re ee aR SCI inate hehe (Match 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Clothing 


and footwear 


CANSIM Indexes Percentage change 

vector February 2008 from 
pea February January February January February 
2008 2008 2007 2008 2007 

2002=100 

Clothing and footwear (v41691108) 94.1 92.2 95.4 2 -1.4 
Clothing (v41691109) 90.2 87.6 92.4 3.0 -2.4 
Women's clothing (v41691110) 90.6 88.6 93.4 250 -3.0 
Men's clothing (v41691111) 923 88.0 93.1 4.9 -0.9 
Children’s clothing (including infants) (v41691112) 83.2 83.1 87.7 0.1 -5.1 
Footwear (v41691113) 92.3 91.9 95.2 0.4 -3.0 
Clothing accessories and jewellery (v41691118) 108.3 107.6 103.0 0.7 Dae 
Clothing material, notions and services (v41691123) 113.9 113.2 111.2 0.6 2.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-5 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — 


Transportation 


Transportation 


Private transportation 
Purchase, leasing and rental of passenger vehicles 
Purchase and leasing of passenger vehicles 
Purchase of passenger vehicles 
Rental of passenger vehicles 
Operation of passenger vehicles 
Gasoline 
Passenger vehicle parts, maintenance and repairs 
Other passenger vehicle operating expenses 
Passenger vehicle insurance premiums 
Passenger vehicle registration fees 
Drivers’ licences 
Parking fees 


Public transportation 
Local and commuter transportation 

City bus and subway transportation 

Taxi and other local and commuter transportation 
Inter-city transportation 

Air transportation 

Rail, highway bus and other inter-city transportation 


CANSIM 
vector 
number 


(v41691128) 


(v41691129) 
(v41691130) 
(v41691131) 
(v41691132) 
(v41691134) 
(v41691135) 
(v41691136) 
(v41691137) 
(v41691140) 
(v41691141) 
(v41691142) 
(v41691143) 
(v41691144) 
(v41691146) 
(v41691147) 
(v41691148) 
(v41691149) 
(v41691150) 
(v41691151) 
(v41691152) 


February 
2008 


Indexes 


January 
2008 


117.6 


AAR, 
96.6 
96.5 
97.4 

104.0 

137.8 

152.8 

inge2 

20a 

131.6 

106.4 

149.2 

130.0 


115.4 
12333 
123.5 
122.5 
110.9 
109.0 
TAGs 


February 
2007 


2002=100 


114.2 


114.5 
101.7 
101.7 
102.6 
100.4 
126.0 
131.3 
ilar 
124.8 
126.1 
106.4 
142.3 
122.1 


111.8 
118.7 
117.2 
121.8 
107.8 
105.4 
117.4 


Percentage change 
February 2008 from 


January 


2008 


-1.8 


OA300056 SSOD0000004 
OhNNO- Ow OODOOCOOCO0O-+-OWON 


February 
2007 


-6.7 


NNACMWN DROARWNNOYW 
OTONWAOL Awmnokowo-ND 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-6 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Health 


and personal care 


CANSIM Indexes Percentage change 
vector February 2008 from 
nerabee February January February January February 
2008 2008 2007 2008 2007 
ee ee a ee em a EE re ee Ce 
2002=100 
Health and personal care (v41691153) 107.7 107.5 106.5 0.2 1.4 
Health care (v41691154) 111.1 111.6 109.6 -0.4 1.4 
Health care goods (v41713463) 103.8 104.6 103.6 -0.8 0.2 
Medicinal and pharmaceutical products (v41691156) 101.4 102.5 101.9 -1.1 -0.5 
Prescribed medicines (v41691157) 100.8 101.2 101.3 -0.4 -0.5 
Non-prescribed medicines (v41691158) 102.3 104.8 102.9 -2.4 -0.6 
Optical goods (v41713381) 109.4 109.4 107.9 0.0 1.4 
Health care services (v41713464) 12128 12153 117.8 0.0 3.0 
Optical services (v41693244) 101.2 101.2 e 0.0 a 
Dental care (v41691161) 120.4 120.4 116.4 0.0 3.4 
Personal care (v41691163) 104.4 103.6 103.6 0.8 0.8 
Personal care supplies and equipment (v41691164) 97.9 97.1 99.3 0.8 -1.4 
Personal care services (v41691169) 113.7 112.7 109.6 0.9 of 
Se ee ee ee a a ee a 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Table 4-7 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Recreation, education and reading 
CANSIM Indexes Percentage change 
vector February 2008 from 
number February January February January February 
2008 2008 2007 2008 2007 
2002=100 
Recreation, education and reading (v41691170) 100.8 99.6 100.2 t.2 0.6 
Recreation (v41691171) 95.0 93.5 94.9 1.6 0.1 
Recreational equipment and services (excluding recreational vehicles) (v41691172) 68.7 69.2 P32 -0.7 -6.1 
Purchase and operation of recreational vehicles (v41691179) 111.0 110.3 108.9 0.6 1.9 
Home entertainment equipment, parts and services (v41691184) 82.8 83.3 86.7 -0.6 -4.5 
Travel services (v41691190) 91.2 85.1 88.2 TZ 3.4 
Traveller accommodation 1 (v41691191) TRANS 74.0 75.9 5.0 2.4 
Travel tours (v41691192) 106.5 96.9 102.9 9.9 35 
Other cultural and recreational services (v41691193) 119.8 119.7 116.1 0.1 3.2 
Spectator entertainment (excluding cablevision) (v41691194) 117.0 116.8 113.5 0.2 3.1 
Cablevision and satellite services (including pay television) (v41691195) 124.0 124.0 119.0 0.0 4.2 
Use of recreational facilities and services (v41691196) 117.2 116.9 114.6 0.3 2.3 
Education and reading (v41691197) 118.7 118.7 116.3 0.0 7 
Education (v41691198) 121.9 121.9 118.4 0.0 3.0 
Tuition fees (v41691199) 125.7 125.0 122.0 0.0 3.0 
Reading material and other printed material (excluding textbooks) (v41691202) 1OTSF 107.7 109.9 0.0 -2.0 
Newspapers (v41691203) 118.5 its eal 114.9 0.0 aA 
Magazines and periodicals (v41691204) 118.8 118.8 116.5 0.0 2.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-8 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Alcoholic 
beverages and tobacco products 


CANSIM Indexes Percentage change 

vector February 2008 from 
number February January February January February 
2008 2008 2007 2008 2007 

2002=100 

Alcoholic beverages and tobacco products (v41691206) 126.8 126.4 124.2 0.3 2.1 
Alcoholic beverages (v41691207) ‘ta Maley 111.0 109.9 0.6 1.6 
Alcoholic beverages served in licensed establishments (v41691208) 114.6 114.1 112.4 0.4 2.0 
Beer served in licensed establishments (v41691209) 115.0 114.0 112-3 0.9 2.4 
Liquor served in licensed establishments (v41691211) 116.1 116.3 114.2 -0.2 iow 
Alcoholic beverages purchased from stores (v41691212) 110.3 109.3 108.5 0.9 VoL, 
Beer purchased from stores (v41691213) 114.7 113.4 111.1 1A Soe 
Wine purchased from stores (v41691214) 104.2 103.9 105.2 0.3 1.0 
Liquor purchased from stores (v41691215) 107.2 106.4 106.3 0.8 0.8 
Tobacco products and smokers’ supplies (v41691216) 139.5 139.8 136.1 -0.2 2.5 
Cigarettes (v41691217) 139.5 139.8 136.0 -0.2 2.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 5 
The Consumer Price Index for Canada, all-items, not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual ! 


average 
2002=100 
Indexes (v41690973) 
1989 (20) (oe foo 138. WHO 49° SOA OOe 5.0) OW) bi CullerOet 74.8 
1990 (00 ee To io TD) 182 18.5 TSO meee 190.0) SOO 5 e799 78.4 
1991 82.0 8210 “82:3. 82.35 627 "63.1" 632" 83's 831" “Sa sso Bag 82.8 
1992 83:3" 83:3 983.6" 83a" 363.8. 64.0 “842s soaI2 ears a O47 meoaae 84.0 
1993 85:0) 68513 “85.2en S520 654 64 85.6) 85.7 85.7 — 85.9 (86.5. 661 85.6 
1994 86.1, 854 "85:45 0854.0 85.2 985.4 85.7 85.8 85.995 857 86.27) 86.4 85.7 
1995 86:65 87:0. 87 2eemOr aes tOlal WeLOlat) OF .ONe (Olel a. OL. CemEGla 6 OO.UM—E ETO 87.6 
1996 88.0) ~88.1 “SS: See O6w an 69-0 W7S9.0 “89.008 889.0) SO Te OSS. 89 ssn, 88.9 
1997 89.9 90.1 902 902 903 905 905 906 906 906 905 90.4 90.4 
1998 90:95 2 97:0 SST tee SO 291-3, 8914 “Oia eSHL4 O25 OT Gr On Ge Odie 91.3 
1999 OT5y 9G FOZ ORR S26 59257 O29" VOSS a9s:3, | O3:.Gre igs. Os, Ome, 32:9 
2000 93:5, 94:1 “94:85 .94:5 §94.9 ~995.5 95:8" 95.7 96:1) 96.3 96.6) 096.7 95.4 
2001 96.3 968 97.1 97.8 986 987 984 984 986 981 97.2 97.4 97.8 
2002 97.62 @O8:2 (98:9 99155 99.7 "99:9 1700/5) 100:SigsO0:9 S10 TZ ONES eer Oniat 100.0 
2003 102.0) 1102:8 103-1) 1024.102:5 102.5 102.6 102.9 103.1 102.8 103.4, 103.2 102.8 
2004 103:3° 1103.5. 103,99 10445 105.0 S105 ~1.05:0" 104:8 105.00 105.26 105.6) 105.4 104.7 
2005 105:3° 10577 106.3" 1066. 106.7 “T06.9° “107-1 107-5 “1084 107.9" “107.7 "107-6 107.0 
2006 108.2 108.0 108.6 109.2 109.7 109.5 109.6 109.8 109.2 109.0 109.2 109.4 109.1 
2007 109.4 110.2. Adele SAT. Get 251 Ss 1220. dite SACOM eliteGe Oe ala tS 
2008 TAMES aii2e2 : 
Percentage change from the corresponding month 
of the previous year (v41690973) 

1989 4.3 4.6 4.5 4.5 Sut ie 5.3 Seo 3.0 Sut Fre) Sie San 
1990 5:5 55 5.3 5.0 4.4 4.4 4.4 4.1 4.2 47 5:1 5.0 4.8 
1991 6.9 6.2 6.2 6.2 6.2 6.3 6.0 6.0 Si) 4.4 4.1 3.8 5.6 
1992 1-6 1.6 1.6 et ie dad ee fle ded 1.6 Las a2 1.4 
1993 2.0 2.4 1.9 1.8 1.9 As tere 1.8 1.8 1.9 1.9 alr 1.9 
1994 ihe! 0.1 0.2 0.2 -0.2 0.0 0.1 0.1 0.2 -0.2 -0.1 0.2 0.1 
1995 0.6 1:9 2.1 ZEO 2.9 PaeTi 2.6 22 2ae 2.3 Zl a ler 22 
1996 1.6 13 dIrce’ 1.4 1a) 125 13 1355 sy 1.8 1.9 2.2 1.5 
1997 22 yas) 1.9 Hee 1.5 4.7 ere 1.8 slat 1.5 0.9 0.8 aly 
1998 1.1 1.0 1.0 0.9 ileal 1.0 1.0 0.9 0.7 Vl 1.2 1.0 1.0 
1999 0.7 0.7 1.0 1.6 iS 1.6 1.9 Ze 2.6 2:3 Peg 2.6 1.8 
2000 Pe Pani 3.0 2.2 2.4 2.8 2.9 2.6 2a, 2.8 32 = 72 2.7 
2001 3.0 2.9 2.4 39 3.9 3.4 Pa e 2.8 2.6 ARS, 0.6 0.7 2:0 
2002 alee) 1.4 1.9 hate vet ee 2a 2,5 25 3.2 4.4 3.8 22 
2003 4.5 4.7 4.2 Pits, 2.8 2.6 Za 2.0 2.2 1.6 1.6 2.1 2.8 
2004 We OE7, 0.8 ieTA 2.4 PERS 23 1.8 1.8 Pike, 2.4 al 1.8 
2005 1.9 ek PAE) 2.4 1-0 {hae 2.0 2.6 362 2.6 ZO Zet 22 
2006 2.8 Pa 22 2.4 2.8 2.4 2.3 eal 0.7 1.0 1.4 ere 2.0 
2007 ite 2.0 2.3 PX wie Ze 2:2 list 25 2.4 2.5 2.4 ZZ 
2008 2.2 1.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6 
Core consumer price index (CPI) (Bank of Canada definition), 1 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov Dec Annual * 
average 
2002=100 
Indexes (v41693242) 
1989 (8h 76.1 76.4 76.7 76.9 76.9 Tages} 77.5 TT 78.0 78.4 78.3 Gps 
1990 78.6 79.0 79H 79.3 79.5 79.6 79.9 80.1 80.4 80.8 81.0 80.8 79.8 
1991 81.4 81.7 81.7 Siler 81.8 82.0 82.0 82.3 82.4 82.5 82.8 82.5 82.1 
1992 82.7 83.0 83.2 83.3 83.5 83.4 83.5 83.6 83.7 84.0 84.4 84.3 83.6 
1993 84.6 84.9 84.9 84.9 84.9 84.9 85.3 85.4 85.6 85.7 86.2 86.1 85.3 
1994 86.2 86.6 86.6 86.7 86.5 86.6 86.7 86.8 87.2 87.2 87.5 87.6 86.9 
1995 87.9 88.3 88.4 88.5 88.6 88.6 88.8 89.0 89.3 89.3 89.6 89.2 88.8 
1996 89.4 89.8 89.8 89.9 90.1 90.1 90.3 90.5 90.8 90.8 91.3 91.1 90.3 
1997 91.3 9425 9157 S159 92.0 92.1 92.1 92:3 92.4 92.5 92.4 925 92.0 
1998 92.6 9229 93.0 93.0 93.2 93.2 93.3 93.4 93.4 93.7 93.7 93.5 93.2 
1999 9315 93.8 94.1 94.2 94.5 94.6 94.7 94.9 95:2 95.1 95.0 94.8 94.5 
2000 94.6 95.0 95.3 95:3 95.5 95.8 95.8 96.0 96.2 96.3 96.4 96.4 95.7 
2001 96.3 96.6 97.1 97.4 te 97.9 98.2 98.3 98.4 98.4 98.1 98.0 O77 
2002 98.1 98.8 99:2 99.6 99.8 100.0 100.2 100.7 100.9 100.9 101.2 100.7 100.0 
2003 101.3 101.8 102.0 101.7 102.2 102.1 102.1 102.2 102.6 102.7 103.0 102.8 102.2 
2004 102.8 103.0 103.3 1OSs5: 103.7 103.8 104.0 103.8 104.1 104.1 104.7 104.6 103.8 
2005 104.5 104.8 105.2 105.2 105.4 105.4 105.4 105.6 105.9 105.9 106.3 106.2 105.5 
2006 106.2 106.6 107.0 106.9 107.5 107.2 107.5 107.7 108.3 108.4 108.6 108.4 107.5 
2007 108.6 109.1 109.5 109.6 109.9 109.9 110.0 110.1 110.5 110.3 110.3 110.0 109.8 
2008 110.1 110.7 if = & 3 < : “: a 5. : - 
Percentage change from the corresponding 
month of the previous year (v41693242) 
1989 4.6 4.7 4.5 4.6 46 43 4.6 4.2 4.2 3.9 3.8 eid 4.3 
1990 3.8 3.8 35 3.4 3.4 SS 3.4 3.4 3:5 3.6 3.8 3.2 3.4 
1991 3.6 3.4 Ce) 3.0 209 3.0 2.6 Lege 2.5 Zi Dea Bal 2.9 
1992 1.6 1.6 1.8 2.0 P| AT 1.8 1.6 1.6 1.8 1.9 2 1.8 
1993 23 23 2.0 18) thet 1.8 Pp QZ. 2 2.0 2.1 Zan 2.0 
1994 1.9 2.0 2.0 2.1 AR) 2.0 1.6 1.6 1:9 1.8 tes 1.7 1.9 
1995 2.0 2.0 2.1 2.1 2.4 23) 24 2.5 2.4 2.4 2.4 1.8 ae 
1996 ila sees 1.6 1.6 AALAe! i lars thai ile hv thd 1.9 2A 1.7 
1997 Za 1.9 2.1 QP 72s\ Bie 2.0 2.0 1.8 1.9 4.2 ile 1.9 
1998 1.4 15 1.4 {2 4S) 152 13 eZ ied gins) 1.4 ins Lies, 
1999 1.0 1.0 lee. des 1.4 1,5) 1.5 1.6 1.9 15 1.4 1.4 1.4 
2000 1 le) 1.3 lez Je 1.3 ee lie ded 1.3 1.5 Vi! 1.3 
2001 1.8 ler 1-9 22 210 one. 2.5 24 eae Pai) 1.8 At 2.1 
2002 1.9 28 22 29 2.1 Pas 20 2.4 2S (283) Se 2.8 2.4 
2003 oro 3.0 2.8 Ze 2.4 2.1 1.9 5 alate 1.8 1.8 2.1 2.2 
2004 125 2 as) 1.8 1.5 1h We) 1.6 ges) 1.4 (av 1.8 1.6 
2005 ar thie 1.8 1.6 1.6 15 1:3 ter card AT 1.5 1.5 1.6 
2006 1.6 ale Nee 1.6 2.0 Net 2.0 2.0 2.3 2.4 ae 204 1.9 
2007 72.8) 2.3 2.3 25 2.2 2.9 Zo 22 2.0 1.8 1.6 1S 2 
2008 1.4 AS 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 7 
The Consumer Price Index for Canada, major components and special aggregates, not seasonally adjusted, historical 


data 


Major components Special aggregates 
Food Shelter Household Clothing Transportation Health Recreation, Alcoholic Goods! Services? All-items * Energy ° 
operations, and and education beverages excluding 
furnishings footwear personal and and tobacco food and 
and care reading products energy 


equipment 


CANSIM vector number (v41690974) (v41691050) (v41691067) (v41691108) (v41691128) (v41691153) (v41691170) (v41691206) (v41691222) (v41691230) (v41691233) (v41691239) 


2002=100 
Annual averages 4 
1989 76.5 78.1 82.5 83.7 67.8 Tove: 70.3 59.9 78.4 70.9 TH5 66.7 
1990 79.6 82.5 84.2 86.1 71.6 79.1 hoee 65.2 81.6 74.9 78.8 73.4 
1991 83.4 86.3 87.4 94.3 72.9 84.7 78.3 76.4 85.7 79.6 83.4 77.0 
1992 83.1 87.9 87.9 95.1 74.4 86.6 79.2 81.0 86.4 81.4 85.1 77.2 
1993 84.5 89.1 88.7 96.0 76.8 88.9 81.1 82.2 87.8 83.1 86.8 78.1 
1994 84.9 89.4 88.9 96.8 80.2 89.7 83.5 68.8 86.8 84.5 86.9 78.6 
1995 86.9 90.4 90.6 96.7 84.3 89.6 86.7 68.7 88.4 86.7 88.8 79.6 
1996 88.0 90.6 92.5 96.4 87.6 90.1 88.7 70.1 89.9 88.0 90.1 81.9 
1997 89.4 90.8 93.7 97.7 90.3 91.7 91.0 123 91.2 89.5 91.5 83.9 
1998 90.9 91.1 95.1 98.8 89.6 93.6 93.0 74.9 91.4 91.1 92.7 80.5 
1999 92.0 92.3 95.8 100.1 92.6 95.4 94.7 76.5 93.1 92.6 94.0 85.0 
2000 93.3 95.6 96.7 100.3 97.2 97.0 97.0 79.0 96.0 94.8 95.5 98.8 
2001 97.4 99.1 98.6 100.7 97.3 98.9 98.4 85.0 98.4 97.1 97.3 102.0 
2002 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
2003 101.7 103.2 100.7 98.2 105.2 101.4 100.8 110.1 101.9 103.6 102.5 107.9 
2004 103.8 105.8 101.2 98.0 107.7 102.8 101.1 116.0 103.4 105.9 103.9 115.2 
2005 106.4 109.2 101.7 97.6 112.0 104.6 100.8 119.1 105.8 108.2 105.3 126.3 
2006 108.9 tet 102.2 95.8 RiSs2 105.9 100.6 Tr 107.1 tot 106.9 132.8 
2007 111.8 116.9 103.2 95.7 a Pree 107.3 101.8 125.5 108.0 114.8 109.0 135.9 
Monthly indexes 
2007 
January 110.9 114.8 102.4 94.2 113.3 106.3 99.2 124.2 106.3 AT25 107.6 125.2 
February 112.6 114.9 103.0 95.4 114.2 106.5 100.2 124.2 107.4 113.0 108.0 127.1 
March 112.2 115.4 103.2 97.5 tee 106.4 100.9 124.1 108.8 113.4 108.5 135.9 
April 112.2 116.2 103.3 97.7 118.6 106.8 100.9 124.5 109.2 113.9 108.7 139.1 
May 1125 116.0 103.0 96.0 120.7 107.4 102.2 125.2 109.6 114.5 109.0 142.0 
June 112.6 116.8 103.0 93.1 119.2 107.9 102.5 125.7 108.9 114.8 109.0 140.1 
July 1123 117.0 103.2 94.6 118.5 107.5 103.0 126.0 108.6 1153 109.1 139.6 
August 111.8 117.6 103.5 95.4 116.3 107.6 102.9 126.1 107.7 115.6 109.2 136.4 
September 110.9 117.8 103.7 97.4 116.9 107.6 103.4 126.6 107.8 115.9 109.7 136.6 
October 110.7 118.7 103.4 97.1 115.2 107.5 102.7 126.3 107.1 116.1 109.6 134.5 
November 113 118.8 103.3 96.4 116.7 108.0 102.0 126.5 107.6 116.2 109.6 136.5 
December 111.7 119.2 103.5 93.7 117.5 107.7 101.2 126.2 107.4 116.5 109.4 138.2 
2008 
January 112.4 119.2 103.3 92.2 117.6 107.5 99.6 126.4 107.3 116.2 109.0 139.0 
February 112.8 119.6 104.1 94.1 117.0 107.7 100.8 126.8 107.4 116.9 109.4 139.4 


Note(s): For information on the continuity of the series, see " Data quality, concepts and methodology — Data quality, concepts and methodology — Weights 
and Linking" at the end of this publication. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 8-1 


Annual average’ percentage changes for the Consumer Price Index — Major components, not seasonally adjusted, 
Canada, 2004 to 2007 


Annual Annual average percentage change 
average 
2007 2007 2006 2005 2004 
2002=100 percent 

All-items A04:5 2:2 2.0 He 1.8 
Food 111.8 aif 23 25 2.1 
Shelter 116.9 3.4 3.6 See 2.5 
Household operations, furnishings and equipment 103.2 1.0 0.5 0.5 0.5 
Clothing and footwear 95.7 -0.1 -1.8 -0.4 -0.2 
Transportation 117.1 1.6 2.9 4.0 2.4 
Health and personal care 107.3 if3) Vee 1.8 1.4 
Recreation, education and reading 101.8 {2 -0.2 -0.3 0.3 
Alcoholic beverages and tobacco products 125.5 oat 2.2 PAT 5.4 
Goods 108.0 0.8 12 23 1.5 
Durable goods 94.7 -1.6 -0.7 -0.6 -1.7 
Semi-durable goods 96.0 -0.2 -1.5 -0.5 -0.4 
Non-durable goods 118.4 2:2, 29 44 3.0 
Services 114.8 oe! PRA ee Ze 
All-items excluding food 111.4 2.0 2.0 22 bye 
All-items excluding food and energy 109.0 2.0 NS) (Ve 1.4 
All-items excluding energy 109.5 PLS, ‘her 1.9 1.4 
Energy 135.9 23 Del 9.6 6.8 


Note(s): See "Data quality, concepts and methodology - Explanatory notes for tables" section. 
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Table 8-2 
Annual average’ percentage changes for the Consumer Price Index — All-items, not seasonally adjusted, Canada, 
provinces, urban centers, 2004 to 2007 


Annual Annual average percentage change 
average 
2007 2007 2006 2005 2004 
2002=100 percent 

Canada Att. ae 2.0 22 1.8 
Newfoundland and Labrador 5 Na eo 1.8 ZA 1.8 
Prince Edward Island 113.6 1.8 Ze | 2.2 
Nova Scotia A Paes 1.9 2.0 2.8 1.8 
New Brunswick 111.3 1.9 ‘efi 2.4 eS 
Quebec 110.4 1.6 iets 2S 2.0 
Ontario 110.8 1.8 1.8 22 1.9 
Manitoba 110.9 2.0 2.0 2 2.0 
Saskatchewan Ba as 2.8 ot ae ZZ 
Alberta 117-9 5.0 3.9 ph | 1.4 
British Columbia 110.0 1.8 eye 2.0 2.0 
Whitehorse, Yukon Territory 109.5 22 1.4 2.2 ie 
Yellowknife, Northwest Territories 110.8 2.9 1.4 23 tee 
Iqaluit, Nunavut 107.9 ae ys 1B 1.0 
St. John’s, Newfoundland and Labrador 110.7 1.5 ef 2.6 1.8 
Charlottetown and Summerside, Prince Edward Island lg Poke 2.0 ZS 2.9 7B | 
Halifax, Nova Scotia 112.0 2.0 2.0 2:5 Te 
Saint John, New Brunswick Tt 1.8 her 2.4 ge 
Québec, Quebec 110.1 ie 1.7 Zi 1.9 
Montréal, Quebec 14.03 1.6 1.8 22 2.0 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 110.7 1.9 Wet ZZ 2.0 
Toronto, Ontario 110.5 1.9 1.6 1.9 Tat. 
Thunder Bay, Ontario 108.1 den 1.4 1.6 1.4 
Winnipeg, Manitoba 110.8 2A 1.9 el 1.9 
Regina, Saskatchewan abate eri 2.6 2.0 al 22 
Saskatoon, Saskatchewan T4127 3.4 PRP: ZS 2h 
Edmonton, Alberta 117.4 4.8 BS | ean 1.0 
Calgary, Alberta 118.0 5.1 4.6 2.0 Lat 
Vancouver, British Columbia 110.2 2.0 1.9 1.9 2.0 
Victoria, British Columbia 109.8 12 1.5 a2 25 


Note(s): See "Data quality, concepts and methodology - Explanatory notes for tables" section. 
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Table 9-1 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Newfoundland and Labrador 


CANSIM Indexes Percentage change 
vector February 2008 from 
number February January February January February 
2008 2008 2007 2008 2007 
2002=100 
All-items (v41691244) 112.4 114:9 110.1 0.4 2.1 


Special aggregates 


All-items excluding food (v41691368) 112.6 112.4 110.0 0.2 2.4 
All-items excluding food and energy (v41691369) 107.4 10%e1 106.7 0.3 0.7 
All-items excluding energy (v41691374) 108.2 107.6 107.4 0.6 0.7 
All-items excluding gasoline (v41693247) 110.6 110.1 109.3 0.5 12 
Energy 1 (v41691375) 145.9 146.6 130.9 -0.5 PAs 
All-items (1992=100) (v41713404) 131.8 43183 129.1 0.4 2.1 
Food (v41691245) 111.5 109.9 110.6 5 0.8 
Food purchased from stores (v41691246) 111.4 109.4 Tite ASB 0.3 

Meat 2 (v41691247) 110.5 108.9 108.8 iS 1.6 

Dairy products 2 (v41691257) 12 (lee 118.9 118.1 139) 2.6 

Bakery and cereal products (excluding infant food) 2 (v41691262) 12933 WAZ TASS ‘iat 8.2 

Fresh fruit 2 (v41691266) 100.7 101.5 108.4 -0.8 -7.1 

Fresh vegetables 2 (v41691269) 84.1 83.6 95.9 0.6 -12.3 
Food purchased from restaurants (v41691276) 112.9 112.8 109.7 0.1 2.9 
Shelter (v41691277) 124.0 123.6 117.0 0.3 6.0 
Rented accommodation (v41691278) 104.9 104.8 103.9 0.1 1.0 
Owned accommodation (v41691280) 118.8 SHG: 111.4 0.8 6.6 

Replacement cost (v41691281) 135.6 133.9 123.8 153 9.5 

Homeowners’ home and mortgage insurance (v41691283) 128.1 127.8 i Whe 0.2 9.4 

Homeowners’ maintenance and repairs (v41691284) 110.0 107.6 113.0 22 -2.7 
Water, fuel and electricity (v41691285) 144.1 144.7 134.9 -0.4 6.8 

Electricity (v41691286) 125.0 125.0 124.9 0.0 0.1 

Natural gas ; s : : 

Fuel oil and other fuels (v41691288) 194.2 1973 159.2 -1.6 22.0 
Household operations, furnishings and equipment (v41691289) 100.7 100.3 102.2 0.4 -1.5 
Household operations (v41691290) 104.4 104.2 104.6 0.2 -0.2 

Telephone services (v41691292) 100.3 100.0 99.4 0.3 0.9 

Internet access services (v41693217) 108.4 108.4 106.0 0.0 23 
Household furnishings and equipment (v41691297) 94.1 93.5 97.8 0.6 -3.8 
Clothing and footwear (v41691304) 102.9 99:7) 100.2 aw a7 

Women’s clothing (v41691306) 107.3 102.3 102.8 49 44 

Men's clothing (v41691307) 97.1 96.0 97.4 14 -0.3 
Footwear (v41691309) 102.0 102.7 98.4 -0.7 oF 
Transportation (v41691312) 117.6 118.8 114.9 -1.0 23 
Private transportation (v41691313) 118.1 119.4 gis pape’ -1.1 2.4 

Purchase and leasing of passenger vehicles (v41691315) 96.5 98.5 103.5 -2.0 -6.8 

Gasoline (v41691318) 148.8 149.7 125.6 -0.6 18.5 

Passenger vehicle insurance premiums (v41691321) 121.6 122.4 118.5 -0.7 2.6 
Public transportation (v41691323) 110.5 TAA 108.5 -0.5 1.8 
Health and personal care (v41691328) 104.4 103.5 103.4 0.9 1.0 
Health care (v41691329) 105.3 105.4 104.7 -0.1 0.6 
Personal care (v41691335) 104.0 102.0 102.4 2.0 1.6 
Recreation, education and reading (v41691338) 98.5 98.4 97.8 0.1 0.7 
Recreation (v41691339) 98.2 98.0 97.1 0.2 124 
Education and reading (v41691347) 100.8 100.8 101.3 0.0 -0.5 
Alcoholic beverages and tobacco products (v41691351) 129.5 129.6 128.7 -0.1 0.6 
Alcoholic beverages (v41691352) 114.5 114.7 114.5 -0.2 0.0 
Tobacco products and smokers’ supplies (v41691358) 142.0 142.0 140.3 0.0 1.2 


re ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-2 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Prince Edward Island 


CANSIM Indexes Percentage change 
vector February 2008 from 
number February January February January February 
2008 2008 2007 2008 2007 
2002=100 
All-items (v41691379) 114.6 114.2 111.9 0.4 2.4 
Special aggregates 
All-items excluding food (v41691502) 114.5 114.2 Aco 0.3 P59 
All-items excluding food and energy (v41691503) 107.8 107.3 107.4 O35 0.4 
All-items excluding energy (v41691508) 109.2 108.7 108.7 0.5 0.5 
All-items excluding gasoline (v41693249) 142.5 112.0 110.6 0.4 ee 
Energy 1 (v41691509) 160.6 161.4 139.1 -0.5 155 
All-items (1992=100) (v41713406) 134.9 134.4 131.7 0.4 2.4 
Food (v41691380) 114.9 114.3 TAs 0.5 fot 
Food purchased from stores (v41691381) 115.8 ioe, 114.7 0.6 1.0 
Meat 2 (v41691382) TAZ 113.5 109.8 -1.2 24 
Dairy products 2 (v41691392) 123.8 121.9 120.9 1.6 2.4 
Bakery and cereal products (excluding infant food) 2 (v41691397) 128.9 127.4 118.6 le? 8.7 
Fresh fruit 2 (v41691401) 98.6 98.7 109.4 -0.1 -9.9 
Fresh vegetables 2 (v41691404) 109.1 107.0 120.5 2.0 -9.5 
Food purchased from restaurants (v41691411) qdideo hls 110.5 0.0 0.9 
Sheiter (v41691412) 124.6 124.4 Ao 0.2 6.4 
Rented accommodation (v41691413) 106.8 106.8 106.1 0.0 0.7 
Owned accommodation (v41691415) 114.4 113.8 Ahead 0.5 3.0 
Replacement cost (v41691416) 114.2 lero 112.1 RS 1.9 
Homeowners’ home and mortgage insurance (v41691418) 121.4 121.4 12422 0.0 0.2 
Homeowners’ maintenance and repairs (v41691419) 110.8 110.8 111.0 0.0 -0.2 
Water, fuel and electricity (v41691420) 163.2 163.8 139.7 -0.4 16.8 
Electricity (v41691421) 129.0 128.2 119.1 0.6 8.3 
Natural gas : : : y ; 
Fuel oil and other fuels (v41691423) 198.9 FAY ll 159.7 -1.1 24.5 
Household operations, furnishings and equipment (v41691424) 104.7 105.0 104.8 -0.3 -0.1 
Household operations (v41691425) 109.7 109.5 108.7 0.2 0.9 
Telephone services (v41691427) 99.9 99.8 99.1 0.1 0.8 
Internet access services (v41693218) 102.7 102.7 100.4 0.0 2.3 
Household furnishings and equipment (v41691432) 94.5 95.8 96.9 -1.4 -2.5 
Clothing and footwear (v41691439) 99.0 95.8 96.3 3:3 2.8 
Women’s clothing (v41691441) 101.8 98.5 88.4 3.4 15.2 
Men's clothing (v41691442) 95.4 89.5 98.5 6.6 -3.1 
Footwear (v41691444) 94.0 96.0 95.9 -2.1 -2.0 
Transportation (v41691447) 118.2 118.9 115.4 -0.6 2.4 
Private transportation (v41691448) 118.6 119.2 115.8 -0.5 2.4 
Purchase and leasing of passenger vehicles (v41691450) 96.1 97.1 102.3 -1.0 -6.1 
Gasoline (v41691453) 157.6 158.5 137.2 -0.6 14.8 
Passenger vehicle insurance premiums (v41691456) 118.5 118.5 116.5 0.0 ina 
Public transportation (v41691458) 112.6 113.6 111.0 -0.9 1.4 
Health and personal care (v41691462) 105.1 104.2 103.9 0.9 2 
Health care (v41691463) 104.9 105.1 105.1 -0.2 -0.2 
Personal care (v41691469) 105.2 103.2 102.6 1.9 25 
Recreation, education and reading (v41691472) 102.1 100.9 102.2 1.2 -0.1 
Recreation (v41691473) 96.6 95.0 95.1 5 eR 1.6 
Education and reading (v41691481) 116.6 116.6 124.5 0.0 -4.0 
Alcoholic beverages and tobacco products (v41691485) 134.3 134.3 135.5 0.0 -0.9 
Alcoholic beverages (v41691486) 112.0 112.5 TS -0.4 0.7 
Tobacco products and smokers’ supplies (v41691492) 143.0 142.7 145.3 0.2 -1.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-3 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Nova Scotia 


CANSIM Indexes Percentage change 
vector February 2008 from 
sais February January February January February 
2008 2008 2007 2008 2007 
2002=100 
All-items (v41691513) 113.9 AN3to 111.0 0.4 2.6 
Special aggregates 
All-items excluding food (v41691637) Thiers) (ales 110.2 0.4 30 
All-items excluding food and energy (v41691638) 108.8 108.1 107.7 0.6 1.0 
All-items excluding energy (v41691643) 110.2 109.5 109.1 0.6 1.0 
All-items excluding gasoline (v41693251) We Tett26 110.2 0.5 1.8 
Energy 1 (v41691644) 146.7 148.5 2762 -1.2 15:3 
All-items (1992=100) (v41713408) 136.5 135.9 133.0 0.4 2.6 
Food (v41691514) 116.2 115.4 415-2 0.7 0.9 
Food purchased from stores (v41691515) 115.8 114.5 115.0 hd 0.7 
Meat 2 (v41691516) WATE eile 108.7 1.4 con 
Dairy products 2 (v41691526) 122.9 FZ0k2 119:3 22 3.0 
Bakery and cereal products (excluding infant food) 2 (v41691531) 126.8 125.9 AZ233 0.7 3.7 
Fresh fruit 2 (v41691535) 99!5 104.2 108.4 -4.5 -8.2 
Fresh vegetables 2 (v41691538) 98.6 96:3 108.5 2.4 -9.1 
Food purchased from restaurants (v41691545) AA TCIL 117.8 115.8 -0.1 1.6 
Shelter (v41691546) 122.5 122.4 114.1 0.1 7.4 
Rented accommodation (v41691547) 104.5 104.4 103.8 0.1 0.7 
Owned accommodation (v41691549) TSi7 11953 Aiea 0.3 6.8 
Replacement cost (v41691550) WATT 126.4 114.8 1.0 aic2 
Homeowners’ home and mortgage insurance (v41691552) 144.9 144.9 {SM igi 0.0 10.0 
Homeowners’ maintenance and repairs (v41691553) 109.5 Aleve 109.3 -2.0 0.2 
Water, fuel and electricity (v41691554) 143.6 143.9 126.4 -0.2 13.6 
Electricity (v41691555) 4) (rok 113i 109.1 0.0 af 
Natural gas : : é : 
Fuel oil and other fuels (v41691557) 189.4 190.5 149.1 -0.6 27.0 
Household operations, furnishings and equipment (v41691558) 104.6 104.1 104.3 0.5 0.3 
Household operations (v41691559) 107.9 107.4 107.3 0.5 0.6 
Telephone services (v41691561) 101.2 100.3 99.8 0.9 1.4 
Internet access services (v41693219) SCS SCS) 97.8 0.0 0.1 
Household furnishings and equipment (v41691566) 97.8 97.2 98.3 0.6 -0.5 
Clothing and footwear (v41691573) 97.3 91.0 99.6 6.9 -2.3 
Women’s clothing (v41691575) 104.0 88.5 107.6 APS -3.3 
Men’s clothing (v41691576) 91.4 90.5 93.9 1.0 -2.7 
Footwear (v41691578) 94.7 93.8 93.6 1.0 12 
Transportation (v41691581) 114.6 116.2 111.4 -1.4 2.9 
Private transportation (v41691582) 114.8 116.4 aati Wes: -1.4 3.0 
Purchase and leasing of passenger vehicles (v41691584) 95.3 97.1 102.1 -1.9 -6.7 
Gasoline (v41691587) 149.9 1533 127.9 -2.2 i7.2 
Passenger vehicle insurance premiums (v41691590) 103.6 103.6 101.8 0.0 1.8 
Public transportation (v41691592) ACTS 112.8 110.8 -0.8 1.0 
Health and personal care (v41691597) 107.2 106.9 105.7 0.3 1.4 
Health care (v41691598) 110.4 110.6 108.3 -0.2 1.9 
Personal care (v41691604) 104.3 103.4 103.3 0.9 1.0 
Recreation, education and reading (v41691607) 104.5 103.5 104.6 1.0 -0.1 
Recreation (v41691608) 9913 97.9 97.9 1.4 1.4 
Education and reading (v41691616) 118.7 118.7 123.3 0.0 -3.7 
Alcoholic beverages and tobacco products (v41691620) 137.9 138.2 133.9 -0.2 3.0 
Alcoholic beverages (v41691621) 1152 11824 173:3 0.1 1.7 
Tobacco products and smokers’ supplies (v41691627) 1510 151.6 145.7 -0.4 3.6 


LL  —————————————ree—_ 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-4 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — New Brunswick 


CANSIM Indexes Percentage change 
vector February 2008 from 
number February January February January February 
2008 2008 2007 2008 2007 
2002=100 
All-items (v41691648) 111.7 T4147 109.6 0.0 1.9 
Special aggregates 
All-items excluding food (v41691772) 110.9 5 Dig iL 108.7 -0.2 2.0 
All-items excluding food and energy (v41691773) 106.3 106.2 106.3 0.1 0.0 
All-items excluding energy (v41691778) 108.0 107.8 107.8 0.2 0.2 
All-items excluding gasoline (v41693253) 109.9 109.8 109.0 0.1 0.8 
Energy 1 (v41691779) 141.3 143.4 124.3 19 od 
All-items (1992=100) (v41713410) 132.4 132°5 130.0 -0.1 1.8 
Food (v41691649) 115.6 114.8 114.0 0.7 1.4 
Food purchased from stores (v41691650) 116.1 114.9 114.7 1.0 AZ 
Meat 2 (v41691651) Fe 110.1 108.1 1.8 37 
Dairy products 2 (v41691661) 120.6 119.7 119.0 0.8 eS 
Bakery and cereal products (excluding infant food) 2 (v41691666) 129.7 129.7 120.0 0.0 8.1 
Fresh fruit 2 (v41691670) 100.6 101.3 103.9 -0.7 “o.2 
Fresh vegetables 2 (v41691673) 101.6 101.9 113.8 -0.3 10.7 
Food purchased from restaurants (v41691680) 114.8 114.7 112.5 0.1 2.0 
Shelter (v41691681) 119.2 119.3 114.5 -0.1 41 
Rented accommodation (v41691682) 105.3 105.2 104.5 0.1 0.8 
Owned accommodation (v41691684) 113.9 113.6 110.8 0.3 2.8 
Replacement cost (v41691685) 114.0 113.6 113.3 0.4 0.6 
Homeowners’ home and mortgage insurance (v41691687) 131.8 1S 18 $3132 0.0 O:5 
Homeowners’ maintenance and repairs (v41691688) 111.0 t11.0 111.0 0.0 0.0 
Water, fuel and electricity (v41691689) 139.6 140.6 128.7 -0.7 8.5 
Electricity (v41691690) 127.9 127-9 TATZ 0.0 nS 
Natural gas : : : ; F : 
Fuel oil and other fuels (v41691692) 189.3 196.3 155.8 -3.6 Pall a. 
Household operations, furnishings and equipment (v41691693) 102.8 101.8 101.8 1.0 1.0 
Household operations (v41691694) 109.3 108.6 107.6 0.6 1.6 
Telephone services (v41691696) 102.5 101.8 101.1 0.7 1.4 
Internet access services (v41693220) 105.2 102.5 100.0 2.6 a2 
Household furnishings and equipment (v41691701) 90.8 89.5 91.1 1.5 -0.3 
Clothing and footwear (v41691708) 94.9 95.4 98.1 -0.5 -3.3 
Women's clothing (v41691710) 94.2 96.3 98.7 -2.2 -4.6 
Men's clothing (v41691711) 92.0 93.5 93.3 -1.6 -1.4 
Footwear (v41691713) 92.5 90.1 99.8 AE -7.3 
Transportation (v41691716) 113:1 114.8 111.0 -1.5 1.9 
Private transportation (v41691717) T1S:2 114.9 T4152 -1.5 1.8 
Purchase and leasing of passenger vehicles (v41691719) 93.5 95.5 102.3 -2.1 -8.6 
Gasoline (v41691722) 143.3 146.4 120.4 -2.1 19.0 
Passenger vehicle insurance premiums (v41691725) 107.7 107.4 107.8 0.3 -0.1 
Public transportation (v41691727) LESS 113.9 TAG -0.7 13 
Health and personal care (v41691732) 102.3 102.5 102.7 -0.2 -0.4 
Health care (v41691733) 105.9 106.2 105.7 -0.3 0.2 
Personal care (v41691739) 99.0 99.0 99.9 0.0 -0.9 
Recreation, education and reading (v41691742) 104.6 104.1 102.6 0.5 4.9 
Recreation (v41691743) 98.2 97.6 96.2 0.6 21 
Education and reading (v41691751) 124.9 124.9 4225 0.0 2.0 
Alcoholic beverages and tobacco products (v41691755) AZEE 127.8 124.5 -0.1 2.6 
Alcoholic beverages (v41691756) 113.9 114.2 yay Pas. -0.3 2:3 
Tobacco products and smokers’ supplies (v41691762) 1352 135.1 130.8 0.1 3.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Table 9-5 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Quebec 


CANSIM Indexes Percentage change 
vector February 2008 from 
eae February January February January February 
2008 2008 2007 2008 2007 
2002=100 
All-items (v41691783) 111.4 111.0 109.6 0.4 1.6 
Special aggregates 
All-items excluding food (v41691908) 110.7 110.3 108.4 0.4 a4 
All-items excluding food and energy (v41691909) 107.5 107.1 106.8 0.4 0.7 
All-items excluding energy (v41691914) 108.9 108.5 108.4 0.4 0.5 
All-items excluding gasoline (v41693255) 109.5 109.1 108.8 0.4 0.6 
Energy 1 (v41691915) 139.8 139.1 12551 0.5 13.6 
All-items (1992=100) (v41713412) 128.7 128.2 126.6 0.4 AF 
Food (v41691784) 114.6 114.2 114.7 0.4 -0.1 
Food purchased from stores (v41691785) 114.6 114.1 11544 0.4 -0.4 
Meat 2 (v41691786) 114.1 114.6 114.8 -0.4 -0.6 
Dairy products 2 (v41691796) 122.4 A213 119.8 0.7 1.9 
Bakery and cereal products (excluding infant food) 2 (v41691801) 128.4 128.2 120.1 0.2 6.9 
Fresh fruit 2 (v41691805) 92.7 99.7 106.1 -7.0 -12.6 
Fresh vegetables 2 (v41691808) 103.2 97.3 119% 6.1 -10.8 
Food purchased from restaurants (v41691815) 114.7 114.7 113.6 0.0 1.0 
Shelter (v41691816) 417.7 117.4 113.5 0.3 Sik 
Rented accommodation (v41691817) 106.8 106.9 105.6 -0.1 1.1 
Owned accommodation (v41691819) 120% 5 PAS 116.2 0.5 47 
Replacement cost (v41691820) 132.9 131.8 127. 0.8 4.1 
Homeowners’ home and mortgage insurance (v41691822) 143.7 143.7 138.2 0.0 4.0 
Homeowners’ maintenance and repairs (v41691823) AOLg 110.0 11283 0.8 -1.2 
Water, fuel and electricity (v41691824) 122.0 121.9 1174 0.1 4.2 
Electricity (v41691825) 109.8 109.8 109.2 0.0 0.5 
Natural gas (v41691827) 114.1 110.8 110.2 3.0 35 
Fuel oil and other fuels (v41691828) 214.2 214.1 169.8 0.0 26.1 
Household operations, furnishings and equipment (v41691829) 104.4 103.7 102.8 0.7 1.6 
Household operations (v41691830) 108.3 106.9 104.6 1.3 3:5 
Telephone services (v41691832) 107.3 102.9 101.1 4.3 6.1 
Internet access services (v41693221) 972 97.5 97.1 -0.3 0.1 
Household furnishings and equipment (v41691837) 97-9 98.3 99:5 -0.4 -1.6 
Clothing and footwear (v41691844) 91.6 91.1 94.7 0.5 -3.3 
Women’s clothing (v41691846) 86.7 87.4 89.0 -0.8 -2.6 
Men's clothing (v41691847) 91.5 88.2 94.8 3.7 -3.5 
Footwear (v41691849) 94.0 92.6 100.3 15 -6.3 
Transportation (v41691852) 118.7 118.9 114.0 -0.2 4.1 
Private transportation (v41691853) 118.6 118.8 113.7 -0.2 4.3 
Purchase and leasing of passenger vehicles (v41691855) 96.0 97.0 101.7 -1.0 -5.6 
Gasoline (v41691858) 157.3 156.1 128.7 0.8 22.2 
Passenger vehicle insurance premiums (v41691861) 137.8 137.8 132.9 0.0 3.7 
Public transportation (v41691863) 120.1 121.0 119.0 -0.7 0.9 
Health and personal care (v41691868) 107.3 107.3 106.8 0.0 0.5 
Health care (v41691869) 108.9 109.2 107.8 -0.3 1.0 
Personal care (v41691875) 105.6 105.3 105.8 0.3 -0.2 
Recreation, education and reading (v41691878) 95.1 93.4 95.6 1.8 -0.5 
Recreation (v41691879) 91.3 89.2 92.6 2.4 -1.4 
Education and reading (v41691887) 110.9 110.9 107.6 0.0 3.1 
Alcoholic beverages and tobacco products (v41691891) 123.0 123.0 1215 0.0 12 
Alcoholic beverages (v41691892) 110.4 109.8 108.4 0.5 1.8 
Tobacco products and smokers’ supplies (v41691898) 5 ee 133.1 130.7 -0.8 1.1 


os Soe ieee ed a ol oh A gr 5 a ay deerme I eg aren at ne ee a ec a RI rr a Re 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Table 9-6 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Ontario 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 3 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691919) 


(v41692044) 
(v41692045) 
(v41692050) 
(v41693257) 
(v41692051) 


(v41713415) 


(v41691920) 
(v41691921) 
v41691922) 
v41691932) 
v41691937) 
v41691941) 
v41691944) 
v41691951) 


( 
( 
( 
( 
( 
( 
(v41691952) 
(v41691953) 
(v41691955) 
(v41691956) 
(v41691958) 
(v41691959) 
(v41691960) 
(v41691961) 
(v41691963) 
(v41691964) 


(v41691965) 
(v41691966) 
(v41691968) 
(v41693222) 
(v41691973) 


(v41691980) 
(v41691982) 
(v41691983) 
(v41691985) 


(v41691988) 
(v41691989) 
(v41691991) 
(v41691994) 
(v41691997) 
(v41691999) 


(v41692004) 
(v41692005) 
(v41692011) 


(v41692014) 
(v41692015) 
(v41692023) 


(v41692027) 
(v41692028) 
(v41692034) 


Indexes Percentage change 
February 2008 from 
February January February January February 
2008 2008 2007 2008 2007 
2002=100 

111.4 110.9 109.7 0.5 ino 
nie Wet 110.6 109.1 0.5 1.8 
109.0 108.4 107.6 0.6 123 
109.7 109.1 108.5 0.5 431 
109.9 109.3 108.8 0.5 1.0 
137.8 OY sa 6 128.6 0.1 2 
133.8 133.2 ge 0.5 1.6 
113.0 112.5 112.9 0.4 0.1 
111.9 ARG 112.8 0.3 -0.8 
VS ATE 110.7 0.0 22 
127.6 125.4 124.3 1.8 2.7 
126.5 124.3 116.2 1.8 8.9 
87.5 95.5 108.0 -8.4 -19.0 
84.0 92.3 108.9 -9.0 -22.9 
115.8 114.7 113.2 0.5 1.9 
115.9 115.6 112.9 0.3 27. 
106.1 106.0 105.0 0.1 1.0 
119.1 118.7 114.9 0.3 3:7. 
130.3 128.9 126.0 Art 3.4 
145.3 146.5 142.9 -0.8 CL 
108.5 108.8 109.0 -0.3 -0.5 
12a TZN 125.6 0.0 1.2 
110.5 110.5 115.8 0.0 -4.6 
115.6 115.4 113.6 0.2 1.8 
204.2 207.3 166.2 athe 22.9 
104.9 103.5 103.0 1.4 1.8 
110.6 108.0 107.1 2.4 acs 
ites 105.5 102.7 5.7 8.6 
96.7 96.9 96.9 -0.2 -0.2 
95:2 95.7 96.1 -0.5 -0.9 
92.5 89.4 92.5 35 0.0 
90.7 84.9 92.8 6.8 -2.3 
90.0 84.9 87.6 6.0 ZF 
85.9 87.4 89.1 -1.7 -3.6 
117-9 118.0 115.1 -0.8 4:7 
117.4 118.4 115.6 -0.8 1:6 
94.8 96.8 102.0 -2.1 -7.1 
152.2 15271 132.6 0.1 14.8 
137.3 137.3 129.5 0.0 6.0 
i ie 2s: 114.3 110.2 -0.7 3.0 
108.5 108.1 106.2 0.4 2.2 
113.4 114.2 VAST -0.7 1:5 
104.4 103.0 101.5 1.4 2.9 
100.2 98.9 99.1 4:3 1.1 
94.3 92.6 93.8 1.8 0.5 
115.5 115.5 112.8 0.0 24 
130.8 130.4 129.0 0.3 1.4 
1141.3 110.5 110.1 0.7 14 
149.6 149.9 146.9 -0.2 1.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-7 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Manitoba 


CANSIM Indexes Percentage change 
vector February 2008 from 
number February January February January February 
2008 2008 2007 2008 2007 
2002=100 
All-items (v41692055) 111.2 110.8 109.4 0.4 1.6 
Special aggregates 
All-items excluding food (v41692180) 110.9 110.6 108.8 0.3 1.9 
All-items excluding food and energy (v41692181) 108.0 107.8 107.3 0.2 0.7 
All-items excluding energy (v41692186) 108.9 108.6 108.3 0.3 0.6 
All-items excluding gasoline (v41693259) 109.2 108.9 108.6 0.3 0.6 
Energy 1 (v41692187) 137.9 136.7 tZsrZ 0.9 11.9 
All-items (1992=100) (v41713419) 136.9 136.4 134.7 0.4 1.6 
Food (v41692056) 112.4 111.9 112:3 0.4 0.1 
Food purchased from stores (v41692057) 109.9 109.5 1AkS 0.4 -1.4 
Meat 2 (v41692058) 103.4 103.1 108.8 0:3 -5.0 
Dairy products 2 (v41692068) TASS DATES 116.3 0.7 aT. 
Bakery and cereal products (excluding infant food) 2 (v41692073) 126.1 123.4 122.5 22 2.9 
Fresh fruit 2 (v41692077) 86.4 92.5 98.5 -6.6 -12.3 
Fresh vegetables 2 (v41692080) 93.3 9720 112.0 -4.3 -16.7 
Food purchased from restaurants (v41692087) 118.0 116.9 113.4 0.9 44 
Shelter (v41692088) 117.9 117.4 113.5 0.4 3.9 
Rented accommodation (v41692089) 109.3 109.2 107.5 0.1 ie 
Owned accommodation (v41692091) 120.9 120.2 115.0 0.6 uf 
Replacement cost (v41692092) 141.8 140.7 13156 0.8 7.8 
Homeowners’ home and mortgage insurance (v41692094) 148.5 148.5 138.6 0.0 fet 
Homeowners’ maintenance and repairs (v41692095) 106.0 105.5 113.7 0.5 -6.8 
Water, fuel and electricity (v41692096) 116.5 116.0 114.4 0.4 1.8 
Electricity (v41692097) 106.9 106.9 105.5 0.0 1.3 
Natural gas (v41692099) 119.7 118.2 121.2 483 ate2 
Fuel oil and other fuels (v41692100) 197.2 202.7 166.8 -2.7 18.2 
Household operations, furnishings and equipment (v41692101) 104.0 102.9 102.4 11 1.6 
Household operations (v41692102) 107.5 106.3 105.3 ana 2:4 
Telephone services (v41692104) 101.1 98.3 98.5 2.8 2.6 
Internet access services (v41693223) 101.5 101.5 98.1 0.0 3:5 
Household furnishings and equipment (v41692109) 97.7 96.7 97.0 1.0 0.7 
Clothing and footwear (v41692116) 95.8 93.7 97:5 2:2 -1.7 
Women's clothing (v41692118) 88.4 90.9 95.1 -2.8 -7.0 
Men's clothing (v41692119) 97.5 89.7 97.3 8.7 0.2 
Footwear (v41692121) Oar 92.6 90.6 2.8 Sef 
Transportation (v41692124) 115.3 115:9 112.6 -0.5 2.4 
Private transportation (v41692125) Ad'S2S 116.2 112.8 -0.6 2.4 
Purchase and leasing of passenger vehicles (v41692127) 96.5 98.7 103.8 -2.2 -7.0 
Gasoline (v41692130) 160.8 159.0 18251 tet 217 
Passenger vehicle insurance premiums (v41692133) 101.8 101.8 103.7 0.0 -1.8 
Public transportation (v41692135) A225: Wpte ts, 110.3 -0.9 2.0 
Health and personal care (v41692140) 107.2 107.1 106.3 0.1 0.8 
Health care (v41692141) 110.4 110.2 108.2 0.2 2.0 
Personal care (v41692147) 104.1 104.1 104.4 0.0 -0.3 
Recreation, education and reading (v41692150) 101.3 100.8 101.1 0.5 0.2 
Recreation (v41692151) 98.3 97.6 98.5 0.7 -0.2 
Education and reading (v41692159) 111.8 111.8 109.9 0.0 1.7 
Alcoholic beverages and tobacco products (v41692163) 124.9 125.9 124.4 -0.8 0.4 
Alcoholic beverages (v41692164) 112.9 113.6 112.2 -0.6 0.6 
Tobacco products and smokers’ supplies (v41692170) 134.3 Lessor 133.9 -1.0 0.3 


a a a a Oe a le a Ss A Ra © ee er eee ce EE 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-8 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Saskatchewan 


CANSIM Indexes Percentage change 
vector February 2008 from 
number February January February January February 
2008 2008 2007 2008 2007 
2002=100 
All-items (v41692191) 113.6 113.0 109.9 0.5 3.4 
Special aggregates 
All-items excluding food (v41692316) 114.0 113.4 109.6 0.5 4.0 
All-items excluding food and energy (v41692317) TAGS 110 107.8 0.5 3.4 
All-items excluding energy (v41692322) a HH Ea ers) jhiialet a) 108.5 OS 2.8 
All-items excluding gasoline (v41693261) 111.9 111.4 109.2 0.4 2.5 
Energy 1 (v41692323) 132.9 132.6 123.4 0.2 eT 
All-items (1992=100) (v41713421) 140.5 139.8 136.0 0.5 33 
Food (v41692192) 111.4 111.0 Laie? 0.4 -0.3 
Food purchased from stores (v41692193) 108.7 108.3 110.9 0.4 -2.0 
Meat 2 (v41692194) 103.8 103.8 106.6 0.0 -2.6 
Dairy products 2 (v41692204) 116.4 115-5 S27 0.8 0.6 
Bakery and cereal products (excluding infant food) 2 (v41692209) 121.1 119.4 118.2 1.4 2 
Fresh fruit 2 (v41692213) 94.6 96.7 110.1 -2.2 -14.1 
Fresh vegetables 2 (v41692216) 102.8 107.1 122.8 -4.0 -16.3 
Food purchased from restaurants (v41692223) Mateos 116.6 L132 0.4 3.4 
Shelter (v41692224) 130.5 129.4 117.3 0.9 11.3 
Rented accommodation (v41692225) T10;2 109.0 105.2 tet 4.8 
Owned accommodation (v41692227) 140.7 139.1 118.3 2 18.9 
Replacement cost (v41692228) 196.2 190.7 137.8 2.9 42.4 
Homeowners’ home and mortgage insurance (v41692230) D22aA 221.0 4150.9 0.5 47.2 
Homeowners’ maintenance and repairs (v41692231) 109.6 110.1 116 -0.5 -1.8 
Water, fuel and electricity (v41692232) 122.4 122.5 Zen -0.1 -0.6 
Electricity (v41692233) 1555 115.5 116.6 0.0 -0.9 
Natural gas (v41692235) 114.5 114.5 120.7 0.0 -5.1 
Fuel oil and other fuels (v41692236) 191.3 195.0 161.5 -1.9 18.5 
Household operations, furnishings and equipment (v41692237) 101.6 100.4 100.7 1.2 0.9 
Household operations (v41692238) 105.0 103.9 103.5 401 1.4 
Telephone services (v41692240) 96.3 95.1 95.1 133. i pe 
Internet access services (v41693224) 99.6 96.3 95.5 3.4 4.3 
Household furnishings and equipment (v41692245) 95.0 93.9 95.1 1.2 -0.1 
Clothing and footwear (v41692252) 97.4 94.7 96.3 2.9 eA 
Women's clothing (v41692254) 94.0 95.2 95.7 -1.3 -1.8 
Men's clothing (v41692255) 91.5 86.0 92.0 6.4 -0.5 
Footwear (v41692257) 98.6 93.9 95.8 5.0 2.9 
Transportation (v41692260) 113.1 114.1 141251 -0.9 0.9 
Private transportation (v41692261) 113.0 114.0 112.1 -0.9 0.8 
Purchase and leasing of passenger vehicles (v41692263) 96.4 98.7 103.8 -2.3 -7.1 
Gasoline (v41692266) 149.7 148.8 126.1 0.6 18.7 
Passenger vehicle insurance premiums (v41692269) 109.2 109.2 ui Waar 0.0 -7.2 
Public transportation (v41692271) qikeie 114.8 1g A -1.0 2.2 
Health and personal care (v41692276) 105.0 105.0 104.2 0.0 0.8 
Health care (v41692277) 107.4 108.0 106.8 -0.6 0.6 
Personal care (v41692283) 102.2 101.5 101.0 0.7 V2 
Recreation, education and reading (v41692286) 102.1 101.4 101.8 0.7 0.3 
Recreation (v41692287) 97.8 97.0 97.4 0.8 0.4 
Education and reading (v41692295) 116.1 116.1 116.3 0.0 -0.2 
Alcoholic beverages and tobacco products (v41692299) 129.3 128.5 124.5 0.6 3.9 
Alcoholic beverages (v41692300) 116.2 114.9 113.0 4 2.8 
Tobacco products and smokers’ supplies (v41692306) 138.2 137.9 yo eed 0.2 49 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-9 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Alberta 


CANSIM Indexes Percentage change 
vector February 2008 from 
aaa February January February January February 
2008 2008 2007 2008 2007 
2002=100 
All-items (v41692327) 119.0 118.8 115.0 0.2 3.5 
Special aggregates 
All-items excluding food (v41692451) 120.4 120.3 Atak 0.1 4.1 
All-items excluding food and energy (v41692452) 116.9 116.8 1135 0.1 3.0 
All-items excluding energy (v41692457) 116.0 115.8 (ey 0.2 2:6 
All-items excluding gasoline (v41693263) 117.6 117.4 114.5 0.2 Qf 
Energy 1 (v41692458) 1552 {POSS} 137.4 -0.1 13.0 
All-items (1992=100) (v41713424) 147.7 147.5 142.9 0.1 3.4 
Food (v41692328) 111.6 AAA 111.6 0.5 0.0 
Food purchased from stores (v41692329) 109.4 109.0 110.8 0.4 -1.3 
Meat 2 (v41692330) 105.1 104.8 107.8 0.3 -2.5 
Dairy products 2 (v41692340) 118.8 118.9 116.4 -0.1 eat 
Bakery and cereal products (excluding infant food) 2 (v41692345) 122.6 122.2 118.5 0.3 SD 
Fresh fruit 2 (v41692349) 86.8 91.5 101.9 -5.1 -14.8 
Fresh vegetables 2 (v41692352) 90.9 91.9 109.5 -1.1 -17.0 
Food purchased from restaurants (v41692359) 116.0 115.6 41322 0.3 245 
Shelter (v41692360) 146.4 146.0 133.8 0.3 9.4 
Rented accommodation (v41692361) dive2 116.1 109.3 0.9 ez. 
Owned accommodation (v41692363) 153.8 doses 138.9 0.5 10.7 
Replacement cost (v41692364) ASG 198.7 183.3 -0.5 7.9 
Homeowners’ home and mortgage insurance (v41692366) 205.6 205.6 189.5 0.0 8.5 
Homeowners’ maintenance and repairs (v41692367) 108.6 107.9 TtdeS 0.6 -2.6 
Water, fuel and electricity (v41692368) 150.9 151.9 141.3 -0.7 6.8 
Electricity (v41692369) 119.2 120.7 114.5 -1.2 4.1 
Natural gas (v41692371) 195.0 195.7 182.5 -0.4 6.8 
Fuel oil and other fuels ; 
Household operations, furnishings and equipment (v41692372) 103.9 104.2 104.0 -0.3 -0.1 
Household operations (v41692373) 109.7 109.2 107.9 0.5 1 
Telephone services (v41692375) 101.6 100.8 101.7 0.8 -0.1 
Internet access services (v41693225) 97.2 97.2 96.2 0.0 1.0 
Household furnishings and equipment (v41692380) 94.6 96.1 97.5 -1.6 -3.0 
Clothing and footwear (v41692387) 96.3 96.5 99.6 -0.2 -3.3 
Women’s clothing (v41692389) 90.9 93:5 94.1 -2.8 -3.4 
Men's clothing (v41692390) 94.6 90.7 98.7 4.3 -4.2 
Footwear (v41692392) 98.0 98.2 100.4 -0.2 -2.4 
Transportation (v41692395) 118.6 119.3 1415.2 -0.6 3.0 
Private transportation (v41692396) 119.0 119.7 115.3 -0.6 32 
Purchase and leasing of passenger vehicles (v41692398) 91.5 93.1 98.5 -1.7 -7.1 
Gasoline (v41692401) 157.4 156.2 130.8 0.8 20.3 
Passenger vehicle insurance premiums (v41692404) 142.0 142.0 133.9 0.0 6.0 
Public transportation (v41692406) 114.5 Hie.6 W208) -1.0 1.4 
Health and personal care (v41692411) 109.5 109.4 107.8 0.1 1.6 
Health care (v41692412) 111.9 112.6 109.0 -0.6 2.7 
Personal care (v41692418) 107.1 106.2 106.7 0.8 0.4 
Recreation, education and reading (v41692421) 102.7 101.8 101.9 0.9 0.8 
Recreation (v41692422) 98.8 97.6 98.6 1.2 0.2 
Education and reading (v41692430) 0 i WA Weed 113.7 0.0 3.0 
Alcoholic beverages and tobacco products (v41692434) 1271 126.1 119.5 0.8 6.4 
Alcoholic beverages (v41692435) 114.4 113.3 109.6 1.0 44 
Tobacco products and smokers’ supplies (v41692441) 137.6 136.8 127.0 0.6 8.3 


a ———_———_—_———_———_——_—_—__———_—L—ee 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-10 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — British Columbia 


a 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692462) 


(v41692587) 
(v41692588) 
(v41692593) 
(v41693265) 
(v41692594) 


(v41713427) 


(v41692463) 
(v41692464) 
v41692465) 
v41692475) 
v41692480) 
v41692484) 
v41692487) 
v41692494) 


( 
( 
( 
( 
( 
( 
(v41692495) 
(v41692496) 
(v41692498) 
(v41692499) 
(v41692501) 
(v41692502) 
(v41692503) 
(v41692504) 
(v41692506) 
(v41692507) 


(v41692508) 
(v41692509) 
(v41692511) 
(v41693226) 
(v41692516) 


(v41692523) 
(v41692525) 
(v41692526) 
(v41692528) 


(v41692531) 
(v41692532) 
(v41692534) 
(v41692537) 
(v41692540) 
(v41692542) 


(v41692547) 
(v41692548) 
(v41692554) 


(v41692557) 
(v41692558) 
(v41692566) 


(v41692570) 
(v41692571) 
(v41692577) 


Indexes Percentage change 
February 2008 from 
February January February January February 
2008 2008 2007 2008 2007 
2002=100 

110.3 109.9 109.1 0.4 A 
110.4 110.0 109.0 0.4 133 
108.3 108.1 107.5 0.2 0.7 
108.6 108.4 107.9 0.2 0.6 
108.8 108.6 108.1 0.2 0.6 
S255 130.3 125.6 te Sib 
130.0 129.5 128.6 0.4 ‘tot 
110.0 109.6 109.4 0.4 0.5 
108.2 108.2 108.4 0.0 -0.2 
107.3 107.0 107.0 0.3 0.3 
ty ore 114.5 TART. 1.0 3.6 
120.1 118.6 112.4 123 6.9 
96.5 101.0 106.7 -4.5 -9.6 
96.2 97.1 112.2 -0.9 -14.3 
tiss5 112.4 11182 1.0 2.1 
112.9 112.6 110.1 0.3 25 
105.3 105.1 103.3 0.2 1.9 
115.2 114.8 111.6 03 a2 
128.8 128.7 127.0 0.1 1.4 
148.3 147.4 142.9 0.6 3.8 
107.4 106.0 AAALZ 1.3 -3.4 
116.3 shone) 116.2 0.0 0.1 
108.6 108.6 108.8 0.0 -0.2 
116.9 116.9 119.7 0.0 -2.3 
193.6 193.0 168.4 0.3 15.0 
102.5 102.2 102.6 0.3 -0.1 
106.8 106.1 105.4 0.7 13 
102.2 101.0 101.6 12 0.6 
95.8 95.8 95.6 0.0 2 
94.7 95.0 97.2 -0.3 -2.6 
99.1 98.0 101.0 4:1 -1.9 
93.9 96.5 99.7 -2.7 -5.8 
96.3 91.6 100.1 But -3.8 
101.3 97.4 99.9 4.0 1.4 
115-5 115.4 113.5 0.1 1.8 
115.9 115.6 114.1 0.3 1.6 
95.2 96.7 101.6 -1.6 -6.3 
153.0 148.8 137.5 2.8 4S 
120.7 120.7 eae 0.0 2.9 
Fa 114.1 109.8 -0.9 3.0 
107.0 106.9 107.7 0.1 -0.6 
t-2 111.6 109.9 -0.4 12 
102.1 TOALS 105.2 0.6 -2.9 
107.4 106.7 106.9 0.7 0.5 
96.5 95.5 96.0 1.0 0.5 
142.8 142.8 141.6 0.0 0.8 
120.1 119.1 118.5 0.8 1.4 
111.1 109.8 109.9 1.2 434 
130.2 130.0 128.0 0.2 aT 


Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-11 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Whitehorse* 


CANSIM Indexes Percentage change 
vector February 2008 from 
inate February January February January February 
2008 2008 2007 2008 2007 
2002=100 
All-items (v41692598) 110.1 110.4 107.3 -0.3 2.6 
Special aggregates 
All-items excluding food (v41692711) 110.5 110.8 106.9 -0.3 3.4 
All-items excluding food and energy (v41692712) 106.2 106.3 104.7 -0.1 1.4 
All-items excluding energy (v41692717) 106.7 106.7 105.5 0.0 1.1 
All-items excluding gasoline (v41693267) 108.9 109.1 106.9 -0.2 1.9 
Energy 1 (v41692718) 145.1 147.1 124.1 -1.4 16.9 
All-items (1992=100) (v41713430) 129.6 129.8 126.2 -0.2 7S § 
Food (v41692599) 108.5 108.5 108.9 0.0 -0.4 
Food purchased from stores (v41692600) 105.5 105.5 106.8 0.0 -1.2 
Meat 2 (v41692601) 104.1 103.6 105.5 0.5 -1.3 
Dairy products 2 (v41692611) 113.9 115.0 115.0 -1.0 -1.0 
Bakery and cereal products (excluding infant food) 2 (v41692616) 110.4 108.8 109.4 125 0.9 
Fresh fruit 2 (v41692620) 98.7 Oz 106.1 8.2 -7.0 
Fresh vegetables 2 (v41692623) 90.5 88.3 97.0 25 -6.7 
Food purchased from restaurants (v41692630) 115.4 115.6 114.0 -0.2 1.2 
Shelter (v41692631) 124.3 124.4 115.2 -0.1 7.9 
Rented accommodation : : : : 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs : ; ; : : 
Water, fuel and electricity (v41692632) 145.4 147.8 1ZO2 -1.6 AZ 
Electricity (v41692633) 114.4 114.4 97.2 0.0 ATE 
Natural gas : : : : : 
Fuel oil and other fuels (v41692635) 192.0 201.2 174.7 -4.6 9.9 
Household operations, furnishings and equipment (v41692636) 100.3 99.8 100.1 0.5 0.2 
Household operations (v41692637) 105.2 104.8 103.9 0.4 13 
Telephone services (v41692639) OOM 99.1 100.0 0.0 -0.9 
Internet access services (v41693227) 100.5 100.5 101.4 0.0 -0.9 
Household furnishings and equipment (v41692644) 9272 91.5 94.1 0.8 -2.0 
Clothing and footwear (v41692651) 97.6 98.6 96.3 -1.0 1.3 
Women’s clothing (v41692653) 100.4 99.1 03.1 1:3 7.8 
Men's clothing (v41692654) 101.2 99.3 95.4 1.9 6.1 
Footwear (v41692656) 84.2 93.2 92.2 -9.7 -8.7 
Transportation (v41692659) 115.3 116.4 111.6 -0.9 3.3 
Private transportation (v41692660) 116.6 dave6 112.5 -0.9 3.6 
Purchase and leasing of passenger vehicles (v41692662) 97.6 99.2 104.4 -1.6 -6.5 
Gasoline (v41692665) 141.0 141.6 117.0 -0.4 20.5 
Passenger vehicle insurance premiums (v41692668) 142.3 142.3 134.3 0.0 6.0 
Public transportation (v41692670) 108.7 110.1 107.3 -1.3 3 
Health and personal care (v41692675) 107.3 107.2 107.4 0.1 -0.1 
Health care (v41692676) 11025 110.3 107.8 0.2 25 
Personal care (v41692682) 103.1 103.0 106.6 0.1 -3.3 
Recreation, education and reading (v41692685) 92.9 93.0 93.6 -0.1 -0.7 
Recreation (v41692686) 89.7 89.7 90.6 0.0 -1.0 
Education and reading (v41692693) 108.9 108.9 107.8 0.0 1.0 
Alcoholic beverages and tobacco products (v41692695) 117.6 Wider 117.0 -0.1 -0.1 
Alcoholic beverages (v41692696) 106.3 106.4 109.0 -0.1 -2.5 
Tobacco products and smokers’ supplies (v41692702) 129.0 129.2 125.6 -0.2 “a 


Lee 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


* Yukon Territory 
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Table 9-12 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Yellowknife” 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 3 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692722) 


(v41692835) 
(v41692836) 
(v41692841) 
(v41693269) 
(v41692842) 


(v41713431) 


(v41692723) 
(v41692724) 
(v41692725) 
(v41692735) 
(v41692740) 
(v41692744) 
(v41692747) 
(v41692754) 


(v41692755) 


(v41692756) 
(v41692757) 


(v41692759) 


(v41692760) 
(v41692761) 
(v41692763) 
(v41693228) 
(v41692768) 


(v41692775) 
(v41692777) 
(v41692778) 
(v41692780) 


(v41692783) 
(v41692784) 
(v41692786) 
(v41692789) 
(v41692792) 
(v41692794) 


(v41692799) 
(v41692800) 
(v41692806) 


(v41692809) 
(v41692810) 
(v41692817) 


(v41692819) 
(v41692820) 
(v41692826) 


February 
2008 


ai (728) 


11239 
108.3 
108.4 
(Nah bere 
156.7 


130.7 


109.1 
107.4 
107.8 
107.6 
109.7 
106.8 
103.7 
113.2 


130.0 


161.1 
134.1 


238.9 


101.7 
107.3 
99.3 
TAS 
89.4 


91.3 
ro ie) 
98.8 
85.6 


105.4 
104.3 
Sie2 
132:9 
129.4 
aig ler 


103.9 
109.9 
99.7 


99-2 
S72 
109.0 


130.5 
127.4 
132.4 


Indexes 


January 
2008 


February 
2007 


2002=100 
109.1 


109.0 
107.3 
107.7 
108.9 
126.3 


127.0 


109.7 
109.1 
110.8 
110.6 
107.9 
Cited 
116.9 
111.0 


118.4 


128.3 
108.6 


179.1 


103.6 
107.2 
100.2 
12.2 
95.5 


95.2 
88.6 
100.9 
90.5 


104.3 
103.4 

94.9 
115.2 
121.8 
110.0 


105.0 
106.8 
103.9 


99.7 
97.7 
109.5 


Percentage change 
February 2008 from 


January 
2008 


> 
io 
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Dm AMMDAWARA OC DODO 


ies 


-OONND ©. OO. 


=SO=NSS SSO5S SSO9009 BW 
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2007 
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Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


” Northwest Territories 
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Table 10 
The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 2 


average 
2002=100 

Newfoundland and Labrador (v41691244) 
2003 LOZ ee lO2 Ome OS OmnlOs:2eml0S0 102 6.01033 103:0) 103'5.-102:6 103.2 1026 102.9 
2004 103.1 103.0 103.4 103.7 104.8 105.1 105.7 105.4 1056 105.9 106.2 105.8 104.8 
2005 105.7 106.2 106.6 107.55 107.5 107.6 107.9 108.0 109.6 108.2 1083 107.9 107.6 
2006 108.4 108.4 108.7 109.6 1106 1104 110.5 110.9 109.7 108.9 109.1 109.3 109.5 
2007 HODCR UO mnOSamad tees lemme Od WOmedildede added mididees dd Omics 1s 
2008 tide Om ali2-4 is x a “ x a: es 2. . os - 
Prince Edward Island (v41691379) 
2003 101.9 103.1 104.1 104.6 103.6 103.2 103.4 103.2 103.8 103.7 104.1 103.6 103.5 
2004 103.5 104.0 104.7 105.3 1056 106.2 105.9 105.8 106.4 106.7 1082 107.4 105.8 
2005 10625 206.7 a LO/ Oe Onn lOOM meOS- 9. e1090)8 1093 il W115) 110.7, 440.0 109.1 
2006 110 Seat OS RO AeeiZeiee 2 On ei2Senlt2.5. 42:8) 11 :Ge i077 d1tbieedddes 111.6 
2007 Dl dOee dio ee aMSeOmemllos (nlite Zend ted med 4208 e138) 140m diddols = dd4ed anaes 113.6 
2008 114.2 1146 4 Ey = a3 2 = 2 - “- = : 
Nova Scotia (v41691513) 
2003 OZ 0320 04D eelOS Ses OS 2um103.5 §103:6) 103!6 1034 103.3) A034 103.4 
2004 103.2 103.7 104.4 104.4 105.2 1056 105.8 105.7 105.9 106.2 106.7 106.4 105.3 
2005 106s 1064 1071551076. 107.8 107.7, 108.1 108:8 110:4° 109.8 109.4 109.3 108.2 
2006 JOS San OCO OSG malaG OMe semi LOeet die Samii AOGe ttOlt 1104 qaloe2 110.4 
2007 T1OE Sail eOn tlh Omnicom st Sales OMe O.On Mt 2s7  dil2-Oeei2. 6) eli. oO 20 1125 
2008 TAS! SO fe z f - = a EF £ + Ss 
New Brunswick (v41691648) 
2003 103.2 104.0 104.3 103.7 103.0 103.0 103.4 103.5 103.7 103.0 103.0 102.9 103.4 
2004 103:3), 103.8 1042551041 11054" 1105.3" 105.2 105.2 105.1 105.5 106.0 405.6 104.9 
2005 105.6 105.9 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 108.3 107.4 
2006 108.8 108.7 109.1 110.0 110.1 110.0 109.7 110.0 108.8 107.8 108.4 109.1 109.2 
2007 AODZ OSC. sinlOlemetitkinZe edi Ommals cal md 2ed 49 edi 2sOl etd eS dO smd dle 1 des 
2008 Aes lialeea 
Quebec (v41691783) 
2003 10205 10331 5 103.3. 9102:45 1024. 102°35102:4-102'5 102.3 1024 1027 10277 102.5 
2004 103.2 103.6 103.9 103.8 104.8 1048 1046 104.5 104.7 105.3 105.5 105.2 104.5 
2005 105.3 105.6 106.4 106.4 106.5 106.8 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.1 108.0 1084 109.1 109.3 109.1 109.2 109.2 1084 108.4 108.6 108.7 108.7 
2007 108:8 7 A09'6 5 an OFA MA OLOrs Nilitel eetiOw wat OL6e midOM) 110:o. 10:55) 108: saaaiict 110.4 
2008 dle bike! & 22 = = _ s x a - i 
Ontario (v41691919) 
2003 TOM Oe O25 102 CelOlko e022, 10250 1025 10305103 25 1029) 103 sag03.2 102.7 
2004 103.4 103.6 104.0 104.1 105.0 104.8 1049 104.7 104.8 105.0 105.4 105.3 104.6 
2005 105.1 105.8 106.4 106.5 106.6 106.8 106.9 107.5 1082 107.7 107.5 107.6 106.9 
2006 108.2 107.9 108.8 109.1 109.5 109.3 109.0 109.1 108.5 1084 108.6 108.8 108.8 
2007 108:6. 2 09l/= MMO Sei AGe ed tal Pte AOS 14: OR40:95 thts2° a 110.8 
2008 110.9 111.4 er a - a G © fs : a . 
Manitoba (v41692055) 
2003 101-5.) 10209 FOZ 2 One Oley 10d5 101755 101582 9102.3), 1017 1018, A020 101.8 
2004 102.0 101.9 102.4 102.7. 104.1 1044 1043 104.3 104.1 1045 105.2 105.5 103.8 
2005 105.0 105.2. 105:6°°1106.3 106.5 1067 107.0 107.4 107.8 107.5 107.3 106.9 106.6 
2006 107.4 107.2 107.6 108.5 109.2 109.3 109.7 109.7 108.8 108.9 109.0 108.7 108.7 
2007 10S 109:4 AOA OI ity VAI 2) tae? 148) 10) 110.6 9110.9 110.9 
2008 110.87 44.2 Fe J Bs = ~ or e * ; - 
Saskatchewan (v41692191) 
2003 101.5 102.0 1025 101.9 102.2 1024 1022 1025 1028 1024 1028 102-7 102.3 
2004 102.8 102.9 103.1 103.8 104.9 105.0 105.2 104.7 104.9 105.5 106.1 105.8 104.6 
2005 105.6 105.8 106.4 107.1 106.5 106.8 107.1 107.4 108.0 107.5 107.4 107.3 106.9 
2006 107.9 107.9 108.2 109.2 109.6 109.6 109.8 110.4 109.3 109.1 108.8 108.9 109.1 
2007 1095S 1099. AdteOeeie 126 4st 14sisetia 41S.45 4030" 4st 1122 
2008 A1G.0) ions * ‘s a K 6 a ; 
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Table 10 — continued 


The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 2 


average 
2002=100 

Alberta (v41692327) 
2003 103.5 103.8 104.9 104.9 104.2 104.7 104.3 104.2 1048 1043 104.7 104.6 104.4 
2004 104.6 104.6 104.9 105.2 106.1 107.1 106.4 106.2 106.3 106.0 106.7 106.4 105.9 
2005 106.1 106.2 106.9 107.6 107.4 107.8 108.7 108.7 110.0 109.7 109.6 109.0 108.1 
2006 1102 109.7 WilO Smear hl2:ceeklh On ioe atioo M4 ieetis.0) 115.7642 tt 
2007 11400 115, LlOAss tiie bli.on Liss 2119.1 VTiS:3s TISA TMaiG 11S 1s. 117.9 
2008 118.8 119.0 ee - ra ye 4 4, 43 A sy ~ A 
British Columbia (v41692462) 
2003 101.0, 161:5.,, 102:37 410241 102:19.102:0. 102.24 102.6 1029 1024 T0255 102.6 102.2 
2004 102.5 102.9 103.2 103.9 104.7 1049 104.7 104.7 104.8 104.8 105.0 104.8 104.2 
2005 104.8", 105.05 s105;on 06.0.6 100.38 4064. 106.6901060;6 1073881071 TOT BG.7 106.3 
2006 106.6 106.7 107.2 107.8 108.7 108.7 108.8 109.0 108.4 108.3 108.7 108.8 108.1 
2007 109.0) 1097 109.5... 1099. 710:5 (110:3. 110:59 410.4 110.5° 710.0 T1Ost~ at10s) 110.0 
2008 109.9 110.3 oe 2 ze is e os a a ef 4s ~ 
Whitehorse, Yukon Territory (v41692598) 
2003 A04G 1025. 3102:6 e022 101 8101.95 102-455 102.3. 102.2" 401.6 “OTOP 10 101.9 
2004 10131-10140 HOTS I1022" 103.3" 103.6. 103.5 1038: 103:4°°103:5 104:6> 104.0 103.0 
2005 10331, 103.3, “103.95, 1044. 104.9° 105.3. 1054 “105.7 » 106:8° 106.8 10771> A063 105.3 
2006 106A, 105.9 105:97 5106.9 107-5" 107.9 (107.58 107.7 107.2" 106.3" 106.35 1063 106.8 
2007 107.0. 07:3. MOS DEe1UG. 7 1095 609.  T0Kh StTOS LOS en0.4 110-7 eis 109.5 
2008 110.4 110.1 a ‘6 iy ft * - A i “2 “4 
Yellowknife, Northwest Territories (v41692722) 
2003 102.2. 10255 1027 103.0. 102-57. 1025. 1022 102:0 101:8 Bhs 102.07 Ws2 10205 
2004 103.1. 102.8 103.2 103.3 104.0 104.3 104.3 103.7 103.7 103.8 104.7 105.0 103.8 
2005 104.6 104.8 104.9 105.2 106.1 106.4 1064 106.3 107.0 107.5 107.8 107.8 106.2 
2006 107.4 107.3 107.0 107.9 108.0 107.7 107.8 108.0 107.8 107.1 107.6 108.4 107.7 
2007 108.9. 109.3 ° 109: S25 10-4 11132 tthe 11S ATi TAG Tey See is 110.8 
2008 hd toe attencs “A & - As “a 3 ne i Pa = 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 
2003 99.9 99.8 100.0 99.9 100.1 100.2 100.7 100.3 100.3 100.55 100.7 100.5 100.2 
2004 100.0, _.99.9" 100:2) 100.8 101.4. “101.8; -101.8 101.4 101.6 101.2 101.8 1022 j (8g ers 
2005 102.0. 101.7. 10156) 210241, 102.8 103.0 .103:0" 103.4 “TOS:6F810s:3 103.89 1036 102.9 
2006 103.5. 103:7 <1033F 3404:5 104.8 4105.1 _.104:38° “104:4 105.07° 104.2 105.29 105.7 104.6 
2007 106.4 106.5 106.7 107.7 108.0 108.0 108.9 108.9 109.1 108.1 108.2 108.7 107.9 
2008 108.2 108.4 te £ - Ee - Fs x z és a “3 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 11 


The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


The Consumer Price Index — February 2008 
eens esses esses snes meena 


St. John’s, Newfoundland and Labrador 


All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Charlottetown and Summerside, Prince Edward Island 


All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Halifax, Nova Scotia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Saint John, New Brunswick 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Québec, Quebec 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Montréal, Quebec 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Ottawa-Gatineau, Ontario part, Ontario/Quebec 3 


All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Toronto, Ontario 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


ee es ee 
Statistics Canada — Catalogue no. 62-001-X 


CANSIM 
vector 
number 


(v41692846) 
(v41692847) 
(v41692848) 
(v41692849) 
(v41692850) 
(v41713405) 


(v41692852) 
(v41692853) 
(v41692854) 
(v41692855) 
(v41692856) 
(v41713407) 


(v41692858) 
(v41692859) 
(v41692860) 
(v41692861) 
(v41692862) 
(v41713409) 


(v41692864) 
(v41692865) 
(v41692866) 
(v41692867) 
(v41692868) 
(v41713411) 


(v41692870) 
(v41692871) 
(v41692872) 
(v41692873) 
(v41692874) 
(v41713413) 


(v41692876) 
(v41692877) 
(v41692878) 
(v41692879) 
(v41692880) 
(v41713414) 


(v41692882) 
(v41692883) 
(v41692884) 
(v41692885) 
(v41692886) 
(v41713416) 


(v41692888) 
(v41692889) 
(v41692890) 
(v41692891) 
(v41692892) 
(v41713417) 


Indexes Percentage change 
February 2008 from 
February January February January February 
2008 2008 2007 2008 2007 
2002=100 
112.1 111.6 109.5 0.4 2.4 
i213 120.8 114.7 0.4 5.8 
104.5 104.3 103.5 0.2 1.0 
118.3 117.4 tite 0.8 6.5 
143.1 143.6 134.3 -0.3 6.6 
431.6 131.0 128.5 0.5 2.4 
114.2 113.8 141.5 0.4 2.4 
121.8 121.6 115.0 0.2 5.9 
107.4 107.3 106.6 0.1 0.8 
guosd 114.6 111.5 0.4 © ee 
162.0 162.6 138.9 -0.4 16.6 
133.8 133.3 130.6 0.4 25 
113.4 112.9 110.6 0.4 vas 
119.6 119.5 112.6 0.4 62 
105.2 10522 104.4 0.0 0.8 
119.4 119.1 112.1 0.3 6.5 
138.9 139.5 124.8 -0.4 ‘pe 
135.0 134.4 (hei lers 0.4 2.5 
111.6 lla tere 109.6 -0.1 1.8 
119.5 119.6 114.8 -0.1 4.1 
105.9 105.9 104.5 0.0 5 We 
116.1 115.8 112.8 0.3 2.9 
141.5 142.5 130.5 -0.7 8.4 
132.0 132.0 129.5 0.0 49 
4411 110.6 109.2 0.5 5 ey 
hlGxd 116.1 2a 0.2 ok 
108.1 108.0 106.6 0.1 1.4 
119.6 119.2 113.8 0.3 5.1 
118.7 qASed) 114.9 0.0 me tee 
129.0 128.5 126.9 0.4 ti 
141.3 110.8 109.5 0.5 1.6 
117.4 117.0 113.6 0.3 He 
107.8 107.9 106.6 -0.1 +4 
121.9 y Wl 116.7 0.5 4.5 
120.4 120.2 116.2 0.2 3.6 
128.7 128.2 126.7 0.4 1.6 
111.0 110.4 109.6 0.5 1.3 
116.2 RS: 114.2 0.3 1.8 
105.1 104.9 103.7 0.2 1.4 
120.6 120.0 117.6 0.5 2.6 
124.8 124.9 124.9 -0.1 -0.1 
135.2 134.5 133.5 0.5 13 
111.3 110.7 109.3 0.5 1.8 
405.2 114.8 111.8 0.3 6 
106.7 106.5 105.6 0.2 1.0 
117.9 117.3 113.4 0.5 4.0 
124.9 124.9 121.9 0.0 yA 
134.1 133.4 140 0.5 1.8 
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Table 11 — continued 


The Consumer Price Index and selected sub-groups, by urban centre, 1:2 not seasonally adjusted 


Thunder Bay, Ontario 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Winnipeg, Manitoba 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Regina, Saskatchewan 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Saskatoon, Saskatchewan 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Edmonton, Alberta 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Calgary, Alberta 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Vancouver, British Columbia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Victoria, British Columbia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


CANSIM 
vector 
number 


(v41692894) 
(v41692895) 
(v41692896) 
(v41692897) 
(v41692898) 
(v41713418) 


(v41692900) 
(v41692901) 
(v41692902) 
(v41692903) 
(v41692904) 
(v41713420) 


(v41692906) 
(v41692907) 
(v41692908) 
(v41692909) 
(v41692910) 
(v41713422) 


(v41692912) 
(v41692913) 
(v41692914) 
(v41692915) 
(v41692916) 
(v41713423) 


(v41692918) 
(v41692919) 
(v41692920) 
(v41692921) 
(v41692922) 
(v41713425) 


(v41692924) 
(v41692925) 
(v41692926) 
(v41692927) 
(v41692928) 
(v41713426) 


(v41692930) 
(v41692931) 
(v41692932) 
(v41692933) 
(v41692934) 
(v41713428) 


(v41692936) 
(v41692937) 
(v41692938) 
(v41692939) 
(v41692940) 
(v41713429) 


February 
2008 


108.4 
104.1 
102.8 
102.1 
124.5 
129.3 


11134 
117.4 
110.3 
11929 
116.4 
136.9 


TI2% 
12590 
109.2 
134.0 
lite: 
140.4 


115.0 
134.6 
112.8 
143.8 
126.7 
141.6 


118.7 
145.5 
119.7 
147.6 
168.8 
144.7 


TiS 
145.1 
115.8 
156.7 
134.4 
149.9 


110.7 
114.2 
105.6 
118.2 
T1257 
131.4 


109.8 
111.6 
105.9 
111.6 
124.9 
129.0 


Indexes 


January 
2008 


February 
2007 


2002=100 


107.3 
103.1 
101.7 
100.9 
123.2 
127.9 


109.4 
113.2 
108.5 
114.2 
114.6 
134.9 


109.7 
116.2 
105.2 
T1837 
118.7 
136.7 


109.9 
116.6 
105.0 
116.2 
128.3 
135.3 


114.2 
130.0 
109.0 
130.6 
151.9 
139.1 


115.6 
134.5 
109.0 
144.1 
128.2 
145.4 


109.3 
110.4 
103.6 
112.5 
114.2 
129.6 


109.3 
110.8 
104.0 
111-5 
120.9 
128.3 


Percentage change 
February 2008 from 


January 
2008 


290009 
aow--ua 


SSONSCS 
NOhWwWOoOON 


So90900 
NoODf HPD 


ecooce 
asa pioban 


So°9009 
POANO LH 


February 
2007 


et ot ot od od oh 
ak Oe oS 


ak = CF ee oe 
ADRONND 


re re ee er a a ee ae Ss 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 12 
The all-items Consumer Price Index by urban centre, 1,2 not seasonally adjusted, historical! data 


3 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual ° 


average 
2002=100 
St. John’s, Newfoundland and Labrador (v41692846) 
2003 102.0, 102:2 103-4. 103:1, 102.9" 1025 103:2 102.9 103.4 102:6 103.1 102.5 102.8 
2004 103.1 102.9 103.3 103.6 104.6 104.9 105.5 105.2 105.3 105.7 105.9 105.6 104.6 
2005 105.490105:9" 106:3 107-1. 107.2 107-3 107.6 407.7 109:2 107:8 407.9 107:6 107.3 
2006 108.0 108.0 108.2 109.2 110.1 109.9 110.0 110.4 109.3 108.5 108.7 108.8 109.1 
2007 TOD 2 1095" AO Sead Oe 1109 dese Add) 410.7 11057 441-08 44S 41415 1IOT 
2008 Ad Om idZed is s . re be “s = i . + 
Charlottetown and Summerside, Prince Edward Island 
(v41692852) 
2003 LON, wO2 CmmlOS (meO4e1, 03 308102, 9103/2) 103:0) 103.5, 103.4 10saudOae4, 103.2 
2004 103.2 103.8 104.4 1049 105.2 105.7 105.5 105.5 106.0 106.2 107.6 106.9 105.4 
2005 106.1 106.3 107.1 108.0 108.4 108.3 108.4 108.7 110.9 110.7 110.0 109.3 108.5 
2006 LOS: T1O2s 109 GR AIO fe 18 AZo TTI AOA ao act 111.0 
2007 Ad Ono ee Omoale  ditcOm disoe diode aoa dios Adon -Oneid4e3 1iS:2 
2008 Ae :Om 1 4eZ ¥. by i i oe a e . > 2 
Halifax, Nova Scotia (v41692858) 
2003 102-5) 105.d0 104.0) 103:25 5103/0" 10310) 1033) 08:4" 103:4. A034 des) 1034 103.2 
2004 103.1 103.5 104.2 104.2 105.0 1053 105.5 105.5 105.6 105.9 106.4 106.0 105.0 
2005 105.7 105.9 106.6 107.0 107.2 107.1 107.4 108.2 109.6 109.1 108.5 108.6 107.6 
2006 AOB:60) 1OSrar HOStSS ETO Ze OS. 10s 11055 AIOE 110.05 409.779 anO:08 10957 109.8 
2007 109.7 “141 O:GRMaaa ih) -OF 1125, T2524 eae 2 “2 6) 92:3 Ais. Aden 112.0 
2008 112.9" 113.4 Fa = = re aI ty " s a a Qs 
Saint John, New Brunswick (v41692864) 
2003 LOS OS'S aO4seeOS:5.0O2- Omen 02-003: 358103:45 103: 6m 103-camm05:.2 40cm 103.4 
2004 10342 103:9) H04- 25104 te 1051, 105:2) 105.2) 05:1 1105-1. 105.5. 406:0 105:6 104.9 
2005 105.5 105.8 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 108.3 107.4 
2006 108.8 108.7 109.2 110.1 110.1 110.0 109.8 110.0 108.9 107.9 108.4 109.0 109.2 
2007 109: 22109 Oma 1OsO eine Aidede ad ode a ale edd AO gt 14 edi Ole ace Vadiee 
2008 tite lit 6 - 4 a * & * ss . 
Québec, Quebec (v41692870) 
2003 101.9, 103:05 103°2" 02:3) 1102.45 5102.3) 1024) 102.6 102-45°102.5 102:8° 102:38 102.6 
2004 103.3 103.7 103.9 103.8 104.9 1049 104.7 104.6 104.8 105.3 105.5 105.1 104.5 
2005 105.3 105.6 106.4 106.3 106.5 106.9 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.2 108.0 108.4 109.1 109.3 109.1 109.2 109.2 108.4 108.2 1084 108.4 108.7 
2007 1085) 109.27 11 OOS, 110s7> 11014 4110:4 = 109:8. 110.2" 4110:2 “110.5" 14.0:8 110.1 
2008 SRO sy alslaled 6 $ a i me re S x ~ - s 
Montréal, Quebec (v41692876) 
2003 101-6) 102-95 103-0 O2\2. 10233 al02.1 -t02:3) 102.4 102:3, 102:3 102.6 102.6 102.4 
2004 103A, 2103:5a5 103.7 0103-7, .104:6; 104.6" 104.4 104.4 104.7 105.3 05:3 10531 104.4 
2005 105-105 4a OG 2eadOo ee 1064) 106.4, 106.8 10723 108!2. 107-5 407-5 107-3 106.7 
2006 107.9 107.9 108.2 108.9 109.0 108.8 108.9 108.9 108.4 108.6 108.7 108.6 108.6 
2007 108-72 1095" THOS nO!s: WHOS) 11057 10.5° 00) 110:4 10:4: 40-7. 1771.0 110.3 
2008 1108s ks 2 ~ -e a & . 2 ” ‘ 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 
(v41692882) 4 

2003 101.8) O27 S102 SumOA-Se 02205 021 4102:4° 702.9 103.0 102.7 7038.1 1032 102.5 
2004 103.2 103.4 103.8 104.0 105.0 104.7 104.8 104.6 104.6 105.0 105.3 105.2 104.5 
2005 105.0 105.7 106.4 106.4 106.5 106.6 106.8 107.5 108.3 107.7 107.5 107.6 106.8 
2006 108.1 107.8 108.6 109.0 109.4 109.2 108.9 109.0 108.3 108.2 108.5 108.6 108.6 
2007 108.5° 1096 110:70 4144s 11S 111) 1141 1110.9) iS 4071095 1408 110.7 
2008 110.4 111.0 2 ¥ - Ss 4 * _ be a ¥ ; 
Toronto, Ontario (v41692888) 
2003 102.2 103.0 103.1 102.5 102.4 102.6 102.8 103.4 103.5 103.3 103.7 104.0 103.0 
2004 103.9 104.1 104.3 104.3 105.1 104.9 104.9 104.7 104.9 104.9 105.2 105.1 104.7 
2005 105.0 105.6 106.4 106.3 106.5 106.5 106.6 107.2 107.7 107.4 107.2 107.4 106.7 
2006 107.9 107.66 108.5 108.7 109.0 108.9 108.5 108.5 108.1 108.0 108.3 108.5 108.4 
2007 108:2—-109:3 -41:40:3'-440:8 0 4-4 122 410-7 9100: 1.10:6 110.8 4110.7 444.0 A414 110.5 
2008 AIO ATS _ zs “i ¥ _ = re R: " ; 
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Table 12 — continued 


The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual ° 


average 
2002=100 

Thunder Bay, Ontario (v41692894) 
2003 101.6 102.5 102.6 102.0 102.0 102.1 102.0 102.7 102.8 102.4 102.6 102.8 102.3 
2004 102.5 102.7 103.0 103.4 104.2 103.9 104.0 103.7 103.8 104.1 104.4 104.2 103.7 
2005 103.9 104.4 105.1 105.2 105.2 105.3 105.3 105.9 106.6 106.2 105.9 106.0 105.4 
2006 106.6 106.2 107.1 107.4 107.8 107.6 107.2 107.2 106.6 106.4 106.6 106.6 106.9 
2007 106.2 107.3 108.3 108.4 108.8 108.3 108.6 108.3 108.3 107.9 108.2 108.1 108.1 
2008 107.9 108.4 ve » Pe ne - re vs ne = ie * 
Winnipeg, Manitoba (v41692900) 
2003 1017S 101°97 102317 104.8 10136. 1015 TOR4 107 02S iO 1018s 102.0 101.8 
2004 102.0 101.9 102.3 102.7 104.0 104.3 104.2 104.3 104.0 104.4 105.1 105.4 103.7 
2005 104.9 105.1 105.5 106.1 106.4 106.6 106.8 107.2 107.7 107.3 107.1 106.7 106.5 
2006 107.2 107.0 107.5 108.3 109.0 109.1 109.5 109.5 108.6 108.9 109.0 108.6 108.5 
2007 109.0. 109;4 dO Se O8. tia. to TS Itt ALS TOS: ITO 1 Tey 110.8 
2008 110.7 111.1 es - 23 a Es ‘a LY = a y ss 
Regina, Saskatchewan (v41692906) 
2003 1015" 1020 10249 101:9. 102%2°°10271 10233" 102:6 102-956102-4, 102.93 102.7, 102.3 
2004 102.8 102.9 103.2 103.9 105.0 105.1 105.3 104.8 105.0 105.4 105.9 105.7 104.6 
2005 1054 105:75 1063, 106:9" 06:5) .706.7 10/4) 10%4 107-8 10738 107.25 1074 106.8 
2006 107.7 107.8 108.1 108.9 109.3 109.3 109.5 110.1 109.1 109.0 108.6 108.8 108.9 
2007 109:3, 109 fo ed Ut Omelideos elie Ob ets P1125 112.2 T1227 iz AIi24 nie a hey 4 
2008 7 EAs es a Wa a = ‘ 2 s . = iH st z 
Saskatoon, Saskatchewan (v41692912) 
2003 101:4 101:9 ~102:3" 1071-6 10271" 102:0 102:1 102.4, 102.6; 102°3 10265 102°5 102.2 
2004 102.6 102.7 102.8 103.6 1046 104.6 104.8 104.5 1046 105.3 105.9 105.6 104.3 
2005 108.4 105.6, 106.2, 106:9) 106.3: 106.6 106:8:107:2 10727 107-3 107-24 1071 106.7 
2006 107.9 107.8 108.1 109.2 109:6 109.5 109.8 110.4 109.3 109.1 108.7 108.7 109.0 
2007 1109'S; 510959 STO: 7e atl Or 12-4) OTIS 6 1140 4 aca 4a TTA 114.0 112.7 
2008 114.2 115.0 a r a! Ey be ee e “ af R “f 
Edmonton, Alberta (v41692918) 
2003 104.5 104.9 105.7 105.6 105.0 105.6 105.4 105.1 105.7 105.1. 105.5 105.3 105.3 
2004 105.0 105.0 105.2 105.6 106.5 107.6 107.0 106.8 107.0 106.5 107.2 107.0 106.4 
2005 106.7, 106.7 107.5- 108.0' 107.9. 108.4 109.2 109.1 110:6 110.2 110.4 109.4 108.6 
2006 LUO OD stl Otel ORM 46 wie) cl t.O Lie Tio; Picea tiese. ito Oe hbase 112.0 
2007 PS Oe tte Aoi eeeN dies kee I) eo Ale. TIO) TtSot  TS:S> Ses 1G 117.4 
2008 118.5 118.7 e a » e ~ s ms - a: * “ 


102.5 102.8 103.9 104.0 10314 103.9 103:2 103.1 103.8 103.5..103:9 103.9 103.5 


2004 104.1 104.1 1044 104.6 105.5 106.4 105.8 105.6 105.6 105.4 106.1 105.8 105.3 
2005 105.3 105.5 106.0 106.9 106.8 107.3 108.0 108.0 109.1 108.9 108.8 108.5 107.4 
2006 109.9 108.9 1109:5 110.9 1120 1411.7 113.6 114.4 114.7 113.5 114:2° 114.7 112.3 
2007 119-0, Tih0.G5 116.70 whi? 0) ohh. aiae-6 MOL 19S ATs 118.7 1198 119:0 118.0 
2008 118.9 119.1 ae » - i x ke “ me ~! ue + 
Vancouver, British Columbia (v41692930) 

2003 100.9 101.4 102.2 102.0 101.9 101.8 101.9 102.4 102.7 102.2 102.3 102.5 102.0 
2004 102.2 102.7 103.0 103.7 104.5 1046 104.5 104.5 104.6 104.7 104.7 104.7 104.0 
2005 104.8 104.9 105.2 105.7 106.0 106.1 106.5 106.5 106.8 106.7 106.6 106.3 106.0 
2006 106.2 106.3 106.9 107.5 1084 1084 108.5 108.7 1084 108.4 108.9 109.1 108.0 
2007 109.0 108'3° 109.6" 110:0 170;6° 710.5 110:7 110.6 110.7 110.4 11044 1105 110.2 
2008 T10%2) TLOl7 ne af bs = “ rn S 2. 4 = me 
Victoria, British Columbia (v41692936) 

2003 107.4 101% 10237 102:1" “102 102.0 10231026 1029" 1025 10268 1028 102.2 
2004 1027 T03.7 “1038.3 104.7 105.0 405.2 105.0 105.0 1052 105.2..105'5 105.5 104.6 
2005 105.3 105.5 105.9 106.5 106.8 106.9 107.2 107.3 108.0 107.9 107.8 107.4 106.9 
2006 107.2 107.3 107.6 108.4 109.2 109.0 109.2 109.3 1088 108.6 108.9 109.0 108.5 
2007 109.1, 109;3° 108°7 $109.9" (70:2 109.9 110:1' 110.0, 11057" 109.5 109)6" 109.7 109.8 
2008 109.4 109.8 ‘ =e 3 # - re a - 7: me 


ee a ee ee eS ee SE ee ee ee a ee ae eee 
Note(s): The all-items index for Whitehorse and Yellowknife are available from table 10. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 13 
Average retail prices for gasoline and fuel oil, by urban centre 


St. John's, Charlottetown Halifax, Saint John, Québec, Montréal, Ottawa- Toronto, Thunder Winnipeg, 
N.L. and N.S. N.B. Que. Que. Gatineau, Ont. Bay, Man. 
Summerside, Ontario part, Ont 
BEd Ont./Que 


cents per litre 
i 


Regular unleaded gasoline at full service filling stations 


February 2007 99.7 95:5 96.0 90.1 93.3 94.8 92.5 89.5 93.1 87.1 
March 2007 113.0 108.7 110.6 103.7 108.0 108.6 102.9 102.1 103.8 97.5 
April 2007 117.0 113.9 114.3 106.6 109.4 113.3 105.1 102.3 109.6 102.1 
May 2007 120.0 116.0 117.0 111.0 116.8 id Tod 110.1 106.7 112.7 110.8 
June 2007 122.0 11335 114.3 109.8 110.8 109.5 107.0 103.7 119.5 114-3 
July 2007 119:5 110.0 116.2 108.9 113.0 109.9 104.4 101.9 115.5 APT5. 
August 2007 TASe2 105.0 106.2 101.5 106.8 106.4 99.0 96.9 THiS 104.7 
September 2007 142-7 104.0 109.4 103.1 103.8 105.8 101.0 98.3 113.5 107.0 
October 2007 112.0 102.1 105.8 100.1 103.0 105.3 98.1 96.0 103.6 100.3 
November 2007 113.6 105.0 ttt 105.0 107.5 107.8 103.7 101.4 107.9 100.7 
December 2007 119.0 109.0 114.0 108.3 114.1 112.6 104.8 101.9 109.4 103.3 
January 2008 119.0 110.0 TAG 37 109.2 115.6 114.9 106.6 104.3 107.7 105.5 
February 2008 117.8 109.8 114.2 107.3 115.1 116.7 107.9 104.3 109.0 107.4 
Regular unleaded gasoline at self service filling stations 

February 2007 9725 92.5 ge) 2) 88.0 94.3 93.6 89.3 89.3 92.8 88.0 
March 2007 110.5 107.5 108.5 101.3 107.3 106.7 99.5 101.1 103.1 98.3 
April 2007 114.5 111.3 22: 105.0 108.4 110.1 101.8 101.1 108.0 101.8 
May 2007 1A7-5 1135 aS) 109.2 148:2 114.5 106.6 105.5 111.8 Ane 
June 2007 118.6 110.5 111.6 107.8 110.8 105.1 103.3 102.3 113.6 449-1 
July 2007 116.5 107.5 aay 106.8 113.3 107.4 101.2 101.0 114.2 112.4 
August 2007 allergy 101.8 103.1 100.1 106.8 102.7 96.3 95.8 109.8 104.3 
September 2007 109.7 102.0 106.4 100.9 103.4 103.4 97.3 97.2 111.9 106.7 
October 2007 108.8 9975 102.7 98.2 103.0 102.3 95.1 94.4 102.2 100.5 
November 2007 111.0 102.8 108.5 102.8 107.5 106.1 101.5 99.9 104.6 100.9 
December 2007 116.0 107.0 telalei 105.8 113.9 109.9 102.3 100.6 107.3 103.5 
January 2008 116.0 107.9 ido.0 106.8 115.3 ie 104.1 102.5 105.4 106.2 
February 2008 15.3 107.0 110.7 105.4 1152 114.4 104.7 102.8 106.8 106.9 
Premium unleaded gasoline at full service filling stations 

February 2007 105.2 103.0 102.9 94.3 100.3 102.0 103.1 101.2 102.7 97.0 
March 2007 119.0 116.9 117.4 108.0 114.9 4 ea 114.4 113.6 114.4 107.3 
April 2007 122.8 121.3 120.2 112.2 116.4 118.9 116.4 114.0 120.3 111.8 
May 2007 12525 1232 123.4 117.8 123.7 T23eF A213 117.6 123.3 120.5 
June 2007 128.0 120.5 Zale 116.7 117.5 116.2 118.6 115.1 126.3 122.3 
July 2007 125.5 117.4 123.9 115.8 120.4 116.7 116.6 1132 126.4 121.2 
August 2007 (Pe 110.8 112.6 109.7 fA. 113.0 113.4 108.3 (PAUSE 114.7 
September 2007 118.2 mine) 117.0 109.6 110.3 ist 115.2 109.1 124.4 116.6 
October 2007 118.0 108.1 “NAS 7s 107.3 109.8 112.6 tat 107.0 114.7 110.5 
November 2007 119.6 113.0 119.7 111.8 114.3 11334 115.5 11728 118.6 110.8 
December 2007 125.0 117.0 121.4 11533 120.8 118.6 115.8 113.3 119.3 113.1 
January 2008 125.0 118.0 124.0 116.3 122.4 122.0 118.6 115.2 118.4 115.6 
February 2008 1283 117.0 AZ1KS 114.3 AZT 124.1 120.1 116.3 119.4 117.7 
Premium unleaded gasoline at self service filling stations 

February 2007 103.4 100.5 101.9 92.3 101.2 100.3 99.8 100.1 103.2 98.1 
March 2007 ql Sex, 114.2 115.7 105.1 113.9 113.8 110.4 112.4 113.4 108.4 
April 2007 119.7 119.1 118.4 110.7 115.5 116.9 112.7 112.2 118.3 111.7 
May 2007 123.3 T2105 122.6 115.9 122.1 121.3 a Werd 115.9 1223 122.1 
June 2007 124.5 118.4 118.9 114.6 118.0 112.6 114.0 112.2 124.2 A273 
July 2007 122.4 115.0 120.3 Tis. 120.7 114.7 112.8 110.6 124.9 122.5 
August 2007 WAG 108.4 110.6 106.4 i Pusere 109.9 107.4 105.2 120.3 114.3 
September 2007 115.4 108.7 114.5 107.4 110.4 111.4 108.2 106.4 122.6 116.1 
October 2007 114.5 106.7 110.6 104.3 110.1 110.1 106.1 106.1 113.1 110.7 
November 2007 117.0 110.5 116.4 109.7 114.4 114.0 112.5 111.0 1953 110.9 
December 2007 122.0 114.8 118.8 112.6 Pea 117.8 112.9 Ky re 117.4 113.7 
January 2008 122.0 115.0 119.7 114.2 122.4 121.2 115.3 113.9 116.0 116.1 
February 2008 12453 114.8 1822 111.8 121.9 122.1 116.1 114.7 Eh ake 117.2 
Household heating fuel 

February 2007 80.6 74.0 79.1 83.1 79.7 80.3 84.7 83.1 86.2 85.8 
March 2007 83.3 Rist 81.5 86.8 81.6 81.2 84.9 88.1 91.4 88.1 
April 2007 89.9 rare 83.6 87.0 83.1 81.0 85.6 87.8 91.4 90.8 
May 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
June 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
July 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
August 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
September 2007 84.5 77.0 83.7 89.4 80.8 79.0 86.8 87.3 90.5 90.2 
October 2007 87.9 81.8 83.7 90.3 83.9 81.5 86.8 88.8 91.4 89.1 
November 2007 86.6 84.5 88.2 96.5 88.5 86.7 88.6 90.9 93.2 93.7 
December 2007 100.8 93.2 96.0 103.1 98.0 97.2 99.2 100.1 103.5 108.0 
January 2008 99.9 93.1 99.3 104.4 103.1 100.4 102.8 102.0 103.7 104 7 
February 2008 98.8 92.1 98.3 101.2 103.1 100.8 101.8 101.4 103.5 100.3 
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Table 13 — continued 


Average retail prices for gasoline and fuel oil, by urban centre 


Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask. Sask. Alta. Alta. B.C. B.C. Bass N.W.T. 


cents per litre 


Regular unleaded gasoline at full 
service filling stations 


February 2007 91.3 92.0 86.2 85.9 102.6 99.7 96.1 103.8 
March 2007 100.7 101.1 96.8 96.8 110.6 108.9 103.5 114.4 
April 2007 104.3 104.8 101.3 101.0 LISS 117.6 109.5 119.8 
May 2007 116.3 113.4 108.4 110.8 126.8 123.9 113.3 126.8 
June 2007 af a 111.4 104.3 106.0 113.7 113.6 120.5 130.8 
July 2007 114.6 113.7 108.2 108.9 111.8 112.8 120.5 130.1 
August 2007 107.3 106.6 99.6 103.5 107.4 107.9 120.5 125.1 
September 2007 109.0 108.8 103.0 104.1 108.5 108.9 120.5 125.5 
October 2007 101.6 100.4 94.5 95.1 104.6 102.9 118.3 118.8 
November 2007 104.4 103.2 96.8 99:7 109.5 106.2 116.0 TIS 
December 2007 104.8 104.5 97.0 99.6 108.7 108.7 116.1 119.4 
January 2008 107.0 107.4 101.2 102.1 108.7 109.2 116.9 119.0 
February 2008 107.3 108.2 102.3 103.5 112.9 110.7 116.1 120.3 


Regular unleaded gasoline at self 
service filling stations 


February 2007 91.5 92.3 84.8 84.8 99.9 98.0 95.0 101.6 
March 2007 101.2 101.0 94.7 95.6 108.7 106.9 99.3 113.9 
April 2007 105.2 105.2 99.1 99.3 116.7 116.9 108.5 118.3 
May 2007 116.1 116.2 109.3 110.0 125.0 12250 197205 126.8 
June 2007 111.4 111.6 102.4 105.0 110.8 112.4 118.4 128.3 
July 2007 113.5 114.9 105.6 109.0 109.8 111.4 118.6 127.1 
August 2007 107.3 106.5 98.7 101.7 105.3 106.8 118.5 123.5 
September 2007 108.8 108.5 101.2 103.2 106.2 107.7 118.4 123.6 
October 2007 101.3 99.5 92.4 94.4 101.8 101.8 116.1 118.8 
November 2007 104.0 103.9 94.9 98.1 107.1 104.5 114.6 Te 
December 2007 104.7 104.3 95:7 98.3 105.7 107.4 115.1 116.3 
January 2008 107.3 107.3 100.3 101.8 105.8 AOTT 114.7 115.6 
February 2008 107.8 107.4 100.5 102.1 109.9 109.4 114.6 116.8 


Premium unleaded gasoline at full 
service filling stations 


February 2007 101.6 OST 96.3 96.1 113.6 110.3 109.1 113.0 
March 2007 110.8 110.4 107.6 106.4 qa ler 119.9 113.9 124.6 
April 2007 114.6 114.3 3 Elin 111.4 130.4 128.5 117.6 128.8 
May 2007 126.8 123.4 121.1 121.2 137.9 134.8 120.0 136.5 
June 2007 AZALT 121.6 115.7 al 124.6 124.8 127.0 141.6 
July 2007 125.2 123.7 118.5 119.1 123.3 123.8 127.0 140.8 
August 2007 117.8 116.9 111.2 113.5 119.0 118.3 127.0 135.8 
September 2007 119.4 119.0 113.7 114.0 120.0 120.1 127.0 135.9 
October 2007 112.0 110.7 105.7 105.7 116.2 114.3 126.0 131.1 
November 2007 114.7 113.2 107.9 109.5 120.9 117.3 125.3 130.5 
December 2007 115.2 114.6 107.5 109.9 120.1 119.8 125.3 129.3 
January 2008 117.4 117.6 111.3 112.9 120.0 120.3 126.9 129.0 
February 2008 117.8 118.5 112.6 114.1 124.5 121.8 125.8 130.1 


Premium unleaded gasoline at self 
service filling stations 


February 2007 102.0 101.8 95.7 95.0 i By [se 109.0 101.0 112.4 
March 2007 ny OY T10:5 105.8 105.9 120.1 117.9 105.3 125.9 
April 2007 115.8 114.7 110.2 109.8 128.1 127.9 13.4 128.8 
May 2007 126.6 126.1 119.5 120.6 136.4 g oi of 116.8 136.8 
June 2007 122.1 12407 112.9 114.8 122.2 123.8 124.3 138.8 
July 2007 124.3 1252 115.9 119.6 121.4 A227 123.8 138.3 
August 2007 118.2 116.9 109.5 112.7 117.2 118.1 123.6 134.8 
September 2007 119.5 119.0 1t2.4 114.1 117.8 119.0 124.0 133.9 
October 2007 112.5 110.8 103.8 105.6 Tiss 113.2 5 74g Ie 130.5 
November 2007 114.5 T1837 106.4 109.1 118.7 A155 121.0 129.5 
December 2007 115.3 114.7 106.5 109.3 Lit.o 118.7 V4 Re 126.9 
January 2008 118.1 118.0 111.2 i.e 117.6 118.8 120.2 126.9 
February 2008 119.2 118.1 110.6 113.3 W257 120.8 120.4 127.5 
Household heating fuel 

February 2007 84.8 86.0 : ‘ 89.5 95.4 100.3 87.7 
March 2007 90.6 90.5 ; : 90.2 95.5 101.1 92.8 
April 2007 90.5 90.2 : , 93.2 98.1 102.8 95.3 
May 2007 86.8 89.7 ; ; 90.7 97.5 98.6 94.7 
June 2007 86.8 89.7 ? : 90.7 97.5 98.6 94.7 
July 2007 86.8 89.7 ; 90.7 97.5 98.6 94.7 
August 2007 86.8 89.7 ; : 90.7 97,5 98.6 94.7 
September 2007 91.2 90.8 : : 90.1 98.3 100.3 96.2 
October 2007 93.9 92.6 7 : 97.6 102.8 101.4 96.2 
November 2007 100.2 95.5 : 101.9 107.0 107.0 99.3 
December 2007 110.2 100.7 ; , 102.6 111.6 117.0 113.8 
January 2008 102.5 105.1 : ; 99.0 109.5 115.5 113.8 
February 2008 104.2 103.7 : 100.3 109.5 110.3 114.0 


Note(s): See Table A for complete list of vector numbers. 
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Table 14 
Average retail prices, monthly, Canada 


CANSIM December January February 
vector 2007 2008 2008 
number 
dollars 1 

Round steak, 1 kilogram (v735165) 11.61 11.62 11.91 
Sirloin steak, 1 kilogram (v735176) HOES 15.07 15.32 
Prime rib roast, 1 kilogram (v735187) 21.06 20.99 19.83 
Blade roast, 1 kilogram (v735198) 8.68 8.77 8.95 
Stewing beef, 1 kilogram (v735209) 9.01 8.93 9.08 
Ground beef, regular, 1 kilogram (v735220) 6.06 5.84 5.92 
Pork chops, 1 kilogram (v735221) 8.94 9.21 9.05 
Chicken, 1 kilogram (v735223) DEO 5.87 5.89 
Bacon, 500 grams (v735166) 4.48 4.56 4.52 
Wieners, 450 grams (v735167) PAT 2.76 2.74 
Canned sockeye salmon, 213 grams (v735168) 3.16 3.32 3.36 
Homogenized milk, 1 litre (v735169) 1.97 1.99 2.03 
Partly skimmed milk, 1 litre (v735170) 1.88 1.89 1.95 
Butter, 454 grams (v735171) 4.09 4.22 4.21 
Processed cheese food slices, 250 grams (v735172) 2.76 PRET 2.76 
Evaporated milk, 385 millilitres (v735173) 1209 1.60 1.60 
Eggs, 1 dozen (v735174) 2.47 2.50 2.49 
Bread, 675 grams (v735175) 2.18 2.22 2.26 
Soda crackers, 450 grams (v735177) 2.04 2077 2.01 
Macaroni, 500 grams (v735178) 1.18 1.24 1.28 
Flour, 2.5 kilograms (v735179) 3.48 3.91 4.12 
Corn flakes, 675 grams (v735180) 3.90 3.99 3.97 
Apples, 1 kilogram (v735181) 2:15 PARTE 2.87 
Bananas, 1 kilogram (v735182) {heals 2 1.22 
Grapefruits, 1 kilogram (v735183) 2232 2.23 2.06 
Oranges, 1 kilogram (v735184) Zo 2:22 2x19 
Apple juice, canned, 1.36 litres (v735185) HATE a SFATE 1.83 
Orange juice, tetra-brick, 1 litre (v735186) 3.68 Po 3.66 
Carrots, 1 kilogram (v735189) 1.19 1:22 1:33 
Celery, 1 kilogram (v735190) 1.86 1.97 2.06 
Mushrooms, 1 kilogram (v735191) 6.88 6.97 7.09 
Onions, 1 kilogram (v735192) 1.10 1.08 1.10 
Potatoes, 4.54 kilograms (v735193) 3.75 3.65 3.84 
French fried potatoes, frozen, 1 kilogram (v735194) 2.01 1.94 1.98 
Baked beans, canned, 398 millilitres (v735195) 0.90 0.90 0.93 
Tomatoes, canned, 796 millilitres (v735196) 1.28 de2y, 1.28 
Tomato juice, canned, 1.36 litres (v735197) 1.57 157 1.57 
Ketchup, 1 litre (v735199) 2.67 2.66 2.07 
Sugar, white, 2 kilograms (v735200) 2.39 2.40 2.35 
Coffee, roasted, 300 grams (v735201) 3.63 SS 3.74 
Coffee, instant, 200 grams (v735202) 4.97 4.95 4.80 
Tea (72 bags) (v735203) 30S SW fo eres 
Cooking or salad oil, 1 litre (v735204) 3.48 3.54 JF 
Soup, canned, 284 millilitres (v735205) 0.89 0.87 0.88 
Baby food, 128 millilitres (v735206) 0.60 0.60 0.59 
Peanut butter, 500 grams (v735207) 2.53 257 2.54 
Fruit flavoured crystals, 2.25 litres (v735208) 1225 1225 1.25 
Soft drinks, cola type, 2 litres (v735210) 1.41 1.34 1.47 
Soft drinks, lemon-lime type, 2 litres (v735211) 1.42 1.40 1.52 
Paper towels (2 rolls) (v735213) ee PUGS 2.30 
Facial tissue (200 tissues) (v735214) 1.99 1.98 1.99 
Bathroom tissue (4 rolls) (v735215) 2.11 Zar 2.17 
Shampoo, 300 millilitres (v735216) soi fe) 3210 3.18 
Deodorant, 60 grams (v735217) 3.38 3.43 3.38 
Toothpaste, 100 millilitres (v735218) 1.30 1.30 Toe 
Cigarettes (200) (v735219) 77.67 77.74 ra easy 
Regular, unleaded gasoline at self-service stations, cents per litre (v41838376) 104.0 106.0 106.6 


a ee a a ie ee ed Se ee ks ee Se ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 15 
Inter-city indexes of retail price differentials, as of October 2006, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada ' St. John’s, Charlottetown- Halifax, Saint John, Montréal, 
CPI weight N.L. Summerside, N.S. N.B. Que. 
PEt. 

percent combined city average=100 
All-items 100.0 93.0 94.0 99.0 92.0 93.0 
Food 16.9 101.0 98.0 100.0 96.0 98.0 
Food purchased from stores : 106.0 101.0 101.0 100.0 100.0 
Meat, poultry and fish : 104.0 99.0 101.0 99.0 101.0 
Dairy products and eggs ; 110.0 100.0 104.0 101.0 98.0 
Bakery and other cereal products ; 98.0 99.0 99.0 97.0 101.0 
Fruit and vegetables : to.0 107.0 105.0 108.0 101.0 
Other food purchased from stores 2 ; 102.0 98.0 98.0 96.0 98.0 
Food purchased from restaurants : 91.0 92.0 96.0 86.0 95.0 
Shelter 26.8 77.0 83.0 92.0 72.0 85.0 
Rented accommodation é 67.0 76.0 85.0 68.0 80.0 
Owned accommodation ; To.0 80.0 88.0 76.0 86.0 
Water, fuel and electricity ; 115.0 111.0 123.0 96.0 94.0 
Household operations and furnishings 10.6 102.0 103.0 106.0 101.0 96.0 
Household operations ; 102.0 103.0 109.0 101.0 93.0 
Household furnishings ; 101.0 103.0 101.0 101.0 101.0 
Clothing and footwear 5.4 102.0 96.0 103.0 101.0 101.0 
Transportation 19.8 101.0 94.0 96.0 96.0 99.0 
Private transportation ; 101.0 92.0 96.0 94.0 99.0 
Purchase of automotive vehicles ‘ 100.0 103.0 101.0 99.0 100.0 
Gasoline ; 113.0 104.0 106.0 101.0 101.0 
Other private transportation . 95.0 66.0 81.0 83.0 95.0 
Public transportation ; 103.0 110.0 100.0 109.0 103.0 
Health and personal care 4.5 92.0 92.0 94.0 93.0 100.0 
Health care ; 95.0 96.0 99.0 99.0 99.0 
Personal care supplies and equipment ; 88.0 94.0 90.0 87.0 101.0 
Personal care services : 90.0 82.0 89.0 87.0 101.0 
Recreation, education and reading 12.0 93.0 101.0 112.0 105.0 87.0 
Alcoholic beverages and tobacco products 4.1 116.0 109.0 109.0 104.0 94.0 
Alcoholic beverages ; 107.0 103.0 104.0 101.0 98.0 
Tobacco products and smokers’ supplies : 123.0 114.0 113.0 107.0 90.0 
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Table 15 — continued 


Inter-city indexes of retail price differentials, as of October 2006, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada ' Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver. 
CPI weight Ont. Ont. Man. Sask. Alta. B.C 
percent combined city average=100 
All-items 100.0 102.0 109.0 92.0 93.0 97.0 104.0 
Food 16.9 98.0 100.0 100.0 97.0 103.0 107.0 
Food purchased from stores : 98.0 98.0 103.0 101.0 103.0 107.0 
Meat, poultry and fish F 102.0 100.0 97.0 98.0 99.0 103.0 
Dairy products and eggs ; 104.0 102.0 92.0 92.0 97.0 103.0 
Bakery and other cereal products : 92.0 94.0 108.0 104.0 106.0 116.0 
Fruit and vegetables : 97.0 96.0 106.0 103.0 105.0 106.0 
Other food purchased from stores 2 : 97.0 98.0 109.0 106.0 105.0 109.0 
Food purchased from restaurants ¢ 97.0 104.0 93.0 88.0 104.0 106.0 
Shelter 26.8 107.0 121.0 83.0 82.0 91.0 103.0 
Rented accommodation ; 105.0 124.0 79.0 70.0 84.0 104.0 
Owned accommodation : 106.0 120.0 83.0 78.0 88.0 105.0 
Water, fuel and electricity ; 115.0 124.0 89.0 123.0 114.0 90.0 
Household operations and furnishings 10.6 103.0 104.0 97.0 100.0 99.0 103.0 
Household operations : 105.0 106.0 96.0 100.0 102.0 105.0 
Household furnishings 3 101.0 101.0 100.0 100.0 94.0 100.0 
Clothing and footwear 5.4 102.0 100.0 100.0 101.0 96.0 100.0 
Transportation 19.8 96.0 106.0 92.0 94.0 91.0 103.0 
Private transportation ; 95.0 105.0 91.0 94.0 91.0 104.0 
Purchase of automotive vehicles : 100.0 101.0 99.0 101.0 94.0 102.0 
Gasoline : 98.0 96.0 102.0 105.0 91.0 112.0 
Other private transportation F 84.0 117.0 73.0 76.0 88.0 103.0 
Public transportation : 110.0 110.0 99.0 95.0 89.0 91.0 
Health and personal care 4.5 101.0 101.0 97.0 90.0 103.0 103.0 
Health care : 105.0 103.0 96.0 94.0 102.0 98.0 
Personal care supplies and equipment ; 96.0 100.0 100.0 102.0 98.0 107.0 
Personal care services : 101.0 99.0 98.0 69.0 109.0 107.0 
Recreation, education and reading 12.0 104.0 107.0 93.0 100.0 106.0 109.0 
Alcoholic beverages and tobacco 
products 4.1 96.0 101.0 105.0 108.0 103.0 113.0 
Alcoholic beverages ; 98.0 100.0 89.0 95.0 102.0 107.0 
Tobacco products and smokers’ supplies ‘ 93.0 101.0 120.0 120.0 104.0 118.0 


8 SOL 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section and Table B for complete list of vector numbers. 
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Definition 


The Consumer Price Index (CPI) is an indicator of the changes in consumer prices experienced by the target 
population. The CPI measures price change by comparing, through time, the cost of a fixed basket of commodities. 
This basket is based on the expenditures of the target population in a certain reference period, currently 2005. 
Since the basket contains commodities of unchanging or equivalent quantity and quality, the index reflects only 
pure price movements. 


Separate CPls are published for Canada, the ten provinces, Whitehorse, Yellowknife and Iqaluit. Some CPI 
information is also available for an additional sixteen urban centres. Since the CPI is a measure of price change 
from one time period to another, it cannot be used to indicate differences in price levels between provinces or 
urban centres. 


Population coverage 


The population targeted by the Consumer Price Index consists of families and individuals living in urban and rural 
private households. For practical reasons, residents of the Territories outside Whitehorse, Yellowknife and Iqaluit 
are not represented by the index. Prior to February 1995, the target population consisted of private households in 
Canadian urban centres with a population of 30,000 or more. 


Time reference 


The CPI compares, in percentage terms, prices in any given time period to prices in the official base period which, 
at present, is 2002=100. The official time base was changed from 1992=100 to 2002=100 starting with the CPI for 
May 2007. The change is strictly an arithmetic conversion which alters the index levels but leaves the percentage 
changes between any two periods intact, except for differences in rounding. 


Percent versus index point changes 


The movements of the indexes from one month to another are expressed as percent changes rather than changes 
in index points. Index point changes are affected by the level of the index which, in turn, depends on the time base 
of the particular index. The percentage change between any two time periods can be readily calculated by dividing 
the index point difference between the two time periods by the index for the earlier period and multiplying the result 
by one hundred. 


Price coverage 


The prices used in the CPI calculation are final prices, inclusive of excise and other indirect taxes paid by consumers. 
In particular, they include the Goods and Services Tax (GST), as well as provincial retail sales taxes wherever 
applicable. In regions where the GST and provincial retail sales taxes have been combined, the Harmonized Sales 
Tax (HST) is included. It follows that the CPI can change as a result of modifications to any of these taxes. 


The selection of commodities and the outlets from which prices are collected is judgmental, other than for rents 
and traveler accommodation. The number of prices required for a given commodity depends on the importance 
and the nature of the commodity. The samples are designed to represent volume selling commodities and outlets. 


58 Statistics Canada — Catalogue no. 62-001-X 


The Consumer Price Index — February 2008 
nga i ie beiasseegnesanpeeseeemeneuenegioeesincatabepeceeteseatncemonddeneleagnamansanentammmmaaenenain tnmaaamedtameaenmn 


The principal objective of the sample design is to ensure an informative, reliable and impartial picture of consumer 
inflation at the national and provincial levels. 


Price collection for a given month’s index is carried out during the first three weeks of the month. Although prices 
for most CPI commodities are collected monthly, prices for commodities having less frequent price changes (e.g. 
property taxes and electricity rates) are collected at intervals longer than one month. Special pricings are carried 
out where there is evidence that significant price changes have occurred between scheduled pricing periods. 


Weights and linking 


The CPI maintains fixed quantitative proportions (weights) between commodities during the life of a given basket. 
The baskets are updated periodically to take into account changes in consumer expenditure patterns. In May 2007, 
the basket reflecting the 2005 expenditure patterns replaced the 2001 basket. The continuity of the CPI series is 
maintained by “linking” the corresponding indexes obtained from consecutive baskets. 


The CPI is calculated as a weighted average of specified commodity price indexes. The weights are derived from 
Survey of Household Spending data. Text table 1 compares the expenditure shares of the two most recent CPI 
baskets, i.e. the 2005 basket as it was reflected in the CPI in May 2007 and the 2001 basket. Because both sets of 
weights are expressed in April 2007 or “link month” prices, the differences reflect the shifts in the relative quantities 
purchased between the two baskets. 


When reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must 
be taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see 
The Consumer Price Index Reference Paper catalogue no. 62-553-X (Occasional) or contact Prices Division. 


Text table 1 
Comparison of the 2005 and 2001 distribution’ of expenditures used in the Consumer Price Index, by major 
component, for Canada 


2005 Expenditures 2001 Expenditures 
Expressed Expressed in Expressed in 
in 2005 prices April 2007 prices April 2007 prices 
percent 

Major Components 
All-Items 100.0 100.0 100.0 
Food 16.9 17.0 Val 
Shelter 25:7 26.6 27.7 
Household operations, furnishings and equipment 11.4 ah 10.2 
Clothing and footwear 5.6 5.4 abe 
Transportation 19.6 19.9 20.2 
Health and personal care 4.8 47 44 
Recreation, education and reading 13.0 5 er 11:2 
Alcoholic beverages and tobacco products Sel Sul 4.2 


1. Figures may not add to 100% due to rounding. 


Starting with the October 2006 Consumer Price Index (CPI), Statistics Canada produces and disseminates the Core CPI as 
defined by the Bank of Canada. 


| The measure of Core CPI excludes from the all-items CPI the effect of changes in indirect taxes and eight of the most 

volatile components identified by the Bank of Canada: fruit, fruit preparations and nuts; vegetables and vegetable 
_ preparations; mortgage interest cost; natural gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco 
| products and smokers’ supplies. For additional information on Core CPI, please consult the Bank of Canada Web site. 
http://www. bankofcanada.ca/en/inflation/index.htm. 


Statistics Canada also calculates, on behalf of the Bank of Canada, a seasonally adjusted Core CPI. This series is available 
through CANSIM, Statistics Canada’s official database, or by contacting us through the means mentioned on the inside cover 
of this publication. 
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Whitehorse, Yellowknife and Iqaluit indexes 


The relatively small size of the housing market in these three cities makes it difficult to construct reliable price indexes 
for new houses. To compensate, the price movements of rental accommodation are used to approximate the price 
movements of new houses. The rent information itself is collected using different pricing frequencies and collection 
methods than in the rest of the country. Because of these problems, the indexes for Rented Accommodation and 
Owned Accommodation are not published for these three cities. Further, the all-items indexes published for these 
three cities are not strictly comparable with the same indexes for the provinces or the other sixteen cities. 


Calculation of urban centre indexes 


With the introduction of the 1992 basket, emphasis was shifted from urban centre data to provincial data. Urban 
Centre all-items series were continued since many users had come to rely on this service, but the method of 
calculation was changed. Shelter indexes are calculated for each urban centre. This recognizes the importance of 
Shelter in the basket, the significant and persistent differences in price movements between urban centres, and the 
availability of local data. For the other seven major components, the movement of the provincial counterpart (or, in 
the cases of Montreal, Toronto, and Vancouver, a sub-provincial counterpart) is used. The major components are 
aggregated using the urban centre’s expenditure pattern to arrive at each urban centre’s all-items index. 


Seasonal adjustment 


A seasonally adjusted series is one from which seasonal movements have been eliminated. Seasonal movements 
are defined as those which are caused by regular annual events such as variations in climate and regular 
institutional events such as vacations and statutory holidays. Seasonally adjusted series are calculated using 
Statistics Canada’s X-11 ARIMA program. Time series with no detectable seasonal movements remain unchanged 
from the official series. The official unadjusted series for all-items index, core consumer price index, each of the 
eight major component indexes and three special aggregates (all-items excluding food, all-items excluding food 
and energy and all-items excluding 8 of the most volatile components (Bank of Canada definition)) are seasonally 
adjusted independently. 


Each month, the previous month’s seasonally adjusted index is subject to revision. On an annual basis, the 
seasonally adjusted values for the last three years are revised with the January data release. Since these revisions 
can lead to changes in both the levels and movements of the indexes, users employing the CPI for indexation 
purposes are advised to use the unadjusted indexes. 
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Methodology review 


As announced in the December 2007 publication, several components of the Consumer Price Index (CPI) will be 
enhanced over the next two years to maintain and improve the quality of the CPI. This month we are introducing a 
revision of the methodology of the home insurance component. 


A Revision of the Methodology of the Home Insurance Component of the Consumer 
Price Index beginning with the February 2008 CPI 


By Justin Hume 
Justin.hume@statcan.ca 


CPI and Research 
Prices Division 
Statistics Canada 


Background 


The consumer Price Index (CPI) is the principal source of information concerning trends in consumer prices and 
inflation in Canada, and is one of the nation’s most important economic indicators. The measure is used extensively 
for economic analysis and policy formulation in both the public and private sectors, and for escalation of contract 
amounts and other payments among individuals and organizations. 1 


The CPI tracks movements in the pure price change of goods and services in the Canadian marketplace. For 
example, the homeowners’ insurance price index (HIPI) tracks pure price changes in the costs of insuring a home 
and its contents against loss. Prices for these policies are determined based on two factors: 1) the value of the 
structure being insured and 2) all of the factors that affect the risk of a loss, such as location, type of heating system 
and the age of the home. These pure price changes are then increased or decreased, based on the movement of an 
escalator measured by an index of new housing prices. This accounts for the impact of a consumer’s house value 
on the overall price of their policy. Consumers can observe directly how a change in the value of their home affects 
their policy when they renew it each year. 


The New Method 


Although the Canadian CPI conforms to international best practices, some of its underlying concepts and methods 
are periodically reviewed and updated to ensure that they accurately reflect changes in the economic environment 
and the behaviour of consumers.2 The present review of the HIPI is part of a major effort initiated by the CP! program 
to enhance the concepts, methods and data sources used for the insurance component of the CPI. 


The house value escalator currently used for the HIPI is an index of new house prices. In order to better reflect 
changes in the value of all homes, the HIPI will now be escalated by an index that measures the change in the value 
of new and existing homes in various regions across Canada. The way in which the new escalator is applied to 
base insurance premiums will also be changed. In the current method, the house value escalator is used under the 
assumption that a given change in a house’s value results in an equal increase in the price of an insurance policy for 


1. See Statistics Canada (1996): Your Guide to the Consumer Price Index, Catalogue 62-557-XPB 

2. The “Consumer Price Index Manual: Theory and Practice” is a joint publication of the United Nations (UN), The World Bank, the Statistical Office of the 
European Communities (Eurostat), the Organisation for Economic Cooperation and Development (OECD), the International Monetary Fund (IMF) and the 
International Labour Office (ILO). 
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that house (For example, that a 1% increase in the value of a house will result in a 1% increase in an insurance policy 
on that house). Although there is a strong relationship between changes in house values and changes in premium 
prices, current evidence suggests that this relationship differs by region and insurance carrier across Canada. 


In light of this evidence, the HIP! methodology has been modified to account for these differences. Specifically, 
the new method no longer assumes that there is a one-to-one relationship between changes in house values and 
changes in premiums. Instead, insurance premiums will be escalated exactly as they would be for a consumer 
renewing their policy, given a change in the value of their home. 


In conjunction with the above changes, the sample for the HIPI has also been significantly expanded. This includes 
an increase in the number of insurance policies and insurance carriers for which prices are determined, as well as 
increased regional sample coverage. These changes will ensure that the HIPI is a robust and reliable indicator of 
changes in the price of homeowners’ insurance for consumers. 
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Explanatory notes for tables 


Table 1 The Consumer Price Index, major components and special aggregates, Canada, 
not seasonally adjusted 


and 


Table 2 The Consumer Price Index, major components and special aggregates, Canada, 
seasonally adjusted 


14 


oz 


2005 Consumer Price Index (CPI) basket weights at April 2007 prices, Canada. 
Figures may not add to 100% due to rounding. 


The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www.bankofcanada.ca/en/inflation/index.htm. 


Table 3 The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, not 
seasonally adjusted 


iP 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


Table 4 The Consumer Price Index, major components and selected sub-groups, Canada, 
not seasonally adjusted 


Table 4-1 


1, 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Table 4-2 


‘s 


In July 2004, the 2001 basket weights introduced with the January 2003 data were adjusted; the weights for 
mortgage interest cost were re-evaluated. 


Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-1539, e-mail: prices-prix@statcan.ca. 
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Table 4-7 


1, 


From April 2006, Statistics Canada changed its implementation of the price index formula used for traveller 
accommodation. As a result, data from April 2006 are not strictly comparable to earlier time periods. 


Table 5 The Consumer Price Index for Canada, all-items, not seasonally adjusted, 
historical data 


iP 


The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on 
these published rounded numbers. Between May 2007 and September 2007, the annual average percentage 
changes in Table 5 were calculated based on annual average indexes that were not rounded. As a result, some 
percentage changes were different by +/- 0.1 from the official percentage change. This problem only affected 
the annual average column of Table 5. 


Table 6 Core consumer price index (CPI) (Bank of Canada definition), not seasonally 
adjusted, historical data 


1. 


The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www.bankofcanada.ca/en/inflation/index.htm. 


The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on these 
published rounded numbers. 


Table 7 The Consumer Price Index for Canada, major components and special 
aggregates, not seasonally adjusted, historical data 


a 


64 


Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


The annual index level is the average of the 12 individual monthly indexes. 
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Table 8 Annual average percentage changes for the Consumer Price Index 


Table 8-1 and 8-2 


1. 


The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 9 The Consumer Price Index, major components, selected sub-groups and special 
aggregates, provinces, Whitehorse and Yellowknife, not seasonally adjusted 


Tables 9-1, 9-2, 9-3, 9-4, 9-5, 9-7, 9-8, 9-9, 9-10 and 9-11 


J 


The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Table 9-6 


T. 


The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-1539, e-mail: prices-prix@statcan.ca. 


Table 9-12 


ia 


The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Part of the increase first recorded in the shelter index for Yellowknife for December 2004 inadvertently reflected 
rent increases that actually occurred earlier. As a result, the change in the shelter index was overstated in 
December 2004, and was understated in the previous two years. The shelter index series for Yellowknife has 
been corrected from December 2002. In addition, the Yellowknife all-items consumer price index (CP!) and 
some Yellowknife special aggregate index series have also changed. Data for Canada and all other provinces 
and territories were not affected. 


eee 
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Table 10 The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and 
Iqaluit, not seasonally adjusted, historical data 


i. 


4 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


The annual index level is the average of the 12 individual monthly indexes. 


Table 11 The Consumer Price Index and selected sub-groups, by urban centre, not 
seasonally adjusted 


Fe 


3. 


With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre’s all-items index. 


Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 


Table 12 The all-items Consumer Price Index by urban centre, not seasonally adjusted, 
historical data 


1. 


66 


With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre’s all-items index. 
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2. Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


3. | The annual index level is the average of the 12 individual monthly indexes. 

4. Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 

Table 14 Average retail prices, monthly, Canada 

1. Prices are expressed in dollars, except for the price of gasoline which is expressed in cents per litre. 
Average retail prices for food, household supplies, personal care items, cigarettes and gasoline 


Table 14 shows, for the current month and the two previous months, average prices for selected food, household 
supplies, personal care items, cigarettes and for gasoline. 


Prices for these items are collected as part of the regular monthly CPI survey. Prices for the selected food, household 
supply and personal care items are observed in food supermarkets, while prices for cigarettes are collected in 
supermarkets, department stores, drug stores and tobacco shops. Average prices for each commodity are calculated 
as a weighted average of the average prices in the observed urban centres using the population of these urban 
centres as weights. 


The commodities which are priced can vary in quality between outlets or between urban centres. This is the reason 
why average prices are not published for each of those urban centres. Brands and outlets can also vary from month 
to month. Therefore, average prices may not necessarily be fully comparable from one month to another and should 
not be used as an appropriate measure of pure price change through time. A matched commodity and outlet sample 
is used for the CPI to determine the pure price movement of commodities through time. 


Table 15 Inter-city indexes of retail price differentials, as of October 2006, for selected 
groups of consumer goods and services, not seasonally adjusted 


Table 15 shows consumer price differentials prevailing amongst 11 Canadian cities situated in all 10 provinces for a 
selection of goods and services at the specified point in time. 


Price data for the current inter-city retail price comparison table was drawn to a large extent from the price information 
collected for the production of the Consumer Price Index (CPI) for October 2006 (3). Statistics Canada collects prices 
as part of the regular monthly CPI survey for the purpose of measuring price change through time. The number of 
prices collected is sufficient for this purpose at current levels of publication. The CPI sample was not selected for 
the purpose of calculating average price levels and comparing them across regions. No attempt is made to ensure 
that the products selected for the purpose of calculating the CPI are comparable across regions. As a result, the 
number of price quotes that can be matched across cities can be small for some commodities. 


Reliable inter-city price comparisons require that the sampled commodities be identical, or near identical, in 
different locations. This ensures that variations in index levels between cities are due to price differences and not 
to differences in product attributes. 
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In order to optimize comparability and to produce this table, price comparisons were initially made by pairing cities 
that are geographically close. This resulted in the following pairings: 


St. John's Halifax 
Charlottetown-Summerside Halifax 
Saint John Halifax 
Ottawa Halifax 
Toronto Montreal 
Ottawa Toronto 
Toronto Winnipeg 
Regina Winnipeg 
Edmonton Winnipeg 
Edmonton Vancouver 


Within each city pair, price quotations were matched at the item level on the basis of detailed descriptions. Whenever 
possible, the items were matched by brand, quantity and with some regard for the comparability of retail outlets. 


The resulting price level comparisons were then extended to include comparisons between all of the cities, using a 
chaining procedure. 


The weights used for aggregating the various components of the city indexes to obtain the all-items index are based 
on the expenditure proportions of the consumers living in the 11 cities overall. The weights are currently based 
on 2001 consumer expenditure data and price updated to October 2006. The base, for which the index is equal 
to 100, is also the combined city average. Therefore, an index value of 102 means that the prices in that city are 2% 
higher than the combined city average. 


It should be noted, especially in periods when prices are highly volatile, that the timing of price comparison and the 
relative rate of price change occurring in each location can significantly affect city-to-city retail price relationships. 
Since the retail prices used in this study are final prices faced by consumers, sales taxes and levies in effect in the 
various cities at the time of the price comparison can be of importance in explaining inter-city price differentials for 
items or groups of items that are subject to such taxes. 


Shelter, as an expenditure category, was absent from the inter-city index program prior to 1999 because of 
methodological and conceptual issues associated with its measurement. For many products, adjusting for quality 
differences to ensure comparability across areas is relatively straightforward and can be done using traditional 
quality adjustment techniques. In the case of shelter however, its very diverse nature means that comparable 
matches across cities are difficult to make. Hedonic regression methods were used to adjust for quality differences 
among cities and produce more reliable inter-city comparisons of rental prices. 


A rental equivalence approach is used to construct the inter-city price indexes for shelter services consumed by 
homeowners. Such an approach uses market rents as an approximation of the cost of shelter services faced by 
homeowners. This approach may not be suitable for the needs of all users. For instance, since the rental equivalence 
approach does not represent an out-of-pocket expenditure, the indexes should not be used for measuring differences 
in the purchasing power of homeowners across cities. Furthermore, rents used in the index are those faced by 
existing renters and since the industry is regulated, they may not be indicative of rental prices faced by new renters. 
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Footnotes for table 15 


1. 


The weights shown are rounded 2001 basket weights at June 2004 prices for Canada. They are provided for 
illustration only; the weights actually used are combined city weights with adjustments for price changes up 
until October 2006. 


Includes the following subgroups: sugar and syrup, confectionery items, margarine, other edible fat and oil 
items, coffee, tea, condiments, spices and vinegar, soup, infant and junior foods, pre-cooked frozen food 
preparations, non-alcoholic beverages and all other food preparations. 


While most prices are for the specified month, the rents used are for the 12 months ending in October. 
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Appendix | 


Concordance tables 


Table A 
Vector numbers for the average retail prices for gasoline and fuel oil, by urban centre 


St. Charlottetown Halifax, Saint Québec, Montreal, Ottawa-Gatineau, Toronto, Thunder Winnipeg, 
John's, and N.S. John, Que. Que. Ontario part, Ont. Bay, Man. 
NLL. Summerside, N.B. Ont./Que. Ont. 
Re 
Regular unleaded gasoline at full 
service filling stations (v735046) (v735056) (v735057) (v735058) (v735059) (v735060) (v735061) (v735062) (v735063) (v735047) 
Regular unleaded gasoline at self 
service filling stations (v735082) (v735092) (v735093) (v735094) (v735095) (v735096) (v735097) (v735098) (v735099) (v735083) 
Premium unleaded gasoline at full 
service filling stations (v735064) (v735074) (v735075) (v735076) (v735077) (v735078) (v735079) (v735080) (v735081) (v735065) 
Premium unleaded gasoline at self 
service filling stations (v735100) (v735110) (v735111) (v735112) (v735113) (v735114) (v735115) (v735116) (v735117) (v735101) 
Household heating fuel (v735149) (v735157) (v735158) (v735159) (v735160) (v735161) (v735162) (v735163) (v735164) (v735150) 
Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask. Sask. Alta. Alta. B.C. B.C. VLE N.W.T. 
Regular unleaded gasoline at full service filling 
stations (v735048) (v735049) (v735050) (v735051) (v735052) (v735053) (v735054) (v735055) 
Regular unleaded gasoline at self service 
filling stations (v735084) (v735085) (v735086) (v735087) (v735088) (v735089) (v735090) (v735091) 
Premium unleaded gasoline at full service 
filling stations (v735066) (v735067) (v735068) (v735069) (v735070) (v735071) (v735072) (v735073) 
Premium unleaded gasoline at self service 
filling stations (v735102) (v735103) (v735104) (v735105) (v735106) (v735107) (v735108) (v735109) 
Household heating fuel (v735151) (v735152) : : (v735153) (v735154) (v735155) (v735156) 
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Table B 
Vector numbers of the inter-city indexes of retail price differentials, as of October 2006, for selected groups of 
consumer goods and services, not seasonally adjusted 


St. Charlottetown- Halifax, Saint Montréal, 
John’s, Summerside, N.S. John, Que. 
N.L. REw N.B. 

All-items (v15939841) (v15939869) (v15939897) (v15939925) (v15939953) 
Food (v15939842) (v15939870) (v15939898) (v15939926) (v15939954) 
Food purchased from stores (v15939843) (v15939871) (v15939899) (v15939927) (v15939955) 
Meat, poultry and fish (v15939844) (v15939872) (v15939900) (v15939928) (v15939956 
Dairy products and eggs (v15939845) (v15939873) (v15939901) (v15939929) (v15939957 
Bakery and other cereal products (v15939846) (v15939874) (v15939902) (v15939930) (v15939958 
Fruit and vegetables (v15939847) (v15939875) (v15939903) (v15939931) (v15939959) 
Other food purchased from stores (v15939848) (v15939876) (v15939904) (v15939932) (v15939960) 
Food purchased from restaurants (v15939849) (v15939877) (v15939905) (v15939933) (v15939961 
Shelter (v15939850) (v15939878) (v15939906) (v15939934) (v15939962) 
Rented accommodation (v21580949) (v21580952) (v21580955) (v21580958) (v21580961) 
Owned accommodation (v21580950) (v21580953) (v21580956) (v21580959) (v21580962 
Water, fuel and electricity (v21580951) (v21580954) (v21580957) (v21580960) (v21580963 
Household operations and furnishings (v15939851) (v15939879) (v15939907) (v15939935) (v15939963) 
Household operations (v15939852) (v15939880) (v15939908) (v15939936) (v15939964) 
Household furnishings (v15939853) (v15939881) (v15939909) (v15939937) (v15939965 
Clothing and footwear (v15939854) (v15939882) (v15939910) (v15939938) (v15939966) 
Transportation (v15939855) (v15939883) (v15939911) (v15939939) (v15939967) 
Private transportation (v15939856) (v15939884) (v15939912) (v15939940) (v15939968) 
Purchase of automotive vehicles (v15939857) (v15939885) (v15939913) (v15939941) (v15939969) 
Gasoline (v15939858) (v15939886) (v15939914) (v15939942) (v15939970) 
Other private transportation (v15939859) (v15939887) (v15939915) (v15939943) (v15939971) 
Public transportation (v15939860) (v15939888) (v15939916) (v15939944) (v15939972) 
Health and personal care (v15939861) (v15939889) (v15939917) (v15939945) (v15939973) 
Health care (v15939862) (v15939890) (v15939918) (v15939946) (v15939974) 
Personal care supplies and equipment (v15939863) (v15939891) (v15939919) (v15939947) (v15939975) 
Personal care services (v15939864) (v15939892) (v15939920) (v15939948) (v15939976) 
Recreation, education and reading (v15939865) (v15939893) (v15939921) (v15939949) (v15939977) 
Alcoholic beverages and tobacco products (v15939866) (v15939894) (v15939922) (v15939950) (v15939978) 
Alcoholic beverages (v15939867) (v15939895) (v15939923) (v15939951) (v15939979) 
Tobacco products and smokers’ supplies (v15939868) (v15939896) (v15939924) (v15939952) (v15939980) 
Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 

Ont. Ont. Man. Sask. Alta. B.C 
All-items (v15939981) (v15940009) (v15940037) (v15940065) (v15940093) (v15940121) 
Food (v15939982) (v15940010) (v15940038) (v15940066) (v15940094) (v15940122) 
Food purchased from stores (v15939983) (v15940011) (v15940039) (v15940067) (v15940095) (v15940123) 
Meat, poultry and fish (v15939984) (v15940012) (v15940040) (v15940068) (v15940096) (v15940124 
Dairy products and eggs (v15939985) (v15940013) (v15940041) (v15940069) (v15940097) (v15940125) 
Bakery and other cereal products (v15939986) (v15940014) (v15940042) (v15940070) (v15940098) (v15940126 
Fruit and vegetables (v15939987) (v15940015) (v15940043) (v15940071) (v15940099) (v15940127 
Other food purchased from stores (v15939988) (v15940016) (v15940044) (v15940072) (v15940100) (v15940128) 
Food purchased from restaurants (v15939989) (v15940017) (v15940045) (v15940073) (v15940101) (v15940129 
Shelter (v15939990) (v15940018) (v15940046) (v15940074) (v15940102) (v15940130) 
Rented accommodation (v21580964) (v21580967) (v21580970) (v21580973) (v21580976) (v21580979 
Owned accommodation (v21580965) (v21580968) (v21580971) (v21580974) (v21580977) (v21580980 
Water, fuel and electricity (v21580966) (v21580969) (v21580972) (v21580975) (v21580978) (v21580981 
Household operations and furnishings (v15939991) (v15940019) (v15940047) (v15940075) (v15940103) (v15940131) 
Household operations (v15939992) (v15940020) (v15940048) (v15940076) (v15940104) (v15940132) 
Household furnishings (v15939993) (v15940021) (v15940049) (v15940077) (v15940105) (v15940133) 
Clothing and footwear (v15939994) (v15940022) (v15940050) (v15940078) (v15940106) (v15940134) 
Transportation (v15939995) (v15940023) (v15940051) (v15940079) (v15940107) (v15940135) 
Private transportation (v15939996) (v15940024) (v15940052) (v15940080) (v15940108) (v15940136) 
Purchase of automotive vehicles (v15939997) (v15940025) (v15940053) (v15940081) (v15940109) (v15940137) 
Gasoline (v15939998) (v15940026) (v15940054) (v15940082) (v15940110) (v15940138) 
Other private transportation (v15939999) (v15940027) (v15940055) (v15940083) (v15940111) (v15940139) 
Public transportation (v15940000) (v15940028) (v15940056) (v15940084) (v15940112) (v15940140) 
Health and personal care (v15940001) (v15940029) (v15940057) (v15940085) (v15940113) (v15940141) 
Health care (v15940002) (v15940030) (v15940058) (v15940086) (v15940114) (v15940142) 
Personal care supplies and equipment (v15940003) (v15940031) (v15940059) (v15940087) (v15940115) (v15940143) 
Personal care services (v15940004) (v15940032) (v15940060) (v15940088) (v15940116) (v15940144) 
Recreation, education and reading (v15940005) (v15940033) (v15940061) (v15940089) (v15940117) (v15940145) 
Alcoholic beverages and tobacco products (v15940006) (v15940034) (v15940062) (v15940090) (v15940118) (v15940146) 
Alcoholic beverages (v15940007) (v15940035) (v15940063) (v15940091) (v15940119) (v15940147) 
Tobacco products and smokers’ supplies (v15940008) (v15940036) (v15940064) (v15940092) (v15940120) (v15940148) 
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Note to users 


The Consumer Price Index is published monthly and is not subject to revisions. 
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Highlights 


* Consumer prices rose 1.4% on average in the year to March, the fourth consecutive month in which the rate of 
growth has decelerated. This was the slowest rate of growth since January 2007. 


Chart 1 
Percentage change in the consumer price index and major components from the same month of the previous year, 


Canada, not seasonally adjusted 
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Source(s): CANSIM table number 326-0020 
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Briefing notes 


r 


All-items Consumer Price Index: 


* Slower growth in gasoline prices dropped this component to second place among the main contributors to the increase in 
the index for the first time in six months. 


* The 12-month rise in mortgage interest cost (+8.3%) was the main factor in the higher all-items index. 


* Slower core index growth was driven mainly by lower automotive vehicle prices. 


be On a monthly basis, upward movement in the all-items index was sustained by higher gasoline prices. 


Main contributors to the 12-month change of the all-item index (+1.8%): 


Main upward contributors: 

« Mortgage interest cost (+8.3%) 

* Gasoline (+7.9%) 

* Homeowner’s replacement cost (+4.8%) 
* Fuel oil and other fuels (+29.6%) 

Main downward contributors: 


* Purchase and leasing of passenger vehicles (-7.1%) 


* Fresh vegetables (-17.8%) 


* Women’s clothing (-4.3%) 


* Computer equipment and supplies (-14.9%) 
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Main contributors to the monthly change of the all-item index not seasonally adjusted (+0.4%): 


Main upward contributors: 

* Gasoline (+3.6%) 

* Women’s clothing (+3.0%) 

* Fuel oil and other fuels (+8.6%) 
* Mortgage interest cost (+0.6%) 


Main downward contributors: 


* Purchase and leasing of passenger vehicles (-0.8%) 
* Traveller accommodation (-2.8%) 


* Fresh vegetables (-3.7%) 


* Fresh fruit (-1.7%) 


L 


Annual and monthly percentage change in the most quoted indexes 


Annual percentage Monthly percentage 

Percentage Percentage Percentage Percentage 

change change change change 

March 2008 from February 2008 from March 2008 from February 2008 from 

March 2007 February 2007 February 2008 January 2008 

percentage 

All-items 1.4 1.8 0.4 0.4 
Core consumer price index (CPI) 

(Bank of Canada definition) Ves) 13, 0.2 SBS 
All-items excluding energy 1.0 1.0 O72 0.4 
Goods -0.6 0.0 0.7 0.1 
Services Sire! 35 0.2 0.6 
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Historical information on the main indices and the main contributors to the 12-month change 


Index 


All-items index 


Core index 


All-items index excluding energy 
Goods index 
Services index 


Mortgage interest cost 


Gasoline 
Homeowner's replacement cost 


Fuel oil and other fuels 


Purchase and leasing of passenger vehicles 


Fresh vegetables 


Women’s clothing 


Computer equipment and supplies 


Historical information 


1.4% increase (compared to a 1.8% increase in February). 
Smallest 12-month increase since January 2007 (+1.1%). 


1.3% increase (compared to 1.5% growth in February). 
Slowest growth posted since July 2005 (+1.3%). 


1.0% increase (a growth rate identical to February). 
0.6% decrease (after remaining unchanged in February). 
3.3% rise (compared to a 3.5% rise in February). 


8.3% rise (compared to a 8.1% increase in February). 
Sharpest rise since May 1991 (8.9%). 


7.9% increase (compared to 17.1% growth in February). 
4.8% increase (a rise unchanged from February). 


29.6% increase (compared to 23.9% growth in February). 
Sharpest increase since September 2005 (+37.0). 


7.1% decrease (compared to a 6.8% drop in February). 
Biggest decrease since February 1956 (-12.2%). 


17.8% decline (compared to a 16.9% drop in February) 
. The sharpest decline since March 1996 (-18.0%). 


4.3% decrease (compared to a 3.0% decline in February). 


14.9% drop (following a 15.4% decrease in February). 
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Historical information on the main indices and the main contributors to the monthly change 


Index 


All-items index 
Core index 
All-items index excluding energy 


Goods index 


Services index 


Gasoline 


Women’s clothing 


Fuel oil and other fuels 


Mortgage interest cost 
Purchase and leasing of passenger vehicles 


Traveller accommodation 


Fresh vegetables 


Fresh fruit 


Historical information 


0.4% hike (a growth rate identical to February). 
0.2% rise (following a 0.5% rise in February). 
0.2% growth (compared to 0.4% hike in February). 


0.7% rise (compared to a 0.1% increase in February). 
Sharpest rise since March 2007 (+1.3%). 


0.2% increase (compared to 0.6% growth in February). 


3.6% rise (compared to a 0.6% growth in February). 
This index rose 4.0% in November 2007. 


3.0% growth (compared to 2.3% increase in February). 
This index grew 5.9% in September 2007. 


8.6% rise (after a 0.9% drop in February). 
This component increased 9.9% in December 2007. 


0.6% rise (after a 0.8% growth in February). 
0.8% drop (following a 1.8% decline in February). 


2.8% decline (after a 5.0% growth in February). 
This index droped 5.5% in November 2007. 


3.7% decrease (compared to a 2.3% drop in February). 
This index fell 8.9% in September 2007. 


1.7% decrease (compared to a 6.5% drop in February). 
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Analysis 


Consumer prices rose 1.4% on average in the 12-months to March, the fourth consecutive month in which the rate 
of growth has decelerated. This was the slowest rate of growth since January 2007. 


The main upward factor in March was mortgage interest cost, which rose 8.3%, while gasoline prices were the 
second most significant contributor. 


Prices at the pump rose by 7.9% between March 2007 and March 2008, less than half the rate of growth of 17.1% 
during the previous month. If pump prices are excluded, the all-items CPI increased 1.0% between March 2007 and 
March 2008. 


The 12-month change in the Bank of Canada’s core index, which is used to monitor the inflation contro! target, 
rose 1.3% in March, down from the 1.5% increase in February. This deceleration is mostly attributable to lower 
prices for automotive vehicles. 


If the seasonal effect is excluded, the all-items index and the core index remained unchanged between February 
and March 2008. 


Seasonally unadjusted consumer prices rose 0.4% between February and March 2008, the same rate posted in 
the preceding month. The core index grew by 0.2% between February and March 2008, a slowdown compared to 
the 0.5% increase posted during the previous period. 


12-month change: Reduced upward pressure from gasoline prices 


Gasoline prices exerted less upward pressure on the all-items index than they did in February. Pump prices 
increased 7.9% between March 2007 and March 2008, compared to the 17.1% gain in February. 


This slowdown reflected the fact that gasoline prices in March this year increased at a slower pace than they did in 
March last year. In spite of its relative loss of speed, pump prices were the second biggest contributor to the 12-month 
increase in the all-items CPI. 


Although recent months have seen a rapid increase in the price of crude oil on the global market, Canadians have 
witnessed a slower rise in gasoline prices. A high flying Canadian dollar may have helped to mitigate the rise in the 
cost of crude oil in Canada, which is likely to have been translated into a slower 12-month rise in prices for gasoline. 
High levels of gasoline inventories may also have helped to soften the increase in gasoline prices in Canada. 


The price of fuel oil and other fuels, which are also derivatives of oil, increased a whopping 29.6% in the 12 months to 
March 2008. This is the steepest jump in prices since September 2005, when hurricanes Katrina and Rita provoked 
a sharp rise in prices. The biggest increases in the price of fuel oil and other fuels occurred in the provinces east of 
Ontario where prices rose between 27.6% and 37.0%. 


The main contributor to the 12-month rise in the all-items index in March was mortgage interest cost, up 8.3%, 
slightly more than the 8.1% posted in February. This is the ninth straight monthly increase in this index and is due 
more to the slower monthly growth in this index at the same period last year than to any recent acceleration. The 
upswing in prices of new housing in March continued to put more upward pressure on mortgage interest cost rather 
than changes in interest rates. 
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Chart 1 
Evolution of the gasoline price index, Canada, not seasonally adjusted 
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Source(s): CANSIM table number 326-0020 


Chart 2 
Percentage change in mortgage interest cost from the previous month, Canada, not seasonally adjusted 
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Homeowners’ replacement cost, which represents the cost of maintaining a housing structure, was up 4.8% 
between March 2007 and March 2008, the same increase noted in February. New housing costs were up in all 
parts of the country compared to the same period last year. Homeowners’ replacement cost surged the most in 
Saskatchewan (+46.7%). With the fast growing natural resource sector, the Saskatchewan real estate market 
appears to be experiencing the strongest growth in the country. According to a CMHC report, Saskatchewan 
posted the strongest 12-month performance on several indicators in the real estate sector in 2007, including total 
housing starts, single-family dwelling starts, multi-family dwelling starts, sales of existing housing and average 
price of existing housing. 


The price of bakery products increased by 9.0% in the year to March 2008. This jump occurred at a time when 
world wheat prices appreciated considerably. Reports indicate that the price for No. 1 grade wheat soared 120.9% 
between March 2007 and March 2008, the sharpest price increase in 25 years. 


The 7.1% slide in vehicle purchase and leasing prices was the main factor mitigating these upward pressures. This 
decline is linked to the increase of incentives on most models and to the relatively low manufacturer’s suggested 
retail prices compared to March 2007. It follows on the heels of a 6.8% drop in February 2008. 


Prices for computer equipment and supplies fell 14.9% in March, following a 15.4% decline in February. Lower prices 
for laptop computers were the main force behind the decline observed in February. The drop in prices for central 
processing units for desktop computers was less in March compared to February. This downward movement was 
consistent with the long-term trend of this index, which reflects in part technological advances and competition in 
this sector. 


The price of fresh vegetables fell 17.8% in March 2008 compared to March 2007, the largest decrease in 12 years. 
Fresh vegetable prices were relatively higher in March 2007 because of a frost in California. The appreciation of the 
dollar between March 2007 and March 2008 may also have helped to lower costs for imported vegetables. 


Prices for fresh fruit fell by a substantial 11.3% between March 2007 and March 2008, mainly in response to lower 
prices for citrus fruits, grapes and cantaloupes. The decline was fuelled in part by increased harvest yields this year 
and the appreciation of the Canadian dollar. 


Women’s clothing prices fell by 4.3% in the year to March 2008, a larger decline than the 3.0% decrease posted in 
the previous month. 


Consumer prices in Ontario rise by less than 1% 


In March, consumer prices were up by only 0.8% in Ontario, a much slower growth than the 1.5% posted in February. 
This province had the smallest consumer price increase. In Alberta, consumers paid 2.9% more on average in March 
this year than they did a year earlier, compared with 3.5% in February. 


A slower rise in gasoline prices was mainly responsible for these downturns. Gasoline prices, however, varied 
significantly across provinces and the provincial discrepancies can be largely explained by differences in costs for 
transportation, distribution and local market conditions. 


Consumers in Saskatchewan faced the highest 12-month increase (+3.2%), due mainly to the rise in homeowners’ 
replacement cost and gasoline prices. 


Monthly change: Rise in all-items index sustained by higher gasoline prices 


Seasonally unadjusted consumer prices rose by 0.4% between February and March 2008, unchanged from the rate 
of growth posted for the previous period. 


The main factor in the monthly increase was a 3.6% jump in gasoline prices, partly the result of gains in the price of 
crude oil. The price of gasoline surged 12.4% in this same period last year. 
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Higher prices for women’s clothing (+3.0%) also contributed to the rise in consumer prices, albeit to a lesser extent. 
This upward movement occurred as the new spring collections were introduced to the market. 


Canadians had to pay 8.6% more for fuel oil and other fuels in March than in February 2008. This increase reflects 
to some extent lower inventories at the end of winter and higher crude oil prices. 


Mortgage interest costs rose 0.6% between February and March. This was a slowdown from the 0.8% recorded the 
previous period, the result of a decline in rates at which mortgages were renewed and initiated. 


Amongst the factors dampening the monthly rise in prices were a 0.8% decline in prices for motor vehicles and 
a 2.8% decline in the cost of traveller accommodation. 


The downward movement in vehicle prices was due to higher incentives offered on some models by manufacturers. 


The 12-month Core index edges down 


The Bank of Canada’s core index was up 1.3% in the 12 months to March 2008, a deceleration compared to the 1.5% 
increase observed in February. This slowdown is mainly attributable to the stronger decrease of prices for motor 
vehicles compared to February. The 1.3% increase of the core index is the slowest observed since July 2005. 


Chart 3 
Percentage change over 12 months in the Bank of Canada’s core index, Canada, not seasonally adjusted 
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Source(s): CANSIM table number 326-0020 


The core index is obtained by removing the effect of the changes in indirect taxes from the all-items CPI from which 
the eight most volatile components identified by the Bank of Canada have been excluded. These volatile components 
are fruit, fruit preparations and nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; 
fuel oil and other fuels; gasoline; inter-city transportation; and tobacco products and smokers’ supplies. 


Between February and March 2008, the unadjusted core index rose 0.2%, a slowdown following the 0.5% hike 
posted during the previous month. This deceleration was mostly the reflection of the decline in prices for traveller 
accommodation, which rose 5.0% in February followed by a 2.8% drop in March. 
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12-month energy index slows as a result of slower growth in gasoline prices 


In the context of slower growth in gasoline prices (from 17.1% in February to 7.9% in March), the 12-month energy 
price index eased (from 9.7% in February to 5.4% in March). The sharp slowdown in gasoline prices was due more 
to the steep rise in this index last year than to a recent change in pump prices. Price increases for fuel oil and 
other fuels (+29.6%) and, to a lesser extent, for natural gas (+1.3%), also exerted upward pressure on the 12-month 
change in this index. A slight decrease in electricity prices (-0.7%) partially offset these upward contributors. 


On a monthly basis, the energy index increased by 2.7% between February and March, a strong appreciation 
compared to the 0.3% rise posted in the previous period. This acceleration is mainly due to a revival of gasoline 
prices (from 0.6% in February to 3.6% in March), fuel oil and other fuels (from —0.9% in February to 8.6% in March) 
and natural gas (from 0.2% in February to 2.2% in March). 


Seasonally adjusted CPI remained unchanged between February and March 


On a seasonally adjusted basis, the all-items CPI remained unchanged between February and March 2008, a 
slowdown compared to the 0.1% increase recorded during the previous period. Upward pressures came from 
components such as transportation (+0.7%), shelter (+0.4%) and health and personal care (+0.3%). These upward 
pressures were completely offset by downward pressures that came from clothing and footwear (-0.4%), alcoholic 
beverages and tobacco products (-0.3%), household operations, furnishing and equipment (-0.2%) and recreation, 
education and reading (-0.1%). 


The seasonally adjusted core index also remained unchanged between February and March 2008 after 
increasing 0.3% in the previous period. 


Chart 4 
Percentage change in the consumer price index from the same month of the previous year, Canada, 2002=100, 
not seasonally adjusted 
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Chart 5 
Percentage change in the all-items index from the previous month, Canada, Whitehorse, Yellowknife and 


Iqaluit, 2002=100, not seasonally adjusted 


Canada 

Newfoundland and Labrador 
Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Columbia 
Whitehorse, Yukon Territory 
Yellowknife, Northwest Territories 


Iqaluit, Nunavut 


-0.4 -0.2 0.0 0.2 0.4 0.6 0.8 Ue, ees 


percentage change 


Source(s): CANSIM table number 326-0020. 


Chart 6 
Percentage change in the all-items index from the same month of the previous year, Canada, Whitehorse, Yellowknife 
and Iqaluit, 2002=100, not seasonally adjusted 
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Related products 


Selected publications from Statistics Canada 


62-010-X Consumer Prices and Price Indexes 
62-557-X Your Guide to the Consumer Price Index 
62F0014M Analytical Series - Prices Division 

62-553-X The Consumer Price Index Reference Paper 


Selected technical and analytical products from Statistics Canada 


62F0014M1996001 How Inflation and Income Tax Affect the Return on a Safe Investment 
62F0014M2001014 Televisions: Quality Changes and Scanner Data 
62F0014M2001015 Housing Depreciation in the Canadian CPI 


Selected CANSIM tables from Statistics Canada 


326-0009 Average retail prices for gasoline and fuel oil, by urban centre, monthly 

326-0012 Average retail prices for food and other selected items, monthly 

326-0015 Inter-city indexes of retail price differentials for selected groups of consumer goods and services, 
annual 

326-0020 Consumer price index (CPI), 2005 basket content, monthly 

326-0021 Consumer price index (CPI), 2005 basket content, annual 

326-0022 Consumer price index (CPI), seasonally adjusted, 2005 basket content, monthly 


Selected surveys from Statistics Canada 


2301 Consumer Price Index 
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Selected summary tables from Statistics Canada 


* Consumer Price Index, by province (monthly) 
* Consumer Price Index, by city (monthly) 
* Consumer Price Index, food, by province (monthly) 
* Consumer Price Index, shelter, by province (monthly) 
* Consumer Price Index, household operations, furnishings and equipment by province (monthly) 
* Consumer Price Index, clothing and footwear, by province (monthly) 
* Consumer Price Index, transportation, by province (monthly) 
* Consumer Price Index, health and personal care, by province (monthly) 
* Consumer Price Index, recreation, education and reading, by province (monthly) 
* Consumer Price Index, alcoholic beverages and tobacco products, by province (monthly) 
* Canada: Economic and financial data 
* Consumer Price Index, provinces 
* Consumer price index, historical summary, by province or territory 
* Gasoline and fuel oil, average retail prices by urban centre (monthly) 
* Food and other selected items, average retail prices (monthly) 
* Gasoline and fuel oil, average retail prices by urban centre 
* Food and other selected items, average retail prices 
* Consumer Price Index, food, by province 
* Consumer Price Index, shelter, by province 
* Consumer Price Index, household operations, furnishings and equipment, by province 
* Consumer Price Index, clothing and footwear, by province 
* Consumer Price Index, transportation, by province 
* Consumer Price Index, health and personal care, by province 
* Consumer Price Index, recreation, education and reading, by province 
Consumer Price Index, alcoholic beverages and tobacco products, by province 
* %Inter-city indexes of consumer price levels 


* Consumer Price Index, by city 
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* Consumer Price Index, historical summary 
* Selected economic indicators, Canada and United States (monthly and quarterly) 
* Education price index, by provinces 


* Economic indicators, by province and territory (monthly and quarterly) 


For further reading 


Detailed information on the methodology and concepts of the CPI is contained in The Consumer Price Index 
Reference Paper, Updating Based on 1992 Expenditures, (Occasional), catalogue no. 62-553-X. 


Information regarding the Household Spending Survey is contained in Spending Patterns in Canada, 2005, 
catalogue no. 62-202-X. 


A brief non-technical document entitled Your Guide to the Consumer Price Index (Occasional) catalogue 
no.62-557-X answers the frequently asked questions about the construction and use of the CPI. 


For further information, contact the Consumer Prices Section, Prices Division, Statistics Canada, Ottawa, Ontario 
K1A OT6 (613-951-9606), or you can also search through the Statistics Canada catalogue which lists all current 
products and services available from Statistics Canada. 
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Table 1 
The Consumer Price Index, major components and special aggregates, 1 Canada, not seasonally adjusted 


CANSIM Relative Indexes Percentage change 
vector importance March 2008 from 
number Sag aa Seer RST 
March February March February March 
2008 2008 2007 2008 2007 
2002=100 
All-items (v41690973) 100.0 112.6 112.2 At 0.4 1.4 
Food (v41690974) 17.0 112.6 112.8 112.2 -0.2 0.4 
Shelter (v41691050) 26.6 120.1 119.6 115.4 0.4 4.1 
Household operations, furnishings and equipment (v41691067) lide 104.1 104.1 103.2 0.0 0.9 
Clothing and footwear (v41691108) 5.4 96.0 94.1 97.5 2.0 -1.5 
Transportation (v41691128) 19:9 117.8 117.0 ele 0.7 0.1 
Health and personal care (v41691153) 4.7 107.9 107.7 106.4 0.2 1.4 
Recreation, education and reading (v41691170) f2:2 101.3 100.8 100.9 OS 0.4 
Alcoholic beverages and tobacco products (v41691206) Sal 126.6 126.8 124.1 -0.2 2.0 
All-items (1992=100) (v41713403) . 134.1 133.6 132.3 0.4 1.4 
Special aggregates 
Goods (v41691222) 48.8 108.1 107.4 108.8 0.7 -0.6 
Durable goods (v41691223) 1313 90.8 90.9 95.8 -0.1 -5.2 
Semi-durable goods (v41691224) lad 96.1 94.8 97.2 1.4 -1.1 
Non-durable goods (v41691225) 28.2 120.8 119.9 118.8 0.8 len 
Services (v41691230) SEZ ilies 116.9 113.4 0.2 oS 
All-items excluding food (v41691232) 83.0 dei 2a 110.9 0:5 1.6 
All-items excluding food and energy (v41691233) 73.6 109.6 109.4 108.5 0.2 1.0 
All-items excluding energy (v41691238) 90.6 110.2 110.0 109.1 0.2 1.0 
All-items excluding gasoline (v41693245) 95.1 110.8 110.6 109.7 0.2 1.0 
All-items excluding shelter, insurance and financial services (v41693246) 69.9 108.9 108.5 108.6 0.4 0.3 
Energy (v41691239) 9.4 143.2 139.4 135.9 PT 5.4 
All-items excluding alcoholic beverages, tobacco products and 
smokers’ supplies (v41691241) 96.9 died HANKS 110.6 0.4 1.4 
Core consumer price index (CPI) (Bank of Canada definition)3 (v41693242) 82.7 110.9 110.7 109.5 2 ips 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Table 2 
The Consumer Price Index, major components and special aggregates, 1 Canada, seasonally adjusted 
CANSIM Relative 2 Indexes Percentage change 
vector importance March 2008 from 
hambet March February March February March 
2008 2008 2007 2008 2007 
2002=100 
All-items (v41690914) 100.0 112.6 112.6 111.1 0.0 1.4 
Food (v41690915) 17.0 VSS Ini pe2s3 a2. 0.0 0.3 
Shelter (v41690916) 26.6 120.1 119.6 115.4 0.4 4.4 
Household operations, furnishings and equipment (v41690917) ila 103.7 103.9 103.0 -0.2 0.7 
Clothing and footwear (v41690918) 5.4 93.9 94.3 95.3 -0.4 “Ko 
Transportation (v41690919) 1959 117.8 117.0 TAT 57 0.7 0.1 
Health and personal care (v41690920) 4.7 108.2 107.9 106.6 0.3 15 
Recreation, education and reading (v41690921) 12e2 101.7 101.8 101.4 -0.1 0.3 
Alcoholic beverages and tobacco products (v41690922) 3.1 126.5 126.9 124.0 -0.3 2.0 
Special aggregates 
All-items excluding food (v41690923) 83.0 112.6 112.6 110.9 0.0 1.5 
All-items excluding food and energy (v41690924) 73.6 109.5 109.5 108.3 0.0 167 
All-items excluding eight of the most volatile components (Bank 
of Canada definition) (v41690925) 82.7 109.5 109.5 108.8 0.0 0.6 
Core consumer price index (CPI) (Bank of Canada definition)3 (v41690926) 82.7 110.7 110.7 109.3 0.0 t:3 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 3 
The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit 1, not seasonally adjusted 


ssn 


CANSIM Indexes Percentage change 
vector March 2008 from 
number March February March February March 
2008 2008 2007 2008 2007 
2002=100 

Newfoundland and Labrador (v41691244) 112.9 112.4 110.8 0.4 1.9 
Prince Edward Island (v41691379) 115.8 114.6 ieee’ 1.0 22 
Nova Scotia (v41691513) 114.5 113.9 111.9 0.5 23 
New Brunswick (v41691648) 12.4 alder 110.7 0.4 ine 
Quebec (v41691783) (cet 111.4 110.4 0.3 eZ 
Ontario (v41691919) ibs lee 111.4 110.8 0.3 0.8 
Manitoba (v41692055) 111.8 ili ir 110.4 05 thse, 
Saskatchewan (v41692191) 114.5 113.6 111.0 0.8 3.2 
Alberta (v41692327) 119.8 119.0 116.4 0.7 2.9 
British Columbia (v41692462) 110.8 110.3 109.5 0.5 ee 
Whitehorse, Yukon Territory (v41692598) 111.0 110.1 108.0 0.8 2.8 
Yellowknife, Northwest Territories (v41692722) 1133.3 PES: 109.8 0.9 3.2 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 108.2 108.4 106.7 -0.2 1.4 


i 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Food 1 


All-items 
Food 


Food purchased from stores 
Meat 
Fresh or frozen meat (excluding poultry) 
Fresh or frozen beef 
Fresh or frozen pork 
Fresh or frozen poultry meat 
Fresh or frozen chicken 
Processed meat 
Ham and bacon 
Other processed meat 
Fish, seafood and other marine products 
Fish 
Fresh or frozen fish (including portions and fish sticks) 
Canned and other preserved fish 
Dairy products and eggs 
Dairy products 
Fresh milk 
Butter 
Cheese 
Ice cream and related products 


Eggs 
Bakery and cereal products (excluding infant food) 
Bakery products 
Bread, unsweetened rolls and buns 
Biscuits 
Other bakery products 
Cereal products (excluding infant food) 
Rice (including rice-based mixes) 


Breakfast cereal and other grain products (excluding infant 


food) 
Pasta products 
Flour and flour based mixes 
Fruit, fruit preparations and nuts 
Fresh fruit 
Apples 
Oranges 
Bananas and plantains 
Other fresh fruit 
Preserved fruit and fruit preparations 
Fruit juices 
Other preserved fruit and fruit preparations 
Nuts 
Vegetables and vegetable preparations 
Fresh vegetables 
Potatoes 
Tomatoes 
Lettuce 
Other fresh vegetables 
Preserved vegetables and vegetable preparations 
Frozen and dried vegetables (excluding canned) 
Canned vegetables and other vegetable preparations 
Other food products and non-alcoholic beverages 
Sugar and confectionery 
Fats and oils 
Coffee and tea 
Condiments, spices and vinegars 
Other food preparations 
Non-alcoholic beverages 


Food purchased from restaurants 
Food purchased from table-service restaurants 
Food purchased from fast food and take-out restaurants 


CANSIM 
vector 
number 


(v41690973) 
(v41690974) 


(v41690975) 
(v41690976) 
(v41690977) 
(v41690978) 
(v41690979) 
(v41690981) 
(v41690982) 
(v41690984) 
(v41690985) 
(v41690986) 
(v41690987) 
(v41690988) 
(v41690989) 
(v41690990) 
(v41690992) 
(v41690993) 
(v41690994) 
(v41690995) 
(v41690996) 
(v41690997) 
(v41690999) 
(v41691000) 
(v41691001) 
(v41691002) 
(v41691003) 
(v41691004) 
(v41691005) 
(v41691006) 


(v41691007) 
(v41691008) 
(v41691009) 
(v41691010) 
(v41691011) 
(v41691012) 
(v41691013) 
(v41691014) 
(v41691015) 
(v41691016) 
(v41691017) 
(v41691018) 
(v41691019) 
(v41691020) 
(v41691021) 
(v41691022) 
(v41691023) 
(v41691024) 
(v41691025) 
(v41691026) 
(v41691027) 
(v41691028) 
(v41691029) 
(v41691030) 
(v41691033) 
(v41691036) 
(v41691039) 
(v41691040) 
(v41691045) 
( 
( 
( 


v41691046) 
v41691047) 
v41691048) 


Indexes Percentage change 
March 2008 from 
March February March February March 
2008 2008 2007 2008 2007 
2002=100 

112.6 112.2 5 ise La 0.4 1.4 
112.6 112.8 a hs We -0.2 0.4 
111.6 111.8 111.9 -0.2 -0.3 
110.9 ge 110.9 -0.2 0.0 
107.1 107.0 106.7 0.1 0.4 
108.1 108.2 108.6 -0.1 -0.5 
100.8 99.9 98.1 0.9 2.8 
122.9 AZo 120.8 0.7 1.7 
125.8 124.3 122.8 4 2.4 
107.0 108.5 109.0 -1.4 -1.8 

99.4 105.3 108.5 -5.6 -8.4 
111.1 q11055 109.7 0.5 1:3 
100.6 100.6 100.0 0.0 0.6 
103:5 103.8 101.9 -0.3 1.6 
104.1 104.3 102.1 -0.2 2.0 
102.2 102.8 101.6 -0.6 0.6 
122.9 122.4 119.6 0.4 2.8 
12321 122.6 119.7 0.4 2.8 
120.8 121.0 117.0 -0.2 Se 
122.4 1224 194%, 0.2 23 
125.6 124.2 122.7 Ast 2.4 
ilivco 120.6 114.7 -2.6 2.4 
120.4 120.3 WERE 0.1 2.3 
127.0 125.6 116.7 1.1 8.8 
ASS2 asi A 122.2 1.6 9.0 
151-2 147.6 1321 2.4 14.5 
Hos 111.8 112.9 qu2 0.2 
120.5 120.1 113.4 0.3 6.3 
115.6 115.8 106.8 -0.2 8.2 
110.4 109.0 106.0 1.3 4.2 
107.8 109.6 106.8 -1.6 0.9 
{oii lerA 130.7 107.6 0.8 22.4 
123.8 119.2 102.0 3.9 21.4 

99.8 100.5 106.0 -0.7 -5.8 

89.1 90.6 100.5 -1.7 -11.3 

99.0 96.8 106.4 23 -7.0 

78.9 82.3 110.5 -4.1 -28.6 
110-7 102.9 104.5 7.6 5.9 

85.1 89.3 95.7 -4.7 -11.1 
117.0 116.7 115.9 0.3 0.9 
121.9 1203 120.2 0.5 1.4 
104.2 104.7 104.7 -0.5 -0.5 
104.3 104.4 102.4 -0.1 1.9 

94.1 96.9 108.9 -2.9 -13.6 

89.2 92.6 108.5 “Ost -17.8 

70.3 (ere 81.1 -4.1 -13.3 
105.9 107.7 101.9 -1.7 3.9 

84.9 90.9 101.4 -6.6 -16.3 

94.0 97.6 121.9 -3.7 -22.9 
441.6 112.2 110.2 -0.5 1.3 
111.6 111.0 109.8 0.5 1.6 
111.6 113.0 110.4 -1.2 14 
110.7 Adee 110.9 -0.4 -0.2 
sy PT bi Rots: 112.3 -2.4 0.4 
119.9 118.6 113.2 : 5.9 
108.7 109.3 109.5 -0.5 -0.7 
105.8 105.9 104.7 -0.1 1.1 
110.8 110.0 110.6 0.7 0.2 
108.3 109.5 111.1 -1.1 -2.5 
V2 115.2 113.1 0.0 1.9 
116.0 115.8 4113.7 0.2 2.0 
4 by 113.8 111.6 -0.4 1,5 


a we te See ee eee ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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nme 


Table 4-2 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Shelter 
CANSIM Indexes Percentage change 
vector March 2008 from 
number March February March February March 
2008 2008 2007 2008 2007 
ee ee a a dl ae ehh eA 
2002=100 
Shelter (v41691050) 120.1 119.6 115.4 0.4 4.1 
Rented accommodation (v41691051) 107.3 107.2 105.4 0.1 1.8 
Rent (v41691052) 107.3 107.2 105.4 0.1 1.8 
Owned accommodation (v41691055) 123.4 123.0 Tes 0.3 5.0 
Mortgage interest cost 1 (v41691056) 115.6 114.9 106.7 0.6 8.3 
Replacement cost (v41691057) 139.4 138.8 133.0 0.4 4.8 
Property taxes (including special charges) (v41691058) 120.3 120.3 115.9 0.0 3.8 
Homeowners’ home and mortgage insurance (v41691059) tosi2 15322 146.9 0.0 4.3 
Homeowners’ maintenance and repairs (v41691060) 108.2 108.8 DA Dac -0.6 -2.8 
Water, fuel and electricity (v41691062) 129.0 127.4 124.7 1:5 3.4 
Electricity 2 (v41691063) 110.7 110.8 141.5 -0.1 -0.7 
Water (v41691064) 142.1 141.8 126.9 0.2 12.0 
Natural gas (v41691065) 129.9 127.1 128.2 22 1) 
Fuel oil and other fuels (v41691066) 219.9 202.4 169.7 8.6 29.6 


———__-_—_r—————— SO ee eee eee 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-3 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Household operations, furnishings and equipment 


Household operations, furnishings and equipment 


Household operations 
Communications 
Telephone services 
Internet access services 
Postal services and other communication services 
Child care and domestic services 
Child care 
Domestic services 
Household chemical products 
Paper, plastic and foil supplies 
Other household goods and services 
Pet food and supplies 
Seeds, plants and cut flowers 
Other horticultural goods 
Financial services 


Household furnishings and equipment 
Furniture and household textiles 

Furniture 

Household textiles 
Household equipment 

Household appliances 

Non-electric kitchen utensils and tableware 


Services related to household furnishings and equipment 


CANSIM 
vector 
number 


(v41691067) 


(v41691068) 
(v41691069) 
(v41691070) 
(v41693216) 
(v41691071) 
(v41691072) 
(v41691073) 
(v41691074) 
(v41691075) 
(v41691078) 
(v41691081) 
(v41691082) 
(v41691083) 
(v41691084) 
(v41693229) 


(v41691087) 
(v41691088) 
(v41691089) 
(v41691093) 
(v41691097) 
(v41691098) 
(v41691103) 
(v41691107) 


Indexes Percentage change 
March 2008 from 
March February March February March 
2008 2008 2007 2008 2007 
2002=100 
104.1 104.1 103.2 0.0 0.9 
108.9 109.0 106.3 -0.1 2.4 
105.9 106.0 101.9 -0.1 39 
106.6 106.6 101.5 0.0 5.0 
96.7 97.3 96.9 -0.6 -0.2 
1225 122.3 120.8 0.0 by 
118.5 118.5 gis (a 0.0 6.3 
118.2 118.2 110.1 0.0 74 
119.9 119.9 T1533 0.0 4.0 
103.8 103.1 104.1 0.7 -0.3 
105.3 106.0 106.5 -0.7 -1.1 
110.1 110.6 109.9 -0.5 0.2 
103.3 103.0 103.4 0.3 -0.1 
107.4 107-7 110.4 -0.3 -2.7 
99.9 100.1 99.5 -0.2 0.4 
113.9 113.9 111.0 0.0 2.6 
95.9 95.8 97.8 0.1 -1.9 
96.8 97.2 99.7 -0.4 -2.9 
95.0 95.0 98.1 0.0 -3.2 
103.5 105.1 105.5 -1.5 -1.9 
88.7 88.3 91.1 0.5 -2.6 
89.5 89.2 90.2 0.3 -0.8 
91.6 84.9 93.4 7.9 -1.9 
135.7 134.0 125.0 i:3 8.6 


—_—_—_—_——eReReee—————eee ee ea — 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-4 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Clothing 
and footwear 


CANSIM Indexes Percentage change 
vector March 2008 from 
number March February March February March 
2008 2008 2007 2008 2007 
2002=100 

Clothing and footwear (v41691108) 96.0 94.1 97.5 2.0 -1.5 
Clothing (v41691109) 92.3 90.2 95.0 2.3 -2.8 
Women’s clothing (v41691110) 93.3 90.6 97.5 3.0 -4.3 
Men’s clothing (v41691111) 93.5 92.3 94.3 ile: -0.8 
Children’s clothing (including infants) (v41691112) 85.8 83.2 88.4 34 -2.9 
Footwear (v41691113) 95.3 92.3 96.8 sae -1.5 
Clothing accessories and jewellery (v41691118) 107.8 108.3 103.4 -0.5 4.3 
Clothing material, notions and services (v41691123) ATS 7 113.9 ATT. -0.2 Zz 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-5 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Transportation 


CANSIM Indexes Percentage change 
vector March 2008 from 
He March February March February March 
2008 2008 2007 2008 2007 
2002=100 
Transportation (v41691128) 117.8 117.0 4117.7 0.7 0.1 
Private transportation (v41691129) 118.0 wn ier4 118.2 0.7 -0.2 
Purchase, leasing and rental of passenger vehicles (v41691130) 94.1 95.0 101.2 -0.9 -7.0 
Purchase and leasing of passenger vehicles (v41691131) 94.0 94.8 101.2 -0.8 7.1 
Purchase of passenger vehicles (v41691132) 94.8 95.7 102.1 -0.9 -7.1 
Rental of passenger vehicles (v41691134) 102.3 104.0 102.3 -1.6 0.0 
Operation of passenger vehicles (v41691135) 140.7 138.2 133.9 1.8 25) 
Gasoline (v41691136) 159.3 1537 147.6 3.6 7.9 
Passenger vehicle parts, maintenance and repairs (v41691137) 119.3 119.3 115.9 0.0 2.9 
Other passenger vehicle operating expenses (v41691140) 130.0 129.7 I2iae 0.2 2.3 
Passenger vehicle insurance premiums 1 (v41691141) TSieo 131.6 129.1 0.2 22 
Passenger vehicle registration fees (v41691142) 106.4 106.4 106.4 0.0 0.0 
Drivers’ licences (v41691143) 149.2 149.2 142.3 0.0 48 
Parking fees (v41691144) 130.0 130.0 1224 0.0 6.5 
Public transportation (v41691146) 135;3 114.5 112.0 0.7 2.9 
Local and commuter transportation (v41691147) 123:2 123.2 118.8 0.0 oY 4 
City bus and subway transportation (v41691148) 123.5 123.0 Ut723 0.0 3.5 
Taxi and other local and commuter transportation (v41691149) 122-2 122.2 121.8 0.0 0.3 
Inter-city transportation (v41691150) 110.8 109.6 108.1 1a Pas 
Air transportation (v41691151) 108.9 107.5 105.8 to 2.9 
Rail, highway bus and other inter-city transportation (v41691152) 119.7 119.7 117.4 0.0 2.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-6 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Health 


and personal care 


CANSIM Indexes Percentage change 
vector March 2008 from 
silted March February March February March 
2008 2008 2007 2008 2007 
2002=100 
Health and personal care (v41691153) 107.9 107.7 106.4 0.2 1.4 
Health care (v41691154) 111.6 111.1 109.6 0.5 1.8 
Health care goods (v41713463) 104.5 103.8 103.7 0.7 0.8 
Medicinal and pharmaceutical products (v41691156) 102.1 101.4 101.7 0.7 0.4 
Prescribed medicines (v41691157) 100.8 100.8 100.9 0.0 -0.1 
Non-prescribed medicines (v41691158) 104.5 102.3 102.9 Pa 1.6 
Optical goods (v41713381) 110.4 109.4 108.6 0.9 ind 
Health care services (v41713464) 121.3 AZt3 117.8 0.0 3.0 
Optical services (v41693244) 104.5 101.2 . 0.3 . 
Dental care (v41691161) 120.4 120.4 116.4 0.0 3.4 
Personal care (v41691163) 104.5 104.4 103.3 0.1 1.2 
Personal care supplies and equipment (v41691164) 98.0 97.9 98.8 0.1 -0.8 
Personal care services (v41691169) TAS? T4357 109.6 0.0 = f 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-7 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Recreation, education and reading 


Recreation, education and reading 


Recreation 


Recreational equipment and services (excluding recreational vehicles) 
Purchase and operation of recreational vehicles 
Home entertainment equipment, parts and services 


Travel services 


Other cultural and recreational services 

Spectator entertainment (excluding cablevision) 
Cablevision and satellite services (including pay television) 
Use of recreational facilities and services 


Education and reading 


Traveller accommodation 1 


Travel tours 


Education 


Reading material and other printed material (excluding textbooks) 


Tuition fees 


Newspapers 


Magazines and periodicals 


CANSIM 
vector 
number 


(v41691170) 


(v41691171) 
(v41691172) 
(v41691179) 
(v41691184) 
(v41691190) 
(v41691191) 
(v41691192) 
(v41691193) 
(v41691194) 
(v41691195) 
(v41691196) 
(v41691197) 
(v41691198) 
(v41691199) 
(v41691202) 
(v41691203) 
(v41691204) 


Indexes Percentage change 
March 2008 from 
March February March February March 
2008 2008 2007 2008 2007 
2002=100 
101.3 100.8 100.9 0.5 0.4 
95.7 95.0 95.8 0.7 -0.1 
70.0 68.7 13.2 1.9 -4.4 
111.6 111.0 110.9 0.5 0.6 
82.9 82.8 86.9 0.1 -46 
91.4 91.2 90.0 0.2 1.6 
fon Tot, 74.9 -2.8 0.8 
110.5 106.5 108.0 os) 7s 
120.7 119.8 4474 0.8 3:4 
117.0 117.0 113.5 0.0 a4 
126.0 124.0 (VARS 1.6 Sat 
jin G72 117.2 114.6 0.0 2:3 
118.5 118.7 116.3 -0.2 1.9 
121.8 121.9 118.5 -0.1 2.8 
{25°57 250 122.0 0.0 3.0 
107.1 107.7 109.3 -0.6 -2.0 
118.5 118.5 1184 0.0 3.0 
118.8 118.8 116.5 0.0 2.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Table 4-8 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Alcoholic 
beverages and tobacco products 


CANSIM Indexes Percentage change 
vector March 2008 from 
oad inocel March February March February March 
2008 2008 2007 2008 2007 
2002=100 
Alcoholic beverages and tobacco products (v41691206) 126.6 126.8 124.1 -0.2 2.0 
Alcoholic beverages (v41691207) 4111.3 111.7 109.8 -0.4 1.4 
Alcoholic beverages served in licensed establishments (v41691208) 114.6 114.6 112.6 0.0 1.8 
Beer served in licensed establishments (v41691209) 115.0 115.0 112.3 0.0 2.4 
Liquor served in licensed establishments (v41691211) 116.1 116.1 114.2 0.0 ef 
Alcoholic beverages purchased from stores (v41691212) 109.6 110.3 108.3 -0.6 12 
Beer purchased from stores (v41691213) CHR Re 114.7 111.6 -1.0 1a 
Wine purchased from stores (v41691214) 104.2 104.2 103.6 0.0 0.6 
Liquor purchased from stores (v41691215) 106.8 107.2 105.9 -0.4 0.8 
Tobacco products and smokers’ supplies (v41691216) 139.7 139.5 135.9 0.1 2.8 
Cigarettes (v41691217) 139.7 139.5 135.9 0.1 2.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 5 


The Consumer Price Index for Canada, all-items, not seasonally adjusted, historical data 


Jan. 
Indexes (v41690973) 
1989 2a 
1990 76.7 
1991 82.0 
1992 83.3 
1993 85.0 
1994 86.1 
1995 86.6 
1996 88.0 
1997 89.9 
1998 90.9 
1999 91.5 
2000 93.5 
2001 96.3 
2002 97.6 
2003 102.0 
2004 103.3 
2005 105.3 
2006 108.2 
2007 109.4 
2008 111.8 


Percentage change from the corresponding month 
of the previous year (v41690973) 


1989 4.3 
1990 5.5 
1991 6.9 
1992 1.6 
1993 2.0 
1994 1:3 
1995 0.6 
1996 1.6 
1997 Paps 
1998 ee 
1999 0.7 
2000 2.2 
2001 3.0 
2002 1.3 
2003 4.5 
2004 Ales 
2005 (les, 
2006 2.8 
2007 eat 
2008 Jigs 


Feb. 


13.2 
ile 2 
82.0 
83.3 
85.3 
85.4 
87.0 
88.1 
90.1 
91.0 
91.6 
94.1 
96.8 
98.2 
102.8 
103.5 
105.7 
108.0 
110.2 
Ay? 


SNS hoe) SS CP ic oe 
CONANNRONNDOWWOSRBRONUOD 


Mar. 


73.6 
TS 
82.3 
83.6 
85.2 
85.4 
87.2 
88.5 
90.2 
Os 
92.0 
94.8 
ST, 
98.9 
103.1 
103.9 
106.3 
108.6 
111.1 
112.6 


Sale SNORE ee NOS NOL a Oo 
RWONWOAONORTOOONANOODNWH 


Apr. 


73.8 
(Mies: 
82.3 
83.7 
85.2 
85.4 
87.5 
88.7 
90.2 
91.0 
92.5 
94.5 
97.8 
CEES 
102.4 
104.1 
106.6 
109.2 
111.6 


WS Se ie ON Oe One OO 
NEBBNONGTNDONEROANANNOY 


May 


74.6 
10.9 
825i 
83.8 
85.4 
85.2 
87.7 
89.0 
90.3 
91753 
9257 
94.9 
98.6 
99.7 
102.5 
105.0 
106.7 
109.7 
2d 


NSN NS IN ae eh On ee oO 
NOMRO-ORUADHONOWNA= 


June 


74.9 
78.2 
83.1 
84.0 
85.4 
85.4 
87.7 
89.0 
90.5 
91.4 
JZ9 
95.5 
Shah Tf 
SoS 
102.5 
105.1 
106.9 
109.5 
{eal} 


PUN ae ee ND ee ND OE ss 01 
NARNATMDNR®ADRONGDNON=2WAN 


July Aug. 
2002=100 
(24 eo 
T8068 18:6 
83.2 | Gos 
84.2 84.2 
85.6 85.7 
85./ 9 85.8 
87.95 Bir 
89.0 89.0 
90:55 90:'6 
91.4 914 
iva EIR) 
95.8 95.7 
98.4 98.4 
100.5 100.9 
102.6 102.9 
105.0 104.8 
107.1 107.5 
109.6 109.8 
M20 AG 7 
oS oes 
4.4 4.4 
6.0 6.0 
12% ales! 
let 1.8 
0.1 0.1 
2.6 Pape 
ite} lets: 
ae 1.8 
1.0 0.9 
1.9 2h 
2.9 2.6 
an 2.8 
ZA 25 
Zan 2.0 
P25 1.8 
2.0 2.6 
23 24 
2.2 efi 


Sept. 


75.6 
78.8 
83.1 
84.2 
85.7 
85.9 
87.8 
89.1 
90.6 
DIEZ 
93.6 
96.1 
98.6 
100.9 
103.1 
105.0 
108.4 
109.2 
111.9 


RO USNS NO et, Orc line O1 
ANNONWANANNANN®AWONwW 


Oct. 


15.9 
(ikke 
83.0 
84.3 
85.9 
85.7 
STATE 
89.3 
90.6 
Les: 
Shakir 
96.3 
98.1 
101.2 
102.8 
105.2 
107.9 
109.0 
111.6 


1 


i UN UN ae OE el 
ROMWDNODWA2ANDAWNODAN A 


Nov. 


76.1 
80.0 
83.3 
84.7 
86.3 
86.2 
88.0 
89.7 
90.5 
91.6 
93.6 
96.6 
97.2 
101.5 
103.1 
105.6 
107.7 
109.2 
IES 


NS We eS NS Oo Por 
ARORMDRONNNOO2 AON Aw 


76.1 
TASH 
82.9 
84.7 
86.1 
86.3 
87.8 
89.7 
90.4 
S13 
SSL 
96.7 
97.4 
101.1 
103.2 
105.4 
107.6 
109.4 
112.0 


NES NIN NOON OC Nis Oe N60 Oo 
BN SAR ONNDMO®ANNNYNNDOW 


Annual | 
average 


74.8 
78.4 
82.8 
84.0 
85.6 
85.7 
87.6 
88.9 
90.4 
ois 
92.9 
95.4 
97.8 
100.0 
102.8 
104.7 
107.0 
109.1 
Tes 


NNN SSN SSS NO Soleo 
NONBMNUNDONON ODDO 


LL ——————————————— 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6 
Core consumer price index (CPI) (Bank of Canada definition), 1 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov Dec Annual @ 
average 
2002=100 
Indexes (v41693242) 
1989 TO 76.1 76.4 76.7 76.9 76.9 Tits rae) 777 78.0 78.4 78.3 ri Av 
1990 78.6 79.0 79.1 79.3 79.5 79.6 79.9 80.1 80.4 80.8 81.0 80.8 79.8 
1991 81.4 81.7 81.7 81.7 81.8 82.0 82.0 82.3 82.4 82.5 82.8 82.5 82.1 
1992 82.7 83.0 83.2 83.3 83.5 83.4 83.5 83.6 83.7 84.0 84.4 84.3 83.6 
1993 84.6 84.9 84.9 84.9 84.9 84.9 85.3 85.4 85.6 85.7 86.2 86.1 85.3 
1994 86.2 86.6 86.6 86.7 86.5 86.6 86.7 86.8 87.2 87.2 87.5 87.6 86.9 
1995 87.9 88.3 88.4 88.5 88.6 88.6 88.8 89.0 89.3 89.3 89.6 89.2 88.8 
1996 89.4 89.8 89.8 89.9 90.1 90.1 90.3 90.5 90.8 90.8 91.3 91.1 90.3 
1997 91.3 91.5 91.7 91.9 92.0 92.1 92.1 92.3 92.4 92.5 92.4 92.3 92.0 
1998 92.6 92.9 93.0 93.0 93.2 93.2 93.3 93.4 93.4 93.7 93.7 93.5 93.2 
1999 93.5 93.8 94.1 94.2 94.5 94.6 94.7 94.9 95.2 95.1 95.0 94.8 94.5 
2000 94.6 95.0 95.3 95.3 95.5 95.8 95.8 96.0 96.2 96.3 96.4 96.4 95.7 
2001 96.3 96.6 97.1 97.4 97.7 97.9 98.2 98.3 98.4 98.4 98.1 98.0 97.7 
2002 98.1 98.8 99.2 99.6 99.8 100.0 100.2 100.7 100.9 100.9 101.2 100.7 100.0 
2003 101.3 101.8 102.0 101.7 102.2 102.1 102.1 102.2 102.6 102.7 103.0 102.8 102.2 
2004 102.8 103.0 103.3 103.5 103.7 103.8 104.0 103.8 104.1 104.1 104.7 104.6 103.8 
2005 104.5 104.8 105.2 105.2 105.4 105.4 105.4 105.6 105.9 105.9 106.3 106.2 105.5 
2006 106.2 106.6 107.0 106.9 107.5 107.2 107.5 107.7 108.3 108.4 108.6 108.4 107.5 
2007 108.6 109.1 109.5 109.6 109.9 109.9 110.0 110.1 110.5 110.3 110.3 110.0 109.8 
2008 110.1 110.7 110.9 # 5 = = e 4 : 
Percentage change from the corresponding 
month of the previous year (v41693242) 
1989 46 4.7 4.5 46 4.6 4.3 46 4.2 4.2 3.9 3.8 i 4.3 
1990 3.8 3.8 3:5, 3.4 3.4 3.0) 3.4 3.4 3.5 3.6 oie 3.2 3.4 
1991 3.6 3.4 oh! 3.0 2.9 3.0 2.6 PAT 25 2.1 ae 7a 2.9 
1992 1.6 1.6 1.8 2.0 2.1 den 1.8 1.6 1.6 1.8 1.9 2.2 1.8 
1993 23 23 2.0 1.9 ilere 1.8 2.2 22 PPS} 2.0 2A 2.1 2.0 
1994 1.9 2.0 2.0 2.1 1.9 2.0 1.6 1.6 1.9 1.8 15 il 1.9 
1995 2.0 2.0 2.1 2al 2.4 23 2.4 2.5 2.4 2.4 2.4 1.8 Be 
1996 ea ia 1.6 1.6 eva ata len “ler ey lave 1.9 2.1 le 
1997 72.4 1.9 231 2.2 Za Ze 2.0 2.0 1.8 1.9 42 1.3 1.9 
1998 1.4 41.5 1.4 dp2. lee! fez les he? qe 1S 1.4 ike! pis 
1999 1.0 1.0 ee ies) 1.4 15 1S) 1.6 1.9 H(0) 1.4 1.4 1.4 
2000 Ae (Ve) hes} {2 dk AS AR. eZ 14 des WS) Hee tes 
2001 1.8 ALY 1.9 2.2 2:3 2.2 2.5 2.4 2s 2.2 1.8 dey 7a 
2002 1.9 Zo AL 23 2.1 2.1 2.0 2.4 220 2.5 ane 2.8 2.4 
2003 5) 3.0 2.8 2.1 2.4 ral 1.9 io) ‘hee 1.8 1.8 2.1 22 
2004 aes) 2 ee 1.8 (hes) Hate 1.9 1.6 165 1.4 1.7 1.8 1.6 
2005 bye ATE 1.8 1.6 1.6 ake ike tere etd dey 15 4.5 1.6 
2006 1.6 Nb? die? 1.6 2.0 it 2.0 2.0 23 2.4 2.2 24 1.9 
2007 213 23 2S 2S Lie. 26 PASS} Lie 2.0 1.8 1.6 1S 21 
2008 1.4 AS 13 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 7 


The Consumer Price Index for Canada, major components and special aggregates, not seasonally adjusted, historical 


data 


Cee ee 


Major components 


Food 


Shelter 


Household 
operations, 
furnishings 


and 


equipment 


Clothing Transportation 


and 
footwear 


Health Recreation, 


and 
personal 
care 


education 


Alcoholic 
beverages 


and and tobacco 


reading 


products 


Goods ' 


Services? 


Special aggregates 


All-items * 
excluding 
food and 
energy 


Energy ° 


SC eee Oe ee 


CANSIM vector number 


Annual averages 4 


1989 
1990 
1991 
1992 
1993 
1994 
1995 
1996 
1997 
1998 
1999 
2000 
2001 
2002 
2003 
2004 
2005 
2006 
2007 


Monthly indexes 
2007 
January 
February 
March 
April 

May 

June 

July 
August 
September 
October 
November 
December 


2008 
January 
February 
March 


100.0 
101.7 
103.8 
106.4 
108.9 
111.8 


110.9 
112.6 
gk 
1122 
112.5 
112.6 
112.3 
111.8 
110.9 
110.7 
111.3 
TT 


112.4 
112.8 
112.6 


100.0 
103.2 
105.8 
109.2 
113.1 
116.9 


114.8 
114.9 
115.4 
116.2 
116.0 
116.8 
117.0 
117.6 
117.8 
118.7 
118.8 
119.2 


119.2 
119.6 
120.1 


100.0 
100.7 
101.2 
101.7 
102.2 
103.2 


102.4 
103.0 
103.2 
103.3 
103.0 
103.0 
103.2 
103.5 
103.7 
103.4 
103.3 
103.5 


103.3 
104.1 
104.1 


(v41690974) (v41691050) (v41691067) (v41691108) 


100.1 


100.7 
100.0 


95.7 


94.2 
95.4 
97.5 
STG 
96.0 
93.1 
94.6 
95.4 
97.4 
SY he 
96.4 
93.7 


S22 
94.1 
96.0 


100.0 


107.7 
112.0 
115.2 
VHA 


113.3 
114.2 
1B geri 
118.6 
120.7 
119.2 
118.5 
116.3 
116.9 
115.2 
116.7 
117.5 


117.6 
117.0 
aves) 


2002=100 
75.5 70.3 
19 73.2 
84.7 78.3 
86.6 19:2 
88.9 81.1 
89.7 83.5 
89.6 86.7 
90.1 88.7 
SME TE 971.0 
93.6 93.0 
95.4 94.7 
97.0 97.0 
98.9 98.4 
100.0 100.0 
101.4 100.8 
102.8 101.1 
104.6 100.8 
105.9 100.6 
107.3 101.8 
106.3 99.2 
106.5 100.2 
106.4 100.9 
106.8 100.9 
107.4 102.2 
107.9 102.5 
107.5 103.0 
107.6 102.9 
107.6 103.4 
107.5 102.7 
108.0 102.0 
107.7 101.2 
107.5 99.6 
107.7 100.8 
107.9 101.3 


100.0 
110.1 
116.0 
119.4 
120 
125.5 


124.2 
124.2 
124.1 
124.5 
125.2 
12557 
126.0 
126.1 
126.6 
126.3 
126.5 
126.2 


126.4 
126.8 
126.6 


100.0 


103.4 
105.8 
107.1 
108.0 


106.3 
107.4 
108.8 
109.2 
109.6 
108.9 
108.6 
107.7 
107.8 
107.1 
107.6 
107.4 


107.3 
107.4 
108.1 


100.0 
103.6 
105.9 
108.2 
ag 
114.8 


112.5 
113.0 
113.4 
113.9 
114.5 
114.8 
115.3 
115.6 
115.9 
116.1 
116.2 
116.5 


116.2 
116.9 
Vi 


109.0 
109.4 
109.6 


(v41691128) (v41691153) (v41691170) (v41691206) (v41691222) (v41691230) (v41691233) (v41691239) 


Note(s): For information on the continuity of the series, see " Data quality, concepts and methodology — Data quality, concepts and methodology — Weights 


and Linking" at the end of this publication. 


See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 8-1 


Annual average’ percentage changes for the Consumer Price Index — Major components, not seasonally adjusted, 
Canada, 2004 to 2007 


Annual Annual average percentage change 
average 
2007 2007 2006 2005 2004 
2002=100 percent 

All-items q1425 73 2.0 yi 1.8 
Food 111.8 Date 2.3 22 Zot 
Shelter stone) 3.4 3.6 Be 25 
Household operations, furnishings and equipment 103.2 1.0 0.5 0.5 0.5 
Clothing and footwear 95.7 -0.1 -1.8 -0.4 -0.2 
Transportation iva 1.6 2.9 4.0 2.4 
Health and personal care 107.3 a fe) Ae: 1.8 1.4 
Recreation, education and reading 101.8 her -0.2 -0.3 0.3 
Alcoholic beverages and tobacco products 125.5 Sal 22 27 5.4 
Goods 108.0 0.8 1.2 2.3 cae 
Durable goods 94.7 -1.6 -0.7 -0.6 -1.7 
Semi-durable goods 96.0 -0.2 -1.5 -0.5 -0.4 
Non-durable goods 118.4 2.2 2.9 4.4 aE 
Services 114.8 oe) Za7 dep a 22 
All-items excluding food 111.4 2.0 2.0 Wis 127, 
All-items excluding food and energy 109.0 2.0 19 1.3 1.4 
All-items excluding energy 109.5 Pe| altars Lo 1.4 
Energy 135:9 2:3 Set 9.6 6.8 


Note(s): See "Data quality, concepts and methodology - Explanatory notes for tables" section. 
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Table 8-2 
Annual average’ percentage changes for the Consumer Price Index — All-items, not seasonally adjusted, Canada, 
provinces, urban centers, 2004 to 2007 


Annual Annual average percentage change 
everoes Eats wie ees. ee Se ee 
2007 2007 2006 2005 2004 
2002=100 percent 

Canada ui is st ZZ 2.0 22 1.8 
Newfoundland and Labrador qiacles AS 1.8 Zh 1.8 
Prince Edward Island 113.6 1.8 Zt =o 22 
Nova Scotia 112.5 1.9 2.0 2.8 1.8 
New Brunswick Aitities 1.9 en 2.4 Jes. 
Quebec 110.4 1.6 RE 2 2.0 
Ontario 110.8 1.8 1.8 2.2 1.9 
Manitoba 110.9 2.0 2.0 Poet 2.0 
Saskatchewan Wis 2.8 Zul Zee Pap 
Alberta 117.9 5.0 3.9 2:4 1.4 
British Columbia 110.0 1a) ghey 2.0 2.0 
Whitehorse, Yukon Territory 109;5 25 1.4 Pape 1.1 
Yellowknife, Northwest Territories 110.8 2.9 1.4 2:5 AS 
Iqaluit, Nunavut 107.9 See ae (er 1.0 
St. John’s, Newfoundland and Labrador 110.7 Ws ten 2.6 1.8 
Charlottetown and Summerside, Prince Edward Island 113.2 2.0 Zags) 2.9 Pay 
Halifax, Nova Scotia 112.0 2.0 2.0 25 ee 
Saint John, New Brunswick T1iteZ 1.8 aA 2.4 die: 
Québec, Quebec 110.1 33 4:7 PRS: 1.9 
Montréal, Quebec 110.3 1.6 1.8 22 2.0 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 110.7 1.9 ies Paws 20) 
Toronto, Ontario 110.5 1.9 1.6 1.9 ee 
Thunder Bay, Ontario 108.1 1 1.4 1.6 1.4 
Winnipeg, Manitoba 110.8 Pad 129 Zab 1.9 
Regina, Saskatchewan ila faye 2.6 2.0 2.1 Higpe 
Saskatoon, Saskatchewan LitZor 3.4 Pes Ze 2.1 
Edmonton, Alberta 117.4 4.8 ool Z1 1.0 
Calgary, Alberta 118.0 or 46 2.0 tsi 
Vancouver, British Columbia 110.2 2.0 1.9 1.9 2.0 
Victoria, British Columbia 109.8 deZ a IP Ze ZS 


Note(s): See "Data quality, concepts and methodology - Explanatory notes for tables" section. 
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Table 9-1 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Newfoundland and Labrador 


CANSIM Indexes Percentage change 
vector March 2008 from 
RAMP eE March February March February March 
2008 2008 2007 2008 2007 
2002=100 

All-items (v41691244) 112.9 112.4 110.8 0.4 1:9 
Special aggregates 

All-items excluding food (v41691368) 11323 112.6 111.0 0.6 ean 

All-items excluding food and energy (v41691369) 107.4 107.4 106.6 0.0 0.8 

All-items excluding energy (v41691374) 108.2 108.2 1072 0.0 0.9 

All-items excluding gasoline (v41693247) 110.9 110.6 109.3 0.3 16 

Energy 1 (v41691375) 151.0 145.9 138.9 30 8.7 

All-items (1992=100) (v41713404) 132.4 131.8 129.9 0.5 1.9 

Food (v41691245) 19453 14155 109.7 -0.2 45 

Food purchased from stores (v41691246) 111.0 111.4 110.0 -0.4 0.9 

Meat 2 (v41691247) 108.9 110.5 108.1 -1.4 0.7 

Dairy products 2 (v41691257) 120.9 124.2 117.4 -0.2 3.0 

Bakery and cereal products (excluding infant food) 2 (v41691262) 134.0 129.3 119.4 3.6 eZ 

Fresh fruit 2 (v41691266) 98.0 100.7 106.5 -2.7 -8.0 

Fresh vegetables 2 (v41691269) 79.7 84.1 89.0 -5.2 -10.4 
Food purchased from restaurants (v41691276) tS 112.9 109.6 0.5 3.6 
Shelter (v41691277) 125.8 124.0 117.5 1.5 rea 
Rented accommodation (v41691278) 105.0 104.9 103.8 0.1 42 
Owned accommodation (v41691280) 119.8 118.8 1dAgS 0.8 74 

Replacement cost (v41691281) 139.2 135.6 123.8 Par 12.4 

Homeowners’ home and mortgage insurance (v41691283) 128.1 128.1 Aid ified 0.0 9.4 

Homeowners’ maintenance and repairs (v41691284) 109.5 110.0 11334 -0.5 -3.2 
Water, fuel and electricity (v41691285) 148.4 144.1 136.3 3.0 8.9 

Electricity (v41691286) 125.0 125.0 124.9 0.0 0.1 

Natural gas : ; : : 

Fuel oil and other fuels (v41691288) 213.8 194.2 164.5 10.1 30.0 
Household operations, furnishings and equipment (v41691289) 100.4 100.7 101.4 -0.3 -1.0 
Household operations (v41691290) 103.7 104.4 104.5 -0.7 -0.8 

Telephone services (v41691292) 100.3 100.3 99.4 0.0 0.9 

Internet access services (v41693217) 108.4 108.4 106.6 0.0 Lil 
Household furnishings and equipment (v41691297) 94.5 94.1 95:9 0.4 =1:5 
Clothing and footwear (v41691304) 101.1 102.9 100.0 -1.7 1.1 

Women’s clothing (v41691306) 102.1 107.3 100.8 -4.8 453 

Men’s clothing (v41691307) 98.6 97.1 98.2 1.5 0.4 
Footwear (v41691309) 100.4 102.0 99.3 -1.6 414 
Transportation (v41691312) 118.5 117.6 118.5 0.8 0.0 
Private transportation (v41691313) ihe 118.1 (hikehs} 0.8 -0.2 

Purchase and leasing of passenger vehicles (v41691315) 95.4 96.5 103.1 “1.1 -7.5 

Gasoline (v41691318) 154.9 148.8 142.0 4.1 9.1 

Passenger vehicle insurance premiums 3 (v41691321) 121.6 121.6 119.3 0.0 1:9 
Public transportation (v41691323) flats) 110.5 108.8 0.9 25 
Health and personal care (v41691328) 104.6 104.4 103.3 0.2 1.3 
Health care (v41691329) 106.6 105.3 105.1 1.2 1.4 
Personal care (v41691335) 103.1 104.0 101.9 -0.9 12 
Recreation, education and reading (v41691338) 99.4 98.5 98.9 0.9 0.5 
Recreation (v41691339) 99.3 98.2 98.7 14 0.6 
Education and reading (v41691347) 100.9 100.8 100.6 0.1 0.3 
Alcoholic beverages and tobacco products (v41691351) 129.6 129.5 128.6 0.1 0.8 
Alcoholic beverages (v41691352) 114.2 114.5 114.2 -0.3 0.0 
Tobacco products and smokers’ supplies (v41691358) 142.5 142.0 140.4 0.4 1:5 


a a se Tg AR ee an a a a a ee a a Se Ke a 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Statistics Canada — Catalogue no. 62-001-X 33 


The Consumer Price Index — March 2008 


Table 9-2 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Prince Edward Island 


CANSIM Indexes Percentage change 
vector March 2008 from 
csi seal March February March February March 
2008 2008 2007 2008 2007 
2002=100 
All-items (v41691379) 115.8 114.6 113.3 1.0 22 
Special aggregates 
All-items excluding food (v41691502) 115.9 114.5 likSess 1.2 259 
All-items excluding food and energy (v41691503) 108.4 107.8 107.8 0.6 0.6 
All-items excluding energy (v41691508) 109.8 109.2 109.0 0.5 0.7 
All-items excluding gasoline (v41693249) 113.4 2-5 Tide 0.8 2.1 
Energy 1 (v41691509) 167.1 160.6 150.3 4.0 4) 
All-items (1992=100) (v41713406) 136.2 134.9 133.4 1.0 7 | 
Food (v41691380) 115.3 114.9 113.6 0.3 4:5 
Food purchased from stores (v41691381) AG.2 115.8 Ua kee 0.3 0.9 
Meat 2 (v41691382) 114.0 Aen AZ .o aleve 1.3 
Dairy products 2 (v41691392) 124.3 123.8 2de 0.4 20 
Bakery and cereal products (excluding infant food) 2 (v41691397) 134.0 128.9 118.8 4.0 2.8 
Fresh fruit 2 (v41691401) 91.4 98.6 105.5 -7.3 -13.4 
Fresh vegetables 2 (v41691404) 100.9 109.1 1 -7.5 -10.8 
Food purchased from restaurants (v41691411) 112.0 TAS 108.3 0.4 3.4 
Shelter (v41691412) 126.2 124.6 118.0 1.3 6.9 
Rented accommodation (v41691413) 106.9 106.8 106.2 0.1 0.7 
Owned accommodation (v41691415) se) 114.4 ale Fee 0.1 oat 
Replacement cost (v41691416) 114.2 114.2 112.1 0.0 1.9 
Homeowners’ home and mortgage insurance (v41691418) 121.4 121.4 121.2 0.0 0.2 
Homeowners’ maintenance and repairs (v41691419) 110.1 110.8 111.0 -0.6 -0.8 
Water, fuel and electricity (v41691420) 169.9 163.2 143.2 4.1 18.6 
Electricity (v41691421) 130.0 129.0 119.1 0.8 32 
Natural gas ; ; : ' ; , 
Fuel oil and other fuels (v41691423) Pats: 198.9 166.6 6.8 27.6 
Household operations, furnishings and equipment (v41691424) 105.5 104.7 104.5 0.8 1.0 
Household operations (v41691425) 109.6 109.7 108.9 -0.1 0.6 
Telephone services (v41691427) 99.9 99.9 99.1 0.0 0.8 
Internet access services (v41693218) 102.7 102.7 100.4 0.0 PR, 
Household furnishings and equipment (v41691432) 97.0 94.5 95.4 2.6 Wet 
Clothing and footwear (v41691439) 102.1 99.0 102.9 3.1 -0.8 
Women's clothing (v41691441) 103.7 101.8 103.1 1.9 0.6 
Men's clothing (v41691442) 97.0 95.4 100.8 terd -3.8 
Footwear (v41691444) 101.0 94.0 102.2 7.4 -1.2 
Transportation (v41691447) 119.6 118.2 119.8 12 -0.2 
Private transportation (v41691448) 120.0 118.6 120.4 We -0.3 
Purchase and leasing of passenger vehicles (v41691450) 95.3 96.1 102.0 -0.8 -6.6 
Gasoline (v41691453) 163.8 157.6 slay fas) 3.9 4.0 
Passenger vehicle insurance premiums 3 (v41691456) 118.5 118.5 $15.2 0.0 2.9 
Public transportation (v41691458) qin eotess 112.6 fila lec 0.8 2.0 
Health and personal care (v41691462) 106.1 105.1 104.0 1.0 2.0 
Health care (v41691463) 106.2 104.9 105.1 TZ 1.0 
Personal care (v41691469) 106.0 105.2 102.6 0.8 mo Br. 
Recreation, education and reading (v41691472) 102.9 102.1 102.4 0.8 0.5 
Recreation (v41691473) 97.4 96.6 95.4 0.8 754 
Education and reading (v41691481) 117.4 116.6 121.4 0.7 -3.3 
Alcoholic beverages and tobacco products (v41691485) 134.1 134.3 135.5 -0.1 -1.0 
Alcoholic beverages (v41691486) 111.9 112.0 Tike -0.1 0.6 
Tobacco products and smokers’ supplies (v41691492) 142.8 143.0 145.3 -0.1 -1.7 


—_—_—_—_— eer ————— eee 


Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables" section. 
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The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Nova Scotia 


eee 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691513) 


(v41691637) 
(v41691638) 
(v41691643) 
(v41693251) 
(v41691644) 


(v41713408) 


(v41691514) 
(v41691515) 
(v41691516) 
(v41691526) 
(v41691531) 
(v41691535) 
(v41691538) 
(v41691545) 
(v41691546) 
(v41691547) 
(v41691549) 
(v41691550) 
(v41691552) 
(v41691553) 
(v41691554) 
(v41691555) 


(v41691557) 


(v41691558) 
(v41691559) 
(v41691561) 
(v41693219) 
(v41691566) 


(v41691573) 
(v41691575) 
(v41691576) 
(v41691578) 


(v41691581) 
(v41691582) 
v41691584) 
v41691587) 
v41691590) 
v41691592) 


(v41691597) 
(v41691598) 
(v41691604) 


(v41691607) 
(v41691608) 
(v41691616) 


(v41691620) 
(v41691621) 
(v41691627) 


ee 


Indexes Percentage change 
March 2008 from 
March February March February March 
2008 2008 2007 2008 2007 
2002=100 

114.5 113.9 111.9 0.5 2:3 
114.3 (ates AFT1S 0.7 2 
109.1 108.8 107.7 0.3 ses 
11023 110.2 108.9 0.1 tes 
ties slag? 110.2 0.3 2.1 
qOdne 146.7 137.0 3.4 10.7 
1 he? 136.5 134.0 0.5 2.4 
115.8 116.2 114.5 -0.3 14 
lig boys: 115.8 114.2 -0.4 1.0 
144 TAZ 109.8 -1.4 12 
123.0 122.9 120.5 0.1 Zz 
130.0 126.8 119.8 25 8.5 

oom 99.5 106.5 -0.4 -6.9 

O27 98.6 103.5 -6.6 -11.0 
sla ee) Aire 115.4 -0.2 1.8 
123:3 122°5 114.6 0.7 7.6 
104.6 104.5 103.9 0.1 0.7 
119.9 119.7 12a 0.2 7.0 
A27e7 I2TET 114.8 0.0 A1s2 
144.9 144.9 131.7 0.0 10.0 
109.5 109.5 109.2 0.0 0.3 
146.3 143.6 128.2 1.9 14.1 
1S eA (likes 109.1 0.0 3.7 
197.3 189.4 153.7 4.2 28.4 
105.1 104.6 104.0 0.5 14 
107.9 107.9 107.4 0.0 0.5 
101.2 101.2 99.8 0.0 1.4 

99°3 97.9 97.8 1.4 1.5 

99.4 97.8 97.0 1.6 2.5 

99.1 97.3 99:3 1.8 -0.2 
105.5 104.0 103.9 1.4 gies: 

94.3 91.4 94.4 32 -0.1 

95.5 94.7 97.4 0.8 -2.0 
115.9 114.6 ik bewre 1.1 0.2 
116.2 114.8 116.1 gle 0.1 

94.4 95.3 shea erg -0.9 -7.2 
oie 149.9 146.8 4.9 7.1 
103.6 103.6 102.1 0.0 1.5 
TZer 111.9 111.0 0.7 5 
107.7 107.2 106.4 0.5 a2 
110.9 110.4 109.3 0.5 “5 
104.7 104.3 103.8 0.4 0.9 
104.9 104.5 104.4 0.4 0.5 

99.4 99.3 97.8 0.1 1.6 
119.7 118.7 122.9 0.8 -2.6 
138.5 137.9 134.6 0.4 2.9 
115:3 1152 1low 0.1 1.9 
152.0 157.0 146.9 0.7 35 


ee ee ee ee ee ee ee SS 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 9-4 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — New Brunswick 


CANSIM Indexes Percentage change 
vector March 2008 from 
number March February March February March 
2008 2008 2007 2008 2007 
2002=100 
All-items (v41691648) a is Pe ba a 110.7 0.4 ii 
Special aggregates 
All-items excluding food (v41691772) italaler/ 110.9 110.0 0.7 hers, 
All-items excluding food and energy (v41691773) 106.4 106.3 106.4 0.1 0.0 
All-items excluding energy (v41691778) 107.9 108.0 107.8 -0.1 0.1 
All-items excluding gasoline (v41693253) 110.1 109.9 109.2 0.2 0.8 
Energy 1 (v41691779) 146.7 141.3 133.4 3.8 10.0 
All-items (1992=100) (v41713410) 133.0 132.4 131.2 0.5 1.4 
Food (v41691649) 114.6 115.6 114.0 -0.9 0.5 
Food purchased from stores (v41691650) 114.6 116.1 114.7 iro -0.1 
Meat 2 (v41691651) nine) den 111.1 -1.0 -0.1 
Dairy products 2 (v41691661) 121.0 120.6 11953 OR 1.4 
Bakery and cereal products (excluding infant food) 2 (v41691666) 134.0 129.7 120.7 30 11.0 
Fresh fruit 2 (v41691670) 94.5 100.6 102.4 -6.1 -7.7 
Fresh vegetables 2 (v41691673) 94.6 101.6 108.4 -6.9 -12.7 
Food purchased from restaurants (v41691680) 114.9 114.8 1123 0.1 2.1 
Shelter (v41691681) 120.1 119.2 114.7 0.8 4.7 
Rented accommodation (v41691682) 105.6 105.3 104.6 0.3 1.0 
Owned accommodation (v41691684) dean 113.9 110.6 -0.2 2.8 
Replacement cost (v41691685) 1goco 114.0 TAZ6 -0.4 0.8 
Homeowners’ home and mortgage insurance (v41691687) 129.3 131.8 130.4 -1.9 -0.8 
Homeowners’ maintenance and repairs (v41691688) 111.0 111.0 111.0 0.0 0.0 
Water, fuel and electricity (v41691689) 143.1 139.6 129.8 ZS 10.2 
Electricity (v41691690) 127.9 127.9 Wee 0.0 56 
Natural gas : : “ ; : 
Fuel oil and other fuels (v41691692) 211.6 18953 162.1 11.8 30.5 
Household operations, furnishings and equipment (v41691693) 102.6 102.8 102.3 -0.2 0.3 
Household operations (v41691694) 109.3 109.3 108.0 0.0 Ae 
Telephone services (v41691696) 102.5 102.5 101.1 0.0 1.4 
Internet access services (v41693220) 105.3 105.2 100.5 0.1 4.8 
Household furnishings and equipment (v41691701) 90.3 90.8 91.6 -0.6 -1.4 
Clothing and footwear (v41691708) 95.9 94.9 98.3 at -2.4 
Women's clothing (v41691710) 94.7 94.2 102.8 0.5 -7.9 
Men's clothing (v41691711) 94.7 92.0 93.2 2.9 1.6 
Footwear (v41691713) 92.1 92.5 95.4 -0.4 -3.5 
Transportation (v41691716) 114.4 113.1 114.5 1.1 -0.1 
Private transportation (v41691717) 114.5 13:2 114.8 ed -0.3 
Purchase and leasing of passenger vehicles (v41691719) 9255 93.5 101.8 -1.1 -9.1 
Gasoline (v41691722) 150.5 143.3 137.6 5.0 9.4 
Passenger vehicle insurance premiums 3 (v41691725) 107.1 107.7 103.6 -0.6 3.4 
Public transportation (v41691727) 113.9 i fil 111.9 0.7 1.8 
Health and personal care (v41691732) 102.5 102.3 102.9 0.2 -0.4 
Health care (v41691733) 106.6 105.9 105.7 0.7 0.9 
Personal care (v41691739) 98.5 99.0 100.4 -0.5 -1.9 
Recreation, education and reading (v41691742) 105.6 104.6 104.0 1.0 1.5 
Recreation (v41691743) 99.3 98.2 98.0 4:1 1.3 
Education and reading (v41691751) 125.4 124.9 122.8 0.4 24 
Alcoholic beverages and tobacco products (v41691755) 128.5 12a 125.1 0.6 230 
Alcoholic beverages (v41691756) 116.5 113.9 113.0 2.3 a4 
Tobacco products and smokers’ supplies (v41691762) 134.3 $2072 130.7 -0.7 2.8 


er a ee ee ee SS FE ee Se 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-5 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Quebec 


5 


CANSIM Indexes Percentage change 
vector March 2008 from 
sal March February March February March 
2008 2008 2007 2008 2007 
2002=100 
All-items (v41691783) 111.7 111.4 110.4 0.3 12 
Special aggregates 
All-items excluding food (v41691908) biter? 110.7 109.6 0.5 165 
All-items excluding food and energy (v41691909) 107.7 107.5 107.1 0.2 0.6 
All-items excluding energy (v41691914) 109.0 108.9 108.5 0.1 0.5 
All-items excluding gasoline (v41693255) 109.7 109.5 108.9 0.2 0.7 
Energy 1 (v41691915) 142.5 139.8 1262 139 7.8 
All-items (1992=100) (v41713412) 129.1 128.7 127.5 0.3 the: 
Food (v41691784) 114.3 114.6 114.2 -0.3 0.1 
Food purchased from stores (v41691785) 114.2 114.6 114.3 -0.3 -0.1 
Meat 2 (v41691786) 114.9 114.1 113.9 0.7 0.9 
Dairy products 2 (v41691796) 123.6 122.1 120.3 1-2 P24 
Bakery and cereal products (excluding infant food) 2 (v41691801) (WAS) TE 128.4 118.9 1.0 9.1 
Fresh fruit 2 (v41691805) 90.3 92.7 99.1 -2.6 -8.9 
Fresh vegetables 2 (v41691808) 95a 103.2 117.6 -7.8 -19.1 
Food purchased from restaurants (v41691815) 114.8 114.7 i) (koh) 0.1 0.8 
Shelter (v41691816) 118.2 a Peer 113.9 0.4 3.8 
Rented accommodation (v41691817) 106.8 106.8 105.7 0.0 1.0 
Owned accommodation (v41691819) 121.9 2A 116.7 0.2 4.5 
Replacement cost (v41691820) 133826 132.9 129:1 0.5 3.5 
Homeowners’ home and mortgage insurance (v41691822) 143.7 143.7 140.2 0.0 25 
Homeowners’ maintenance and repairs (v41691823) 109.0 110.9 IZ -1.7 -2.9 
Water, fuel and electricity (v41691824) 124.2 122.0 elie 1.8 NM 
Electricity (v41691825) 109.8 109.8 109.2 0.0 0.5 
Natural gas (v41691827) ie 114.1 113.9 3.0 32 
Fuel oil and other fuels (v41691828) 235.6 214.2 172.0 10.0 37.0 
Household operations, furnishings and equipment (v41691829) 104.4 104.4 103.0 0.0 1.4 
Household operations (v41691830) 108.4 108.3 104.7 0.1 3:5 
Telephone services (v41691832) 107.3 107.3 101.1 0.0 6.1 
Internet access services (v41693221) 97.6 97.2 97.1 0.4 0.5 
Household furnishings and equipment (v41691837) O77 S729 99.8 -0.2 -2.1 
Clothing and footwear (v41691844) 94.8 91.6 97.0 3:5 -2.3 
Women’s clothing (v41691846) OFA 86.7 95.1 5.1 -4.2 
Men’s clothing (v41691847) 92.7 91.5 94.9 1.3 -2.3 
Footwear (v41691849) 99.6 94.0 100.2 6.0 -0.6 
Transportation (v41691852) 19S 118.7 Lit IFA 0.3 1.2 
Private transportation (v41691853) Or 118.6 Laay 0.4 12 
Purchase and leasing of passenger vehicles (v41691855) 95.0 96.0 101.4 -1.0 -6.3 
Gasoline (v41691858) 160.5 157.3 146.5 2.0 9.6 
Passenger vehicle insurance premiums 3 (v41691861) 1339:5 137.8 132.9 fer 5.0 
Public transportation (v41691863) 120.8 120.1 119.1 0.6 1.4 
Health and personal care (v41691868) 107.4 107.3 107.0 0.1 0.4 
Health care (v41691869) 108.8 108.9 107.9 -0.1 0.8 
Personal care (v41691875) 106.0 105.6 106.0 0.4 0.0 
Recreation, education and reading (v41691878) 94.8 95.1 95.5 -0.3 -0.7 
Recreation (v41691879) 90.9 91:3 92.5 -0.4 -1.7 
Education and reading (v41691887) Ted 110.9 107.6 0.1 3.2 
Alcoholic beverages and tobacco products (v41691891) 122.4 123.0 121.3 -0.5 0.9 
Alcoholic beverages (v41691892) 109.3 110.4 108.9 -1.0 0.4 
Tobacco products and smokers’ supplies (v41691898) 13233 132.1 129.9 0.2 1.8 


ee a a ne a i er es I a a 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-6 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Ontario 


CANSIM Indexes Percentage change 
vector March 2008 from 
RURTDSE March February March February March 
2008 2008 2007 2008 2007 
2002=100 
All-items (v41691919) 4191.7 111.4 110.8 0.3 0.8 
Special aggregates 
All-items excluding food (v41692044) PhS Vi 110.5 0.4 0.9 
All-items excluding food and energy (v41692045) 109.2 109.0 108.3 0.2 0.8 
All-items excluding energy (v41692050) 109.8 109.7 109.0 0.1 0.7 
All-items excluding gasoline (v41693257) 110.1 109.9 109.3 0.2 0.7 
Energy 4 (v41692051) 140.4 137.8 WS fae! 1.9 2.0 
All-items (1992=100) (v41713415) 134.2 133.8 133.0 0.3 0.9 
Food (v41691920) 112.8 113.0 T1233 -0.2 0.4 
Food purchased from stores (v41691921) TAA 111.9 111.8 -0.1 0.0 
Meat 2 (v41691922) HIS Tse 110.9 -0.7 1S 
Dairy products 2 (v41691932) 128.3 127.6 123.8 0.5 3.6 
Bakery and cereal products (excluding infant food) 2 (v41691937) Tine) 126.5 115.8 0.8 10.1 
Fresh fruit 2 (v41691941) 86.9 87.5 99.4 -0.7 -12.6 
Fresh vegetables 2 (v41691944) 83.0 84.0 104.3 -1.2 -20.4 
Food purchased from restaurants (v41691951) 115.0 tas 113.4 -0.3 1.4 
Shelter (v41691952) 116.3 115.9 113.3 0.3 2.6 
Rented accommodation (v41691953) 106.1 106.1 105.1 0.0 1.0 
Owned accommodation (v41691955) 119.5 119.1 115.4 CS 36 
Replacement cost (v41691956) ated 130.3 126.2 0.6 3.9 
Homeowners’ home and mortgage insurance (v41691958) 145.3 145.3 143.9 0.0 1.0 
Homeowners’ maintenance and repairs (v41691959) 108.5 108.5 Vez 0.0 -2.4 
Water, fuel and electricity (v41691960) 127.9 127.1 126.6 0.6 pil, 
Electricity 3 (v41691961) 110.5 110.5 115.8 0.0 -4.6 
Natural gas (v41691963) 115.6 115.6 113.6 0.0 1.8 
Fuel oil and other fuels (v41691964) 221.6 204.2 ee 8.5 25.1 
Household operations, furnishings and equipment (v41691965) 104.6 104.9 103.4 -0.3 Pr. 
Household operations (v41691966) 110.2 110.6 107.1 -0.4 2.9 
Telephone services (v41691968) a fs ae PUES 102.7 0.0 8.6 
Internet access services (v41693222) 95.3 96.7 96.9 -1.4 -1.7 
Household furnishings and equipment (v41691973) 95.2 95.2 97.2 0.0 -2.1 
Clothing and footwear (v41691980) 93.7 92:5 95.4 fs -1.8 
Women's clothing (v41691982) 91.1 90.7 96.6 0.4 -5.7 
Men's clothing (v41691983) 91.6 90.0 92.4 1.8 -0.9 
Footwear (v41691985) 90.2 85.9 91.7 5.0 -1.6 
Transportation (v41691988) 117.6 AATet 118.7 0.4 -0.9 
Private transportation (v41691989) TES 117.4 119.6 0.4 -1.4 
Purchase and leasing of passenger vehicles (v41691991) 94.0 94.8 10135 -0.8 -7.4 
Gasoline (v41691994) 156.6 152.2 149.5 2.9 47 
Passenger vehicle insurance premiums 4 (v41691997) 133 1373 134.6 0.0 2.0 
Public transportation (v41691999) 114.3 11325 110.4 0.7 3.5 
Health and personal care (v41692004) 109.0 108.5 105.8 0.5 3.0 
Heaith care (v41692005) 114.1 113.4 Te 0.6 Zn 
Personal care (v41692011) 104.7 104.4 100.7 0.3 4.0 
Recreation, education and reading (v41692014) 100.8 100.2 100.3 0.6 0.5 
Recreation (v41692015) 95.4 94.3 95.6 E2 -0.2 
Education and reading (v41692023) 114.9 T1SiS: VA -0.5 ZO 
Alcoholic beverages and tobacco products (v41692027) 130.2 130.8 128.7 -0.5 12 
Alcoholic beverages (v41692028) 110.0 1453 109.4 -1.2 0.5 
Tobacco products and smokers’ supplies (v41692034) 150.1 149.6 147.1 0.3 2.0 


_— eee 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-7 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Manitoba 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692055) 


(v41692180) 
(v41692181) 
(v41692186) 
(v41693259) 
(v41692187) 


(v41713419) 


(v41692056) 
(v41692057) 
(v41692058) 
(v41692068) 
(v41692073) 
(v41692077) 
(v41692080) 
(v41692087) 


(v41692088) 
(v41692089) 
(v41692091) 
(v41692092) 
(v41692094) 
(v41692095) 
(v41692096) 
(v41692097) 
(v41692099) 
(v41692100) 


(v41692101) 
(v41692102) 
(v41692104) 
(v41693223) 
(v41692109) 


(v41692116) 
(v41692118) 
(v41692119) 
(v41692121) 


(v41692124) 
(v41692125) 
(v41692127) 
(v41692130) 
(v41692133) 
(v41692135) 


(v41692140) 
(v41692141) 
(v41692147) 


(v41692150) 
(v41692151) 
(v41692159) 


(v41692163) 
(v41692164) 
(v41692170) 


Indexes Percentage change 
March 2008 from 
March February March February March 
2008 2008 2007 2008 2007 
2002=100 

111.8 a bil ie 110.4 0.5 1.3 
111.6 110.9 109.9 0.6 15 
108.4 108.0 107.6 0.4 0.7 
109.2 108.9 108.6 0.3 0.6 
109.6 109.2 108.9 0.4 0.6 
141.6 137.9 131.8 or 7.4 
137.6 136.9 135.9 0.5 1.3 
112.6 112.4 112.8 0.2 -0.2 
110.0 109.9 in) 0.1 -1.6 
105.9 103.4 109.0 2.4 -2.8 
116.0 118.3 114.3 -1.9 jis: 
126.6 126.1 120.9 0.4 4.7 

87.8 86.4 99.8 1.6 -12.0 

90.5 93:3 111.9 -3.0 -19.1 
118.3 118.0 114.4 0.3 3.4 
118.2 117.9 113.9 0.3 3.8 
109.5 109.3 107.6 0.2 1.8 
121.2 120.9 (itera 0.2 5:3 
142.0 141.8 132.7 0.1 7.0 
148.5 148.5 139.8 0.0 6.2 
105.9 106.0 1192 -0.1 -4.8 
116.8 116.5 WISE TA 0.3 1.0 
106.9 106.9 107.8 0.0 -0.8 
119.7 119.7 VN 0.0 alee 
Zien 197.2 171.6 10.3 26.7 
104.1 104.0 103.3 0.1 0.8 
107.0 107.5 105.6 -0.5 193 
10nd 101.1 98.8 0.0 Fak 
100.6 101.5 98.1 -0.9 Fake 

98.7 97.7 98.9 1.0 -0.2 

96.7 95.8 98.8 0.9 -2.1 

93.8 88.4 98.5 6.1 -4.8 

93.7 97.5 94.6 -3.9 -1.0 

94.5 95.2 94.8 -0.7 -0.3 
116.8 115.3 115.3 i3 1.3 
Gli 115.5 Ageey 1.4 pe 

95.5 96.5 103.3 -1.0 7.6 
168.1 160.8 148.0 4.5 13.6 
104.5 101.8 101.8 27 ar 
Apes Ales 110% 0.9 2.7 
107.0 107.2 106.2 -0.2 0.8 
110.5 110.4 108.1 0.1 22 
103.6 104.1 104.3 -0.5 -0.7 
102.3 101.3 101.9 1.0 0.4 

aoe 98.3 99.5 1.4 0.2 
ils Wee 111.8 110.2 -0.3 12 
125.3 124.9 124.5 0.3 0.6 
113.8 112.9 TAZ 0.8 12 
134.3 134.3 133.9 0.0 0.3 


Se ee ea ee een 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 9-8 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Saskatchewan 


CANSIM Indexes Percentage change 
vector March 2008 from 
nuRnen March February March February March 
2008 2008 2007 2008 2007 
2002=100 
All-items (v41692191) 114.5 113.6 111.0 0.8 4374 
Special aggregates 
All-items excluding food (v41692316) 115.0 114.0 110.9 0.9 Se 
All-items excluding food and energy (v41692317) A222 Tides 108.4 0.6 25 
All-items excluding energy (v41692322) 2a Aes 109.0 0.5 2.8 
All-items excluding gasoline (v41693261) Wes 111.9 109.7 0.5 2.6 
Energy 1 (v41692323) 136.7 132.9 129.8 2.9 Erg 
All-items (1992=100) (v41713421) 141.6 140.5 13753 0.8 3.1 
Food (v41692192) 111.8 111.4 4125 0.4 0.3 
Food purchased from stores (v41692193) 108.9 108.7 110.5 0.2 -1.4 
Meat 2 (v41692194) 106.2 103.8 107.4 PAs, -1.1 
Dairy products 2 (v41692204) 116.2 116.4 114.1 -0.2 1.8 
Bakery and cereal products (excluding infant food) 2 (v41692209) 122.0 AZ2Aet 115.9 Os 523 
Fresh fruit 2 (v41692213) 91.8 94.6 110.8 -3.0 -17.1 
Fresh vegetables 2 (v41692216) 103.1 102.8 118.4 0.3 -12.9 
Food purchased from restaurants (v41692223) 1 PZ q) 7A T1Si6 0.5 3.6 
Shelter (v41692224) 132.4 130.5 118.1 1S 12.1 
Rented accommodation (v41692225) 110.6 110.2 105.4 0.4 4.9 
Owned accommodation (v41692227) 143.7 140.7 119.5 ut 20.3 
Replacement cost (v41692228) 208.0 196.2 141.8 6.0 46.7 
Homeowners’ home and mortgage insurance (v41692230) 224.2 222.1 1553 0.9 44.4 
Homeowners’ maintenance and repairs (v41692231) 109.4 109.6 Adis -0.2 -1.7 
Water, fuel and electricity (v41692232) 122.8 122.4 28.5 0.3 -0.6 
Electricity (v41692233) qhaltsits; ilies) 116.6 0.0 -0.9 
Natural gas (v41692235) 114.5 114.5 120.7 0.0 ome | 
Fuel oil and other fuels (v41692236) 209.4 19ES 170.0 9.5 252 
Household operations, furnishings and equipment (v41692237) 101.7 101.6 100.7 0.1 1.0 
Household operations (v41692238) 104.9 105.0 10337 -0.1 de2 
Telephone services (v41692240) 96.3 96.3 95.1 0.0 fies: 
Internet access services (v41693224) 96.5 99.6 95.5 -3.1 1.0 
Household furnishings and equipment (v41692245) 95.4 95.0 94.8 0.4 0.6 
Clothing and footwear (v41692252) 97.5 97.4 97.3 0.1 0.2 
Women’s clothing (v41692254) 96.9 94.0 100.0 ai -3.1 
Men's clothing (v41692255) 89.5 91.5 89.0 =a 0.6 
Footwear (v41692257) 96.7 98.6 96.7 -1.9 0.0 
Transportation (v41692260) 114.3 113.1 115.6 1:1 -1.1 
Private transportation (v41692261) 114.3 113.0 115.9 12 -1.4 
Purchase and leasing of passenger vehicles (v41692263) 95.4 96.4 103.2 -1.0 -7.6 
Gasoline (v41692266) 157.8 149.7 139.4 5.4 13.2 
Passenger vehicle insurance premiums 3 (v41692269) 109.2 109.2 123.8 0.0 -11.8 
Public transportation (v41692271) 114.7 1 he B7 aN AI ees 0.9 2.9 
Health and personal care (v41692276) 105.6 105.0 104.0 0.6 1.5 
Health care (v41692277) 108.0 107.4 107.0 0.6 0.9 
Personal care (v41692283) 102.8 1022 100.5 0.6 px 
Recreation, education and reading (v41692286) 102.8 102.1 102.4 0.7 0.4 
Recreation (v41692287) 98.7 97.8 98.2 0.9 0.5 
Education and reading (v41692295) 116.3 116.1 116.4 0.2 -0.1 
Alcoholic beverages and tobacco products (v41692299) 130.3 129:3 124.8 0.8 4.4 
Alcoholic beverages (v41692300) 117.6 116.2 113.6 hee 25 
Tobacco products and smokers’ supplies (v41692306) 138.7 138.2 131.8 0.4 52 


ee 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-9 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Alberta 


CANSIM Indexes Percentage change 
vector March 2008 from 
Jib March February March February March 
2008 2008 2007 2008 2007 
2002=100 
All-items (v41692327) 119.8 119.0 116.4 0.7 2.9 
Special aggregates 

All-items excluding food (v41692451) 121.4 120.4 117.4 0.8 3.4 
All-items excluding food and energy (v41692452) 117.4 116.9 114.1 0.4 2.9 
All-items excluding energy (v41692457) 116.3 116.0 113.6 O33 2.4 
All-items excluding gasoline (v41693263) 118.2 117.6 diaz 0.5 2.6 
Energy 1 (v41692458) 162.6 155.2 149.8 4.8 8.5 
All-items (1992=100) (v41713424) 148.8 147.7 144.5 0.7 3.0 
Food (v41692328) 111.6 111.6 111.4 0.0 0.2 
Food purchased from stores (v41692329) 109.4 109.4 110.7 0.0 -1.2 
Meat 2 (v41692330) 104.1 105.1 108.7 -1.0 -4.2 
Dairy products 2 (v41692340) 118.2 118.8 116.6 -0.5 1.4 
Bakery and cereal products (excluding infant food) 2 (v41692345) Zon 122.6 116.3 2.0 7.6 
Fresh fruit 2 (v41692349) 89.4 86.8 100.3 3.0 -10.9 
Fresh vegetables 2 (v41692352) 87.7 90.9 104.6 -3.5 -16.2 
Food purchased from restaurants (v41692359) 116.2 116.9 112.8 0.2 3.0 
Shelter (v41692360) 147.9 146.4 135.8 1.0 8.9 
Rented accommodation (v41692361) 117.8 Aide 110.2 0.5 6.9 
Owned accommodation (v41692363) 154.2 153.8 140.1 0.3 10.1 
Replacement cost (v41692364) 196.1 LOT 185.9 -0.8 5.5 
Homeowners’ home and mortgage insurance (v41692366) 206.5 205.6 192.2 0.4 7.4 
Homeowners’ maintenance and repairs (v41692367) 10S: 108.6 110.6 -1.0 -2.8 
Water, fuel and electricity (v41692368) 156.9 150.9 147.4 4.0 6.4 
Electricity (v41692369) 117.9 119.2 111.9 =a hal 5.4 
Natural gas (v41692371) 219.6 195.0 209.5 12.6 48 

Fuel oil and other fuels : ; ; : 
Household operations, furnishings and equipment (v41692372) 104.2 103.9 103.7 0.3 0.5 
Household operations (v41692373) 109.8 109.7 107.4 0.1 2:2 
Telephone services (v41692375) 101.6 101.6 101.7 0.0 -0.1 
Internet access services (v41693225) O7eZ O7e2 96.2 0.0 1.0 
Household furnishings and equipment (v41692380) 95.1 94.6 97.6 0.5 -2.6 
Clothing and footwear (v41692387) 99.4 96.3 101.8 312 -2.4 
Women’s clothing (v41692389) W749 90.9 100.7 Cah -2.8 
Men's clothing (v41692390) 96.0 94.6 98.3 155 -2.3 
Footwear (v41692392) 99.1 98.0 100.9 ten -1.8 
Transportation (v41692395) 119.6 118.6 119.0 0.8 0.5 
Private transportation (v41692396) 120.0 119.0 qilelss 0.8 0.4 
Purchase and leasing of passenger vehicles (v41692398) 90.6 91.5 98.1 -1.0 -7.6 
Gasoline (v41692401) 164.9 157.4 147.6 4.8 4.7 
Passenger vehicle insurance premiums 3 (v41692404) 142.1 142.0 140.1 0.1 1.4 
Public transportation (v41692406) ddeo: 114.5 113.2 0.9 2.0 
Health and personal care (v41692411) 109.2 109.5 107.2 -0.3 1.9 
Health care (v41692412) 1UPASTE 111.9 108.9 0.7 35 
Personal care (v41692418) 105.7 107.1 105.6 =a (arc 0.1 
Recreation, education and reading (v41692421) 103.4 102.7 102.2 0.7 1.2 
Recreation (v41692422) 99.7 98.8 98.9 0.9 0.8 
Education and reading (v41692430) 116.9 Wa 113.9 -0.2 2.6 
Alcoholic beverages and tobacco products (v41692434) 126.9 127.1 119.7 -0.2 6.0 
Alcoholic beverages (v41692435) 114.3 114.4 109.8 -0.1 4.1 
Tobacco products and smokers’ supplies (v41692441) qlee 137.6 1272 -0.2 7.9 


a ee re ee Oe 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-10 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — British Columbia 


CANSIM Indexes Percentage change 
vector March 2008 from 
number March February March February March 
2008 2008 2007 2008 2007 
2002=100 
All-items (v41692462) 110.8 110.3 109.5 0.5 1.2 
Special aggregates 
All-items excluding food (v41692587) 111.0 110.4 109.6 04 13 
All-items excluding food and energy (v41692588) 108.6 108.3 107.6 03 0.9 
All-items excluding energy (v41692593) 108.8 108.6 107.9 0.2 0.8 
All-items excluding gasoline (v41693265) 109.0 108.8 108.2 0.2 0.7 
Energy 1 (v41692594) 138.0 132.5 1 (e257 4.2 S972 
All-items (1992=100) (v41713427) 130.6 130.0 129.1 0.5 4:2 
Food (v41692463) 109.7 110.0 109.2 -0.3 0.5 
Food purchased from stores (v41692464) 107.7 108.2 108.5 -0.5 -0.7 
Meat 2 (v41692465) 107.0 WOT 108.3 -0.3 -1.2 
Dairy products 2 (v41692475) 115.4 AADaf ta2-5 -0.3 2.6 
Bakery and cereal products (excluding infant food) 2 (v41692480) 120.6 120.1 41391 0.4 6.6 
Fresh fruit 2 (v41692484) 92.0 96.5 104.3 -47 -11.8 
Fresh vegetables 2 (v41692487) 94.8 96.2 107.5 -1.5 -11.8 
Food purchased from restaurants (v41692494) Liteer hitsi5 110.6 0.2 2.8 
Shelter (v41692495) 4143.1 112.9 110.2 0.2 2.6 
Rented accommodation (v41692496) 105.5 105.3 103.4 0.2 2.0 
Owned accommodation (v41692498) 1153 ioe 111.6 0.1 335 
Replacement cost (v41692499) 128.8 128.8 126.7 0.0 ak 
Homeowners’ home and mortgage insurance (v41692501) 147.0 148.3 142.7 -0.9 3.0 
Homeowners’ maintenance and repairs (v41692502) 105.9 107.4 ATA:2 -1.4 4.8 
Water, fuel and electricity (v41692503) 117.0 116.3 116.3 0.6 0.6 
Electricity (v41692504) 108.6 108.6 108.8 0.0 -0.2 
Natural gas (v41692506) 116.9 116.9 119.7 0.0 -2.3 
Fuel oil and other fuels (v41692507) 213.6 193.6 Vit 10.3 24.8 
Household operations, furnishings and equipment (v41692508) 102.5 102.5 103.0 0.0 -0.5 
Household operations (v41692509) 106.7 106.8 105.6 -0.1 1.0 
Telephone services (v41692511) 102.2 102.2 101.6 0.0 0.6 
Internet access services (v41693226) 95.8 95.8 95.6 0.0 0.2 
Household furnishings and equipment (v41692516) 94.9 94.7 98.2 0.2 -3.4 
Clothing and footwear (v41692523) 101.1 99:4 100.9 2.0 0.2 
Women's clothing (v41692525) 98.4 93.9 100.7 48 -2.3 
Men's clothing (v41692526) 97.3 96.3 95.9 Tip) ifs 
Footwear (v41692528) 100.3 101.3 102.9 -1.0 -2.5 
Transportation (v41692531) 117A 115.5 115.5 1.4 1.4 
Private transportation (v41692532) sa ees 115.9 116.3 1.4 1.0 
Purchase and leasing of passenger vehicles (v41692534) 94.3 95.2 101.1 -0.9 -6.7 
Gasoline (v41692537) 162.9 153.0 148.9 6.5 9.4 
Passenger vehicle insurance premiums 3 (v41692540) 120.7 120.7 UN ee 0.0 2.9 
Public transportation (v41692542) 114.0 sR Sig 110.1 0.8 3.5 
Health and personal care (v41692547) 107.3 107.0 108.1 0.3 -0.7 
Health care (v41692548) 111.8 1112 110.2 0.5 1.5 
Personal care (v41692554) 102.0 102.1 105.8 -0.1 -3.6 
Recreation, education and reading (v41692557) 108.2 107.4 107.3 0.7 0.8 
Recreation (v41692558) 97.2 96.5 96.7 0.7 0.5 
Education and reading (v41692566) 143.5 142.8 141.2 0.5 1.6 
Alcoholic beverages and tobacco products (v41692570) 120.7 120.1 118.2 05 2A 
Alcoholic beverages (v41692571) 112.0 114 109.7 0.8 24 
Tobacco products and smokers’ supplies (v41692577) 130.3 130.2 127.6 0.1 21 


nnn esr st 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-11 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Whitehorse* 


CANSIM Indexes Percentage change 
vector March 2008 from 
Soil March February March February March 
2008 2008 2007 2008 2007 
2002=100 
All-items (v41692598) 111.0 110.1 108.0 0.8 2.8 
Special aggregates 
All-items excluding food (v41692711) 111.4 110.5 108.0 0.8 34 
All-items excluding food and energy (v41692712) 106.8 106.2 105.4 0.6 y he 
All-items excluding energy (v41692717) 107.3 106.7 105.9 0.6 1 
All-items excluding gasoline (v41693267) 109.7 108.9 107.3 0.7 ZZ, 
Energy 1 (v41692718) 149.1 145.1 127.8 2.8 16.7 
All-items (1992=100) (v41713430) 130.6 129.6 127.0 0.8 2.8 
Food (v41692599) 109.3 108.5 108.2 0.7 1.0 
Food purchased from stores (v41692600) 106.7 105.5 105.7 141 0.9 
Meat 2 (v41692601) 103.0 104.1 103.8 -1.1 -0.8 
Dairy products 2 (v41692611) 116.4 113.9 114.1 2.2 20 
Bakery and cereal products (excluding infant food) 2 (v41692616) 110.3 110.4 107.1 -0.1 3.0 
Fresh fruit 2 (v41692620) 92.7 98.7 99.8 -6.1 -7.1 
Fresh vegetables 2 (v41692623) 95.3 90.5 98.4 Bs -3.2 
Food purchased from restaurants (v41692630) 115.4. 115.4 114.0 0.0 12 
Shelter (v41692631) 125.6 124.3 115.7 1.0 8.6 
Rented accommodation ; : : : 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance F 
Homeowners’ maintenance and repairs : , . , : : 
Water, fuel and electricity (v41692632) 149.8 145.4 129.9 3.0 15es 
Electricity (v41692633) 114.4 114.4 97.2 0.0 47.7 
Natural gas : é ; : : 
Fuel oil and other fuels (v41692635) 204.7 192.0 176.0 6.6 16.3 
Household operations, furnishings and equipment (v41692636) 100.7 100.3 99.8 0.4 0.9 
Household operations (v41692637) 105.3 105.2 103.8 0.1 1.4 
Telephone services (v41692639) 99.1 99.1 100.0 0.0 -0.9 
Internet access services (v41693227) 100.5 100.5 101.4 0.0 -0.9 
Household furnishings and equipment (v41692644) 93.0 92.2 93.6 0.9 -0.6 
Clothing and footwear (v41692651) 100.6 97.6 100.0 34 0.6 
Women's clothing (v41692653) 96.3 100.4 96.4 -4.4 -0.1 
Men’s clothing (v41692654) 99.7 101.2 99.1 -1.5 0.6 
Footwear (v41692656) 104.8 84.2 103.1 24.5 1.6 
Transportation (v41692659) 415.7 115.3 113.7 0.3 1.8 
Private transportation (v41692660) 116.9 116.6 114.9 0.3 V7 
Purchase and leasing of passenger vehicles (v41692662) 96.8 97.6 104.0 -0.8 -6.9 
Gasoline (v41692665) 143.8 141.0 123.8 2.0 16.2 
Passenger vehicle insurance premiums 3 (v41692668) 144.1 142.3 141.3 123 2.0 
Public transportation (v41692670) 110.0 108.7 107.6 12 a2 
Health and personal care (v41692675) 106.8 107.3 107.8 -0.5 -0.9 
Health care (v41692676) 110.5 110.5 108.3 0.0 2.0 
Personal care (v41692682) 102.0 103.1 106.9 -1.1 4.6 
Recreation, education and reading (v41692685) 93.9 92.9 94.6 1.1 -0.7 
Recreation (v41692686) 90.7 89.7 91.6 1.1 1.0 
Education and reading (v41692693) 109.4 108.9 108.6 0.5 0.7 
Alcoholic beverages and tobacco products (v41692695) 117.6 117.6 Pe i 0.0 -0.1 
Alcoholic beverages (v41692696) 106.4 106.3 109.0 0.1 24 
Tobacco products and smokers’ supplies (v41692702) 129.0 129.0 125.6 0.0 2H 


a 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
* Yukon Territory 
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Table 9-12 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Yellowknife* 


CANSIM Indexes Percentage change 
vector March 2008 from 
humber March February March February March 
2008 2008 2007 2008 2007 
2002=100 
All-items (v41692722) 113:3 41253 109.8 0.9 gz 
Special aggregates 
All-items excluding food (v41692835) 114.4 112.9 109.8 ee 4.2 
All-items excluding food and energy (v41692836) 109.1 108.3 107.4 0.7 1.6 
All-items excluding energy (v41692841) 108.8 108.4 107.8 0.4 0.9 
All-items excluding gasoline (v41693269) Wii 2s3 slat ¥¢ 109.2 0.5 2.8 
Energy 1 (v41692842) 163.6 156.7 134.1 4.4 22.0 
All-items (1992=100) (v41713431) 131.8 130.7 T2767 0.8 oi 
Food (v41692723) 107.6 109.1 109.7 -1.4 -1.9 
Food purchased from stores (v41692724) 105.1 107.4 109.1 -2.1 -3.7 
Meat 2 (v41692725) 105.5 107.8 109.2 -2.1 -3.4 
Dairy products 2 (v41692735) 107.6 107.6 108.7 0.0 -1.0 
Bakery and cereal products (excluding infant food) 2 (v41692740) 110.6 109.7 110.5 0.8 0.1 
Fresh fruit 2 (v41692744) 94.1 106.8 105.6 -11.9 -10.9 
Fresh vegetables 2 (v41692747) 100.2 103-7 122.8 -3.4 -18.4 
Food purchased from restaurants (v41692754) 113.9 1iSZ TAO 0.6 2.6 
Shelter 3 (v41692755) PSics 130.0 119.1 1.0 10.2 
Rented accommodation ; ; ; : 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance G 
Homeowners’ maintenance and repairs : : , , : : 
Water, fuel and electricity (v41692756) 165.3 161.1 131.6 2.6 25.6 
Electricity (v41692757) 134.1 134.1 108.6 0.0 2o5 
Natural gas ; : : : : : 
Fuel oil and other fuels (v41692759) 250.7 238.9 189.5 4.9 32.3 
Household operations, furnishings and equipment (v41692760) 102.3 101.7 103.8 0.6 -1.4 
Household operations (v41692761) 107.8 107.3 107.7 0.5 Oe 
Telephone services (v41692763) 99.3 99.3 100.2 0.0 -0.9 
Internet access services (v41693228) Teo TKS F22 0.0 -1.0 
Household furnishings and equipment (v41692768) 90.3 89.4 95.0 1.0 -4.9 
Clothing and footwear (v41692775) 96.3 o1CS 95.7 5.5 0.6 
Women’s clothing (v41692777) 90.8 81.3 91.8 ir -1.1 
Men's clothing (v41692778) 101.0 98.8 100.8 22 0.2 
Footwear (v41692780) 90.4 85.6 88.5 5.5 oat 
Transportation (v41692783) 107.4 105.4 106.5 1.9 0.8 
Private transportation (v41692784) 106.6 104.3 106.0 22 0.6 
Purchase and leasing of passenger vehicles (v41692786) 86.4 87.2 94.6 -0.9 -8.7 
Gasoline (v41692789) 142.4 132.9 127.9 Pal i iy ee: 
Passenger vehicle insurance premiums 4 (v41692792) 129.4 129.4 127.4 0.0 1.8 
Public transportation (v41692794) 112.9 {herd 110.3 y 4 2.4 
Health and personal care (v41692799) 105.0 103.9 103.6 tA 1.4 
Health care (v41692800) 109.8 109.9 106.6 -0.1 3.0 
Personal care (v41692806) 101.7 99.7 101.8 2.0 -0.1 
Recreation, education and reading (v41692809) 99.6 99.2 99.5 0.4 0.1 
Recreation (v41692810) 97.4 97.2 97.6 2 -0.2 
Education and reading (v41692817) 111.4 109.0 109.3 a. 1.9 
Alcoholic beverages and tobacco products (v41692819) 130.4 130.5 128.1 -0.1 1.8 
Alcoholic beverages (v41692820) 127.4 127.4 124.3 0.0 20 
Tobacco products and smokers’ supplies (v41692826) 132.4 132.4 131.1 0.0 1.0 


__lC-srRnk—_e_ 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
“ Northwest Territories 
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Table 10 
The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 2 


average 

TT 

2002=100 
Newfoundland and Labrador (v41691244) 
2003 102510273 10335 5 1032, 103:0" 102-6". 103:3 103.0' 4035 1026 14040. 1026 102.9 
2004 103.1 103.0 103.4 103.7 104.8 105.1 105.7 105.4 105.6 105.9 106.2 105.8 104.8 
2005 105.7 106.2 106.6 107.55 107.5 107.6 107.9 108.0 109.6 108.2 108.3 107.9 107.6 
2006 108.4 1084 108.7 1096 1106 1104 1105 110.9 109.7 108.9 109.1 109.3 109.5 
2007 TOSS 11081 OS eeiiele = 11 eae eto” AAG del © Ade” ATS 446 Seis 111.1 
2008 V9! A2e4 1A2eG) ad = ms 8 * A ae ee cA " 
Prince Edward Island (v41691379) 
2003 101.9 103.1 104.1 1046 103.6 103.2 103.4 103.2 103.8 103.7 104.1 103.6 103;5 
2004 103.5 104.0 104.7 105.3 105.6 106.2 105.9 105.8 106.4 106.7 108.2 107.4 105.8 
2005 106.5 106.7 107.6 108.6 109.1 1089 109.0 109.3 111.8 111.5 110.7 110.0 109.1 
2006 DOS A NOLGs SOA 2 tls mlid’2ess 6412.5 2.8) 444 6rd dk? ddided ed dio 111.6 
2007 ESE Ace Ae eommaltoa mee at2e ele 1420 MiniSOne 1 14eOpe qi | (ideo mee ar, 113.6 
2008 jays apa etrey gully ce! a se & Me i e a 2 Bs 4 
Nova Scotia (v41691513) 
2003 10257103285 104-58 103A 10341 1032, 103.5) 403:6 103:6. 108-1. 103:3° 10381 103.4 
2004 103.2 103.7 104.4 1044 1052 1056 105.8 105.7 105.9 106.2 106.7 106.4 105.3 
2005 106.1 106.4 107.1 107.6 107.8 107.7 108.1 1088 110.4 109.8 109.1 109.3 108.2 
2006 109325 1109105 109'CmeAEO. dt ed OP ed 1ieo sia 11OGn dO 1410/4 SA To 110.4 
2007 AVON AO} dome dni2 Ose Sal etl SOL milo O mae | lm 2tOr ude: 6: “dices mead s:6 1125 
2008 1413:5) 11329" 14e5 a3 %3 §e es 3, F a os a i 
New Brunswick (v41691648) 
2003 1OS.25 d0407 104535 10327 103105 108100 1038.459103:5. 1037 1030) 103.0) 102:9 103.4 
2004 1OS.3o 108:3, (O42 A041 105s 05:3" 105: 2105.2, 105108055" 10610) 4705:6 104.9 
2005 105.6 105.9 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 108.3 107.4 
2006 108.8 108.7 109.1 110.0 110.1 110.0 109.7 110.0 108.8 107.8 108.4 109.1 109.2 
2007 NOOk2" 109'6r” {Osan AAG ee 2 aes AAZIONe Adie tS) Fa S Ties 
2008 idileza edd lieve tila % “ ss s Fe é re e = 4 
Quebec (v41691783) 
2003 10250 103e1n 10 323eesl02 40 1102:4. 102355 102 Au 025.5 102.3) 1024. 1027 1027 102.5 
2004 103:21103:6) “103:9)1038:3" 1104.8" 10478" 104.6 104.5" 104.77°905:3: 105.5 ~105.2 104.5 
2005 105333) 105:6" 106A 0G “106.57 5106:8" 107.00 0r.4 10854541077 1075 e1074 106.9 
2006 108.1 108.0 108.4 109.1 109.3 109.1 1092 109.2 1084 1084 108.6 108.7 108.7 
2007 103:8° 1096" THO 4s AO 1111 aMOl7, 110.6 sano: VOSA e105, O88 9d14 110.4 
2008 Fal (eCOs © sib Ritlezse oa Pb. 77 e = 3 a st _ . : : 


Ontario (v41691919) 
2003 101.9 102.7 102.8 101.8 102.2 102.3 102.5 103.0 103.2 102.9 103.1 103.4 102.7 


2004 103.4 103.6 104.0 104.1 105.0 104.8 1049 104.7 1048 105.0 1054 105.3 104.6 
2005 105.1. 1105:8 1064.5 106:5= 106:6 106.8 ~106:99 107-5 108-2 107.7 107.5 ~107.6 106.9 
2006 108.2 107.9 108.8 109.1 109.5 109.3 109.0 109.1 108.5 108.4 1086 108.8 108.8 
2007 1086 109.7 1OsSeiiit ss AIAG ete se a S= Ta OM AOS tt 2 dd 1.4 110.8 
2008 T10:9) wallets dnllieg _ x : & rm a . 7 be 3 
Manitoba (v41692055) 

2003 101-be 102.08 102-25 1019) 101.76 AOS 105 101.8 1023 1O0r 101s 102.0 101.8 
2004 102.0 101.9 102.4 102.7 104.1 104.4 104.3 104.3 104.1 104.5 105.2 105.5 103.8 
2005 105.0 105.2 105.6 106.3 106.5 106.7 107.0 107.4 107.8 107.5 107.3 106.9 106.6 
2006 107.4 107.2 107.6 108.5 109.2 109.3 109.7 109.7 108.8 108.9 109.0 108.7 108.7 
2007 109 s109;4- ATOM eIOO PH 7: elides “WIZ 2 111.8 ot eO* 11038 do 110.9 
2008 Tit OLS lee diddies a - Bi e ie z ve 

Saskatchewan (v41692191) 

2003 101.5 102.0 102.5 101.9 102.2 102.1 1022 102.5 102.8 102.4 102.8 102.7 102.3 
2004 102.8 1029 103.1 103.8 104.9 105.0 105.2 104.7 104.9 105.5 106.1 105.8 104.6 
2005 105.6 105.8 106.4 107.1 106.5 106.8 107.1 107.4 108.0 107.5 107.4 107.3 106.9 
2006 107.9 107.9 108.2 109.2 109.6 109.6 109.8 1104 109.3 109.1 1088 108.9 109.1 
2007 109.5° 1099) T1100 tits. F126 stisit 1163) 41844 484 4330 113 94228 112.2 
2008 113.0) 1136 14s is i . ; 
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Table 10 — continued 


The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 2 


average 
2002=100 

Alberta (v41692327) 
2003 103.5 103.8 104.9 104.9 104.2 104.7 104.3 104.2 104.8 104.3 104.7 104.6 104.4 
2004 104.6 104.6 104.9 105.2 106.1 107.1 106.4 106.2 106.3 106.0 106.7 106.4 105.9 
2005 106.4, 1062 106.9; 707.6) 107.4 107.8) 108.7 108:7 1100 “109.7 109.6 109.0 108.1 
2006 DOM tOS es VO sa ite 22oe toe 1s “113.9 T14et AtS.0) Tie ida 112.3 
2007 1146 1150) TAG AS 117.55 117.8 18:8, 1191 A19S) 11948 118.6 IWS e1TeS 117.9 
2008 118.8 119.0 119.8 ip ee “ as “ i cs x ~ Ae 
British Columbia (v41692462) 
2003 TON; 4101-5 102235 910271), 10241, 2302.0. .102:2 102.6 1029 1024 1025" 102.6 102.2 
2004 102.5 102.9 103.2 103.9 104.7 1049 104.7 104.7 104.8 104.8 105.0 104.8 104.2 
2005 104.8: 9105.0))5105,3) =106;0) -106:3° 106.4. 106:6 106.8 10723 107.1 1071 , 1067 106.3 
2006 106:6 106.7, 107.2 107.8 1087 108.7 108.8 109.10 108.4 108.3 108.7 108.8 108.1 
2007 109:0) 10919) 09:5. e1O9:9) 110.5) “F10:s) D108 1104 tTHOiS2 9170.0 110m eS 110s 110.0 
2008 109.9 110.3 110.8 2 e = i? - = a ms e - 
Whitehorse, Yukon Territory (v41692598) 
2003 10127ee 10255 0216 1022. 0101: Beet 1h9 102.4. 102.3 102201016 107.05 10151 101.9 
2004 10721 35101-45> 101;959102.2, 103.3) 103:6 103:5 103:1 103.4 103.5 104.6. 104.0 103.0 
2005 103.1 103.3 103.9 104.4 104.9 105.3 1054 105.7 106.8 106.8 107.1 106.3 105.3 
2006 106.4 105.9 105.9 106.9 107.5 107.9 107.5 107.7 107.2 106.3 106.3 106.3 106.8 
2007 107.0 107-3) 108:0, 1087 109:5 .109;7- 110:7 110.5 110.8 110:4 110.7 110;6 109.5 
2008 110.4 110.1 111.0 - S 6 b: ‘ 5 n 7 Z ad 
Yellowknife, Northwest Territories (v41692722) 
2003 110225 1025 ed 025/ 1 0S.02 1 O25/ sen O2 Sen 02:2 1020 107.6 10d-s 1020) 10a:2 102.3 
2004 JOSS; 102,85 103.25 0103:355104.0) 04:36 104:3 1037 1037 103.8." 104.0 105.0 103.8 
2005 104.66 104.8 104.9 105.2 106.1 1064 1064 106.3 107.0 107.5 107.8 107.8 106.2 
2006 107-4 107.3, 107.0; 107-9) 108.0) 107.7, 107.8 108.0 107.8 107 107.6 1084 Ot 
2007 10895 OSS e10S:88 MAO i Asee Ope diidcos tid kG eo deitet) ATOLo es ite 110.8 
2008 alah ecie siaVach ala estes Fg 4 us 2 Be i 4 o £ va 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 
2003 99:95 9978) 3100 0eee 99:95 1004 a1 00:2 1007 100.3 1008. 1005 100%. 1005 100.2 
2004 100.0 99.9 100.2 100.8 101.4 101.8 101.8 101.4 101.6 101.2 101.8 102.2 101.2 
2005 102,0 101s 101 See dO2 i O20. 99103:0) 103.0) 03:4. 103.8. 1033 103-8. 103.6 102.9 
2006 103.5 103.7 103.7 104.5 104.8 105.1 104.8 1044 105.0 104.2 105.2 105.7 104.6 
2007 106.4 106.5 106.7 107.7 108.0 108.0 108.9 108.9 109.1 108.1 108.2 108.7 107.9 
2008 108.2 108.4 108.2 “ by Ss ¥ sa a x " = é 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 11 


The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


St. John’s, Newfoundland and Labrador 


All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Charlottetown and Summerside, Prince Edward Island 


All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Halifax, Nova Scotia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Saint John, New Brunswick 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Québec, Quebec 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Montréal, Quebec 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Ottawa-Gatineau, Ontario part, Ontario/Quebec 3 


All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Toronto, Ontario 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


CANSIM 
vector 
number 


(v41692846) 
(v41692847) 
(v41692848) 
(v41692849) 
(v41692850) 
(v41713405) 


(v41692852) 
(v41692853) 
(v41692854) 
(v41692855) 
(v41692856) 
(v41713407) 


(v41692858) 
(v41692859) 
(v41692860) 
(v41692861) 
(v41692862) 
(v41713409) 


(v41692864) 
(v41692865) 
(v41692866) 
(v41692867) 
(v41692868) 
(v41713411) 


(v41692870) 
(v41692871) 
(v41692872) 
(v41692873) 
(v41692874) 
(v41713413) 


(v41692876) 
(v41692877) 
(v41692878) 
(v41692879) 
(v41692880) 
(v41713414) 


(v41692882) 
(v41692883) 
(v41692884) 
(v41692885) 
(v41692886) 
(v41713416) 


(v41692888) 
(v41692889) 
(v41692890) 
(v41692891) 
(v41692892) 
(v41713417) 


The Consumer Price Index — March 2008 
aes lssasssnansnnssnssissssssesssssisesnssnsnssnassesscastnisnernseeiinnessnessssemeeuseemec enemies 


Indexes Percentage change 
March 2008 from 
March February March February March 
2008 2008 2007 2008 2007 
2002=100 

112.5 4412,1 110.3 0.4 2.0 
122.6 12103 g15:4 lad 6.5 
104.5 104.5 103.6 0.0 0.9 
119.3 118.3 iiaez 0.8 1.3 
146.6 143.1 135.6 2.4 8.1 
132.1 131.6 129.4 0.4 2A 
115.3 114.2 112.8 1.0 2.2 
123:2 121.8 115.8 hee 6.4 
107.4 107.4 106.7 0.0 0.7 
lbtaye' 115.1 111.6 0.2 3.3 
168.6 162.0 142.2 44 18.6 
135.1 133.8 132.1 1.0 2. 
113.9 113.4 111.4 0.4 2.2 
120.0 119.6 113.0 0.3 6.2 
105.3 105.2 104.5 0.1 0.8 
AS7/ 119.4 a2 0.3 6.7 
140.3 138.9 126.3 1.0 ditch 
135.6 135.0 132.6 0.4 23 
a22 111.6 110.6 0.5 1.4 
120.5 TSS 115.0 0.8 4.8 
106.4 105.9 104.5 0.5 1.8 
116.0 116.1 112.6 -0.1 3.0 
145.9 141.5 131.8 cou 10.7 
132.6 132.0 130.8 0.5 1.4 
AWAES. Ades 110.1 0.2 1.1 
116.5 116.3 112.6 0.2 ow 
108.2 108.1 106.6 0.1 1.5 
119.7 119.6 114.5 0.1 4.5 
119.8 118.7 115.4 0.9 3.8 
129.3 129.0 127.9 0.2 4 
401-5 111.3 110.3 0.2 qo 
117.8 117.4 114.0 0.3 Bis 
107.9 107.8 106.6 0.1 132 
122.2 121.9 117.3 0.2 4.2 
122.4 120.4 116.6 eh, 5.0 
129.0 128.7 127.6 0.2 Mich 
111.3 111.0 110.7 0.3 0.5 
116.7 116.2 114.5 0.4 1.9 
105.2 105.1 103.9 0.1 1.3 
12133 120.6 118.0 0.6 2.8 
12534 124.8 125.0 0.2 0.1 
135.6 135.2 134.9 0.3 0.5 
1115 al igen 110.3 0.2 aos 
115i 1152 112.1 0.3 3.0 
106.7 106.7 105.6 0.0 1.0 
118.2 117.9 113.8 0.3 3.9 
q25:1 124.9 122.3 0.2 Za 
134.4 134.1 133.0 0.2 1.1 


ee 
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Table 11 — continued 


The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


CANSIM Indexes Percentage change 
vector March 2008 from 
number March February March February March 
2008 2008 2007 2008 2007 
2002=100 
Thunder Bay, Ontario 
All-items (v41692894) 108.7 108.4 108.3 0.3 0.4 
Shelter (v41692895) 104.4 104.1 103.3 0.3 1.1 
Rented accommodation (v41692896) 102.8 102.8 101.7 0.0 se 
Owned accommodation (v41692897) 102.3 102.1 101.2 0.2 a4 
Water, fuel and electricity (v41692898) 125.2 124.5 123.6 0.6 ibs 
All-items (1992=100) (v41713418) 129.6 129.3 129.1 0.2 0.4 
Winnipeg, Manitoba 
All-items (v41692900) cals b7¢ avi 110.3 0.5 I 
Shelter (v41692901) Vier 117.4 MES 0.3 a 
Rented accommodation (v41692902) 110.4 110.3 108.6 0.1 1 
Owned accommodation (v41692903) 120.3 119.9 114.2 0.3 ia 
Water, fuel and electricity (v41692904) 116.6 116.4 115.6 0.2 0.9 
All-items (1992=100) (v41713420) 1Sier 136.9 136.0 0.6 ye 
Regina, Saskatchewan 
All-items (v41692906) 113.6 1207 111.0 0.8 2.3 
Shelter (v41692907) 127.4 4 WASLT 117.6 1.4 8.3 
Rented accommodation (v41692908) 109.9 109.2 105.3 0.6 44 
Owned accommodation (v41692909) 136.9 134.0 121.0 Pap 13:1 
Water, fuel and electricity (v41692910) 118.0 117.9 118.8 0.1 -0.7 
All-items (1992=100) (v41713422) 141.6 140.4 138.2 0.9 25 
Saskatoon, Saskatchewan 
All-items (v41692912) 116.0 115.0 110.7 0.9 4.8 
Shelter (v41692913) 136.4 134.6 116.6 1d 17.0 
Rented accommodation (v41692914) 11323 112.8 105.2 0.4 Ter 
Owned accommodation (v41692915) 146.5 143.8 116.0 1.9 26.3 
Water, fuel and electricity (v41692916) 126.7 126.7 128.5 0.0 -1.4 
All-items (1992=100) (v41713423) 142.7 141.6 136.3 0.8 4.7 
Edmonton, Alberta 
All-items (v41692918) 119.5 118.7 115.7 0.7 = 8 
Shelter (v41692919) 146.8 145.5 122.7 0.9 10.6 
Rented accommodation (v41692920) 121.0 119.7 109.7 AeA 10.3 
Owned accommodation (v41692921) 147.8 147.6 fo2:2 0.1 11.8 
Water, fuel and electricity (v41692922) Wee 168.8 161.5 2.9 7.6 
All-items (1992=100) (v41713425) 145.6 144.7 141.0 0.6 ses 
Calgary, Alberta 
All-items (v41692924) 120.0 1794 116.7 0.8 2.8 
Shelter (v41692925) 146.6 145.1 135.8 1.0 8.0 
Rented accommodation (v41692926) 116.0 115.8 110.1 0.2 5.4 
Owned accommodation (v41692927) TSA 156.7 144.7 0.3 8.6 
Water, fuel and electricity (v41692928) 141.2 134.4 oar 3 a 6.4 
All-items (1992=100) (v41713426) 151.0 149.9 146.8 0.7 2.9 
Vancouver, British Columbia 
All-items (v41692930) 111-2 110.7 109.6 0.5 ge 
Shelter (v41692931) 114.2 114.2 110.5 0.0 Seat 
Rented accommodation (v41692932) 105.8 105.6 103.7 0.2 2.0 
Owned accommodation (v41692933) 118.2 118.2 112.6 0.0 5.0 
Water, fuel and electricity (v41692934) 112.8 ati 114.2 0.1 -1.2 
All-items (1992=100) (v41713428) 132.0 131.4 130.0 0.5 15 
Victoria, British Columbia 
All-items (v41692936) 110.4 109.8 109.7 0.5 0.6 
Shelter (v41692937) 111.9 111.6 110.8 0.3 1.0 
Rented accommodation (v41692938) 106.2 105.9 104.1 0.3 2.0 
Owned accommodation (v41692939) 1417 111.6 111.4 0.1 0.3 
Water, fuel and electricity (v41692940) 126.8 124.9 121.0 ies 48 
All-items (1992=100) (v41713429) 129.6 129.0 128.8 0.5 0.6 


__ P.O 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Ce ee A Se LE eS ee ee 
48 Statistics Canada — Catalogue no. 62-001-X 


The Consumer Price Index — March 2008 
tc ats essence nelesasemnteneammametmannamamaenenammmnaenanaiaaans 


Table 12 
The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


3 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual ? 


average 
2002=100 
St. John’s, Newfoundland and Labrador (v41692846) 
2003 102/07 102.2, 103:4. 103.1, 402.9 402.5 103.2 102.9 103.4 4026 103.41 102.5 102.8 
2004 103.1 102.9 103.3 103.6 104.6 104.9 105.5 105.2 105.3 105.7 105.9 105.6 104.6 
2005 105.4 105.9 106.3 107.1 107.2 107.3 107.6 107.7 109.2 107.8 107.9 107.6 107.3 
2006 108.0 108.0 108.2 109.2 110.1 109.9 110.0 110.4 109.3 108.5 108.7 108.8 109.1 
2007 10927 109:5. 2 11032 OG. AOL9e dd 114 410-7 AT0:7 111004443. 1aaS 110.7 
2008 1116" WAZ = 112:5 » % = $ Ke = Z. fe _ 
Charlottetown and Summerside, Prince Edward Island 
(v41692852) 
2003 AOA Te, MO2Z8e 5103.70 4104-1. 10353. 02:9 9103.2) 103:0 1035 7103.4 4103.8 103.4 103.2 
2004 103.2 103.8 104.4 104.9 105.2 105.7 105.5 105.5 106.0 106.2 107.6 106.9 105.4 
2005 106.1 106.3 107.1 108.0 108.4 108.3 108.4 108.7 110.9 110.7 110.0 109.3 108.5 
2006 OSS AT OH22* (OS Geil 4s adn ition Tides: htt dd 110A to tae 111.0 
2007 VO dideos HiZ CS edison tao aoe etic’? Wiss) 443: 113:8> 41400 4714S Moz 
2008 Hoe 4241523 2 a * : - be % "3 = . 
Halifax, Nova Scotia (v41692858) 
2003 102-06 HOS oanL04 Osmo 28 aOS:0. 03:06 103: 3503-4 10354 24103-1033 108m 103.2 
2004 103.1 103.5 104.2 104.2 105.0 105.3 105.5 105.5 105.6 105.9 106.4 106.0 105.0 
2005 105.7 105.9 106.6 107.0 107.2 107.1 107.4 108.2 109.6 109.1 108.5 108.6 107.6 
2006 108:6 108-3" 108:99 10:2. 105. 41053-1105 410:7 110:0)°109:7 110.0 109.7 109.8 
2007 109 AOS indo id 1i25e dd 4126412 det) daca 112.0 
2008 112.9 113.4 113.9 de ms we “a : & fs " ss < 
Saint John, New Brunswick (v41692864) 
2003 1036 403:8 d041, 03:5, J102:9" 102.9 103:3 1034 403:6> 103338" 103.2 103o 103.4 
2004 1034s 103,9e 04:25 M0415 OD. 1. AOS.2 105.2 105:4 105:1 105.5 106.0 105-6 104.9 
2005 105.5 105.8 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 108.3 107.4 
2006 108.8 108.7 109.2 110.1 110.1 110.0 109.8 110.0 108.9 107.9 108.4 109.0 109.2 
2007 1092. 109K “110:Ceeddde2- Vite TZ 1iZa a4 120A aS TH 1112 
2008 Titec. Adee 11222 zs c. E BA . uJ 4 é F bs 
Québec, Quebec (v41692870) 
2003 101,95 10305 103:2) 4102:3: 102:4. 402:3° 102-4 10216 1024" 102.5 102.8. 102.8 102.6 
2004 103.3 103.7 103.9 103.8 104.9 104.9 104.7 104.6 104.8 105.3 105.5 105.1 104.5 
2005 105.3 105.6 106.4 106.3 106.5 106.9 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.2 108.0 108.4 109.1 109.3 109.1 109.2 109.2 108.4 108.2 108.4 108.4 108.7 
2007 1085: A092. 1101) ANOS TOs 1104  110.45109:8. 110.2. 110.2 4405 1108 110.1 
2008 OG Adel iediides = x as A ss “3 Ms . 7 : 
Montréal, Quebec (v41692876) 
2003 101.8 102.9 103.0 102.2 102.3 102.1 102.3 102.4 102.3 102.3 102.6 102.6 102.4 
2004 1031, 103.55 103.7. 103.7. 104.55 104.6 1044 104.4 104.7 105.3 105.3 105.1 104.4 
2005 LOS te OS-As 10628 HO6.2n tOb4. 060.7 106:8° 107.3 108-2 107.5 1075 107-3 106.7 
2006 107.9 107.9 108.2 108.9 109.0 108.8 108.9 108.9 108.4 108.6 108.7 108.6 108.6 
2007 108.7 109.5 110.3 110.5 110.8 110.5 110.5 110.0 110.4 110.4 110.7 111.0 110.3 
2008 POs Ades s Adds * f e = 2 x :: Mg 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 
(v41692882) 4 

2003 101.8: 102%78 4028 4015 1402/0) JO24 102.4 °4102.9 103:0 102.7 103.1 103.2 102.5 
2004 103.2 103.4 103.8 104.0 105.0 104.7 104.8 1046 104.6 105.0 105.3 105.2 104.5 
2005 105.0 105.7 106.4 106.4 106.5 106.6 106.8 107.5 108.3 107.7 107.5 107.6 106.8 
2006 108.1 107.8 108.6 109.0 109.4 109.2 108.9 109.0 108.3 108.2 108.5 108.6 108.6 
2007 108.5. 1096. 410.7 4416 TALS 1114 T1114 110:9 A10Od10; eas So14es 110.7 
2008 TIO SAO AG..3 a « 7 m1 ; " : 
Toronto, Ontario (v41692888) 
2003 102.2 103.0 103.1 102.5 102.4 102.6 102.8 103.4 103.5 103.3 103.7 104.0 103.0 
2004 103.9 104.1 104.3 104.3 105.1 104.9 104.9 104.7 104.9 104.9 105.2 105.1 104.7 
2005 105.0 105.6 106.4 106.3 106.5 106.5 106.6 107.2 107.7 107.4 107.2 107.4 106.7 
2006 107.9 107.6 108.5 108.7 109.0 108.9 108.5 108.5 108.1 108.0 108.3 108.5 108.4 
2007 108:2* 1093" 1103110: © 4411.2 4.1087 1:10: 9110.6 110.8 “110 14:0" 1414 110.5 
2008 110:%. Atdco tikes . S “ 7 6 s 
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Table 12 — continued 
The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual ° 


average 
2002=100 

Thunder Bay, Ontario (v41692894) 
2003 101.6 102.5 102.6 102.0 102.0 102.1 102.0 102.7 102.8 102.4 102.6 102.8 102.3 
2004 102.5 102.7 103.0 103.4 104.2 103.9 104.0 103.7 103.8 104.1 104.4 104.2 103.7 
2005 1038.9. 104.4 1054 105.2 105.2 705.3 1053 105.9 106.6 106:2 105.9 106.0 105.4 
2006 106.6 106.2 107.1 107.4 107.8 107.6 107.2 107.2 106.6 106.4 106.6 106.6 106.9 
2007 106.2 107.3 108.3 108.4 1088 1083 108.6 108.3 108.3 107.9 108.2 108.1 108.1 
2008 107.9 108.4 108.7 ‘ = 4 m sf me “e x nf - 
Winnipeg, Manitoba (v41692900) 
2003 101.5 1019" 40249 A018 101:6° 101.5 101A 10137 “02.80 107.7 101.8 102.0 101.8 
2004 102.0 101.9 102.3 102.7 104.0 104.3 104.2 104.3 104.0 104.4 105.1 105.4 103.7 
2005 104.9 105.1 105.5 106.1 106.4 1066 106.8 107.2 107.7 107.3 107.1 106.7 106.5 
2006 107.2 107.0 107.5 108.3 109.0 109.1 109.5 109.5 108.6 108.9 109.0 108.6 108.5 
2007 109202 10S:45 1710S 0.8e dkis4e tito Tt. Tet TG T1109 TOle sitar 110.8 
2008 IY RO Yar 6 een Ua Ba Wt thea ile . 2 ze a & 3 es a 2 - 
Regina, Saskatchewan (v41692906) 
2003 101.5 102.0 102.4 101.9 102.2 102.1 1023 102.6 102.9 102.4 102.9 102.7 102.3 
2004 102.8: 102:9) 1'03:2. 103-9 105.0, 10521 105.3; 1048 105.0" 10S'4" “10s.9" 108-7 104.6 
2005 105.4. 105.70 A0G.3° 106:9, 106-5" 10627 107.41 107-4 107.8: 107-3" 107-2) 107-1 106.8 
2006 107.7 107.8 108.1 108.9 109.3 109.3 109.5 110.1 109.1 109.0 108.6 108.8 108.9 
2007 (O93 TOO auld Om auhicon (i2.0 edi 2a. aero tee VEZ eters le Aneta ATIEz 
2008 M23) IZ dis.6 J = _ “ a = a = = ~ 
Saskatoon, Saskatchewan (v41692912) 
2003 1014" T010F 1023) 101-8" 10251) 302:0) 102M 10274, 102.6 102-3) 102 6e102S 102.2 
2004 102.6 102.7 102.8 103.6 104.6 1046 1048 104.5 104.6 105.3 105.9 105.6 104.3 
2005 105.4 105.6 106.2 106.9 106.3 106.6 106.8 107.2 107.7 107.3 107.2 107.1 106.7 
2006 107.9 107.8 108.1 109.2 109.6 109.5 109.8 110.4 109.3 109.1 108.7 108.7 109.0 
2007 109.5 09:9" A10t. Ai1.9° AA Tiss 1140 414.1 Ate etait 114.3 9114.0 5 ba (Pi 
2008 W14:2- 1415.0" 116-0 = 3 - £ - 2: a Be ss 
Edmonton, Alberta (v41692918) 
2003 104°5' 104.9) 105.7 2105.6 105:06 105.6 105:4°9105)1 105s 9105.1, 105.5 s105:3 10533 
2004 105.0 105.0 105.2 105.6 106.5 107.6 107.0 106.8 107.0 106.5 107.2 107.0 106.4 
2005 106.7 106.7 107.5 108.0 107.9 108.1 109.2 109.1 1106 110.2 110.1 109.4 108.6 
2006 1106S TOs tO: Ome. 2 et 6 112:8 113.0 11823 2.2 11S. piss 1720 
2007 OS OP MidAs ile? emis sOn wlienie eio.o PLS 119.1) STIS e11G.35 118.5 5.6 117.4 
2008 1185 116.7) 119% = i a zs Re va ES RS 2 4 
Calgary, Alberta (v41692924) 
2003 102-5. 102:8) 102297 10410) 103.4 #103:9 10322 “10334 103:8 9103-5 103-95 103:9 103.5 
2004 104.1 104.1 1044 1046 105.5 106.4 105.8 105.6 105.6 105.4 106.1 105.8 105.3 
2005 105.3 105.5 106.0 106.9 106.8 107.3 108.0 108.0 109.1 108.9 108.8 108.5 107.4 
2006 109:9° 108:9; W09-S 1109" 112:00 tat? 113:6 1144 11471135 1142 9114-7 11273 
2007 (15.00 sito.G: sido eiiro. seOneiie.6 iSel “T19°3 TOS e11e 7 1h 2118.0 118.0 
2008 118.9 119.1 120.0 = . ; a BS - ~ Fs . - 
Vancouver, British Columbia (v41692930) 
2003 100.9 101.4 102:2 102:0 101.9 101.8 101:9 1024 1027 102.2 1023 102.5 102.0 
2004 102.2 102.7 103.0 103.7 104.5 104.6 104.55 104.5 104.6 104.7 104.7 104.7 104.0 
2005 104.8 104.9 105.2 105.7 106.0 106.1 106.5 106.5 106.8 106.7 106.6 106.3 106.0 
2006 106.2 106.3 106.9 107.5 108.4 108.4 108.5 108.7 108.4 108.4 108.9 109.1 108.0 
2007 109.0 109.3 109.6 110.0 110.6 710.5 110.7 110.6 110.7 110.4 110.4 110.5 110.2 
2008 11022) 3057, hia2 2 “f = . I 4 ~ s 2 a 
Victoria, British Columbia (v41692936) 
2003 107.1 104.3)" 1023) 102 102347 6102.0 102:3, 6102.6 102-9 41025 102.4 102.8 102.2 
2004 102°7 (03.1 10373 -104sr° s105:0° 105-2) 105.0: 105.0 105.2 105.20 105-5 4065 104.6 
2005 105.3 105.5 105.9 106.5 106.8 106.9 107.2 107.3 108.0 107.9 107.8 107.4 106.9 
2006 107.2 107.3 107.6 1084 109.2 109.0 109.2 109.3 108.8 108.6 108.9 109.0 108.5 
2007 109.1 109.3 109.7 109.9 110.2 109.9 110.1 110.0 110.1 109.5 109.6 109.7 109.8 
2008 109.4 109.8 110.4 es : Ss 33 " + 7 ‘p a 


Note(s): The all-items index for Whitehorse and Yellowknife are available from table 10. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 13 
Average retail prices for gasoline and fuel oil, by urban centre 


_ gg 


St. John's, Charlottetown Halifax, Saint John, Québec, Montréal, Ottawa- Toronto, Thunder Winnipeg, 
NLL. and N.S. N.B. Que. Que. Gatineau, Ont. Bay, Man 
Summerside, Ontario part, Ont. 
Pet Ont./Que 


— 


cents per litre 
eee 


Regular unleaded gasoline at full service filling stations 


March 2007 113.0 108.7 110.6 103.7 108.0 108.6 102.9 102.1 103.8 97.5 
April 2007 117.0 113.9 114.3 106.6 109.4 LISS 105.1 102.3 109.6 102.1 
May 2007 120.0 116.0 117.0 111.0 116.8 lier 110.1 106.7 ier 110.8 
June 2007 122.0 11325 114.3 109.8 110.8 109.5 107.0 103.7 115.6 111.3 
July 2007 119.5 110.0 116.2 108.9 113.0 109.9 104.4 101.9 115.5 111.5 
August 2007 152 105.0 106.2 101.5 106.8 106.4 99.0 96.9 ci ig 104.7 
September 2007 127, 104.0 109.4 103.1 103.8 105.8 101.0 98.3 1135 107.0 
October 2007 112.0 102.1 105.8 100.1 103.0 105.3 98.1 96.0 103.6 100.3 
November 2007 113.6 105.0 411.9 105.0 107.5 107.8 103.7 101.4 107.9 100.7 
December 2007 119.0 109.0 114.0 108.3 114.1 112.6 104.8 101.9 109.4 103.3 
January 2008 119.0 110.0 116.7 109.2 115.6 114.9 106.6 104.3 107.7 105.5 
February 2008 117.8 109.8 114.2 107.3 115.1 116.7 107.9 104.3 109.0 107.4 
March 2008 12357 114.0 119.7 112.8 116.6 118.3 109.9 107.9 115.0 111.3 
Regular unleaded gasoline at self service filling stations 

March 2007 110.5 107.5 108.5 101.3 107.3 106.7 99.5 101.1 103.1 98.3 
April 2007 114.5 AES 112.2 105.0 108.4 110.1 101.8 101.1 108.0 101.8 
May 2007 sis) 113.5 d15:5 109.2 152 114.5 106.6 105.5 111.8 112.1 
June 2007 118.6 110.5 111.6 107.8 110.8 105.1 103.3 102.3 113.6 111.1 
July 2007 116.5 107.5 5 PANE 106.8 (ieee) 107.4 101.2 101.0 114.2 112.4 
August 2007 111.5 101.8 103.1 100.1 106.8 102.7 96.3 95.8 109.8 104.3 
September 2007 109.7 102.0 106.4 100.9 103.4 103.4 97.3 97.2 111.9 106.7 
October 2007 108.8 99.5 102.7 98.2 103.0 102.3 95.1 94.4 102.2 100.5 
November 2007 AAO 102.8 108.5 102.8 107.5 106.1 401.5 99.9 104.6 100.9 
December 2007 116.0 107.0 Hid died 105.8 113.9 109.9 102.3 100.6 107.3 103.5 
January 2008 116.0 107.9 d13.5 106.8 (ors Hl SFOS) 104.1 102.5 105.4 106.2 
February 2008 filers 107.0 110.7 105.4 dtoiZ 114.4 104.7 102.8 106.8 106.9 
March 2008 119.8 111.1 116.2 110.5 117.0 115.3 107.1 106.1 1413-1 110.9 
Premium unleaded gasoline at full service filling stations 

March 2007 119.0 116.9 117.4 108.0 114.9 115.1 114.4 113.6 114.4 107.3 
April 2007 122.8 121.3 120.2 112.2 116.4 118.9 116.4 114.0 120.3 111.8 
May 2007 125.5 123.2 123.4 117.8 12357, WASNT A243 117.6 123.3 120.5 
June 2007 128.0 120.5 1ZA2 116.7 VATS 116.2 118.6 Rita | 126.3 122.3 
July 2007 12555 117.4 123.9 115.8 120.4 116.7 116.6 413.2 126.4 121.2 
August 2007 121.2 110.8 112.6 109.7 14136 113.0 113.4 108.3 A247: 114.7 
September 2007 118.2 he) 117.0 109.6 110.3 Ai Sal 115.2 109.1 124.4 116.6 
October 2007 118.0 108.1 Me 107.3 109.8 112.6 111.2 107.0 114.7 110.5 
November 2007 119.6 113.0 119.7 111.8 114.3 115.1 115.5 aay 118.6 110.8 
December 2007 125.0 117.0 121.4 iors! 120.8 118.6 115.8 THss 119.3 113.1 
January 2008 125.0 118.0 124.0 116.3 122.4 122.0 118.6 115.2 118.4 115.6 
February 2008 123.3 117.0 121.3 114.3 feted 124.1 120.1 116.3 119.4 117.7 
March 2008 129.7 122.0 126.6 119.3 123.3 12533 121.6 119.2 124.2 121.7 
Premium unleaded gasoline at self service filling stations 

March 2007 ilikeet? 114.2 115.7 105.1 113.9 113.8 110.4 112.4 113.4 108.4 
April 2007 119.7 119.1 118.4 110.7 T1535 116.9 112.7 112.2 118.3 | Yo 
May 2007 123.3 AZALS 122.6 115.9 122 4 Pes} 1g 115.9 122.3 122.1 
June 2007 124.5 118.4 118.9 114.6 118.0 112.6 114.0 112.2 124.2 121.3 
July 2007 122.4 115.0 120.3 11335 120.7 114.7 112.8 110.6 124.9 122.5 
August 2007 417.5 108.4 110.6 106.4 Hes 109.9 107.4 105.2 120.3 114.3 
September 2007 115.4 108.7 114.5 107.4 110.4 111.4 108.2 106.4 122.6 116.1 
October 2007 114.5 106.7 110.6 104.3 110.1 110.1 106.1 106.1 113.1 110.7 
November 2007 117.0 410:5 116.4 109.7 114.4 114.0 112.5 111.0 115.3 110.9 
December 2007 122.0 114.8 118.8 112.6 12404 117.5 112.9 ater 117.4 113.7 
January 2008 122.0 115.0 119.7 114.2 122.4 42V2 115.3 113.9 116.0 116.1 
February 2008 121.3 114.8 118.2 111.8 121.9 122.1 116.1 114.7 Tiv2 117.2 
March 2008 126.5 119.0 123.7 117.3 124.1 122.8 118.6 117.8 124.0 121.3 
Household heating fuel 

March 2007 83.3 tant 81.5 86.8 81.6 81.2 84.9 88.1 91.4 88.1 
April 2007 89.9 Tia 83.6 87.0 83.1 81.0 85.6 87.8 91.4 90.8 
May 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
June 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
July 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
August 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
September 2007 84.5 77.0 83.7 89.4 80.8 79.0 86.8 87.3 90.5 90.2 
October 2007 87.9 81.8 83.7 90.3 83.9 81.5 86.8 88.8 91.4 89.1 
November 2007 86.6 84.5 88.2 96.5 88.5 86.7 88.6 90.9 93.2 93.7 
December 2007 100.8 93.2 96.0 103.1 98.0 97.2 99.2 100.1 103.5 108.0 
January 2008 99.9 93.1 99.3 104.4 103.1 100.4 102.8 102.0 103.7 104.7 
February 2008 98.8 92.1 98.3 101.2 103.1 100.8 101.8 101.4 103.5 100.3 
March 2008 107.4 98.4 100.7 114.4 111.0 111.0 109.9 108.3 113.4 110.1 
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Table 13 — continued 


Average retail prices for gasoline and fuel oil, by urban centre 


Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask. Sask. Alta. Alta. B.C. B.C. Avie N.W.T. 


cents per litre 


Regular unleaded gasoline at full 
service filling stations 


March 2007 100.7 101.1 96.8 96.8 110.6 108.9 103.5 114.4 
April 2007 104.3 104.8 101.3 101.0 119.3 117.6 109.5 119.8 
May 2007 116.3 113.4 108.4 110.8 126.8 123.9 113.3 126.8 
June 2007 111.3 111.4 104.3 106.0 11S 113.6 120.5 130.8 
July 2007 114.6 tise 108.2 108.9 111.8 112.8 120.5 130.1 
August 2007 107.3 106.6 99.6 103.5 107.4 107.9 120.5 125.1 
September 2007 109.0 108.8 103.0 104.1 108.5 108.9 120.5 125.5 
October 2007 101.6 100.4 94.5 95.1 104.6 102.9 118.3 118.8 
November 2007 104.4 103.2 96.8 99.7 109.5 106.2 116.0 119.5 
December 2007 104.8 104.5 97.0 99.6 108.7 108.7 116.1 119.4 
January 2008 107.0 107.4 101.2 102.1 108.7 109.2 116.9 119.0 
February 2008 107.3 108.2 102.3 103.5 112.9 110.7 116.1 120.3 
March 2008 113.2 113.7 107.3 107.9 119.3 116.9 118.4 128.6 


Regular unleaded gasoline at self 
service filling stations 


March 2007 101.2 101.0 94.7 95.6 108.7 106.9 99.3 113.9 
April 2007 105.2 105.2 99.1 99.3 116.7 116.9 108.5 118.3 
May 2007 116.1 116.2 109.3 110.0 125.0 122.7 112.5 126.8 
June 2007 111.4 111.6 102.4 105.0 110.8 112.4 118.4 128.3 
July 2007 113.5 114.9 105.6 109.0 109.8 111.4 118.6 127.1 
August 2007 107.3 106.5 98.7 101.7 105.3 106.8 118.5 123.5 
September 2007 108.8 108.5 101.2 103.2 106.2 107.7 118.4 123.6 
October 2007 101.3 99.5 92.4 94.4 101.8 101.8 116.1 118.8 
November 2007 104.0 103.9 94.9 98.1 107.1 104.5 114.6 117.1 
December 2007 104.7 104.3 95:7 98.3 105.7 107.4 115.1 116.3 
January 2008 107.3 107.3 100.3 101.8 105.8 107.7 114.7 115.6 
February 2008 107.8 107.4 100.5 102.1 109.9 109.4 114.6 116.8 
March 2008 113.6 113.5 105.6 106.8 116.4 116.0 116.8 125.4 


Premium unleaded gasoline at full 
service filling stations 


March 2007 110.8 110.4 107.6 106.4 121.7 119.9 113.9 124.6 
April 2007 114.6 114.3 111.6 111.4 130.4 128.5 117.6 128.8 
May 2007 126.8 123.4 121.1 121.2 137.9 134.8 120.0 136.5 
June 2007 121.7 121.6 115.7 117.3 124.6 124.8 127.0 141.6 
July 2007 125.2 123.7 118.5 119.1 123.3 123.8 127.0 140.8 
August 2007 117.8 116.9 111.2 113.5 119.0 118.3 127.0 135.8 
September 2007 119.4 119.0 113.7 114.0 120.0 120.1 127.0 135.9 
October 2007 112.0 110.7 105.7 105.7 116.2 114.3 126.0 131.1 
November 2007 114.7 113.2 107.9 109.5 120.9 117.3 125.3 130.5 
December 2007 115.2 114.6 107.5 109.9 120.1 119.8 125.3 129.3 
January 2008 117.4 117.6 111.3 412,39 120.0 120.3 126.9 129.0 
February 2008 117.8 118.5 112.6 114.1 124.5 121.8 125.8 130.1 
March 2008 123.8 124.0 118.2 118.6 130.7 127.9 127.4 138.4 


Premium unleaded gasoline at self 
service filling stations 


March 2007 ot bP 110.5 105.8 105.9 120.1 117.9 105.3 125.9 
April 2007 115.8 114.7 110.2 109.8 128.1 127.9 113.1 128.8 
May 2007 126.6 126.1 119.5 120.6 136.4 133.7 116.8 136.8 
June 2007 122.1 121.7 112.9 114.8 122.2 123.8 124.3 138.8 
July 2007 124.3 1252 115.9 119.6 121.4 122.7 123.8 138.3 
August 2007 118.2 116.9 109.5 Vrs 112 118.1 123.6 134.8 
September 2007 119.5 119.0 112.1 114.1 117.8 119.0 124.0 133.9 
October 2007 112.5 110.8 103.8 105.6 113.5 113.2 1245 130.5 
November 2007 114.5 1137 106.4 109.1 118.7 115.5 121.0 129.5 
December 2007 115.3 114.7 106.5 109.3 117-3 118.7 1213 126.9 
January 2008 118.1 118.0 111.2 112.7 117.6 118.8 120.2 126.9 
February 2008 119.2 118.1 110.6 113.3 121.7 120.8 120.4 127.5 
March 2008 125.1 124.2 115.6 117.6 128.5 127-3 123.6 136.6 
Household heating fuel 

March 2007 90.6 90.5 : ‘ 90.2 95.5 101.1 92.8 
April 2007 90.5 90.2 ; 93.2 98.1 102.8 95.3 
May 2007 86.8 89.7 : 90.7 97.5 98.6 94.7 
June 2007 86.8 89.7 : 90.7 97.5 98.6 94.7 
July 2007 86.8 89.7 90.7 97.5 98.6 94.7 
August 2007 86.8 89.7 90.7 97.5 98.6 94.7 
September 2007 91.2 90.8 90.1 98.3 100.3 96.2 
October 2007 93.9 92.6 97.6 102.8 101.4 96.2 
November 2007 100.2 95.5 101.9 107.0 107.0 99.3 
December 2007 110.2 100.7 102.6 111.6 117.0 113.8 
January 2008 102.5 105.1 99.0 109.5 115.5 113.8 
February 2008 104.2 103.7 100.3 109.5 110.3 114.0 
March 2008 114.3 110.1 1927 120.3 117.6 119.7 


Note(s): See Table A for complete list of vector numbers. 
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Table 14 
Average retail prices, monthly, Canada 


CANSIM January February March 
vector 2008 2008 2008 
number 
dollars 1 

Round steak, 1 kilogram (v735165) 11.62 11.91 11.83 
Sirloin steak, 1 kilogram (v735176) 15.07 15532 15.06 
Prime rib roast, 1 kilogram (v735187) 20.99 19.83 19.85 
Blade roast, 1 kilogram (v735198) 8.77 8.95 8.94 
Stewing beef, 1 kilogram (v735209) 8.93 9.08 9.04 
Ground beef, regular, 1 kilogram (v735220) 5.84 5.92 5.98 
Pork chops, 1 kilogram (v735221) 9.21 9.05 9.00 
Chicken, 1 kilogram (v735223) 5.87 5.89 5.80 
Bacon, 500 grams (v735166) 4.56 4.52 4.56 
Wieners, 450 grams (v735167) 270 2.74 2.79 
Canned sockeye salmon, 213 grams (v735168) Soe 3.36 332 
Homogenized milk, 1 litre (v735169) 1.99 2.03 2.02 
Partly skimmed milk, 1 litre (v735170) 1.89 1.95 1.92 
Butter, 454 grams (v735171) 4.22 4.21 4.25 
Processed cheese food slices, 250 grams (v735172) PAT 2.76 2.84 
Evaporated milk, 385 millilitres (v735173) 1.60 1.60 1.61 
Eggs, 1 dozen (v735174) 2.50 2.49 2.50 
Bread, 675 grams (v735175) 2a. 2.26 2.32 
Soda crackers, 450 grams (v735177) 2.07 2.01 2.08 
Macaroni, 500 grams (v735178) 1.24 1.28 1:32 
Flour, 2.5 kilograms (v735179) 3.91 4.12 4.18 
Corn flakes, 675 grams (v735180) 3.99 3.97 3.88 
Apples, 1 kilogram (v735181) PLT 2.87 2.95 
Bananas, 1 kilogram (v735182) 4e24 fee 1.31 
Grapefruits, 1 kilogram (v735183) Zao 2.06 2.00 
Oranges, 1 kilogram (v735184) Pane 2.19 Om i 
Apple juice, canned, 1.36 litres (v735185) {ber AVE 1.83 1.83 
Orange juice, tetra-brick, 1 litre (v735186) Sf GA 3.66 IF ie 
Carrots, 1 kilogram (v735189) ae2z 1.33 1.39 
Celery, 1 kilogram (v735190) 1.97 2.06 1.89 
Mushrooms, 1 kilogram (v735191) 6.97 7.09 7.01 
Onions, 1 kilogram (v735192) 1.08 1.10 1s 
Potatoes, 4.54 kilograms (v735193) 3.65 3.84 3.78 
French fried potatoes, frozen, 1 kilogram (v735194) 1.94 1.98 1.96 
Baked beans, canned, 398 millilitres (v735195) 0.90 0.93 0.92 
Tomatoes, canned, 796 millilitres (v735196) 12% 1.28 1.26 
Tomato juice, canned, 1.36 litres (v735197) On 1D 1.56 
Ketchup, 1 litre (v735199) 2.66 2.67 2.70 
Sugar, white, 2 kilograms (v735200) 2.40 2.30 2.38 
Coffee, roasted, 300 grams (v735201) Se hes 3.74 3.70 
Coffee, instant, 200 grams (v735202) 4.95 4.80 4.81 
Tea (72 bags) (v735203) 3.73 LAT ia Shik 
Cooking or salad oil, 1 litre (v735204) 3.54 Swf 3.62 
Soup, canned, 284 millilitres (v735205) 0.87 0.88 0.90 
Baby food, 128 millilitres (v735206) 0.60 0.59 0.59 
Peanut butter, 500 grams (v735207) ZT 2.54 2.51 
Fruit flavoured crystals, 2.25 litres (v735208) 1.25 1.20 1.24 
Soft drinks, cola type, 2 litres (v735210) 1.34 1.47 1.45 
Soft drinks, lemon-lime type, 2 litres (v735211) 1.40 1:52 1A 
Paper towels (2 rolls) (v735213) Bi Bon 2.30 
Facial tissue (200 tissues) (v735214) 1.98 1.99 1.96 
Bathroom tissue (4 rolls) (v735215) 2.17 7k Wf 2.15 
Shampoo, 300 millilitres (v735216) 3.10 3.18 3.16 
Deodorant, 60 grams (v735217) 3.43 3.38 3.49 
Toothpaste, 100 millilitres (v735218) 1.30 1.32 1.33 
Cigarettes (200) (v735219) 77.74 recy TL.I0 
Regular, unleaded gasoline at self-service stations, cents per litre (v41838376) 106.0 106.6 110.3 
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Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 15 
Inter-city indexes of retail price differentials, as of October 2006, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada ' St. John’s, Charlottetown- Halifax, Saint John, Montréal, 
CPI weight N.L. Summerside, N.S. N.B. Que. 
Azul e 

percent combined city average=100 
All-items 100.0 93.0 94.0 99.0 92.0 93.0 
Food 16.9 101.0 98.0 100.0 96.0 98.0 
Food purchased from stores . 106.0 101.0 101.0 100.0 100.0 
Meat, poultry and fish ; 104.0 99.0 101.0 99.0 101.0 
Dairy products and eggs : 110.0 100.0 104.0 101.0 98.0 
Bakery and other cereal products ; 98.0 99.0 99.0 97.0 101.0 
Fruit and vegetables : 115.0 107.0 105.0 108.0 101.0 
Other food purchased from stores 2 ; 102.0 98.0 98.0 96.0 98.0 
Food purchased from restaurants : 91.0 92.0 96.0 86.0 95.0 
Shelter 26.8 77.0 83.0 92.0 77.0 85.0 
Rented accommodation ; 67.0 76.0 85.0 68.0 80.0 
Owned accommodation 5 730 80.0 88.0 76.0 86.0 
Water, fuel and electricity : Los 111.0 123.0 96.0 94.0 
Household operations and furnishings 10.6 102.0 103.0 106.0 101.0 96.0 
Household operations : 102.0 103.0 109.0 101.0 93.0 
Household furnishings : 101.0 103.0 101.0 101.0 101.0 
Clothing and footwear 5.4 102.0 96.0 103.0 101.0 101.0 
Transportation 19.8 101.0 94.0 96.0 96.0 99.0 
Private transportation : 101.0 92.0 96.0 94.0 99.0 
Purchase of automotive vehicles 100.0 103.0 101.0 99.0 100.0 
Gasoline : 113.0 104.0 106.0 101.0 101.0 
Other private transportation ; 95.0 66.0 81.0 83.0 95.0 
Public transportation ? 103.0 110.0 100.0 109.0 103.0 
Health and personal care 4.5 92.0 92.0 94.0 93.0 100.0 
Health care ; 95.0 96.0 99.0 99.0 99.0 
Personal care supplies and equipment : 88.0 94.0 90.0 87.0 101.0 
Personal care services : 90.0 82.0 89.0 87.0 101.0 
Recreation, education and reading 12.0 93.0 101.0 112.0 105.0 87.0 
Alcoholic beverages and tobacco products 4.1 116.0 109.0 109.0 104.0 94.0 
Alcoholic beverages : 107.0 103.0 104.0 101.0 98.0 
Tobacco products and smokers’ supplies ; 123.0 114.0 113.0 107.0 90.0 
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Table 15 — continued 


Inter-city indexes of retail price differentials, as of October 2006, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada ' Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
CPI weight Ont. Ont. Man. Sask. Alta B.C 
percent combined city average=100 
All-items 100.0 102.0 109.0 92.0 93.0 97.0 104.0 
Food 16.9 98.0 100.0 100.0 97.0 103.0 107.0 
Food purchased from stores : 98.0 98.0 103.0 101.0 103.0 107.0 
Meat, poultry and fish 4 102.0 100.0 97.0 98.0 99.0 103.0 
Dairy products and eggs ; 104.0 102.0 92.0 92.0 97.0 103.0 
Bakery and other cereal products ; 92.0 94.0 108.0 104.0 106.0 116.0 
Fruit and vegetables , 97.0 96.0 106.0 103.0 105.0 106.0 
Other food purchased from stores 2 : 97.0 98.0 109.0 106.0 105.0 109.0 
Food purchased from restaurants ; 97.0 104.0 93.0 88.0 104.0 106.0 
Shelter 26.8 107.0 121.0 83.0 82.0 91.0 103.0 
Rented accommodation : 105.0 124.0 79.0 70.0 84.0 104.0 
Owned accommodation . 106.0 120.0 83.0 78.0 88.0 105.0 
Water, fuel and electricity : 115.0 124.0 89.0 123.0 114.0 90.0 
Household operations and furnishings 10.6 103.0 104.0 97.0 100.0 99.0 103.0 
Household operations ; 105.0 106.0 96.0 100.0 102.0 105.0 
Household furnishings : 101.0 101.0 100.0 100.0 94.0 100.0 
Clothing and footwear 5.4 102.0 100.0 100.0 101.0 96.0 100.0 
Transportation 19.8 96.0 106.0 92.0 94.0 91.0 103.0 
Private transportation ; 95.0 105.0 91.0 94.0 91.0 104.0 
Purchase of automotive vehicles ; 100.0 101.0 99.0 101.0 94.0 102.0 
Gasoline : 98.0 96.0 102.0 105.0 91.0 112.0 
Other private transportation ! 84.0 117.0 73.0 76.0 88.0 103.0 
Public transportation ; 110.0 110.0 99.0 95.0 89.0 91.0 
Health and personal care 4.5 101.0 101.0 97.0 90.0 103.0 103.0 
Health care F 105.0 103.0 96.0 94.0 102.0 98.0 
Personal care supplies and equipment é 96.0 100.0 100.0 102.0 98.0 107.0 
Personal care services ; 101.0 99.0 98.0 69.0 109.0 107.0 
Recreation, education and reading 12.0 104.0 107.0 93.0 100.0 106.0 109.0 
Alcoholic beverages and tobacco 
products 4.1 96.0 101.0 105.0 108.0 103.0 113.0 
Alcoholic beverages ; 98.0 100.0 89.0 95.0 102.0 107.0 
Tobacco products and smokers’ supplies : 93.0 101.0 120.0 120.0 104.0 118.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section and Table B for complete list of vector numbers. 
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Definition 


The Consumer Price Index (CPI) is an indicator of the changes in consumer prices experienced by the target 
population. The CPI measures price change by comparing, through time, the cost of a fixed basket of commodities. 
This basket is based on the expenditures of the target population in a certain reference period, currently 2005. 
Since the basket contains commodities of unchanging or equivalent quantity and quality, the index reflects only 
pure price movements. 


Separate CPls are published for Canada, the ten provinces, Whitehorse, Yellowknife and Iqaluit. Some CPI 
information is also available for an additional sixteen urban centres. Since the CPI is a measure of price change 
from one time period to another, it cannot be used to indicate differences in price levels between provinces or 
urban centres. 


Population coverage 


The population targeted by the Consumer Price Index consists of families and individuals living in urban and rural 
private households. For practical reasons, residents of the Territories outside Whitehorse, Yellowknife and Iqaluit 
are not represented by the index. Prior to February 1995, the target population consisted of private households in 
Canadian urban centres with a population of 30,000 or more. 


Time reference 


The CPI compares, in percentage terms, prices in any given time period to prices in the official base period which, 
at present, is 2002=100. The official time base was changed from 1992=100 to 2002=100 starting with the CPI for 
May 2007. The change is strictly an arithmetic conversion which alters the index levels but leaves the percentage 
changes between any two periods intact, except for differences in rounding. 


Percent versus index point changes 


The movements of the indexes from one month to another are expressed as percent changes rather than changes 
in index points. Index point changes are affected by the level of the index which, in turn, depends on the time base 
of the particular index. The percentage change between any two time periods can be readily calculated by dividing 
the index point difference between the two time periods by the index for the earlier period and multiplying the result 
by one hundred. 


Price coverage 


The prices used in the CPI calculation are final prices, inclusive of excise and other indirect taxes paid by consumers. 
In particular, they include the Goods and Services Tax (GST), as well as provincial retail sales taxes wherever 
applicable. In regions where the GST and provincial retail sales taxes have been combined, the Harmonized Sales 
Tax (HST) is included. It follows that the CPI can change as a result of modifications to any of these taxes. 


The selection of commodities and the outlets from which prices are collected is judgmental, other than for rents 
and traveler accommodation. The number of prices required for a given commodity depends on the importance 
and the nature of the commodity. The samples are designed to represent volume selling commodities and outlets. 
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The principal objective of the sample design is to ensure an informative, reliable and impartial picture of consumer 
inflation at the national and provincial levels. 


Price collection for a given month's index is carried out during the first three weeks of the month. Although prices 
for most CPI commodities are collected monthly, prices for commodities having less frequent price changes (e.g. 
property taxes and electricity rates) are collected at intervals longer than one month. Special pricings are carried 
out where there is evidence that significant price changes have occurred between scheduled pricing periods. 


Weights and linking 


The CPI maintains fixed quantitative proportions (weights) between commodities during the life of a given basket. 
The baskets are updated periodically to take into account changes in consumer expenditure patterns. In May 2007, 
the basket reflecting the 2005 expenditure patterns replaced the 2001 basket. The continuity of the CPI series is 
maintained by “linking” the corresponding indexes obtained from consecutive baskets. 


The CPI is calculated as a weighted average of specified commodity price indexes. The weights are derived from 
Survey of Household Spending data. Text table 1 compares the expenditure shares of the two most recent CPI 
baskets, i.e. the 2005 basket as it was reflected in the CPI in May 2007 and the 2001 basket. Because both sets of 
weights are expressed in April 2007 or “link month” prices, the differences reflect the shifts in the relative quantities 
purchased between the two baskets. 


When reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must 
be taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see 
The Consumer Price Index Reference Paper catalogue no. 62-553-X (Occasional) or contact Prices Division. 


Text table 1 
Comparison of the 2005 and 2001 distribution’ of expenditures used in the Consumer Price Index, by major 
component, for Canada 


2005 Expenditures 2001 Expenditures 
Expressed Expressed in Expressed in 
in 2005 prices April 2007 prices April 2007 prices 
percent 

Major Components 
All-items 100.0 100.0 100.0 
Food 16.9 17.0 17.1 
Shelter 2511 26.6 AAT 
Household operations, furnishings and equipment 11.4 Wait 10.2 
Clothing and footwear 5.6 5.4 oe 
Transportation 19.6 19.9 20.2 
Health and personal care 48 47 4.4 
Recreation, education and reading NOHO | i hy 2 
Alcoholic beverages and tobacco products Sa 3.1 4.2 


1. Figures may not add to 100% due to rounding. 


Starting with the October 2006 Consumer Price Index (CPI), Statistics Canada produces and disseminates the Core CPI as 
defined by the Bank of Canada. 


The measure of Core CPI excludes from the all-items CPI the effect of changes in indirect taxes and eight of the most 
volatile components identified by the Bank of Canada: fruit, fruit preparations and nuts; vegetables and vegetable | 
preparations; mortgage interest cost; natural gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco 
products and smokers’ supplies. For additional information on Core CPI, please consult the Bank of Canada Web site. 
http://www. bankofcanada.ca/en/inflation/index.htm. 


Statistics Canada also calculates, on behalf of the Bank of Canada, a seasonally adjusted Core CPI. This series is available | 
through CANSIM, Statistics Canada’s official database, or by contacting us through the means mentioned on the inside cover | 
of this publication. 
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Whitehorse, Yellowknife and Iqaluit indexes 


The relatively small size of the housing market in these three cities makes it difficult to construct reliable price indexes 
for new houses. To compensate, the price movements of rental accommodation are used to approximate the price 
movements of new houses. The rent information itself is collected using different pricing frequencies and collection 
methods than in the rest of the country. Because of these problems, the indexes for Rented Accommodation and 
Owned Accommodation are not published for these three cities. Further, the all-items indexes published for these 
three cities are not strictly comparable with the same indexes for the provinces or the other sixteen cities. 


Calculation of urban centre indexes 


With the introduction of the 1992 basket, emphasis was shifted from urban centre data to provincial data. Urban 
Centre all-items series were continued since many users had come to rely on this service, but the method of 
calculation was changed. Shelter indexes are calculated for each urban centre. This recognizes the importance of 
Shelter in the basket, the significant and persistent differences in price movements between urban centres, and the 
availability of local data. For the other seven major components, the movement of the provincial counterpart (or, in 
the cases of Montreal, Toronto, and Vancouver, a sub-provincial counterpart) is used. The major components are 
aggregated using the urban centre’s expenditure pattern to arrive at each urban centre’s all-items index. 


Seasonal adjustment 


A seasonally adjusted series is one from which seasonal movements have been eliminated. Seasonal movements 
are defined as those which are caused by regular annual events such as variations in climate and regular 
institutional events such as vacations and statutory holidays. Seasonally adjusted series are calculated using 
Statistics Canada’s X-11 ARIMA program. Time series with no detectable seasonal movements remain unchanged 
from the official series. The official unadjusted series for all-items index, core consumer price index, each of the 
eight major component indexes and three special aggregates (all-items excluding food, all-items excluding food 
and energy and all-items excluding 8 of the most volatile components (Bank of Canada definition)) are seasonally 
adjusted independently. 


Each month, the previous month’s seasonally adjusted index is subject to revision. On an annual basis, the 
seasonally adjusted values for the last three years are revised with the January data release. Since these revisions 
can lead to changes in both the levels and movements of the indexes, users employing the CPI! for indexation 
purposes are advised to use the unadjusted indexes. 


98 Statistics Canada — Catalogue no. 62-001-X 


Methodology review 


As announced in the December 2007 publication, several components of the Consumer Price Index (CPI) will be 
enhanced over the next two years to maintain and improve the quality of the CPI. This month we are introducing a 
revision of the methodology of the Internet access services index. 


A Revision of the Methodology of the Internet Access Services Component of the 
Consumer Price Index beginning with the March 2008 CPi 


By Alice Xu 
alice.xu@statcan.ca 


CPI and Research 
Prices Division 
Statistics Canada 


Background 


The Internet Access Services (IAS) index is a component of the Consumer Price Index, an indicator of changes in 
consumer prices experienced by Canadians. The IAS index is obtained by comparing, through time, the cost of a 
constant level of internet access purchased by consumers. 


The structures of this market have been completely revamped over the last ten years or so, a reflection of a fierce 
competition, technological change and a rising demand for information technology products and services. This 
industry is marked by a large number of players (roughly 480) and a high degree of turnover rate. Some Internet 
providers have entered or exited the market; others have merged, while some large telephone and cable companies 
expanded their business beyond their core activities. Similarly, consumers’ spending shifted away from dial-up 
internet services towards a variety of high-speed internet services. 


The CPI began reflecting IAS price change with the 2001 basket update that came into place in 2003. Internet Access 
Services (IAS), which accounts for 0.51% of the 2005 basket,’ is part of communications in household operations, 
a component of the household operations, furnishings and equipment major class. 


The New Method 


Statistics Canada is engaged in a continuing effort to improve the Consumer Price Index program. Some concepts 
and methods are periodically reviewed and updated to ensure that they accurately reflect changes in the economic 
environment and the behaviour of consumers. 


This review highlights three sets of changes to the IAS index: 


First, a change in data sources enhances the sample size and the sample diversity. A variety of Internet service 
providers have been taken into account, reflecting the changes in the structure of the industry. Internet service 
providers were selected by province based on their relative importance in the market. On average, the selection of 
Internet service providers covers approximately 90 percent of the market in each province. 


1. 2005 basket at April 2007 prices 
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An economic weight representing the market share is assigned to each selected Internet provider in the index 
calculation. As a result, a price change for Internet services from a large provider will have a greater effect on 
the IAS index than a price change from a small provider. This is of particular importance as the Internet market 
becomes more and more concentrated. 


Second, owing to a shift in demand for different types of high-speed services, the consumer profiles used to track 
prices have been updated to reflect the most popular types of high-speed services. 


Third, in order to better track the pure price change of internet services, the quality adjustment for the IAS index is 
now done with a hedonic technique. A hedonic regression is used to determine the impact of the quality features 
of the service (such as download and upload speed, transfer limit, etc.) on its price. By doing so, it allows us to 
decompose a price change into a pure price change (holding constant the quality features) and into a quality change. 
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Explanatory notes for tables 


Table 1 The Consumer Price Index, major components and special aggregates, Canada, 
not seasonally adjusted 


and 


Table 2 The Consumer Price Index, major components and special aggregates, Canada, 
seasonally adjusted 


1. 


; 


2005 Consumer Price Index (CPI) basket weights at April 2007 prices, Canada. 
Figures may not add to 100% due to rounding. 


The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www.bankofcanada.ca/en/inflation/index.htm. 


Table 3 The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, not 
seasonally adjusted 


iF 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


Table 4 The Consumer Price Index, major components and selected sub-groups, Canada, 
not seasonally adjusted 


Table 4-1 


‘i 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Table 4-2 


a 


In July 2004, the 2001 basket weights introduced with the January 2003 data were adjusted; the weights for 
mortgage interest cost were re-evaluated. 


Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-1539, e-mail: prices-prix@statcan.ca. 
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Table 4-5 


1. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 4-7 


1. From April 2006, Statistics Canada changed its implementation of the price index formula used for traveller 
accommodation. As a result, data from April 2006 are not strictly comparable to earlier time periods. 


Table 5 The Consumer Price Index for Canada, all-items, not seasonally adjusted, 
historical data 


1. The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on 
these published rounded numbers. Between May 2007 and September 2007, the annual average percentage 
changes in Table 5 were calculated based on annual average indexes that were not rounded. As a result, some 
percentage changes were different by +/- 0.1 from the official percentage change. This problem only affected 
the annual average column of Table 5. 


Table 6 Core consumer price index (CPI) (Bank of Canada definition), not seasonally 
adjusted, historical data 


1. The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www.bankofcanada.ca/en/inflation/index.htm. 


2. The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on these 
published rounded numbers. 


Table 7 The Consumer Price Index for Canada, major components and special 
aggregates, not seasonally adjusted, historical data 


1. Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


2. A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


3. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 
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The annual index level is the average of the 12 individual monthly indexes. 


Table 8 Annual average percentage changes for the Consumer Price Index 


Table 8-1 and 8-2 


if 


The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 9 The Consumer Price Index, major components, selected sub-groups and special 
aggregates, provinces, Whitehorse and Yellowknife, not seasonally adjusted 


Tables 9-1, 9-2, 9-3, 9-4, 9-5, 9-7, 9-8, 9-9, 9-10 and 9-11 


Ne 


The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-6 


a: 


The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-1539, e-mail: prices-prix@statcan.ca. 


Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-12 


F 


The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


a 
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Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Part of the increase first recorded in the shelter index for Yellowknife for December 2004 inadvertently reflected 
rent increases that actually occurred earlier. As a result, the change in the shelter index was overstated in 
December 2004, and was understated in the previous two years. The shelter index series for Yellowknife has 
been corrected from December 2002. In addition, the Yellowknife all-items consumer price index (CPI) and 
some Yellowknife special aggregate index series have also changed. Data for Canada and all other provinces 
and territories were not affected. 


Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 10 The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and 
Iqaluit, not seasonally adjusted, historical data 


Ve 


2. 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


The annual index level is the average of the 12 individual monthly indexes. 


Table 11 The Consumer Price Index and selected sub-groups, by urban centre, not 
seasonally adjusted 


1, 


2 
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With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the Significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre’s all-items index. 


Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 
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Table 12 The all-items Consumer Price Index by urban centre, not seasonally adjusted, 
historical data 


1. With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre’s all-items index. 


2. Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


3. | The annual index level is the average of the 12 individual monthly indexes. 

4. Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 

Table 14 Average retail prices, monthly, Canada 

1. | Prices are expressed in dollars, except for the price of gasoline which is expressed in cents per litre. 
Average retail prices for food, household supplies, personal care items, cigarettes and gasoline 


Table 14 shows, for the current month and the two previous months, average prices for selected food, household 
supplies, personal care items, cigarettes and for gasoline. 


Prices for these items are collected as part of the regular monthly CPI survey. Prices for the selected food, household 
supply and personal care items are observed in food supermarkets, while prices for cigarettes are collected in 
supermarkets, department stores, drug stores and tobacco shops. Average prices for each commodity are calculated 
as a weighted average of the average prices in the observed urban centres using the population of these urban 
centres as weights. 


The commodities which are priced can vary in quality between outlets or between urban centres. This is the reason 
why average prices are not published for each of those urban centres. Brands and outlets can also vary from month 
to month. Therefore, average prices may not necessarily be fully comparable from one month to another and should 
not be used as an appropriate measure of pure price change through time. A matched commodity and outlet sample 
is used for the CPI to determine the pure price movement of commodities through time. 


Table 15 Inter-city indexes of retail price differentials, as of October 2006, for selected 
groups of consumer goods and services, not seasonally adjusted 


Table 15 shows consumer price differentials prevailing amongst 11 Canadian cities situated in all 10 provinces for a 
selection of goods and services at the specified point in time. 


a 
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Price data for the current inter-city retail price comparison table was drawn to a large extent from the price information 
collected for the production of the Consumer Price Index (CPI) for October 2006 (3). Statistics Canada collects prices 
as part of the regular monthly CPI survey for the purpose of measuring price change through time. The number of 
prices collected is sufficient for this purpose at current levels of publication. The CPI sample was not selected for 
the purpose of calculating average price levels and comparing them across regions. No attempt is made to ensure 
that the products selected for the purpose of calculating the CPI are comparable across regions. As a result, the 
number of price quotes that can be matched across cities can be small for some commodities. 


Reliable inter-city price comparisons require that the sampled commodities be identical, or near identical, in 
different locations. This ensures that variations in index levels between cities are due to price differences and not 
to differences in product attributes. 


In order to optimize comparability and to produce this table, price comparisons were initially made by pairing cities 
that are geographically close. This resulted in the following pairings: 


St. John’s Halifax 
Charlottetown-Summerside Halifax 
Saint John Halifax 
Ottawa Halifax 
Toronto Montreal 
Ottawa Toronto 
Toronto Winnipeg 
Regina Winnipeg 
Edmonton Winnipeg 
Edmonton Vancouver 


Within each city pair, price quotations were matched at the item level on the basis of detailed descriptions. Whenever 
possible, the items were matched by brand, quantity and with some regard for the comparability of retail outlets. 


The resulting price level comparisons were then extended to include comparisons between all of the cities, using a 
chaining procedure. 


The weights used for aggregating the various components of the city indexes to obtain the all-items index are based 
on the expenditure proportions of the consumers living in the 11 cities overall. The weights are currently based 
on 2001 consumer expenditure data and price updated to October 2006. The base, for which the index is equal 
to 100, is also the combined city average. Therefore, an index value of 102 means that the prices in that city are 2% 
higher than the combined city average. 


it should be noted, especially in periods when prices are highly volatile, that the timing of price comparison and the 
relative rate of price change occurring in each location can significantly affect city-to-city retail price relationships. 
Since the retail prices used in this study are final prices faced by consumers, sales taxes and levies in effect in the 
various cities at the time of the price comparison can be of importance in explaining inter-city price differentials for 
items or groups of items that are subject to such taxes. 


Shelter, as an expenditure category, was absent from the inter-city index program prior to 1999 because of 
methodological and conceptual issues associated with its measurement. For many products, adjusting for quality 
differences to ensure comparability across areas is relatively straightforward and can be done using traditional 
quality adjustment techniques. In the case of shelter however, its very diverse nature means that comparable 
matches across cities are difficult to make. Hedonic regression methods were used to adjust for quality differences 
among cities and produce more reliable inter-city comparisons of rental prices. 


A rental equivalence approach is used to construct the inter-city price indexes for shelter services consumed by 
homeowners. Such an approach uses market rents as an approximation of the cost of shelter services faced by 
homeowners. This approach may not be suitable for the needs of all users. For instance, since the rental equivalence 
approach does not represent an out-of-pocket expenditure, the indexes should not be used for measuring differences 
in the purchasing power of homeowners across cities. Furthermore, rents used in the index are those faced by 
existing renters and since the industry is regulated, they may not be indicative of rental prices faced by new renters. 
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Footnotes for table 15 


= 


The weights shown are rounded 2001 basket weights at June 2004 prices for Canada. They are provided for 
illustration only; the weights actually used are combined city weights with adjustments for price changes up 
until October 2006. 


Includes the following subgroups: sugar and syrup, confectionery items, margarine, other edible fat and oil 
items, coffee, tea, condiments, spices and vinegar, soup, infant and junior foods, pre-cooked frozen food 


preparations, non-alcoholic beverages and all other food preparations. 


While most prices are for the specified month, the rents used are for the 12 months ending in October. 
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Concordance tables 


Table A 
Vector numbers for the average retail prices for gasoline and fuel oil, by urban centre 


St. Charlottetown Halifax, Saint Québec, Montréal, Ottawa-Gatineau, Toronto, Thunder Winnipeg, 
John's, and N.S. John, Que. Que. Ontario part, Ont. Bay, Man 
N.L Summerside, N.B Ont./Que Ont 
Fes 
Regular unleaded gasoline at full 
service filling stations (v735046) (v735056) (v735057) (v735058) (v735059) (v735060) (v735061) (v735062) (v735063) (v735047) 
Regular unleaded gasoline at self 
service filling stations (v735082) (v735092) (v735093) (v735094) (v735095) (v735096) (v735097) (v735098) (v735099) (v735083) 
Premium unleaded gasoline at full 
service filling stations (v735064) (v735074) (v735075) (v735076) (v735077) (v735078) (v735079) (v735080) (v735081) (v735065) 
Premium unleaded gasoline at self 
service filling stations (v735100) (v735110) (v735111) (v735112) (v735113) (v735114) (v735115) (v735116) (v735117) (v735101) 
Household heating fuel (v735149) (v735157) (v735158) (v735159) (v735160) (v735161) (v735162) (v735163) (v735164) (v735150) 
Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 


Sask Sask. Alta. Alta. B.C. B.C. MAT. N.W.T. 
OO nn  —_c eee ee NT 


Regular unleaded gasoline at full service filling 


Stations (v735048) (v735049) (v735050) (v735051) (v735052) (v735053) (v735054) (v735055) 
Regular unleaded gasoline at self service 

filling stations (v735084) (v735085) (v735086) (v735087) (v735088) (v735089) (v735090) (v735091) 
Premium unleaded gasoline at full service 

filling stations (v735066) (v735067) (v735068) (v735069) (v735070) (v735071) (v735072) (v735073) 
Premium unleaded gasoline at self service 

filling stations (v735102) (v735103) (v735104) (v735105) (v735106) (v735107) (v735108) (v735109) 
Household heating fuel (v735151) (v735152) ; (v735153) (v735154) (v735155) (v735156) 


eS ee 
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Table B 
Vector numbers of the inter-city indexes of retail price differentials, as of October 2006, for selected groups of 
consumer goods and services, not seasonally adjusted 


St. Charlottetown- Halifax, Saint Montréal 
John's, Summerside, N.S. John, Que 
N.L. EAE N.B 

All-items (v15939841) (v15939869) (v15939897) (v15939925) (v15939953) 
Food (v15939842) (v15939870) (v15939898) (v15939926) (v15939954) 
Food purchased from stores (v15939843) (v15939871) (v15939899) (v15939927) (v15939955) 
Meat, poultry and fish (v15939844) (v15939872) (v15939900) (v15939928) (v15939956) 
Dairy products and eggs (v15939845) (v15939873) (v15939901) (v15939929) (v15939957) 
Bakery and other cereal products (v15939846) (v15939874) (v15939902) (v15939930) (v15939958) 
Fruit and vegetables (v15939847) (v15939875) (v15939903) (v15939931) (v15939959) 
Other food purchased from stores (v15939848) (v15939876) (v15939904) (v15939932) (v15939960) 
Food purchased from restaurants (v15939849) (v15939877) (v15939905) (v15939933) (v15939961) 
Shelter (v15939850) (v15939878) (v15939906) (v15939934) (v15939962) 
Rented accommodation (v21580949) (v21580952) (v21580955) (v21580958) (v21580961) 
Owned accommodation (v21580950) (v21580953) (v21580956) (v21580959) (v21580962) 
Water, fuel and electricity (v21580951) (v21580954) (v21580957) (v21580960) (v21580963) 
Household operations and furnishings (v15939851) (v15939879) (v15939907) (v15939935) (v15939963) 
Household operations (v15939852) (v15939880) (v15939908) (v15939936) (v15939964) 
Household furnishings (v15939853) (v15939881) (v15939909) (v15939937) (v15939965) 
Clothing and footwear (v15939854) (v15939882) (v15939910) (v15939938) (v15939966) 
Transportation (v15939855) (v15939883) (v15939911) (v15939939) (v15939967) 
Private transportation (v15939856) (v15939884) (v15939912) (v15939940) (v15939968) 
Purchase of automotive vehicles (v15939857) (v15939885) (v15939913) (v15939941) (v15939969 
Gasoline (v15939858) (v15939886) (v15939914) (v15939942) (v15939970) 
Other private transportation (v15939859) (v15939887) (v15939915) (v15939943) (v15939971 
Public transportation (v15939860) (v15939888) (v15939916) (v15939944) (v15939972 
Health and personal care (v15939861) (v15939889) (v15939917) (v15939945) (v15939973) 
Health care (v15939862) (v15939890) (v15939918) (v15939946) (v15939974 
Personal care supplies and equipment (v15939863) (v15939891) (v15939919) (v15939947) (v15939975) 
Personal care services (v15939864) (v15939892) (v15939920) (v15939948) (v15939976 
Recreation, education and reading (v15939865) (v15939893) (v15939921) (v15939949) (v15939977) 
Alcoholic beverages and tobacco products (v15939866) (v15939894) (v15939922) (v15939950) (v15939978) 
Alcoholic beverages (v15939867) (v15939895) (v15939923) (v15939951) (v15939979) 
Tobacco products and smokers’ supplies (v15939868) (v15939896) (v15939924) (v15939952) (v15939980) 
Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 

Ont. Ont. Man. Sask. Alta. B.C 

All-items (v15939981) (v15940009) (v15940037) (v15940065) (v15940093) (v15940121) 
Food (v15939982) (v15940010) (v15940038) (v15940066) (v15940094) (v15940122) 
Food purchased from stores (v15939983) (v15940011) (v15940039) (v15940067) (v15940095) (v15940123) 
Meat, poultry and fish (v15939984) (v15940012) (v15940040) (v15940068) (v15940096) (v15940124) 
Dairy products and eggs (v15939985) (v15940013) (v15940041) (v15940069) (v15940097) (v15940125) 
Bakery and other cereal products (v15939986) (v15940014) (v15940042) (v15940070) (v15940098) (v15940126) 
Fruit and vegetables (v15939987) (v15940015) (v15940043) (v15940071) (v15940099) (v15940127) 
Other food purchased from stores (v15939988) (v15940016) (v15940044) (v15940072) (v15940100) (v15940128) 
Food purchased from restaurants (v15939989) (v15940017) (v15940045) (v15940073) (v15940101) (v15940129) 
Shelter (v15939990) (v15940018) (v15940046) (v15940074) (v15940102) (v15940130) 
Rented accommodation (v21580964) (v21580967) (v21580970) (v21580973) (v21580976) (v21580979) 
Owned accommodation (v21580965) (v21580968) (v21580971) (v21580974) (v21580977) (v21580980) 
Water, fuel and electricity (v21580966) (v21580969) (v21580972) (v21580975) (v21580978) (v21580981) 
Household operations and furnishings (v15939991) (v15940019) (v15940047) (v15940075) (v15940103) (v15940131) 
Household operations (v15939992) (v15940020) (v15940048) (v15940076) (v15940104) (v15940132) 
‘ Household furnishings (v15939993) (v15940021) (v15940049) (v15940077) (v15940105) (v15940133) 
Clothing and footwear (v15939994) (v15940022) (v15940050) (v15940078) (v15940106) (v15940134) 
Transportation (v15939995) (v15940023) (v15940051) (v15940079) (v15940107) (v15940135) 
Private transportation (v15939996) (v15940024) (v15940052) (v15940080) (v15940108) (v15940136) 
Purchase of automotive vehicles (v15939997) (v15940025) (v15940053) (v15940081) (v15940109) (v15940137) 
Gasoline (v15939998) (v15940026) (v15940054) (v15940082) (v15940110) (v159401 38) 
Other private transportation (v15939999) (v15940027) (v15940055) (v15940083) (v15940111) (v15940139) 
Public transportation (v15940000) (v15940028) (v15940056) (v15940084) (v15940112) (v15940140) 
Health and personal care (v15940001) (v15940029) (v15940057) (v15940085) (v15940113) (v15940141) 
Health care (v15940002) (v15940030) (v15940058) (v15940086) (v15940114) (v15940142) 
Personal care supplies and equipment (v15940003) (v15940031) (v15940059) (v15940087) (v15940115) [viSaseTee) 
Personal care services (v15940004) (v15940032) (v15940060) (v15940088) (v15940116) (v15940144) 
Recreation, education and reading (v15940005) (v15940033) (v15940061) (v15940089) (v15940117) (v15940145) 
Alcoholic beverages and tobacco products (v15940006) (v15940034) (v15940062) (v15940090) (v15940118) (v15940146) 
Alcoholic beverages (v15940007) (v15940035) (v15940063) (v15940091) (v15940119) abn bpet 
Tobacco products and smokers’ supplies (v15940008) (v15940036) (v15940064) (v15940092) (v15940120) (v15940148) 


Se eee ee eg ee ae Se Oe ee ee a ee 
eee 


Statistics Canada — Catalogue no. 62-001-X 69 


= —- 


“4 eee tain =) OO. wetted we rege en ; 


_ oo — wo ==. LL SE A 
7 a + Pa = a 
Gj iy SOP -S- 6 @ «== am 49 4RS= ! © oe a”. 
c¢ : > nega ; 7 
- — — Se) + a ee : = ie 


“Tea poe ie ri otry 
i; wees: oss Cal er o* acest 
ar oh) rt batt al 
vs 7 =n ; a” SAGEM | pe 
vxé ‘ied 7 A od ’ wes =e 
» Ce « a =P « aiid wees 
bent” aw 
_ ap PA) i ta (Veqeree Piment.j 
° ™=@Q rT, oe’ BM ioe 
/ ae oe | 
: ~~ er ifr ey 
a) +6 che er =e ray + 
x = * pets at di ey oe 
ars = - aer4j FO At © ows ~~ 
a ; a Ct 6@e*.4 ‘> 21 p, ; tgni @@ 
kh 22 ¢ ° owe @ Se) avn cain see 
+i wi i Sele Og 1) phat gore “? 
= je L_- re 
= , f mm ¢ a l 
? , ag af4*) = = a 
es “ttt wt os = i yin Awe, ive lager. 
—_ g-« rus 7 ', ene. 
@ qe - &> m — «a. 
_ oe pal ¢ — 
en. ie 7 7 -* é a = 
—Ate])< onus, or v4 me® oe a clas 
= » i @? 7 S< do <<, 
| a seen? 4 — = 
a > 


= =|) 6, ip. en aye a i econ 


® a 
4 »-=? 
As 
a 
»> a> 
an - 
a oa 
= + 
a = 
a i] 
t 
a » 
¢ 
a a 
=~ 
eS 
awe ( 
e ae 
eed 
2 
a 


tatistics Canada’s Canadian et Observer (CEO) delivers the most 

thorough, monthly economic briefing available. Each month as a subscriber you 

receive current and reliable information to help you stay abreast of the economic 
performance of the country, your province and the specific economic sectors in which 


you're interested. 


CEO is presented in two parts: 


CEO-The Magazine 


@ Sector-by-sector analysis 
of economic indicators 


@ Developments in provincial 
and international economies 


® Highlights of economic events 
in Canada and around the world 


@ A summary table of current 
economic conditions 


@ Feature articles spotlighting 
major issues and industry sectors 


CEO-The Statistical Summary 


@ Detailed figures in tabular form on markets, 
prices, industrial sectors, international and 
domestic trade, and much more 


@® More than 1,100 economic indicators 
covering: market sectors, imports, exports, 
demographics, unemployment, and much 
more 


@ User-friendly tables and graphs 


What's in a typical issue? 
Statistical charts and tables are blended 
with expert commentary to provide a quick, 
concise, wide-ranging overview of the 
economy. 


~ § NEW - CEO now available ina 
free electronic format! 

~ Enjoy the complete print edition in 

an electronic format (PDF). Visit 


our website at www.statcan.ca to 
download it today! 


Your annual subscription to the 
CEO print version includes: 


- 12 issues of Canadian Economic Observer, your 
source for the latest trends, analyses and data on 
Canada’s economy. 

- A FREE edition of CEO’s Annual Historical 
Supplement—a fact-filled compendium, putting at your 
fingertips the economic trends that have characterized 
Canada’s development from as far back as 1926 right up 
to the present... all in one easy-to-use volume. 


Subscribe to the Canadian Economic Observer 
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Order 3 year subscription: $510.30 Save 30% 


Print version: In Canada, please add either GST and 
applicable PST or HST. No shipping charges for delivery 
in Canada. For shipments to the United 
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ordered. For shipments to other countries, 
please add $10 per issue or item ordered. 
(Federal government clients must 
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The Consumer Price Index 


This publication presents the highlights and analysis of the movement of the Consumer Price 
Index (CPI) and its components over the month and year proceeding the reference period. 
It also provides a range of the most recent tables*and graphs on the Canadian’CPI. 


Detailed CPs are published simultaneously for Canada, the ten provinces, Whitehorse 
and Yellowknife. In addition, some information is available’ for some cities across Canada. 
The Consumer Price Index for a given month is usually published in the third week of the 
following month, and it is not revised once it has been published. 


The CPI is an indicator of changes in consumer prices experienced by Canadians. It is obtained 
by comparing through time, the cost of a fixed basket of goods and services purchased by 
consumers. Since the basket contains items of unchanging or equivalent quantity and quality, 
the index reflects only pure price movements. 


The CPI is an important indicator of how the Canadian economy is performing. This index, 
used by governments, businesses and private citizens, can affect interest rates, taxes, wages, 
pensions, and many other monetary transfers. 
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Inquiries line 1-613-951-8116 
Fax line 1-613-951-0581 


Depository Services Program 
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Note to users 


The Consumer Price Index is published monthly and is not subject to revisions. 


Index for the month 
November 2007 
December 2007 
January 2008 
February 2008 
March 2008 
April 2008 

May 2008 

June 2008 

July 2008 
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September 2008 
October 2008 
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Release date 
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February 19, 2008 
March 18, 2008 
April 17, 2008 

May 21, 2008 

June 19, 2008 

July 23, 2008 
August 21, 2008 
September 23, 2008 
October 24, 2008 
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December 19, 2008 
January 23, 2009 
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Highlights 


* Consumer prices accelerated for the first time in six months in April in the wake of higher gasoline prices and fewer 
incentives on passenger vehicles. The Consumer Price Index rose 1.7% between April 2007 and April 2008, up 
from the 1.4% increase in March. 


Chart 1 
Percentage change in the consumer price index and major components from the same month of the previous year, 


Canada, not seasonally adjusted 
percent change 
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Source(s): CANSIM table number 326-0020. 
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Briefing notes 


All-items Consumer Price Index: 


* Gasoline was the main contributor to both the acceleration and the 12-month increase of the all-items index. Gasoline 
prices rose 11.6% between April 2007 and April 2008, compared with a 7.9% increase posted in the previous month. 


« Another significant upward contributor to the increase in consumer prices in April was mortgage interest cost. 
* The 12-month change in the Bank of Canada’s core index, which is used to monitor the inflation control target, rose 1.5% 


in April, faster than the 1.3% increase in the preceding month. Less downward pressure from passenger vehicles prices 
contributed to this acceleration. 


A ae | 


Main contributors to the 12-month change of the all-item index (+1.7%): 
Main upward contributors: 

* Gasoline (+11.6%) 

* Mortgage interest cost (+8.7%) 

_ + Fuel oil and other fuels (+36.9%) 

* Homeowner’s replacement cost (+4.6%) 

Main downward contributors: 

fee Purchase and leasing of passenger vehicles (-6.6%) 

_ © Fresh vegetables (-17.3%) 


* Women’s clothing (-6.7%) 


_ *© Computer equipment and supplies (-14.4%) 


Main contributors to the monthly change of the all-item index not seasonally adjusted (+0.8%): 


Main upward contributors: 
_* Gasoline (+6.0%) 

| * Natural gas (+6.2%) 

* Air transportation (+4.8%) 
* Electricity (+1.6%) 


Main downward contributors: 


* Women’s clothing (-3.8%) 


+ Men’s clothing (-1.6%) 


LL 
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Annual and monthly percentage change in the most quoted indexes 


ee ae a 
Annual percentage Monthly percentage 
Percentage Percentage Percentage Percentage 
change change change change 
April 2008 from March 2008 from April 2008 from March 2008 from 
April 2007 March 2007 March 2008 February 2008 
percent 
———— eee 
All-items sev 1.4 0.8 0.4 
Core consumer price index (CPI) 

(Bank of Canada definition) eis: is 0.3 C2 
All-items excluding energy ‘at 1.0 OS 0.2 
Goods 0.0 -0.6 1.0 0.7 
Services Ors 3.3 O55 0.2 


Historical information on the main indices and the main contributors to the 12-month change 


Index Historical information 


eee eee 


1.7% increase (after a 1.4% increase in March). 


All-items index First acceleration since November 2007. 

1.5% increase (compared to 1.3% growth in March). 
Core index Same growth as in February 2008. 
All-items index excluding energy 1.1% increase (following a 1.0% growth in March). 
Goods index Remained unchanged (after a 0.6% decline in March). 
Services index 3.3% rise (an unchanged rate of growth from March). 
Gasoline 11.6% increase (compared to 7.9% growth in March). 

8.7% rise (after a 8.3% increase in March). 
Mortgage interest cost Sharpest rise since May 1991 (8.9%). 

36.9% increase (compared to 29.6% growth in March). 
Fuel oil and other fuels Sharpest increase since September 2005 (+37.0%). 
Homeowner's replacement cost 4.6% increase (compared to a 4.8% rise in March). 
Purchase and leasing of passenger vehicles 6.6% decrease (following a 7.1% drop in March). 
Fresh vegetables 17.3% decline (compared to a 17.8% drop in March). 
Women's clothing 6.7% decrease (after a 4.3% decline in March). 
Computer equipment and supplies 14.4% drop (following a 14.9% decrease in March). 


—_—_—_—_—_———————— ee ee 
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Historical information on the main indices and the main contributors to the monthly change 


Index 


Historical information 


All-items index 
Core index 


All-items index excluding energy 


Goods index 


Services index 


Gasoline 


Natural gas 

Air transportation 
Electricity 
Women’s clothing 


Men's clothing 


0.8% hike (after a 0.4% increase in March). 
0.3% rise (following a 0.2% rise in March). 
0.3% growth (compared to 0.2% hike in March). 


1.0% rise (following a 0.7% increase in March). 
Sharpest rise since March 2007 (+1.3%). 


0.5% increase (after a 0.2% growth in March). 


6.0% rise (compared to a 3.6% growth in March). 
The steepest increase since March 2007 (+12.4%). 


6.2% growth (compared to 2.2% increase in March). 
This index grew 9.0% in April 2007. 


4.8% rise (after a 1.3% hike in March). 

1.6% rise (after a 0.1% drop in March). 
3.8% drop (following a 3.0% rise in March). 
1.6% decline (after a 1.3% growth in March). 
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Analysis 


Consumer prices accelerated for the first time in six months in April in the wake of higher gasoline prices and fewer 
incentives on passenger vehicles. 


The Consumer Price Index rose 1.7% between April 2007 and April 2008, up from the 1.4% increase in March. This 
was the first acceleration of the all-items index since November 2007. 


Gasoline was the main contributor to both the acceleration and the 12-month increase of the all-items index. Gasoline 
prices rose 11.6% between April 2007 and April 2008, compared with a 7.9% increase posted in the previous month. 


The all-items index excluding gasoline increased by 1.3% during the 12-month period. A second contributing factor 
to the acceleration in April was less downward pressure from passenger vehicle prices. They declined in April, but 
at a much slower pace than in the previous month. 


The 12-month change in the Bank of Canada’s core index, which is used to monitor the inflation control target, 
rose 1.5% in April, faster than the 1.3% increase in the preceding month. Less downward pressure from passenger 
vehicles prices contributed to this acceleration. 


Chart 1 
Percentage change over 12 months in the Bank of Canada’s core index, Canada, not seasonally adjusted 


percent change 


3.0 


20 
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Source(s): CANSIM table number 326-0020 


On a seasonally adjusted basis, the all-items index and the core index rose 0.4% between March and April 2008. 
The increase in the core index was the sharpest since May 2006. 


12-month change: Gasoline is the main factor in the acceleration of the all-items index 
The strongest upward pressure on the all-items index and its acceleration came from gasoline prices. Pump prices 


rose by 11.6% between April 2007 and April 2008, compared with a 7.9% increase over the previous period. The 
highest increases were posted in the Prairies. 
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ERRATA 


Catalogue no. 62-001-XPE monthly 


The consumer price index 


April 2008 


Page 6 
Highlights: 


The following correction was made to the first sentence of the “Highlights” section: 
The sentence “Consumer prices accelerated for the first time in six months in April in the wake of higher 
gasoline prices and fewer incentives on passenger vehicles.” should have read “Consumer prices 


accelerated for the first time in five months in April in the wake of higher gasoline prices and fewer 
incentives on passenger vehicles.” 


Page 10 

Analysis: 

The following correction was made to the first sentence of the “Analysis” section: 

The sentence “Consumer prices accelerated for the first time in six months in April in the wake of higher 
gasoline prices and fewer incentives on passenger vehicles.” should have read “Consumer prices 
accelerated for the first ime in five months in April in the wake of higher gasoline prices and fewer 
incentives on passenger vehicles.” 


We regret any inconvenience this error may have caused our users. 


For more information, contact Client Services, Prices Division, toll-free at | 866 230-2248. 
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Catalogue No. 11-010-XIB/XPB Monthly 
May and June 2008, Vol.21, no.5 and no.6 


Canadian Economic Observer 


Erratum on two figures 


On page 3.9 of the May 2008 issue, the 
correct label for the y axis (vertical) of 
Figure 8 Net interprovincial migration to 
Newfoundland _ is 


Saskatchewan. and 


‘thousands of people’. 


On page 3.2 of the June issue, the data 
used in Figure 1 for the US incorrectly 
includes restaurants. It should be replaced 


by the one below : 


Catalogue No. 11-010-XIB/XPB Mensuel 
Mai et juin 2008, vol.21, n’5 et n’6 


L’observateur €conomique canadien 


Erratum sur deux figures 


Sur le page 3.9 du numéro de mai 2008, 
l'étiquette pour l'axe des y (vertical) de la 
figure 8 Migration interprovinciale nette 
vers la Saskatchewan et Terre-Neuve doit 
étre corrigée pour indiquer ‘milliers de 


personnes’. 


A la page 3.2 du numéro de juin, les 
données des Etats-Unis de la figure 1 
n’auraient pas du inclure les restaurants. 
Veuillez consulter plus bas la figure qui 


aurait dd apparaitre : 


Consumer food prices 
Prix a la consommation des aliments 


Annual percent change 


Variation annuelle en pourcentage 
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The Consumer Price Index — April 2008 


Chart 2 
Evolution of the gasoline price index, Canada, (2002=100), not seasonally adjusted 
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Source(s): CANSIM table number 326-0020. 
The reduction of incentives offered by car manufacturers also contributed to the acceleration of the all-items index. 


Another significant upward contributor to the increase in consumer prices in April was mortgage interest cost. Again 
in April, new housing prices exerted more upward pressure on this index than mortgage interest rates. 


Prices for fuel oil and other fuels surged 36.9% in April, the fastest increase since September 2005 for these products 
derived from crude oil. In the Atlantic Provinces, this component exerted the strongest upward pressure on consumer 
prices. 


Homeowner's replacement cost, which represents the cost of maintaining a housing structure, rose 4.6%. This was 
weaker growth than increases posted in February and March. 


The biggest jump occurred in Saskatchewan, although growth was slower than in the previous month. 
In Newfoundland and Labrador, homeowner’s replacement cost experienced the largest increase since 
February 1992. This province’s economy is experiencing growth as a result of the intensification of oil extraction 
and mining activities, combined with higher prices on world markets. 


Prices for bakery products surged 10.4% between April 2007 and April 2008, the steepest rise since November 1981. 


The decline in passenger vehicles prices mitigated, to some extent, the increase in the all-items index. The price 
of passenger vehicles went down 6.6% in April 2008 compared to the same month of the previous year, a less 
substantial drop than the 7.1% decline in March. 
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Chart 3 


Percentage change over 12 months in the purchase and leasing of automotive vehicles index, Canada, not seasonally 
adjusted 


' 
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Source(s): CANSIM table number 326-0020 


Prices for fresh vegetables continued to fall in April. Fresh vegetable prices were relatively higher at this period last 


year when supplies were hit by a frost in California. The appreciation of the dollar may have also helped lower prices 
of imported vegetables. 


Women’s clothing prices declined 6.7%. Prices for computer equipment and supplies continued their downward 
trend in April, mainly because of lower prices for laptops. 


Ontario continues to experience smallest price increase in April 


Despite a 0.5 percentage point acceleration of the 12-month all-items index in Ontario between March and April, 
mainly due to higher gasoline prices, that province again posted the smallest increase in consumer prices (+1.3%) 


Alberta and Saskatchewan recorded increases of 3.2%, which were the highest of all provinces. These increases 
mainly reflect higher new housing costs. 
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Chart 4 
Percentage change in the consumer price index from the same month of the previous year, Canada, 2002=100, 
not seasonally adjusted 
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Source(s): CANSIM table number 326-0020. 


Chart 5 
Percentage change in the all-items index from the previous month, Canada, Whitehorse, Yellowknife and 
Iqaluit, 2002=100, not seasonally adjusted 
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Chart 6 
Percentage change in the all-items index from the same month of the previous year, Canada, Whitehorse, Yellowknife 
and Iqaluit, 2002=100, not seasonally adjusted 
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Source(s): CANSIM table number 326-0020. 
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Selected summary tables from Statistics Canada 


* Consumer Price Index, by province (monthly) 
* Consumer Price Index, by city (monthly) 
* Consumer Price Index, food, by province (monthly) 
* Consumer Price Index, shelter, by province (monthly) 
* Consumer Price Index, household operations, furnishings and equipment by province (monthly) 
* Consumer Price Index, clothing and footwear, by province (monthly) 
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* Consumer Price Index, clothing and footwear, by province 
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Consumer Price Index, health and personal care, by province 
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Consumer Price Index, by city 
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* Consumer Price Index, historical summary 
* Selected economic indicators, Canada and United States (monthly and quarterly) 
* Education price index, by provinces 


* Economic indicators, by province and territory (monthly and quarterly) 


For further reading 


Detailed information on the methodology and concepts of the CPI is contained in The Consumer Price Index 
Reference Paper, Updating Based on 1992 Expenditures, (Occasional), catalogue no. 62-553-X. 


Information regarding the Household Spending Survey is contained in Spending Patterns in Canada, 2005, 
catalogue no. 62-202-X. 


A brief non-technical document entitled Your Guide to the Consumer Price Index (Occasional) catalogue 
no.62-557-X answers the frequently asked questions about the construction and use of the CPI. 


For further information, contact the Consumer Prices Section, Prices Division, Statistics Canada, Ottawa, Ontario 
K1A OT6 (613-951-9606), or you can also search through the Statistics Canada catalogue which lists all current 
products and services available from Statistics Canada. 
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Statistical tables 
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Table 1 
The Consumer Price Index, major components and special aggregates, 1 Canada, not seasonally adjusted 


CANSIM Relative Indexes Percentage change 
vector importance April 2008 from 
number 


April 2008 March 2008 April 2007 March 2008 = April 2007 


2002=100 

All-items (v41690973) 100.0 113.5 112.6 111.6 0.8 457 
Food (v41690974) 17.0 11355 112.6 tii2e2 0.8 AZ 
Shelter (v41691050) 26.6 WALZ 120.1 116.2 0.9 4.3 
Household operations, furnishings and equipment (v41691067) TA 104.4 104.1 103.3 0.3 1 
Clothing and footwear (v41691108) 5.4 94.3 96.0 97.7 -1.8 -3.5 
Transportation (v41691128) 19.9 120.1 117.8 118.6 2.0 gi} 
Health and personal care (v41691153) 4.7 108.3 107.9 106.8 0.4 1.4 
Recreation, education and reading (v41691170) ZEZ 101.6 101.3 100.9 0.3 0.7 
Alcoholic beverages and tobacco products (v41691206) 3:1 126.7 126.6 124.5 0.1 1.8 
All-items (1992=100) (v41713403) 5 135.1 134.1 132.8 0.7 ther! 
Special aggregates 
Goods (v41691222) 48.8 109.2 108.1 109.2 1.0 0.0 

Durable goods (v41691223) 13:3 90.8 90.8 95.4 0.0 -4.8 

Semi-durable goods (v41691224) red. 94.9 96.1 97.5 -1.2 -2.7 

Non-durable goods (v41691225) 28.2 123:3 120.8 119.7 2 3.0 
Services (v41691230) Spe Dalat ibd 113.9 0.5 S55) 
All-items excluding food (v41691232) 83.0 idles a A23 7 111.4 0.7 1.9 
All-items excluding food and energy (v41691233) TEND) 109.9 109.6 108.7 OFS ed 
All-items excluding energy (v41691238) 90.6 OES 110.2 109.3 0.3 1.1 
All-items excluding gasoline (v41693245) 95.1 111.4 110.8 110.0 0.5 died 
All-items excluding shelter, insurance and financial services (v41693246) 69.9 109.7 108.9 108.9 0.7 0.7 
Energy (v41691239) 9.4 150.2 143.2 139.1 4.9 8.0 
All-items excluding alcoholic beverages, tobacco products and 

smokers’ supplies (v41691241) 96.9 113.0 254 111.0 0.8 1.8 
Core consumer price index (CPI) (Bank of Canada definition)3 (v41693242) 82.7 diez 110.9 109.6 0.3 ies 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Table 2 
The Consumer Price Index, major components and special aggregates, 1 Canada, seasonally adjusted 

CANSIM Relative * Indexes Percentage change 
vector importance April 2008 from 
number April 2008 March 2008 April 2007 March 2008 = April 2007 
2002=100 

All-items (v41690914) 100.0 113.1 112.6 Addie: 0.4 1.6 
Food (v41690915) 17.0 lakes 112.4 112.0 0.6 1.0 
Shelter (v41690916) 26.6 25) 120.1 1G2 0.9 43 
Household operations, furnishings and equipment (v41690917) 11.1 104.2 103.8 103.2 0.4 1.0 
Clothing and footwear (v41690918) 5.4 94.2 93.9 97.7 Oe! -3.6 
Transportation (v41690919) 19.9 120.1 117.8 118.6 2.0 apo 
Health and personal care (v41690920) 47 108.2 108.1 106.5 0.1 1.6 
Recreation, education and reading (v41690921) 12.2 102.2 101.8 101.5 0.4 0.7 
Alcoholic beverages and tobacco products (v41690922) Sat 126.5 126.5 124.3 0.0 1.8 
Special aggregates 
All-items excluding food (v41690923) 83.0 tASet 112.6 111.2 0.4 ie 
All-items excluding food and energy (v41690924) 73.6 109.9 109.6 108.7 0.3 11 
All-items excluding eight of the most volatile components (Bank 

of Canada definition) (v41690925) 82.7 109.9 109.5 109.0 0.4 0.8 
Core consumer price index (CPI) (Bank of Canada definition)3 (v41690926) 82.7 te? 110.8 109.6 0.4 1.5 


Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Table 3 
The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit 1, not seasonally adjusted 


CANSIM Indexes Percentage change 
vector April 2008 from 


number “April 2008 March 2008 April 2007 March 2008 April 2007 


a 


2002=100 
Newfoundland and Labrador (v41691244) 113.6 112.9 abstsas 0.6 970 | 
Prince Edward Island (v41691379) q6.7 115.8 LSet 0.8 2.6 
Nova Scotia (v41691513) Ao.S: 114.5 T1235 0.9 at 
New Brunswick (v41691648) 112.8 (ul | 111.2 0.6 1.4 
Quebec (v41691783) 112.4 141.7 110.6 0.6 1.6 
Ontario (v41691919) 12.6 is 111.4 OF Hes: 
Manitoba (v41692055) WAZ 7 q.S 110.9 0.8 1.6 
Saskatchewan (v41692191) 115.4 114.5 111.8 0.8 © £7 
Alberta (v41692327) (feats 119.8 tapes: ied 2 
British Columbia (v41692462) dla (ales! 110.8 109.9 0.9 aler 
Whitehorse, Yukon Territory (v41692598) 111.8 111.0 108.7 0.7 2.9 
Yellowknife, Northwest Territories (v41692722) 114.9 (eke 110.4 1.4 4.1 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 109.0 108.2 107.7 0.7 1.2 


———— 


Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-1 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Food 1 


CANSIM Indexes Percentage change 
vector April 2008 from 
number enti i : 
pril 2008 March 2008 April 2007 March 2008 April 2007 
2002=100 

All-items (v41690973) 113.5 112.6 111.6 0.8 AT. 

Food (v41690974) 113.5 112.6 112.2 0.8 g Wi. 

Food purchased from stores (v41690975) 112.7 111.6 111.7 1.0 0.9 

Meat (v41690976) 110.8 110.9 alas be -0.1 -0.4 

Fresh or frozen meat (excluding poultry) (v41690977) 108.0 107.1 108.9 0.8 -0.8 

Fresh or frozen beef (v41690978) 109.5 108.1 110.2 ie: -0.6 

Fresh or frozen pork (v41690979) 100.7 100.8 102.5 -0.1 -1.8 

Fresh or frozen poultry meat (v41690981) 120.8 122.9 121.9 -1.7 -0.9 

Fresh or frozen chicken (v41690982) 123°5 125.8 125.0 -1.8 -1.2 

Processed meat (v41690984) 107.1 107.0 106.1 0.1 0.9 

Ham and bacon (v41690985) 99.9 99.4 100.0 0.5 -0.1 

Other processed meat (v41690986) 111.0 qalgl 109.5 -0.1 1.4 

Fish, seafood and other marine products (v41690987) 100.7 100.6 99.7 0.1 1.0 

Fish (v41690988) 103.9 103.5 101.7 0.4 22 

Fresh or frozen fish (including portions and fish sticks) (v41690989) 104.7 104.1 101.8 0.6 2.8 

Canned and other preserved fish (v41690990) 102.0 102.2 101.3 -0.2 0.7 

Dairy products and eggs (v41690992) 123.6 122.9 119.5 0.6 3.4 

Dairy products (v41690993) 12347 123.1 119.5 0.5 ou) 

Fresh milk (v41690994) Zio 120.8 liners) 0.6 3.6 

Butter (v41690995) 122.0 122.4 120.2 -0.3 i 

Cheese (v41690996) 125.4 125.6 122.2 -0.2 2.6 

Ice cream and related products (v41690997) 121.5 dale 114.5 3.4 6.1 

Eggs (v41690999) de 120.4 118.1 ips 3.0 

Bakery and cereal products (excluding infant food) (v41691000) 130.1 127.0 118.4 2.4 9.9 

Bakery products (v41691001) 136.9 CRY 124.0 2.8 10.4 

Bread, unsweetened rolls and buns (v41691002) 157.4 then 134.7 41 16.9 

Biscuits (v41691003) (uikshy AS 114.1 0.1 -0.8 

Other bakery products (v41691004) 123.0 120.5 114.7 2.1 72 

Cereal products (excluding infant food) (v41691005) AWG) 115.6 108.2 2.0 9.0 

Rice (including rice-based mixes) (v41691006) 108.8 110.4 108.2 -1.4 0.6 
Breakfast cereal and other grain products (excluding infant 

food) (v41691007) 107.8 107.8 108.2 0.0 -0.4 

Pasta products (v41691008) 134.5 a Rei re 109.2 24 25:2 

Flour and flour based mixes (v41691009) 140.9 123.8 101.9 13.8 38.3 

Fruit, fruit preparations and nuts (v41691010) 101.0 99.8 104.8 iby -3.6 

Fresh fruit (v41691011) 91.2 89.1 98.7 2.4 -7.6 

Apples (v41691012) 100.0 99.0 106.7 1.0 -6.3 

Oranges (v41691013) 81.3 78.9 111.8 3.0 -27.3 

Bananas and plantains (v41691014) 120.4 110), 7 104.4 8.8 a0: 

Other fresh fruit (v41691015) 85.6 85.1 91.9 0.6 -6.9 

Preserved fruit and fruit preparations (v41691016) 116.7 117.0 115.3 -0.3 te 

Fruit juices (v41691017) 121.6 121.9 119.7 -0.2 1.6 

Other preserved fruit and fruit preparations (v41691018) 104.2 104.2 NOS a 0.0 0.5 

Nuts (v41691019) 107.1 104.3 104.1 uk 2.9 

Vegetables and vegetable preparations (v41691020) 94.5 94.1 108.3 0.4 -12.7 

Fresh vegetables (v41691021) 89.3 89.2 108.0 0.1 cs WP 

Potatoes (v41691022) one 70.3 76.2 4.8 -3.3 

Tomatoes (v41691023) 96.7 105.9 93.6 -8.7 3.3 

Lettuce (v41691024) 82.5 84.9 99.6 -2.8 -17.2 

Other fresh vegetables (v41691025) 95.9 94.0 124.6 2.0 -23.0 

Preserved vegetables and vegetable preparations (v41691026) glakory4 111.6 109.2 1.4 8 

Frozen and dried vegetables (excluding canned) (v41691027) 112.4 111.6 108.7 0.7 3.4 

Canned vegetables and other vegetable preparations (v41691028) 113.8 111.6 109.5 2.0 3.9 

Other food products and non-alcoholic beverages (v41691029) Alea 110.7 110.0 13 1.9 

Sugar and confectionery (v41691030) 114.5 Ae 112.0 1.6 ie 

Fats and oils (v41691033) Zon 119.9 ied Qi 9.8 

Coffee and tea (v41691036) 110.6 108.7 110.5 17 0.1 

Condiments, spices and vinegars (v41691039) 105.1 105.8 106.1 -0.7 -0.9 

Other food preparations (v41691040) 112.4 110.8 111.4 1.4 0.9 

Non-alcoholic beverages (v41691045) 109.6 108.3 105.9 1.2 3.5 

Food purchased from restaurants (v41691046) 115.5 145:2 1138 0.3 1.9 

Food purchased from table-service restaurants (v41691047) 116.3 116.0 113.8 0.3 2.2 

Food purchased from fast food and take-out restaurants (v41691048) (43:7 113.3 112.2 0.4 13 


i ee ee ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-2 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Shelter 


CANSIM Indexes Percentage change 
vector April 2008 from 


number “april 2008 March 2008 = April 2007. March 2008 ~— April 2007 


2002=100 
Shelter (v41691050) 121.2 120.1 116.2 0.9 4.3 
Rented accommodation (v41691051) 107.4 107.3 105.6 0.1 i hd 
Rent (v41691052) 107.4 107.3 105.5 0.1 1.8 
Owned accommodation (v41691055) 123:9 123.4 117.9 0.4 5.1 
Mortgage interest cost 1 (v41691056) 116.4 115.6 10721 0.7 8.7 
Replacement cost (v41691057) S937 139.4 133.6 0.2 4.6 
Property taxes (including special charges) (v41691058) 120.3 120.3 115.9 0.0 3.8 
Homeowners’ home and mortgage insurance (v41691059) LOS. hose 147.6 0.1 3.9 
Homeowners’ maintenance and repairs (v41691060) 109.0 108.2 11126 0.7 -2.3 
Water, fuel and electricity (v41691062) 133.3 129.0 VIET 3.3 4.4 
Electricity 2 (v41691063) ja PAKS: 110.7 eS 1.6 0.9 
Water (v41691064) 144.0 142.1 13156 lad 9.4 
Natural gas (v41691065) 138.0 129:9 139.8 6.2 =1.3 
Fuel oil and other fuels (v41691066) 234.5 219.9 171.3 6.6 36.9 


a 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-3 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Household operations, furnishings and equipment 


CANSIM Indexes Percentage change 
vector April 2008 from 


number "april 2008 March 2008 April 2007. March 2008 ~_— April 2007 


2002=100 
Household operations, furnishings and equipment (v41691067) 104.4 104.1 103.3 0.3 4.4 
Household operations (v41691068) 109.2 108.9 106.5 0.3 2.5 
Communications (v41691069) 106.0 105.9 102.0 0.1 3.9 
Telephone services (v41691070) 106.7 106.6 101.5 0.1 Be) 
Internet access services (v41693216) 96.7 96.7 97.2 0.0 -0.5 
Postal services and other communication services (v41691071) 122.3 122.3 120.8 0.0 1:2 
Child care and domestic services (v41691072) 119.6 118.5 11255 0.9 6.3 
Child care (v41691073) 118.3 118.2 111.4 0.1 6.2 
Domestic services (v41691074) 122.8 119.9 115.4 2.4 6.4 
Household chemical products (v41691075) 103.8 103.8 104.0 0.0 -0.2 
Paper, plastic and foil supplies (v41691078) 105.8 105.3 106.8 0.5 -0.9 
Other household goods and services (v41691081) TAO 110.1 110.0 0.5 0.6 
Pet food and supplies (v41691082) 104.8 103.3 103.4 (es, 1.4 
Seeds, plants and cut flowers (v41691083) 107.6 107.4 110.5 0.2 -2.6 
Other horticultural goods (v41691084) 100.3 99.9 99:7 0.4 0.6 
Financial services (v41693229) 113.9 113.9 11 1:0 0.0 20 
Household furnishings and equipment (v41691087) 96.2 95.9 97.6 0.3 -1.4 
Furniture and household textiles (v41691088) 97.6 96.8 99:3 0.8 -1.7 
Furniture (v41691089) 96.0 95.0 97.4 js -1.4 
Household textiles (v41691093) 103.1 103.5 105.6 -0.4 -2.4 
Household equipment (v41691097) 88.5 88.7 91.2 -0.2 -3.0 
Household appliances (v41691098) 89.1 89.5 90.3 -0.4 -1.3 
Non-electric kitchen utensils and tableware (v41691103) 91.6 91.6 93.4 0.0 -1.9 
Services related to household furnishings and equipment (v41691107) 135.7 135;7 125.0 0.0 8.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-4 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Clothing 
and footwear 


CANSIM Indexes Percentage change 
vector April 2008 from 
numben —,=-asnncu ow nn Sa 


April 2008 March 2008 April 2007 March 2008 April 2007 


2002=100 
Clothing and footwear (v41691108) 94.3 96.0 Siar -1.8 -3.5 
Clothing (v41691109) 90.0 92.3 94.8 -2.5 -5.1 
Women’s clothing (v41691110) 89.8 S555 96.3 -3.8 -6.7 
Men's clothing (v41691111) 92.0 93:5 95.9 -1.6 -4.1 
Children’s clothing (including infants) (v41691112) 85.5 85.8 86.9 -0.3 -1.6 
Footwear (v41691113) 95.6 95.3 99.2 0.3 -3.6 
Clothing accessories and jewellery (v41691118) 107.0 107.8 103.4 -0.7 J.D 
Clothing material, notions and services (v41691123) Adore’, dost lela lee! 0.0 Due 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-5 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Transportation 


CANSIM Indexes Percentage change 
vector April 2008 from 


number “April 2008 March 2008 April 2007. March 2008 April 2007 


2002=100 

Transportation (v41691128) 120.1 117.8 118.6 2.0 1.3 
Private transportation (v41691129) 120.3 118.0 119.0 4:39 1.1 
Purchase, leasing and rental of passenger vehicles (v41691130) 94.0 94.4 100.5 -0.1 -6.5 
Purchase and leasing of passenger vehicles (v41691131) 93:9 94.0 100.5 -0.1 -6.6 
Purchase of passenger vehicles (v41691132) 94.7 94.8 101.4 -0.1 -6.6 

Rental of passenger vehicles (v41691134) 102.3 102.3 102.3 0.0 0.0 
Operation of passenger vehicles (v41691135) 145.3 140.7 136.1 Sat 6.8 
Gasoline (v41691136) 168.9 159.3 151.4 6.0 11.6 
Passenger vehicle parts, maintenance and repairs (v41691137) 121.1 119.3 118.2 iis 20 
Other passenger vehicle operating expenses (v41691140) 130.5 130.0 127.4 0.4 2.4 
Passenger vehicle insurance premiums 1 (v41691141) 13225 1317.9 4129.5 ‘Bhs: Panes 
Passenger vehicle registration fees (v41691142) 106.4 106.4 106.4 0.0 0.0 
Drivers’ licences (v41691143) 149.2 149.2 142.3 0.0 4.8 
Parking fees (v41691144) 130.0 130.0 12271 0.0 6.5 

Public transportation (v41691146) 118.3 115:3 114.3 2.6 3.0 
Local and commuter transportation (v41691147) 12322 123.2 118.8 0.0 YT? 
City bus and subway transportation (v41691148) 123:5 125-0 {A738 0.0 Sym 
Taxi and other local and commuter transportation (v41691149) 12252 122.2 121.8 0.0 0.3 
Inter-city transportation (v41691150) 115.6 110.8 Aidit 4.3 3.0 
Air transportation (v41691151) 114.1 108.9 110.2 4.8 ka 
Rail, highway bus and other inter-city transportation (v41691152) 119.9 119.7 117.4 0.2 2.1 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-6 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Health 


and personal care 


Health and personal care 


Health care 


Health care goods 
Medicinal and pharmaceutical products 
Prescribed medicines 
Non-prescribed medicines 
Optical goods 
Health care services 
Optical services 
Dental care 


Personal care 
Personal care supplies and equipment 
Personal care services 


CANSIM 
vector 
number 


(v41691153) 


(v41691154) 
(v41713463) 
(v41691156) 
(v41691157) 
(v41691158) 
(v41713381) 
(v41713464) 
(v41693244) 
(v41691161) 


(v41691163) 
(v41691164) 
(v41691169) 


Indexes Percentage change 
April 2008 from 
April 2008 March 2008 April 2007 March 2008 April 2007 
2002=100 

108.3 107.9 106.8 0.4 1.4 
ib Ars 111.6 110.7 1.0 1.8 
103.9 104.5 103.5 -0.6 0.4 
101.5 102.1 101.4 -0.6 0.1 
100.6 100.8 101.0 -0.2 -0.4 
103.0 104.5 102.0 -1.4 1.0 
110.3 110.4 108.7 -0.1 15 
125.0 iV Ales. 120.7 3 3.6 
101.5 101.5 100.0 0.0 ys 
124.4 120.4 119.8 3d 3.8 
104.1 104.5 103.1 -0.4 1.0 
97.2 98.0 98.4 -0.8 -1.2 
TASS F a hi Re A 109.6 0.0 ah 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-7 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Recreation, education and reading 


Recreation, education and reading 


Recreation 


Recreational equipment and services (excluding recreational vehicles) 
Purchase and operation of recreational vehicles 
Home entertainment equipment, parts and services 
Travel services 
Traveller accommodation 1 
Travel tours 
Other cultural and recreational services 
Spectator entertainment (excluding cablevision) 
Cablevision and satellite services (including pay television) 
Use of recreational facilities and services 


Education and reading 


Education 


Tuition fees 

Reading material and other printed material (excluding textbooks) 
Newspapers 
Magazines and periodicals 


CANSIM 
vector 
number 


(v41691170) 


(v41691171) 
(v41691172) 
(v41691179) 
(v41691184) 
(v41691190) 
(v41691191) 
(v41691192) 
(v41691193) 
(v41691194) 
(v41691195) 
(v41691196) 
(v41691197) 
(v41691198) 
(v41691199) 
(v41691202) 
(v41691203) 
(v41691204) 


April 2008 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Indexes 


March 2008 


April 2007 


2002=100 


100.9 


Percentage change 
April 2008 from 


April 2007 


March 2008 


0.4 


SoSsoS9 SONS=99905 
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The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Alcoholic 


beverages and tobacco products 


CANSIM 


Indexes 


Percentage change 
April 2008 from 


March 2008 


Alcoholic beverages and tobacco products 


Alcoholic beverages 
Alcoholic beverages served in licensed establishments 
Beer served in licensed establishments 
Liquor served in licensed establishments 
Alcoholic beverages purchased from stores 
Beer purchased from stores 
Wine purchased from stores 
Liquor purchased from stores 


Tobacco products and smokers’ supplies 
Cigarettes 


vector 
number 


(v41691206) 


(v41691207) 
(v41691208) 
(v41691209) 
(v41691211) 
(v41691212) 
(v41691213) 
(v41691214) 
(v41691215) 
( 
( 


v41691216) 
v41691217) 


April 2008 


126.7 


111.3 
114.6 
115.0 
116.1 
109.7 
112.9 
104.7 
107.6 


140.0 
140.0 


March 2008 


126.6 


111.3 
114.6 
115.0 
116.1 
109.6 
A1'3-5 
104.2 
106.8 


139.7 
139.7 


April 2007 


2002=100 


124.5 


110.3 
112.6 
112.3 
114.2 
109.1 
112.4 
104.7 
106.5 


136.2 
136.1 


oS OS999999 9» 
NN NOO-OOCOCO 


= 


April 2007 


DON Tt Ses Nie Gr ak 
© CORUNERDOO © 


NN 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 5 
The Consumer Price Index for Canada, all-items, not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual’ 


average 
2002=100 

Indexes (v41690973) 
1989 72 (eal oO | Oh TAO Ta 75 At Ou eyo On 00,0 iO. tence) 74.8 
1990 (6h ALi lO eT (8.2 8.5 safe | 76:85 09.0, O00 sol 78.4 
1991 §2.01"82.0 "82.5" "828 "82,7 83:1 83.2 ESS bs O0U ~Gsiow oz. 82.8 
1992 83.3 833 836 837 838 840 842 842 842 843 847 847 84.0 
1993 85.0) .85:0 “85i2eedo 7. 654 «(85.4 (85.6) 285.7, 80.7, Gu.) Ooo oat 85.6 
1994 86.1. .85.4 854 854 852 854 85.7 85.8 869 85/7 662 66.2 85.7 
1995 86.6 187.0 “Si Zaki oe OT Biel §=«687 9. BIT Ol Bee Ol OG OL. 87.6 
1996 88.0) 88:1 88.5) S887, 89:0 8910 89.0 89:0 89:1, 6893" 089.7 2 5or7 88.9 
1997 89.9 901 902 902 903 905 905 906 906 906 905 90.4 90.4 
1998 90,95 591-0  “Otteeoies 1.0 s9TA 91.4, 914 O12 S16 OO16 aor 91.3 
1999 O15. 291-6 “92:0. 0092.5,, 92)7 ~92:9' 93:1 9333 93:6:5093 70 93.6 eee. 92.9 
2000 938.5 941 94.8 945 949 955 958 95.7 961 .965 966 96 95.4 
2001 96.35 696.8 9771914972855 98.6 98.7 98.4 ~98.4..598.6 ‘= 98iens 97-2 96407.4 97.8 
2002 97:68 698.2 ~98:9ge99.5 99:7 9.99.9 100:5 400.9 100.9.5101:2 101-5. 1014 100.0 
2003 102.0" “102.6= 10S simed02:4 5) 1025, 1025 102:6° @i02:9: 103-1 O28 10S walws.2 102.8 
2004 103.3. 103.5 103.9 104.1 105.0 105.1 105.0 104.8 105.0 105.2 105.6 105.4 104.7 
2005 105.3 105:7" 106.6. 106:6 106-7 10619" 10710725" 108.49 1079 “1ORTee10776 107.0 
2006 108.2 108.0 108.6 109.2 109.7 109.5 109.6 109.8 109.2 109.0 109.2 109.4 109.1 
2007 NOD TO At eS ee 120 Ade TIS TAG dS" ott 220 TTS 
2008 18) 22 AZ, iiss 
Percentage change from the corresponding month 

of the previous year (v41690973) 
1989 4.3 46 4.5 4.5 Da O12 53 rR) a3 Dal 53 toes, 5.1 
1990 5.5 Se. DS 5.0 44 44 4.1 41 4.2 4.7 Oat 5.0 4.8 
1991 6.9 6.2 6.2 6.2 6.2 6.3 6.0 6.0 3.9 44 4.1 3.8 5.6 
1992 1.6 1.6 1.6 IEF 1.3 1.1 1.2 le as) 1.6 Ry Dae, 1.4 
1993 2.0 2.4 1.9 1.8 1.9 Wal nia 1.8 1.8 1.9 1.9 (ee 1.9 
1994 iba 0.1 0.2 0.2 -0.2 0.0 0.1 0.1 0.2 -0.2 -0.1 0.2 0.1 
1995 0.6 1.9 ZA PAGS, 2G ey 2.6 22 22 23 Popa bef Pipje 
1996 1.6 dec 1.4 136 is ies’ 1.5 eo 1.8 1.9 Zi Pe 
1997 Die FE) 1.9 ies WS ire AGe 1.8 iA a hata 0.9 0.8 shy g 
1998 AIA, 1.0 1.0 0.9 sh 1.0 1.0 0.9 0.7 By ee 1.0 1.0 
1999 0.7 Oot 1.0 1.6 eS 1.6 1.9 eal 2.6 Pas Ze 2.6 1.8 
2000 2.2 Path 3.0 2.2 2.4 2.8 2.9 2.6 PES) 2.8 a2 ore 2.7 
2001 3.0 2.9 2.4 35 3.9 3.4 PATE 2.8 2.6 1.9 0.6 0.7 25 
2002 13 1.4 1.9 en 1.1 12 Zot 25 2.3 3.2 4.4 3.8 2:2 
2003 4.5 4.7 4.2 2.9 2.8 2.6 ol 2.0 PP! 1.6 1.6 Ze 2.8 
2004 des 0.7 0.8 af, 2.4 20 Yas. ims) 1.8 Zi 2.4 aes 1.8 
2005 1.9 | Paes) 2.4 1.6 ig 2.0 2.6 32 2.6 2.0 a | 22 
2006 2.8 2.2 2.2 2.4 2.8 2.4 Zio 2 0.7 1.0 1.4 hee 2.0 
2007 ; 2.0 2:3 Pp 2.2 Zee 22 eRe ya 2.4 25 2.4 Zi2 
2008 Pape 1.8 1.4 ser 4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6 
Core consumer price index (CPI) (Bank of Canada definition), 1 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec Annual 2 
average 
2002=100 
Indexes (v41693242) 
1989 Tot 76.1 76.4 Ow 76.9 76.9 77.3 Tile Mtoe 78.0 78.4 78.3 77.2 
1990 78.6 79.0 79.1 79.3 79.5 79.6 79.9 80.1 80.4 80.8 81.0 80.8 79.8 
1991 81.4 81.7 81.7 81.7 81.8 82.0 82.0 82.3 82.4 82.5 82.8 82.5 82.1 
1992 82.7 83.0 83.2 83.3 83.5 83.4 83.5 83.6 83.7 84.0 84.4 84.3 83.6 
1993 84.6 84.9 84.9 84.9 84.9 84.9 85.3 85.4 85.6 85.7 86.2 86.1 85.3 
1994 86.2 86.6 86.6 86.7 86.5 86.6 86.7 86.8 87.2 87.2 87.5 87.6 86.9 
1995 87.9 88.3 88.4 88.5 88.6 88.6 88.8 89.0 89.3 89.3 89.6 89.2 88.8 
1996 89.4 89.8 89.8 89.9 90.1 90.1 90.3 90.5 90.8 90.8 91.3 91.1 90.3 
1997 91.3 91.5 91.7 91.9 92.0 92.1 92.1 92.3 92.4 92.5 92.4 92.3 92.0 
1998 92.6 92.9 93.0 93.0 932 93.2 93.3 93.4 93.4 93.7 93.7 93.5 93.2 
1999 93.5 93.8 94.1 94.2 94.5 94.6 94.7 94.9 95.2 95.1 95.0 94.8 94.5 
2000 94.6 95.0 05:3 95.3 95.5 95.8 95.8 96.0 96.2 96.3 96.4 96.4 95.7 
2001 96.3 96.6 97.1 97.4 97.7 97.9 98.2 O8:3 98.4 98.4 98.1 98.0 97.7 
2002 98.1 98.8 99.2 99.6 99.8 100.0 100.2 100.7 100.9 100.9 101.2 100.7 100.0 
2003 101.3 101.8 102.0 101.7 102.2 102.1 102.1 102.2 102.6 102.7 103.0 102.8 102.2 
2004 102.8 103.0 103.3 103.5 103.7 103.8 104.0 103.8 104.1 104.1 104.7 104.6 103.8 
2005 104.5 104.8 105.2 105.2 105.4 105.4 105.4 105.6 105.9 105.9 106.3 106.2 105.5 
2006 106.2 106.6 107.0 106.9 107.5 107.2 107.5 107.7 108.3 108.4 108.6 108.4 107.5 
2007 108.6 109.1 109.5 109.6 109.9 109.9 110.0 110.1 110.5 110.3 110.3 110.0 109.8 
2008 110.1 110.7 110.9 {Natta he a ss Bc x # ” : ; 
Percentage change from the corresponding 
month of the previous year (v41693242) 
1989 46 4.7 4.5 46 46 4.3 46 4.2 4.2 3.9 3.8 3.7 4.3 
1990 3.8 3.8 3) 3.4 3.4 B09) 3.4 3.4 3:5 3.6 ahi! Si2 3.4 
1991 3.6 3.4 3.3 3.0 2.9 3.0 2.6 a 2.5 Zeal 22 PR | 2.9 
1992 1.6 1.6 1.8 2.0 al ihre 1.8 1.6 1.6 1.8 1.9 2.2 1.8 
1993 23 PES) 2.0 1.9 tere 1.8 2.2 (Lp 253 2.0 ZA 2a 2.0 
1994 1.9 2.0 2.0 24 1.9 2.0 1.6 1.6 1.9 1.8 ES) Wi 1.9 
1995 2.0 2.0 Pa Dun 2.4 2.3 24 PRS) 2.4 2.4 2.4 1.8 2.2 
1996 iter tle aio) 1.6 WNT iherh ira dey erg TEE 1.9 Zot aT 
1997 Zell 1.9 PES Du. 2a 22 2.0 2.0 1.8 1.9 1.2 438 1.9 
1998 1.4 1.5 1.4 eZ les) 1.2 1,3) 172 au 12S 1.4 ieee) 1S 
1999 1.0 1.0 1h eS 1.4 15 lel 1.6 1.9 4S 1.4 1.4 1.4 
2000 1.2 13 3 Ny? ‘ligt iss) dee 1.2 mE hes? 1.5 at 1s 
2001 1.8 A 1.9 2oe. 2.3 2.2 Pas 2.4 Zo Ze 1.8 17, 2A 
2002 1.9 Pa} pe 2.3 al 2.1 2.0 2.4 2.5 25 32 2.8 2.4 
2003 3 3.0 2.8 oi 2.4 2A 1.9 1.5 47 1.8 1.8 DA 2 
2004 15 2 ARS 1.8 15 late 1.9 1.6 1.5 1.4 dev 1.8 1.6 
2005 ART. 1.7 1.8 1.6 1.6 43) AS fet ane alee 1:5 es} 1.6 
2006 1.6 aed ils 1.6 2.0 ate 2.0 2.0 Zo 2.4 2.2 2.1 1.9 
2007 2.3 yas) 28 25 2.2 2:5 2.3 2.2 2.0 1.8 1.6 1.5 2A 
2008 1.4 11:5 ales} (13) 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 7 
The Consumer Price Index for Canada, major components and special aggregates, not seasonally adjusted, historical 
data 


Major components Special aggregates 
Food Shelter Household Clothing Transportation Health Recreation, Alcoholic Goods ' Services? All-items Energy ° 
operations, and and education beverages excluding 
furnishings footwear personal and and tobacco food and 
and care reading products energy 


equipment 


CANSIM vector number (v41690974) (v41691050) (v41691067) (v41691108) (v41691128) (v41691153) (v41691170) (v41691206) (v41691222) (v41691230) (v41691233) (v41691239) 


2002=100 
Annual averages 4 
1989 76.5 78.1 82.5 83.7 67.8 75.5 70.3 59.9 78.4 70.9 Tights, 66.7 
1990 79.6 82.5 84.2 86.1 71.6 79.1 13.2 65.2 81.6 74.9 78.8 73.4 
1991 83.4 86.3 87.4 94.3 729 84.7 78.3 76.4 85.7 79.6 83.4 77.0 
1992 83.1 87.9 87.9 95.1 74.4 86.6 9.2 81.0 86.4 81.4 85.1 Tat 7 
1993 84.5 89.1 88.7 96.0 76.8 88.9 81.1 82.2 87.8 83.1 86.8 78.1 
1994 84.9 89.4 88.9 96.8 80.2 89.7 83.5 68.8 86.8 84.5 86.9 78.6 
1995 86.9 90.4 90.6 96.7 84.3 89.6 86.7 68.7 88.4 86.7 88.8 79.6 
1996 88.0 90.6 92.5 96.4 87.6 90.1 88.7 70.1 89.9 88.0 90.1 81.9 
1997 89.4 90.8 93.7 Oh 90.3 91.7 91.0 72:3 91.2 89.5 91.5 83.9 
1998 90.9 91.1 95.1 98.8 89.6 93.6 93.0 74.9 91.4 ot 92.7 80.5 
1999 92.0 92:3 95.8 100.1 92.6 95.4 94.7 76.5 93.1 92.6 94.0 85.0 
2000 93.3 95.6 96.7 100.3 97.2 97.0 97.0 79.0 96.0 94.8 95:5 98.8 
2001 97.4 99.1 98.6 100.7 97.3 98.9 98.4 85.0 98.4 97:1 97.3 102.0 
2002 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
2003 101.7 103.2 100.7 98.2 105.2 101.4 100.8 T1051 101.9 103.6 102.5 107.9 
2004 103.8 105.8 101.2 98.0 107.7 102.8 101.1 116.0 103.4 105.9 103.9 115.2 
2005 106.4 109.2 101.7 97.6 112.0 104.6 100.8 119.1 105.8 108.2 105.3 126.3 
2006 108.9 113.1 102.2 95.8 115.2 105.9 100.6 12h 107.1 ti 106.9 132.8 
2007 111.8 116.9 103.2 95.7 117.1 107.3 101.8 125.5 108.0 114.8 109.0 135.9 
Monthly indexes 
2007 
January 110.9 114.8 102.4 94.2 113.3 106.3 99.2 124.2 106.3 112)5 107.6 125.2 
February 112.6 114.9 103.0 95.4 114.2 106.5 100.2 124.2 107.4 113.0 108.0 127.1 
March 112.2 115.4 103.2 97.5 117.7 106.4 100.9 124.1 108.8 113.4 108.5 135.9 
April i122 116.2 103.3 97.7 118.6 106.8 100.9 124.5 109.2 113.9 108.7 139.1 
May 112.5 116.0 103.0 96.0 120.7 107.4 102.2 12532 109.6 114.5 109.0 142.0 
June 112.6 116.8 103.0 93.1 119.2 107.9 102.5 12527 108.9 114.8 109.0 140.1 
July 112.3 117.0 103.2 94.6 118.5 107.5 103.0 126.0 108.6 Lites 109.1 139.6 
August 111.8 117.6 103.5 95.4 116.3 107.6 102.9 126.1 107.7 115.6 109.2 136.4 
September 110.9 117.8 103.7 97.4 116.9 107.6 103.4 126.6 107.8 115.9 109.7 136.6 
October 110.7 118.7 103.4 97.1 115.2 107.5 102.7 126.3 107.1 116.1 109.6 134.5 
November 111.3 118.8 103.3 96.4 116.7 108.0 102.0 126.5 107.6 116.2 109.6 136.5 
December 5 119.2 103.5 93.7 LIS) 107.7 101.2 126.2 107.4 116.5 109.4 138.2 
2008 
January 112.4 119.2 103.3 92.2 117.6 107.5 99.6 126.4 107.3 116.2 109.0 139.0 
February 112.8 119.6 104.1 94.1 117.0 107.7 100.8 126.8 107.4 116.9 109.4 139.4 
March 112.6 120.1 104.1 96.0 117.8 107.9 101.3 126.6 108.1 aes, 109.6 143.2 
April 413.5 121.2 104.4 94.3 120.1 108.3 101.6 126.7 109.2 ih 7 ar 109.9 150.2 


Note(s): For information on the continuity of the series, see " Data quality, concepts and methodology — Data quality, concepts and methodology — Weights 
and Linking" at the end of this publication. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 8-1 


Annual average’ percentage changes for the Consumer Price Index — Major components, not seasonally adjusted, 
Canada, 2004 to 2007 


Annual Annual average percentage change 
average 
2007 2007 2006 2005 2004 
2002=100 percent 

All-items 111.5 722 2.0 7193 1.8 
Food ARS Zit 23 25 2.1 
Shelter 116.9 3.4 3.6 ore: 25 
Household operations, furnishings and equipment 103.2 1.0 0.5 0.5 0.5 
Clothing and footwear 9537, -0.1 -1.8 -0.4 -0.2 
Transportation ANAS 1.6 2.9 4.0 2.4 
Health and personal care NOV) leo diez 1.8 1.4 
Recreation, education and reading 101.8 1.2 -0.2 -0.3 0.3 
Alcoholic beverages and tobacco products Zoro Srl 2.2 2.7 5.4 
Goods 108.0 0.8 ez 2.3 12 
Durable goods 94.7 -1.6 -0.7 -0.6 -1.7 
Semi-durable goods 96.0 -0.2 -1.5 -0.5 -0.4 
Non-durable goods 118.4 Zaz 72S 4.4 SED) 
Services 114.8 oi) 2a Dae 2.2 
All-items excluding food 111.4 2.0 2.0 2D i A 
All-items excluding food and energy 109.0 2.0 A) 1.3 1.4 
All-items excluding energy 109.5 2a Led 10 1.4 
Energy 135.9 72} Sil 9.6 6.8 


Note(s): See "Data quality, concepts and methodology - Explanatory notes for tables" section. 
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Table 8-2 
Annual average’ percentage changes for the Consumer Price Index — All-items, not seasonally adjusted, Canada, 
provinces, urban centers, 2004 to 2007 


Annual Annual average percentage change 
average 
2007 2007 2006 2005 2004 
2002=100 percent 

Canada 141.5 Die 2.0 ese 1.8 
Newfoundland and Labrador otal et Lid 1.8 Zale 1.8 
Prince Edward Island 113.6 1.8 Pa 31 2:2 
Nova Scotia 112.5 1.9 2.0 2.8 1.8 
New Brunswick alee 1.9 | 2.4 1S 
Quebec 110.4 1.6 iby 2S 2.0 
Ontario 110.8 1.8 1.8 22 1.9 
Manitoba 110.9 2.0 2.0 2 2.0 
Saskatchewan 112.2 2.8 Zt Pep DP 
Alberta 117.9 5.0 3.9 2.1 1.4 
British Columbia 110.0 1.8 tee 2.0 2.0 
Whitehorse, Yukon Territory 109.5 Zio 1.4 Pop ta 
Yellowknife, Northwest Territories 110.8 2.9 1.4 25 1.5 
Iqaluit, Nunavut 107.9 a2 17 £7 1.0 
St. John’s, Newfoundland and Labrador 110.7 ets. TEP A 2.6 1.8 
Charlottetown and Summerside, Prince Edward Island Aes 2.0 Fae 2.9 ZA 
Halifax, Nova Scotia 112.0 2.0 2.0 pos ie 
Saint John, New Brunswick tig 1.8 LE 2.4 i bets 
Québec, Quebec 110.1 to Auk Dic 1.9 
Montréal, Quebec 110.3 1.6 1.8 2.2 2.0 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 110.7 1.9 ‘ars ee 2.0 
Toronto, Ontario 110.5 1.9 1.6 1.9 ev 
Thunder Bay, Ontario 108.1 1.1 1.4 1.6 1.4 
Winnipeg, Manitoba 110.8 2.1 1.9 2 1.9 
Regina, Saskatchewan AA Tene 2.6 2.0 Zz 2.2 
Saskatoon, Saskatchewan Tda2ak 3.4 Zoe as 7 
Edmonton, Alberta 117.4 4.8 at Ze 1.0 
Calgary, Alberta 118.0 SRY, 4.6 2.0 aii 
Vancouver, British Columbia 110.2 2.0 1.9 1.9 2.0 
Victoria, British Columbia 109.8 1.2 1.5 2.2 23 


Note(s): See "Data quality, concepts and methodology - Explanatory notes for tables" section. 
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Table 9-1 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Newfoundland and Labrador 


CANSIM Indexes Percentage change 
vector April 2008 from 
NUMbe een peat AAAI Aa Rn A IAA 


April 2008 March 2008 April 2007 March 2008 April 2007 


2002=100 

All-items (v41691244) 113.6 112.9 14125 0.6 2 
Special aggregates 

All-items excluding food (v41691368) 113.9 tities! 1d 0.5 22 
All-items excluding food and energy (v41691369) 107.5 107.4 106.6 0.1 0.8 
All-items excluding energy (v41691374) 108.5 108.2 107.1 0.3 2 ee 
All-items excluding gasoline (v41693247) 14456 110.9 109.4 0.5 1.9 
Energy 1 (v41691375) hese! (SA: 142.8 2.8 8.8 
All-items (1992=100) (v41713404) 133:2 132.4 130.3 0.6 22 
Food (v41691245) 112.5 111.3 109.5 1 27 
Food purchased from stores (v41691246) 111.9 111.0 109.7 0.8 2.0 

Meat 2 (v41691247) 109.1 108.9 108.1 0.2 0.9 

Dairy products 2 (v41691257) AZaey: 120.9 119.4 0.7 1.9 

Bakery and cereal products (excluding infant food) 2 (v41691262) 136.4 134.0 120.7 1.8 13.0 

Fresh fruit 2 (v41691266) 97.4 98.0 99.6 -0.6 -2.2 

Fresh vegetables 2 (v41691269) 79.7 79.7 92.0 0.0 -13.4 
Food purchased from restaurants (v41691276) 11587. 11335 109.8 1.9 5.4 
Shelter (v41691277) 127.9 125.8 118.6 1.7 7.8 
Rented accommodation (v41691278) 105.2 105.0 103.9 0.2 13 
Owned accommodation (v41691280) 120.8 119.8 111.8 0.8 8.1 

Replacement cost (v41691281) 139.6 139.2 124.0 0.3 12.6 

Homeowners’ home and mortgage insurance (v41691283) 127.6 128.1 Aico -0.4 8.8 

Homeowners’ maintenance and repairs (v41691284) 114.0 109.5 113.0 4.1 0.9 
Water, fuel and electricity (v41691285) 15337 148.4 139.5 36 10.2 

Electricity (v41691286) 125.0 125.0 124.9 0.0 0.1 

Natural gas : : ; : 

Fuel oil and other fuels (v41691288) 23720 213.8 176.9 10.9 34.0 
Household operations, furnishings and equipment (v41691289) 101.2 100.4 100.9 0.8 0.3 
Household operations (v41691290) 105.2 103.7 104.5 1.4 0.7 

Telephone services (v41691292) 102.8 100.3 99.4 25 3.4 

Internet access services (v41693217) 108.4 108.4 109.3 0.0 -0.8 
Household furnishings and equipment (v41691297) 94.1 94.5 94.5 -0.4 
Clothing and footwear (v41691304) 96.9 101.1 99.3 -2.4 

Women’s clothing (v41691306) 97.5 102.1 98.3 -0.8 

Men's clothing (v41691307) 94.9 98.6 98.1 -3.3 
Footwear (v41691309) 93.7 100.4 100.4 -6.7 
Transportation (v41691312) 119.5 118.5 119.8 0.8 -0.3 
Private transportation (v41691313) 119.7 119.1 120.4 0.5 -0.6 

Purchase and leasing of passenger vehicles (v41691315) 94.9 95.4 102.2 -0.5 -7.1 

Gasoline (v41691318) 158.1 154.9 147.0 2.1 7.6 

Passenger vehicle insurance premiums 3 (v41691321) 121.6 121.6 122.4 0.0 -0.7 
Public transportation (v41691323) 115% zig fate 111.6 3.4 3S 
Health and personal care (v41691328) 106.0 104.6 103.6 1.3 2.3 
Health care (v41691329) 107.5 106.6 105.9 0.8 LS 
Personal care (v41691335) 105.0 103.1 101.7 1.8 ae 
Recreation, education and reading (v41691338) 99.5 99.4 98.8 0.1 0.7 
Recreation (v41691339) 99.4 99.3 98.6 0.1 0.8 
Education and reading (v41691347) 100.9 100.9 100.7 0.0 0.2 
Alcoholic beverages and tobacco products (v41691351) 130.2 129.6 128.9 0.5 1.0 
Alcoholic beverages (v41691352) 11533 114.2 115.2 1.0 0.1 
Tobacco products and smokers’ supplies (v41691358) 142.4 142.5 140.1 -0.1 1.6 


— 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-2 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Prince Edward Island 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


sss 


CANSIM 
vector 
number 


(v41691379) 


(v41691502) 
(v41691503) 
(v41691508) 
(v41693249) 
(v41691509) 


(v41713406) 


(v41691380) 
(v41691381) 
(v41691382) 
(v41691392) 
(v41691397) 
(v41691401) 
(v41691404) 
(v41691411) 


(v41691412) 
(v41691413) 
(v41691415) 
(v41691416) 
(v41691418) 
(v41691419) 
(v41691420) 
(v41691421) 


(v41691423) 


(v41691424) 
(v41691425) 
(v41691427) 
(v41693218) 
(v41691432) 


(v41691439) 
(v41691441) 
(v41691442) 
(v41691444) 


(v41691447) 
(v41691448) 
(v41691450) 
(v41691453) 
(v41691456) 
(v41691458) 


(v41691462) 
(v41691463) 
(v41691469) 


(v41691472) 
(v41691473) 
(v41691481) 


(v41691485) 
(v41691486) 
(v41691492) 


April 2008 


116.7 


116.9 
108.4 
109.9 
114.2 
175.6 


137.4 


115.8 
117.0 
113.6 
124.0 
134.8 

90.1 
101.5 
111.8 


129.0 
106.9 
114.4 
112.7 
120.3 
110.6 
182.2 
134.0 


234.7 


106.6 
110.8 
102.3 
102.7 

97.6 


100.3 
97-9 
96.6 

103.0 


120.9 
1242 

95.1 
168.0 
119.0 
11722 


105.4 
106.6 
104.0 


102.6 
97.0 
117.5 


134.8 
yD 
144.1 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Indexes 


March 2008 


April 2007 


2002=100 


113.7 


113.8 
107.9 
109.0 
“i Gi pe 
154.3 


133.8 


113.3 
114.8 
113.4 
122.3 
120.3 

97.1 
119.4 
108.3 


118.5 
106.2 
111.0 
112.0 
1241 
110.5 
145.3 
123.1 


166.6 


104.5 
109.0 
2 
102.8 
96:1 


101.9 
99.9 
98.2 

104.3 


121.9 
1225 
101.4 
164.0 
119.9 
113.9 


104.5 
105.6 
103.3 


102.3 
95.2 
1245 


133.6 
110.9 
142.7 


Percentage change 
April 2008 from 


March 2008 
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Table 9-3 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Nova Scotia 


CANSIM Indexes Percentage change 
vector April 2008 from 
DuMben— ,-e, <p y Lear STAR 


April 2008 March 2008 April 2007. +=March 2008 April 2007 


2002=100 

All-items (v41691513) 115.5 114.5 112.5 0.9 2 
Special aggregates 

All-items excluding food (v41691637) 115.1 114.3 4124 0.7 2 
All-items excluding food and energy (v41691638) 109.2 109.1 107.9 0.1 1.2 
All-items excluding energy (v41691643) 110.8 110.3 109.1 0.5 1.6 
All-items excluding gasoline (v41693251) has s2 TAZ 110.6 0.6 2.4 
Energy 1 (v41691644) 157.6 151.7 141.6 3.9 11.3 
All-items (1992=100) (v41713408) 138.4 137.2 134.7 0.9 2g 
Food (v41691514) 117.6 115.8 114.6 1.6 2.6 
Food purchased from stores (v41691515) 117.3 15-3 114.1 At 2.8 

Meat 2 (v41691516) 112.4 111.1 109.1 (jee 3.0 

Dairy products 2 (v41691526) 123.9 123.0 120.6 0.7 7a 6 

Bakery and cereal products (excluding infant food) 2 (v41691531) 1335 130.0 121.9 2 9.5 

Fresh fruit 2 (v41691535) 97.7 99.1 101.1 -1.4 -3.4 

Fresh vegetables 2 (v41691538) 91.3 9271 106.6 -0.9 -14.4 
Food purchased from restaurants (v41691545) 118.7 Aiived. 116.0 1.0 2.3 
Shelter (v41691546) 124.8 123.3 115.9 1.2 re 
Rented accommodation (v41691547) 104.6 104.6 103.9 0.0 0.7 
Owned accommodation (v41691549) 120.2 119.9 412.3 0.3 720 

Replacement cost (v41691550) B2onD A2TeT 114.8 1.4 12.8 

Homeowners’ home and mortgage insurance (v41691552) 139.6 144.9 131.7 -3.7 6.0 

Homeowners’ maintenance and repairs (v41691553) 108.9 109.5 109.5 -0.5 -0.5 
Water, fuel and electricity (v41691554) doZe3 146.3 1S3:3 4.1 14.3 

Electricity (v41691555) 113.1 scm 114.2 0.0 -1.0 

Natural gas ; : 2 : : 

Fuel oil and other fuels (v41691557) 214.1 197.3 158.4 8.5 35.2 
Household operations, furnishings and equipment (v41691558) 105.4 105.1 103.2 0.3 a 
Household operations (v41691559) 109.0 107.9 107.3 1.0 1.6 

Telephone services (v41691561) 102.8 101.2 99.8 1.6 3.0 

Internet access services (v41693219) 99.3 99.3 97.8 0.0 1.5 
Household furnishings and equipment (v41691566) 2779 99.4 94.9 -1.5 3.2 
Clothing and footwear (v41691573) 97.8 99.1 99.8 -1.3 -2.0 

Women’s clothing (v41691575) 102.0 105.5 105.4 -3.3 -3.2 

Men’s clothing (v41691576) 91.4 94.3 95.7 -3.1 -4.5 
Footwear (v41691578) 100.0 95.5 95.3 4.7 49 
Transportation (v41691581) 1475 115.9 117.1 1.4 0.3 
Private transportation (v41691582) 1726 116.2 117.4 ee 0.2 

Purchase and leasing of passenger vehicles (v41691584) 94.6 94.4 100.7 0.2 -6.1 

Gasoline (v41691587) 162.8 157.2 Rote 3.6 (ei 

Passenger vehicle insurance premiums 3 (v41691590) 103.6 103.6 105.6 0.0 -1.9 
Public transportation (v41691592) 116.1 th Pear 1432 3.0 2.6 
Health and personal care (v41691597) 107.7 107.7 106.8 0.0 0.8 
Health care (v41691598) 110.9 110.9 110.1 0.0 0.7 
Personal care (v41691604) 104.7 104.7 103.7 0.0 1.0 
Recreation, education and reading (v41691607) 105.1 104.9 104.9 0.2 0.2 
Recreation (v41691608) 99.7 99.4 98.3 0.3 14 
Education and reading (v41691616) 119.9 419.7 123.1 0.2 -2.6 
Alcoholic beverages and tobacco products (v41691620) 138.5 138.5 135.5 0.0 2.2 
Alcoholic beverages (v41691621) 115.3 TIG.3 113.2 0.0 1.9 
Tobacco products and smokers’ supplies (v41691627) 152.0 152.0 148.3 0.0 2.5 


Cee ee ee ee a ee ee et ee ee ee Se ee SS 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-4 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — New Brunswick 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy ' 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691648) 


(v41691772) 
(v41691773) 
(v41691778) 
(v41693253) 
(v41691779) 


(v41713410) 


(v41691649) 
(v41691650) 
(v41691651) 
(v41691661) 
(v41691666) 
(v41691670) 
(v41691673) 
(v41691680) 


(v41691681) 
(v41691682) 
(v41691684) 
(v41691685) 
(v41691687) 
(v41691688) 
(v41691689) 
(v41691690) 


(v41691692) 


(v41691693) 
(v41691694) 
(v41691696) 
(v41693220) 
(v41691701) 


(v41691708) 
(v41691710) 
(v41691711) 
(v41691713) 


(v41691716) 
(v41691717) 
(v41691719) 
(v41691722) 
(v41691725) 
(v41691727) 


(v41691732) 
(v41691733) 
(v41691739) 


(v41691742) 
(v41691743) 
(v41691751) 


(v41691755) 
(v41691756) 
(v41691762) 


April 2008 


112.8 


112.0 
106.4 
108.3 
110.5 
149.7 


133.7 


116.4 
116.9 
112.1 
122.3 
134.9 

94.8 

99:2 
115.4 


120.9 
105.6 
113:9 
114.0 
128.3 
110.6 
145.5 
127.4 


229.0 


103.2 
110.7 
104.8 
105.3 

89.8 


94.3 
90.5 
94.2 
9544 


115.3 
115.3 

92.4 
153.9 
107.1 
116.7 


103.3 
107.0 
go9 


104.9 
98.4 
125.5 


42952 
116.5 
135.5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Indexes 


March 2008 


WZ 


15 8 7 
106.4 
107.9 
110.1 
146.7 


133.0 


114.6 
114.6 
111.0 
121.0 
134.0 

94.5 

94.6 
114.9 


120.1 
105.6 
tosh 
skorts) 
129.3 
111.0 
143.1 
127.9 


211.6 


102.6 
109.3 
102.5 
105.3 

90r3 


95:9 
94.7 
94.7 
9291 


114.4 
114.5 

92.5 
150.5 
107.1 
113.9 


102.5 
106.6 
98:5 


105.6 
9973 
125.4 


128.5 
116:5 
134.3 


April 2007 


2002=100 


111.2 


110.7 
106.9 
108.2 
109.5 
135.6 


131.9 


113.7 
114.1 
110.2 
1192 
122.6 

97.4 
109.9 
1128 


114.8 
104.6 
110.7 
112.6 
130.4 
110.8 
130.0 
121.2 


162.9 


102.8 
108.1 
101.1 
103.2 

9351 


99.3 
103.0 
95.3 
99:5 


116.1 
116.3 
101.3 
142.0 
107.2 
114.3 


103.4 
107.1 
99.9 


104.2 
98.2 
123.0 


126.4 
115.9 
131.0 


Percentage change 
April 2008 from 


March 2008 
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Table 9-5 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Quebec 


CANSIM Indexes Percentage change 
vector April 2008 from 


number “April 2008 March 2008 April 2007 += March 2008 April 2007 


2002=100 
All-items (v41691783) 112.4 111.7 110.6 0.6 1.6 
Special aggregates 
All-items excluding food (v41691908) 112.0 111.2 109.8 0.7 2.0 
All-items excluding food and energy (v41691909) 107.9 107.7 107.0 0.2 0.8 
All-items excluding energy (v41691914) 109.3 109.0 108.4 0.3 0.8 
All-items excluding gasoline (v41693255) 110.1 109.7 108.9 0.4 1.1 
Energy 1 (v41691915) 148.1 142.5 135.4 3.9 9.4 
All-items (1992=100) (v41713412) 129.9 129.1 127.8 0.6 1.6 
Food (v41691784) 114.6 114.3 114.1 0.3 0.4 
Food purchased from stores (v41691785) 114.7 114.2 114.4 0.4 0.3 
Meat 2 (v41691786) 114.5 114.9 116.1 -0.3 -1.4 
Dairy products 2 (v41691796) 123.4 123.6 120.3 -0.2 2.6 
Bakery and cereal products (excluding infant food) 2 (v41691801) 132.5 12957 120.5 22 10.0 
Fresh fruit 2 (v41691805) 93.2 90.3 96.2 See -3.1 
Fresh vegetables 2 (v41691808) 9355 95.1 TAS 27. -1.9 -19.4 
Food purchased from restaurants (v41691815) 114.6 114.8 113.6 -0.2 0.9 
Shelter (v41691816) 119.0 118.2 114.4 0.7 4.0 
Rented accommodation (v41691817) 106.9 106.8 105.8 0.1 1.0 
Owned accommodation (v41691819) 12265 121.9 Aare 0.3 4.4 
Replacement cost (v41691820) iborst 8) 133.6 129.2 -0.1 33 
Homeowners’ home and mortgage insurance (v41691822) 143.2 143.7 140.3 -0.3 2.1 
Homeowners’ maintenance and repairs (v41691823) ile 109.0 113.9 2.0 -2.4 
Water, fuel and electricity (v41691824) VZ1e9 124.2 119.0 30 TS 
Electricity (v41691825) IPAS 109.8 110.8 Zao 1.4 
Natural gas (v41691827) 121.9 1105 113:5 oa 7.4 
Fuel oil and other fuels (v41691828) 249.3 235.6 172.8 5.8 44.3 
Household operations, furnishings and equipment (v41691829) 104.6 104.4 102.8 0.2 1.8 
Household operations (v41691830) 108.7 108.4 104.9 0.3 3.6 
Telephone services (v41691832) 107.3 107.3 101.1 0.0 6.1 
Internet access services (v41693221) 97.6 97.6 97.8 0.0 -0.2 
Household furnishings and equipment (v41691837) 97.9 97.7 99.0 0.2 -1.1 
Clothing and footwear (v41691844) 93.9 94.8 96.5 -0.9 -2.7 
Women's clothing (v41691846) 88.7 91.1 91.6 -2.6 -3.2 
Men’s clothing (v41691847) S153 92.7 98.0 -1.5 -6.8 
Footwear (v41691849) 100.7 99.6 100.9 1.1 -0.2 
Transportation (v41691852) 121.2 119.1 118.6 1.8 Den 
Private transportation (v41691853) AZZ 41954 118.5 1.8 23 
Purchase and leasing of passenger vehicles (v41691855) 95.1 95.0 100.4 0.1 -5.3 
Gasoline (v41691858) 168.2 160.5 chest ve 4.8 10.9 
Passenger vehicle insurance premiums 3 (v41691861) 141.5 139.5 132.9 1.4 6.5 
Public transportation (v41691863) i2sea 120.8 120.4 1.9 a2 
Health and personal care (v41691868) 108.4 107.4 106.9 0.9 1.4 
Health care (v41691869) 110.5 108.8 108.3 1.6 2.0 
Personal care (v41691875) 106.2 106.0 105.4 0.2 0.8 
Recreation, education and reading (v41691878) 95.1 94.8 95.3 0.3 -0.2 
Recreation (v41691879) 91.4 90.9 92.2 0.6 -0.9 
Education and reading (v41691887) 110.7 111.0 107.6 -0.3 2.9 
Alcoholic beverages and tobacco products (v41691891) 121.8 122.4 121.4 -0.5 0.3 
Alcoholic beverages (v41691892) 107.8 109.3 109.2 -1.4 -1.3 
Tobacco products and smokers’ supplies (v41691898) 133.4 13233 129.9 0.8 2: 


5 ak a a ee ee a a ee ee» SE Se ee ee ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-6 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Ontario 


CANSIM Indexes Percentage change 
vector April 2008 from 


number “april 2008 March 2008 = April 2007. March 2008 ~— April 2007 
we 
2002=100 
All-items (v41691919) 112.5 ATS? 111.1 0.7 13 
Special aggregates 
All-items excluding food (v41692044) TZ DT iso 110.9 0.6 4 Br 
All-items excluding food and energy (v41692045) 109.3 109.2 108.6 0.1 0.6 
All-items excluding energy (v41692050) eOet 109.8 109.2 0.3 0.8 
All-items excluding gasoline (v41693257) 11035 110.1 109.7 0.4 0.7 
Energy 1 (v41692051) 147.4 140.4 139.6 5.0 5.6 
All-items (1992=100) (v41713415) 135.1 134.2 133.4 0.7 1 
Food (v41691920) 113.9 112.8 112.0 1.0 1.7 
Food purchased from stores (v41691921) oan hes ‘hiez NZ 1.7 
Meat 2 (v41691922) AZZ aN aes 110.5 -0.1 iets: 
Dairy products 2 (v41691932) 129.0 128.3 (VePATE 0.5 at 
Bakery and cereal products (excluding infant food) 2 (v41691937) 131.6 T2700 117.6 32 11.9 
Fresh fruit 2 (v41691941) 88.8 86.9 97.0 Lie -8.5 
Fresh vegetables 2 (v41691944) 84.8 83.0 106.0 22. 20.0 
Food purchased from restaurants (v41691951) iMSeTA 115.0 113.8 0.6 er 
Shelter (v41691952) AAT A 116.3 114.2 0.7 25 
Rented accommodation (v41691953) 106.2 106.1 405.2 0.1 1.0 
Owned accommodation (v41691955) 120.0 119.5 115.7 0.4 ak 
Replacement cost (v41691956) omen: 131.1 126.3 0.3 4.1 
Homeowners’ home and mortgage Insurance (v41691958) 147.2 145.3 144.1 ai} ae, 
Homeowners’ maintenance and repairs (v41691959) 108.6 108.5 112.6 0.1 -3.6 
Water, fuel and electricity (v41691960) 131.1 127.9 131.0 2k0 0.1 
Electricity 3 (v41691961) 110.5 1105 115.8 0.0 -4.6 
Natural gas (v41691963) 122.3 115.6 ES 5.8 -3.8 
Fuel oil and other fuels (v41691964) Pee) 2216 175.6 5.3 32.9 
Household operations, furnishings and equipment (v41691965) 104.6 104.6 103.6 0.0 1.0 
Household operations (v41691966) 110.6 110.2 107.2 0.4 2 
Telephone services (v41691968) ado ales 102.7 0.0 8.6 
Internet access services (v41693222) 95.3 95:3 96.9 0.0 -1.7 
Household furnishings and equipment (v41691973) 94.6 95.2 97.3 -0.6 -2.8 
Clothing and footwear (v41691980) 91.6 93.7 96.3 -2.2 4.9 
Women’s clothing (v41691982) 86.9 91.1 96.9 -4.6 10.3 
Men's clothing (v41691983) 89.4 91.6 93.3 -2.4 -4.2 
Footwear (v41691985) 90.2 90.2 96.0 0.0 -6.0 
Transportation (v41691988) a2003 117.6 118.8 Zee 1.3 
Private transportation (v41691989) 120.5 117.9 119.4 2.2 0.9 
Purchase and leasing of passenger vehicles (v41691991) 94.0 94.0 100.8 0.0 -6.7 
Gasoline _ (v41691994) 167.5 156.6 149.3 7.0 12.2 
Passenger vehicle insurance premiums 4 (v41691997) 137.9 137.3 105.0 0.4 2.1 
Public transportation (v41691999) ae cor’ 114.3 112.6 a 441 
Health and personal care (v41692004) 108.2 109.0 106.4 -0.7 47 
Health care (v41692005) 114.1 114.1 18 0.0 12 
Personal care (v41692011) 103.3 104.7 100.9 “1:3 2.4 
Recreation, education and reading (v41692014) 101.0 100.8 100.5 0.2 0.5 
Recreation (v41692015) 95.6 95.4 95.7 0.2 -0.1 
Education and reading (v41692023) 115.0 114.9 112.8 0.1 2.0 
Alcoholic beverages and tobacco products (v41692027) 131.0 130.2 129.0 0.6 1.6 
Alcoholic beverages (v41692028) Ades 110.0 110.1 P72 ie 
Tobacco products and smokers’ supplies (v41692034) 150.1 150.1 146.9 0.0 22 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-7 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Manitoba 


CANSIM Indexes Percentage change 
vector April 2008 from 
number 


April 2008 March 2008 April 2007 March 2008 April 2007 


2002=100 
All-items (v41692055) 112.7 111.8 110.9 0.8 1.6 
Special aggregates 
All-items excluding food (v41692180) 112.4 111.6 110.6 0.7 1.6 
All-items excluding food and energy (v41692181) 108.7 108.4 108.0 0.3 0.6 
All-items excluding energy (v41692186) 109.7 109.2 108.8 0.5 0.8 
All-items excluding gasoline (v41693259) 110.1 109.6 109.2 0.5 0.8 
Energy 1 (v41692187) 147.3 141.6 134.8 4.0 9.3 
All-items (1992=100) (v41713419) 138.7 137.6 136.5 0.8 1.6 
Food (v41692056) 114.1 112.6 112.5 13 1.4 
Food purchased from stores (v41692057) 112.0 110.0 11123 1.8 0.6 
Meat 2 (v41692058) 107.0 105.9 107.7 1.0 -0.6 
Dairy products 2 (v41692068) 118.0 116.0 116.6 fe 1.2 
Bakery and cereal products (excluding infant food) 2 (v41692073) 129:2 126.6 120.1 2A 7.6 
Fresh fruit 2 (v41692077) 88.4 87.8 97.9 0.7 -9.7 
Fresh vegetables 2 (v41692080) 91.1 90.5 105.3 0.7 -13.5 
Food purchased from restaurants (v41692087) 118.3 118.3 114.4 0.0 3.4 
Shelter (v41692088) 119.0 118.2 114.4 0.7 4.0 
Rented accommodation (v41692089) 109.9 109.5 107.8 0.4 1.9 
Owned accommodation (v41692091) 122.4 121.2 115.8 1.0 Sy, 
Replacement cost (v41692092) 143.3 142.0 133.8 0.9 vA 
Homeowners’ home and mortgage insurance (v41692094) 148.5 148.5 141.0 0.0 D3 
Homeowners’ maintenance and repairs (v41692095) 110.3 105.9 1425 4.2 -2.0 
Water, fuel and electricity (v41692096) 117.0 116.8 la hee, 0.2 0.9 
Electricity (v41692097) 106.9 106.9 107.8 0.0 -0.8 
Natural gas (v41692099) 119.7 119.7 pet 0.0 -1.2 
Fuel oil and other fuels (v41692100) 23tet 21D 176.6 6.3 30.9 
Household operations, furnishings and equipment (v41692101) 104.5 104.1 104.7 0.4 -0.2 
Household operations (v41692102) 107.5 107.0 106.2 0.5 12 
Telephone services (v41692104) 101.1 101.1 98.8 0.0 Paes 
Internet access services (v41693223) 100.6 100.6 98.1 0.0 Pane 
Household furnishings and equipment (v41692109) 99.0 98.7 101.8 0.3 -2.8 
Clothing and footwear (v41692116) 94.3 96.7 98.2 -2.5 -4.0 
Women’s clothing (v41692118) 89.5 93.8 clo ma | -46 -5.9 
Men's clothing (v41692119) 94.1 93.7 95.0 0.4 -0.9 
Footwear (v41692121) 89.6 94.5 98.2 -5.2 -8.8 
Transportation (v41692124) 119.6 116.8 116.6 2.4 2.6 
Private transportation (v41692125) 119.8 TEA 116.9 2S 25 
Purchase and leasing of passenger vehicles (v41692127) 95.8 95.5 103.0 0.3 -7.0 
Gasoline (v41692130) 179.5 168.1 Sour 6.8 16.8 
Passenger vehicle insurance premiums 3 (v41692133) 104.5 104.5 101.8 0.0 7a 
Public transportation (v41692135) ne I a $13.5 113.2 a2 3.4 
Health and personal care (v41692140) 107.0 107.0 106.2 0.0 0.8 
Health care (v41692141) 111.6 110.5 109.1 1.0 25 
Personal care (v41692147) 102.4 103.6 103.5 -1.2 -1.1 
Recreation, education and reading (v41692150) 102.4 102.3 101.8 0.1 0.6 
Recreation (v41692151) 99.7 99.7 99.3 0.0 0.4 
Education and reading (v41692159) 111.6 Ha (hae 110.4 0.1 1.1 
Alcoholic beverages and tobacco products (v41692163) 125.3 125.3 125.1 0.0 0.2 
Alcoholic beverages (v41692164) 113.9 113.8 113.4 0.1 0.4 
Tobacco products and smokers’ supplies (v41692170) 133.9 134.3 134.1 -0.3 -0.1 


ee ee ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-8 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Saskatchewan 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692191) 


(v41692316) 
(v41692317) 
(v41692322) 
(v41693261) 
(v41692323) 


(v41713421) 


(v41692192) 
(v41692193) 
(v41692194) 
(v41692204) 
(v41692209) 
(v41692213) 
(v41692216) 
(v41692223) 
( 


v41692224) 
(v41692225) 
(v41692227) 
(v41692228) 
(v41692230) 
(v41692231) 
(v41692232) 
(v41692233) 
(v41692235) 
(v41692236) 


(v41692237) 
(v41692238) 
(v41692240) 
(v41693224) 
(v41692245) 


(v41692252) 
(v41692254) 
(v41692255) 
(v41692257) 


(v41692260) 
(v41692261) 
(v41692263) 
(v41692266) 
(v41692269) 
(v41692271) 


(v41692276) 
(v41692277) 
(v41692283) 


(v41692286) 
(v41692287) 
(v41692295) 


(v41692299) 
(v41692300) 
(v41692306) 


Indexes Percentage change 
April 2008 from 
April 2008 March 2008 April 2007 +March 2008 April 2007 
2002=100 

115.4 114.5 111.8 0.8 wz 
115.9 115.0 TAnteS 0.8 36 
1126 ir 109.2 0.4 34 
112.6 112.1 109.6 0.4 25h 
113.0 THiS 110.3 0.4 2.4 
141.7 136.7 132.4 = 7.0 
142.7 141.6 138.3 0.8 3.2 
TM2 7, 111.8 111.5 0.8 1:4 
110.1 108.9 110.6 tka -0.5 
105.1 106.2 107.5 -1.0 -2.2 
1175 116.2 qi ¢5)435 te er 
124.4 122.0 116.6 2.0 6.7 
94.2 91.8 109.0 2.6 -13.6 
101.1 103.1 114.7 -1.9 -11.9 
117.9 ATER 113.6 0.2 3.8 
133:3 132.4 119.9 0.7 11.2 
110.7 110.6 105.7 0.1 4.7 
145.3 143.7 122.6 gk 18.5 
212.6 208.0 15233) 2:2 39.6 
2202 224.2 166.8 0.4 35.0 
108.8 109.4 gta -0.5 -2.1 
123.0 122.8 123.6 0.2 -0.5 
dias UTES 116.6 0.0 -0.9 
114.5 114.5 120.7 0.0 -5.1 
219.2 209.4 171.8 4.7 27.6 
102.3 101.7 101.4 0.6 0.9 
105.2 104.9 104.0 0.3 2 
96.3 96.3 95.1 0.0 13 
96.5 96.5 95:5 0.0 1.0 
96.7 95.4 96.2 1.4 0.5 
96.1 97.5 97.5 -1.4 -1.4 
92.8 96.9 96.3 -4.2 -3.6 
91.0 89.5 95.0 7 4.2 
95.9 96.7 98.2 -0.8 -2.3 
116.6 114.3 117.0 2.0 -0.3 
116.4 114.3 T1724 1.8 -0.6 
95:1 95.4 102.5 -0.3 -7.2 
169.2 157.8 144.9 teZ 16.8 
109.2 109.2 123.8 0.0 -11.8 
118.6 114.7 114.3 3.4 3.8 
105.8 105.6 104.9 0.2 0.9 
108.9 108.0 108.1 0.8 0.7 
102.0 102.8 101.1 -0.8 0.9 
103.2 102.8 102.4 0.4 0.8 
99.1 98.7 98.2 0.4 0.9 
116.8 11623 116.5 0.4 0.3 
130.2 130.3 124.5 -0.1 4.6 
117.8 117.6 tis 0.2 3.8 
138.3 138.7 131.4 -0.3 &3 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-9 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Alberta 


CANSIM Indexes Percentage change 
vector April 2008 from 


number “April 2008 March 2008 April 2007. March 2008 April 2007 


2002=100 
All-items (v41692327) 121.3 119.8 147.5 3 3:2 
Special aggregates 
All-items excluding food (v41692451) 123.0 121.4 118.6 5 GS: BT 
All-items excluding food and energy (v41692452) 117.8 117.4 114.8 0.3 2.6 
All-items excluding energy (v41692457) 116.9 wes 114.3 0.5 PR! 
All-items excluding gasoline (v41693263) 119.3 118.2 116.2 0.9 Pe f 
Energy 1 (v41692458) 176.7 162.6 may Aad 8.7 12.4 
All-items (1992=100) (v41713424) 150.6 148.8 145.9 fE2 3.2 
Food (v41692328) 112.8 111.6 112.0 4 ee 0.7 
Food purchased from stores (v41692329) 111.0 109.4 1S AED -0.3 
Meat 2 (v41692330) 105.1 104.1 108.5 1.0 -3.1 
Dairy products 2 (v41692340) 120.0 118.2 116.9 15 Bet 
Bakery and cereal products (excluding infant food) 2 (v41692345) 128.1 125.1 118.8 2.4 7.8 
Fresh fruit 2 (v41692349) 90.0 89.4 102.2 OF. -11.9 
Fresh vegetables 2 (v41692352) 87.3 87.7 100.6 -0.5 -13.2 
Food purchased from restaurants (v41692359) 116-5 116.2 i es 0.3 2.9 
Shelter (v41692360) 150.9 147.9 138.0 2.0 9.3 
Rented accommodation (v41692361) 118.4 117.8 110.7 0.5 7.0 
Owned accommodation (v41692363) 154.9 154.2 140.9 0.5 9.9 
Replacement cost (v41692364) 195.0 196.1 186.2 -0.6 47 
Homeowners’ home and mortgage insurance (v41692366) 205.9 206.5 192.4 -0.3 7.0 
Homeowners’ maintenance and repairs (v41692367) 108.3 10¥-5 110.8 0.7 -2.3 
Water, fuel and electricity (v41692368) 171.0 156.9 156.5 9.0 2 
Electricity (v41692369) 124.6 117.9 110.8 Wf 25 
Natural gas (v41692371) 254.1 219.6 239.5 15.7 6.1 
Fuel oil and other fuels E : : : 
Household operations, furnishings and equipment (v41692372) 104.7 104.2 104.1 0.5 0.6 
Household operations (v41692373) 110.0 109.8 107.9 0.2 1.9 
Telephone services (v41692375) 101.6 101.6 101.7 0.0 -0.1 
Internet access services (v41693225) 97.2 97.2 96.6 0.0 0.6 
Household furnishings and equipment (v41692380) 96.1 95.1 97.9 1.1 -1.8 
Clothing and footwear (v41692387) 97.0 99.4 102.0 -2.4 4.9 
Women’s clothing (v41692389) 92.0 SVS, 100.2 -6.0 -8.2 
Men's clothing (v41692390) 94.6 96.0 99.3 -1.5 -4.7 
Footwear (v41692392) 98.6 99.1 103.2 -0.5 -4.5 
Transportation (v41692395) 122.4 119.6 120.5 23 1.6 
Private transportation (v41692396) 122.6 120.0 120.9 2:2 1.4 
Purchase and leasing of passenger vehicles (v41692398) 90.2 90.6 97.3 -0.4 -7.3 
Gasoline (v41692401) We ie 164.9 153.4 roe no.5 
Passenger vehicle insurance premiums 3 (v41692404) 142.7 142.1 140.1 0.4 1.9 
Public transportation (v41692406) 119.1 ASS 115.9 aut 2.8 
Health and personal care (v41692411) 110.4 109.2 108.3 am 1.9 
Health care (v41692412) 114.6 qAZ 7. 5 i Bs Bs) 17 2.8 
Personal care (v41692418) 106.3 105.7 105.2 0.6 1.0 
Recreation, education and reading (v41692421) 104.0 103.4 102.4 0.6 1.6 
Recreation (v41692422) 100.4 99.7 99.1 0.7 1.3 
Education and reading (v41692430) 116.9 116.9 114.5 0.0 a4 
Alcoholic beverages and tobacco products (v41692434) 126.9 126.9 121.1 0.0 4.8 
Alcoholic beverages (v41692435) 114.4 114.3 110.4 0.1 3.6 
Tobacco products and smokers’ supplies (v41692441) 137.2 137.3 129.3 -0.1 6.1 


SS ae eee a ae Ea ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-10 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — British Columbia 


CANSIM Indexes Percentage change 
vector April 2008 from 


number “April 2008 March 2008 April 2007 March 2008 _April 2007 


2002=100 
All-items (v41692462) 111.8 110.8 109.9 Ait 
Special aggregates 
All-items excluding food (v41692587) Mh 2s AAG 110.0 1.0 1.9 
All-items excluding food and energy (v41692588) 109.2 108.6 107.7 0.6 1.4 
All-items excluding energy (v41692593) 109.4 108.8 108.0 0.6 feo 
All-items excluding gasoline (v41693265) 109.7 109.0 108.2 0.6 1.4 
Energy 1 (v41692594) 144.0 138.0 1351 4.3 6.6 
All-items (1992=100) (v41713427) 131.8 130.6 129.5 0.9 1.8 
Food (v41692463) 110.3 109.7 109.5 0.5 0.7 
Food purchased from stores (v41692464) 108.4 1077 108.8 0.6 -0.4 
Meat 2 (v41692465) 106.0 107.0 108.8 -0.9 -2.6 
Dairy products 2 (v41692475) 114 /(5ce: 115.4 113.0 0.8 29 
Bakery and cereal products (excluding infant food) 2 (v41692480) 123.0 120.6 114.8 20 1 
Fresh fruit 2 (v41692484) 95.3 92.0 104.8 3.6 -9.1 
Fresh vegetables 2 (v41692487) 94.1 94.8 105.9 -0.7 Tel 
Food purchased from restaurants (v41692494) 113.9 1oeers 110.9 0.2 ek 
Shelter (v41692495) 113.8 Asi 109.9 0.6 3.5 
Rented accommodation (v41692496) 105.6 105.5 103.5 0.1 2.0 
Owned accommodation (v41692498) 115.8 1153 alae 0.4 Sul. 
Replacement cost (v41692499) 129.4 128.8 128.2 0.5 0.9 
Homeowners’ home and mortgage insurance (v41692501) 145.5 147.0 144.1 -1.0 1.0 
Homeowners’ maintenance and repairs (v41692502) 107.5 105.9 106.9 15 0.6 
Water, fuel and electricity (v41692503) 119.8 117.0 113.8 2.4 SS] 
Electricity (v41692504) (hikers: 108.6 104.9 4.5 8.2 
Natural gas (v41692506) 116.9 116.9 119.7 0.0 -2.3 
Fuel oil and other fuels (v41692507) VA bere: 213.6 174.8 6.4 30.0 
Household operations, furnishings and equipment (v41692508) 103.8 102.5 102.4 Aes 1.4 
Household operations (v41692509) 106.9 106.7 105.7 0.2 {ie 
Telephone services (v41692511) 102.2 102.2 101.6 0.0 0.6 
Internet access services (v41693226) 95.8 95.8 95.8 0.0 0.0 
Household furnishings and equipment (v41692516) 97.8 94.9 96.2 of ee 
Clothing and footwear (v41692523) 100.8 101.1 100.6 -0.3 0.2 
Women’s clothing (v41692525) S79 98.4 99.0 -0.5 el 
Men's clothing (v41692526) 97.0 97.3 96.5 -0.3 0.5 
Footwear (v41692528) 101.8 100.3 103.9 WAS -2.0 
Transportation (v41692531) 119.0 117.1 118.0 1.6 0.8 
Private transportation (v41692532) 119.3 117.5 118.7 15 0.5 
Purchase and leasing of passenger vehicles (v41692534) 94.0 94.3 100.8 -0.3 -6.7 
Gasoline (v41692537) 172.0 162.9 159.4 5.6 7.9 
Passenger vehicle insurance premiums 3 (v41692540) 120.7 120.7 AES 0.0 2.9 
Public transportation (v41692542) 117.4 114.0 113.0 3.0 3.9 
Health and personal care (v41692547) 108.9 107.3 108.3 1.5 0.6 
Health care (v41692548) 114.6 111.8 sts 20 3.0 
Personal care (v41692554) 102.2 102.0 104.9 0.2 -2.6 
Recreation, education and reading (v41692557) 109.1 108.2 107.3 0.8 urs 
Recreation (v41692558) 98.4 97.2 96.7 Vie 1.8 
Education and reading (v41692566) 143.6 143.5 141.2 0.1 or 
Alcoholic beverages and tobacco products (v41692570) 120.6 120.7 118.4 -0.1 1.9 
Alcoholic beverages (v41692571) 111.8 112.0 109.8 -0.2 1.8 
Tobacco products and smokers’ supplies (v41692577) 130.4 130.3 127.9 0.1 2.0 


Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-11 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Whitehorse* 


CANSIM Indexes Percentage change 
vector April 2008 from 
number 


April 2008 March 2008 April 2007 March 2008 April 2007 


2002=100 
All-items (v41692598) 111.8 111.0 108.7 0.7 2.9 
Special aggregates 
All-items excluding food (v41692711) 112.4 111.4 108.7 0.9 3.4 
All-items excluding food and energy (v41692712) 1OWeZ 106.8 105.6 0.4 45 
All-items excluding energy (v41692717) NO Vat NOS 106.2 0.4 1.4 
All-items excluding gasoline (v41693267) 110.3 109.7 107.6 0.5 FAG) 
Energy ! (v41692718) 154.8 149.1 132.9 3.8 16.5 
All-items (1992=100) (v41713430) 131.6 130.6 127.9 0.8 2.9 
Food (v41692599) 109.5 109.3 108.7 0.2 0.7 
Food purchased from stores (v41692600) 106.6 106.7 105.9 -0.1 0.7 
Meat 2 (v41692601) 103.1 103.0 10553 0.1 -2.1 
Dairy products 2 (v41692611) 116.0 116.4 114.9 -0.3 1.0 
Bakery and cereal products (excluding infant food) 2 (v41692616) 111.0 OS 110.1 0.6 0.8 
Fresh fruit 2 (v41692620) 90.6 92.7 98.8 -2.3 -8.3 
Fresh vegetables 2 (v41692623) 94.2 95.3 100.0 -1.2 -5.8 
Food purchased from restaurants (v41692630) 116.3 115.4 115.0 0.8 ie 
Shelter (v41692631) WAAL 125.6 116.2 1672 9.4 
Rented accommodation : s ‘ : 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance : 
Homeowners’ maintenance and repairs : : : : ; : 
Water, fuel and electricity (v41692632) 155.3 149.8 130.9 Site 18.6 
Electricity (v41692633) 114.4 114.4 97.2 0.0 Akt 
Natural gas ; : : : : : 
Fuel oil and other fuels (v41692635) 221.8 204.7 179.0 8.4 23.9 
Household operations, furnishings and equipment (v41692636) 100.9 100.7 100.5 0.2 0.4 
Household operations (v41692637) 105.2 105.3 104.0 -0.1 te 
Telephone services (v41692639) 99.1 99.1 100.0 0.0 -0.9 
Internet access services (v41693227) 100.5 100.5 101.4 0.0 -0.9 
Household furnishings and equipment (v41692644) 93.7 93.0 94.9 0.8 -1.3 
Clothing and footwear (v41692651) 100.7 100.6 99.1 0.1 1.6 
Women’s clothing (v41692653) 95.9 96.3 95.4 -0.4 0.5 
Men's clothing (v41692654) 97.2 99.7 98.4 -2.5 -1.2 
Footwear (v41692656) 107.5 104.8 10153 2.6 6.1 
Transportation (v41692659) 117.5 115.7 116.7 1.6 0.7 
Private transportation (v41692660) 118.1 116.9 117.9 1.0 0.2 
Purchase and leasing of passenger vehicles (v41692662) 96.6 96.8 103.2 -0.2 -6.4 
Gasoline (v41692665) 149.3 143.8 133.0 3.8 eS 
Passenger vehicle insurance premiums 3 (v41692668) 145.5 144.1 141.3 1.0 3.0 
Public transportation (v41692670) 114.5 110.0 111.0 4.1 Si 
Health and personal care (v41692675) 107.8 106.8 106.6 0.9 1A 
Health care (v41692676) 112.2 110.5 109.0 ies. 2.9 
Personal care (v41692682) 102.5 102.0 103.1 0.5 -0.6 
Recreation, education and reading (v41692685) 93.8 93.9 94.4 -0.1 -0.6 
Recreation (v41692686) 90.6 90.7 91.4 -0.1 -0.9 
Education and reading (v41692693) 109.5 109.4 108.6 0.1 0.8 
Alcoholic beverages and tobacco products (v41692695) 118.4 117.6 117.9 0.7 0.4 
Alcoholic beverages (v41692696) 107.7 106.4 109.4 1.2 -1.6 
Tobacco products and smokers’ supplies (v41692702) 129.0 129.0 125.6 0.0 a7 


NDI. — ££ —V—eeeeee 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
* Yukon Territory 
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Table 9-12 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Yellowknife* 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 3 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 4 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692722) 


(v41692835) 
(v41692836) 
(v41692841) 
(v41693269) 
(v41692842) 


(v41713431) 


(v41692723) 
(v41692724) 
(v41692725) 
(v41692735) 
(v41692740) 
(v41692744) 
(v41692747) 
(v41692754) 


(v41692755) 


(v41692756) 
(v41692757) 


(v41692759) 


(v41692760) 
(v41692761) 
(v41692763) 
(v41693228) 
(v41692768) 


(v41692775) 
(v41692777) 
(v41692778) 
(v41692780) 


(v41692783) 
(v41692784) 
(v41692786) 
(v41692789) 
(v41692792) 
(v41692794) 


(v41692799) 
(v41692800) 
(v41692806) 


(v41692809) 
(v41692810) 
(v41692817) 


(v41692819) 
(v41692820) 
(v41692826) 


Indexes Percentage change 
April 2008 from 
April 2008 March 2008 April 2007 = March 2008 April 2007 
2002=100 

114.9 143.3 110.4 1.4 4.1 
116.1 114.4 1/0. 1:5 Sit 
109.8 109.1 107.3 0.6 218 
109.6 108.8 107.7 0.7 1.8 
sent ZS 109.6 2 Sey 
iene 163.6 143.4 5.9 20.8 
193:7 131.8 128.4 1.4 4.1 
109.1 107.6 109.3 1.4 -0.2 
107.2 105.1 108.6 2.0 =1:3 
105.1 105.5 106.5 -0.4 -1.3 
108.4 107.6 112.4 0.7 -3.6 
111.8 110.6 109.1 fet 25 
106.0 94.1 110.1 12.6 -3.7 
103.0 100.2 na tS 2.8 -7.6 
113.9 113.9 114180 0.0 2.6 
133.6 131.3 121.1 1.8 10.3 
173.8 165.3 141.5 541 22.8 
139.7 134.1 125.8 4.2 11.0 
268.6 250.7 194.7 74 38.0 
102.5 102.3 104.0 0.2 -1.4 
108.1 107.8 107.6 0.3 Os 
99.3 99.3 100.2 0.0 -0.9 
TAGS TAS (2:2 0.0 -1.0 
90.2 90.3 95.7 -0.1 -5.7 
97.8 96.3 92.4 1.6 5.8 
89.7 90.8 86.6 -1.2 3.6 
101.2 101.0 92.8 0.2 9.1 
97.4 90.4 91.1 ee 6.9 
110.5 107.4 107.9 2.9 2.4 
109.3 106.6 107.0 25 2.1 
87.3 86.4 94.3 1.0 -7.4 
151.0 142.4 133.4 6.0 13:2 
129.4 129.4 A274 0.0 1.8 
117.4 112.9 113.9 4.0 3.1 
106.3 105.0 103.0 4:2 3.2 
109.4 109.8 106.7 -0.4 25 
104.4 AO. 100.7 QT a7 
100.0 99.6 99.2 0.4 0.8 
97.8 97.4 97.2 0.4 0.6 
111.6 111.4 109.4 0.2 2.0 
131.4 130.4 128.1 0.8 2.6 
127.3 127.4 124.2 -0.1 25 
134.6 132.4 TStet hh 2.7 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 10 
The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 2 


average 
2002=100 

Newfoundland and Labrador (v41691244) 
2003 1O2 Tien LOZ se lOStome0S-25 3108.0) 026) 103.3) 1038:0 1035) 4026 103.2 “102.6 102.9 
2004 103.1 103.0 103.4 103.7 104.8 105.1 105.7 105.4 105.6 105.9 106.2 105.8 104.8 
2005 105.7 106.2 106.6 107.5 1075 107.6 107.9 108.0 109.6 108.2 108.3 107.9 107.6 
2006 108.4 108.4 108.7 109.6 1106 1104 1105 110.9 109.7 108.9 109.1 109.3 109.5 
2007 L0G 10) TOLseeieline ddd eden it 1G itd de Cited ediddee 446s etd 1 4tee 
2008 AAS A224: 1220 S26 os “2 > _ . - : a _ 
Prince Edward Island (v41691379) 
2003 101.9 103.1 104.1 104.6 103.6 103.2 103.4 103.2 103.8 103.7 104.1 103.6 103.5 
2004 103.5 104.0 104.7 105.3 1056 106.2 105.9 1058 106.4 106.7 108.2 107.4 105.8 
2005 106:5_ 106:7 “107-6, 1086 10911 10899" 109.0 409.3 111.8" 141.5 110.7 110.0 109.1 
2006 TOS eed Ocean O 2 i 2 On ie oat i 2c iio: dt Onn Owe Tide td 16 111.6 
2007 (AL On ele ONS mmi Guam i427. aia eat OumetG.o 14 Oni leet Ss. meget gm 173-6 
2008 114.2 1146 115.8 116.7 s. 2 : = = = Be 33 73 
Nova Scotia (v41691513) 
2003 102.7 103.8 104.5 103.4 103.1 103.2 103.5 103.6 103.6 103.1 103.3 103.1 103.4 
2004 103.2 103.7 104.4 104.4 105.2 1056 105.8 105.7 105.9 106.2 106.7 106.4 105.3 
2005 106.1 106.4 107.1 107.6 107.8 107.7 108.1 108.8 110.4 1098 109.1 109.3 108.2 
2006 109 SS O90 OSS Ra kO Ret ti 2 eed eOn 114.3 Maid 4 4AMOLG) AAO 11041022 110.4 
2007 TO nO! Me Ommi 220 se lS al a aocOm oO mentum nd ti2-Oeelin2. O08 ilo-os meduiGuS 112.5 
2008 dso SiS.) iaror eito2S = : a ie e a <2 % és 
New Brunswick (v41691648) 
2003 103.2 104.0 104.3 103.7 103.0 103.0 103.4 103.5 103.7 103.0 103.0 102.9 103.4 
2004 103.3 103.8 104.2 104.1 105.1 105.3 105.2 105.2 105.1 105.5 106.0 105.6 104.9 
2005 105.6 105.9 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 1082 108.3 107.4 
2006 108.8 108.7 109.1 110.0 110.1 110.0 109.7 110.0 108.8 107.8 108.4 109.1 109.2 
2007 LODZ 1109°6. = 10 aaa Omedied ordi 2-1) eetla 4 ff 2.ONet)4: 441-9" sdideg a ha Pe: 
2008 Llib laa Sa) 2i he A IPARS) a # - cy A 53 - “d x 
Quebec (v41691783) 
2003 102107 103.17 103°35eA024" 1102-40 1027310249 102:5) 102.3°024 1027 1027 102.5 
2004 103.2 103.6 103.9 103.8 104.8 1048 1046 1045 104.7 105.3 105.5 105.2 104.5 
2005 105.3 1056 106.4 1064 1065 106.8 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.1 108.0 108.4 109.1 109.3 109.1 109.2 109.2 1084 108.4 108.6 108.7 108.7 
2007 AOSS: “NOG? “HOF OLn S111 On a 110.6." tO TO SeitOS 94:10:58) Stitt 110.4 
2008 PAO teas iti a ai 224 $5 a re Re - < * a ts 
Ontario (v41691919) 
2003 101-9) 10277 lO2Z See aOHES: 102.2" “10273 102.5 7108.0 103:2P029° 10331 “103-4 102.7 
2004 103.4 103.6 104.0 104.1 105.0 104.8 104.9 104.7 104.8 105.0 105.4 105.3 104.6 
2005 105.1 105.8 106.4 106% 106.6 “1106:8 106:9 1075 7108.2- 407-7 107.5 107-6 106.9 
2006 108.2 107.9 108.8 109.1 109.5 109.3 109.0 109.1 108.5 108.4 1086 108.8 108.8 
2007 108-6. 109; 7, IO:SeAna ATG: SI ait PwtOLO! Td OF PAO tad 2> Saad 110.8 
2008 ATO AT) Ade ree 2eS. = ce “3 - e: ¥ nc = Ls 
Manitoba (v41692055) 
2003 1O4:5; 7 1020" “1OZ2eTONoT ACI. BOIS: TOTS egOds, “TO2SeTOiy 7018 81020 101.8 
2004 102.0 101.9 102.4 102.7 104.1 104.4 104.3 104.3 104.1 1045 105.2 105.5 103.8 
2005 105:0 105.2 105:65 06:3) 106.5 “AC6i7 707.0 "107.4 07.8 107.5 107-3 "106.9 106.6 
2006 107.4 107:2 107.6 108:5 109.2 09:3 109.7 109.7 108.8 108.9 109.0 108-7 108.7 
2007 1OO 4. S109:4> THO ARTO: “Tider Sa 21 Satake. 1S” Gaa0.9 110.9 
2008 OS tt2 ie eainZe7 . * -! “a b. - . 
Saskatchewan (v41692191) 
2003 101-5 102.0 JO025eef0tS 102:2 4024 102.2 02:5 102:8eu1024 102°8: e102. 102.3 
2004 102.8 102.9 103.1 103.8 104.9 105.0 105.2 104.7 104.9 105.5 106.1 105.8 104.6 
2005 105.6 105.8 106.4 107.1 106.5 106.8 107.1 107.4 108.0 107.5 107.4 107.3 106.9 
2006 107.9 107.9 108.2 109.2 109.6 109.6 109.8 110.4 109.3 109.1 108.8 108.9 109.1 


2007 1095 409:9° Ai:O eds T1426 seal TSS oaAst W1SA e1IS:0 113, S29 112i2 
2008 113.0: 113.6 19455) “td'5:4 ; ¥ z. ‘ 
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Table 10 — continued 


The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 2 


average 
2002=100 

Alberta (v41692327) 
2003 103.5 103.8 104.9 104.9 104.2 104.7 1043 104.2 104.8 1043 104.7 104.6 104.4 
2004 104.66 104.6 104.9 105.2 106.1 107.1 106.4 106.2 106.3 106.0 106.7 106.4 105.9 
2005 106.1 106.2 106.9 107.6 107.4 107.8 108.7 108.7 110.0 109.7 109.6 109.0 108.1 
2006 110A ROG metTOSum Ase ieee i Oe ddod ti3.9 M4 ATO hts se 2 1123 
2007 Ui4grs 11500 Coen Oe Coen Ote tt9.S «TOA atTS 6s Tih iene. 117.9 
2008 116-0) Ut9:0> TiGreealentes *f 8 2 “2 6s < 4 4 % 
British Columbia (v41692462) 
2003 10101012591 02237 9102.1. 10251 8102.0. 1022 102.6 T0299 1024 1025, 102.6 102.2 
2004 102.5 102.9 103.2 103.9 104.7 1049 104.7 104.7 1048 1048 105.0 104.8 104.2 
2005 104.8 105.0 105.3 106.0 106.3 106.4 1066 106.8 107.3 107.1 107.1 106.7 106.3 
2006 106.6 106.7 107.2 107.8 108.7 108.7 108.8 109.0 1084 108.3 108.7 108.8 108.1 
2007 1090) SOS eLOG Se 099-6110. 50e0 103.61 10-504 TORR t1O:0)) 110: 1d 0s 110.0 
2008 109.9 110.3 110.8 111.8 “ * s 2 ys be " = 4 
Whitehorse, Yukon Territory (v41692598) 
2003 10 1a? sal02.5. O26 R022. 1018 eeiOt- Gn I02 4. 3102.3 WO2 255 101.6." 10d Um atin 101.9 
2004 10115 101-4~ 101,97 110272, 1103.3) 103.65 103.5. 103.1 1038.4 103.5 104.65 104.0 103.0 
2005 103s nt03.30 eLOSGmm 04.455 104, 90105.365105:4 105.7 106.8.) 106.8) 107-te 06-3 105.3 
2006 106.4, 1059) LOSS 06.9s 1070melO? SealO7.0. 107.7 T0/.259 106.3) 106 S5 e106-3 106.8 
2007 1OZORS OT ce elUSOR LOS vee OS Den lOOWemiO.7, OS: TO: SO 4 AG i ss ache 109.5 
2008 WO4s “TION Mio ides wt g: S a 2 a r s 2 
Yellowknife, Northwest Territories (v41692722) 
2003 1022.02, 0emlO2e/ melOS Ou O27 e102 oeelOZ. 2. 020 101.6 101s: 102 Os tes.2 102.3 
2004 10341 | 102.8. 103.2, 103.3, 104.0), 104.3. 104.3: 103.7 103.7 103:8 104.7 105.0 103.8 
2005 104.6 104.8 104.9 105.2 1061 1064 1064 106.3 107.0 107.5 107.8 107.8 106.2 
2006 107.45 107 Se 107.0m 107.95 5108.0 50107276 a107.8 2108.0) 10728; 107.1 107/65 084 107.7 
2007 TOS LO9s Se1O9 SOA toe Onetit-on stds? Tikes hited 110 Se eit 1.9 110.8 
2008 diliieo Ad2es) sl Ooomeni eo Ss = “A a _ z= is # - 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 
2003 999 99.8 100.0 99.9 1001 100.2 100.7 1003 100.3 100.5 100.7 100.5 100.2 
2004 100055 99:9 S100 2R00;S8s 101-45 e101-85 101.8. 1014 106 1012 101:65 022 101.2 
2005 102:0- 101 fo 101 Gemte21 e026 2103.0. 103:0 1034. 103.85 103.3 103/65 103:6 102.9 
2006 103.5 103.7 103.7 1045 1048 105.1 104.8 1044 105.0 104.2 105.2 105.7 104.6 
2007 106.4 106.5 106.7 107.7 108.0 108.0 108.9 108.9 109.1 108.1 108.2 108.7 107.9 
2008 108.2 108.4 108.2 109.0 ~ ms x . . a a3 ue % 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 11 


The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


The Consumer Price Index — April 2008 


OTL LL, 


CANSIM Indexes Percentage change 
vector April 2008 from 
number “April 2008 March 2008 April 2007 March 2008 April 2007 
2002=100 
St. John’s, Newfoundland and Labrador 
All-items (v41692846) qs: 112.5 110.6 0.6 2.4 
Shelter (v41692847) 124.2 122.6 116.0 13 7.1 
Rented accommodation (v41692848) 104.7 104.5 HOSE. 0.2 1.0 
Owned accommodation (v41692849) 120.2 119.3 111.4 0.8 7.9 
Water, fuel and electricity (v41692850) onee 146.6 138.8 Pot 8.9 
All-items (1992=100) (v41713405) 132.8 132.1 129.8 0.5 2.3 
Charlottetown and Summerside, Prince Edward Island 
All-items (v41692852) 116.2 115.3 aise 0.8 Phy § 
Shelter (v41692853) 125.8 1232 116.2 2.1 8.3 
Rented accommodation (v41692854) 107.5 107.4 106.7 0.1 0.7 
Owned accommodation (v41692855) i.3 ales) iTS) 0.0 3.4 
Water, fuel and electricity (v41692856) 180.6 168.6 144.5 | 5.0 
All-items (1992=100) (v41713407) 136.2 435-4 132.5 0.8 2.8 
Halifax, Nova Scotia 
All-items (v41692858) 114.8 113.9 14:9 0.8 2.6 
Shelter (v41692859) 121ES, 120.0 113.9 lea 6.5 
Rented accommodation (v41692860) 105.4 105.3 104.6 0.1 0.8 
Owned accommodation (v41692861) 120.0 119.7 ZS 0.3 6.9 
Water, fuel and electricity (v41692862) 146.6 140.3 131.0 4.5 1.9 
All-items (1992=100) (v41713409) 136.7 135.6 133.2 0.8 2.6 
Saint John, New Brunswick 
All-items (v41692864) 2a 2e2 111.2 0.4 a3 
Shelter (v41692865) 12422 120.5 dio.Z 0.6 5.2 
Rented accommodation (v41692866) 106.3 106.4 104.6 0.1 1.6 
Owned accommodation (v41692867) 116.2 116.0 112.8 0.2 3.0 
Water, fuel and electricity (v41692868) 148.3 145.9 131.8 1.6 25 
All-items (1992=100) (v41713411) 133.3 132.6 131.4 0.5 1.4 
Québec, Quebec 
All-items (v41692870) 112.0 q1.3 110.3 0.6 a5 
Shelter (v41692871) 117.2 some) 113.0 0.6 Shp 
Rented accommodation (v41692872) 108.2 108.2 106.6 0.0 1.5 
Owned accommodation (v41692873) 120.1 HOE 114.8 0.3 4.6 
Water, fuel and electricity (v41692874) 123.0 119.8 daiven Se) 5.6 
All-items (1992=100) (v41713413) 130.1 129.3 128.1 0.6 1.6 
Montréal, Quebec 
All-items (v41692876) ai252 Adaco: 110.5 0.6 1.5 
Shelter (v41692877) 118.6 117.8 114.4 0.7 = Wf 
Rented accommodation (v41692878) 107.9 107.9 106.7 0.0 Het 
Owned accommodation (v41692879) 122.7 A222 117.6 0.4 4.3 
Water, fuel and electricity (v41692880) AZo 122.4 Tas) et 6.6 
All-items (1992=100) (v41713414) 129.8 129.0 127.8 0.6 1.6 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 3 
All-items (v41692882) ag2s qa 14 0.7 0.9 
Shelter (v41692883) qawes 116.7 115.4 0.7 1.8 
Rented accommodation (v41692884) 105.4 105.2 104.2 02 12 
Owned accommodation (v41692885) 121.9 121:3 118.4 0.5 3.0 
Water, fuel and electricity (v41692886) 127.6 125.1 130.4 2.0 2.1 
All-items (1992=100) (v41713416) 136.6 135.6 135.3 0.7 1.0 
Toronto, Ontario 
All-items (v41692888) a1 2:2 adits 110.8 0.6 1.3 
Shelter (v41692889) 116.1 115:5 113.2 0.5 2.6 
Rented accommodation (v41692890) 106.7 106.7 105.8 0.0 0.9 
Owned accommodation (v41692891) 118.6 118.2 114.0 0.3 4.0 
Water, fuel and electricity (v41692892) 128.3 125.1 130.7 2.6 -1.8 
All-items (1992=100) (v41713417) 135.5 134.4 133.6 0.7 ue: 
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Table 11 — continued 


The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


CANSIM Indexes Percentage change 
vector April 2008 from 


number "April 2008 March 2008 April 2007 March 2008 April 2007 


2002=100 
Thunder Bay, Ontario 
All-items (v41692894) 109.7 108.7 108.4 0.9 1.2 
Shelter (v41692895) 106.2 104.4 103.5 iy! 2.6 
Rented accommodation (v41692896) 102.9 102.8 101.9 0.1 1.0 
Owned accommodation (v41692897) 102.4 102.3 101.2 0.1 Li 
Water, fuel and electricity (v41692898) 133.6 1252 124.8 6.7 ih 
All-items (1992=100) (v41713418) 130.8 129.6 129.3 0.9 ale! 
Winnipeg, Manitoba 
All-items (v41692900) 112.6 a Wai FETA 110.8 0.8 1.6 
Shelter (v41692901) 118.5 Waa 113.9 0.7 4.0 
Rented accommodation (v41692902) 110.8 110.4 108.8 0.4 1.8 
Owned accommodation (v41692903) 121.4 120.3 114.9 0.9 af 
Water, fuel and electricity (v41692904) 116.7 116.6 al Rayer 0.1 0.9 
All-items (1992=100) (v41713420) 138.8 13751 136.6 0.8 1.6 
Regina, Saskatchewan 
All-items (v41692906) 114.4 113.6 Ag105 0.7 2.6 
Shelter (v41692907) 128.1 127.4 tS.2 0.5 8.4 
Rented accommodation (v41692908) 110.2 109.9 105.9 0.3 41 
Owned accommodation (v41692909) 138.0 136.9 W217 0.8 13.4 
Water, fuel and electricity (v41692910) 118.0 118.0 118.8 0.0 -0.7 
All-items (1992=100) (v41713422) 142.6 141.6 138.9 0.7 2h 
Saskatoon, Saskatchewan 
All-items (v41692912) 116.9 116.0 111.9 0.8 4.5 
Shelter (v41692913) 137.6 136.4 119.8 0.9 14.9 
Rented accommodation (v41692914) 113.4 DASks 105.3 0.1 7.7 
Owned accommodation (v41692915) 148.5 146.5 W211 1.4 22.6 
Water, fuel and electricity (v41692916) 126.7 126.7 1Z8:9 0.0 -1.4 
All-items (1992=100) (v41713423) 143.9 142.7 137.8 0.8 4.4 
Edmonton, Alberta 
All-items (v41692918) Pai 119.5 117.0 1.4 3.6 
Shelter (v41692919) 151.0 146.8 135.8 2.9 a 
Rented accommodation (v41692920) 121.6 121.0 110.4 0.5 10.1 
Owned accommodation (v41692921) 148.0 147.8 132.8 0.1 11.4 
Water, fuel and electricity (v41692922) 198.5 I WaSee/ 177.4 14.3 11.9 
All-items (1992=100) (v41713425) 147.8 145.6 142.6 als 3.6 
Calgary, Alberta 
All-items (v41692924) 17 120.0 117.6 1.0 Sel 
Shelter (v41692925) 148.5 146.6 ie 1.3 8.2 
Rented accommodation (v41692926) 116;3 116.0 LvOEE 0.3 5.6 
Owned accommodation (v41692927) 1o0.3 Lome 145.6 0.7 8.7 
Water, fuel and electricity (v41692928) 148.5 141.2 137.9 La Vial 
All-items (1992=100) (v41713426) 152.5 151.0 148.0 1.0 3.0 
Vancouver, British Columbia 
All-items (v41692930) 112.1 111.2 110.0 0.8 1.9 
Shelter (v41692931) 114.9 114.2 110.2 0.6 4.3 
Rented accommodation (v41692932) 105.9 105.8 103.8 0.1 PAY, 
Owned accommodation (v41692933) 118.8 118.2 112.8 0.5 a0 
Water, fuel and electricity (v41692934) Hike. 112.8 sig 2.0 3.6 
All-items (1992=100) (v41713428) 133.1 132.0 130.5 0.8 2.0 
Victoria, British Columbia 
All-items (v41692936) 111.4 110.4 109.9 0.9 1.4 
Shelter (v41692937) 112.9 T17-9 LIS 0.9 2.4 
Rented accommodation (v41692938) 106.4 106.2 104.2 O2 oy 
Owned accommodation (v41692939) 112.4 gy BF 441.1 0.6 42 
Water, fuel and electricity (v41692940) 131.6 126.8 119.0 3.8 10.6 
All-items (1992=100) (v41713429) 130.8 129.6 129.0 0.9 1.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Table 12 
The all-items Consumer Price Index by urban centre, 1,2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual ? 


average 
2002=100 
St. John’s, Newfoundland and Labrador (v41692846) 
2003 102.0 102.2 103.4 103.1 102.9 102.5 103.2 102.9 103.4 102.6 103.1 102.5 102.8 
2004 103.1 102.9 103.3 103.6 104.6 1049 105.5 105.2 105.3 105.7 105.9 105.6 104.6 
2005 LOS; 405: SS 106.3) 1071) 072. 107.3" 1006 107.7 1092 407-8 107.9 1076 107.3 
2006 108.0 108.0 108.2 109.2 110.1 109.9 110.0 110.4 109.3 1085 108.7 108.8 109.1 
2007 1092 109 See LO: See KO. SIOLOn stiltieoe atid dedi tOnm ddOv~e  dacOl dsb 4d deo 110.7 
2008 MS 2h Gy ahs rs * af - ¥ . z = s 
Charlottetown and Summerside, Prince Edward Island 
(v41692852) 
2003 HON, 0238 S103: 7a 104.1, 1103.3" 10279) 108.2..103.0) 103:5.9103:45103:8 4034 1032 
2004 103.2 103.8 104.4 1049 105.2 105.7 105.5 105.5 106.0 106.2 107.6 106.9 105.4 
2005 106.1 106.3 107.1 108.0 108.4 108.3 1084 108.7 110.9 110.7 110.0 109.3 108.5 
2006 NOS. (Ol ZO: OMe aS St 2sOe eee Oamded iden OL4 a siOngen (di test gig. 
2007 TMEO i BOminZCumnitoal iGtOn cds: mlioe4. mild oom id ou/amdihoron ilt4a0mealitaes ltr 
2008 StS a 1 4eZ wt Sp SeelidGeZ . ie ed = bs s " t 
Halifax, Nova Scotia (v41692858) 
2003 1025, 03:35 104 OR103:2. 10310, 10310; 10S:35 A034 10345 103i 03:3" 103.4 103.2 
2004 103.1 103.5 104.2 104.2 105.0 105.3 105.5 105.5 105.6 105.9 106.4 106.0 105.0 
2005 105.7 105.9 106.6 107.0 107.2 107.1 107.4 108.2 109.6 109.1 108.5 108.6 107.6 
2006 OSG 10853 A082 AlOP2s SI AOFoe OSs 110: Sie tdOl7 TOL 10927, Ad GIO 10 9e7 109.8 
2007 LOOT SAO Ameo ti 2tone st 225 2 Amit 2 ZG id 223 edi poads (dioed 112.0 
2008 TAZ 1324 iSO N43 bs A a ss é fe p os 
Saint John, New Brunswick (v41692864) 
2003 1031) MlO328) C4 tO3.5. 10259) 10229) 108:39 103-4 10865 108391032 1034 103.4 
2004 JO2:4. 103'97 10472) 10451) 105-1, s105:2 05:2)" 1051 11051) 1105.5" 106.0) 1056 104.9 
2005 105.5 105.8 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 108.3 107.4 
2006 108.8 108.7 109.2 110.1 110.1 110.0 109.8 110.0 108.9 107.9 108.4 109.0 109.2 
2007 1ODZ 109Gr Oem 2 Wea Ae 2A ea ZO A Ae Ole diate aT it 2 
2008 ies litte Gumedit 222i ditt 257 - : if £ 2 zs 3 . 
Québec, Quebec (v41692870) 
2003 101.9 103.0 103.2 102.3 102.4 102.3 102.4 102.6 102.4 102.5 102.8 102.8 102.6 
2004 103.3 103.7 103.9 103.8 104.9 104.9 104.7 104.6 104.8 105.3 105.5 105.1 104.5 
2005 105.3 105.6 106.4 106.3 106.5 106.9 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.2 108.0 108.4 109.1 109.3 109.1 109.2 109.2 108.4 108.2 108.4 108.4 108.7 
2007 OS'S) 1092 SIOMMOlS. 11057 AOA SOL e09:3: 1102 S110 2emOls 110:8 110.1 
2008 MOG ale aes ee 3 ue Z a a ‘¢ ey é: f 
Montréal, Quebec (v41692876) 
2003 HOASs eLO2-OF 10320 e022. 102535 a10251 10273 1024) 102:3, s102735 10216 1026 102.4 
2004 103.1 103.5 103.7 103.7 104.6 104.6 104.4 104.4 104.7 105.3 105.3 105.1 104.4 
2005 105.1 105.4 106.2 106.2 106.4 106.7 106.8 107.3 108.2 107.5 107.5 107.3 106.7 
2006 107.9 107.9 108.2 108.9 109.0 108.8 108.9 108.9 108.4 1086 108.7 108.6 108.6 
2007 108.7 109.5 110.3 110.5 110.8 110.5 110.5 110.0 1104 110.4 110.7 111.0 110.3 
2008 He Alas “all AZ " - ‘a rs és as . 3 zs 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 
(v41692882) 4 

2003 OAS, MO2Z 7aO2.SemtO1.5: O20) 0251) e102-4-9402.9 1030 1027" 103-1" 103.2 102.5 
2004 103.2 103.4 103.8 104.0 105.0 104.7 104.8 104.6 104.6 105.0 105.3 105.2 104.5 
2005 105.0 105.7 106.4 106.4 106.5 106.6 106.8 107.5 108.3 107.7 107.5 107.6 106.8 
2006 108.1 107.8 108.6 109.0 109.4 109.2 108.9 109.0 108.3 108.2 108.5 108.6 108.6 
2007 1085" 40916) 1107 tte WANS Tet TAI 110:9 Fad OOO ri O:9 16S 110.7 
2008 AO-4e ofaiteOr ait Sr i211 ze rr £ Pe ‘3 ae 5 :. 
Toronto, Ontario (v41692888) 
2003 102.2. 103.0, 103.1. 102.5. 102.4 102.6 102.8 103.4 103.5 103.3 103.7 104.0 103.0 
2004 103.9 104.1 104.3 104.3 105.1 104.9 104.9 104.7 104.9 104.9 105.2 105.1 104.7 
2005 105.0 105.6 106.4 106.3 106.5 106.5 106.6 107.2 107.7 107.4 107.2 107.4 106.7 
2006 107.9 107.6 108.5 108.7 109.0 108.9 108.5 108.5 108.1 108.0 108.3 108.5 108.4 
2007 108224110903 1110911041 101107 110 :6 110.8 110i 111.0 — 19 110.5 
2008 1407 TATGid Tae i2:2 z 3; 3 “ 
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Table 12 — continued 
The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual ° 


average 
2002=100 

Thunder Bay, Ontario (v41692894) 
2003 101.6 102.5 102.6 102.0 102.0 102.1 102.0 102.7 102.8 102.4 102.6 102.8 102.3 
2004 102.5 102.7 103.0 103.4 104.2 103.9 104.0 103.7 103.8 104.1 104.4 104.2 103.7 
2005 103.9 104.4 105.1 105.2 105.2 105.3 105.3 105.9 106.6 106.2 105.9 106.0 105.4 
2006 106.6 106.2 107.1 107.4 107.8 107.6 107.2 107.2 106.6 106.4 106.6 106.6 106.9 
2007 106.2 107.3 108.3 108.4 108.8 108.3 108.6 108.3 108.3 107.9 108.2 108.1 108.1 
2008 107.9 108.4 108.7 109.7 - 2 ee e ee ee : ¢ " 
Winnipeg, Manitoba (v41692900) 
2003 101.5 101.9 102.1 101.8 101.6 101.5 101.4 101.7 102.3 101.7 101.8 102.0 101.8 
2004 102.0 101.9 102.3 102.7 104.0 104.3 104.2 104.3 104.0 104.4 105.1 105.4 103.7 
2005 104.9 105.1 105.5 106.1 106.4 106.6 106.8 107.2 107.7 107.3 107.1 106.7 106.5 
2006 107.2 107.0 107.5 108.3 109.0 109.1 109.5 109.5 108.6 108.9 109.0 108.6 108.5 
2007 109°C,” 109:4 41035 110.8) «Gii4. ottt-o T1hG A141 411.6 A109 Ov sito? 110.8 
2008 AW din i ey We A By oY AA 4. = _ 
Regina, Saskatchewan (v41692906) 
2003 101.5 102.0 1024 101.9 102.2 102.1 102.3 102.6 102.9 102.4 102.9 102.7 102.3 
2004 102.8 102.9 103.2 103.9 105.0 105.1 105.3 104.8 105.0 105.4 105.9 105.7 104.6 
2005 105.4. -105-7, (06:35 5106.9 106.5. 106.7 107.1 1074 107.8. 107.3 107.2 407.41 106.8 
2006 107.7 107.8 108.1 108.9 109.3 109.3 109.5 110.1 109.1 109.0 108.6 108.8 108.9 
2007 109-3, UO (Mel eet hte ele hie. Tigo ate Diz BI2S8) hil apa gi 6 are 
2008 112.3. 112.7 113.6 114.4 4 es “i ‘ " “ ad = 4 
Saskatoon, Saskatchewan (v41692912) 
2003 101.4 101.9 102:3 101.8 402.1 102.0 102:1 102:4,.1026,. 1023 1026. 102.5 102.2 
2004 102.6 102.7 102.8 103.6 104.6 104.6 104.8 1045 1046 105.3 105.9 105.6 104.3 
2005 105.4 105.6 106.2 106.9 106.3 106.6 106.8 107.2 107.7 107.3 107.2 107.1 106.7 
2006 107.9 107.8 108.1 109.2 109.6 109.5 109.8 110.4 109.3 109.1 108.7 108.7 109.0 
2007 109.5. 109.9 110.7 Ai1.9 112.4 413.5 114.1 1141 1144. 114.4 1143 1140 Tia 
2008 114.2 115.0 116.0 116.9 ue = bs = < ts sf ¥ ve 
Edmonton, Alberta (v41692918) 
2003 104.5 104.9 105.7 105.6 105.0 105.6 105.4 105.1 105.7 105.1 105.5 105.3 105.3 
2004 105.0 105.0 105.2 105.6 106.5 107.6 107.0 106.8 107.0 106.5 107.2 107.0 106.4 
2005 106.7 106.7 107.55 108.0 107.9 108.1 109.2 109.1 110.6 110.2 110.1 109.4 108.6 
2006 TO0:6, lOc mit: Ge nt 45 tiZoie ti t.0 12:8 ABO 113.2. f122. 113.0 13.5 112.0 
2007 Ao. Ge Aa 2 Od es i eS-O TTS. A184 119d ASS 148-8) 18-6 117.4 
2008 3 Fe eo Bes eh 1M a pm fr LS sy 4 ie a wn Mt es . . 
Calgary, Alberta (v41692924) 
2003 102.5 102.8 103.9 104.0 103.4 103.9 103.2 103.1 103.8 103.5 103.9 103.9 103.5 
2004 104.1 104.1 104.4 104.6 105.5 1064 105.8 105.6 1056 105.4 106.1 105.8 105.3 
2005 105.3 105.5 106.0 106.9 106.8 107.3 108.0 108.0 109.1 108.9 108.8 108.5 107.4 
2006 109.9 108.9 109.5 110.9 112.0 111.7 113.6 114.4 114.7 113.5 114.2 114.7 Vt 
2007 ip. 4p Ondo ahh Ge Jite ioe TS. 1193 1193. 148% Tio 4138.0 118.0 
2008 118.9 119.1 120.0 121.2 » . = - 7 - > 22 " 
Vancouver, British Columbia (v41692930) 
2003 100.9 101.4 102.2 102.0 101.9 101.8 101.9 102.4 102.7 102.2 102.3 102.5 102.0 
2004 102.2 102.7 103.0 103.7 104.5 1046 104.5 104.5 1046 104.7 104.7 104.7 104.0 
2005 104.8 104.9 105.2 105.7 106.0 106.1 106.5 106.5 106.8 106.7 106.6 106.3 106.0 
2006 106.2 106.3 106.9 107.5 1084 108.4 108.5 108.7 108.4 108.4 1089 109.1 108.0 
2007 109.0 109.3 109.6 110.0 110.6 110.5 110.7 110.6 110.7 110.4 110.4 110.5 110.2 
2008 AD ATO ee Tat x = Es S _ FS if ~ “ 
Victoria, British Columbia (v41692936) 
2003 101.17 101.5 402.2 102.1 102.4 °102.0 102.3 102.6 102.9 102:5 102.6 102.8 102.2 
2004 102.7 103.1 103.3 104.1 105.0 105.2 105.0 105.0 105.2 105.2 105.5 105.3 104.6 
2005 105.3 105.5 105.9 106.5 106.8 106.9 107.2 107.3 108.0 107.9 107.8 107.4 106.9 
2006 107.2 107.3 107.66 108.4 109.2 109.0 109.2 109.3 1088 108.6 108.9 109.0 108.5 
2007 109.1 109.3 109.7 109.9 110.2 109.9 110.1 110.0 110.1 109.5 109.6 109.7 109.8 
2008 109.4 109.8 1104 111.4 Re . " hs * § i ss 


Note(s): The all-items index for Whitehorse and Yellowknife are available from table 10. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 13 
Average retail prices for gasoline and fuel oil, by urban centre 


St. John’s, Charlottetown Halifax, Saint John, Québec, Montréal, Ottawa- Toronto, Thunder Winnipeg, 
NLL. and N.S. N.B. Que. Que. Gatineau, Ont. Bay, Man 
Summerside, Ontario part, Ont 
PEL Ont./Que. 


cents per litre 


Regular unleaded gasoline at full service filling stations 


April 2007 117.0 113.9 114.3 106.6 109.4 413.3 105.1 102.3 109.6 102.1 
May 2007 120.0 116.0 117.0 111.0 116.8 att 110.1 106.7 T1237 110.8 
June 2007 122.0 113.5 114.3 109.8 110.8 109.5 107.0 103.7 115.6 111.3 
July 2007 419:5 110.0 116.2 108.9 113.0 109.9 104.4 101.9 415.5 111.5 
August 2007 115.2 105.0 106.2 101.5 106.8 106.4 99.0 96.9 117-3 104.7 
September 2007 27 104.0 109.4 103.1 103.8 105.8 101.0 98.3 113.5 107.0 
October 2007 112.0 102.1 105.8 100.1 103.0 105.3 98.1 96.0 103.6 100.3 
November 2007 113.6 105.0 111.9 105.0 107.5 107.8 103.7 101.4 107.9 100.7 
December 2007 119.0 109.0 114.0 108.3 114.4 112.6 104.8 101.9 109.4 103.3 
January 2008 119.0 110.0 116.7 109.2 115.6 114.9 106.6 104.3 107.7 105.5 
February 2008 117.8 109.8 114.2 107.3 115.1 116.7 107.9 104.3 109.0 107.4 
March 2008 123.7 114.0 119.7 112.8 116.6 118.3 109.9 107.9 115.0 111.3 
April 2008 125.0 117.0 123.0 114.8 120.3 124.8 116.7 115.2 121.8 118.9 
Regular unleaded gasoline at self service filling stations 

April 2007 114.5 111-3 ait? 2 105.0 108.4 110.4 101.8 101.1 108.0 101.8 
May 2007 117.5 1135 aA S20 109.2 115.2 114.5 106.6 105.5 111.8 112.1 
June 2007 118.6 110.5 111.6 107.8 110.8 105.1 103.3 102.3 113.6 oi he 
July 2007 116.5 107.5 112.7 106.8 413.3 107.4 101.2 101.0 114.2 112.4 
August 2007 111-5 101.8 103.1 100.1 106.8 102.7 96.3 95.8 109.8 104.3 
September 2007 109.7 102.0 106.4 100.9 103.4 103.4 97.3 97.2 111.9 106.7 
October 2007 108.8 99.5 102.7 98.2 103.0 102.3 95.1 94.4 102.2 100.5 
November 2007 111.0 102.8 108.5 102.8 107.5 106.1 101.5 99.9 104.6 100.9 
December 2007 116.0 107.0 111.1 105.8 113.9 109.9 102.3 100.6 107.3 103.5 
January 2008 116.0 107.9 113.5 106.8 115.3 113.5 104.1 102.5 105.4 106.2 
February 2008 115:3 107.0 110.7 105.4 115:2 114.4 104.7 102.8 106.8 106.9 
March 2008 119.8 Atled 116.2 110.5 117.0 115.3 107.1 106.1 113.1 110.9 
April 2008 12253 114.0 120.3 113.6 119.8 123.8 113.8 114.0 119.4 118.9 
Premium unleaded gasoline at full service filling stations 

April 2007 122.8 1213 120.2 Wie A, 116.4 118.9 116.4 114.0 120.3 111.8 
May 2007 125:5 A232 123.4 117.8 123.7 123.7 1213 117.6 123.3 120.5 
June 2007 128.0 120.5 "a We 116.7 417.5 116.2 118.6 115:1 126.3 122.3 
July 2007 125.5 117.4 123.9 115.8 120.4 116.7 116.6 113.2 126.4 121.2 
August 2007 121.2 110.8 112.6 109.7 113.5 113.0 113.4 108.3 121.7 114.7 
September 2007 118.2 111.0 117.0 109.6 110.3 3-4 115.2 109.1 124.4 116.6 
October 2007 118.0 108.1 413.7 107.3 109.8 112.6 111.2 107.0 114.7 110.5 
November 2007 119.6 113.0 119.7 111.8 114.3 115.1 115.5 112.5 118.6 110.8 
December 2007 125.0 117.0 121.4 115.3 120.8 118.6 115.8 113.3 119.3 113.1 
January 2008 125.0 118.0 124.0 116.3 122.4 122.0 118.6 115.2 118.4 115.6 
February 2008 123:3 117.0 121.3 114.3 1214 124.1 120.1 116.3 119.4 117.7 
March 2008 129.7 122.0 126.6 119.3 123.3 425.3 121.6 119.2 124.2 1217. 
April 2008 130.5 124.5 129.3 122.2 126.2 132.1 128.1 126.9 132.2 129.0 
Premium unleaded gasoline at self service filling stations 

April 2007 119.7 119.1 118.4 110.7 115.5 116.9 1aA27 112.2 118.3 111.7 
May 2007 123.3 121.5 122.6 115.9 122.1 121.3 117.7 115.9 122.3 122.1 
June 2007 124.5 118.4 118.9 114.6 118.0 112.6 114.0 112.2 124.2 121.3 
July 2007 122.4 115.0 120.3 113.5 120.7 114.7 112.8 110.6 124.9 122.5 
August 2007 A175 108.4 110.6 106.4 113.7 109.9 107.4 105.2 120.3 114.3 
September 2007 115.4 108.7 114.5 107.4 110.4 111.4 108.2 106.4 122.6 116.1 
October 2007 114.5 106.7 110.6 104.3 110.1 110.1 106.1 106.1 113.1 110.7 
November 2007 117.0 110.5 116.4 109.7 114.4 114.0 112.5 111.0 115.3 110.9 
December 2007 122.0 114.8 118.8 112.6 121.1 117.5 112.9 111.7 117.4 113.7 
January 2008 122.0 115.0 119.7 114.2 122.4 121.2 115.3 113.9 116.0 116.1 
February 2008 121.3 114.8 118.2 111.8 121.9 122.1 116.1 114.7 117.2 117.2 
March 2008 126.5 119.0 123.7 117.3 124.1 122.8 118.6 117.8 124.0 121.3 
April 2008 128.3 122.0 127.1 120.2 126.8 131.5 124.6 125.9 130.2 129.1 
Household heating fuel 

April 2007 89.9 Tea 83.6 87.0 83.1 81.0 85.6 87.8 91.4 90.8 
May 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
June 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
July 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
August 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
September 2007 84.5 77.0 83.7 89.4 80.8 79.0 86.8 87.3 90.5 90.2 
October 2007 87.9 81.8 83.7 90.3 83.9 81.5 86.8 88.8 91.4 89.1 
November 2007 86.6 84.5 88.2 96.5 88.5 86.7 88.6 90.9 93.2 93.7 
December 2007 100.8 93.2 96.0 103.1 98.0 97.2 99.2 100.1 103.5 108.0 
January 2008 99.9 93.1 99.3 104.4 103.1 100.4 102.8 102.0 103.7 104.7 
February 2008 98.8 92.1 98.3 101.2 103.1 100.8 101.8 101.4 103.5 100.3 
March 2008 107.4 98.4 100.7 114.4 111.0 111.0 109.9 108.3 113.4 110.1 
April 2008 119.0 108.7 110.9 121.5 123.3 116.2 115.0 115.9 122.0 118.9 
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Table 13 — continued 


Average retail prices for gasoline and fuel oil, by urban centre 


Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask. Sask. Alta. Alta. B.C. B.C. ek N.W.T. 
cents per litre 
Regular unleaded gasoline at full 
service filling stations 
April 2007 104.3 104.8 101.3 101.0 119.3 117.6 109.5 119.8 
May 2007 116.3 113.4 108.4 110.8 126.8 123.9 113.3 126.8 
June 2007 in bes: 111.4 104.3 106.0 T1S.7 113.6 120.5 130.8 
July 2007 114.6 qitoor, 108.2 108.9 111.8 112.8 120.5 130.1 
August 2007 107.3 106.6 99.6 103.5 107.4 107.9 120.5 125.1 
September 2007 109.0 108.8 103.0 104.1 108.5 108.9 120.5 125:5 
October 2007 101.6 100.4 94.5 95.1 104.6 102.9 118.3 118.8 
November 2007 104.4 103.2 96.8 99.7 109.5 106.2 116.0 119.5 
December 2007 104.8 104.5 97.0 99.6 108.7 108.7 116.1 119.4 
January 2008 107.0 107.4 101.2 102.1 108.7 109.2 116.9 119.0 
February 2008 107.3 108.2 102.3 103.5 112.9 110.7 116.1 120.3 
March 2008 113.2 MAST 107.3 107.9 119.3 116.9 118.4 128.6 
April 2008 121.8 121.4 114.3 116.1 125.5 123.6 122.9 137.5 
Regular unleaded gasoline at self 
service filling stations 
April 2007 105.2 105.2 99.1 99.3 116.7 116.9 108.5 118.3 
May 2007 116.1 116.2 109.3 110.0 125.0 A227 1125 126.8 
June 2007 111.4 111.6 102.4 105.0 110.8 112.4 118.4 128.3 
July 2007 A325) 114.9 105.6 109.0 109.8 111.4 118.6 AZT 
August 2007 107.3 106.5 98.7 101.7 105.3 106.8 118.5 Zoo 
September 2007 108.8 108.5 101.2 103.2 106.2 107.7 118.4 123.6 
October 2007 101.3 99.5 92.4 94.4 101.8 101.8 116.1 118.8 
November 2007 104.0 103.9 94.9 98.1 107.1 104.5 114.6 Vit 
December 2007 104.7 104.3 95.7 98.3 105.7 107.4 115 116.3 
January 2008 107.3 107.3 100.3 101.8 105.8 107.7 114.7 115.6 
February 2008 107.8 107.4 100.5 102.1 109.9 109.4 114.6 116.8 
March 2008 113.6 diloee 105.6 106.8 116.4 116.0 116.8 125.4 
April 2008 122.1 1241-7 112.5 115.8 {VPLS 1 220K 121.6 132.0 
Premium unleaded gasoline at full 
service filling stations 
April 2007 114.6 114.3 111.6 111.4 130.4 128.5 117.6 128.8 
May 2007 126.8 123.4 {Wea ey 121.2 137.9 134.8 120.0 136.5 
June 2007 121.7 121.6 115.7 TFS 124.6 124.8 127.0 141.6 
July 2007 125.2 12320 118.5 119.1 123.3 123.8 127.0 140.8 
August 2007 117.8 116.9 111.2 413:5 119.0 118.3 127.0 135.8 
September 2007 119.4 119.0 11S 114.0 120.0 120.1 127.0 135.9 
October 2007 112.0 110.7 105.7 105.7 116.2 114.3 126.0 131.1 
November 2007 114.7 Vitsez: 107.9 109.5 120.9 T1733 1 PASS 130.5 
December 2007 ATS:2: 114.6 107.5 109.9 120.1 119.8 125.3 129.3 
January 2008 117.4 117.6 dS) 112.9 120.0 120.3 126.9 129.0 
February 2008 117.8 118:5 112.6 114.1 124.5 121.8 125.8 130.1 
March 2008 123.8 124.0 118.2 118.6 130.7 127.9 127.4 138.4 
April 2008 132.3 131.7 124.9 127.2 Asis 135.4 129.4 146.8 
Premium unleaded gasoline at self 
service filling stations 
April 2007 115.8 114.7 110.2 109.8 128.1 127.9 ise 128.8 
May 2007 126.6 126.1 119.5 120.6 136.4 133.7 116.8 136.8 
June 2007 f22°9 | VALET A 112.9 114.8 222 123.8 124.3 138.8 
July 2007 124.3 125.2 115.9 119.6 121.4 12257 123.8 138.3 
August 2007 118.2 116.9 109.5 112.7 117.2 118.1 123.6 134.8 
September 2007 119.5 119.0 112.1 114.1 117.8 119.0 124.0 133.9 
October 2007 112.5 110.8 103.8 105.6 113.5 T1siz 1215 138.5 
November 2007 114.5 113.7 106.4 109.1 118.7 15S 121.0 129.5 
December 2007 115.3 114.7 106.5 109.3 1173 118.7 121.3 126.9 
January 2008 118.1 118.0 tee 112.7 117.6 118.8 120.2 126.9 
February 2008 119.2 118.1 110.6 1133 121.7 120.8 120.4 127.5 
March 2008 125.1 124.2 115.6 117.6 128.5 1278 123.6 136.6 
April 2008 133.5 132.5 T2o3f 126.8 134.7 134.0 129.0 144.1 
Household heating fuel 
April 2007 90.5 90.2 93.2 98.1 102.8 95.3 
May 2007 86.8 89.7 90.7 97.5 98.6 94.7 
June 2007 86.8 89.7 90.7 97.5 98.6 94.7 
July 2007 86.8 89.7 90.7 97.5 98.6 94.7 
August 2007 86.8 89.7 90.7 97.5 98.6 94.7 
September 2007 91.2 90.8 90.1 98.3 100.3 96.2 
October 2007 93.9 92.6 97.6 102.8 101.4 96.2 
November 2007 100.2 95.5 101.9 107.0 107.0 99.3 
December 2007 110.2 100.7 102.6 111.6 117.0 113.8 
January 2008 102.5 105.1 99.0 109.5 115.5 113.8 
February 2008 104.2 103.7 100.3 109.5 110.3 114.0 
March 2008 114.3 110.1 ‘TAT 120.3 117.6 119.7 
April 2008 120.2 112.1 119.7 128.1 127.4 127.8 


Note(s): See Table A for complete list of vector numbers. 
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Table 14 
Average retail prices, monthly, Canada 


CANSIM February 2008 March 2008 April 2008 
vector 
number 
dollars 1 

Round steak, 1 kilogram (v735165) 11.91 ess ial, 
Sirloin steak, 1 kilogram (v735176) towwez 15.06 15.31 
Prime rib roast, 1 kilogram (v735187) 19.83 19.85 20.74 
Blade roast, 1 kilogram (v735198) 8.95 8.94 8.79 
Stewing beef, 1 kilogram (v735209) 9.08 9.04 8.92 
Ground beef, regular, 1 kilogram (v735220) 5.92 5.98 6.10 
Pork chops, 1 kilogram (v735221) 9.05 9.00 9.06 
Chicken, 1 kilogram (v735223) 5.89 5.80 5.76 
Bacon, 500 grams (v735166) 4.52 4.56 4.50 
Wieners, 450 grams (v735167) 2.74 Zo Zula 
Canned sockeye salmon, 213 grams (v735168) 3.36 SES 3.23 
Homogenized milk, 1 litre (v735169) 2.03 2.02 2.06 
Partly skimmed milk, 1 litre (v735170) 1.95 1.92 1.96 
Butter, 454 grams (v735171) 4.21 4.25 4.20 
Processed cheese food slices, 250 grams (v735172) 2.76 2.84 2.81 
Evaporated milk, 385 millilitres (v735173) 1.60 1.61 1.65 
Eggs, 1 dozen (v735174) 2.49 2.50 2.56 
Bread, 675 grams (v735175) 2.26 2.32 2.43 
Soda crackers, 450 grams (v735177) 2.01 2.08 2.13 
Macaroni, 500 grams (v735178) 1.28 1.32 1.34 
Flour, 2.5 kilograms (v735179) 4.12 4.18 4.69 
Corn flakes, 675 grams (v735180) 3.97 3.88 3.94 
Apples, 1 kilogram (v735181) 2.87 2.95 2.95 
Bananas, 1 kilogram (v735182) tee 1.334 1.43 
Grapefruits, 1 kilogram (v735183) 2.06 2.00 1.96 
Oranges, 1 kilogram (v735184) 2.19 als oat 
Apple juice, canned, 1.36 litres (v735185) 1.83 1.83 1.83 
Orange juice, tetra-brick, 1 litre (v735186) 3.66 Soho 3.67 
Carrots, 1 kilogram (v735189) ise 1.39 1.49 
Celery, 1 kilogram (v735190) 2.06 1.89 1.86 
Mushrooms, 1 kilogram (v735191) 7.09 7.01 6.93 
Onions, 1 kilogram (v735192) 1.10 ded AAA 
Potatoes, 4.54 kilograms (v735193) 3.84 3.78 3.97 
French fried potatoes, frozen, 1 kilogram (v735194) 1.98 1.96 1.98 
Baked beans, canned, 398 millilitres (v735195) 0.93 0.92 0.92 
Tomatoes, canned, 796 millilitres (v735196) 1.28 1.26 125 
Tomato juice, canned, 1.36 litres (v735197) (sayy 1.56 T.09 
Ketchup, 1 litre (v735199) 2.67 2.70 2.64 
Sugar, white, 2 kilograms (v735200) 225d 2.38 2.38 
Coffee, roasted, 300 grams (v735201) 3.74 3.70 3.68 
Coffee, instant, 200 grams (v735202) 4.80 4.81 4.95 
Tea (72 bags) (v735203) ales aN ATA 3.88 
Cooking or salad oil, 1 litre (v735204) Su 3.62 3.70 
Soup, canned, 284 millilitres (v735205) 0.88 0.90 0.89 
Baby food, 128 millilitres (v735206) 0.59 0.59 0.59 
Peanut butter, 500 grams (v735207) 2.54 201 259 
Fruit flavoured crystals, 2.25 litres (v735208) theo 1.24 1.24 
Soft drinks, cola type, 2 litres (v735210) 1.47 1.45 1.50 
. Soft drinks, lemon-lime type, 2 litres (v735211) 1.52 12541 1.48 
Paper towels (2 rolls) (v735213) 2.30 2.30 2.29 
Facial tissue (200 tissues) (v735214) 1.99 1.96 2.01 
Bathroom tissue (4 rolls) (v735215) ZAh PD 5 2019 
Shampoo, 300 millilitres (v735216) Ss an to = 
Deodorant, 60 grams (v735217) 3.00 3.49 3.38 
Toothpaste, 100 millilitres (v735218) dee 1-33 1.33 
Cigarettes (200) (v735219) 77.57 Tries TiS 
Regular, unleaded gasoline at self-service stations, cents per litre (v41838376) 106.6 110.3 117.5 


Le ec Ee a ae ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 15 
Inter-city indexes of retail price differentials, as of October 2006, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada ' St. John’s, Charlottetown- Halifax, Saint John, Montréal, 
CPI weight N.L. Summerside, N.S. N.B. Que. 
Ade 

percent combined city average=100 
All-items 100.0 93.0 94.0 99.0 92.0 93.0 
Food 16.9 101.0 98.0 100.0 96.0 98.0 
Food purchased from stores . 106.0 101.0 101.0 100.0 100.0 
Meat, poultry and fish : 104.0 99.0 101.0 99.0 101.0 
Dairy products and eggs : 110.0 100.0 104.0 101.0 98.0 
Bakery and other cereal products : 98.0 99.0 99.0 97.0 101.0 
Fruit and vegetables : 115.0 107.0 105.0 108.0 101.0 
Other food purchased from stores 2 ; 102.0 98.0 98.0 96.0 98.0 
Food purchased from restaurants : 91.0 92.0 96.0 86.0 95.0 
Shelter 26.8 77.0 83.0 92.0 77.0 85.0 
Rented accommodation : 67.0 76.0 85.0 68.0 80.0 
Owned accommodation : 73.0 80.0 88.0 76.0 86.0 
Water, fuel and electricity 4 115.0 111.0 123:0 96.0 94.0 
Household operations and furnishings 10.6 102.0 103.0 106.0 101.0 96.0 
Household operations . 102.0 103.0 109.0 101.0 93.0 
Household furnishings ; 101.0 103.0 101.0 101.0 101.0 
Clothing and footwear 5.4 102.0 96.0 103.0 101.0 101.0 
Transportation 19.8 101.0 94.0 96.0 96.0 99.0 
Private transportation 3 101.0 92.0 96.0 94.0 99.0 
Purchase of automotive vehicles : 100.0 103.0 101.0 99.0 100.0 
Gasoline : 113.0 104.0 106.0 101.0 101.0 
Other private transportation ; 95.0 66.0 81.0 83.0 95.0 
Public transportation 2 103.0 110.0 100.0 109.0 103.0 
Health and personal care 4.5 92.0 92.0 94.0 93.0 100.0 
Health care : 95.0 96.0 99.0 99.0 99.0 
Personal care supplies and equipment 5 88.0 94.0 90.0 87.0 101.0 
Personal care services : 90.0 82.0 89.0 87.0 101.0 
Recreation, education and reading 12.0 93.0 101.0 112.0 105.0 87.0 
Alcoholic beverages and tobacco products 4.1 116.0 109.0 109.0 104.0 94.0 
Alcoholic beverages ; 107.0 103.0 104.0 101.0 98.0 
Tobacco products and smokers’ supplies 123.0 114.0 113.0 107.0 90.0 
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Table 15 — continued 


Inter-city indexes of retail price differentials, as of October 2006, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada ' Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
CPI weight Ont. Ont. Man. Sask. Alta. B.C. 
percent combined city average=100 
All-items 100.0 102.0 109.0 92.0 93.0 97.0 104.0 
Food 16.9 98.0 100.0 100.0 97.0 103.0 107.0 
Food purchased from stores 4 98.0 98.0 103.0 101.0 103.0 107.0 
Meat, poultry and fish : 102.0 100.0 97.0 98.0 99.0 103.0 
Dairy products and eggs : 104.0 102.0 92.0 92.0 97.0 103.0 
Bakery and other cereal products : 92.0 94.0 108.0 104.0 106.0 116.0 
Fruit and vegetables F 97.0 96.0 106.0 103.0 105.0 106.0 
Other food purchased from stores 2 : 9720 98.0 109.0 106.0 105.0 109.0 
Food purchased from restaurants : 97.0 104.0 93.0 88.0 104.0 106.0 
Shelter 26.8 107.0 121.0 83.0 82.0 91.0 103.0 
Rented accommodation : 105.0 124.0 79.0 70.0 84.0 104.0 
Owned accommodation : 106.0 120.0 83.0 78.0 88.0 105.0 
Water, fuel and electricity f 115.0 124.0 89.0 123.0 114.0 90.0 
Household operations and furnishings 10.6 103.0 104.0 97.0 100.0 99.0 103.0 
Household operations : 105.0 106.0 96.0 100.0 102.0 105.0 
Household furnishings : 101.0 101.0 100.0 100.0 94.0 100.0 
Clothing and footwear 5.4 102.0 100.0 100.0 101.0 96.0 100.0 
Transportation 19.8 96.0 106.0 92.0 94.0 91.0 103.0 
Private transportation : 95.0 105.0 91.0 94.0 91.0 104.0 
Purchase of automotive vehicles : 100.0 101.0 99.0 101.0 94.0 102.0 
Gasoline : 98.0 96.0 102.0 105.0 91.0 112.0 
Other private transportation : 84.0 117.0 73.0 76.0 88.0 103.0 
Public transportation : 110.0 110.0 99.0 95.0 89.0 91.0 
Health and personal care 4.5 101.0 101.0 97.0 90.0 103.0 103.0 
Health care : 105.0 103.0 96.0 94.0 102.0 98.0 
Personal care supplies and equipment ; 96.0 100.0 100.0 102.0 98.0 107.0 
Personal care services : 101.0 99.0 98.0 69.0 109.0 107.0 
Recreation, education and reading 12.0 104.0 107.0 93.0 100.0 106.0 109.0 
Alcoholic beverages and tobacco 
products 41 96.0 101.0 105.0 108.0 103.0 113.0 
Alcoholic beverages ; 98.0 100.0 89.0 95.0 102.0 107.0 
Tobacco products and smokers’ supplies : 93.0 101.0 120.0 120.0 104.0 118.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section and Table B for complete list of vector numbers. 
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Definition 


The Consumer Price Index (CPI) is an indicator of the changes in consumer prices experienced by the target 
population. The CP! measures price change by comparing, through time, the cost of a fixed basket of commodities. 
This basket is based on the expenditures of the target population in a certain reference period, currently 2005. 
Since the basket contains commodities of unchanging or equivalent quantity and quality, the index reflects only 
pure price movements. 


Separate CPls are published for Canada, the ten provinces, Whitehorse, Yellowknife and Iqaluit. Some CPI 
information is also available for an additional sixteen urban centres. Since the CPI is a measure of price change 
from one time period to another, it cannot be used to indicate differences in price levels between provinces or 
urban centres. 


Population coverage 


The population targeted by the Consumer Price Index consists of families and individuals living in urban and rural 
private households. For practical reasons, residents of the Territories outside Whitehorse, Yellowknife and Iqaluit 
are not represented by the index. Prior to February 1995, the target population consisted of private households in 
Canadian urban centres with a population of 30,000 or more. 


Time reference 


The CPI compares, in percentage terms, prices in any given time period to prices in the official base period which, 
at present, is 2002=100. The official time base was changed from 1992=100 to 2002=100 starting with the CPI for 
May 2007. The change is strictly an arithmetic conversion which alters the index levels but leaves the percentage 
changes between any two periods intact, except for differences in rounding. 


Percent versus index point changes 


The movements of the indexes from one month to another are expressed as percent changes rather than changes 
in index points. Index point changes are affected by the level of the index which, in turn, depends on the time base 
of the particular index. The percentage change between any two time periods can be readily calculated by dividing 
the index point difference between the two time periods by the index for the earlier period and multiplying the result 
by one hundred. 


Price coverage 


The prices used in the CPI calculation are final prices, inclusive of excise and other indirect taxes paid by consumers. 
In particular, they include the Goods and Services Tax (GST), as well as provincial retail sales taxes wherever 
applicable. In regions where the GST and provincial retail sales taxes have been combined, the Harmonized Sales 
Tax (HST) is included. It follows that the CPI can change as a result of modifications to any of these taxes. 


The selection of commodities and the outlets from which prices are collected is judgmental, other than for rents 
and traveler accommodation. The number of prices required for a given commodity depends on the importance 
and the nature of the commodity. The samples are designed to represent volume selling commodities and outlets. 
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The principal objective of the sample design is to ensure an informative, reliable and impartial picture of consumer 
inflation at the national and provincial levels. 


Price collection for a given month’s index is carried out during the first three weeks of the month. Although prices 
for most CPI commodities are collected monthly, prices for commodities having less frequent price changes (e.g. 
property taxes and electricity rates) are collected at intervals longer than one month. Special pricings are carried 
out where there is evidence that significant price changes have occurred between scheduled pricing periods. 


Weights and linking 


The CPI maintains fixed quantitative proportions (weights) between commodities during the life of a given basket. 
The baskets are updated periodically to take into account changes in consumer expenditure patterns. In May 2007, 
the basket reflecting the 2005 expenditure patterns replaced the 2001 basket. The continuity of the CPI series is 
maintained by “linking” the corresponding indexes obtained from consecutive baskets. 


The CPI is calculated as a weighted average of specified commodity price indexes. The weights are derived from 
Survey of Household Spending data. Text table 1 compares the expenditure shares of the two most recent CPI 
baskets, i.e. the 2005 basket as it was reflected in the CPI in May 2007 and the 2001 basket. Because both sets of 
weights are expressed in April 2007 or “link month” prices, the differences reflect the shifts in the relative quantities 
purchased between the two baskets. 


When reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must 
be taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see 
The Consumer Price Index Reference Paper catalogue no. 62-553-X (Occasional) or contact Prices Division. 


Text table 1 
Comparison of the 2005 and 2001 distribution’ of expenditures used in the Consumer Price Index, by major 
component, for Canada 


2005 Expenditures 2001 Expenditures 
Expressed Expressed in Expressed in 
in 2005 prices April 2007 prices April 2007 prices 
percent 

Major Components 
All-items 100.0 100.0 100.0 
Food 16.9 17.0 17.1 
Shelter Zar 26.6 ZEEE 
Household operations, furnishings and equipment 11.4 11.1 10.2 
Clothing and footwear 5.6 5.4 oo 
Transportation 19.6 19.9 20.2 
Health and personal care 4.8 4.7 44 
Recreation, education and reading 13.0 1? 11.2 
Alcoholic beverages and tobacco products 3.1 3.4 42 


1. Figures may not add to 100% due to rounding. 


Starting with the October 2006 Consumer Price Index (CPI), Statistics Canada produces and disseminates the Core CPI as 
defined by the Bank of Canada. 


| The measure of Core CPI excludes from the all-items CPI the effect of changes in indirect taxes and eight of the most 
| volatile components identified by the Bank of Canada: fruit, fruit preparations and nuts; vegetables and vegetable 

preparations; mortgage interest cost; natural gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco 
_ products and smokers’ supplies. For additional information on Core CPI, please consult the Bank of Canada Web site. 
_ http://;www.bankofcanada.ca/en/inflation/index.htm. 


| Statistics Canada also calculates, on behalf of the Bank of Canada, a seasonally adjusted Core CPI. This series Is available 
| through CANSIM, Statistics Canada’s official database, or by contacting us through the means mentioned on the inside cover 
_ of this publication. 
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Whitehorse, Yellowknife and Iqaluit indexes 


The relatively small size of the housing market in these three cities makes it difficult to construct reliable price indexes 
for new houses. To compensate, the price movements of rental accommodation are used to approximate the price 
movements of new houses. The rent information itself is collected using different pricing frequencies and collection 
methods than in the rest of the country. Because of these problems, the indexes for Rented Accommodation and 
Owned Accommodation are not published for these three cities. Further, the all-items indexes published for these 
three cities are not strictly comparable with the same indexes for the provinces or the other sixteen cities. 


Calculation of urban centre indexes 


With the introduction of the 1992 basket, emphasis was shifted from urban centre data to provincial data. Urban 
Centre all-items series were continued since many users had come to rely on this service, but the method of 
calculation was changed. Shelter indexes are calculated for each urban centre. This recognizes the importance of 
Shelter in the basket, the significant and persistent differences in price movements between urban centres, and the 
availability of local data. For the other seven major components, the movement of the provincial counterpart (or, in 
the cases of Montreal, Toronto, and Vancouver, a sub-provincial counterpart) is used. The major components are 
aggregated using the urban centre's expenditure pattern to arrive at each urban centre’s all-items index. 


Seasonal adjustment 


A seasonally adjusted series is one from which seasonal movements have been eliminated. Seasonal movements 
are defined as those which are caused by regular annual events such as variations in climate and regular 
institutional events such as vacations and statutory holidays. Seasonally adjusted series are calculated using 
Statistics Canada’s X-11 ARIMA program. Time series with no detectable seasonal movements remain unchanged 
from the official series. The official unadjusted series for all-items index, core consumer price index, each of the 
eight major component indexes and three special aggregates (all-items excluding food, all-items excluding food 
and energy and all-items excluding 8 of the most volatile components (Bank of Canada definition)) are seasonally 
adjusted independently. 


Each month, the previous month’s seasonally adjusted index is subject to revision. On an annual basis, the 
seasonally adjusted values for the last three years are revised with the January data release. Since these revisions 
can lead to changes in both the levels and movements of the indexes, users employing the CPI for indexation 
purposes are advised to use the unadjusted indexes. 
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Explanatory notes for tables 


Table 1 The Consumer Price Index, major components and special aggregates, Canada, 
not seasonally adjusted 


and 


Table 2 The Consumer Price Index, major components and special aggregates, Canada, 
seasonally adjusted 


t 


Zz 


2005 Consumer Price Index (CPI) basket weights at April 2007 prices, Canada. 
Figures may not add to 100% due to rounding. 


The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www.bankofcanada.ca/en/inflation/index.htm. 


Table 3 The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, not 
seasonally adjusted 


a 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


Table 4 The Consumer Price Index, major components and selected sub-groups, Canada, 
not seasonally adjusted 


Table 4-1 


4; 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Table 4-2 


i; 


In July 2004, the 2001 basket weights introduced with the January 2003 data were adjusted; the weights for 
mortgage interest cost were re-evaluated. 


Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-1539, e-mail: prices-prix@statcan.ca. 
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Table 4-5 


1. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 4-7 


1. From April 2006, Statistics Canada changed its implementation of the price index formula used for traveller 
accommodation. As a result, data from April 2006 are not strictly comparable to earlier time periods. 


Table 5 The Consumer Price Index for Canada, all-items, not seasonally adjusted, 
historical data 


1. | The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on 
these published rounded numbers. Between May 2007 and September 2007, the annual average percentage 
changes in Table 5 were calculated based on annual average indexes that were not rounded. As a result, some 
percentage changes were different by +/- 0.1 from the official percentage change. This problem only affected 
the annual average column of Table 5. 


Table 6 Core consumer price index (CPI) (Bank of Canada definition), not seasonally 
adjusted, historical data 


1. | The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www.bankofcanada.ca/en/inflation/index.htm. 


2. | The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on these 
published rounded numbers. 


Table 7 The Consumer Price Index for Canada, major components and special 
aggregates, not seasonally adjusted, historical data 


1. Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


2. A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


3. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


ll 
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4. The annual index level is the average of the 12 individual monthly indexes. 


Table 8 Annual average percentage changes for the Consumer Price Index 


Table 8-1 and 8-2 


1. The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 9 The Consumer Price Index, major components, selected sub-groups and special 
aggregates, provinces, Whitehorse and Yellowknife, not seasonally adjusted 


Tables 9-1, 9-2, 9-3, 9-4, 9-5, 9-7, 9-8, 9-9, 9-10 and 9-11 
1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-6 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-1539, e-mail: prices-prix@statcan.ca. 


4. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-12 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


LLL LLL 


Statistics Canada — Catalogue no. 62-001-X 59 


The Consumer Price Index — April 2008 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Part of the increase first recorded in the shelter index for Yellowknife for December 2004 inadvertently reflected 
rent increases that actually occurred earlier. As a result, the change in the shelter index was overstated in 
December 2004, and was understated in the previous two years. The shelter index series for Yellowknife has 
been corrected from December 2002. In addition, the Yellowknife all-items consumer price index (CPI) and 
some Yellowknife special aggregate index series have also changed. Data for Canada and all other provinces 
and territories were not affected. 


Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 10 The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and 
Iqaluit, not seasonally adjusted, historical data 


1. 


2. 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


The annual index level is the average of the 12 individual monthly indexes. 


Table 11 The Consumer Price Index and selected sub-groups, by urban centre, not 
seasonally adjusted 


te 


With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre’s all-items index. 


Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 
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Table 12 The all-items Consumer Price Index by urban centre, not seasonally adjusted, 
historical data 


1. With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre’s all-items index. 


2. Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


3. | The annual index level is the average of the 12 individual monthly indexes. 

4. Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 

Table 14 Average retail prices, monthly, Canada 

1. | Prices are expressed in dollars, except for the price of gasoline which is expressed in cents per litre. 
Average retail prices for food, household supplies, personal care items, cigarettes and gasoline 


Table 14 shows, for the current month and the two previous months, average prices for selected food, household 
supplies, personal care items, cigarettes and for gasoline. 


Prices for these items are collected as part of the regular monthly CPI survey. Prices for the selected food, household 
supply and personal care items are observed in food supermarkets, while prices for cigarettes are collected in 
supermarkets, department stores, drug stores and tobacco shops. Average prices for each commodity are calculated 
. aS a weighted average of the average prices in the observed urban centres using the population of these urban 
centres as weights. 


The commodities which are priced can vary in quality between outlets or between urban centres. This is the reason 
why average prices are not published for each of those urban centres. Brands and outlets can also vary from month 
to month. Therefore, average prices may not necessarily be fully comparable from one month to another and should 
not be used as an appropriate measure of pure price change through time. A matched commodity and outlet sample 
is used for the CPI to determine the pure price movement of commodities through time. 


Table 15 Inter-city indexes of retail price differentials, as of October 2006, for selected 
groups of consumer goods and services, not seasonally adjusted 


Table 15 shows consumer price differentials prevailing amongst 11 Canadian cities situated in all 10 provinces for a 
selection of goods and services at the specified point in time. 
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Price data for the current inter-city retail price comparison table was drawn to a large extent from the price information 
collected for the production of the Consumer Price Index (CPI) for October 2006 (3). Statistics Canada collects prices 
as part of the regular monthly CPI survey for the purpose of measuring price change through time. The number of 
prices collected is sufficient for this purpose at current levels of publication. The CP! sample was not selected for 
the purpose of calculating average price levels and comparing them across regions. No attempt is made to ensure 
that the products selected for the purpose of calculating the CPI are comparable across regions. As a result, the 
number of price quotes that can be matched across cities can be small for some commodities. 


Reliable inter-city price comparisons require that the sampled commodities be identical, or near identical, in 
different locations. This ensures that variations in index levels between cities are due to price differences and not 
to differences in product attributes. 


In order to optimize comparability and to produce this table, price comparisons were initially made by pairing cities 
that are geographically close. This resulted in the following pairings: 


St. John’s Halifax 
Charlottetown-Summerside Halifax 
Saint John Halifax 
Ottawa Halifax 
Toronto Montreal 
Ottawa Toronto 
Toronto Winnipeg 
Regina Winnipeg 
Edmonton Winnipeg 
Edmonton Vancouver 


Within each city pair, price quotations were matched at the item level on the basis of detailed descriptions. Whenever 
possible, the items were matched by brand, quantity and with some regard for the comparability of retail outlets. 


The resulting price level comparisons were then extended to include comparisons between all of the cities, using a 
chaining procedure. 


The weights used for aggregating the various components of the city indexes to obtain the all-items index are based 
on the expenditure proportions of the consumers living in the 11 cities overall. The weights are currently based 
on 2001 consumer expenditure data and price updated to October 2006. The base, for which the index is equal 
to 100, is also the combined city average. Therefore, an index value of 102 means that the prices in that city are 2% 
higher than the combined city average. 


It should be noted, especially in periods when prices are highly volatile, that the timing of price comparison and the 
relative rate of price change occurring in each location can significantly affect city-to-city retail price relationships. 
Since the retail prices used in this study are final prices faced by consumers, sales taxes and levies in effect in the 
various cities at the time of the price comparison can be of importance in explaining inter-city price differentials for 
items or groups of items that are subject to such taxes. 


Shelter, as an expenditure category, was absent from the inter-city index program prior to 1999 because of 
methodological and conceptual issues associated with its measurement. For many products, adjusting for quality 
differences to ensure comparability across areas is relatively straightforward and can be done using traditional 
quality adjustment techniques. In the case of shelter however, its very diverse nature means that comparable 
matches across cities are difficult to make. Hedonic regression methods were used to adjust for quality differences 
among cities and produce more reliable inter-city comparisons of rental prices. 


A rental equivalence approach is used to construct the inter-city price indexes for shelter services consumed by 
homeowners. Such an approach uses market rents as an approximation of the cost of shelter services faced by 
homeowners. This approach may not be suitable for the needs of all users. For instance, since the rental equivalence 
approach does not represent an out-of-pocket expenditure, the indexes should not be used for measuring differences 
in the purchasing power of homeowners across cities. Furthermore, rents used in the index are those faced by 
existing renters and since the industry is regulated, they may not be indicative of rental prices faced by new renters. 
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Footnotes for table 15 


sf 


The weights shown are rounded 2001 basket weights at June 2004 prices for Canada. They are provided for 
illustration only; the weights actually used are combined city weights with adjustments for price changes up 
until October 2006. 


Includes the following subgroups: sugar and syrup, confectionery items, margarine, other edible fat and oil 
items, coffee, tea, condiments, spices and vinegar, soup, infant and junior foods, pre-cooked frozen food 
preparations, non-alcoholic beverages and all other food preparations. 


While most prices are for the specified month, the rents used are for the 12 months ending in October. 
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Concordance tables 


Table A 
Vector numbers for the average retail prices for gasoline and fuel oil, by urban centre 


St. Charlottetown Halifax, Saint Québec, Montréal, Ottawa-Gatineau, Toronto, Thunder Winnipeg, 
John's, and N.S. John, Que. Que. Ontario part, Ont. Bay, Man. 
N.L Summerside, N.B. Ont./Que. Ont. 
PEs 
Regular unleaded gasoline at full 
service filling stations (v735046) (v735056) (v735057) (v735058) (v735059) (v735060) (v735061) (v735062) (v735063) (v735047) 
Regular unleaded gasoline at self 
service filling stations (v735082) (v735092) (v735093) (v735094) (v735095) (v735096) (v735097) (v735098) (v735099) (v735083) 
Premium unleaded gasoline at full 
service filling stations (v735064) (v735074) (v735075) (v735076) (v735077) (v735078) (v735079) (v735080) (v735081) (v735065) 
Premium unleaded gasoline at self 
service filling stations (v735100) (v735110) (v735111) (v735112) (v735113) (v735114) (v735115) (v735116) (v735117) (v735101) 
Household heating fuel (v735149) (v735157) (v735158) (v735159) (v735160) (v735161) (v735162) (v735163) (v735164) (v735150) 
Sask. Sask. Alta. Alta. B.C. B.C. Malls N.W.T. 


Regular unleaded gasoline at full service filling 


stations (v735048) (v735049) (v735050) (v735051) (v735052) (v735053) (v735054) (v735055) 
Regular unleaded gasoline at self service 

filling stations (v735084) (v735085) (v735086) (v735087) (v735088) (v735089) (v735090) (v735091) 
Premium unleaded gasoline at full service 

filling stations (v735066) (v735067) (v735068) (v735069) (v735070) (v735071) (v735072) (v735073) 
Premium unleaded gasoline at self service 

filling stations (v735102) (v735103) (v735104) (v735105) (v735106) (v735107) (v735108) (v735109) 
Household heating fuel (v735151) (v735152) : ; (v735153) (v735154) (v735155) (v735156) 
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Table B 
Vector numbers of the inter-city indexes of retail price differentials, as of October 2006, for selected groups of 
consumer goods and services, not seasonally adjusted 


i 
Ss "o____.. ae 


St. Charlottetown- Halifax, Saint Montréal, 
John’s, Summerside, N.S. John, Que 

N.L. PEt N.B. 
All-items (v15939841) (v15939869) (v15939897) (v15939925) (v15939953) 
Food (v15939842) (v15939870) (v15939898) (v15939926) (v15939954) 
Food purchased from stores (v15939843) (v15939871) (v15939899) (v15939927) (v15939955) 
Meat, poultry and fish (v15939844) (v15939872) (v15939900) (v15939928) (v15939956) 
Dairy products and eggs (v15939845) (v15939873) (v15939901) (v15939929) (v15939957) 
Bakery and other cereal products (v15939846) (v15939874) (v15939902) (v15939930) (v15939958) 
Fruit and vegetables (v15939847) (v15939875) (v15939903) (v15939931) (v15939959) 
Other food purchased from stores (v15939848) (v15939876) (v15939904) (v15939932) (v15939960) 
Food purchased from restaurants (v15939849) (v15939877) (v15939905) (v15939933) (v15939961) 
Shelter (v15939850) (v15939878) (v15939906) (v15939934) (v15939962) 
Rented accommodation (v21580949) (v21580952) (v21580955) (v21580958) (v21580961) 
Owned accommodation (v21580950) (v21580953) (v21580956) (v21580959) (v21580962) 
Water, fuel and electricity (v21580951) (v21580954) (v21580957) (v21580960) (v21580963) 
Household operations and furnishings (v15939851) (v15939879) (v15939907) (v15939935) (v15939963) 
Household operations (v15939852) (v15939880) (v15939908) (v15939936) (v15939964) 
Household furnishings (v15939853) (v15939881) (v15939909) (v15939937) (v15939965) 
Clothing and footwear (v15939854) (v15939882) (v15939910) (v15939938) (v15939966) 
Transportation (v15939855) (v15939883) (v15939911) (v15939939) (v15939967) 
Private transportation (v15939856) (v15939884) (v15939912) (v15939940) (v15939968) 
Purchase of automotive vehicles (v15939857) (v15939885) (v15939913) (v15939941) (v15939969) 
Gasoline (v15939858) (v15939886) (v15939914) (v15939942) (v15939970) 
Other private transportation (v15939859) (v15939887) (v15939915) (v15939943) (v15939971) 
Public transportation (v15939860) (v15939888) (v15939916) (v15939944) (v15939972) 
Health and personal care (v15939861) (v15939889) (v15939917) (v15939945) (v15939973) 
Health care (v15939862) (v15939890) (v15939918) (v15939946) (v15939974) 
Personal care supplies and equipment (v15939863) (v15939891) (v15939919) (v15939947) (v15939975) 
Personal care services (v15939864) (v15939892) (v15939920) (v15939948) (v15939976) 
Recreation, education and reading (v15939865) (v15939893) (v15939921) (v15939949) (v15939977) 
Alcoholic beverages and tobacco products (v15939866) (v15939894) (v15939922) (v15939950) (v15939978) 
Alcoholic beverages (v15939867) (v15939895) (v15939923) (v15939951) (v15939979) 
Tobacco products and smokers’ supplies (v15939868) (v15939896) (v15939924) (v15939952) (v15939980) 
Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
Ont. Ont. Man. Sask. Alta. B.C. 
All-items (v15939981) (v15940009) (v15940037) (v15940065) (v15940093) (v15940121) 
Food (v15939982) (v15940010) (v15940038) (v15940066) (v15940094) (v15940122) 
Food purchased from stores (v15939983) (v15940011) (v15940039) (v15940067) (v15940095) (v15940123) 
Meat, poultry and fish (v15939984) (v15940012) (v15940040) (v15940068) (v15940096) (v15940124) 
Dairy products and eggs (v15939985) (v15940013) (v15940041) (v15940069) (v15940097) (v15940125) 
Bakery and other cereal products (v15939986) (v15940014) (v15940042) (v15940070) (v15940098) (v15940126) 
Fruit and vegetables (v15939987) (v15940015) (v15940043) (v15940071) (v15940099) (v15940127) 
Other food purchased from stores (v15939988) (v15940016) (v15940044) (v15940072) (v15940100) (v15940128) 
Food purchased from restaurants (v15939989) (v15940017) (v15940045) (v15940073) (v15940101) (v15940129) 
Shelter (v15939990) (v15940018) (v15940046) (v15940074) (v15940102) (v15940130) 
Rented accommodation (v21580964) (v21580967) (v21580970) (v21580973) (v21580976) (v21580979) 
Owned accommodation (v21580965) (v21580968) (v21580971) (v21580974) (v21580977) (v21580980) 
Water, fuel and electricity (v21580966) (v21580969) (v21580972) (v21580975) (v21580978) (v21580981) 
‘\fousehold operations and furnishings (v15939991) (v15940019) (v15940047) (v15940075) (v15940103) (v15940131) 
Household operations (v15939992) (v15940020) (v15940048) (v15940076) (v15940104) (v15940132) 
Household furnishings (v15939993) (v15940021) (v15940049) (v15940077) (v15940105) (v15940133) 
Clothing and footwear (v15939994) (v15940022) (v15940050) (v15940078) (v15940106) (v15940134) 
Transportation (v15939995) (v15940023) (v15940051) (v15940079) (v15940107) (v15940135) 
Private transportation (v15939996) (v15940024) (v15940052) (v15940080) (v15940108) (v15940136) 
Purchase of automotive vehicles (v15939997) (v15940025) (v15940053) (v15940081) (v15940109) (v15940137) 
Gasoline (v15939998) (v15940026) (v15940054) (v15940082) (v15940110) (v15940138) 
Other private transportation (v15939999) (v15940027) (v15940055) (v15940083) (v15940111) (v15940139) 
Public transportation (v15940000) (v15940028) (v15940056) (v15940084) (v15940112) (v15940140) 
Health and personal care (v15940001) (v15940029) (v15940057) (v15940085) (v15940113) (v15940141) 
Health care (v15940002) (v15940030) (v15940058) (v15940086) (v15940114) (v15940142) 
Personal care supplies and equipment (v15940003) (v15940031) (v15940059) (v15940087) (v15940115) (v15940143) 
Personal care services (v15940004) (v15940032) (v15940060) (v15940088) (v159401 16) (v15940144) 
Recreation, education and reading (v15940005) (v15940033) (v15940061) (v15940089) (v15940117) (v15940145) 
Alcoholic beverages and tobacco products (v15940006) (v15940034) (v15940062) (v15940090) (v15940118) (v15940146) 
Alcoholic beverages (v15940007) (v15940035) (v15940063) (v15940091) (v15940119) (v15940147) 
Tobacco products and smokers’ supplies (v15940008) (v15940036) (v15940064) (v15940092) (v15940120) (v15940148) 


Statistics Canada — Catalogue no. 62-001-X 65 


MIM d91.< i ; 


fe | : 


: a 
ta Sepomy UeRneina wet ONE tedoted fo sa reurmee msing Stet te sedaltnl yee redel onl Rew 
Extentions yarcaree tot seat 


—E—- (= anand 
9 ee ae ; 
——— == ———— ————e—Vwwe 7 
oh : 7 7 ‘. 
7 << 7. eee — 
ne Oma? 4 teen <4 (are 19 10O058) 01 oor as 1 
eae tS | AED: ~ te regen) 
otia Seca Oe, a at) «) it ery 
a mpaer a+ ne a4 s<amse* « 
VOata a ——- - TAA. —- 
(eemmtar.24 > qulihies ies aM@ri= jor Gevermo¢ 6 Oey 
ED » 7p. Ww Pha a qa. 
ro eer <Page Sn — Se a ae — —_ 
= rie =6-—e eas j= Sy 7 a 
eos eT) . ee eeten 1 « oe 
“a a bq i = 4 the P ~~ 
7 ts J — rs. oe... aa 
a a & 
- a _ Gwe “borg wir or may + ove 
= t =2k- - é 
= - 2 o ‘9 {5+ = 
1? —, oe aie | nee ie i en +908 GAtye &> @ 
wer 5 ? 5 bOGEeeD be6 ge? Ten ag) @ Loe mpi 
- pea Ort 5) 1 he : wrte , 
end. a> 
_ b 64 9B, ate Ny Be ene) — 
rete "2c ets = Jay — 
4 ¢ * qe i a ie 
® - Le 1) ag @ie —_ iyi re 
OT «4 He - a a 
r= s ® > <= — CO Vy 
‘oe : wae 7 
Saar es "aa j ‘py ' a ® 7 
¢ ow 2 Cre —_ ? e i 4 
> & ow ok ™- <> ) mee 
oe o © e nae | 4 a a 
ST = —— —areeenemetemantoeree nn an -— .- 2.6 ae. 
<i om ae | =J oan ~ 
- hoe << Lad 
a ie a = —— _ eo —— i 
y 
ee > (‘hare : (OA el! ~ Ls @6@ if (Ps oe {i set Say 
~~ AOR TAY +4 oe Cogelt r-y e aN (poeineaibe: oe i. an 
er hes o>. aie, aevere ser aaiere 
oe = a ey i aoee*: Bee Oy ~~ : 
~,etfe ~ ” ¢ Loe = a 
fo *~ <r 7 thant ry mays 44 acl 
t= iJ ° Rae yg =e - 
in! 4 a <= nt Sx ()* © 00e= ) 
a a a _ at? @~ (‘D Gis SmesP es) 
So OM mek! —el~ rh = @-ai-; hye yma *=4 
4ce>-< a > wee Ca) Sete a: ft 
— TiveeaDe? mea): => Les ale 7 oa 27) 
* maatrtis <= “a4 => < —— Ar? O 
> o-= ie ad aly | “eee” 15 Ss ae (rerarre: w OS A teow 
ao <— eS « Apes (ee? « 19 ape po. 
a) @ ° a ol (Tamed) 15 fn ry = oan « 
OGe0%, | . 1 TRaIa 
~ 
7 
@ a ho 
e 
aga + 
oes 
- 
~~ 
See « 
Oona 
ee 
| a 


—- 


Work from a different perspective! 


What's inside 


Perspectives delivers the latest 
research and data on Canadian 
labour and income issues. Inside 
every issue you'll find vital data, 
timely articles and studies on 
such important topics as: 


1 earnings and income in 
Canada 


1 savings and spending patterns 
0 work-life balance issues 

1) the aging of the labour force 
O regional employment trends 
0 self-employment patterns 


1 technological changes 
affecting the workplace 


(1 ...and many other relevant 
topics! 


Get insight into what Canadians do for a living and 


how much they earn with Perspectives on Labour and Income | : 


Se 9 


Some describe Perspectives on Labour and Income as a scholarly 
journal, others liken it to a popular magazine. But, all agree 
Perspectives is a must read for decision-makers who want to stay on 


top of labour market trends. 


Don’t miss a single issue 


Activate your risk-free subscription TODAY! Choose Perspectives 
monthly in PDF or HTML format or quarterly in print format. If at 
any time you decide to cancel, you'll receive a complete refund on 
all undelivered issues. Guaranteed! 


Print issue: Published quarterly 


1-year subscription: $63.00 
2-year subscription: $100.80 (Save 20%) 
3-year subscription: $132.30 (Save 30%) 


Free* downloadable HTML or PDF file: Issued 


monthly 

(*Note: You can view HTML or PDF issues via Internet only. 
Visit the Statistics Canada website at www.statcan.ca/english/ 
ads/75-001-XIE/order_2001.htm) 


How to order — Print issue 
CALL toll-free 1-800-267-6677 


FAX toll-free 1-877-287-4369 
E-MAIL infostats@statcan.ca 


MAIL Statistics Canada, Finance, 
6-H R.H. Coats Bldg. 
150 Tunney's Pasture Driveway 
Ottawa, Ontario K1A OT6 


Print format: In Canada, please add either GST and applicable PST or HST. No shipping 
charges for delivery in Canada. For shipments to the United States, please add $6 per 
issue. For shipments to other countries, please add $10 per issue. Federal government 
clients must indicate their IS Organization Code and |S Reference Code on all orders 


The Consumer Price Index 


This publication presents the highlights‘and analysis of the movement of the Consumer Price 
Index (CPI) and its components over the month and year proceeding the reference period. 
It also provides a range of the most recent tables’and graphs on the Canadian CPI. 


Detailed CPls are published simultaneously for Canada, the ten provinces, Whitehorse 
and Yellowknife. In addition, some information is available for some cities across Canada. 
The Consumer Price Index for a given month is usually published in the third week of the 
following month, and it is not revised once it has been published. 


The CPI is an indicator of changes in consumer prices experienced by Canadians. It is obtained 
by comparing through time, the cost of a fixed basket of goods and services purchased by 
consumers. Since the basket contains items of unchanging or equivalent quantity and quality, 
the index reflects only pure price movements. ; 


The CPI is an important indicator of how the Canadian economy is performing. This index, 
used by governments, businesses and private citizens, can affect interest rates, taxes, wages, 
pensions, and many other monetary transfers. 


Catalogue no. 62-001-XPE 


The Consumer 
Price Index 


, me | ha | 
ba) ee te Canada 


How to obtain more information 


Specific inquiries about this product and related statistics or services should be directed to: Client Services Unit, Prices 
Division, Statistics Canada, Ottawa, Ontario, K1A OT6 (telephone: 613-951-9606; toll free: 1-866-230-2248; fax: 613-951-1539; 
email: prices-prix @ statcan.ca). 


For information about this product or the wide range of services and data available from Statistics Canada, visit our website 
at www.statcan.ca, e-mail us at infostats@statcan.ca, or telephone us, Monday to Friday from 8:30 a.m. to 4:30 p.m., at the 
following numbers: 


Statistics Canada’s National Contact Centre 
Toll-free telephone (Canada and United States): 


Inquiries line 1-800-263-1136 
National telecommunications device for the hearing impaired 1-800-363-7629 
Fax line 1-877-287-4369 


Local or international calls: 
Inquiries line 1-613-951-8116 
Fax line 1-613-951-0581 


Depository Services Program 
Inquiries line 1-800-635-7943 
Fax line 1-800-565-7757 


To access and order this product 


This product, Catalogue no. 62-001-X, is available free in electronic format. To obtain a single issue, visit our website at 
www.statcan.ca and select “Publications” > “Free Internet publications.” 


This product, Catalogue no. 62-001-X, is also available as a standard printed publication at a price of CAN$12.00 per issue and 
CAN$111.00 for a one-year subscription. 


The following additional shipping charges apply for delivery outside Canada: 


Single issue Annual subscription 


United States CAN$6.00 CAN$72.00 
Other countries CAN$10.60 CAN$120.00 


All prices exclude sales taxes. 


The printed version of this publication can be ordered as follows: 


¢ Telephone (Canada and United States) 1-800-267-6677 

* Fax (Canada and United States) 1-877-287-4369 

¢ E-mail infostats @ statcan.ca 

¢ Mail Statistics Canada 
Finance 


R.H. Coats Bldg., 6th Floor 
150 Tunney's Pasture Driveway 
Ottawa, Ontario K1A OT6 

* In person from authorized agents and bookstores. 


When notifying us of a change in your address, please provide both old and new addresses. 


Standards of service to the public 


Statistics Canada is committed to serving its clients in a prompt, reliable and courteous manner. To this end, Statistics Canada has 
developed standards of service that its employees observe. To obtain a copy of these service standards, please contact Statistics 
Canada toll-free at 1-800-263-1136. The service standards are also published on www.statcan.ca under “About us” > “Providing 
services to Canadians.” 


Statistics Canada 
Prices Division 


The Consumer Price Index 
May 2008 


Published by authority of the Minister responsible for Statistics Canada 
© Minister of Industry, 2008 


All rights reserved. This product cannot be reproduced and/or transmitted to any 
person or organization outside of the licensee’s organization. Reasonable rights of 
use of the content of this product are granted solely for personal, corporate or public 
policy research, or for educational purposes. This permission includes the use of the 
content in analyses and the reporting of results and conclusions, including the citation 
of limited amounts of supporting data extracted from this product. These materials 
are solely for non-commercial purposes. In such cases, the source of the data must 
be acknowledged as follows: Source (or “Adapted from’, if appropriate): Statistics 
Canada, year of publication, name of product, catalogue number, volume and issue 
numbers, reference period and page(s). Otherwise, users shall seek prior written 
permission of Licensing Services, Client Services Division, Statistics Canada, 
Ottawa, Ontario, Canada, K1A OT6. 


June 2008 

Catalogue no. 62-001-X, vol. 87, no. 5 
ISSN 0703-9352 

Catalogue no. 62-001-XIE 

ISSN 1496-2225 

Frequency: Monthly 

Ottawa 


La version francaise de cette publication est disponible sur demande (n° 62-001-X 
au catalogue). 


Note of appreciation 


Canada owes the success of its statistical system to a long standing partnership between 
Statistics Canada, the citizens of Canada, its businesses, governments and other 
institutions. Accurate and timely statistical information could not be produced without 
their continued cooperation and goodwill. 


Government 
Publications 


User information 


Symbols 
The following standard symbols are used in Statistics Canada publications: 
not available for any reference period 
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Note to users 


The Consumer Price Index is published monthly and is not subject to revisions. 


Index for the month 


November 2007 
December 2007 
January 2008 
February 2008 
March 2008 
April 2008 

May 2008 

June 2008 

July 2008 
August 2008 
September 2008 
October 2008 
November 2008 
December 2008 


Release date 
December 18, 2007 
January 25, 2008 
February 19, 2008 
March 18, 2008 
April 17, 2008 

May 21, 2008 

June 19, 2008 

July 23, 2008 
August 21, 2008 
September 23, 2008 
October 24, 2008 
November 21, 2008 
December 19, 2008 
January 23, 2009 
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Highlights 


* Consumer prices rose 2.2% in May compared to May 2007, up from the 1.7% increase reported in April, as drivers 
faced significant increases in gasoline prices.The 0.5 percentage point acceleration in the all-items Consumer 
Price Index was the sharpest since September 2007. 


Chart 1 
Percentage change in the consumer price index and major components from the same month of the previous year, 


Canada, not seasonally adjusted 
percent change 
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4.5 ee ee 6 ee ee oummum A\l-items excluding energy 


4.0 
3.5 
3.0 
Zoo 
2.0 
1.5 
1.0 
0.5 
0.0 


2002 2003 2004 2005 2006 2007 2008 


Source(s): CANSIM table number 326-0020. 
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Briefing notes 


Highlights: 


Consumer prices rose 2.2% in May compared to May 2007, up from the 1.7% increase reported in April, as drivers faced 
significant increases in gasoline prices. The 0.5 percentage point acceleration in the all-items Consumer Price Index was the 
sharpest since September 2007. 


All-items Consumer Price Index: 


* The acceleration of consumer prices in May reflected mainly the acceleration of gasoline prices which rose 15.0% between 
May 2007 and May 2008 after a 11.6% rise posted in April. 


* The price to purchase and lease motor vehicles declined 8.1% between May 2007 and May 2008. An increase in | 
manufacturers’ rebates on certain models of larger motor vehicles contributed to this decrease. 


* Canadians paid 1.9% more in May for store-bought food items compared with the same month last year, up from the 0.9% 
posted in April. The strongest upward pressure came from the price of bakery products which increased by 13.2% during 
that period. 


Main contributors to the 12-month change of the all-item index (+2.2%): 
Main upward contributors: 

* Gasoline (+15.0%) 

* Mortgage interest cost (+8.9%) 

* Fuel oil and other fuels (+49.3%) 

Main downward contributors: 

| * Purchase and leasing of passenger vehicles (-8.1%) 

* Women’s clothing (-6.7%) 


| ¢ Fresh vegetables (-8.7%) 


' * Computer equipment and supplies (-13.0%) 
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Main contributors to the monthly change of the all-item index not seasonally adjusted (+1.0%): 
Main upward contributors: 


* Gasoline (+8.8%) 


* Traveller accommodation (+12.7%) 
* Air transportation (+5.4%) 
Main downward contributors: 


* Purchase and leasing of passenger vehicle (-1.4%) 


* Women’s clothing (-3.5%) 
Annual and monthly percentage change in the most quoted indexes 
Annual percentage Monthly percentage 
Percentage Percentage Percentage Percentage 
change change change change 
May 2008 from April 2008 from May 2008 from April 2008 from 
May 2007 April 2007 April 2008 March 2008 
percent 
All-items PL a7, 1.0 0.8 
Core consumer price index (CPI) 

(Bank of Canada definition) 1S 1S 0.3 as 
All-items excluding energy PO en 0:5 0.3 
Goods OF: 0.0 The 1.0 
Services Si 23). 0.8 0.5 
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Historical information on the main indices and the main contributors to the 12-month change 


Index 


Historical information 


All-items index 
Core index 


All-items index excluding energy 


Goods index 
Services index 
Gasoline 


Mortgage interest cost 


Fuel oil and other fuels 


Purchase and leasing of passenger vehicles 


Women’s clothing 
Fresh vegetables 


Computer equipment and supplies 


2.2% increase (after a 1.7% increase in April). 
1.5% rise (Same growth as in April). 


1.3% increase (following a 1.1% growth in April). 
A rise of the same amplitude was recorded in January 2008. 


0.7% hike (after remaining unchanged in April). 
3.7% rise (compared to a 3.3% increase in April). 
15.0% increase (compared to 11.6% growth in April). 


8.9% rise (after a 8.7% increase in April). 
Sharpest rise since May 1991 (8.9%). 


49.3% increase (compared to 36.9% growth in April). 
Sharpest increase since March 2003 (+62.3). 


8.1% decrease (following a 6.6% drop in April). 
The sharpest drop since February 1956 (-12.2%). 


6.7% drop (same decrease as in April). 
8.7% decline (compared to a 17.3% drop in April). 


13.0% drop (following a 14.4% decrease in April). 
The smallest drop posted since August 2003 (-8.3%). 


Historical information on the main indices and the main contributors to the monthly change 


Index 


All-items index 


Core index 
All-items index excluding energy 


Goods index 


Services index 


Gasoline 


Traveller accomodation 


Air transportation 


Purchase and leasing of motor vehicles 


Women’s clothing 


Historical information 


1.0% hike (after a 0.8% increase in April). 
The highest growth since January 1991 (+2.6%). 


0.3% rise (same rate of growth as in April). 
0.5% growth (compared to a 0.3% hike in April). 


1.1% rise (following a 1.0% increase in April). 
Sharpest rise since March 2007 (+1.3%). 


0.8% increase (after a 0.5% growth in April). 
Sharpest increase since January 1991 (+2.6%). 


8.8% rise (compared to a 6.0% growth in April). 
The steepest increase since March 2007 (+12.4%). 


12.7% growth (compared to a 0.8% increase in April). 
Highest hike since May 2006 (+17.4%). 


5.4% rise (after a 4.8% hike in April). 
The steepest increase since December 2007 (+6.2%). 


1.4% drop (following a 0.1% decline in April). 
3.5% decrease (after a 3.8% drop in April). 
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Analysis 


Consumer prices rose 2.2% in May compared to May 2007, up from the 1.7% increase reported in April, as drivers 
faced significant increases in gasoline prices. The 0.5 percentage point acceleration in the all-items Consumer Price 
Index was the sharpest since September 2007. 


The 2.2% increase in May was the highest since January 2008. It was due mostly to higher prices for gasoline, 
which rose 15.0% in May compared with the same month last year. This was considerably faster than the 12-month 
change of 11.6% posted in April. Excluding gasoline prices, the 12-month growth in May was 1.6%. 


The Bank of Canada’s core index, which is used to monitor the inflation control target, rose 1.5% between 
May 2007 and May 2008, identical to the 12-month increase posted in April. Lower prices for passenger vehicles 
dampened the upward pressure on the core index. 


On a monthly basis, the seasonally adjusted all-items index rose 0.6% between April and May 2008, while the 
seasonally adjusted core index edged up 0.1%. The seasonally adjusted all-items rose 0.5% and the seasonally 
adjusted core index increase 0.4% between March and April. 


The 0.6% monthly increase in the all-items index was the fastest rate of growth since January 2006. It reflects mainly 
the increase of gasoline prices. 


12-month change: Strong acceleration due to gasoline prices 


The acceleration in consumer prices in May was mainly a reflection of the 12-month increase in gasoline prices. 
This acceleration in gasoline prices occurred as crude oil prices almost doubled between May 2007 and May 2008. 
Gasoline prices increased substantially across the country, rising the most in Québec and Ontario. 
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Chart 1 
Evolution of the gasoline price index, Canada, (2002=100), not seasonally adjusted 
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Source(s): CANSIM table number 326-0020. 


Chart 2 
Percentage change in the gasoline index between May 2007 and May 2008, Canada and provinces, not seasonally 
adjusted 
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Source(s): CANSIM table number 326-0020 


Higher mortgage interest costs were also a contributing factor to the rise in consumer prices in May. New housing 
prices continued to exert more upward pressure on this index than mortgage interest rates. 
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Prices for fuel oil and other fuels, which are products derived from crude oil, rose 49.3% in May compared with 
May 2007—the fastest increase since March 2003. The highest 12-month increase in prices for fuel oil and other 
fuels was posted in Québec (+60.4%). 


Drivers saw their vehicle insurance premiums rise 6.3% between May 2007 and May 2008. A major part of this 
increase was due to periodic quality adjustments aimed at maintaining the age of vehicles that serve as the basis 
for evaluating insurance premiums. 


Homeowner's replacement cost, which represents the cost of maintaining a housing structure, rose 4.0% in May. 
This was the weakest increase since April 2002. 


Canadians paid 1.9% more in May for store-bought food items compared with the same month last year, compared 
to the 0.9% increase in April. 


Prices for bakery products increased 13.2%, the fastest 12-month rise since October 1981. 


The 12-month price change for fresh vegetables continued to decline in May (-8.7%), but more slowly than in April 
(-17.3%). The appreciation of the dollar and the fact that supplies had been hit by frost in California in 2007 accounted 
in part for the decrease in prices for fresh vegetables. However, higher transportation costs for these commodities 
possibly alleviated the downward pressures to some extent. 


Several components put downward pressure on the rate of growth in consumer prices. For example, the price to 
purchase and lease passenger vehicles declined 8.1% between May 2007 and May 2008. The strong Canadian 
dollar and an increase in manufacturers’ rebates on certain larger models of motor vehicles contributed to this 
decrease. 


As was the case in April, the price of women’s clothing fell 6.7% in May. The downward trend in prices for computer 
equipment and supplies continued (-13.0%), although the decrease was the smallest since August 2003. 


Fastest price increases in Prince Edward Island 


Consumers in Prince Edward Island faced the fastest increase in prices between May 2007 and May 2008. Prices 
rose 4.1% in the province during that period, a sharp increase from the 12-month change of 2.6% posted in April. 


Rising energy prices contributed substantially to the 1.5-percentage-point acceleration in Prince Edward Island. This 
acceleration was due mainly to upward pressure from fuel oil, gasoline and electricity prices. 


In Alberta, a rise in the price of natural gas was the main factor driving up consumer prices which rose 3.7% in May. 


The most moderate growth in consumer prices occured in Manitoba (+1 .6%) and Ontario (+1.8%). 


Non-seasonally adjusted monthly change: acceleration in the all-items index was mainly due to 
the price of gasoline 


On a non-seasonally adjusted monthly basis, consumer prices rose 1.0% between April and May 2008, up from 0.8% 
in the preceding period. This was the sharpest increase since January 1991 when the GST was introduced. 


Gasoline prices jumped 8.8% between April and May, the sharpest month-to-month rise since March 2007. 


A 12.7% increase in prices for traveller accommodations also contributed to the growth in consumer prices. Higher 
prices for this component are typical at this time of the year. 


Travellers faced a 5.4% increase in the price of airline tickets in May compared to April 2008, the sharpest 
month-to-month increase since December 2007. This was due in part to seasonal factors and to a premium 
charged by certain carriers to cover higher kerosene prices. 


The price of fresh fruit (+7.5%) and vegetables (+6.5%) rose from April to May, possibly because of higher 
transportation costs. 
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Several factors put downward pressure on the monthly change in prices. These include a decline in prices to 
purchase and lease passenger vehicles, as a result of stepped-up incentives offered by manufacturers, especially 
on larger vehicles. 


Lower prices for women’s clothing also slowed the monthly rise. These prices frequently decline at this time of the 
year, as retailers offer sales to make way for the next season's collection. 


Chart 3 


Percentage change in the consumer price index from the same month of the previous year, Canada, 2002=100, 
not seasonally adjusted 


percent change 
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Source(s): CANSIM table number 326-0020. 
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Chart 4 
Percentage change in the all-items index from the previous month, Canada, Whitehorse, Yellowknife and 
Iqaluit, 2002=100, not seasonally adjusted 
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Chart 5 
Percentage change in the all-items index from the same month of the previous year, Canada, Whitehorse, Yellowknife 
and Iqaluit, 2002=100, not seasonally adjusted 
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Selected summary tables from Statistics Canada 


* Consumer Price Index, by province (monthly) 

* Consumer Price Index, by city (monthly) 

* Consumer Price Index, food, by province (monthly) 

* Consumer Price Index, shelter, by province (monthly) 

* Consumer Price Index, household operations, furnishings and equipment by province (monthly) 
* Consumer Price Index, clothing and footwear, by province (monthly) 

* Consumer Price Index, transportation, by province (monthly) 

* Consumer Price Index, health and personal care, by province (monthly) 

* Consumer Price Index, recreation, education and reading, by province (monthly) 

* Consumer Price Index, alcoholic beverages and tobacco products, by province (monthly) 
* Canada: Economic and financial data 

* Consumer Price Index, provinces 

* Consumer price index, historical summary, by province or territory 

* Gasoline and fuel oil, average retail prices by urban centre (monthly) 

* Food and other selected items, average retail prices (monthly) 

* Gasoline and fuel oil, average retail prices by urban centre 

* Food and other selected items, average retail prices 

* Consumer Price Index, food, by province 

* Consumer Price Index, shelter, by province 

* Consumer Price Index, household operations, furnishings and equipment, by province 
* Consumer Price Index, clothing and footwear, by province 

* Consumer Price Index, transportation, by province 

* Consumer Price Index, health and personal care, by province 

* Consumer Price Index, recreation, education and reading, by province 

* Consumer Price Index, alcoholic beverages and tobacco products, by province 

* Inter-city indexes of consumer price levels 


* Consumer Price Index, by city 
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* Consumer Price Index, historical summary 
* Selected economic indicators, Canada and United States (monthly and quarterly) 
* Education price index, by provinces 


* Economic indicators, by province and territory (monthly and quarterly) 


For further reading 


Detailed information on the methodology and concepts of the CPI is contained in The Consumer Price Index 
Reference Paper, Updating Based on 1992 Expenditures, (Occasional), catalogue no. 62-553-X. 


Information regarding the Household Spending Survey is contained in Spending Patterns in Canada, 2005, 
catalogue no. 62-202-X. 


A brief non-technical document entitled Your Guide to the Consumer Price Index (Occasional) catalogue 
no.62-557-X answers the frequently asked questions about the construction and use of the CPI. 


For further information, contact the Consumer Prices Section, Prices Division, Statistics Canada, Ottawa, Ontario 
K1A OT6 (613-951-9606), or you can also search through the Statistics Canada catalogue which lists all current 
products and services available from Statistics Canada. 
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Table 1 
The Consumer Price Index, major components and special aggregates, 1 Canada, not seasonally adjusted 


CANSIM Relative 2 Indexes Percentage change 
vector importance May 2008 from 
number 


May 2008 April2008 May2007 April2008 May 2007 


2002=100 

All-items (v41690973) 100.0 114.6 113.5 112.4 1.0 Dee 
Food (v41690974) 17.0 114.6 113.5 1125 1.0 1.9 
Shelter (v41691050) 26.6 121.6 124.2 116.0 0.3 48 
Household operations, furnishings and equipment (v41691067) ast 104.3 104.4 103.0 -0.1 ites 
Clothing and footwear (v41691108) 5.4 93.0 94.3 96.0 -1.4 -3.1 
Transportation (v41691128) 19.9 123.6 120.1 120.7 2.9 2.4 
Health and personal care (v41691153) 47 108.6 108.3 107.4 0.3 49 
Recreation, education and reading (v41691170) 2sZ 102.9 101.6 102.2 5155) 0.7 
Alcoholic beverages and tobacco products (v41691206) Or 127.4 126.7 125.2 0.6 1.8 
All-items (1992=100) (v41713403) : 136.4 ao54 133.4 1.0 y ded 
Special aggregates 
Goods (v41691222) 48.8 110.4 109.2 109.6 a 0.7 

Durable goods (v41691223) es 89.9 90.8 95.7 -1.0 -6.1 

Semi-durable goods (v41691224) 7.2 94.0 94.9 96.2 -0.9 -2.3 

Non-durable goods (v41691225) 28.2 126.4 123.3 120.6 2:5 4.8 
Services (v41691230) Saez 118.7 dA fat 114.5 0.8 3.7 
All-items excluding food (v41691232) 83.0 114.6 d13:0 112:0 1.0 Z,3 
All-items excluding food and energy (v41691233) 73.6 110.3 109.9 109.0 0.4 22 
All-items excluding energy (v41691238) 90.6 111.0 110.5 109.6 0.5 (es 
All-items excluding gasoline (v41693245) 95.1 112.0 111.4 110.2 0.5 1.6 
All-items excluding shelter, insurance and financial services (v41693246) 69.9 110.8 109.7 109.6 1.0 1.1 
Energy (v41691239) 9.4 158.4 150.2 142.0 5-5 15 
All-items excluding alcoholic beverages, tobacco products and 

smokers’ supplies (v41691241) 96.9 114.1 113.0 AAS 1.0 2 
Core consumer price index (CPI) (Bank of Canada definition)$ (v41693242) 82.7 T1145 11452 109.9 0.3 a2 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Table 2 
The Consumer Price Index, major components and special aggregates, 1 Canada, seasonally adjusted 

CANSIM Relative 2 Indexes Percentage change 
vector importance May 2008 from 
number May 2008 April2008 May 2007 April 2008 May 2007 
2002=100 

All-items (v41690914) 100.0 113.9 113.2 111.6 0.6 2.1 
Food (v41690915) 17.0 114.0 213-3 A121 0.6 1a 
Shelter (v41690916) 26.6 121.6 124.2 116.0 0.3 4.8 
Household operations, furnishings and equipment (v41690917) aet 104.2 104.2 103.0 0.0 1.2 
Clothing and footwear (v41690918) 5.4 93.2 94.1 96.1 -1.0 -3.0 
Transportation (v41690919) 19.9 1 Pear 120.1 120.7 3.0 2.5 
Health and personal care (v41690920) 4.7 108.4 108.2 107.2 0.2 1.1 
Recreation, education and reading (v41690921) 12.2 102.4 102.2 101.6 0.2 0.8 
Alcoholic beverages and tobacco products (v41690922) 3 126.9 126.6 124.7 0.2 1.8 
Special aggregates 
All-items excluding food (v41690923) 83.0 113.9 113.2 111.5 0.6 ae 
All-items excluding food and energy (v41690924) 73.6 110.1 109.9 108.8 0.2 ye 
All-items excluding eight of the most volatile components (Bank 

of Canada definition) (v41690925) 82.7 110.0 109.9 109.1 0.1 0.8 
Core consumer price index (CPI) (Bank of Canada definition)3 (v41690926) 82.7 i is he W412 109.7 0.1 15 


eee ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 3 
The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit 1, not seasonally adjusted 


eens 


CANSIM Indexes Percentage change 
vector May 2008 from 
number "May 2008 April 2008 May 2007. _— April 2008 May 2007 
2002=100 

a 

Newfoundland and Labrador (v41691244) 114.5 113.6 111.4 0.8 2.8 
Prince Edward Island (v41691379) 118.9 116.7 114.2 1.9 41 
Nova Scotia (v41691513) 117.1 115.5 Wise 1.4 aS 
New Brunswick (v41691648) 113.9 112.8 111.6 1.0 PAY, 
Quebec (v41691783) 113.6 112.4 ATA Gel 23 
Ontario (v41691919) 113.6 L235 16 130 1.8 
Manitoba (v41692055) (kes) Zen Adee 0.7 1.6 
Saskatchewan (v41692191) 116.2 115.4 112.6 OF 3.2 
Alberta (v41692327) 122.2 121.3 117.8 0.7 Su. 
British Columbia (v41692462) 112.8 111.8 110.5 0.9 201 
Whitehorse, Yukon Territory (v41692598) TAS. 111.8 109.5 1.6 Say 
Yellowknife, Northwest Territories (v41692722) AS. 7 114.9 AES 0.7 4.0 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 109.8 109.0 108.0 OL, 1.7 


—_——eeR eee ee eee ee eee 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


20 Statistics Canada — Catalogue no. 62-001-X 


Table 4-1 


The Consumer Price Index — May 2008 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Food 1 


All-items 
Food 


Food purchased from stores 
Meat 
Fresh or frozen meat (excluding poultry) 
Fresh or frozen beef 
Fresh or frozen pork 
Fresh or frozen poultry meat 
Fresh or frozen chicken 
Processed meat 
Ham and bacon 
Other processed meat 
Fish, seafood and other marine products 
Fish 
Fresh or frozen fish (including portions and fish sticks) 
Canned and other preserved fish 
Dairy products and eggs 
Dairy products 
Fresh milk 
Butter 
Cheese 
Ice cream and related products 
Eggs 
Bakery and cereal products (excluding infant food) 
Bakery products 
Bread, unsweetened rolls and buns 
Biscuits 
Other bakery products 
Cereal products (excluding infant food) 
Rice (including rice-based mixes) 


Breakfast cereal and other grain products (excluding infant 


food) 
Pasta products 
Flour and flour based mixes 
Fruit, fruit preparations and nuts 
Fresh fruit 
Apples 
Oranges 
Bananas and plantains 
Other fresh fruit 
Preserved fruit and fruit preparations 
Fruit juices 
Other preserved fruit and fruit preparations 
Nuts 
Vegetables and vegetable preparations 
Fresh vegetables 
Potatoes 
Tomatoes 
Lettuce 
Other fresh vegetables 
Preserved vegetables and vegetable preparations 
Frozen and dried vegetables (excluding canned) 
Canned vegetables and other vegetable preparations 
Other food products and non-alcoholic beverages 
Sugar and confectionery 
Fats and oils 
Coffee and tea 
Condiments, spices and vinegars 
Other food preparations 
Non-alcoholic beverages 


Food purchased from restaurants 
Food purchased from table-service restaurants 
Food purchased from fast food and take-out restaurants 


CANSIM 
vector 
number 


(v41690973) 
(v41690974) 


(v41690975) 
(v41690976) 
(v41690977) 
(v41690978) 
(v41690979) 
(v41690981) 
(v41690982) 
(v41690984) 
(v41690985) 
(v41690986) 
(v41690987) 
(v41690988) 
(v41690989) 
(v41690990) 
(v41690992) 
(v41690993) 
(v41690994) 
(v41690995) 
(v41690996) 
(v41690997) 
(v41690999) 
(v41691000) 
(v41691001) 
(v41691002) 
(v41691003) 
(v41691004) 
(v41691005) 
(v41691006) 


(v41691007) 
(v41691008) 
(v41691009) 
(v41691010) 
(v41691011) 
(v41691012) 
(v41691013) 
(v41691014) 
(v41691015) 
(v41691016) 
(v41691017) 
(v41691018) 
(v41691019) 
(v41691020) 
(v41691021) 
(v41691022) 
(v41691023) 
(v41691024) 
(v41691025) 
(v41691026) 
(v41691027) 
(v41691028) 
(v41691029) 
(v41691030) 
(v41691033) 
(v41691036) 
(v41691039) 
(v41691040) 
(v41691045) 


(v41691046) 
(v41691047) 
(v41691048) 


Indexes Percentage change 
May 2008 from 
May 2008 April 2008 May 2007 April 2008 May 2007 
2002=100 

114.6 113.5 112.1 1.0 2.2 
114.6 113.5 112.5 1.0 1.9 
114.1 112.7 112.0 1.2 1.9 
ili 110.8 AE? 0.8 0.0 
108.8 108.0 109.3 0.7 -0.5 
110.1 109.5 110.9 0.5 -0.7 
102.1 100.7 101.8 1.4 0.3 
12235 120.8 120.7 1.4 1.5 
125.4 12335 122.7 1.5 2.2 
dOves 107.1 108.1 0.2 -0.7 
100.7 99°9 106.5 0.8 -5.4 
111.0 111.0 109.3 0.0 1.6 
100.8 100.7 100.5 0.1 0.3 
104.4 103.9 103.0 0.5 1.4 
104.3 104.7 103.8 -0.4 0.5 
104.6 102.0 101.2 2.0 3.4 
124.5 123.6 120.5 0.7 3:3 
124.6 123.7 120.6 0.7 3.3 
12259 WES lt iftoes) TZ 4.8 
122.3 122.0 119.2 0.2 2.6 
125.6 125.4 123.6 OZ 1.6 
AZ2.5 1Z1co 118.2 0.8 3.6 
121.8 1 FF 118.2 0.1 3.0 
132.6 130.1 117.3 1.9 13.0 
138.1 136.9 122.0 0.9 13iZ 
STU 157.4 AOoZl 0.2 19.4 
114.4 SEZ ZS the 1:9 
12535 123.0 113.4 2.0 AOR 
22 1179 108.9 4.1 5 PETE 
WATE 108.8 109.0 AS. tow 
108.6 107.8 108.9 0.7 -0.3 
143.2 134.5 109.3 6.5 31.0 
148.3 140.9 104.4 2.3 42.0 
105.4 101.0 107.6 4.4 -2.0 
98.0 Sie 101.7 ied -3.6 
105.1 100.0 106.8 5.1 -1.6 
SONL, ioe) 108.5 5.4 -21.0 
Wks 120.4 105.8 0.7 14.7 
95.2 85.6 98.3 11.2 -3.2 
117.4 116.7 117.9 0.6 -0.4 
122.6 121.6 123.1 0.8 -0.4 
104.1 104.2 104.3 -0.1 -0.2 
107.5 107.1 104.5 0.4 2.9 
99.2 94.5 105.6 5.0 -6.1 
95.1 89.3 104.2 6.5 -8.7 
80.5 Tome 78.0 9.2 3.2 
85.0 96.7 99.8 -12.1 -14.8 
81.0 82.5 85.8 -1.8 -5.6 
106.9 95.9 118.5 oe Rs: -9.8 
113.9 1A 2 110.9 0.6 ee 
113.6 112.4 AAOrS: 14 3.0 
114.1 113.8 11.3 3 25 
111.4 112.1 110.5 -0.6 0.8 
A151 114.5 112.8 0.5 2.0 
128.1 123.0 112.9 41 413.5 
110.0 110.6 110.2 -0.5 -0.2 
103.5 105.1 104.4 -1.5 -0.9 
114.0 112.4 110.9 1.4 2.8 
104.3 109.6 109.0 -4.8 -4.3 
115.9 115.5 113.6 0.3 2.0 
116.5 116.3 114.1 0.2 | 
114.6 11327 112.6 0.8 1.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-2 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Shelter 


CANSIM Indexes Percentage change 
vector May 2008 from 

number “May 2008 April 2008 May 2007 _— April 2008 May 2007 

a a a Ek ech Ah ee ee 
2002=100 

Shelter (v41691050) 121.6 121.2 116.0 0.3 4.8 
Rented accommodation (v41691051) 107.6 107.4 105.7 0.2 1.8 
Rent (v41691052) 107.6 107.4 105.6 0.2 1.9 
Owned accommodation (v41691055) 124.1 123.9 118.2 0.2 5.0 
Mortgage interest cost 1 (v41691056) 117.1 116.4 107.5 0.6 8.9 
Replacement cost (v41691057) 139.7 139.7 134.3 0.0 4.0 
Property taxes (including special charges) (v41691058) 120.3 120.3 115.9 0.0 3.8 
Homeowners’ home and mortgage insurance (v41691059) 15301 153-3 148.8 -0.1 2.9 
Homeowners’ maintenance and repairs (v41691060) 107.8 109.0 TATA -1.1 -3.0 
Water, fuel and electricity (v41691062) 135.4 133.3 125.6 1.6 7.8 
Electricity 2 (v41691063) 112.9 DIZ 111.2 0.4 1.5 
Water (v41691064) 146.7 144.0 1e25 1.9 10.7 
Natural gas (v41691065) 139.4 138.0 132:5 1.0 a2 
Fuel oil and other fuels (v41691066) PLO PAT f 234.5 169.3 7.8 49.3 


CE ee a a a se 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-3 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Household operations, furnishings and equipment 


a 


CANSIM Indexes Percentage change 
vector May 2008 from 
number M , 
ay 2008 April 2008 May 2007 April 2008 May 2007 
2002=100 

Household operations, furnishings and equipment (v41691067) 104.3 104.4 103.0 -0.1 1.3 
Household operations (v41691068) 109.1 109.2 106.1 -0.1 2.8 
Communications (v41691069) 105.6 106.0 101.7 -0.4 3.8 
Telephone services (v41691070) 106.1 106.7 101.2 -0.6 4.8 
Internet access services (v41693216) 97.2 96.7 97.2 0.5 0.0 
Postal services and other communication services (v41691071) 122.3 122.3 120.8 0.0 12 
Child care and domestic services (v41691072) 119.8 119.6 112.6 0.2 6.4 
Child care (v41691073) 118.3 118.3 111.4 0.0 6.2 
Domestic services (v41691074) 123.6 122.8 115.8 0.7 Guz 
Household chemical products (v41691075) 104.6 103.8 103.9 0.8 0.7 
Paper, plastic and foil supplies (v41691078) 105.5 105.8 106.0 -0.3 -0.5 
Other household goods and services (v41691081) 110.6 110.7 109.3 -0.1 V2 
Pet food and supplies (v41691082) 104.2 104.8 102.7 -0.6 AS 
Seeds, plants and cut flowers (v41691083) 104.4 107.6 108.7 -3.0 -4.0 
Other horticultural goods (v41691084) 100.1 100.3 98.7 -0.2 1.4 
Financial services (v41693229) 113.9 113.9 111.0 0.0 2.6 
Household furnishings and equipment (v41691087) 96.1 96.2 97.6 -0.1 -1.5 
Furniture and household textiles (v41691088) 97.8 97.6 99.9 0.2 -2.1 
Furniture (v41691089) 96.3 96.0 98.2 0.3 -1.9 
Household textiles (v41691093) 103.0 103.1 105.8 -0.1 -2.6 
Household equipment (v41691097) 88.0 88.5 90.3 -0.6 -2.5 
Household appliances (v41691098) 88.6 89.1 90.6 -0.6 -2.2 
Non-electric kitchen utensils and tableware (v41691103) 88.1 91.6 89.1 -3.8 “1,1 
Services related to household furnishings and equipment (v41691107) 135.7 15.7 125.0 0.0 8.6 


a 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Clothing 


and footwear 


CANSIM Indexes Percentage change 
vector May 2008 from 
number é s 
May 2008 April 2008 May 2007 April 2008 May 2007 
2002=100 
Clothing and footwear (v41691108) 93.0 94.3 96.0 -1.4 -3.1 
Clothing (v41691109) 88.7 90.0 92.6 -1.4 -4.2 
Women’s clothing (v41691110) 86.7 89.8 92.9 -3.5 -6.7 
Men's clothing (v41691111) 93.1 92.0 94.6 12 -1.6 
Children’s clothing (including infants) (v41691112) 84.6 85.5 85.9 -1.1 -1.5 
Footwear (v41691113) CEY/ 95.6 97-5 -2.0 -3.9 
Clothing accessories and jewellery (v41691118) 104.8 107.0 103.2 -2.1 1.6 
Clothing material, notions and services (v41691123) 114.8 113:7 113.0 1.0 1.6 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Table 4-5 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Transportation 
CANSIM Indexes Percentage change 
vector May 2008 from 
number 5 
May 2008 April 2008 May 2007 April 2008 May 2007 
2002=100 
Transportation (v41691128) 123.6 120.1 120.7 2.9 2.4 
Private transportation (v41691129) 123.8 120.3 121.1 2.9 Dit 
Purchase, leasing and rental of passenger vehicles (v41691130) 92.7 94.0 100.8 -1.4 -8.0 
Purchase and leasing of passenger vehicles (v41691131) 92.6 93:9 100.8 -1.4 -8.1 
Purchase of passenger vehicles (v41691132) 93:3 94.7 101.7 -1.5 -8.3 
Rental of passenger vehicles (v41691134) 102.3 102.3 102.3 0.0 0.0 
Operation of passenger vehicles (v41691135) 153.6 145.3 140.0 Wie 9.7 
Gasoline (v41691136) 183.7 168.9 159.7 8.8 15.0 
Passenger vehicle parts, maintenance and repairs (v41691137) iter 121.1 118.2 0.0 2.5 
Other passenger vehicle operating expenses (v41691140) 135.8 130.5 128.8 4.1 5.8 
Passenger vehicle insurance premiums 1 (v41691141) 138.7 132.5 130.5 47 6.3 
Passenger vehicle registration fees (v41691142) 106.4 106.4 106.4 0.0 0.0 
Drivers’ licences (v41691143) 149.2 149.2 142.3 0.0 4.8 
Parking fees (v41691144) 130.0 130.0 122.4 0.0 6.5 
Public transportation (v41691146) 121.9 118.3 116.5 3.0 4.6 
Local and commuter transportation (v41691147) 123.2 (pase 118.8 0.0 a 
City bus and subway transportation (v41691148) 123.5 123.5 i te eos) 0.0 ayes, 
Taxi and other local and commuter transportation (v41691149) 1222 122.2 121.8 0.0 0.3 
Inter-city transportation (v41691150) 12405 115.6 115s 4.8 Due 
Air transportation (v41691151) 120.3 114.1 113.9 5.4 5.6 
Rail, highway bus and other inter-city transportation (v41691152) 119.9 119.9 117.4 0.0 at 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-6 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Health 


and personal care 


en 


Health and personal care 


Health care 
Health care goods 
Medicinal and pharmaceutical products 
Prescribed medicines 
Non-prescribed medicines 
Optical goods 
Health care services 
Optical services 
Dental care 


Personal care 
Personal care supplies and equipment 
Personal care services 


CANSIM Indexes Percentage change 
vector May 2008 from 
number “May 2008 April 2008 May 2007 April 2008 May 2007 
2002=100 

(v41691153) 108.6 108.3 107.4 0.3 4 
(v41691154) Adoen 112.7 105 (a ie 0.4 1.8 
(v41713463) 104.5 103.9 104.2 0.6 0.3 
(v41691156) 102.3 101.5 102.5 0.8 -0.2 
(v41691157) 100.9 100.6 101.5 0.3 -0.6 
(v41691158) 104.5 103.0 104.2 1s 0.3 
(v41713381) 110.3 110.3 108.8 0.0 1.4 
(v41713464) 125.0 125.0 120.7 0.0 3.6 
(v41693244) 101.5 101.5 100.1 0.0 1.4 
(v41691161) 124.4 124.4 119.8 0.0 3.8 
(v41691163) 104.3 104.1 103.8 0.2 0.5 
(v41691164) 97.0 97.2 97.5 -0.2 -0.5 
(v41691169) 114.5 i oY TaA2.7. 0.7 1.6 


nes 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-7 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Recreation, education and reading 


CANSIM Indexes Percentage change 
vector May 2008 from 
number “May 2008 April 2008 May 2007 _— April 2008 May 2007 
2002=100 
a 
Recreation, education and reading (v41691170) 102.9 101.6 102.2 1.3 0.7 
Recreation (v41691171) 97.9 96.1 97.6 19 0.3 
Recreational equipment and services (excluding recreational vehicles) (v41691172) 69.6 69.7 Fis pes -0.1 -5.0 
Purchase and operation of recreational vehicles (v41691179) WF 1254 114.1 -0.4 -2.1 
Home entertainment equipment, parts and services (v41691184) 82.8 82.8 86.5 0.0 -4.3 
Travel services (v41691190) 97.9 91.8 94.4 6.6 Sf 
Traveller accommodation 1 (v41691191) 85.8 76.1 81.8 12.7 49 
Travel tours (v41691192) 110.5 110.5 108.0 0.0 2.3 
Other cultural and recreational services (v41691193) 123.4 122.3 Tish 0.9 4.8 
Spectator entertainment (excluding cablevision) (v41691194) 17.3 ‘AteO 1127 0.3 4.1 
Cablevision and satellite services (including pay television) (v41691195) 129.6 129.6 121.6 0.0 6.6 
Use of recreational facilities and services (v41691196) 120.4 ge Tg.2 ZTE 2eh 
Education and reading (v41691197) 118.6 118.6 116.4 0.0 1.9 
Education (v41691198) 121.8 121.8 118.5 0.0 2.8 
Tuition fees (v41691199) 125.7 120.4 122.0 0.0 3.0 
Reading material and other printed material (excluding textbooks) (v41691202) 107.2 107.2 109.9 0.0 -2.5 
Newspapers (v41691203) 118.9 118.9 115.9 0.0 2.6 
Magazines and periodicals (v41691204) 118.9 118.9 117.9 0.0 0.8 


ee — — ———— eee 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Table 4-8 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Alcoholic 
beverages and tobacco products 


CANSIM Indexes Percentage change 
vector May 2008 from 


number “May 2008 April 2008 May 2007 ‘April 2008 -~‘May 2007 


2002=100 
Alcoholic beverages and tobacco products (v41691206) 127.4 126.7 125:2 0.6 1.8 
Alcoholic beverages (v41691207) Sh a Tid. 110.3 0.7 1.6 
Alcoholic beverages served in licensed establishments (v41691208) 115.6 114.6 113.4 0.9 Lg 
Beer served in licensed establishments (v41691209) 116.2 115.0 tASE2 1.0 Za, 
Liquor served in licensed establishments (v41691211) |Past 116;1 Gilera 0.9 A bat 
Alcoholic beverages purchased from stores (v41691212) 110.3 109.7 108.8 0.5 1.4 
Beer purchased from stores (v41691213) 114.0 dai2:9 111-9 1.0 1.9 
Wine purchased from stores (v41691214) 104.9 104.7 104.5 0.2 0.4 
Liquor purchased from stores (v41691215) 108.2 107.6 106.5 0.6 1.6 
Tobacco products and smokers’ supplies (v41691216) 140.4 140.0 13%el 0.3 2.0 
Cigarettes (v41691217) 140.4 140.0 Sites 0.3 2.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 5 
The Consumer Price Index for Canada, all-items, not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual ' 


average 
2002=100 
Indexes (v41690973) 
1989 CA 2 OO) 1 SBpetel 404 GeO ee LOD gO ee sh Oe Ol Gal 74.8 
1990 (C1 Te ieee TOO (One O.0. roam oo) SOOO Brae 78.4 
1991 82.0% "82'0) "62:3" “S25 182.7 68.1 83.2" “Sos e ase oa 0!  Octemos S 82.8 
1992 83.3, 583.3 83,605.83.7,. 83.8, 84.0 84.2,,84.2 84:2 84.3 84.7. .84'7 84.0 
1993 85.0) 85:3) (85:255980.2., 185.4 6580.4 85.6) 585.7 85.75 (85.9. (86:3 86:1 85.6 
1994 86.1 85.4 (85.45 55854. 85:2 85.4 85:7. 85.8 85.9 2857. 86.2 =86.3 85.7 
1995 86.05 67.0" SS Zeuaciope Ol. ( «Or. "87:0 87. La OG Oli OCU ECTS 87.6 
1996 88.0 88.1 8854 887 89.0 89.0 89.0 890 891 893 897 897 88.9 
1997 89.9 90.1 90.2 902 903 905 905 906 906 S906 905 90.4 90.4 
1998 90:09 970° BOIegOT0n (91-35 591.4 (917465 91.4>" 94. 2en 91.6. 69765 adds 91.3 
1999 Ulm mO0.6) 9:92, 0G58925. 192.7 802.9  -938ivee9S:5 “OS. 6m 93-7 9S.Gue dae, 92.9 
2000 93.5 941 948 945 949 955 958 95.7 961 963 966 96.7 95.4 
2001 96.36596.8 97:12 4978i98:6 98:7 98.4 98.4.5008:6 “99455 97.2 97.4 97.8 
2002 O7-65 98:2 N9G:9 P9099 die 99.7 w99:9. 100:5eA100:9' 100.9Na012 101-58 10454 100.0 
2003 102.0) 102:8 ~103Me 1024) 102.5 102.5" 102.6, 9102:9 103.197 102:8 1038.1 108:2 102.8 
2004 103.3. 103.5 103.9 104.1 105.0 105.1 105.0 104.8 105.0 105.2 105.6 105.4 104.7 
2005 105.3 105:7° 06:3" 106.6 “106.7°™106:9» 41074" 107-5" 108 4°"107:9 4107.7" 410756 107.0 
2006 108.2 108.0 1086 109.2 109.7 109.5 109.6 109.8 109.2 109.0 109.2 109.4 109.1 
2007 LOS OZ eat itdeOs eti2et eo AO ide AS iG ideo te 111.5 
2008 AVG “WAZ. AIG) 11335 11456 a % 
Percentage change from the corresponding month 
of the previous year (v41690973) 

1989 4.3 4.6 4.5 4.5 ot D2 ao Bg: 5:3 Sal OS 5G Sat 
1990 SiS) BYES: Sh, 5.0 4.4 4.4 41 4.1 4.2 4.7 a 5.0 4.8 
1991 6.9 6.2 6.2 6.2 6.2 6.3 6.0 6.0 Bus 4.4 4.1 3.8 5.6 
1992 1.6 1.6 1.6 thie 16 da 1h ate ie 1.6 tide ae 1.4 
1993 2.0 2.4 1.9 1.8 1.9 slere tor 1.8 1.8 1.9 1.9 ‘IE /p 1.9 
1994 13 0.1 0.2 0.2 -0.2 0.0 0.1 0.1 0.2 -0.2 -0.1 0.2 0.1 
1995 0.6 1.9 2.1 25 2.9 PLAT f 2.6 Ze Hie 2:3 2.1 ier ie 
1996 1.6 thee ass 1.4 Ales) 5 (lee thle is 1.8 1.9 PRP 1.5 
1997 Paes 2.3 1.9 ea ins: 1.7 ee 1.8 at 25 0.9 0.8 let 
1998 134 1.0 1.0 0.9 1b 1.0 120 0.9 0.7 fel 12 1.0 1.0 
1999 0.7 0.7 1.0 1.6 he fas 1.9 2a 2.6 Paes: 22 2.6 1.8 
2000 Po Path 3.0 2.2 2.4 2.8 2.9 2.6 27 2.8 32 a2 2 
2001 3.0 2.9 2.4 5.5 3.9 3.4 PM 2.8 2.6 1.9 0.6 0.7 2.5 
2002 de3 1.4 1.9 1 2 ie | Zo 23 32 4.4 3.8 Zia 
2003 4.5 4.7 4.2 2.9 2.8 2.6 21 2.0 22 1.6 1.6 2a 2.8 
2004 ‘les 0.7 0.8 eit 2.4 Zo ZS 1.8 1.8 20 2.4 Za 1.8 
2005 1.9 Pan ZS 2.4 1.6 ire 2.0 2.6 3.2 2.6 2.0 2.1 22 
2006 2.8 22 212 2.4 2.8 2.4 2.3 Pee 0.7 1.0 1.4 157 2.0 
2007 ib 2.0 PRS) Oe 2.2 pape Paps Vi 25 2.4 25 2.4 22 
2008 Ze. 1.8 1.4 NET 2.2 


eee 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6 
Core consumer price index (CPI) (Bank of Canada definition), 1 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec Annual 2 
average 
2002=100 
Indexes (v41693242) 
1989 157 76.1 76.4 76.7 76.9 76.9 Tino LO Tit aha 78.0 78.4 78.3 A 
1990 78.6 79.0 79.1 79.3 TENS 79.6 79.9 80.1 80.4 80.8 81.0 80.8 79.8 
1991 81.4 81.7 81.7 ony 81.8 82.0 82.0 82.3 82.4 82.5 82.8 82.5 82.1 
1992 82.7 83.0 83.2 83.3 83.5 83.4 83.5 83.6 83.7 84.0 84.4 84.3 83.6 
1993 84.6 84.9 84.9 84.9 84.9 84.9 85.3 85.4 85.6 85.7 86.2 86.1 85.3 
1994 86.2 86.6 86.6 86.7 86.5 86.6 86.7 86.8 87.2 87.2 87.5 87.6 86.9 
1995 87.9 88.3 88.4 88.5 88.6 88.6 88.8 89.0 89.3 89.3 89.6 89.2 88.8 
1996 89.4 89.8 89.8 89.9 90.1 90.1 90.3 90.5 90.8 90.8 91.3 91.1 90.3 
1997 91.3 91.5 91.7 91.9 92.0 92.1 92.1 92.3 92.4 92.5 92.4 92.3 92.0 
1998 92.6 92.9 93.0 93.0 93:72 93.2 93.3 93.4 93.4 93.7 93.7 93.5 93.2 
1999 93:5 93.8 94.1 94.2 94.5 94.6 94.7 94.9 95.2 95.1 95.0 94.8 94.5 
2000 94.6 95.0 95:3 95.3 95.5 95.8 95.8 96.0 96.2 96.3 96.4 96.4 95.7 
2001 96.3 96.6 97.1 97.4 97.7 97.9 98.2 98.3 98.4 98.4 98.1 98.0 97.7 
2002 98.1 98.8 99.2 99.6 99.8 100.0 100.2 100.7 100.9 100.9 101.2 100.7 100.0 
2003 101.3 101.8 102.0 101.7 102.2 102.1 102.1 102.2 102.6 102.7 103.0 102.8 102.2 
2004 102.8 103.0 103.3 103.5 103.7 103.8 104.0 103.8 104.1 104.1 104.7 104.6 103.8 
2005 104.5 104.8 105.2 105.2 105.4 105.4 105.4 105.6 105.9 105.9 106.3 106.2 105.5 
2006 106.2 106.6 107.0 106.9 107.5 107.2 107.5 107.7 108.3 108.4 108.6 108.4 107.5 
2007 108.6 109.1 109.5 109.6 109.9 109.9 110.0 110.1 110.5 110.3 110.3 110.0 109.8 
2008 110.1 110.7 110.9 111.2 Pali laces 
Percentage change from the corresponding 
month of the previous year (v41693242) 
1989 4.6 47 4.5 46 4.6 43 46 4.2 4.2 3.9 3.8 a 4.3 
1990 3.8 3.8 3:5 3.4 3.4 3:5 3.4 3.4 3.5 3.6 33 a2 3.4 
1991 3.6 3.4 3:3 3.0 2.9 3.0 2.6 2 Zi5 2.1 22 2H 2.9 
1992 1.6 1.6 1.8 2.0 721 Were 1.8 1.6 1.6 1.8 19 Bae 1.8 
1993 2S 2e3 2.0 1.9 del 1.8 22 2.2 2.3 2.0 2.1 21 2.0 
1994 1.9 2.0 2.0 ont 1.9 2.0 1.6 1.6 1.9 1.8 ee) 1.7 1.9 
1995 2.0 2.0 2.1 7 2.4 2.3 24 2.5 2.4 2.4 2.4 1.8 22 
1996 atari ee 1.6 1.6 1.7 ifr ey, 1.7 A? 1.7 1.9 2a ey 
1997 2.1 1-9 24 2.2 aa Bue 2.0 2.0 1.8 1.9 te 1:3 1.9 
1998 1.4 1.5 1.4 AZ 1:3 1:2 V3 1.2 1 13 1.4 dis tes 
1999 1.0 1.0 1.2 dis 1.4 1.5 1:5 1.6 1.9 45 1.4 1.4 1.4 
2000 1.2 1.3 ss) 1.2 ist sles) 1.2 1.2 act ne ss) ilad 1.3 
2001 1.8 ser 1.9 22. 2.3 2.2 2.5 2.4 2.3 22 1.8 iyi 2.1 
2002 1.9 2.3 22 2.3 2.1 2.1 2.0 2.4 2.5 2.5 ue 2.8 24 
2003 3 3.0 2.8 P25) 2.4 72 1.9 1:5 7 1.8 1.8 ZA 2.2 
2004 (ES) 1-2 3 1.8 ies) i 1.9 1.6 1.5 1.4 eye 1.8 1.6 
2005 1.7 Wa 1.8 1.6 1.6 AS Ao Mere 1 1.7 1.5 1:5 1.6 
2006 1.6 1 sal 1.6 2.0 ners 2.0 2.0 2S 2.4 eee. 21 1.9 
2007 2.3 2:3 23 2:5 22 25 2.3 Ze 2.0 1.8 1.6 15 25 
2008 1.4 les) (es) 125) 15 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 7 
The Consumer Price Index for Canada, major components and special aggregates, not seasonally adjusted, historical 
data 


eee Ch errr 


Major components Special aggregates 
Food Shelter Household Clothing Transportation Health Recreation, Alcoholic Goods ' Services? All-items? Energy ° 
operations, and and education beverages excluding 
furnishings footwear personal and and tobacco food and 
and care reading products energy 


equipment 
ee 


CANSIM vector number (v41690974) (v41691050) (v41691067) (v41691108) (v41691128) (v41691153) (v41691170) (v41691206) (v41691222) (v41691230) (v41691233) (v41691239) 


2002=100 

SS ETRREneneeee eee ee 
Annual averages 4 
1989 76.5 78.1 82.5 83.7 67.8 75.5 70.3 59:9 78.4 70.9 75.5 66.7 
1990 79.6 82.5 84.2 86.1 71.6 79.1 73.2 65.2 81.6 74.9 78.8 73.4 
1991 83.4 86.3 87.4 94.3 72.9 84.7 78.3 76.4 85.7 79.6 83.4 77.0 
1992 83.1 87.9 87.9 95.1 74.4 86.6 79.2 81.0 86.4 81.4 85.1 772 
1993 84.5 89.1 88.7 96.0 76.8 88.9 81.1 82.2 87.8 83.1 86.8 78.1 
1994 84.9 89.4 88.9 96.8 80.2 89.7 83.5 68.8 86.8 84.5 86.9 78.6 
1995 86.9 90.4 90.6 96.7 84.3 89.6 86.7 68.7 88.4 86.7 88.8 79.6 
1996 88.0 90.6 92.5 96.4 87.6 90.1 88.7 70.1 89.9 88.0 90.1 81.9 
1997 89.4 90.8 93.7 O77 90.3 91.7 91.0 E223 91.2 89.5 S.5 83.9 
1998 90.9 91.1 95.1 98.8 89.6 93.6 93.0 74.9 91.4 O11 92.7 80.5 
1999 92.0 92.3 95.8 100.1 92.6 95.4 94.7 76.5 93.1 92.6 94.0 85.0 
2000 93.3 95.6 96.7 100.3 97.2 97.0 97.0 79.0 96.0 94.8 95.5 98.8 
2001 97.4 99.1 98.6 100.7 97.3 98.9 98.4 85.0 98.4 97.1 97.3 102.0 
2002 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
2003 101.7 103.2 100.7 98.2 105.2 101.4 100.8 110.1 101.9 103.6 102.5 107.9 
2004 103.8 105.8 101.2 98.0 107.7 102.8 101.1 116.0 103.4 105.9 103.9 115.2 
2005 106.4 109.2 101.7 97.6 112.0 104.6 100.8 119.1 105.8 108.2 105.3 126.3 
2006 108.9 nla Pa 102.2 95.8 115.2 105.9 100.6 WATE 107.1 Tite 106.9 132.8 
2007 111.8 116.9 103.2 95.7 Ts 1 107.3 101.8 125.5 108.0 114.8 109.0 135.9 
Monthly indexes 
2007 
January 110.9 114.8 102.4 94.2 $13.3 106.3 99.2 124.2 106.3 112.5 107.6 TZ2Ge2 
February 112.6 114.9 103.0 95.4 114.2 106.5 100.2 124.2 107.4 113.0 108.0 127.1 
March 112.2 115.4 103.2 97.5 Were 106.4 100.9 124.1 108.8 113.4 108.5 135.9 
April 112.2 116.2 103.3 97.7 118.6 106.8 100.9 124.5 109.2 113.9 108.7 139.1 
May 112.5 116.0 103.0 96.0 120.7 107.4 102.2 12572 109.6 114.5 109.0 142.0 
June 112.6 116.8 103.0 93.1 119.2 107.9 102.5 125.7 108.9 114.8 109.0 140.1 
July 11233 117.0 103.2 94.6 118.5 107.5 103.0 126.0 108.6 115.3 109.1 139.6 
August 111.8 117.6 103.5 95.4 116.3 107.6 102.9 126.1 107.7 115.6 109.2 136.4 
September 110.9 117.8 103.7 97.4 116.9 107.6 103.4 126.6 107.8 115.9 109.7 136.6 
October 110.7 118.7 103.4 97.1 A532 107.5 102.7 126.3 107.1 116.1 109.6 134.5 
November 414h3 118.8 103.3 96.4 116.7 108.0 102.0 126.5 107.6 116.2 109.6 136.5 
December i US 119.2 103.5 93.7 1 Wipes) 107.7 101.2 126.2 107.4 116.5 109.4 138.2 
2008 
January 112.4 119.2 103.3 92.2 117.6 107.5 99.6 126.4 107.3 116.2 109.0 139.0 
February 112.8 119.6 104.1 94.1 117.0 107.7 100.8 126.8 107.4 116.9 109.4 139.4 
March 112.6 120.1 104.1 96.0 117.8 107.9 101.3 126.6 108.1 a ae 109.6 143.2 
April 11325 121.2 104.4 94.3 120.1 108.3 101.6 126.7 109.2 117.7 109.9 150.2 
May 114.6 121.6 104.3 93.0 123.6 108.6 102.9 127.4 110.4 118.7 110.3 158.4 


Note(s): For information on the continuity of the series, see " Data quality, concepts and methodology — Data quality, concepts and methodology — Weights 
and Linking" at the end of this publication. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 8-1 


Annual average’ percentage changes for the Consumer Price Index — Major components, not seasonally adjusted, 
Canada, 2004 to 2007 


Annual Annual average percentage change 
average 
2007 2007 2006 2005 2004 
2002=100 percent 

All-items q14k5 Dee 2.0 2.2 1.8 
Food Aes) Paxil PS) as at 
Shelter 116.9 3.4 3.6 Ooo 2.5 
Household operations, furnishings and equipment 103.2 if) 0.5 0.5 0.5 
Clothing and footwear 95.7 -0.1 -1.8 -0.4 -0.2 
Transportation Taha 1.6 2.9 4.0 2.4 
Health and personal care I KORASS! alec} Ne 1.8 1.4 
Recreation, education and reading 101.8 WW -0.2 -0.3 0.3 
Alcoholic beverages and tobacco products qZOeo Sil Bp PATA 5.4 
Goods 108.0 0.8 JE2 2a 15 
Durable goods 94.7 -1.6 -0.7 -0.6 -1.7 
Semi-durable goods 96.0 -0.2 -1.5 -0.5 -0.4 
Non-durable goods 118.4 Zee 2.9 4.4 OBS 
Services 114.8 53 24 ZZ 2.2 
All-items excluding food 111.4 2.0 2.0 Pap ers 
All-items excluding food and energy 109.0 2.0 125) snes) 1.4 
All-items excluding energy 109.5 Za a lerA io 1.4 
Energy 130.9 ZO hill 9.6 6.8 


Note(s): See "Data quality, concepts and methodology - Explanatory notes for tables” section. 
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Table 8-2 
Annual average’ percentage changes for the Consumer Price Index — All-items, not seasonally adjusted, Canada, 
provinces, urban centers, 2004 to 2007 


Annual Annual average percentage change 
average 
2007 2007 2006 2005 2004 
2002=100 percent 

Canada eS Din 2.0 2.2 1.8 
Newfoundland and Labrador qt ao 1.8 2h, 1.8 
Prince Edward Island 113.6 1.8 28 ot 2.2 
Nova Scotia 12:5 1.9 2.0 2.8 1.8 
New Brunswick ides 1.9 eh 2.4 15 
Quebec 110.4 1.6 Veh 20 2.0 
Ontario 110.8 1.8 1.8 aps 1.9 
Manitoba 110.9 2.0 2.0 2a 2.0 
Saskatchewan 112.2 2.8 eat Zee 22 
Alberta 117.9 5.0 3.9 2a 1.4 
British Columbia 110.0 1.8 Nera 2.0 2.0 
Whitehorse, Yukon Territory 109.5 Zo 1.4 ee aa 
Yellowknife, Northwest Territories 110.8 2.9 1.4 Zao 1S 
Iqaluit, Nunavut 107.9 32 Usls vee 1.0 
St. John’s, Newfoundland and Labrador 110.7 15 1.7 2.6 1.8 
Charlottetown and Summerside, Prince Edward Island 113.2 2.0 P28) 2.9 Zt 
Halifax, Nova Scotia PAS: 2.0 ZU Paks, Hai 
Saint John, New Brunswick tthe 1.8 ere 2.4 15 
Québec, Quebec 110.1 1:3 se Pa 1.9 
Montreal, Quebec 1Or8 1.6 1.8 2.2 2.0 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 110.7 1.9 Lak De 2.0 
Toronto, Ontario 110.5 1.9 1.6 1.9 ‘le 
Thunder Bay, Ontario 108.1 Lat 1.4 1.6 1.4 
Winnipeg, Manitoba 110.8 ZN 1.9 ret 1.9 
Regina, Saskatchewan gia ale é 2.6 2.0 et Ze 
Saskatoon, Saskatchewan 112.7 3.4 ee 25 ZA 
Edmonton, Alberta 117.4 48 oot een 1.0 
Calgary, Alberta 118.0 5 46 2.0 Tak 
Vancouver, British Columbia 110.2 2.0 1.9 1.9 2.0 
Victoria, British Columbia 109.8 i bshs 15 a2 2 


a eee eee eee ee 
Note(s): See "Data quality, concepts and methodology - Explanatory notes for tables" section. 
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Table 9-1 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Newfoundland and Labrador 


CANSIM Indexes Percentage change 
vector May 2008 from 
number 


May 2008 April 2008 May 2007 April 2008 May 2007 


2002=100 
All-items (v41691244) 114.5 113.6 111.4 0.8 2.8 
Special aggregates 
All-items excluding food (v41691368) 114.8 113.9 1142.9 0.8 2.6 
All-items excluding food and energy (v41691369) 107.5 107.5 106.8 0.0 0.7 
All-items excluding energy (v41691374) 108.6 108.5 107.3 0.1 42 
All-items excluding gasoline (v41693247) alialalsv TIES 109.5 0.2 2.0 
Energy 1 (v41691375) 162.9 155.3 144.2 49 13.0 
All-items (1992=100) (v41713404) 134.3 133.2 130.7 0.8 2.8 
Food (v41691245) 413.2 112.5 109.4 0.6 3.5 
Food purchased from stores (v41691246) 112.5 faire, 109.4 0.5 2.8 
Meat 2 (v41691247) TAS 109.1 111.4 2.2 0.1 
Dairy products 2 (v41691257) 120.3 121.7 118.7 -1.2 £3 
Bakery and cereal products (excluding infant food) 2 (v41691262) 137.9 136.4 119:3 1.1 15.6 
Fresh fruit 2 (v41691266) 101.3 97.4 101.0 4.0 0.3 
Fresh vegetables 2 (v41691269) 82.9 79.7 90.9 4.0 -8.8 
Food purchased from restaurants (v41691276) 116.9 115h TIS 1.0 5.8 
Shelter (v41691277) 128.4 127.9 118.4 0.4 8.4 
Rented accommodation (v41691278) 105.3 105.2 103.7 0.1 125 
Owned accommodation (v41691280) 5a le 120.8 112.0 0.2 8.1 
Replacement cost (v41691281) 143.8 139.6 124.0 3.0 16.0 
Homeowners’ home and mortgage insurance (v41691283) 124.4 127.6 120.2 -2.5 35 
Homeowners’ maintenance and repairs (v41691284) 108.5 114.0 11183 4.8 -2.5 
Water, fuel and electricity (v41691285) 155.0 153.7: 138.7 0.8 11.8 
Electricity (v41691286) 1256 125.0 124.9 0.0 0.1 
Natural gas : , : : : : 
Fuel oil and other fuels (v41691288) 242.8 237.0 13:3 2.4 40.1 
Household operations, furnishings and equipment (v41691289) 100.8 101.2 100.5 -0.4 0.3 
Household operations (v41691290) 105.9 105.2 104.2 0.7 1.6 
Telephone services (v41691292) 105.6 102.8 99.5 2 6.1 
Internet access services (v41693217) 109.0 108.4 109.3 0.6 -0.3 
Household furnishings and equipment (v41691297) 92.1 94.1 93.9 -2.1 -1.9 
Clothing and footwear (v41691304) 97.4 96.9 98.0 0.5 -0.6 
Women’s clothing (v41691306) 95.6 97.5 96.9 -1.9 -1.3 
Men’s clothing (v41691307) 97.6 94.9 98.2 2.8 -0.6 
Footwear (v41691309) 94.7 O37 99.7 sa -5.0 
Transportation (v41691312) 122.2 119.5 121.1 23 0.9 
Private transportation (v41691313) 122.3 119.7 121.6 22 0.6 
Purchase and leasing of passenger vehicles (v41691315) 93.6 94.9 102.6 -1.4 -8.8 
Gasoline (v41691318) oR 158.1 110 9.6 14.7 
Passenger vehicle insurance premiums 3 (v41691321) 117.8 121.6 122.4 -3.1 -3.8 
Public transportation (v41691323) 1197, 115:3 114.2 3.8 4.8 
Health and personal care (v41691328) 105.4 106.0 103.6 -0.6 17 
Health care (v41691329) 107.9 107.5 106.3 0.4 a5 
Personal care (v41691335) 103.4 105.0 101.4 -1.5 2.0 
Recreation, education and reading (v41691338) 100.8 99.5 100.4 1.3 0.4 
Recreation (v41691339) 101.1 99.4 100.6 5 et 0.5 
Education and reading (v41691347) 100.9 100.9 100.7 0.0 0.2 
Alcoholic beverages and tobacco products (v41691351) 130.0 130.2 129.3 -0.2 0.5 
Alcoholic beverages (v41691352) 115.0 115.3 115.2 -0.3 -0.2 
Tobacco products and smokers’ supplies (v41691358) 142.5 142.4 140.8 0.1 12 


Ce ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-2 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Prince Edward Island 


CANSIM Indexes Percentage change 
vector May 2008 from 


number “May 2008 April 2008 = May 2007 += April2008 +~— May 2007 


2002=100 
All-items (v41691379) 118.9 116.7 114.2 1.9 4.1 
Special aggregates 
All-items excluding food (v41691502) (Hiei: 116.9 114.4 aa 4.3 
All-items excluding food and energy (v41691503) 109.1 108.4 108.3 0.6 0.7 
All-items excluding energy (v41691508) AdO77 109.9 109.3 0.7 deo 
All-items excluding gasoline (v41693249) A520 114.2 111.6 it CBs. 
Energy 1 (v41691509) 189.8 15.6 156.3 8.1 21.4 
All-items (1992=100) (v41713406) 139.9 137.4 134.4 1.8 4.1 
Food (v41691380) 116.9 115.8 113.2 0.9 ono 
Food purchased from stores (v41691381) 117.4 1.0 114.5 0.3 25 
Meat 2 (v41691382) 113.8 113.6 WtSe 0.2 -1.1 
Dairy products 2 (v41691392) 123.4 124.0 120.9 -0.5 2.1 
Bakery and cereal products (excluding infant food) 2 (v41691397) 138.5 134.8 118.3 25 e741 
Fresh fruit 2 (v41691401) 94.8 90.1 106.5 eZ -11.0 
Fresh vegetables 2 (v41691404) 107.3 1OWES 112.4 7 -4.5 
Food purchased from restaurants (v41691411) 114.7 ldkice 108.8 2.6 5.4 
Shelter (v41691412) 130.9 129.0 118.7 1-5 10.3 
Rented accommodation (v41691413) 106.8 106.9 106.4 -0.1 0.4 
Owned accommodation (v41691415) 113.9 114.4 la ie -0.4 25 
Replacement cost (v41691416) 112.7 2 RLEZ 0.0 eS 
Homeowners’ home and mortgage insurance (v41691418) ose 120.3 120.3 -3.7 -3.7 
Homeowners’ maintenance and repairs (v41691419) 106.9 110.6 112.9 -3.3 -5.3 
Water, fuel and electricity (v41691420) 192.0 O22 146.2 5.4 313 
Electricity (v41691421) 145.7 134.0 12215 8.7 18.6 
Natural gas : : ; S : ; 
Fuel oil and other fuels (v41691423) 242.6 234.7 168.9 3.4 43.6 
Household operations, furnishings and equipment (v41691424) 107.2 106.6 105.1 0.6 2.0 
Household operations (v41691425) a2 110.8 109.1 13 2.8 
Telephone services (v41691427) 105.1 102.3 99.2 20 5.9 
Internet access services (v41693218) 102.7 102.7 102.8 0.0 -0.1 
Household furnishings and equipment (v41691432) 96.8 97.6 96.7 -0.8 Oe 
Clothing and footwear (v41691439) 100.8 100.3 102.0 0.5 -1.2 
Women's clothing (v41691441) 98.8 97.9 98.3 0.9 0.5 
Men's clothing (v41691442) 94.7 96.6 99.1 -2.0 -4.4 
Footwear (v41691444) 105.2 103.0 109.4 2.4 -3.8 
Transportation (v41691447) 126.7 120.9 123.1 4.8 2.9 
Private transportation (v41691448) 127.1 AZZ 123.6 4.9 2.8 
Purchase and leasing of passenger vehicles (v41691450) 93.9 95.1 101.7 -1.3 Biel 
Gasoline (v41691453) 186.8 168.0 167.2 A12 7 Aters 
Passenger vehicle insurance premiums 3 (v41691456) 126.2 119.0 119.9 6.1 5.3 
Public transportation (v41691458) 121.4 a ly 2 116.5 3.6 4.2 
Health and personal care (v41691462) 106.4 105.4 104.3 0.9 2.0 
Health care (v41691463) 107.0 106.6 106.1 0.4 0.8 
Personal care (v41691469) 105.7 104.0 102.2 1.6 3.4 
Recreation, education and reading (v41691472) 103.6 102.6 103.5 1.0 0.1 
Recreation (v41691473) 98.2 97.0 96.7 iS 1.6 
Education and reading (v41691481) 1175 ATES 121.5 0.0 -3.3 
Alcoholic beverages and tobacco products (v41691485) 140.5 134.8 134.2 4.2 4.7 
Alcoholic beverages (v41691486) 1135 i erg 111.0 1.6 23 
Tobacco products and smokers’ supplies (v41691492) 1527 144.1 143.8 6.0 6.2 


—_—eeS 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-3 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Nova Scotia 


CANSIM Indexes Percentage change 
vector May 2008 from 


number “May 2008 April 2008 May 2007 ‘April 2008‘ May 2007 


2002=100 
All-items (v41691513) 117.1 115.5 Aid Sat 1.4 3.5 
Special aggregates 
All-items excluding food (v41691637) 117.0 11a 112.8 ale vf 3h 
All-items excluding food and energy (v41691638) 109.7 109.2 108.4 0.5 12 
All-items excluding energy (v41691643) TRS 110.8 109.6 0.5 1.6 
All-items excluding gasoline (v41693251) 114.2 11322 a il fea 0.9 2.8 
Energy 1 (v41691644) 169.7 ovae 143.8 7.7 18.0 
All-items (1992=100) (v41713408) 140.3 138.4 135.5 1.4 3.5 
Food (v41691514) 118.0 117.6 114.8 0.3 2.8 
Food purchased from stores (v41691515) Aive2 ies, 114.1 -0.1 2G: 
Meat 2 (v41691516) 110.9 112.4 Ade -1.3 -0.2 
Dairy products 2 (v41691526) W259) 2892) 120.2 -1.1 aS 
Bakery and cereal products (excluding infant food) 2 (v41691531) 134.7 {SES 120.9 0.9 11.4 
Fresh fruit 2 (v41691535) 98.5 97.7 102.5 0.8 -3.9 
Fresh vegetables 2 (v41691538) 95e7 Saks 105.3 4.8 -9.1 
Food purchased from restaurants (v41691545) 120.3 dea 116.7 eS, Sed 
Shelter (v41691546) 126.9 124.8 116.3 1.7 9.1 
Rented accommodation (v41691547) 104.8 104.6 104.0 0.2 0.8 
Owned accommodation (v41691549) 120.2 120.2 WAS at 0.0 6.3 
Replacement cost (v41691550) AZO WEES 116.5 0.0 ah 
Homeowners’ home and mortgage insurance (v41691552) 137.4 139.6 133-7 -1.6 2.8 
Homeowners’ maintenance and repairs (v41691553) 108.6 108.9 Hidde -0.3 -2.3 
Water, fuel and electricity (v41691554) 1Gdey, 152.3 eos. 6.2 21.3 
Electricity (v41691555) TWAS alow 114.2 4.2 32 
Natural gas : ' : ; : ; 
Fuel oil and other fuels (v41691557) 232.6 214.1 158.6 8.6 46.7 
Household operations, furnishings and equipment (v41691558) 105.6 105.4 103.5 0.2 2.0 
Household operations (v41691559) 109.7 109.0 1O07e3: 0.6 Ze 
Telephone services (v41691561) 104.8 102.8 100.0 129 4.8 
Internet access services (v41693219) 99:3 99°35 97.8 0.0 ded 
Household furnishings and equipment (v41691566) 97.4 97,9 95.9 -0.5 1.6 
Clothing and footwear (v41691573) 97.9 97.8 100.2 0.1 -2.3 
Women’s clothing (v41691575) 102.2 102.0 105.2 0.2 -2.9 
Men's clothing (v41691576) 95.4 91.4 97.9 44 -2.6 
Footwear (v41691578) 94.5 100.0 O73 -5.5 -2.9 
Transportation (v41691581) 121.3 117.5 118.4 32 2.4 
Private transportation (v41691582) 121.4 117.6 118.6 332 2.4 
Purchase and leasing of passenger vehicles (v41691584) 939 94.6 101.0 -1.2 -7.4 
Gasoline (v41691587) 177.4 162.8 15557 9.0 13.9 
Passenger vehicle insurance premiums 3 (v41691590) 108.1 103.6 105.3 4.3 2 
Public transportation (v41691592) WIGS 116.1 115.6 3:3 of 
Health and personal care (v41691597) 108.6 107.7 106.9 0.8 1.6 
Health care (v41691598) lal 110.9 110.4 0.3 0.7 
Personal care (v41691604) 106.3 104.7 103.6 1.5 2.6 
Recreation, education and reading (v41691607) 106.3 105.1 105.9 1.1 0.4 
Recreation (v41691608) 101.2 O97 99.6 175 1.6 
Education and reading (v41691616) EISRS 11939 123.1 0.0 -2.6 
Alcoholic beverages and tobacco products (v41691620) 139.9 138.5 136.6 1.0 2.4 
Alcoholic beverages (v41691621) alse: 115:3 114.1 tah 2.8 
Tobacco products and smokers’ supplies (v41691627) 152.6 152.0 149.5 0.4 2 


6 a ae ee ae as ee a Se a a a ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-4 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — New Brunswick 


CANSIM Indexes Percentage change 
vector May 2008 from 
number “May 2008 April 2008 += May 2007 ~=— April 2008 +~— May 2007 
2002=100 
All-items (v41691648) 113.9 112.8 111.6 1.0 7 
Special aggregates 
All-items excluding food (v41691772) 113.3 112.0 (Ud 2 2.0 
All-items excluding food and energy (v41691773) 106.6 106.4 106.9 0.2 -0.3 
All-items excluding energy (v41691778) 108.6 108.3 108.2 0.3 0.4 
All-items excluding gasoline (v41693253) 110.9 110.5 109.6 0.4 Vz 
Energy 1 (v41691779) 158.0 149.7 138.9 5.5 13.8 
All-items (1992=100) (v41713410) 135.1 HELI / 132.3 1.0 24 
Food (v41691649) 117.0 116.4 113.8 0.5 2.8 
Food purchased from stores (v41691650) Ws 116.9 114.2 OS 2.9 
Meat 2 (v41691651) 112.3 A224 1VA2.2 0.2 0.1 
Dairy products 2 (v41691661) 121.8 122.3 118.6 -0.4 ZF 
Bakery and cereal products (excluding infant food) 2 (v41691666) ue fea 134.9 121.5 1.6 12.8 
Fresh fruit 2 (v41691670) 100.3 94.8 102.0 5.8 ETS 
Fresh vegetables 2 (v41691673) 97.0 95.2 105.8 1.9 -8.3 
Food purchased from restaurants (v41691680) 116.0 115.4 Tos 0.5 2.6 
Shelter (v41691681) 121.0 120.9 114.9 0.1 5.3 
Rented accommodation (v41691682) 105.8 105.6 104.6 0.2 4 
Owned accommodation (v41691684) 113.8 113.9 110.7 -0.1 2.8 
Replacement cost (v41691685) 114.0 114.0 112.4 0.0 1.4 
Homeowners’ home and mortgage insurance (v41691687) 12904 128.3 130.2 -2.5 -3.9 
Homeowners’ maintenance and repairs (v41691688) 110.6 110.6 111.2 0.0 -0.5 
Water, fuel and electricity (v41691689) 146.1 145.5 130.4 0.4 12.0 
Electricity (v41691690) 127.4 127.4 121.2 0.0 ot 
Natural gas : ‘ 3 ; : : 
Fuel oil and other fuels (v41691692) 233.2 229.0 165.4 1.8 41.0 
Household operations, furnishings and equipment (v41691693) 103.8 103.2 102.8 0.6 1.0 
Household operations (v41691694) Ttet 110.7 107.9 0.9 335 
Telephone services (v41691696) 107.5 104.8 101.2 2.6 6.2 
Internet access services (v41693220) 106.0 105.3 103.2 0.7 Pt | 
Household furnishings and equipment (v41691701) 89.6 89.8 93.5 -0.2 -4.2 
Clothing and footwear (v41691708) 94.5 94.3 96.5 0.2 -2.1 
Women's clothing (v41691710) 88.8 90.5 97.6 -1.9 -9.0 
Men's clothing (v41691711) 96.3 94.2 94.1 Ps 25 
Footwear (v41691713) 95.6 95.1 96.1 0.5 -0.5 
Transportation (v41691716) 119.7 115.3 1179 3.8 15 
Private transportation (v41691717) 119.8 115.3 118.1 3.9 1.4 
Purchase and leasing of passenger vehicles (v41691719) ot:3 92.4 101.6 -1.2 -10.1 
Gasoline (v41691722) 170.7 153.9 148.5 10.9 14.9 
Passenger vehicle insurance premiums 3 (v41691725) 111.6 107.1 107.2 4.2 4.1 
Public transportation (v41691727) 120.1 116.7 116.4 2.9 2 
Health and personal care (v41691732) 103.1 103.3 103.3 -0.2 -0.2 
Health care (v41691733) 107.0 107.0 106.4 0.0 0.6 
Personal care (v41691739) 99.3 99.9 100.5 -0.6 -1.2 
Recreation, education and reading (v41691742) 105.4 104.9 105.1 0.5 0.3 
Recreation (v41691743) 99.0 98.4 99.2 0.6 -0.2 
Education and reading (v41691751) 425.5 125.5 123.0 0.0 2.0 
Alcoholic beverages and tobacco products (v41691755) 128.7 129.2 126.6 -0.4 4:7 
Alcoholic beverages (v41691756) 116.2 116.5 116.2 -0.3 0.0 
Tobacco products and smokers’ supplies (v41691762) 135.1 135.5 131.2 -0.3 3.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-5 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Quebec 


CANSIM Indexes Percentage change 
vector May 2008 from 


number “May 2008 April 2008 May 2007 ‘April 2008 ~~May 2007 


2002=100 
All-items (v41691783) 113.6 112.4 i lala ea | 44 Zo 
Special aggregates 
All-items excluding food (v41691908) 113.2 112.0 110.4 14 25 
All-items excluding food and energy (v41691909) 108.2 107.9 107.2 0.3 0.9 
All-items excluding energy (v41691914) 109.7 109.3 108.7 0.4 0.9 
All-items excluding gasoline (v41693255) 110.7 110.1 109.2 0.5 1.4 
Energy 1 (v41691915) 158.1 148.1 138.8 6.8 13.9 
All-items (1992=100) (v41713412) 131.2 129.9 128.4 1.0 22 
Food (v41691784) ye 114.6 114.4 1.0 i 
Food purchased from stores (v41691785) 116.1 114.7 114.7 lez le 
Meat 2 (v41691786) 115.9 114.5 HH TSEPL eZ 0.2 
Dairy products 2 (v41691796) 124.2 123.4 121.4 0.6 2.3 
Bakery and cereal products (excluding infant food) 2 (v41691801) 134.6 18225 118.4 1.6 ienrd 
Fresh fruit 2 (v41691805) 98.7 93.2 101.8 5.9 -3.0 
Fresh vegetables 2 (v41691808) 99.8 93:3 22S 7.0 -11.3 
Food purchased from restaurants (v41691815) 114.6 114.6 113.8 0.0 0.7 
Shelter (v41691816) 119.5 119.0 114.5 0.4 4.4 
Rented accommodation (v41691817) 106.9 106.9 105.7 0.0 fet 
Owned accommodation (v41691819) 122.4 T2253 117.3 0.1 4.3 
Replacement cost (v41691820) 138:3 iperehd) 129.2 -0.1 SiZ 
Homeowners’ home and mortgage insurance (v41691822) 143.2 143.2 140.9 0.0 1.6 
Homeowners’ maintenance and repairs (v41691823) 110.3 ATA2 114.1 -0.8 -3.3 
Water, fuel and electricity (v41691824) 130.1 127.9 118.8 iisrd 9.5 
Electricity (v41691825) ti2e3 1dZ3 110.8 0.0 1.4 
Natural gas (v41691827) 25:2 121.9 116.1 Qa 7.8 
Fuel oil and other fuels (v41691828) 271.8 249.3 169.5 9.0 60.4 
Household operations, furnishings and equipment (v41691829) 104.3 104.6 102.7 -0.3 1.6 
Household operations (v41691830) 108.2 108.7 104.4 -0.5 3.6 
Telephone services (v41691832) 106.1 107.3 100.6 -1.1 Sy) 
Internet access services (v41693221) 98.5 97.6 97.8 0.9 0.7 
Household furnishings and equipment (v41691837) 97.8 97.9 99.3 -0.4 -1.5 
Clothing and footwear (v41691844) 93:3 93.9 95.6 -0.6 -2.4 
Women's clothing (v41691846) 84.8 88.7 91.3 -4.4 -7.1 
Men’s clothing (v41691847) 93.8 91.3 96.1 2.7 -2.4 
Footwear (v41691849) 100.8 100.7 99.0 0.1 1.8 
Transportation (v41691852) 125.5 A242 120.7 x Ho) 4.0 
Private transportation (v41691853) 125.6 121.2 120.7 36 4.1 
Purchase and leasing of passenger vehicles (v41691855) 94.0 95.1 100.7 -1.2 -6.7 
Gasoline (v41691858) 185.7 168.2 158.5 10.4 17.2 
Passenger vehicle insurance premiums 3 (v41691861) 149.0 141.5 136.8 Sic 8.9 
Public transportation (v41691863) 125.7 1230 12271 2.1 2.9 
Health and personal care (v41691868) 109.1 108.4 107.5 0.6 4:5 
Health care (v41691869) AOS 110.5 109.3 0.0 1.1 
Personal care (v41691875) 107.7 106.2 105.8 1.4 1.8 
Recreation, education and reading (v41691878) 96.0 95.1 96.1 0.9 -0.1 
Recreation (v41691879) 92.4 91.4 93.2 1.1 -0.9 
Education and reading (v41691887) 110.7 110.7 107.6 0.0 2.9 
Alcoholic beverages and tobacco products (v41691891) 123.5 121.8 121.3 1.4 1.8 
Alcoholic beverages (v41691892) 109.8 107.8 108.5 1.9 1.2 
Tobacco products and smokers’ supplies (v41691898) 134.2 133.4 130.8 0.6 2.6 


eS ee ee ee ee Oe ee See ee ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Table 9-6 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Ontario 


CANSIM Indexes Percentage change 
vector May 2008 from 
number May 2008 _— April 2008 May 2007 _— April 2008 May 2007 
2002=100 
All-items (v41691919) 113.6 112.5 111.6 1.0 1.8 
Special aggregates 
All-items excluding food (v41692044) a lglesh gar (ils 1.0 1.8 
All-items excluding food and energy (v41692045) 109.7 109.3 108.7 0.4 0.9 
All-items excluding energy (v41692050) 110.6 110.1 109.4 0.5 14 
All-items excluding gasoline (v41693257) it at 110.5 109.9 0.5 qe 
Energy 1 (v41692051) 155.4 147.4 142.7 5.4 8.9 
All-items (1992=100) (v41713415) 136.4 135;1 134.0 1.0 1.8 
Food (v41691920) 15:2 113.9 113.0 4A 1.9 
Food purchased from stores (v41691921) 114.8 ATS 112.4 1.5 orl 
Meat 2 (v41691922) 112.8 we ilies’ 0.5 1.2 
Dairy products 2 (v41691932) 129:9 129.0 125.0 0.7 3.9 
Bakery and cereal products (excluding infant food) 2 (v41691937) 134.1 131.6 116.9 1.9 14.7 
Fresh fruit 2 (v41691941) 97.0 88.8 100.2 9.2 -3.2 
Fresh vegetables 2 (v41691944) 92.0 84.8 101.6 tS 9) -9.4 
Food purchased from restaurants (v41691951) 116.1 ViSEr 114.3 0.3 1.6 
Shelter (v41691952) 117.5 tivat 114.2 0.3 2.9 
Rented accommodation (v41691953) 106.2 106.2 105.3 0.0 0.9 
Owned accommodation (v41691955) 120.0 120.0 195.6 0.0 3.8 
Replacement cost (v41691956) kei fare 1S 125 126.5 0.2 41 
Homeowners’ home and mortgage insurance (v41691958) 147.2 147.2 144.6 0.0 1.8 
Homeowners’ maintenance and repairs (v41691959) 106.6 108.6 110.3 -1.8 -3.4 
Water, fuel and electricity (v41691960) doo Tote 131.6 teh ies: 
Electricity 3 (v41691961) 111.0 110.5 116.7 0.5 -4.9 
Natural gas (v41691963) (ZT {ZAP 127.1 0.3 -3.5 
Fuel oil and other fuels (v41691964) 256.8 PRO Yeo) 173.4 10.1 48.1 
Household operations, furnishings and equipment (v41691965) 104.6 104.6 103.3 0.0 1S. 
Household operations (v41691966) AaiO-0 110.6 106.9 -0.1 3.4 
Telephone services (v41691968) 110.4 allies: 102.5 -1.0 Pak 
Internet access services (v41693222) 96.0 95.3 96.9 0.7 -0.9 
Household furnishings and equipment (v41691973) 94.7 94.6 97.1 0.1 nad 
Clothing and footwear (v41691980) 90.2 91.6 94.0 -1.5 -4.0 
Women's clothing (v41691982) 85.2 86.9 92:5 -2.0 -7.9 
Men's clothing (v41691983) 91.5 89.4 91.2 2.3 0.3 
Footwear (v41691985) 86.9 90.2 93.6 -3.7 -7.2 
Transportation (v41691988) 123.7 120.3 120.3 2.8 2.8 
Private transportation (v41691989) 123.9 120.5 120.8 2.8 2.6 
Purchase and leasing of passenger vehicles (v41691991) 92.4 94.0 101.1 -1.7 -8.6 
Gasoline (v41691994) 182.1 167.5 155:3 8.7 17. 
Passenger vehicle insurance premiums 4 (v41691997) 144.9 137.9 135.2 Bed ier 
Public transportation (v41691999) 120.7 tree 114.7 3.0 G2 
Health and personal care (v41692004) 108.7 108.2 107.4 0.5 1.2 
Health care (v41692005) 115.0 114.1 113.0 0.8 1.8 
Personal care (v41692011) 103.3 103.3 102.6 0.0 0.7 
Recreation, education and reading (v41692014) 102.5 101.0 101.6 1:5 0.9 
Recreation (v41692015) OAT 95.6 97.3 Ze 0.4 
Education and reading (v41692023) 115.0 115.0 112.8 0.0 210 
Alcoholic beverages and tobacco products (v41692027) 1313 T3160 129.3 0.2 15 
Alcoholic beverages (v41692028) 114:5 a ig ie 110.1 0.2 1.3 
Tobacco products and smokers’ supplies (v41692034) 150.5 150.1 147.8 XS 1.8 


Oo 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-7 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Manitoba 


CANSIM Indexes Percentage change 
vector May 2008 from 
number 


May 2008 April 2008 May 2007 April 2008 May 2007 


2002=100 
All-items (v41692055) 113.5 A2e7 pla eye 0.7 1.6 
Special aggregates 
All-items excluding food (v41692180) lakes: 112.4 111-5 0.8 1.6 
All-items excluding food and energy (v41692181) 108.9 108.7 108.2 O32 0.6 
All-items excluding energy (v41692186) 110.0 109.7 109.1 0.3 0.8 
All-items excluding gasoline (v41693259) 110.4 110.1 109.5 0.3 0.8 
Energy 1 (v41692187) 154.3 147.3 142.6 4.8 8.2 
All-items (1992=100) (v41713419) 139.7 138.7 137.6 0.7 1.6 
Food (v41692056) 114.4 114.1 112.6 0.3 1.6 
Food purchased from stores (v41692057) WZ5 112.0 taal) 0.4 0.9 
Meat 2 (v41692058) 106.3 107.0 (lalla) -0.7 -4.5 
Dairy products 2 (v41692068) 116.5 118.0 115.0 -1.3 13 
Bakery and cereal products (excluding infant food) 2 (v41692073) 133.0 129.2 121.0 2.9 9.9 
Fresh fruit 2 (v41692077) 97.8 88.4 104.0 10.6 -6.0 
Fresh vegetables 2 (v41692080) 93.9 91.1 100.6 3.1 -6.7 
Food purchased from restaurants (v41692087) 118.4 118.3 114.4 0.1 LO 
Shelter (v41692088) 119.7 119.0 115.0 0.6 4.1 
Rented accommodation (v41692089) 110.1 109.9 108.0 0.2 1.9 
Owned accommodation (v41692091) 12297 122.4 116.2 0.2 5.6 
Replacement cost (v41692092) 144.2 143.3 134.3 0.6 74 
Homeowners’ home and mortgage insurance (v41692094) 148.5 148.5 141.7 0.0 4.8 
Homeowners’ maintenance and repairs (v41692095) 108.1 110.3 113.9 -2.0 -5.1 
Water, fuel and electricity (v41692096) 119'3 117.0 117.6 2.0 1.4 
Electricity (v41692097) 106.9 106.9 107.8 0.0 -0.8 
Natural gas (v41692099) 126.2 119.7 126.7 5.4 -0.4 
Fuel oil and other fuels (v41692100) 242.7 231.14 171.6 5.0 41.4 
Household operations, furnishings and equipment (v41692101) 104.1 104.5 104.1 -0.4 0.0 
Household operations (v41692102) 107.6 OFS 105.9 0.1 1.6 
Telephone services (v41692104) 101.6 101.1 98.9 0.5 RY 
Internet access services (v41693223) 100.6 100.6 98.1 0.0 2.5 
Household furnishings and equipment (v41692109) Siar 99.0 100.7 -1.3 -3.0 
Clothing and footwear (v41692116) 93.0 94.3 97.9 -1.4 -5.0 
Women’s clothing (v41692118) 86.4 89.5 95.4 -3.5 -9.4 
Men's clothing (v41692119) 88.5 94.4 95.0 -6.0 -6.8 
Footwear (v41692121) S30 89.6 98.1 4.8 -4.3 
Transportation (v41692124) 122.4 119.6 119.7 2.3 25 
Private transportation (v41692125) 122.5 119.8 120.1 23 2.0 
Purchase and leasing of passenger vehicles (v41692127) 94.5 95.8 10823 -1.4 -8.5 
Gasoline (v41692130) 191.1 179.5 167.7 6.5 14.0 
Passenger vehicle insurance premiums 3 (v41692133) 109.2 104.5 101.8 4.5 ips 
Public transportation (v41692135) PA is ion 3.4 4.7 
Health and personal care (v41692140) 106.5 107.0 106.7 -0.5 -0.2 
Health care (v41692141) 111.4 111.6 109.2 -0.2 2.0 
Personal care (v41692147) 101.6 102.4 104.4 -0.8 -2.7 
Recreation, education and reading (v41692150) 103.5 102.4 102.5 1.1 1.0 
Recreation (v41692151) 101.1 99.7 100.2 1.4 0.9 
Education and reading (v41692159) 111.6 111.6 110.4 0.0 ti 
Alcoholic beverages and tobacco products (v41692163) 126.0 125:3 124.9 0.6 0.9 
Alcoholic beverages (v41692164) 114.8 113.9 112.9 0.8 LF 
Tobacco products and smokers’ supplies (v41692170) 134.3 133.9 134.4 0.3 -0.1 


EEE 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 9-8 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Saskatchewan 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692191) 


(v41692316) 
(v41692317) 
(v41692322) 
(v41693261) 
(v41692323) 


(v41713421) 


(v41692192) 
(v41692193) 
(v41692194) 
(v41692204) 
(v41692209) 
(v41692213) 
(v41692216) 
(v41692223) 


(v41692224) 
(v41692225) 
(v41692227) 
(v41692228) 
(v41692230) 
(v41692231) 
(v41692232) 
(v41692233) 
(v41692235) 
(v41692236) 


(v41692237) 
(v41692238) 
(v41692240) 
(v41693224) 
(v41692245) 


(v41692252) 
(v41692254) 
(v41692255) 
(v41692257) 


(v41692260) 
(v41692261) 
(v41692263) 
(v41692266) 
(v41692269) 
(v41692271) 


(v41692276) 
(v41692277) 
(v41692283) 


(v41692286) 
(v41692287) 
(v41692295) 


(v41692299) 
(v41692300) 
(v41692306) 


Indexes Percentage change 
May 2008 from 
May 2008 April 2008 May 2007 April 2008 May 2007 
2002=100 

116.2 115.4 112.6 0.7 32 
116.9 115.9 112.9 0.9 30 
113.0 112.6 109.5 0.4 3.2 
112.9 112.6 109.8 0.3 2.8 
113.3 11326 110.5 0.3 25 
147.0 141.7 138.7 SSH 6.0 
143.7 142.7 139.3 0.7 3:2 
112.8 112.7 qt 0.1 1.4 
110.3 TAO 109.7 0.2 0.5 
104.2 105.1 106.9 -0.9 -2.5 
Alii HANES) 152 -0.3 q By 
129.3 124.4 115.2 3.9 12.2 
100.2 94.2 Tioe2 6.4 -11.5 
103.7 101.1 sali lee, 2.6 -6.6 
117.9 ui aS) 114.3 0.0 3:1 
134.4 133.0 120.2 0.8 11.8 
Tillie. 110.7 106.0 0.5 5.0 
146.9 145.3 123.2 de 19.2 
219.5 212.6 154.0 8.2 42.5 
PDE 2252 168.7 -0.9 o22 
107.0 108.8 109.7 -1.7 -2.5 
(23:2 123.0 12335 0.2 -0.2 
1155 15:5 116.6 0.0 -0.9 
114.5 114.5 120.7 0.0 -5.1 
231.4 219.2 167.2 5.6 38.4 
102.1 102.3 100.7 -0.2 1.4 
105.3 105.2 103.6 0.1 1.6 
96.5 96.3 95.2 0.2 1.4 
96.5 96.5 95.5 0.0 1.0 
95.9 96.7 95.0 -0.8 0.9 
95.0 96.1 95.4 -1.1 -0.4 
90.3 92.8 93.3 -2.7 -3.2 
89.2 91.0 90.5 -2.0 -1.4 
95.1 95.9 96.4 -0.8 -1.3 
119.1 116.6 120.3 an -1.0 
118.8 116.4 120.5 2h -1.4 
93.7 95.1 102.9 -1.5 -8.9 
180.9 169.2 159.4 6.9 43.5 
112.4 109.2 123.8 2.9 -9.2 
12353 118.6 sf co 4.0 5S 
106.0 105.8 106.0 0.2 0.0 
108.7 108.9 108.7 -0.2 0.0 
103.0 102.0 102.8 1.0 0.2 
104.1 103.2 104.0 0.9 0.1 
100.2 99.1 100.1 1A 0.1 
116.8 116.8 116.5 0.0 0.3 
130.5 130.2 124.7 0.2 4.7 
118.2 117.8 113.4 0.3 4.2 
138.6 138.3 131.9 0.2 5a 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-9 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Alberta 


CANSIM Indexes Percentage change 
vector May 2008 from 


number “May 2008 April 2008 ~May 2007 ~~ April2008 ~~ May 2007 


2002=100 
All-items (v41692327) 122.2 121.3 117.8 0.7 =f 
Special aggregates 
All-items excluding food (v41692451) 123.9 123.0 119.0 0.7 44 
All-items excluding food and energy (v41692452) 118.0 117.8 115.6 0.2 PRE 
All-items excluding energy (v41692457) i ress 116.9 114.9 0.3 24 
All-items excluding gasoline (v41693263) 119.8 119.3 116.0 0.4 BIS 
Energy 1 (v41692458) 184.6 176.7 152.8 4.5 20.8 
All-items (1992=100) (v41713424) 151.8 150.6 146.3 0.8 3.8 
Food (v41692328) 113.8 112.8 111.9 0.9 def 
Food purchased from stores (v41692329) 112.4 111.0 111.0 Ae 1.3 
Meat 2 (v41692330) 104.8 105.1 108.6 -0.3 -3.5 
Dairy products 2 (v41692340) 121.0 120.0 A172 0.8 SU 
Bakery and cereal products (excluding infant food) 2 (v41692345) T3225 128.1 119.4 3.4 11.0 
Fresh fruit 2 (v41692349) 98.2 90.0 103.0 9.1 -4.7 
Fresh vegetables 2 (v41692352) S22 87.3 oS 5.6 -7.2 
Food purchased from restaurants (v41692359) 116.8 A165 $13.7 0.3 oar 
Shelter (v41692360) 151.6 150.9 135.9 0.5 11.6 
Rented accommodation (v41692361) A ORZ 118.4 AS 0.7 Tha 
Owned accommodation (v41692363) loos! 154.9 142.9 0.1 8.5 
Replacement cost (v41692364) 192.8 195.0 190.6 -1.1 1.2 
Homeowners’ home and mortgage insurance (v41692366) 206.7 205.9 197.0 0.4 4.9 
Homeowners’ maintenance and repairs (v41692367) 107.6 108.3 110.9 -0.6 -3.0 
Water, fuel and electricity (v41692368) SA 171.0 1O7el We 26.3 
Electricity (v41692369) 125.1 124.6 108.1 0.4 15.7 
Natural gas (v41692371) 260.7 254.1 171.4 2.6 B24 
Fuel oil and other fuels 
Household operations, furnishings and equipment (v41692372) 104.2 104.7 103.9 -0.5 0.3 
Household operations (v41692373) 109.7 110.0 107.8 -0.3 1.8 
Telephone services (v41692375) 101.2 101.6 101.2 -0.4 0.0 
Internet access services (v41693225) 97.2 O72 96.6 0.0 0.6 
Household furnishings and equipment (v41692380) 95.4 96.1 97.4 -0.7 -2.1 
Clothing and footwear (v41692387) 96.2 97.0 99.7 -0.8 -3.5 
Women’s clothing (v41692389) 88.6 92.0 95.7 -3.7 7.4 
Men's clothing (v41692390) 95:3 94.6 98.4 0.7 -3.2 
Footwear (v41692392) 97.0 98.6 102.1 -1.6 -5.0 
Transportation (v41692395) PAY? 122.4 123.6 23 ee 
Private transportation (v41692396) 12573 122.6 124.1 2.2 1.0 
Purchase and leasing of passenger vehicles (v41692398) 88.7 90.2 97.6 -1.7 -9.1 
Gasoline (v41692401) 190.2 ATLL 167.8 ips 13.3 
Passenger vehicle insurance premiums 3 (v41692404) 149.3 142.7 140.6 4.6 6.2 
Public transportation (v41692406) 123.4 119.1 118.5 3.6 4.1 
Health and personal care (v41692411) 110.4 110.4 108.6 0.0 A 
Health care (v41692412) 114.8 114.6 Ages 0.2 3.0 
Personal care (v41692418) 106.0 106.3 105.6 -0.3 0.4 
Recreation, education and reading (v41692421) 105.1 104.0 104.3 1.1 0.8 
Recreation (v41692422) 101.8 100.4 101.4 1.4 0.4 
Education and reading (v41692430) 116.9 116.9 114.5 0.0 24 
Alcoholic beverages and tobacco products (v41692434) 127.0 126.9 124.7 0.1 1.8 
Alcoholic beverages (v41692435) 114.6 114.4 112.2 0.2 2:1 
Tobacco products and smokers’ supplies (v41692441) {S72 Tagen 134.9 0.0 iy 


ee ee ee eee ee ee eee ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-10 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — British Columbia 


CANSIM Indexes Percentage change 
vector May 2008 from 


number “May 2008 April 2008 += May 2007 ~=— April 2008 +~=— May 2007 


2002=100 
All-items (v41692462) 112.8 111.8 110.5 0.9 21 
Special aggregates 
All-items excluding food (v41692587) 113.0 ge 110.9 0.8 19 
All-items excluding food and energy (v41692588) 109.5 109.2 108.2 0.3 4:2 
All-items excluding energy (v41692593) 110.0 109.4 108.3 0.5 1.6 
All-items excluding gasoline (v41693265) 110.3 109.7 108.4 0.5 1.8 
Energy ' (v41692594) eden 144.0 140.3 4.9 Tih 
All-items (1992=100) (v41713427) 132.9 131.8 130.3 0.8 2.0 
Food (v41692463) 111.8 110.3 108.8 1.4 2.8 
Food purchased from stores (v41692464) 110.5 108.4 107.7 1.9 2.6 
Meat 2 (v41692465) 108.5 106.0 108.3 2.4 0.2 
Dairy products 2 (v41692475) 118.8 11633 112.9 Zen 5.2 
Bakery and cereal products (excluding infant food) 2 (v41692480) 124.1 123.0 113.1 0.9 9.7 
Fresh fruit 2 (v41692484) 100.7 95.3 104.5 Buk -3.6 
Fresh vegetables 2 (v41692487) 97.4 94.1 100.7 35 -3.3 
Food purchased from restaurants (v41692494) 114.3 113.9 110.9 0.4 = a 
Shelter (v41692495) 114.1 113.8 110.0 0.3 3:7 
Rented accommodation (v41692496) 105.8 105.6 103.6 0.2 2.1 
Owned accommodation (v41692498) 116.1 115.8 142.2 0.3 3:5 
Replacement cost (v41692499) 129.2 129.4 128.8 -0.2 0.3 
Homeowners’ home and mortgage insurance (v41692501) 145.5 145.5 145.3 0.0 0.1 
Homeowners’ maintenance and repairs (v41692502) 108.4 107.5 109.9 0.8 -1.4 
Water, fuel and electricity (v41692503) 120.2 119.8 111.9 0.3 74 
Electricity (v41692504) 1135 113.5 101.1 0.0 12.3 
Natural gas (v41692506) 116.9 116.9 119.7 0.0 -2.3 
Fuel oil and other fuels (v41692507) 2519 227.3 Ilo 4.7 Go.f 
Household operations, furnishings and equipment (v41692508) 103.8 103.8 102.2 0.0 1.6 
Household operations (v41692509) 106.9 106.9 105.1 0.0 si 3 
Telephone services (v41692511) 101.9 102.2 101.3 -0.3 0.6 
Internet access services (v41693226) 95.8 95.8 95.8 0.0 0.0 
Household furnishings and equipment (v41692516) 97.9 97.8 96.5 0.1 5 
Clothing and footwear (v41692523) 97.3 100.8 99.0 -3.5 -1.7 
Women's clothing (v41692525) 90.6 97.9 93.3 -7.5 -2.9 
Men's clothing (v41692526) 94.4 97.0 98.1 -2.7 -3.8 
Footwear (v41692528) 99.6 101.8 102.7 -2.2 -3.0 
Transportation (v41692531) 122.4 119.0 121.0 2.9 1:2 
Private transportation (v41692532) 122.6 119.3 121.8 2.8 0.7 
Purchase and leasing of passenger vehicles (v41692534) 93.0 94.0 sOda -1.1 -8.0 
Gasoline (v41692537) 185.3 172.0 171.6 re 8.0 
Passenger vehicle insurance premiums 3 (v41692540) 1252 120.7 119.0 Si D2 
Public transportation (v41692542) 121.4 117.4 115.4 3.4 §.2 
Health and personal care (v41692547) 108.6 108.9 107.9 -0.3 0.6 
Health care (v41692548) 114.7 114.6 11:4.6 0.1 2.8 
Personal care (v41692554) 101.3 102.2 103.7 -0.9 -2.3 
Recreation, education and reading (v41692557) 444.2 109.1 109.6 1.9 1.5 
Recreation (v41692558) 100.9 98.4 99.5 25 1.4 
Education and reading (v41692566) 143.6 143.6 141.3 0.0 1.6 
Alcoholic beverages and tobacco products (v41692570) 120.8 120.6 118.9 0.2 1.6 
Alcoholic beverages (v41692571) 112.2 111.8 109.8 0.4 22 
Tobacco products and smokers’ supplies (v41692577) 130.4 130.4 129.2 0.0 0.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-11 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Whitehorse* 


CANSIM Indexes Percentage change 
vector May 2008 from 


number “May 2008 April 2008 May 2007 April 2008 ~~ May 2007 


2002=100 

All-items (v41692598) 113.6 111.8 109.5 1.6 Lf 

Special aggregates 

All-items excluding food (v41692711) 114.4 112.4 109.5 1.8 45 

All-items excluding food and energy (v41692712) 108.3 107.2 106.4 1.0 1.8 

All-items excluding energy (v41692717) 108.8 107.7 107.1 1.0 1.6 

All-items excluding gasoline (v41693267) 111.6 110.3 108.3 1:2 3.0 

Energy 1 (v41692718) 164.6 154.8 133.1 6.3 23EG 

All-items (1992=100) (v41713430) 133.7 131.6 128.8 1.6 3.8 

Food (v41692599) 110.5 109.5 109.6 0.9 0.8 

Food purchased from stores (v41692600) 108.0 106.6 106.6 this) ies 
Meat 2 (v41692601) 106.3 103.1 105.6 aH 0.7 
Dairy products 2 (v41692611) 113.6 116.0 116.4 -2.1 -2.4 
Bakery and cereal products (excluding infant food) 2 (v41692616) 116.0 111.0 107.3 4.5 8.1 
Fresh fruit 2 (v41692620) 101.7 90.6 101.6 12.3 0.1 
Fresh vegetables 2 (v41692623) 94.2 94.2 96.5 0.0 -2.4 

Food purchased from restaurants (v41692630) 116.4 116.3 116.7 0.1 -0.3 

Shelter (v41692631) 128.2 127.1 115.9 0.9 10.6 

Rented accommodation : F : : 

Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance : 

Homeowners’ maintenance and repairs ; , : , 

Water, fuel and electricity (v41692632) 159.1 ODES 128.0 2.4 24.3 
Electricity (v41692633) 114.4 114.4 97.2 0.0 “Tar 
Natural gas ; ‘ ; ; ; : 
Fuel oil and other fuels (v41692635) 234.0 221.8 “vA leyé 5.5 36.3 

Household operations, furnishings and equipment (v41692636) 101.5 100.9 100.6 0.6 0.9 

Household operations (v41692637) 106.2 105.2 104.2 1.0 1.9 
Telephone services (v41692639) 99.1 99:1 100.0 0.0 -0.9 
Internet access services (v41693227) 104.7 100.5 101.4 4.2 Se. 

Household furnishings and equipment (v41692644) 93.8 Cont 94.8 0.1 -1.1 

Clothing and footwear (v41692651) 103.0 100.7 99.6 2s 3.4 
Women’s clothing (v41692653) 96.3 95.9 95.5 0.4 0.8 
Men’s clothing (v41692654) 103.2 97.2 99.0 6.2 4.2 

Footwear (v41692656) 108.9 107.5 101.4 1.3 7.4 

Transportation (v41692659) A2252 AVS 118.3 4.0 33 

Private transportation (v41692660) 122.6 118.1 119.4 3.8 29 
Purchase and leasing of passenger vehicles (v41692662) 95.5 96.6 103.5 -1.1 -7.7 
Gasoline (v41692665) 166.4 149.3 ASL 11,5 20.8 
Passenger vehicle insurance premiums 3 (v41692668) 159.1 145.5 142.3 9.3 11.8 

Public transportation (v41692670) 119.9 114.5 114.3 4.7 4.9 

Health and personal care (v41692675) 106.1 107.8 107.2 -1.6 -1.0 

Health care (v41692676) 112.6 A 12e2 110.0 0.4 2.4 

Personal care (v41692682) 98.8 102.5 103.2 -3.6 -4.3 

Recreation, education and reading (v41692685) 96.1 93.8 97.0 2.5 -0.9 

Recreation (v41692686) 93.2 90.6 94.4 2.9 -1.3 

Education and reading (v41692693) 109.5 109.5 108.6 0.0 0.8 

Alcoholic beverages and tobacco products (v41692695) 118.4 118.4 Atte 0.0 0.9 

Alcoholic beverages (v41692696) 107.7 1OTAL 108.3 0.0 -0.6 

Tobacco products and smokers’ supplies (v41692702) 129.0 129.0 125.6 0.0 27 


— EC  ———OOC_L_ 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
* Yukon Territory 
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Table 9-12 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Yellowknife* 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy ! 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 3 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 4 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692722) 


(v41692835) 
(v41692836) 
(v41692841) 
(v41693269) 
(v41692842) 


(v41713431) 


(v41692723) 
(v41692724) 
v41692725) 
v41692735) 
v41692740) 
v41692744) 
v41692747) 
v41692754) 


(v41692755) 


a 


(v41692756) 
(v41692757) 


(v41692759) 


(v41692760) 
(v41692761) 
(v41692763) 
(v41693228) 
(v41692768) 


(v41692775) 
(v41692777) 
(v41692778) 
(v41692780) 


(v41692783) 
(v41692784) 
(v41692786) 
(v41692789) 
(v41692792) 
(v41692794) 


(v41692799) 
(v41692800) 
(v41692806) 


(v41692809) 
(v41692810) 
(v41692817) 


(v41692819) 
(v41692820) 
(v41692826) 


Indexes Percentage change 
May 2008 from 
May 2008 April 2008 May 2007 April 2008 May 2007 
2002=100 

1AiSi7 114.9 Mas 0.7 4.0 
117.1 116.1 14 eld 0.9 4.8 
110.5 109.8 108.3 0.6 2.0 
tO 109.6 108.3 0.5 1.8 
114.3 tear 110.2 0.5 Sef 
176.6 RiS:2 146.4 2.0 20.6 
134.6 1330 129.4 0.7 4.0 
108.8 109.1 108.7 -0.3 0.1 
106.9 107.2 107.8 -0.3 -0.8 
104.4 10531 109.6 -0.7 -4.7 
108.6 108.4 110.1 0.2 -1.4 
111.4 111.8 107.4 -0.4 Sur 
109.4 106.0 106.9 a2 2:3 
103.4 103.0 109.5 0.1 -5.8 
113.9 113.9 110.9 0.0 2er 
134.1 133.6 12152 0.4 10.6 
174.3 173.8 140.9 0.3 23.7 
ASSN 139.7 125.8 0.0 1.0 
270.1 268.6 193.5 0.6 39.6 
103.1 102.5 103.8 0.6 -0.7 
108.8 108.1 107.7 0.6 1.0 
99.3 99.3 100.2 0.0 -0.9 
80.5 Fi25 i222 12.6 1125 
90.4 90.2 94.8 0.2 -4.6 
96.9 97.8 96.7 -0.9 0.2 
Sia 89.7 89.9 -2.9 -3.1 
98.9 101.2 101.2 -2.3 -2.3 
93.6 97.4 90.9 -3.9 3.0 
113.2 110.5 110.6 2.4 2.4 
11415 109.3 109.5 2.0 1.8 
86.3 87.3 94.5 a sl. -8.7 
158.7 151.0 142.0 5 11.8 
133.6 129.4 128.2 aw 4.2 
122.8 117.4 AT 4.6 4.8 
106.5 106.3 103.8 0.2 2.6 
110.5 109.4 107.8 4:0 25 
103.9 104.4 101.2 -0.5 Pay 
101.5 100.0 100.9 41:5 0.6 
99.5 97.8 99.1 ioe 0.4 
T4h1°6 Tins 109.4 0.0 2.0 
132.4 131.4 128.8 0.8 2.8 
129.1 TAT 124.2 1.4 3.9 
134.6 134.6 132.6 0.0 1:5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 10 
The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 2 


average 
2002=100 

Newfoundland and Labrador (v41691244) 
2003 102102 ee OO mem Osea 0S. 02.6) 103-59 108.0) 08574026 108294026 102.9 
2004 103.1 103.0 103.4 103.7 104.8 105.1 105.7 105.4 105.6 105.9 106.2 105.8 104.8 
2005 105.7 106.2 1066 107.5 107.5 107.6 107.9 108.0 109.6 108.2 108.3 107.9 107.6 
2006 108.4 108.4 108.7 109.6 1106 1104 1105 110.9 109.7 108.9 109.1 109.3 109.5 
2007 LOSS ATOR SIO Smee dela Oot. ditdial iticieidd2: TIO mas +4304 
2008 AATo W124 29 s:6 11425 re S 2 2 ef a “d 4 
Prince Edward Island (v41691379) 
2003 101.9 103.1 104.1 104.6 103.6 103.2 103.4 103.2 103.8 103.7 104.1 103.6 103.5 
2004 103.5 104.0 104.7 105.3 105.6 106.2 105.9 105.8 106.4 106.7 108.2 107.4 105.8 
2005 106.5 106.7 1076 1086 109.1 108.9 109.0 109.3 111.8 111.5 110.7 110.0 109.1 
2006 TOS Re (108. dOraeed tel id? S212 oo alt2-5 112.8 440.60 TO7 Adictedtd6 111.6 
2007 TASS SEOs Ses eet 4 DOA 4. Ore s-8 114.0" 4444) 114 Sets 143.6 
2008 114.2 114.6 115.8 416:7 118.9 - x - : B - = = 
Nova Scotia (v41691513) 
2003 1027-5 103.8" 10495es103:4 9103-1) 1103.2) (103.5) 4103.6 103:6° 103.1 103.3 403.1 103.4 
2004 103.2 103.7 1044 1044 105.2 105.6 105.8 105.7 105.9 106.2 106.7 106.4 105.3 
2005 106.1 106.4 107.1 107.6 107.8 107.7 108.1 108.8 110.4 109.8 109.1 109.3 108.2 
2006 LOS Se adO970 S006 metd:0) 2 einen ldo ltt .4° 110.6 nO 1104 5110.2 110.4 
2007 TO AOR ie Omederon Ol etS On tis Onend2. 7 tl2.Om itZG.e doomed aco 1125 
2008 113259911320" WiAeoaetdo.5 lat we 4 ze Ls ss z 3 a 
New Brunswick (v41691648) 
2003 103:2 5 104.05 S104 3end0Se7, 103.07 1103/05 2103.45 103-5° 103.75 103.0 1038:07 102.9 103.4 
2004 1038.35 103.8. 104,788 104.4 105.1 (105.3, 105-23 105:2> 1051 105.5 106:0)5 105:6 104.9 
2005 105.6 105.9 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 108.3 107.4 
2006 108.8 108.7 109.1 110.0 110.1 110.0 109.7 110.0 1088 107.8 108.4 109.1 109.2 
2007 1OO2- 109. ail Omelet Om aie Oem AO ida Td Ow ob 4d.9 g Fa tes 
2008 tide Aiter Seat a 2385 113-9 eZ z e - . s - 
Quebec (v41691783) 
2003 102:0_ 4034 03:3) 1024. 102.43 1023 102.475 102.5 1023 9102.4 40277 102.7 102.5 
2004 103.2 103.6 103.9 103.8 1048 104.8 104.6 104.5 104.7 105.3 105.5 105.2 104.5 
2005 105.3 105.6 106.4 1064 106.5 106.8 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.1 108.0 108.4 109.1 109.3 109.1 109.2 109.2 108.4 108.4 108.6 108.7 108.7 
2007 1083" 10906. 10 4aeOG sii eit. cotOGeedtOt MOSS 108 tits 110.4 
2008 AON tee ine eee TS Z z - Bs ¥ ip Ms z 
Ontario (v41691919) 
2003 1049! 4027 TWO2SeOiss 102.2 7023" 1025) 03.0" 103275 102.9 103.1 1034 102.7 
2004 103.4 103.6 104.0 104.1 105.0 104.8 1049 1047 1048 105.0 105.4 105.3 104.6 
2005 105.4 05:8 W0645 106.5 106:6°106:8. 106.9°3107.5 108:29107.7 107-57 107.6 106.9 
2006 108.2 107.9 108.8 109.1 109.5 109.3 109.0 109.1 1085 108.4 108.6 108.8 108.8 
2007 108.6. 1097 AHOSmane 11:6 eal. Ae 109 “1 TOSeIO9 Fat 2 a dot 110.8 
2008 TIOIS “Td.4) Hilde 11336 . r 3: ‘ e : 2 
Manitoba (v41692055) 
2003 101-5: 102:0' 4OZ2eRAC1H9 101-7 THOS 101591618. T02398101.7 101.8% 102.0 101.8 
2004 102.0 101.9 102.4 102.7 104.1 1044 1043 104.3 104.1 104.5 105.2 105.5 103.8 
2005 105.0 105.2 105.6 106.3 106.5 106.7 107.0 107.4 107.8 107.5 107.3 106.9 106.6 
2006 4074 407.2 41076°4108:5 109.2°7109:3 109.7 109.7 108.8°4108.S 109.09 40387 108.7 
2007 109-1 71094: HAO AIOO AM 7 eat A222 1411 Bae 1O” W088 30'9 110.9 
2008 J1O:S-— Tt Tae = 113.5 2 : < . - x es : 
Saskatchewan (v41692191) 
2003 101.5 402.0 102%) 101:9 102.29 102:1 1022 1025 102.8;,1024 102.8° 402.7 102.3 
2004 102.8 102.9 103.1 103.8 1049 105.0 105.2 104.7 104.9 105.5 106.1 105.8 104.6 
2005 105.6 105.8 106.4 107.1 106.5 106.8 107.1 107.4 108.0 107.5 107.4 107.3 106.9 
2006 107.9 107.9 108.2 109.2 1096 1096 1098 1104 109.3 109.1 1088 108.9 109.1 


2007 409-5 10909 HdtOr atts W267 1133809181 Ais400is0 113.1 3722 112.2 
2008 113:0 T1368 ada Srdis4 716.2 5 7 x 
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Table 10 — continued 


The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 2 


average 
2002=100 

Alberta (v41692327) 
2003 103.5 103.8 104.9 1049 104.2 104.7 1043 104.2 1048 1043 104.7 104.6 104.4 
2004 104.6 1046 104.9 105.2 106.1 107.1 106.4 106.2 1063 106.0 106.7 106.4 105.9 
2005 106.1 106.2 106.9 107.6 107.4 107.8 108.7 108.7 110.0 109.7 109.6 109.0 108.1 
2006 aCe OSefaeel (Ova il lean Te edt Oeil 40 hoc. ited eed OcOn © ulus mien ies 
2007 U14sfe lS: On UO Ae cOmedt Geni OGamitoel 1tSlS Oe 16:6 9 MSs einG.S 117.9 
2008 AinkeWsse wi REMOE at ghee i PAI soe 9 aay as & " Sy i 5 a # 
British Columbia (v41692462) 
2003 10130) (1015 a lOZS ee O21 S1O2s O20. 10225 1026 102 91024 102.58 st0Z.G 102.2 
2004 102.5 102.9 103.2 103.9 104.7 1049 104.7 104.7 1048 1048 105.0 104.8 104.2 
2005 104.8 105.0 105.3 106.0 106.3 1064 1066 106.8 107.3 107.1 107.1 106.7 106.3 
2006 106.6 106.7 107.2 107.8 108.7 108.7 108.8 109.0 108.4 108.3 108.7 108.8 108.1 
2007 109.0 109.1 109.5 109.9 110.5 110.3 1105 1104 110.5 110.0 110.1 110.1 110.0 
2008 4109/9) WOR e SidO LS tite Oule lil 226: cs 
Whitehorse, Yukon Territory (v41692598) 
2003 101.7 aelO2:5 5102, Ceet02:2.0101,8 01 On 10245) 102:3) 102.2) 101.6 = 101-0 Ott 101.9 
2004 10d S101;45 OT SEN102-2, 2103.35 0103:65 5103-5" 103.1 103.4 103.5 104:65 704.0 103.0 
2005 103.1 103.3 103.9 1044 104.9 105.3 105.4 105.7 106.8 106.8 107.1 106.3 105.3 
2006 10645 105:9 ~105:9°5 106.9, 1075.53107.9) 107-5 107.7 107-2 106.3 106.3" 106.3 106.8 
2007 107.0) 107.3" 10S: 0RSOS 70 10905, OS AMO es OlS “TOS es 10:4 AOL 1016 109.5 
2008 LAO AO eT ThORS TAGs a dlas6 " # " 2 Eg 4 
Yellowknife, Northwest Territories (_v41692722) 
2003 10225 110225 1025/7 ee103. 00102075 102.5. 5102.25 102.0" 1018 10ts 102.0) 105.2 102.3 
2004 10315 02°38 5103:2e0109;3) 104.0. 104;3- 51043" 1037 10s7 108.8" 104.7 105.0 103.8 
2005 104.6 104.8 104.9 105.2 106.1 106.4 106.4 106.3 107.0 107.5 107.8 107.8 106.2 
2006 1074 10733 107.0 107.9" 108.0, 1077 107.8 108:0 107.8" 1071 107-6" 108.4 107.7 
2007 108.9% 109s S109:3 IOs Tt See One tio ide Titer ait WO: tits 110.8 
2008 Wides  dd2 aS Oeunlal ee | Oe 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 
2003 99:9 699 '3 sLOO OREO S100 Tee 002 10007 10073" 1005S 100.5) 1007 70015 100.2 
2004 100.0 99.9 100.2 100.8 101.4 101.8 101.8 101.4 101.6 101.2 101.8 102.2 101.2 
2005 LOZ 0D OTe OTGm O25 se 102285510300 5103,0  103:4° “103:;89 103.8 1038. 10:6 102.9 
2006 103.5 103.7 103.7 1045 104.8 105.1 104.8 104.4 105.0 104.2 105.2 105.7 104.6 
2007 106.4 1065 106.7 107.7 108.0 108.0 108.9 108.9 109.1 108.1 108.2 108.7 107.9 
2008 108.2 1084 108.2 109.0 109.8 a 2! ce 3 = % = cs 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 11 


The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


St. John’s, Newfoundland and Labrador 


All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Charlottetown and Summerside, Prince Edward Island 


All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Halifax, Nova Scotia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Saint John, New Brunswick 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Québec, Quebec 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Montréal, Quebec 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Ottawa-Gatineau, Ontario part, Ontario/Quebec 3 


All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Toronto, Ontario 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


CANSIM 
vector 
number 


(v41692846) 
(v41692847) 
(v41692848) 
(v41692849) 
(v41692850) 
(v41713405) 


(v41692852) 
(v41692853) 
(v41692854) 
(v41692855) 
(v41692856) 
(v41713407) 


(v41692858) 
(v41692859) 
(v41692860) 
(v41692861) 
(v41692862) 
(v41713409) 


(v41692864) 
(v41692865) 
(v41692866) 
(v41692867) 
(v41692868) 
(v41713411) 


(v41692870) 
(v41692871) 
(v41692872) 
(v41692873) 
(v41692874) 
(v41713413) 


(v41692876) 
(v41692877) 
(v41692878) 
(v41692879) 
(v41692880) 
(v41713414) 


(v41692882) 
(v41692883) 
(v41692884) 
(v41692885) 
(v41692886) 
(v41713416) 


(v41692888) 
(v41692889) 
(v41692890) 
(v41692891) 
(v41692892) 
(v41713417) 


The Consumer Price Index — May 2008 
enna iiss ss ssn 


Indexes Percentage change 
May 2008 from 
May 2008 April 2008 May 2007 April 2008 May 2007 
2002=100 
114.0 Powe 110.9 0.7 2.8 
124.5 124.2 115.9 0.2 74 
104.9 104.7 103.4 0.2 15 
120.6 120.2 111.6 0.3 8.1 
151.4 foteZ 138.3 0.1 9.5 
133.8 132.8 130.1 0.8 2.8 
118.3 116.2 113.6 1.8 4.1 
ATES 125.8 116.5 1.4 9.4 
107.3 107.5 106.9 -0.2 0.4 
114.9 115.3 111.6 -0.3 3.0 
190.3 180.6 145.4 5.4 30.9 
138.6 136.2 133.1 1.8 4.1 
116.2 114.8 112-5 2 3.3 
12255 (2163 114.4 1.0 ton 
105.9 105.4 104.6 0.5 ily 
120.0 120.0 “a 0.0 6.1 
152.9 146.6 131.0 4.3 16.7 
138.3 136.7 133.9 i 674 3.3 
114.0 112.7 111.4 42 7 
121.8 1PAEPZ 115.4 0.5 2.0 
106.5 106.3 104.7 0.2 e Pers 
116.2 116.2 112:9 0.0 20 
150.9 148.3 132.6 1.8 13.8 
134.7 133.3 A317 1.1 PRS: 
113.2 112.0 110.7 1.1 2:3 
be Wee er 113.4 0.3 3.9 
108.2 108.2 106.6 0.0 15 
120.4 120.1 114.9 0.2 4.8 
124.2 (Vere 116.8 0.4 6.3 
131.4 130.1 128.6 1.0 22 
113.4 a2 110.8 a4 ask 
118.9 118.6 114.5 0.3 3.8 
108.0 107.9 106.7 0.1 1.2 
SPAT A222 2% 117.8 0.0 4.2 
128.1 (Aone 117.8 1.9 8.7 
1300 129.8 128.2 1.0 2.3 
113.4 112.1 197-5 V2 1.7 
118.6 TAs 115.8 0.9 2.4 
105.3 105.4 104.2 -0.1 1.1 
121.9 121-9 118.3 0.0 3.0 
135.4 127.6 133.4 6.1 Bs 
138.2 136.6 135.9 5 n Lor 
113.3 112.2 441.2 1.0 1.9 
116.2 116.1 ath eee 0.1 oa 
106.8 106.7 105.9 0.1 0.8 
118.6 118.6 113.8 0.0 4.2 
128.6 128.3 130.9 0.2 -1.8 
136.6 135.3 134.1 1.0 1.9 


see CS 
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Table 11 — continued 


The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


Thunder Bay, Ontario 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Winnipeg, Manitoba 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Regina, Saskatchewan 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Saskatoon, Saskatchewan 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Edmonton, Alberta 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Calgary, Alberta 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Vancouver, British Columbia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Victoria, British Columbia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


CANSIM 
vector 
number 


(v41692894) 
(v41692895) 
(v41692896) 
(v41692897) 
(v41692898) 
(v41713418) 


(v41692900) 
(v41692901) 
(v41692902) 
(v41692903) 
(v41692904) 
(v41713420) 


(v41692906) 
(v41692907) 
(v41692908) 
(v41692909) 
(v41692910) 
(v41713422) 


(v41692912) 
(v41692913) 
(v41692914) 
(v41692915) 
(v41692916) 
(v41713423) 


(v41692918) 
(v41692919) 
(v41692920) 
(v41692921) 
(v41692922) 
(v41713425) 


(v41692924) 
(v41692925) 
(v41692926) 
(v41692927) 
(v41692928) 
(v41713426) 


(v41692930) 
(v41692931) 
(v41692932) 
(v41692933) 
(v41692934) 
(v41713428) 


(v41692936) 
(v41692937) 
(v41692938) 
(v41692939) 
(v41692940) 
(v41713429) 


May 2008 


110.7 
106.3 
103.0 
102.4 
134.2 
132.0 


113.4 
149.3 
111.0 
121.7 
119.5 
139.8 


115.4 
129.6 
4 tet 
140.2 
118.0 
143.7 


117.6 
138.2 
114.2 
149.2 
126.8 
144.7 


121.9 
150.3 
122.8 
148.2 
192 
148.5 


122.3 
150.2 
116.5 
158.6 
157.4 
153.9 


113.2 
115.3 
106.2 
119.2 
113:2 
134.3 


112.3 
112.9 
106.5 
112.3 
132.8 
131.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section 


KO 
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Indexes 


April 2008 


109.7 
106.2 
102.9 
102.4 
133.6 
130.8 


112.6 
118.5 
110.8 
121.4 
A162 
138.8 


114.4 
128.1 
TOL 
138.0 
118.0 
142.6 


116.9 
137.6 
113.4 
148.5 
126.7 
143.9 


12122 
151.0 
121.6 
148.0 
198.5 
147.8 


4 bY 
148.5 
116.3 
158.3 
148.5 
152.5 


41221 
114.9 
105.9 
118.8 
115,01 
133.1 


111.4 
112.9 
106.4 
112.4 
131.6 
130.8 


May 2007 


2002=100 


108.8 
103.6 
102.0 
101.0 
1257 
129.8 


111.4 
114.7 
109.0 
115:3: 
118.1 
137.4 


112.0 
118.6 
106.0 
122.4 
118.7 
139.5 


112.4 
120.2 
105.8 
Waters 
128.5 
138.4 


117.1 
134.5 
111.4 
134.8 
156.2 
142.8 


117.6 
134.8 
110.7 
147.4 
118.8 
148.0 


110.6 
110.6 
103.9 
113.9 
109.2 
131.2 


110.2 
110.0 
104.3 
110.8 
116.4 
129.4 


Percentage change 
May 2008 from 


April 2008 
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Table 12 
The all-items Consumer Price Index by urban centre, 1,2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual ? 


average 
2002=100 
St. John’s, Newfoundland and Labrador (v41692846) 
2003 102.0 102.2 103.4 103.1 102.9 102.5 103.2 102.9 103.4 102.6 103.1 102.5 102.8 
2004 NOSE O29 103.35 0316) 10416) 04:9" 105.5" 105.2 105.3 105.7 10519 105.6 104.6 
2005 OS ae OOO) LUG Sm lO/ede aU 2. 107.3 OV.o0 TOT.” 1092 10728 107.9" 107.6 107.3 
2006 108.0 108.0 108.2 109.2 110.1 109.9 110.0 110.4 109.3 108.5 108.7 108.8 109.1 
2007 NOG Za LOO eg Ou mOlOn IuhOOn mieoe wide wOus  11Ose <iditeO) sides: dilid 2s 110.7 
2008 MAO WiZetee ieee. 2) ao - ae & ie a 5 ze Pe 
Charlottetown and Summerside, Prince Edward Island 
(v41692852) 
2003 (OAL. OZ GSO S7/mmO04, te wt03.35 110229) “103-29 103,00) 103:5° 1103.45 403:8 10284 103.2 
2004 103.2 103.8 104.4 1049 105.2 105.7 105.5 105.5 106.0 106.2 107.6 106.9 105.4 
2005 106.1 106.3 107.1 108.0 108.4 108.3 108.4 108.7 110.9 110.7 110.0 109.3 108.5 
2006 NOD wilO-ZeO9 Geeta. si On iif id Sete) ddd OA Oy Ades 111.0 
2007 Teor Wd A128 Sat 13:6 Ads .5) W1S4 113.38 11837 113:8 Ato 11423 ie 
2008 So A Qed OromediOs2: w11i8:3 ce E - os bi - hy sf 
Halifax, Nova Scotia (v41692858) 
2003 1O2Z De OSs O04. ORmMOSt2. MOSIO) sOS 0g s103:3 103.4 10814 10371 MIC3:3- 10341 103.2 
2004 103.1 103.5 104.2 104.2 105.0 105.3 105.5 105.5 105.6 105.9 106.4 106.0 105.0 
2005 105.7 105.9 106.6 107.0 107.2 107.1 107.4 108.2 109.6 109.1 1085 108.6 107.6 
2006 AOSI6, MOSSE adO8:O MiOl26 AIMO:5. eIOS" 10:5 MdOs7 ONO) 109577 AdO:0 10 9:7 109.8 
2007 NOS AOrGn idea dieO) todos IZA A 2S eo TSA 112.0 
2008 WZ SIG AIG) AIAN SO =A = z: Es = 2 se " 
Saint John, New Brunswick (v41692864) 
2003 103/15 03:85 OATS 10325, 102-9, G102.9) 1033" 103:4 1103;6) 103:3" 1032 1034 103.4 
2004 103-4. 03:9) 04,20 041 105.1), 05:2" 105:27 1051) 1051" 105.5" 10620) 105-6 104.9 
2005 105.5 105.8 106.8 107.1 107.0 106.9 107.5 108.0 109.2 1084 108.2 108.3 107.4 
2006 108.8 108.7 109.2 110.1 110.1 110.0 109.8 110.0 108.9 107.9 108.4 109.0 109.2 
2007 LODZ) 109iGF OG eae ts 2a A 12 AAR aS! “Aidets9 sah 
2008 Aiea Alt hOe Weezy a0 r z ss i “8 a . . 
Québec, Quebec (v41692870) 
2003 101.9 103.0 103.2 102.3 102.4 102.3 102.4 102.6 102.4 102.5 102.8 102.8 102.6 
2004 103.3 103.7 103.9 103.8 104.9 104.9 104.7 104.6 104.8 105.3 105.5 105.1 104.5 
2005 105.3 105.6 106.4 106.3 106.5 106.9 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.2 108.0 1084 109.1 1093 109.1 109.2 109.2 108.4 108.2 108.4 108.4 108.7 
2007 108:5) 1092 110 Sdio:3: 10.7 “T4104. S104 1098 11022 9110:25 1410:5 11 0:8 110.1 
2008 OG “Attala Adesed2: 0) tites-2 " = re sy bg 3 < 
Montréal, Quebec (v41692876) 
2003 On Se e102:95 030m O02 25a02.38 e121 1023 102-4) 102.3. 10273 1102.6: 1026 102.4 
2004 103.1 103.5 103.7 103.7 104.6 104.6 104.4 104.4 104.7 105.3 105.3 105.1 104.4 
2005 105.1 105.4 106.2 106.2 106.4 106.7 106.8 107.3 108.2 107.5 107.5 107.3 106.7 
2006 107.9 107.9 108.2 108.9 109.0 108.8 108.9 108.9 108.4 108.6 108.7 108.6 108.6 
2007 1087 10925 110 TOS “M018 NMOS: 1105. 110:0 110.4 911041107 11-0 110.3 
2008 dOLO tidiesemdinomedt a2) stdlot 7 st 4 a5 = 4 * m 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 
(v41692882) 4 

2003 (O18 102 famtO2.CessO1-5: sO2:0- O24) 1024 5102.9 1103/0: .102.79103.1 103.2 102.5 
2004 103.2 103.4 103.8 104.0 105.0 104.7 104.8 104.6 104.6 105.0 105.3 105.2 104.5 
2005 105.0 105.7 106.4 106.4 106.5 106.6 106.8 107.5 108.3 107.7 107.5 107.6 106.8 
2006 108.1 107.8 108.6 109.0 109.4 109.2 108.9 109.0 108.3 108.2 108.5 108.6 108.6 
2007 {08:5 1096 1107 140 7145S Tt TA 6110:9: sat OrO eID eAA:8s 13.0:8 110.7 
2008 $400.48 si0r etd Seat 1 is 9 “2 a zi . . z, 
Toronto, Ontario (v41692888) 
2003 102.2. 103:0, 103.1. 102.5, 102.4 102.6 102.8 103.4 103.5..103.3 103.7 104.0 103.0 
2004 103.9 104.1 104.3 104.3 105.1 104.9 104.9 104.7 104.9 104.9 105.2 105.1 104.7 
2005 105.0 105.6 106.4 106.3 106.5 106.5 106.6 107.2 107.7 107.4 107.2 107.4 106.7 
2006 107.9 107.6 108.5 108.7 109.0 108.9 108.5 108.5 108.1 108.0 108.3 108.5 108.4 


2007 ADE 1093 941:10:3 1108 th e711 OF 110.6 1408 110.0 1 110.5 
2008 110.7 111.3 STi be 11226 {i388 = ” 7 ’ 
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Table 12 — continued 


The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


Jan. 
Thunder Bay, Ontario (v41692894) 
2003 101.6 
2004 1025) 
2005 103.9 
2006 106.6 
2007 106.2 
2008 107.9 
Winnipeg, Manitoba (v41692900) 
2003 101.5 
2004 102.0 
2005 104.9 
2006 107.2 
2007 109.0 
2008 Oy, 
Regina, Saskatchewan (v41692906) 
2003 101.5 
2004 102.8 
2005 105.4 
2006 107.7 
2007 109.3 
2008 qA2eS 
Saskatoon, Saskatchewan (v41692912) 
2003 101.4 
2004 102.6 
2005 105.4 
2006 107.9 
2007 109.5 
2008 114.2 
Edmonton, Alberta (v41692918) 
2003 104.5 
2004 105.0 
2005 106.7 
2006 110.6 
2007 113.9 
2008 118.5 
Calgary, Alberta (v41692924) 
2003 102.5 
2004 104.1 
2005 105.3 
2006 109.9 
2007 115.0 
2008 118.9 
Vancouver, British Columbia (v41692930) 
2003 100.9 
2004 102.2 
2005 104.8 
2006 106.2 
2007 109.0 
2008 110.2 
Victoria, British Columbia (v41692936) 
2003 101.1 
2004 102.7 
2005 105.3 
2006 107.2 
2007 109.1 
2008 109.4 


Feb. 


102.5 
102.7 
104.4 
106.2 
107.3 
108.4 


101.9 
101.9 
105.1 
107.0 
109.4 
Aaa 


102.0 
102.9 
105.7 
107.8 
109.7 
27, 


101.9 
102.7 
105.6 
107.8 
109.9 
115.0 


104.9 
105.0 
106.7 
Oe 
114.2 
WaleK te 


102.8 
104.1 
105.5 
108.9 
a ha key) 
119.1 


101.4 
102.7 
104.9 
106.3 
109.3 
110.7 


101.5 
103.1 
105.5 
107.3 
109.3 
109.8 


Mar. 


102.6 
103.0 
105.1 
107.1 
108.3 
108.7 


102.1 
102.3 
105.5 
107.5 
110.3 
kinleye 


102.4 
103.2 
106.3 
108.1 
111.0 
113.6 


102.3 
102.8 
106.2 
108.1 
110.7 
116.0 


105.7 
105.2 
107.5 
110.6 
WMESELE 
119.5 


103.9 
104.4 
106.0 
109.5 
116.7 
120.0 


102.2 
103.0 
105.2 
106.9 
109.6 
dy bi as 


102.3 
103.3 
105.9 
107.6 
109.7 
110.4 


Apr. 


102.0 
103.4 
105.2 
107.4 
108.4 
109.7 


101.8 
102.7 
106.1 
108.3 
110.8 
112.6 


101.9 
103.9 
106.9 
108.9 
ii Vs 
114.4 


101.8 
103.6 
106.9 
109.2 
Hillis 
116.9 


105.6 
105.6 
108.0 
111.4 
117.0 
22 


104.0 
104.6 
106.9 
110.9 
117.6 
121.2 


102.0 
103.7 
105.7 
107.5 
110.0 
Ade. 


102.1 
104.1 
106.5 
108.4 
109.9 
111.4 


Note(s): The all-items index for Whitehorse and Yellowknife are available from table 10. 
See “Data quality, concepts and methodology — Explanatory notes for tables" section. 


May 


June 


July 


Aug. 


2002=100 


102.0 
104.0 
105.3 
107.2 
108.6 


101.4 
104.2 
106.8 
109.5 
ES 


102.7 
103.7 
105.9 
107.2 
108.3 


101.7 
104.3 
107.2 
109.5 
111.1 


Sept. 


Oct. 


102.4 
104.1 
106.2 
106.4 
107.9 


TOM? 
104.4 
107.3 
108.9 
110.9 


102.4 
105.4 
107.3 
109.0 
112.3 


102.3 
105.3 
107.3 
109.1 
114.1 


105.1 
106.5 
110.2 
ites 
118.3 


103.5 
105.4 
108.9 
113.5 
118.7 


Nov. 


Dec. 


Annual ° 
average 


KL 
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Table 13 
Average retail prices for gasoline and fuel oil, by urban centre 


St. John’s, Charlottetown Halifax, Saint John, Québec, Montréal, Ottawa- Toronto, Thunder Winnipeg, 
NLL. and N.S. N.B. Que. Que. Gatineau, Ont. Bay, Man. 
Summerside, Ontario part, Ont. 
BEL Ont./Que. 


cents per litre 


Regular unleaded gasoline at full service filling stations 


May 2007 120.0 116.0 117.0 111.0 116.8 117.4 110.1 106.7 112.7 110.8 
June 2007 122.0 113.5 114.3 109.8 110.8 109.5 107.0 103.7 115.6 111.3 
July 2007 119.5 110.0 116.2 108.9 113.0 109.9 104.4 101.9 1155 111.5 
August 2007 115.2 105.0 106.2 101.5 106.8 106.4 99.0 96.9 1113 104.7 
September 2007 Aine 104.0 109.4 103.1 103.8 105.8 101.0 98.3 113.5 107.0 
October 2007 112.0 102.1 105.8 100.1 103.0 105.3 98.1 96.0 103.6 100.3 
November 2007 113.6 105.0 1429) 105.0 107.5 107.8 103.7 101.4 107.9 100.7 
December 2007 119.0 109.0 114.0 108.3 114.1 112.6 104.8 101.9 109.4 103.3 
January 2008 119.0 110.0 116.7 109.2 115.6 114.9 106.6 104.3 107.7 105.5 
February 2008 117.8 109.8 114.2 107.3 115.1 116.7 107.9 104.3 109.0 107.4 
March 2008 123.7 114.0 9.7 112.8 116.6 118.3 109.9 107.9 115.0 117.3 
April 2008 125.0 11¢20) 123.0 114.8 120.3 124.8 116.7 135:2 121.8 118.9 
May 2008 136.8 130.0 134.1 127.5 135.6 136.3 126.0 125.8 132.4 126.4 
Regular unleaded gasoline at self service filling stations 

May 2007 11725 Asso: 115.5 109.2 11S 114.5 106.6 105.5 111.8 112.1 
June 2007 118.6 110.5 111.6 107.8 110.8 105.1 103.3 102.3 113.6 a fe Ps | 
July 2007 116.5 107.5 ATA 106.8 113.3 107.4 101.2 101.0 114.2 112.4 
August 2007 aise: 101.8 103.1 100.1 106.8 102.7 96.3 95.8 109.8 104.3 
September 2007 109.7 102.0 106.4 100.9 103.4 103.4 97.3 97.2 111.9 106.7 
October 2007 108.8 99.5 102.7 98.2 103.0 102.3 95.1 94.4 102.2 100.5 
November 2007 111.0 102.8 108.5 102.8 107.5 106.1 101.5 99.9 104.6 100.9 
December 2007 116.0 107.0 + ft 105.8 smish:) 109.9 102.3 100.6 107.3 103.5 
January 2008 116.0 107.9 113:5 106.8 115.3 113.5 104.1 102.5 105.4 106.2 
February 2008 a bey} 107.0 110.7 105.4 115.2 114.4 104.7 102.8 106.8 106.9 
March 2008 119.8 aie 116.2 110.5 117.0 115.3 107.1 106.1 113.1 110.9 
April 2008 12233 114.0 120.3 113.6 119.8 123.8 113.8 114.0 119.4 118.9 
May 2008 134.0 127.1 131.0 125.8 135.4 136.0 123.9 124.6 130.6 126.7 
Premium unleaded gasoline at full service filling stations 

May 2007 125.5 1232 123.4 117.8 123.7 PASTS 121.3 117.6 123.3 120.5 
June 2007 128.0 120.5 AzAee 116.7 117.5 116.2 118.6 115.1 126.3 122.3 
July 2007 125.5 117.4 123.9 115.8 120.4 116.7 116.6 113.2 126.4 42452 
August 2007 1 as rs 110.8 112.6 109.7 113.5 113.0 113.4 108.3 121.7 114.7 
September 2007 118.2 111.0 117.0 109.6 110.3 4113.1 115.2 109.1 124.4 116.6 
October 2007 118.0 108.1 113.7 107.3 109.8 112.6 qa 122 107.0 114.7 110.5 
November 2007 119.6 113.0 119.7 111.8 114.3 ASA 1155 112.5 118.6 110.8 
December 2007 125.0 117.0 121.4 115.3) 120.8 118.6 115.8 113.3 119.3 113.1 
January 2008 125.0 118.0 124.0 116.3 122.4 122.0 118.6 j Bows 118.4 115.6 
February 2008 12333 117.0 121.3 114.3 421.1 124.1 120.1 116.3 119.4 ATT 
March 2008 129.7 122.0 126.6 119.3 §23:5 125.3 121.6 119.2 124.2 1717, 
April 2008 130.5 124.5 129.3 122.2 126.2 1324 128.1 126.9 132.2 129.0 
May 2008 142.3 137.5 142.3 134.6 142.8 143.8 137.0 138.4 142.7 136.4 
Premium unleaded gasoline at self service filling stations 

May 2007 128-3 121.5 122.6 115.9 122.1 ede Weg 115.9 12253 122.1 
June 2007 124.5 118.4 118.9 114.6 118.0 112.6 114.0 41252 124.2 121.3 
July 2007 122.4 115.0 120.3 113.5 120.7 114.7 112.8 110.6 124.9 122.5 
August 2007 +1705 108.4 110.6 106.4 113.7 109.9 107.4 105.2 120.3 114.3 
September 2007 115.4 108.7 114.5 107.4 110.4 111.4 108.2 106.4 122.6 116.1 
October 2007 114.5 106.7 110.6 104.3 110.1 110.1 106.1 106.1 113.4 110.7 
November 2007 117.0 110.5 116.4 109.7 114.4 114.0 112.5 111.0 115.3 110.9 
December 2007 122.0 114.8 118.8 112.6 Prag Ree 117.5 112.9 Thar, 117.4 1137 
January 2008 122.0 115.0 119.7 114.2 122.4 x Was Ie 115.3 113.9 116.0 116.1 
February 2008 i fa Be} 114.8 118.2 111.8 121.9 122.1 116.1 114.7 1172 117.2 
March 2008 126.5 119.0 123.7 147.3 124.1 122.8 118.6 117.8 124.0 121.3 
April 2008 128.3 122.0 127.1 120.2 126.8 131.5 124.6 125.9 130.2 129.1 
May 2008 139.6 134.7 139.7 132.5 142.3 144.8 135.4 136.5 141.3 136.7 
Household heating fuel 

May 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
June 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
July 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
August 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
September 2007 84.5 77.0 83.7 89.4 80.8 79.0 86.8 87.3 90.5 90.2 
October 2007 87.9 81.8 83.7 90.3 83.9 81.5 86.8 88.8 91.4 89.1 
November 2007 86.6 84.5 88.2 96.5 88.5 86.7 88.6 90.9 93.2 93.7 
December 2007 100.8 93.2 96.0 103.1 98.0 97.2 99.2 100.1 103.5 108.0 
January 2008 99.9 93.1 99.3 104.4 103.1 100.4 102.8 102.0 103.7 104.7 
February 2008 98.8 92.1 98.3 101.2 103.1 100.8 101.8 101.4 103.5 100.3 
March 2008 107.4 98.4 100.7 114.4 111.0 111.0 109.9 108.3 113.4 110.1 
April 2008 119.0 108.7 110.9 121.5 123.3 116.2 115.0 115.9 122.0 118.9 
May 2008 119.3 112.4 116.8 129.5 126.4 128.6 127.5 125.7 125.8 125.1 
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Table 13 — continued 
Average retail prices for gasoline and fuel oil, by urban centre 


Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask. Sask. Alta. Alta. B.C. B.C. Lar N.W.T. 


cents per litre 


Regular unleaded gasoline at full 
service filling stations 


May 2007 116.3 113.4 108.4 110.8 126.8 123.9 113.3 126.8 
June 2007 1113 111.4 104.3 106.0 113.7 113.6 120.5 130.8 
July 2007 114.6 113.7 108.2 108.9 111.8 112.8 120.5 130.1 
August 2007 107.3 106.6 99.6 103.5 107.4 107.9 120.5 125.1 
September 2007 109.0 108.8 103.0 104.1 108.5 108.9 120.5 125.5 
October 2007 101.6 100.4 94.5 95.1 104.6 102.9 118.3 118.8 
November 2007 104.4 103.2 96.8 99.7 109.5 106.2 116.0 419.5 
December 2007 104.8 104.5 97.0 99.6 108.7 108.7 116.1 119.4 
January 2008 107.0 107.4 101.2 102.1 108.7 109.2 116.9 119.0 
February 2008 107.3 108.2 102.3 103.5 112.9 110.7 116.1 120.3 
March 2008 113.2 113.7 107.3 107.9 119.3 116.9 118.4 128.6 
April 2008 121.8 121.4 114.3 116.1 125.5 123.6 122.9 137.5 
May 2008 130.8 128.8 123.7 123.9 135.0 134.9 136.8 142.0 


Regular unleaded gasoline at self 
service filling stations 


May 2007 116.1 116.2 109.3 110.0 125.0 Waza 112.5 126.8 
June 2007 111.4 111.6 102.4 105.0 110.8 112.4 118.4 128.3 
July 2007 113.5 114.9 105.6 109.0 109.8 111.4 118.6 127.1 
August 2007 107.3 106.5 98.7 101.7 105.3 106.8 118.5 123.5 
September 2007 108.8 108.5 101.2 103.2 106.2 107.7 118.4 123.6 
October 2007 101.3 99.5 92.4 94.4 101.8 101.8 116.1 118.8 
November 2007 104.0 103.9 94.9 98.1 107.1 104.5 114.6 Ved 
December 2007 104.7 104.3 95.7 98.3 105.7 107.4 115.1 116.3 
January 2008 107.3 107.3 100.3 101.8 105.8 1077 114.7 115.6 
February 2008 107.8 107.4 100.5 102.1 109.9 109.4 114.6 116.8 
March 2008 113.6 113.5 105.6 106.8 116.4 116.0 116.8 125.4 
April 2008 122.1 AZT 112.5 115.8 122.5 U2250 121.6 132.0 
May 2008 130.2 129.3 122.2 123.9 132.4 133.8 135.9 141.3 


Premium unleaded gasoline at full 
service filling stations 


May 2007 126.8 123.4 1214 121.2 137.9 134.8 120.0 136.5 
June 2007 121.7 121.6 115.7 117.3 124.6 124.8 127.0 141.6 
July 2007 125.2 123.7 118.5 Qe 123:3 123.8 127.0 140.8 
August 2007 117.8 116.9 111.2 113.5 119.0 118.3 127.0 135.8 
September 2007 119.4 119.0 113.7 114.0 120.0 120.1 127.0 135.9 
October 2007 112.0 110.7 105.7 105.7 116.2 114.3 126.0 131.1 
November 2007 114.7 lee 107.9 109.5 120.9 117.3 125.3 130.5 
December 2007 115.2 114.6 107.5 109.9 120.1 119.8 125.3 129.3 
January 2008 117.4 117.6 111.3 ti PRS) 120.0 120.3 126.9 129.0 
February 2008 117.8 118.5 112.6 114.1 124.5 121.8 125.8 130.1 
March 2008 123.8 124.0 118.2 118.6 130.7 127.9 127.4 138.4 
April 2008 132.3 131.7 124.9 1a 137.3 135.4 129.4 146.8 
May 2008 141.4 139.0 133.9 135.3 146.8 147.0 142.0 152.5 


Premium unleaded gasoline at self 
service filling stations 


May 2007 126.6 126.1 119.5 120.6 136.4 133.7 116.8 136.8 
June 2007 122.1 A PA Bi 112.9 114.8 122.2 123.8 124.3 138.8 
July 2007 124.3 125.2 115.9 119.6 121.4 122.7 123.8 138.3 
August 2007 118.2 116.9 109.5 AZT 117.2 118.1 123.6 134.8 
September 2007 119.5 119.0 (| 114.1 117.8 119.0 124.0 133.9 
October 2007 112.5 110.8 103.8 105.6 113.5 113.2 121.5 130.5 
November 2007 114.5 113.7 106.4 109.1 118.7 115.5 121.0 129.5 
December 2007 116.3 114.7 106.5 109.3 117.3 118.7 121.3 126.9 
January 2008 118.1 118.0 is er 112.7 117.6 118.8 120.2 126.9 
February 2008 119.2 118.1 110.6 113.3 TATE 120.8 120.4 127.5 
March 2008 1254 124.2 115.6 117.6 128.5 1273 123.6 136.6 
April 2008 133.5 132.3 123.7 126.8 134.7 134.0 129.0 144.1 
May 2008 141.3 140.2 133.4 134.9 144.8 145.6 142.5 151.5 
Household heating fuel 

May 2007 86.8 89.7 : ; 90.7 97.5 98.6 94.7 
June 2007 86.8 89.7 ; : 90.7 97.5 98.6 94.7 
July 2007 86.8 89.7 ; ; 90.7 97.5 98.6 94.7 
August 2007 86.8 89.7 : 90.7 97.5 98.6 94.7 
September 2007 91.2 90.8 : 90.1 98.3 100.3 96.2 
October 2007 93.9 92.6 97.6 102.8 101.4 96.2 
November 2007 100.2 95.5 : 101.9 107.0 107.0 99.3 
December 2007 110.2 100.7 102.6 111.6 117.0 113.8 
January 2008 102.5 105.1 99.0 109.5 115.5 113.8 
February 2008 104.2 103.7 100.3 109.5 110.3 114.0 
March 2008 114.3 110.1 TI 120.3 117.6 119.7 
April 2008 120.2 $121 119.7 128.1 127.4 127.8 
May 2008 124.3 1222 ¢ 128.2 135.2 134.4 128.5 


Note(s): See Table A for complete list of vector numbers. 
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Table 14 
Average retail prices, monthly, Canada 


CANSIM March 2008 April 2008 May 2008 
vector 
number 
dollars 1 

Round steak, 1 kilogram (v735165) 11.83 VAeee 11.87 
Sirloin steak, 1 kilogram (v735176) 15.06 15.31 14.48 
Prime rib roast, 1 kilogram (v735187) 19.85 20.74 20.11 
Blade roast, 1 kilogram (v735198) 8.94 8.79 9.10 
Stewing beef, 1 kilogram (v735209) 9.04 8.92 9.27 
Ground beef, regular, 1 kilogram (v735220) 5.98 6.10 6.31 
Pork chops, 1 kilogram (v735221) 9.00 9.06 9.17 
Chicken, 1 kilogram (v735223) 5.80 5.76 5.95 
Bacon, 500 grams (v735166) 4.56 4.50 4.25 
Wieners, 450 grams (v735167) 2.79 Zl Zak D 
Canned sockeye salmon, 213 grams (v735168) 3.32 3:29 3.33 
Homogenized milk, 1 litre (v735169) 2.02 2.06 2.07 
Partly skimmed milk, 1 litre (v735170) 1.92 1.96 1.98 
Butter, 454 grams (v735171) 4.25 4.20 4.24 
Processed cheese food slices, 250 grams (v735172) 2.84 2.81 2.84 
Evaporated milk, 385 millilitres (v735173) 1.61 1.65 1.69 
Eggs, 1 dozen (v735174) 2.50 2.56 2.08 
Bread, 675 grams (v735175) PAW 2.43 2.48 
Soda crackers, 450 grams (v735177) 2.08 PING 2.15 
Macaroni, 500 grams (v735178) 1.32 1.34 1.41 
Flour, 2.5 kilograms (v735179) 4.18 4.69 4.98 
Corn flakes, 675 grams (v735180) 3.88 3.94 3.90 
Apples, 1 kilogram (v735181) 2.95 2.95 BehZ 
Bananas, 1 kilogram (v735182) 1.31 1.43 1.44 
Grapefruits, 1 kilogram (v735183) 2.00 1.96 2.22 
Oranges, 1 kilogram (v735184) 2.11 PRAT 2.29 
Apple juice, canned, 1.36 litres (v735185) 1.83 1.83 1.86 
Orange juice, tetra-brick, 1 litre (v735186) SHIA) 3.67 3.65 
Carrots, 1 kilogram (v735189) 1.39 1.49 1.63 
Celery, 1 kilogram (v735190) 1.89 1.86 2534 
Mushrooms, 1 kilogram (v735191) 7.01 6.93 6.88 
Onions, 1 kilogram (v735192) alls 1.114 1.16 
Potatoes, 4.54 kilograms (v735193) 3.78 3.97 4.14 
French fried potatoes, frozen, 1 kilogram (v735194) 1.96 1.98 Alo: 
Baked beans, canned, 398 millilitres (v735195) 0.92 0.92 0.90 
Tomatoes, canned, 796 millilitres (v735196) 1.26 25 1.28 
Tomato juice, canned, 1.36 litres (v735197) 1256 1.59 1.61 
Ketchup, 1 litre (v735199) ra h0) 2.64 Ties 0 
Sugar, white, 2 kilograms (v735200) 2.38 2.38 2.36 
Coffee, roasted, 300 grams (v735201) 3.70 3.68 3.69 
Coffee, instant, 200 grams (v735202) 4.81 4.95 4.87 
Tea (72 bags) (v735203) Salle 3.88 3.90 
Cooking or salad oil, 1 litre (v735204) 3.62 3.70 3.83 
Soup, canned, 284 millilitres (v735205) 0.90 0.89 0.93 
Baby food, 128 millilitres (v735206) 0.59 0.59 0.64 
Peanut butter, 500 grams (v735207) Pao 2.55 2.69 
Fruit flavoured crystals, 2.25 litres (v735208) 1.24 1.24 1.24 
Soft drinks, cola type, 2 litres (v735210) 1.45 1.50 1.41 
Soft drinks, lemon-lime type, 2 litres (v735211) 4-54 1.48 1.44 
Paper towels (2 rolls) (v735213) 2.30 2.29 2.34 
Facial tissue (200 tissues) (v735214) 1.96 2.01 2.04 
Bathroom tissue (4 rolls) (v735215) Ais ka) ZAD 2.18 
Shampoo, 300 millilitres (v735216) 3.16 oh Vi 3.18 
Deodorant, 60 grams (v735217) 3.49 3.38 3.40 
Toothpaste, 100 millilitres (v735218) 1.33 hess” 1.41 
Cigarettes (200) (v735219) TEES Too 77.94 
Regular, unleaded gasoline at self-service stations, cents per litre (v41838376) 110.3 5 a es) 128.0 


oa SS 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


ee 
Statistics Canada — Catalogue no. 62-001-X 51 


The Consumer Price Index — May 2008 


Table 15 
Inter-city indexes of retail price differentials, as of October 2006, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada | St. John’s, Charlottetown- Halifax, Saint John, Montréal, 
CPI weight N.L. Summerside, N.S. N.B. Que. 
PE. 

percent combined city average=100 
All-items 100.0 93.0 94.0 99.0 92.0 93.0 
Food 16.9 101.0 98.0 100.0 96.0 98.0 
Food purchased from stores . 106.0 101.0 101.0 100.0 100.0 
Meat, poultry and fish : 104.0 99.0 101.0 99.0 101.0 
Dairy products and eggs : 110.0 100.0 104.0 101.0 98.0 
Bakery and other cereal products ; 98.0 99.0 99.0 97.0 101.0 
Fruit and vegetables : 115.0 107.0 105.0 108.0 101.0 
Other food purchased from stores 2 : 102.0 98.0 98.0 96.0 98.0 
Food purchased from restaurants : 91.0 92.0 96.0 86.0 95.0 
Shelter 26.8 77.0 83.0 92.0 77.0 85.0 
Rented accommodation ; 67.0 76.0 85.0 68.0 80.0 
Owned accommodation : 73.0 80.0 88.0 76.0 86.0 
Water, fuel and electricity ‘ 115.0 111.0 123.0 96.0 94.0 
Household operations and furnishings 10.6 102.0 103.0 106.0 101.0 96.0 
Household operations : 102.0 103.0 109.0 101.0 93.0 
Household furnishings ; 101.0 103.0 101.0 101.0 101.0 
Clothing and footwear 5.4 102.0 96.0 103.0 101.0 101.0 
Transportation 19.8 101.0 94.0 96.0 96.0 99.0 
Private transportation : 101.0 92.0 96.0 94.0 99.0 
Purchase of automotive vehicles ; 100.0 103.0 101.0 99.0 100.0 
Gasoline ; 113.0 104.0 106.0 101.0 101.0 
Other private transportation : 95.0 66.0 81.0 83.0 95.0 
Public transportation j 103.0 110.0 100.0 109.0 103.0 
Health and personal care 4.5 92.0 92.0 94.0 93.0 100.0 
Health care : 95.0 96.0 99.0 99.0 99.0 
Personal care supplies and equipment , 88.0 94.0 90.0 87.0 101.0 
Personal care services ; 90.0 82.0 89.0 87.0 101.0 
Recreation, education and reading 12.0 93.0 101.0 112.0 105.0 87.0 
Alcoholic beverages and tobacco products 4.1 116.0 109.0 109.0 104.0 94.0 
Alcoholic beverages : 107.0 103.0 104.0 101.0 98.0 
Tobacco products and smokers’ supplies ; 123.0 114.0 113.0 107.0 90.0 


—_—_—_ 
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Table 15 — continued 


Inter-city indexes of retail price differentials, as of October 2006, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada ' Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
CPI weight Ont. Ont. Man. Sask. Alta. B.C 
percent combined city average=100 
All-items 100.0 102.0 109.0 92.0 93.0 97.0 104.0 
Food 16.9 98.0 100.0 100.0 97.0 103.0 107.0 
Food purchased from stores ; 98.0 98.0 103.0 101.0 103.0 107.0 
Meat, poultry and fish 5 102.0 100.0 97.0 98.0 99.0 103.0 
Dairy products and eggs : 104.0 102.0 92.0 92.0 97.0 103.0 
Bakery and other cereal products : 92.0 94.0 108.0 104.0 106.0 116.0 
Fruit and vegetables ; 97.0 96.0 106.0 103.0 195.0 106.0 
Other food purchased from stores 2 . 97.0 98.0 109.0 106.0 105.0 109.0 
Food purchased from restaurants : 97.0 104.0 93.0 88.0 104.0 106.0 
Shelter 26.8 107.0 121.0 83.0 82.0 91.0 103.0 
Rented accommodation 105.0 124.0 79.0 70.0 84.0 104.0 
Owned accommodation : 106.0 120.0 83.0 78.0 88.0 105.0 
Water, fuel and electricity ; 115.0 124.0 89.0 123.0 114.0 90.0 
Household operations and furnishings 10.6 103.0 104.0 97.0 100.0 99.0 103.0 
Household operations : 105.0 106.0 96.0 100.0 102.0 105.0 
Household furnishings : 101.0 101.0 100.0 100.0 94.0 100.0 
Clothing and footwear 5.4 102.0 100.0 100.0 101.0 96.0 100.0 
Transportation 19.8 96.0 106.0 92.0 94.0 91.0 103.0 
Private transportation , 95.0 105.0 91.0 94.0 91.0 104.0 
Purchase of automotive vehicles ; 100.0 101.0 99.0 101.0 94.0 102.0 
Gasoline : 98.0 96.0 102.0 105.0 91.0 112.0 
Other private transportation : 84.0 117.0 73.0 76.0 88.0 103.0 
Public transportation : 110.0 110.0 99.0 95.0 89.0 91.0 
Health and personal care 4.5 101.0 101.0 97.0 90.0 103.0 103.0 
Health care : 105.0 103.0 96.0 94.0 102.0 98.0 
Personal care supplies and equipment , 96.0 100.0 100.0 102.0 98.0 107.0 
Personal care services : 101.0 99.0 98.0 69.0 109.0 107.0 
Recreation, education and reading 12.0 104.0 107.0 93.0 100.0 106.0 109.0 
Alcoholic beverages and tobacco 
products 41 96.0 101.0 105.0 108.0 103.0 113.0 
Alcoholic beverages ; 98.0 100.0 89.0 95.0 102.0 107.0 
Tobacco products and smokers’ supplies : 93.0 101.0 120.0 120.0 104.0 118.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section and Table B for complete list of vector numbers. 
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Definition 


The Consumer Price Index (CPI) is an indicator of the changes in consumer prices experienced by the target 
population. The CPI measures price change by comparing, through time, the cost of a fixed basket of commodities. 
This basket is based on the expenditures of the target population in a certain reference period, currently 2005. 
Since the basket contains commodities of unchanging or equivalent quantity and quality, the index reflects only 
pure price movements. 


Separate CPls are published for Canada, the ten provinces, Whitehorse, Yellowknife and Iqaluit. Some CPI 
information is also available for an additional sixteen urban centres. Since the CPI is a measure of price change 
from one time period to another, it cannot be used to indicate differences in price levels between provinces or 
urban centres. 


Population coverage 


The population targeted by the Consumer Price Index consists of families and individuals living in urban and rural 
private households. For practical reasons, residents of the Territories outside Whitehorse, Yellowknife and Iqaluit 
are not represented by the index. Prior to February 1995, the target population consisted of private households in 
Canadian urban centres with a population of 30,000 or more. 


Time reference 


The CPI compares, in percentage terms, prices in any given time period to prices in the official base period which, 
at present, is 2002=100. The official time base was changed from 1992=100 to 2002=100 starting with the CPI for 
May 2007. The change is strictly an arithmetic conversion which alters the index levels but leaves the percentage 
changes between any two periods intact, except for differences in rounding. 


Percent versus index point changes 


The movements of the indexes from one month to another are expressed as percent changes rather than changes 
in index points. Index point changes are affected by the level of the index which, in turn, depends on the time base 
of the particular index. The percentage change between any two time periods can be readily calculated by dividing 
the index point difference between the two time periods by the index for the earlier period and multiplying the result 
by one hundred. 


Price coverage 


The prices used in the CPI calculation are final prices, inclusive of excise and other indirect taxes paid by consumers. 
In particular, they include the Goods and Services Tax (GST), as well as provincial retail sales taxes wherever 
applicable. In regions where the GST and provincial retail sales taxes have been combined, the Harmonized Sales 
Tax (HST) is included. It follows that the CPI can change as a result of modifications to any of these taxes. 


The selection of commodities and the outlets from which prices are collected is judgmental, other than for rents 
and traveler accommodation. The number of prices required for a given commodity depends on the importance 
and the nature of the commodity. The samples are designed to represent volume selling commodities and outlets. 
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The principal objective of the sample design is to ensure an informative, reliable and impartial picture of consumer 
inflation at the national and provincial levels. 


Price collection for a given month's index is carried out during the first three weeks of the month. Although prices 
for most CPI commodities are collected monthly, prices for commodities having less frequent price changes (e.g. 
property taxes and electricity rates) are collected at intervals longer than one month. Special pricings are carried 
out where there is evidence that significant price changes have occurred between scheduled pricing periods. 


Weights and linking 


The CPI maintains fixed quantitative proportions (weights) between commodities during the life of a given basket. 
The baskets are updated periodically to take into account changes in consumer expenditure patterns. In May 2007, 
the basket reflecting the 2005 expenditure patterns replaced the 2001 basket. The continuity of the CPI series is 
maintained by “linking” the corresponding indexes obtained from consecutive baskets. 


The CPI is calculated as a weighted average of specified commodity price indexes. The weights are derived from 
Survey of Household Spending data. Text table 1 compares the expenditure shares of the two most recent CPI 
baskets, i.e. the 2005 basket as it was reflected in the CPI in May 2007 and the 2001 basket. Because both sets of 
weights are expressed in April 2007 or “link month” prices, the differences reflect the shifts in the relative quantities 
purchased between the two baskets. 


When reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must 
be taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see 
The Consumer Price Index Reference Paper catalogue no. 62-553-X (Occasional) or contact Prices Division. 


Text table 1 
Comparison of the 2005 and 2001 distribution’ of expenditures used in the Consumer Price Index, by major 
component, for Canada 


2005 Expenditures 2001 Expenditures 
Expressed Expressed in Expressed in 
in 2005 prices April 2007 prices April 2007 prices 
percent 

Major Components 
All-Items 100.0 100.0 100.0 
Food 16.9 17.0 eco 
Shelter Zot 26.6 27.7 
Household operations, furnishings and equipment 11.4 a Fie 10.2 
Clothing and footwear Su) 5.4 5.1 
Transportation 19:6 19.9 20.2 
Health and personal care 4.8 47 4.4 
Recreation, education and reading 13.0 iPr Wie 
Alcoholic beverages and tobacco products Sat 3.4 4.2 


1. Figures may not add to 100% due to rounding. 


—_— 


| Starting with the October 2006 Consumer Price Index (CPI), Statistics Canada produces and disseminates the Core CPI as 
| defined by the Bank of Canada. 


| The measure of Core CP! excludes from the all-items CPI the effect of changes in indirect taxes and eight of the most 
| volatile components identified by the Bank of Canada: fruit, fruit preparations and nuts; vegetables and vegetable 
| preparations; mortgage interest cost; natural gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco 
| products and smokers’ supplies. For additional information on Core CPI, please consult the Bank of Canada Web site. 


| http://www. bankofcanada.ca/en/inflation/index.htm. 


_ Statistics Canada also calculates, on behalf of the Bank of Canada, a seasonally adjusted Core CPI. This series is available 
through CANSIM, Statistics Canada’s official database, or by contacting us through the means mentioned on the inside cover 
of this publication. 
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Whitehorse, Yellowknife and Iqaluit indexes 


The relatively small size of the housing market in these three cities makes it difficult to construct reliable price indexes 
for new houses. To compensate, the price movements of rental accommodation are used to approximate the price 
movements of new houses. The rent information itself is collected using different pricing frequencies and collection 
methods than in the rest of the country. Because of these problems, the indexes for Rented Accommodation and 
Owned Accommodation are not published for these three cities. Further, the all-items indexes published for these 
three cities are not strictly comparable with the same indexes for the provinces or the other sixteen cities. 


Calculation of urban centre indexes 


With the introduction of the 1992 basket, emphasis was shifted from urban centre data to provincial data. Urban 
Centre all-items series were continued since many users had come to rely on this service, but the method of 
calculation was changed. Shelter indexes are calculated for each urban centre. This recognizes the importance of 
Shelter in the basket, the significant and persistent differences in price movements between urban centres, and the 
availability of local data. For the other seven major components, the movement of the provincial counterpart (or, in 
the cases of Montréal, Toronto, and Vancouver, a sub-provincial counterpart) is used. The major components are 
aggregated using the urban centre’s expenditure pattern to arrive at each urban centre’s all-items index. 


Seasonal adjustment 


A seasonally adjusted series is one from which seasonal movements have been eliminated. Seasonal movements 
are defined as those which are caused by regular annual events such as variations in climate and regular 
institutional events such as vacations and statutory holidays. Seasonally adjusted series are calculated using 
Statistics Canada’s X-11 ARIMA program. Time series with no detectable seasonal movements remain unchanged 
from the official series. The official unadjusted series for all-items index, core consumer price index, each of the 
eight major component indexes and three special aggregates (all-items excluding food, all-items excluding food 
and energy and all-items excluding 8 of the most volatile components (Bank of Canada definition)) are seasonally 
adjusted independently. 


Each month, the previous month's seasonally adjusted index is subject to revision. On an annual basis, the 
seasonally adjusted values for the last three years are revised with the January data release. Since these revisions 
can lead to changes in both the levels and movements of the indexes, users employing the CPI for indexation 
purposes are advised to use the unadjusted indexes. 
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Explanatory notes for tables 


Table 1 The Consumer Price Index, major components and special aggregates, Canada, 
not seasonally adjusted 


and 


Table 2 The Consumer Price Index, major components and special aggregates, Canada, 
seasonally adjusted 


1. 2005 Consumer Price Index (CPI) basket weights at April 2007 prices, Canada. 
2. Figures may not add to 100% due to rounding. 


3. | The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www.bankofcanada.ca/en/inflation/index.htm. 


Table 3 The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, not 
seasonally adjusted 


1. Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


Table 4 The Consumer Price Index, major components and selected sub-groups, Canada, 
not seasonally adjusted 


Table 4-1 


1. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Table 4-2 


1. In July 2004, the 2001 basket weights introduced with the January 2003 data were adjusted; the weights for 
mortgage interest cost were re-evaluated. 


2. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-1539, e-mail: prices-prix@statcan.gc.ca. 
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Table 4-5 


1. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 4-7 


1. From April 2006, Statistics Canada changed its implementation of the price index formula used for traveller 
accommodation. As a result, data from April 2006 are not strictly comparable to earlier time periods. 


Table 5 The Consumer Price Index for Canada, all-items, not seasonally adjusted, 
historical data 


1. | The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on 
these published rounded numbers. Between May 2007 and September 2007, the annual average percentage 
changes in Table 5 were calculated based on annual average indexes that were not rounded. As a result, some 
percentage changes were different by +/- 0.1 from the official percentage change. This problem only affected 
the annual average column of Table 5. 


Table 6 Core consumer price index (CP!) (Bank of Canada definition), not seasonally 
adjusted, historical data 


1. | The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www.bankofcanada.ca/en/inflation/index.htm. 


2. The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on these 
published rounded numbers. 


Table 7 The Consumer Price Index for Canada, major components and special 
aggregates, not seasonally adjusted, historical data 


1. Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


2. A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


3. | The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 
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The annual index level is the average of the 12 individual monthly indexes. 


Table 8 Annual average percentage changes for the Consumer Price Index 


Table 8-1 and 8-2 


1. 


The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 9 The Consumer Price Index, major components, selected sub-groups and special 
aggregates, provinces, Whitehorse and Yellowknife, not seasonally adjusted 


Tables 9-1, 9-2, 9-3, 9-4, 9-5, 9-7, 9-8, 9-9, 9-10 and 9-11 


1. 


The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels 
"fuel, parts and supplies for recreational vehicles". 


W " 


, "gasoline", and 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-6 


i 


The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-1539, e-mail: prices-prix@statcan.gc.ca. 


Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-12 


1. 


The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", 
"fuel, parts and supplies for recreational vehicles". 


gasoline", and 
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Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Part of the increase first recorded in the shelter index for Yellowknife for December 2004 inadvertently reflected 
rent increases that actually occurred earlier. As a result, the change in the shelter index was overstated in 
December 2004, and was understated in the previous two years. The shelter index series for Yellowknife has 
been corrected from December 2002. In addition, the Yellowknife all-items consumer price index (CPI) and 
some Yellowknife special aggregate index series have also changed. Data for Canada and all other provinces 
and territories were not affected. 


Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 10 The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and 
Iqaluit, not seasonally adjusted, historical data 


a 


ie: 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


The annual index level is the average of the 12 individual monthly indexes. 


Table 11 The Consumer Price Index and selected sub-groups, by urban centre, not 
seasonally adjusted 


. P 


With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre’s all-items index. 


Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 


———————————————————————— SSS 
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Table 12 The all-items Consumer Price Index by urban centre, not seasonally adjusted, 
historical data 


1. With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre’s all-items index. 


2. Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


3. | The annual index level is the average of the 12 individual monthly indexes. 

4. Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 

Table 14 Average retail prices, monthly, Canada 

1. Prices are expressed in dollars, except for the price of gasoline which is expressed in cents per litre. 
Average retail prices for food, household supplies, personal care items, cigarettes and gasoline 


Table 14 shows, for the current month and the two previous months, average prices for selected food, household 
supplies, personal care items, cigarettes and for gasoline. 


Prices for these items are collected as part of the regular monthly CPI survey. Prices for the selected food, household 
supply and personal care items are observed in food supermarkets, while prices for cigarettes are collected in 
supermarkets, department stores, drug stores and tobacco shops. Average prices for each commodity are calculated 
as a weighted average of the average prices in the observed urban centres using the population of these urban 
centres as weights. 


The commodities which are priced can vary in quality between outlets or between urban centres. This is the reason 
why average prices are not published for each of those urban centres. Brands and outlets can also vary from month 
to month. Therefore, average prices may not necessarily be fully comparable from one month to another and should 
not be used as an appropriate measure of pure price change through time. A matched commodity and outlet sample 
is used for the CPI to determine the pure price movement of commodities through time. 


Table 15 Inter-city indexes of retail price differentials, as of October 2006, for selected 
groups of consumer goods and services, not seasonally adjusted 


Table 15 shows consumer price differentials prevailing amongst 11 Canadian cities situated in all 10 provinces for a 
selection of goods and services at the specified point in time. 
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Price data for the current inter-city retail price comparison table was drawn to a large extent from the price information 
collected for the production of the Consumer Price Index (CPI) for October 2006 (3). Statistics Canada collects prices 
as part of the regular monthly CPI survey for the purpose of measuring price change through time. The number of 
prices collected is sufficient for this purpose at current levels of publication. The CPI sample was not selected for 
the purpose of calculating average price levels and comparing them across regions. No attempt is made to ensure 
that the products selected for the purpose of calculating the CP! are comparable across regions. As a result, the 
number of price quotes that can be matched across cities can be small for some commodities. 


Reliable inter-city price comparisons require that the sampled commodities be identical, or near identical, in 
different locations. This ensures that variations in index levels between cities are due to price differences and not 
to differences in product attributes. 


In order to optimize comparability and to produce this table, price comparisons were initially made by pairing cities 
that are geographically close. This resulted in the following pairings: 


St. John’s Halifax 
Charlottetown-Summerside Halifax 
Saint John Halifax 
Ottawa Halifax 
Toronto Montreal 
Ottawa Toronto 
Toronto Winnipeg 
Regina Winnipeg 
Edmonton Winnipeg 
Edmonton Vancouver 


Within each city pair, price quotations were matched at the item level on the basis of detailed descriptions. Whenever 
possible, the items were matched by brand, quantity and with some regard for the comparability of retail outlets. 


The resulting price level comparisons were then extended to include comparisons between all of the cities, using a 
chaining procedure. 


The weights used for aggregating the various components of the city indexes to obtain the all-items index are based 
on the expenditure proportions of the consumers living in the 11 cities overall. The weights are currently based 
on 2001 consumer expenditure data and price updated to October 2006. The base, for which the index is equal 
to 100, is also the combined city average. Therefore, an index value of 102 means that the prices in that city are 2% 
higher than the combined city average. 


lt should be noted, especially in periods when prices are highly volatile, that the timing of price comparison and the 
relative rate of price change occurring in each location can significantly affect city-to-city retail price relationships. 
Since the retail prices used in this study are final prices faced by consumers, sales taxes and levies in effect in the 
various cities at the time of the price comparison can be of importance in explaining inter-city price differentials for 
items or groups of items that are subject to such taxes. 


Shelter, as an expenditure category, was absent from the inter-city index program prior to 1999 because of 
methodological and conceptual issues associated with its measurement. For many products, adjusting for quality 
differences to ensure comparability across areas is relatively straightforward and can be done using traditional 
quality adjustment techniques. In the case of shelter however, its very diverse nature means that comparable 
matches across cities are difficult to make. Hedonic regression methods were used to adjust for quality differences 
among cities and produce more reliable inter-city comparisons of rental prices. 


A rental equivalence approach is used to construct the inter-city price indexes for shelter services consumed by 
homeowners. Such an approach uses market rents as an approximation of the cost of shelter services faced by 
homeowners. This approach may not be suitable for the needs of all users. For instance, since the rental equivalence 
approach does not represent an out-of-pocket expenditure, the indexes should not be used for measuring differences 
in the purchasing power of homeowners across cities. Furthermore, rents used in the index are those faced by 
existing renters and since the industry is regulated, they may not be indicative of rental prices faced by new renters. 


LC ————— 
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Footnotes for table 15 


% 


The weights shown are rounded 2001 basket weights at June 2004 prices for Canada. They are provided for 
illustration only; the weights actually used are combined city weights with adjustments for price changes up 
until October 2006. 


Includes the following subgroups: sugar and syrup, confectionery items, margarine, other edible fat and oil 
items, coffee, tea, condiments, spices and vinegar, soup, infant and junior foods, pre-cooked frozen food 
preparations, non-alcoholic beverages and all other food preparations. 


While most prices are for the specified month, the rents used are for the 12 months ending in October. 
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Concordance tables 


Table A 
Vector numbers for the average retail prices for gasoline and fuel oil, by urban centre 


St. Charlottetown Halifax, Saint Québec, Montréal, Ottawa-Gatineau, Toronto, Thunder Winnipeg, 
John's, and N.S. John, Que. Que. Ontario part, Ont. Bay, Man. 
NLL. Summerside, N.B. Ont./Que. Ont. 
P.E.l. 
Regular unleaded gasoline at full 
service filling stations (v735046) (v735056) (v735057) (v735058) (v735059) (v735060) (v735061) (v735062) (v735063) (v735047) 
Regular unleaded gasoline at self 
service filling stations (v735082) (v735092) (v735093) (v735094) (v735095) (v735096) (v735097) (v735098) (v735099) (v735083) 
Premium unleaded gasoline at full 
service filling stations (v735064) (v735074) (v735075) (v735076) (v735077) (v735078) (v735079) (v735080) (v735081) (v735065) 
Premium unleaded gasoline at self 
service filling stations (v735100) (v735110) (v735111) (v735112) (v735113) (v735114) (v735115) (v735116) (v735117) (v735101) 
Household heating fuel (v735149) (v735157) (v735158) (v735159) (v735160) (v735161) (v735162) (v735163) (v735164) (v735150) 
Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask. Sask. Alta. Alta. B.C. B.C. Vaile N.W.T. 
Regular unleaded gasoline at full service filling 
stations (v735048) (v735049) (v735050) (v735051) (v735052) (v735053) (v735054) (v735055) 
Regular unleaded gasoline at self service 
filling stations (v735084) (v735085) (v735086) (v735087) (v735088) (v735089) (v735090) (v735091) 
Premium unleaded gasoline at full service 
filling stations (v735066) (v735067) (v735068) (v735069) (v735070) (v735071) (v735072) (v735073) 
Premium unleaded gasoline at self service 
filling stations (v735102) (v735103) (v735104) (v735105) (v735106) (v735107) (v735108) (v735109) 
Household heating fuel (v735151) (v735152) , , (v735153) (v735154) (v735155) (v735156) 
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Table B 
Vector numbers of the inter-city indexes of retail price differentials, as of October 2006, for selected groups of 
consumer goods and services, not seasonally adjusted 


St. Charlottetown- Halifax, Saint Montréal, 
John’s, Summerside, N.S. John, Que. 

N.L. RE N.B. 
All-items (v15939841) (v15939869) (v15939897) (v15939925) (v15939953) 
Food (v15939842) (v15939870) (v15939898) (v15939926) (v15939954) 
Food purchased from stores (v15939843) (v15939871) (v15939899) (v15939927) (v15939955) 
Meat, poultry and fish (v15939844) (v15939872) (v15939900) (v15939928) (v15939956) 
Dairy products and eggs (v15939845) (v15939873) (v15939901) (v15939929) (v15939957) 
Bakery and other cereal products (v15939846) (v15939874) (v15939902) (v15939930) (v15939958) 
Fruit and vegetables (v15939847) (v15939875) (v15939903) (v15939931) (v15939959) 
Other food purchased from stores (v15939848) (v15939876) (v15939904) (v15939932) (v15939960) 
Food purchased from restaurants (v15939849) (v15939877) (v15939905) (v15939933) (v15939961) 
Shelter (v15939850) (v15939878) (v15939906) (v15939934) (v15939962) 
Rented accommodation (v21580949) (v21580952) (v21580955) (v21580958) (v21580961) 
Owned accommodation (v21580950) (v21580953) (v21580956) (v21580959) (v21580962) 
Water, fuel and electricity (v21580951) (v21580954) (v21580957) (v21580960) (v21580963) 
Household operations and furnishings (v15939851) (v15939879) (v15939907) (v15939935) (v15939963) 
Household operations (v15939852) (v15939880) (v15939908) (v15939936) (v15939964) 
Household furnishings (v15939853) (v15939881) (v15939909) (v15939937) (v15939965) 
Clothing and footwear (v15939854) (v15939882) (v15939910) (v15939938) (v15939966) 
Transportation (v15939855) (v15939883) (v15939911) (v15939939) (v15939967) 
Private transportation (v15939856) (v15939884) (v15939912) (v15939940) (v15939968) 
Purchase of automotive vehicles (v15939857) (v15939885) (v15939913) (v15939941) (v15939969) 
Gasoline (v15939858) (v15939886) (v15939914) (v15939942) (v15939970) 
Other private transportation (v15939859) (v15939887) (v15939915) (v15939943) (v15939971) 
Public transportation (v15939860) (v15939888) (v15939916) (v15939944) (v15939972) 
Health and personal care (v15939861) (v15939889) (v15939917) (v15939945) (v15939973) 
Health care (v15939862) (v15939890) (v15939918) (v15939946) (v15939974) 
Personal care supplies and equipment (v15939863) (v15939891) (v15939919) (v15939947) (v15939975) 
Personal care services (v15939864) (v15939892) (v15939920) (v15939948) (v15939976) 
Recreation, education and reading (v15939865) (v15939893) (v15939921) (v15939949) (v15939977) 
Alcoholic beverages and tobacco products (v15939866) (v15939894) (v15939922) (v15939950) (v15939978) 
Alcoholic beverages (v15939867) (v15939895) (v15939923) (v15939951) (v15939979) 
Tobacco products and smokers’ supplies (v15939868) (v15939896) (v15939924) (v15939952) (v15939980) 
Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
Ont. Ont. Man. Sask. Alta. B.C. 
All-items (v15939981) (v15940009) (v15940037) (v15940065) (v15940093) (v15940121) 
Food (v15939982) (v15940010) (v15940038) (v15940066) (v15940094) (v15940122) 
Food purchased from stores (v15939983) (v15940011) (v15940039) (v15940067) (v15940095) (v15940123) 
Meat, poultry and fish (v15939984) (v15940012) (v15940040) (v15940068) (v15940096) (v15940124) 
Dairy products and eggs (v15939985) (v15940013) (v15940041) (v15940069) (v15940097) (v15940125) 
Bakery and other cereal products (v15939986) (v15940014) (v15940042) (v15940070) (v15940098) (v15940126) 
Fruit and vegetables (v15939987) (v15940015) (v15940043) (v15940071) (v15940099) (v15940127) 
Other food purchased from stores (v15939988) (v15940016) (v15940044) (v15940072) (v15940100) (v15940128) 
Food purchased from restaurants (v15939989) (v15940017) (v15940045) (v15940073) (v15940101) (v15940129) 
Shelter (v15939990) (v15940018) (v15940046) (v15940074) (v15940102) (v15940130) 
Rented accommodation (v21580964) (v21580967) (v21580970) (v21580973) (v21580976) (v21580979) 
Owned accommodation (v21580965) (v21580968) (v21580971) (v21580974) (v21580977) (v21580980) 
Water, fuel and electricity (v21580966) (v21580969) (v21580972) (v21580975) (v21580978) (v21580981) 
Household operations and furnishings (v15939991) (v15940019) (v15940047) (v15940075) (v15940103) (v15940131) 
Household operations (v15939992) (v15940020) (v15940048) (v15940076) (v15940104) (v15940132) 
Household furnishings (v15939993) (v15940021) (v15940049) (v15940077) (v15940105) (v15940133) 
Clothing and footwear (v15939994) (v15940022) (v15940050) (v15940078) (v15940106) (v15940134) 
Transportation (v15939995) (v15940023) (v15940051) (v15940079) (v15940107) (v15940135) 
Private transportation (v15939996) (v15940024) (v15940052) (v15940080) (v15940108) (v15940136) 
Purchase of automotive vehicles (v15939997) (v15940025) (v15940053) (v15940081) (v15940109) (v15940137) 
Gasoline (v15939998) (v15940026) (v15940054) (v15940082) (v15940110) (v15940138) 
Other private transportation (v15939999) (v15940027) (v15940055) (v15940083) (v15940111) (v15940139) 
Public transportation (v15940000) (v15940028) (v15940056) (v15940084) (v15940112) (v15940140) 
Health and personal care (v15940001) (v15940029) (v15940057) (v15940085) (v15940113) (v15940141) 
Health care (v15940002) (v15940030) (v15940058) (v15940086) (v15940114) (v15940142) 
Personal care supplies and equipment (v15940003) (v15940031) (v15940059) (v15940087) (v159401 15) (v15940143) 
Personal care services (v15940004) (v15940032) (v15940060) (v15940088) (v15940116) (v15940144) 
Recreation, education and reading (v15940005) (v15940033) (v15940061) (v15940089) (v15940117) (v15940145) 
Alcoholic beverages and tobacco products (v15940006) (v15940034) (v15940062) (v15940090) (v15940118) (v15940146) 
Alcoholic beverages (v15940007) (v15940035) (v15940063) (v15940091) (v15940119) (v15940147) 
Tobacco products and smokers’ supplies (v15940008) (v15940036) (v15940064) (v15940092) (v15940120) (v15940148) 
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When you need a snapshot of 
the labour market 


...when you need quick answers or 
in-depth analysis 

...when you need to see historical 
movements 


...when you need labour-related data 
for a presentation or report 


..you'll find that the Labour Force 
Historical Review on CD-ROM is 
the perfect solution. 


This easy-to-use CD-ROM, 
issued annually, lets you 
discover labour market 
patterns in seconds! 
Incorporating a user-friendly 
data browser, the Labour 
Force Historical Review on 
CD-ROM is an essential tool 
providing: 


Accurate, timely data... 


%% actual and seasonally adjusted 
data series 


%@ ona monthly or annual basis 


..plus historical information... 


° 3 30 years of data (from 1976 
to 2006) 


Revue chronologique 
HistoricalReview dela population active 


Me 
ha Labour F 
ff Rev 


4 allowing you to quickly spot 
trends as you browse different 
chart displays 


..in a tremendously useful 


%% with thousands of cross-classified 


es and the functionality for easy 
export of the data into any 
spreadsheet package for data 
manipulation 


~t plus effortless analysis of 
this large library of multi- 
dimensional statistics 


At the click of a mouse, access 
key variables, such as: 


4% employment and 
unemployment levels and rates 

%% demographic characteristics 
including age, sex, educational 
attainment and family 
variables 


%% national, provincial, 
metropolitan areas and 
economic regions 


* s industry, occupation, wages, 
union membership, job tenure 


%% workplace size and hours 
worked ...and much more. 


As researchers, economists, 
analysts, consultants and planners 
in both private enterprise and the 
public sector, you will value this 
comprehensive information 
resource for your labour-related 
questions, analysis or forecasting. 


17a on | 


The Labour Force Historical Review on CD-ROM cate no, 71F0004XCB) is available for only $209. In Canada, eat add either 
GST and applicable PST or HST. Shipping charges: No shipping charges for delivery in Canada. For shipments to the United States, 
please add $6. For shipments to other countries, please add $10. 


To order the CD ROM, CALL 1 800 267-6677, FAX 1 877 287-4369 or MAIL your order to: Statistics Canada, 
Finance, 6-H, R.H. Coats Building, Tunney's Pasture, Ottawa, Ontario K1A OT6 
You may also order by E-MAIL: infostats@statcan.ca 
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The Consumer Price Index 


This publication presents the highlights and analysis of the movement of the Consumer Price 
Index (CPI) and its components over the month and year proceeding the reference period. 
It also provides a range of the most recent tables’and graphs on the Canadian CPI: 


Detailed CPls are published simultaneously for Canada, the ten provinces, Whitehorse 
and Yellowknife. In addition, some information is available for some cities across Canada. 
The Consumer Price Index for a given month is usually published in the third week of the 
following month, and it is not revised once it has been published. 


The CPI is an indicator of changes in consumer prices experienced by Canadians. It is obtained 
by comparing through time, the cost of a fixed basket of goods and services purchased by 
consumers. Since the basket contains items of unchanging or equivalent quantity and quality, 
the index reflects only pure price movements. 


The CPI is an important indicator of how the Canadian economy is performing. This index, 
used by governments, businesses and private citizens, can affect interest rates, taxes, wages, 
pensions, and many other monetary transfers. 
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How to obtain more information 


Specific inquiries about this product and related statistics or services should be directed to: Client Services Unit, Prices 
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Note to users 


The Consumer Price Index — June 2008 


The Consumer Price Index is published monthly and is not subject to revisions. 


Index for the month 
November 2007 
December 2007 
January 2008 
February 2008 
March 2008 
April 2008 

May 2008 

June 2008 

July 2008 
August 2008 
September 2008 
October 2008 
November 2008 
December 2008 


Release date 
December 18, 2007 
January 25, 2008 
February 19, 2008 
March 18, 2008 
April 17, 2008 

May 21, 2008 

June 19, 2008 

July 23, 2008 
August 21, 2008 
September 23, 2008 
October 24, 2008 
November 21, 2008 
December 19, 2008 
January 23, 2009 
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Highlights 


+ Fuelled by higher gasoline prices, consumer prices rose 3.1% in the 12-months ending June 2008, compared 
with the 2.2% gain recorded in May. June’s increase was the largest since September 2005. Consumer prices 
excluding gasoline rose 1.8% in the 12 months to June. 

Chart 1 


Percentage change in the consumer price index and major components from the same month of the previous year, 
Canada, not seasonally adjusted 


percent change 
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Source(s): CANSIM table number 326-0020. 
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Briefing notes 


Highlights: 

Fuelled by higher gasoline prices, consumer prices rose 3.1% in the 12-months ending June 2008, compared with the 2.2% 
gain recorded in May. June’s increase was the largest since September 2005. Consumer prices excluding gasoline rose 1.8% 
in the 12 months to June. 


All-items Consumer Price Index: 


* The acceleration of consumer prices in June was primarily due to the acceleration of gasoline prices which rose 26.9% in 
the 12-months ending June 2008 compared to a 15.0% rise in May. 


| * The second most significant upward pressure came from mortgage interest cost (+9.0%). The 0.4% increase of that 
component observed between May and June was the smallest monthly change since June 2007. 


¢ In June 2008, Canadians spent 3.0% more on food purchased from stores compared with the same month of the previous 
year, well above the 1.9% increase reported in May. The acceleration was mainly attributable to fresh vegetables prices 
which posted a 12-month increase of 1.4% in June compared to a 8.7% decrease in May. 


Main contributors to the 12-month change of the all-item index (+3.1%): 


| Main upward contributors: 
* Gasoline (+26.9%) 
* Mortgage interest cost (+9.0%) 


_* Fuel oil and other fuels (+49.3%) 


* Bakery products (+12.3%) 
| Main downward contributors: 


| * Purchase and leasing of passenger vehicles (-8.4%) 


* Computer equipment and supplies (-13.2%) 
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The Consumer Price Index — June 2008 


Main upward contributors: 

* Gasoline (+5.8%) 

« Natural gas (+8.2%) 

* Air transportation (+6.7%) 

* Fresh vegetables (+6.1%) 
Main downward contributors: 


* Men's clothing (-4.6%) 


* Purchase and leasing of passenger vehicle (-0.5%) 


Main contributors to the monthly change of the all-item index not seasonally adjusted (40.7%): 


L eee 
Annual and monthly percentage change in the most quoted indexes 
Annual percentage Monthly percentage 
Percentage Percentage Percentage Percentage 
change change change change 
June 2008 from May 2008 from June 2008 from May 2008 from 
June 2007 May 2007 May 2008 April 2008 
percent 
All-items 3:1 22 ON7 1.0 
Core consumer price index (CPI) 

(Bank of Canada definition) 1s alte 0.1 0.3 
All-items excluding energy 1.6 es 0.3 0.5 
Goods Zao, 0.7 ile Hed 
Services SLi Sip 0.3 0.8 


Historical information on the main indices and the main contributors to the 12-month change 


Index 


Historical information 


All-items index 


Core index 
All-items index excluding energy 


Goods index 


Services index 


Gasoline 
Mortgage interest cost 


Fuel oil and other fuels 
Bakery products 
Purchase and leasing of passenger vehicles 


Computer equipment and supplies 


3.1% increase (after a 2.2% increase in May). 
The steepest increase since September 2005 (+3.2%). 


1.5% rise (Same growth as in May). 
1.6% increase (following a 1.3% growth in May). 


2.5% increase (after a 0.7% rise in May). 
The largest increase since May 2006 (+2.9%). 


3.7% rise (Same growth as in May). 


26.9% increase (after a 15.0% growth in May). 
The sharpest rise since September 2005 (+34,7%). 


9.0% rise (after an 8.9% increase in May). 
Sharpest rise since April 1991 (9.9%). 


49.3% increase (same growth as in May). 
12.3% increase (a slow down compared to the 13.2% increase reported for May). 
8.4% decrease (compared to an 8.1% drop in May). 


13.2% drop (following a 13.0% decrease in May). 
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The Consumer Price Index — June 2008 


Historical information on the main indices and the main contributors to the monthly change 


Index 


All-items index 

Core index 

All-items index excluding energy 
Goods index 

Services index 

Gasoline 


Natural gas 


Air transportation 
Fresh vegetables 
Men's clothing 


Purchase and leasing of motor vehicles 


Historical information 


0.7% rise (after a 1.0% increase in May). 

0.1% rise (down from the 0.3% rise in May). 

0.3% growth (compared to a 0.5% increase in May). 
1.1% rise (same growth as in May). 

0.3% increase (after a 0.8% growth in May). 

5.8% rise (compared to a 8.8% growth in May). 


8.2% growth (compared to a 1.0% increase in May). 
This was the steepest increase since April 2007 (+9.0%). 


6.7% rise (after a 5.4% increase in May). 

6.1% increase (compared to a 6.5% in May). 
4.6% decrease (after a 1.2% growth in May). 
0.5% drop (following a 1.4% decline in May). 
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Analysis 


Fuelled by higher gasoline prices, consumer prices rose 3.1% in the 12-months ending June 2008, compared with 
the 2.2% gain recorded in May. June’s increase was the largest since September 2005. Consumer prices excluding 
gasoline rose 1.8% in the 12 months to June. 


Gasoline prices increased 26.9% between June 2007 and June 2008, significantly higher than the 15.0% posted in 
May. June's increase was the largest since the 34.7% gain reported for September 2005 when hurricanes Katrina 
and Rita disrupted the oil market. 


June's increase reflected both recent increases in pump prices as well as the fact that gasoline prices had been on 
the decline in June of last year. 


The Bank of Canada’s core index, which is used to monitor the inflation control target, rose 1.5% in 
June 2008 compared to the same month of the previous year, the same rate of increase posted in May. 


On a month-to-month basis, the seasonally adjusted all-items index rose 0.8% between May and June while the 
seasonally adjusted core index increased 0.3%. On a seasonally adjusted basis, the all-items index increased 0.7% 
and the core index edged up 0.1% between April and May. 


On a non-seasonally adjusted monthly basis, consumer prices rose 0.7% between May and June 2008, slower than 
the 1.0% increase recorded in the previous period. 


12-month change: acceleration due to higher gasoline prices 


The acceleration in consumer prices in June was mostly due to the hike in gasoline prices. It comes at a time when 
the price of crude oil continued to set new record highs in June. A recent report suggested that surplus production 
from OPEC countries would be inadequate in the event of supply interruptions. This announcement came at the 
Start of the official hurricane season. Quebec experienced the most significant rise in gasoline prices (+31.7%). 
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The Consumer Price Index — June 2008 


Chart 1 
Evolution of the gasoline price index, Canada, 2002=100, not seasonally adjusted 


Indexes 


200 
190 
180 
170 
160 
150 
140 


130 


120 


J r M A M J J A S O N D 


Source(s): CANSIM table number 326-0020. 


In addition to gasoline prices, mortgage interest cost, bakery products and air transportation also exerted strong 
upward pressure on the Consumer Price Index (CPI) in June. 


Mortgage interest cost increased 9.0%. New housing prices continued to exert more upward pressure on this index 
than mortgage interest rates. 


Homeowner's replacement cost, which represents the cost of maintaining a housing structure, rose 3.2% in June, 
down from the 4.0% rate of growth posted in May. The 12-month increase posted in June was the smallest gain 
since March 2001. 


Motorists saw their vehicle insurance premiums climb 5.3% between June 2007 and June 2008. 


In June 2008, Canadians spent 3.0% more on store-bought food compared with the same month of the previous 
year, well above the 1.9% increase reported for May. The strongest upward pressure on this index came from prices 
for bakery products which rose 12.3%. 
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The Consumer Price Index — June 2008 


Chart 2 
Evolution of the bakery products price index, Canada, 2002=100, not seasonally adjusted 
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Source(s): CANSIM table number 326-0020. 


The price of air transportation rose 14.3%, the largest gain since May 2002. Higher costs were observed across 
most destinations, with transatlantic flights posting the sharpest price increases. This increase was due in part to a 
premium charged by carriers to cover higher kerosene prices. 


Higher natural gas prices also pushed up consumer prices. The upward pressure from natural gas was especially 
strong in Alberta (+66.0%). 


Mitigating the growth in consumer prices were prices to purchase and lease passenger vehicles, which fell 8.4% 
between June 2007 and June 2008. This decrease came at a time when some manufacturers introduced new 
models on the market with incentives. 


a eee ee ee Bee, Se ee ee ee 
12 Statistics Canada — Catalogue no. 62-001-X 


The Consumer Price Index — June 2008 
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Chart 3 
Evolution of the price index for the purchase and leasing of passenger vehicles, Canada, 2002=100, not seasonally 
adjusted 
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Source(s): CANSIM table number 326-0020. 


Prices also fell for computer equipment and supplies (-13.2%). Declines were especially sharp for desktop 
computers. 


Energy drives the all-items index in Prince Edward Island and Alberta 


Prince Edward Island (+4.7%) and Alberta (+4.4%) experienced the most substantial increases in consumer prices, 
driven mainly by upward pressure from energy components. 


Excluding energy components, the largest gain in the all-items CPI occurred in Saskatchewan (+2.6%), where the 
cost of owned housing exerted the strongest upward pressure 


Among provinces, the smallest increases in the all-items CPI were posted in New Brunswick (+2.1%) and Manitoba 
(+2.4%). 


Non-seasonally adjusted monthly change: energy components apply upward pressure on 
all-items 


On a non-seasonally adjusted monthly basis, consumer prices rose 0.7% between May and June 2008, slower than 
the 1.0% increase recorded in the previous period. This slowdown is mainly due to a deceleration in the rise of 
gasoline prices. 


The price of gasoline advanced 5.8% between May and June, a slowdown compared with the 8.8% rise posted in 
the previous period. Despite this slowdown, gasoline remained the main contributor to the monthly increase in the 
all-items CPI for the eighth straight month. Prince Edward Island experienced the most substantial monthly rise. 


Natural gas was also a major contributor to the advancement of the monthly all-items, climbing 8.2%. At the provincial 
level, the increase was especially sharp in Alberta where the price of natural gas rose 38.7%. 
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The price of air transportation rose 6.7%, the largest increase recorded for this index since December 2003. Higher 
prices were observed across most destinations, with transatlantic flights posting the sharpest price increases. 
Increases in this component often occur at this time of the year. 


Fresh vegetable prices climbed 6.1% between May and June. This increase occurred at a time when most local 
root vegetables were no longer available on the market. Substantial price increases were posted for vegetables 
imported from California, where crops were affected by a drought. Higher transportation costs were also reported. 


The price of men’s clothing (-4.6%) was a key factor in mitigating the monthly rise in the all-items. This drop was 
due to a large number of specials offered on a wide range of clothing. 


Prices to purchase and lease passenger vehicles continued to slide between May and June, but at a slower pace 
than in the previous period. 


Canadian motorists also saw their vehicle insurance premiums fall 0.9% between May and June. 


Chart 4 
Percentage change in the consumer price index from the same month of the previous year, Canada, 2002=100, 
not seasonally adjusted 
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Source(s): CANSIM table number 326-0020. 
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The Consumer Price Index — June 2008 


Chart 5 
Percentage change in the all-items index from the previous month, Canada, Whitehorse, Yellowknife and 
Iqaluit, 2002=100, not seasonally adjusted 
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Chart 6 
Percentage change in the all-items index from the same month of the previous year, Canada, Whitehorse, Yellowknife 
and Iqaluit, 2002=100, not seasonally adjusted 
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Related products 


Selected publications from Statistics Canada 


62-010-X Consumer Prices and Price Indexes 
62-557-X Your Guide to the Consumer Price Index 
62F0014M Analytical Series - Prices Division 

62-553-X The Consumer Price Index Reference Paper 


Selected technical and analytical products from Statistics Canada 


62F0014M1996001 How Inflation and Income Tax Affect the Return on a Safe Investment 
62F0014M2001014 Televisions: Quality Changes and Scanner Data 
62F0014M2001015 Housing Depreciation in the Canadian CPI 


Selected CANSIM tables from Statistics Canada 


326-0009 Average retail prices for gasoline and fuel oil, by urban centre, monthly 

326-0012 Average retail prices for food and other selected items, monthly 

326-0015 Inter-city indexes of retail price differentials for selected groups of consumer goods and services, 
annual 

326-0020 Consumer price index (CPI), 2005 basket content, monthly 

326-0021 Consumer price index (CPI), 2005 basket content, annual 


326-0022 Consumer price index (CPI), seasonally adjusted, 2005 basket content, monthly 


Selected surveys from Statistics Canada 
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Selected summary tables from Statistics Canada 


Consumer Price Index, by province (monthly) 

Consumer Price Index, by city (monthly) 

Consumer Price Index, food, by province (monthly) 

Consumer Price Index, shelter, by province (monthly) 

Consumer Price Index, household operations, furnishings and equipment by province (monthly) 
Consumer Price Index, clothing and footwear, by province (monthly) 

Consumer Price Index, transportation, by province (monthly) 

Consumer Price Index, health and personal care, by province (monthly) 

Consumer Price Index, recreation, education and reading, by province (monthly) 
Consumer Price Index, alcoholic beverages and tobacco products, by province (monthly) 
Canada: Economic and financial data 

Consumer Price Index, provinces 

Consumer price index, historical summary, by province or territory 

Gasoline and fuel oil, average retail prices by urban centre (monthly) 

Food and other selected items, average retail prices (monthly) 

Gasoline and fuel oil, average retail prices by urban centre 

Food and other selected items, average retail prices 

Consumer Price Index, food, by province 

Consumer Price Index, shelter, by province 

Consumer Price Index, household operations, furnishings and equipment, by province 
Consumer Price Index, clothing and footwear, by province 

Consumer Price Index, transportation, by province 

Consumer Price Index, health and personal care, by province 

Consumer Price Index, recreation, education and reading, by province 

Consumer Price Index, alcoholic beverages and tobacco products, by province 
Inter-city indexes of consumer price levels 


Consumer Price Index, by city 
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* Consumer Price Index, historical summary 
* Selected economic indicators, Canada and United States (monthly and quarterly) 
* Education price index, by provinces 


* Economic indicators, by province and territory (monthly and quarterly) 


For further reading 


Detailed information on the methodology and concepts of the CPI is contained in The Consumer Price Index 
Reference Paper, Updating Based on 1992 Expenditures, (Occasional), catalogue no. 62-553-X. 


Information regarding the Household Spending Survey is contained in Spending Patterns in Canada, 2005, 
catalogue no. 62-202-X. 


A brief non-technical document entitled Your Guide to the Consumer Price Index (Occasional) catalogue 
no.62-557-X answers the frequently asked questions about the construction and use of the CPI. 


For further information, contact the Consumer Prices Section, Prices Division, Statistics Canada, Ottawa, Ontario 
K1A OT6 (613-951-9606), or you can also search through the Statistics Canada catalogue which lists all current 
products and services available from Statistics Canada. 
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Statistical tables 


The Consumer Price Index — June 2008 


Table 1 
The Consumer Price Index, major components and special aggregates, 1 Canada, not seasonally adjusted 


CANSIM Relative * Indexes Percentage change 
vector importance June 2008 from 
number June 2008 May 2008 June 2007 May 2008 June 2007 
2002=100 

All-items (v41690973) 100.0 115.4 114.6 111.9 0.7 3.1 
Food (v41690974) 17.0 115.8 114.6 112.6 1.0 2.8 
Shelter (v41691050) 26.6 22.3 121.6 116.8 0.6 4.7 
Household operations, furnishings and equipment (v41691067) Wet 104.3 104.3 103.0 0.0 ee 
Clothing and footwear (v41691108) 5.4 92.5 93.0 93.1 -0.5 -0.6 
Transportation (v41691128) 19.9 125.8 123.6 119.2 1.8 SIMS. 
Health and personal care (v41691153) 47 108.7 108.6 107.9 0.1 0.7 
Recreation, education and reading (v41691170) 12.2 102.9 102.9 102.5 0.0 0.4 
Alcoholic beverages and tobacco products (v41691206) out dein 127.4 25.7 0.2 1.6 
All-items (1992=100) (v41713403) ; 137.3 136.4 isa.2 0.7 Sul 
Special aggregates 
Goods (v41691222) 48.8 TUS, 110.4 108.9 tea Ze 

Durable goods (v41691223) A3iS 89.4 89.9 95.5 -0.6 -6.4 

Semi-durable goods (v41691224) (e5 93.6 94.0 94.0 -0.4 -0.4 

Non-durable goods (v41691225) 28.2 129.0 126.4 120.2 Poe [er 
Services (v41691230) Sn 119.1 118.7 114.8 0.3 Sif 
All-items excluding food (v41691232) 83.0 ASS 114.6 111.8 0.6 oh 
All-items excluding food and energy (v41691233) 73.6 POS 110.3 109.0 0.0 Ne 
All-items excluding energy (v41691238) 90.6 Dies BAT 109.6 0.3 1.6 
All-items excluding gasoline (v41693245) 95.1 112.3 112.0 110.3 0.3 1.8 
All-items excluding shelter, insurance and financial services (v41693246) 69.9 Lied 110.8 109.1 0.8 2.4 
Energy (v41691239) 9.4 165.3 158.4 140.1 4.4 18.0 
All-items excluding alcoholic beverages, tobacco products and 

smokers’ supplies (v41691241) 96.9 114.8 114.1 Tats 0.6 ll 
Core consumer price index (CPI) (Bank of Canada definition)3 (v41693242) 82.7 14'S Tone 109.9 0.1 fs, 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Table 2 
The Consumer Price Index, major components and special aggregates, 1 Canada, seasonally adjusted 

CANSIM Relative 2 Indexes Percentage change 
vector importance June 2008 from 
Renee! June 2008 May 2008 June 2007 May 2008 June 2007 
a eae ee A ee 
2002=100 

All-items (v41690914) 100.0 114.9 114.0 111.6 0.8 3.0 
Food (v41690915) 17.0 114.9 114.1 112.0 0.7 2.6 
Shelter (v41690916) 26.6 122.3 121.6 116.8 0.6 4.7 
Household operations, furnishings and equipment (v41690917) 11.1 104.4 104.2 103.2 0.2 1.2 
Clothing and footwear (v41690918) 5.4 94.1 93.2 94.7 1.0 -0.6 
Transportation (v41690919) 19.9 125.8 123e7 119.2 erg 5.0 
Health and personal care (v41690920) 47 108.3 108.3 107.6 0.0 0.7 
Recreation, education and reading (v41690921) 12:2 102.4 102.3 102.0 0.1 0.4 
Alcoholic beverages and tobacco products (v41690922) 3.1 127-3 126.9 125.3 0.3 1.6 
Special aggregates 
All-items excluding food (v41690923) 83.0 115.0 113.9 111.6 1.0 3.0 
All-items excluding food and energy (v41690924) 73.6 110.4 110.1 109.1 0.3 12 
All-items excluding eight of the most volatile components (Bank 

of Canada definition) (v41690925) 82.7 110.2 110.0 109.3 0.2 0.8 
Core consumer price index (CPI) (Bank of Canada definition)3 (v41690926) 82.7 111.6 111.3 109.9 0.3 1.5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 3 
The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit 1, not seasonally adjusted 


CANSIM Indexes Percentage change 
vector June 2008 from 
number SA ES a PSS a 


June 2008 May 2008 June 2007 May 2008 June 2007 


2002=100 
Newfoundland and Labrador (v41691244) 115.4 114.5 11429 0.8 St 
Prince Edward Island (v41691379) 119.5 118.9 114.1 0.5 4.7 
Nova Scotia (v41691513) 117.8 Ares | 113.0 0.6 4.2 
New Brunswick (v41691648) 114.5 diS29: 12 0.5 24 
Quebec (v41691783) 114.1 113.6 110.7 0.4 cm 
Ontario (v41691919) 114.2 113.6 111.1 0.5 2.8 
Manitoba (v41692055) 114.4 113.5 tiles 0.8 2.4 
Saskatchewan (v41692191) 117.0 116.2 1354 0.7 3.4 
Alberta (v41692327) 124.0 122.2 118.8 A ies) 4.4 
British Columbia (v41692462) 113.6 112.8 110.3 0.7 3.0 
Whitehorse, Yukon Territory (v41692598) 114.6 113.6 109.7 0.9 4.5 
Yellowknife, Northwest Territories (v41692722) 116.6 OST 111.6 0.8 4.5 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 110.5 109.8 108.0 0.6 2,5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-1 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Food 1 


All-items 
Food 


Food purchased from stores 
Meat 
Fresh or frozen meat (excluding poultry) 
Fresh or frozen beef 
Fresh or frozen pork 
Fresh or frozen poultry meat 
Fresh or frozen chicken 
Processed meat 
Ham and bacon 
Other processed meat 
Fish, seafood and other marine products 
Fish 
Fresh or frozen fish (including portions and fish sticks) 
Canned and other preserved fish 
Dairy products and eggs 
Dairy products 
Fresh milk 
Butter 
Cheese 
Ice cream and related products 
Eggs 
Bakery and cereal products (excluding infant food) 
Bakery products 
Bread, unsweetened rolls and buns 
Biscuits 
Other bakery products 
Cereal products (excluding infant food) 
Rice (including rice-based mixes) 


Breakfast cereal and other grain products (excluding infant 


food) 
Pasta products 
Flour and flour based mixes 
Fruit, fruit preparations and nuts 
Fresh fruit 
Apples 
Oranges 
Bananas and plantains 
Other fresh fruit 
Preserved fruit and fruit preparations 
Fruit juices 
Other preserved fruit and fruit preparations 
Nuts 
Vegetables and vegetable preparations 
Fresh vegetables 
Potatoes 
Tomatoes 
Lettuce 
Other fresh vegetables 
Preserved vegetables and vegetable preparations 
Frozen and dried vegetables (excluding canned) 
Canned vegetables and other vegetable preparations 
Other food products and non-alcoholic beverages 
Sugar and confectionery 
Fats and oils 
Coffee and tea 
Condiments, spices and vinegars 
Other food preparations 
Non-alcoholic beverages 


Food purchased from restaurants 
Food purchased from table-service restaurants 
Food purchased from fast food and take-out restaurants 


PLS SS 


CANSIM 
vector 
number 


(v41690973) 
(v41690974) 


(v41690975) 
(v41690976) 
(v41690977) 
(v41690978) 
(v41690979) 
(v41690981) 
(v41690982) 
(v41690984) 
(v41690985) 
(v41690986) 
(v41690987) 
(v41690988) 
(v41690989) 
(v41690990) 
(v41690992) 
(v41690993) 
(v41690994) 
(v41690995) 
(v41690996) 
(v41690997) 
(v41690999) 
(v41691000) 
(v41691001) 
(v41691002) 
(v41691003) 
(v41691004) 
(v41691005) 
(v41691006) 


(v41691007) 
(v41691008) 
(v41691009) 
(v41691010) 
(v41691011) 
(v41691012) 
(v41691013) 
(v41691014) 
(v41691015) 
(v41691016) 
(v41691017) 
(v41691018) 
(v41691019) 
(v41691020) 
(v41691021) 
(v41691022) 
(v41691023) 
(v41691024) 
(v41691025) 
(v41691026) 
(v41691027) 
(v41691028) 
(v41691029) 
(v41691030) 
(v41691033) 
(v41691036) 
(v41691039) 
(v41691040) 
(v41691045) 


(v41691046) 
(v41691047) 
(v41691048) 


June 2008 


115.4 
115.8 


115.3 
112.8 
109.0 
110.0 
103.0 
124.2 
126.8 
109.3 
106.2 
TLS 
100.9 
104.8 
105.4 
103.6 
124.6 
124.8 
123.2 
124.6 
126.1 
122.5 
122.2 
132.9 
137.6 
156.3 
113.6 
126.9 
124.6 
134.2 


107.7 
147.5 
150.9 
107.5 
101.0 
109.9 
103.3 
120.1 

94.2 
118.1 
123.1 
105.1 
109.4 
104.1 
100.9 

88.6 

86.8 

80.3 
114.4 
115.3 
114.3 
116.0 
W128 
114.3 
130.6 
112.3 
104.9 
113.7 
105.2 


116.9 
117.9 
114.6 


Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables" section. 


Indexes 


May 2008 


114.6 
114.6 


114.1 
cers 
108.8 
110.1 
102.1 
122.5 
125.4 
107.3 
100.7 
nme) 
100.8 
104.4 
104.3 
104.6 
124.5 
124.6 
122:9 
122.9 
125.6 
122.5 
121.8 
132.6 
138.1 
157.7 
114.4 
125.9 
12257 
123.7 


108.6 
143.2 
148.3 
105.4 

98.0 
105.1 

85.7 
12123 

95:2 
117.4 
122.6 
104.1 
107.5 

99.2 

95.1 

80.5 

85.0 

81.0 
106.9 
113.9 
113.6 
114.1 
111.4 
115.1 
128.1 
110.0 
103.5 
114.0 
104.3 


115.9 
116.5 
114.6 


June 2007 


2002=100 


147-9 
112.6 


111.9 
112.4 
109.8 
111.4 
102.3 
120.8 
123.1 
109.4 
110.5 
109.4 
100.8 
103.7 
104.5 
101.8 
120.3 
120.4 
Thiges 
120.9 
123.4 
Syren; 
118.8 
117.5 
122:5 
132.8 
112.4 
113.8 
108.6 
107.5 


108.9 
108.5 
104.4 
108.6 
103.9 
108.4 
115.5 
105.2 

99.8 
117.3 
12251 
104.9 
103.7 
102.2 

99.5 

85.3 

87.9 

74.1 
113.6 
111.6 
TAt0) 
11251 
110.6 
111.6 
114.1 
111.8 
105.2 
1120 
106.7 


114.1 
114.7 
112.6 


Percentage change 
June 2008 from 


June 2007 
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Table 4-2 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Shelter 


CANSIM Indexes Percentage change 
vector June 2008 from 
number ; aia Sm ee car 


June 2008 May 2008 June 2007 May 2008 June 2007 


2002=100 
Shelter (v41691050) 122.3 121.6 116.8 0.6 4.7 
Rented accommodation (v41691051) 107.7 107.6 105.9 0.1 Aer 
Rent (v41691052) 107.7 107.6 105.8 0.1 1.8 
Owned accommodation (v41691055) 124.4 124.1 118.7 0.2 4.8 
Mortgage interest cost 1 (v41691056) 117.6 Vt 107.9 0.4 9.0 
Replacement cost (v41691057) 139.7 13937 135.4 0.0 ee 
Property taxes (including special charges) (v41691058) 120.3 120.3 115.9 0.0 3.8 
Homeowners’ home and mortgage insurance (v41691059) 153.4 153.1 150.3 0.2 2A 
Homeowners’ maintenance and repairs (v41691060) 108.3 107.8 110.5 0.5 -2.0 
Water, fuel and electricity (v41691062) 138.3 135.4 128.0 2.1 8.0 
Electricity 2 (v41691063) 112.9 112.9 113.0 0.0 -0.1 
Water (v41691064) 146.7 146.7 132.5 0.0 10.7 
Natural gas (v41691065) 150.9 139.4 ASAT: 8.2 9.6 
Fuel oil and other fuels (v41691066) 2027 2520 169.3 0.0 49.3 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-3 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Household operations, furnishings and equipment 


CANSIM Indexes Percentage change 
vector June 2008 from 


number “June 2008 May 2008 June 2007 May 2008 ~—_ June 2007 


2002=100 
Household operations, furnishings and equipment (v41691067) 104.3 104.3 103.0 0.0 AS 
Household operations (v41691068) 109.5 109.1 106.2 0.4 3.1 
Communications (v41691069) 105.6 105.6 101.7 0.0 3.8 
Telephone services (v41691070) 106.1 106.1 101.2 0.0 4.8 
Internet access services (v41693216) 97.2 97.2 97.3 0.0 -0.1 
Postal services and other communication services (v41691071) 1223 1222p 120.8 0.0 a2 
Child care and domestic services (v41691072) 119.8 119.8 112.6 0.0 6.4 
Child care (v41691073) 118.3 118.3 111.4 0.0 6.2 
Domestic services (v41691074) 123.6 123.6 115.8 0.0 6.7 
Household chemical products (v41691075) 104.5 104.6 104.6 -0.1 -0.4 
Paper, plastic and foil supplies (v41691078) 105.1 105.5 106.3 -0.4 -1.1 
Other household goods and services (v41691081) 112.0 110.6 109.3 13 25 
Pet food and supplies (v41691082) 104.9 104.2 102.6 0.7 2.2 
Seeds, plants and cut flowers (v41691083) 104.9 104.4 104.4 0.5 0.5 
Other horticultural goods (v41691084) 102.6 100.1 97.2 25 5.6 
Financial services (v41693229) iii kone’ 113.9 113.6 a Ra 1.9 
Household furnishings and equipment (v41691087) 95.4 96.1 97.4 -0.7 = 
Furniture and household textiles (v41691088) 97.7 97.8 99.9 -0.1 -2.2 
Furniture (v41691089) 96.2 96.3 98.8 -0.1 -2.6 
Household textiles (v41691093) 102.8 103.0 103.2 -0.2 -0.4 
Household equipment (v41691097) 86.8 88.0 90.0 -1.4 -3.6 
Household appliances (v41691098) 86.6 88.6 90.4 -2.3 -4.2 
Non-electric kitchen utensils and tableware (v41691103) 88.5 88.1 90.2 0.5 -1.9 
Services related to household furnishings and equipment (v41691107) 135.7 135.7 125.0 0.0 8.6 


a —————— 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-4 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Clothing 


and footwear 


Clothing and footwear 


Clothing 

Women’s clothing 

Men's clothing 

Children’s clothing (including infants) 


Footwear 
Clothing accessories and jewellery 


Clothing material, notions and services 


CANSIM 
vector 
number 


(v41691108) 


(v41691109) 
(v41691110) 
(v41691111) 
(v41691112) 


(v41691113) 
(v41691118) 
(v41691123) 


June 2008 


92:5 


88.1 
88.9 
88.8 
83.2 


92.6 
105.2 
114.9 


Indexes 


May 2008 


93.0 


88.7 
86.7 
93.1 
84.6 


93:7 
104.8 
114.8 


June 2007 


2002=100 


93.1 


88.9 
88.9 
90.3 
85.2 


95.2 
103.2 
AZ, 


Percentage change 
June 2008 from 


June 2007 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-5 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — 


Transportation 


Transportation 


Private transportation 
Purchase, leasing and rental of passenger vehicles 
Purchase and leasing of passenger vehicles 
Purchase of passenger vehicles 
Rental of passenger vehicles 
Operation of passenger vehicles 
Gasoline 
Passenger vehicle parts, maintenance and repairs 
Other passenger vehicle operating expenses 
Passenger vehicle insurance premiums 1 
Passenger vehicle registration fees 
Drivers’ licences 
Parking fees 


Public transportation 
Local and commuter transportation 

City bus and subway transportation 

Taxi and other local and commuter transportation 
Inter-city transportation 

Air transportation 


Rail, highway bus and other inter-city transportation 


CANSIM 
vector 
number 


(v41691128) 


(v41691129) 
(v41691130) 
(v41691131) 
(v41691132) 
(v41691134) 
(v41691135) 
(v41691136) 
(v41691137) 
(v41691140) 
(v41691141) 
(v41691142) 
(v41691143) 
(v41691144) 


(v41691146) 
(v41691147) 
(v41691148) 
(v41691149) 
(v41691150) 
(v41691151) 
(v41691152) 


Indexes Percentage change 
June 2008 from 
June 2008 May 2008 June 2007 June 2007 
2002=100 

125.8 123.6 119.2 55 
125.7 123.8 119.6 5.1 
92.2 92.7 100.6 -8.3 
92.1 92.6 100.5 -8.4 
92:9 93.3 101.4 -8.4 
101.6 102.3 103.7 ; -2.0 
157.9 153.6 qe Vac, 2.8 15.0 
194.3 183.7 153.1 5.8 26.9 
1244 121.1 118.2 0.0 eas. 
135.0 135.8 128.6 -0.6 5.0 
Sito 138:7 130.6 -0.9 3a 
106.4 106.4 106.4 0.0 0.0 
149.2 149.2 142.3 0.0 4.8 
134.1 130.0 127.4 a2 Bie 
126.9 121.9 415:7 41 9.7 
123:2 123.2 118.8 0.0 af 
123.5 123.5 hves 0.0 8.3 
A222 122:2 121.8 0.0 0.3 
128.8 121.1 113.9 6.4 13.4 
128.3 120.3 ii2e2 6.7 14.3 
125.2 119.9 120.9 44 3.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-6 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Health 
and personal care 


CANSIM Indexes Percentage change 
vector June 2008 from 
IQRSUIAIS@ Iitnenna oc dan Ac Llama AAS dn TA 


June 2008 May 2008 June 2007 May 2008 June 2007 


2002=100 

Health and personal care (v41691153) 108.7 108.6 107.9 0.1 0.7 
Health care (v41691154) 112.9 113.1 ait blea. -0.2 1.6 
Health care goods (v41713463) 104.2 104.5 104.1 -0.3 0.1 
Medicinal and pharmaceutical products (v41691156) 102.1 102.3 102.4 -0.2 -0.3 
Prescribed medicines (v41691157) 101.2 100.9 101.6 0.3 -0.4 
Non-prescribed medicines (v41691158) 103.7 104.5 103.8 -0.8 -0.1 
Optical goods (v41713381) 110.2 OLS 108.6 -0.1 Ue) 
Health care services (v41713464) 125.0 125.0 120.7 0.0 3.6 
Optical services (v41693244) 101.5 101.5 100.1 0.0 1.4 
Dental care (v41691161) 124.4 124.4 119.8 0.0 3.8 
Personal care (v41691163) 104.6 104.3 104.8 0.3 -0.2 
Personal care supplies and equipment (v41691164) 97.5 97.0 Sis 0.5 -1.8 
Personal care services (v41691169) 114.5 114.5 AAT 0.0 1.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-7 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Recreation, education and reading 


CANSIM Indexes Percentage change 
vector June 2008 from 


number “June 2008 May 2008 June 2007 + May 2008 — June 2007 


2002=100 
Recreation, education and reading (v41691170) 102.9 102.9 102.5 0.0 0.4 
Recreation (v41691171) 97.9 97.9 97.8 0.0 0.1 
Recreational equipment and services (excluding recreational vehicles) (v41691172) 69.4 69.6 73.4 -0.3 -5.4 
Purchase and operation of recreational vehicles (v41691179) ee ‘ital lore 114.0 0.4 -1.7 
Home entertainment equipment, parts and services (v41691184) 82.0 82.8 86.0 -1.0 -4.7 
Travel services (v41691190) 98.6 97.9 95.9 0.7 2.8 
Traveller accommodation 1 (v41691191) 86.9 85.8 84.1 123 o 
Travel tours (v41691192) 110.5 110.5 108.0 0.0 Za 
Other cultural and recreational services (v41691193) 123.4 123.4 WAST 0.0 4.8 
Spectator entertainment (excluding cablevision) (v41691194) iIMUTAS: 117.3 iNET 0.0 4.1 
Cablevision and satellite services (including pay television) (v41691195) 129.6 129.6 121.6 0.0 6.6 
Use of recreational facilities and services (v41691196) 120.4 120.4 litem 0.0 av 
Education and reading (v41691197) 118.3 118.6 116.5 -0.3 1.5 
Education (v41691198) 12a 121.8 118.5 0.0 2.8 
Tuition fees (v41691199) A257 12bs7. 122.0 0.0 3.0 
Reading material and other printed material (excluding textbooks) (v41691202) 106.1 107.2 110.5 -1.0 -4.0 
Newspapers (v41691203) 118.9 118.9 116.0 0.0 Zo 
Magazines and periodicals (v41691204) 118.9 118.9 117.9 0.0 0.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-8 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Alcoholic 
beverages and tobacco products 


CANSIM Indexes Percentage change 
vector June 2008 from 


number “june 2008 May 2008 June 2007 May 2008 June 2007 


2002=100 
Alcoholic beverages and tobacco products (v41691206) 127.7 127.4 125.7 0.2 1.6 
Alcoholic beverages (v41691207) 112.1 112.1 110.0 0.0 1.9 
Alcoholic beverages served in licensed establishments (v41691208) 115.6 115.6 113.4 0.0 1:9 
Beer served in licensed establishments (v41691209) 116.2 116.2 113.2 0.0 PT 
Liquor served in licensed establishments (v41691211) hilidicnt Vata tout 0.0 ier: 
Alcoholic beverages purchased from stores (v41691212) 110.3 110.3 108.3 0.0 1.8 
Beer purchased from stores (v41691213) 113.8 114.0 At teZ -0.2 Za 
Wine purchased from stores (v41691214) 104.9 104.9 104.3 0.0 0.6 
Liquor purchased from stores (v41691215) 108.2 108.2 106.2 0.0 1.9 
Tobacco products and smokers’ supplies (v41691216) 141.4 140.4 139.7 0.7 1.2 
Cigarettes (v41691217) 141.4 140.4 139.7 0.7 eZ 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 5 
The Consumer Price Index for Canada, all-items, not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual ' 


average 
2002=100 

Indexes (v41690973) 
1989 (25 SSE? SOE 13:8) THOR eT4.S VR 4. FOS 756 75.9" 76H) 761 74.8 
1990 LONG EZ Gon One Tee Ore = OD) SSO LOG 1Oro8  tO010) 7919 78.4 
1991 B20 C20 S253 OZ Cee OLN) me OO! |) OGL2 OS Oe mE OOMIN INCOM) mmGe.5 = OZ 82.8 
1992 83:3 83:3. 836) 83.7 83:8" 84.0 84.25 842 842 843 847 84:7 84.0 
1993 BSUS 85: 3m 802m (OO: 2p OOL4s aeO0-4 00,0) a God 88520 | 185-00 86:3) (86.4 85.6 
1994 86a 85.45 (85.455 65:4) 85.25 0 585:4 85.7 685.8 “85:9 85.7 386.2 86:3 85.7 
1995 BOG) SEOs (Sie2ee ECTS Ole) Pec ialemnOl.O moi  —“SieSa "8/.7 9268.0, 8728 87.6 
1996 S80 SSale 88:5e e885 = SOON SS 058 89:0 B389:0'  89— 89:3 89:7 “SOx 88.9 
1997 SOHO) COMI OOPS AS02036 05a 90:5" 890.6 9016 F 89016 90/5) 904 90.4 
1998 SONS SOROF Oise 201 Oe CIS SOT ARE O14 BO1.4 29025) 29116 9991.6: 9s 91.3 
1999 ONES PEO OMe OZ, OREO 2/5rem O27/— O20 =e OS. 1) OSlS  9S:6—n 19357 SEOS.6. 957 92.9 
2000 QStae 4 OATS 94) by 04 ON O5:06 95.8) @9517 5) Gort 59613 = 396.6) 967 95.4 
2001 963 968 97.1 97.8 98:6 987 98:4 98:4 986 981 97.2 97.4 97.8 
2002 O7 COO 2m 900m 990) a OO i 9-9 OOo O09 100l9R 101.25 t01o. 10nd 100.0 
2003 10205 M02 Cae 10S Mee OZ 402 5 a02)5) 9102/6) 02.905) 1103:1 5 102:38) 403.1 w103a:2 102.8 
2004 103.3; 103.55 103.9, 1104.1 1105.0, (05:1 105:0 1104;8 105.0 105.2 705.6 105.4 104.7 
2005 10537 MOSrF ee 106: SeydOG.6) H06:7 — 06:9) s107.4 “WO 1064] 107-9 s107-7 107.6 107.0 
2006 108.2 108.0 1086 109.2 109.7 1095 109.6 109.8 109.2 109.0 109.2 109.4 109.1 
2007 NOS AMOS ite AcG tet id TOI 20) i= Ao omeandeoe td G 111.5 
2008 AEC AMI ZE2 3 AZO ei S7o) es MAO st 1oi4 a Fe is a ES 
Percentage change from the corresponding month 

of the previous year (v41690973) 
1989 4.3 4.6 4.5 4.5 Sei Sy 5:3 5:3 5:3 5.1 DS StS 5.1 
1990 5:5 SS 5.9) 5.0 4.4 4.4 4.1 4.4 4.2 4.7 Sa 5.0 4.8 
1991 6.9 6.2 6.2 6.2 6.2 6.3 6.0 6.0 55 4.4 4.4 3.8 5.6 
1992 1.6 1.6 1.6 tet {es ied eZ led des 1.6 le, Ze 1.4 
1993 2.0 2.4 WS) 1.8 1.9 are [ote 1.8 1.8 1 1.9 ARs 1.9 
1994 ee 0.1 0.2 0.2 -0.2 0.0 0.1 0.1 0.2 -0.2 -0.1 0.2 0.1 
1995 0.6 1.9 oat 2 29 Pri 2.6 22 2.2 28 2a ete 2.2 
1996 1.6 13 11s 1.4 les iS le aS fee) 1.8 1.9 Zuo ie 
1997 DP Zo 19 (lei ‘se a EGA tleif 1.8 ily RS 0.9 0.8 abe 
1998 et 1.0 1.0 0.9 sed 1.0 1.0 0.9 0.7 1.1 AZ 1.0 1.0 
1999 0.7 0.7 1.0 1.6 ES 1.6 1.9 7a. 2.6 223 2.2 2.6 1.8 
2000 Plef Pf 3.0 Zn 2.4 2.8 29 2.6 Zar 2.8 See See 2th 
2001 3.0 2.9 2.4 330) 3.9 3.4 Path 2.8 2.6 1.9 0.6 0.7 2:5 
2002 eS 1.4 1.9 ews Amt de 2.1 225 Zo a2 4.4 3.8 22 
2003 4.5 4.7 4.2 29 2.8 2.6 Daal 2.0 2.2 1.6 1.6 2A 2.8 
2004 es 0.7 0.8 wer 2.4 25 ZS ise! 1.8 2.3 2.4 24 1.8 
2005 1.9 2A 25 2.4 1.6 tlEr/ 2.0 2.6 Sez. 2.6 2.0 24 22 
2006 2.8 Dep 2.2 2.4 2.8 2.4 2.3 2h 0.7 1.0 1.4 1.7 2.0 
2007 dist 2.0 28 Zan Die 2.2 VDP UE? TES: 2.4 2.5 2.4 22 
2008 fi 1.8 1.4 were Dre. Sha] 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6 
Core consumer price index (CPI) (Bank of Canada definition), 1 not seasonally adjusted, historical data 
Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 2 
average 
2002=100 
Indexes (v41693242) 
1989 Pour 76.1 76.4 76.7 76.9 76.9 ree: Fees, ree 78.0 78.4 78.3 Utgr. 
1990 78.6 79.0 79.1 79.3 79.5 79.6 79.9 80.1 80.4 80.8 81.0 80.8 79.8 
1991 81.4 81.7 81.7 81.7 81.8 82.0 82.0 82.3 82.4 82.5 82.8 82.5 82.1 
1992 82.7 83.0 83.2 83.3 83.5 83.4 83.5 83.6 83.7 84.0 84.4 84.3 83.6 
1993 84.6 84.9 84.9 84.9 84.9 84.9 85.3 85.4 85.6 85.7 86.2 86.1 85.3 
1994 86.2 86.6 86.6 86.7 86.5 86.6 86.7 86.8 87.2 87.2 87.5 87.6 86.9 
1995 87.9 88.3 88.4 88.5 88.6 88.6 88.8 89.0 89.3 89.3 89.6 89.2 88.8 
1996 89.4 89.8 89.8 89.9 90.1 90.1 90.3 90.5 90.8 90.8 91.3 91.1 90.3 
1997 91.3 91.5 91.7 91.9 92.0 92.1 92.1 92.3 92.4 92.5 92.4 92.3 92.0 
1998 92.6 92.9 93.0 93.0 93.2 93.2 93.3 93.4 93.4 93.7 93.7 93.5 93.2 
1999 93.5 93.8 94.1 94.2 94.5 94.6 94.7 94.9 95.2 95.1 95.0 94.8 94.5 
2000 94.6 95.0 95.3 95.3 95.5 95.8 95.8 96.0 96.2 96.3 96.4 96.4 95.7 
2001 96.3 96.6 97.1 97.4 97.7 97.9 98.2 98.3 98.4 98.4 98.1 98.0 97.7 
2002 98.1 98.8 99.2 99.6 99.8 100.0 100.2 100.7 100.9 100.9 101.2 100.7 100.0 
2003 101.3 101.8 102.0 101.7 102.2 102.1 102.1 102.2 102.6 102.7 103.0 102.8 102.2 
2004 102.8 103.0 103.3 103.5 103.7 103.8 104.0 103.8 104.1 104.1 104.7 104.6 103.8 
2005 104.5 104.8 105.2 105.2 105.4 105.4 105.4 105.6 105.9 105.9 106.3 106.2 105.5 
2006 106.2 106.6 107.0 106.9 107.5 107.2 107.5 107.7 108.3 108.4 108.6 108.4 107.5 
2007 108.6 109.1 109.5 109.6 109.9 109.9 110.0 110.1 110.5 110.3 110.3 110.0 109.8 
2008 110.1 110.7 110.9 Hit se les: 111.6 =e x a a * Ms 
Percentage change from the corresponding 
month of the previous year (v41693242) 
1989 46 4.7 4.5 46 46 4.3 4.6 4.2 4.2 3.9 3.8 Si 4.3 
1990 3.8 3.8 3.5 3.4 3.4 3.5 3.4 3.4 3:5 3.6 3.3 3.2 3.4 
1991 3.6 3.4 33 3.0 2.9 3.0 2.6 Pei 2.5 Dik PMG 2.1 2.9 
1992 1.6 1.6 1.8 2.0 2.1 se 1.8 1.6 1.6 1.8 1.9 Py 1.8 
1993 74g! 23 2.0 1.9 ileré 1.8 7 Liz 7S: 2.0 2.1 201 2.0 
1994 1.9 2.0 2.0 ZA 1.9 2.0 1.6 1.6 1.9 1.8 1.5 1 1.9 
1995 2.0 2.0 2.1 2.1 2.4 23 24 25 2.4 2.4 2.4 1.8 22 
1996 lee shee 1.6 1.6 Tez Ae dey Fs iva 1.7 1.9 aA ai 
1997 Za 1.9 24 2:2 2.1 2.2 2.0 2.0 1.8 1.9 az ea 1.9 
1998 1.4 1S 1.4 122 1s. 115% ais by 1.1 1.3 1.4 Us) 13 
1999 1.0 1.0 1.2 1.3 1.4 1.5 1.5 1.6 1.9 1:5 1.4 1.4 1.4 
2000 yee i fs: 1.3 2 i) las’ 1 i ye 4 1 t5 1.7 3 
2001 1.8 U7 1.9 2.2 23 Pape oe 2.4 2.3 2.2 1.8 7 24 
2002 1.9 2.3 2.2 Pate: Aa 2.1 2.0 2.4 2.5 2.5 3.2 2.8 2.4 
2003 ud 3.0 2.8 Za 2.4 24 1.9 15 Uy 1.8 1.8 21 2.2 
2004 1G 1.2 1.3 1.8 Sy 13 1.9 1.6 1S: 1.4 17 1.8 1.6 
2005 ied 17 1.8 1.6 1.6 1S es pee 1.7 Lf: 15 15 1.6 
2006 1.6 At srg 1.6 2.0 1.7 2.0 2.0 Pa 24 22 2.1 1.9 
2007 7a Pigs! 23 2:5 ee 25 Za ae 2.0 1.8 1.6 1.5 2h 
2008 1.4 1:5 Aso 1.5 1.5 1.5 


Se ee ae ee ee ee eee 8 ee ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 7 
The Consumer Price Index for Canada, major components and special aggregates, not seasonally adjusted, historical 
data 


Major components Special aggregates 
Food Shelter Household Clothing Transportation Health Recreation, Alcoholic Goods‘ Services? All-items? Energy * 
operations, and and education beverages excluding 
furnishings footwear personal and and tobacco food and 
and care reading products energy 


equipment 


CANSIM vector number (v41690974) (v41691050) (v41691067) (v41691108) (v41691128) (v41691153) (v41691170) (v41691206) (v41691222) (v41691230) (v41691233) (v41691239) 


2002=100 
Annual averages 4 
1989 76.5 78.1 S25 83.7 67.8 75:5 70.3 59.9 78.4 70.9 755 66.7 
1990 79.6 82.5 84.2 86.1 71.6 79.1 Wore 65.2 81.6 74.9 78.8 73.4 
1991 83.4 86.3 87.4 94.3 72.9 84.7 78.3 76.4 85.7 79.6 83.4 77.0 
1992 31S | 87.9 87.9 95.1 74.4 86.6 79.2 81.0 86.4 81.4 85.1 Mae 
1993 84.5 89.1 88.7 96.0 76.8 88.9 81.1 82.2 87.8 83.1 86.8 78.1 
1994 84.9 89.4 88.9 96.8 80.2 89.7 83.5 68.8 86.8 84.5 86.9 78.6 
1995 86.9 90.4 90.6 96.7 84.3 89.6 86.7 68.7 88.4 86.7 88.8 79.6 
1996 88.0 90.6 92.5 96.4 87.6 90.1 88.7 70.1 89.9 88.0 90.1 81.9 
1997 89.4 90.8 93.7 97.7 90.3 91.7 91.0 TAS 91.2 89.5 91.5 83.9 
1998 90.9 91.1 95.1 98.8 89.6 93.6 93.0 74.9 91.4 91.1 92.7 80.5 
1999 92.0 92.3 95.8 100.1 92.6 95.4 94.7 76.5 93.1 92.6 94.0 85.0 
2000 93.3 95.6 96.7 100.3 97.2 97.0 97.0 79.0 96.0 94.8 95.5 98.8 
2001 97.4 99.1 98.6 100.7 97.3 98.9 98.4 85.0 98.4 97.1 97.3 102.0 
2002 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
2003 101.7 103.2 100.7 98.2 105.2 101.4 100.8 110.1 101.9 103.6 102.5 107.9 
2004 103.8 105.8 101.2 98.0 107.7 102.8 101.1 116.0 103.4 105.9 103.9 115.2 
2005 106.4 109.2 101.7 97.6 112.0 104.6 100.8 119.1 105.8 108.2 105.3 126.3 
2006 108.9 113.1 102.2 95.8 115.2 105.9 100.6 124 107.1 111.1 106.9 132.8 
2007 Ailes: 116.9 103.2 95.7 aden 107.3 101.8 125.5 108.0 114.8 109.0 135.9 
Monthly indexes 
2007 
January 110.9 114.8 102.4 94.2 HISES 106.3 99.2 124.2 106.3 112.5 107.6 125.2 
February 112.6 114.9 103.0 95.4 114.2 106.5 100.2 124.2 107.4 113.0 108.0 127.1 
March 112.2 115.4 103.2 7S Aer 106.4 100.9 124.1 108.8 113.4 108.5 135.9 
April 112.2 116.2 103.3 97.7 118.6 106.8 100.9 124.5 109.2 113.9 108.7 139.1 
May aa 116.0 103.0 96.0 120.7 107.4 102.2 1252 109.6 114.5 109.0 142.0 
June 112.6 116.8 103.0 93.1 119.2 107.9 102.5 125.7 108.9 114.8 109.0 140.1 
July 112.3 117.0 103.2 94.6 118.5 107.5 103.0 126.0 108.6 115.3 109.1 139.6 
August 111.8 117.6 103.5 95.4 116.3 107.6 102.9 126.1 107.7 115.6 109.2 136.4 
September 110.9 117.8 103.7 97.4 116.9 107.6 103.4 126.6 107.8 115.9 109.7 136.6 
October 110.7 118.7 103.4 97.1 115.2 107.5 102.7 126.3 107.1 116.1 109.6 134.5 
November 111.3 118.8 103.3 96.4 116.7 108.0 102.0 126.5 107.6 116.2 109.6 136.5 
December stim e 119.2 103.5 93.7 117.5 107.7 101.2 126.2 107.4 116.5 109.4 138.2 
2008 
January 112.4 119.2 103.3 92.2 117.6 107.5 99.6 126.4 107.3 116.2 109.0 139.0 
February 112.8 119.6 104.1 94.1 117.0 107.7 100.8 126.8 107.4 116.9 109.4 139.4 
March 112.6 120.1 104.1 96.0 117.8 107.9 101.3 126.6 108.1 ae res 109.6 143.2 
April 113:5 121.2 104.4 94.3 120.1 108.3 101.6 126.7 109.2 herd 109.9 150.2 
May 114.6 121.6 104.3 93.0 123.6 108.6 102.9 127.4 110.4 118.7 110.3 158.4 
June 115.8 122°3 104.3 92.5 125.8 108.7 102.9 AZY a 111.6 119.1 110.3 165.3 


Note(s): For information on the continuity of the series, see " Data quality, concepts and methodology — Data quality, concepts and methodology — Weights 
and Linking" at the end of this publication. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 8-1 
Annual average’ percentage changes for the Consumer Price Index — Major components, not seasonally adjusted, 
Canada, 2004 to 2007 


Annual Annual average percentage change 
MENG et 1 BN OO. ee en eS ee ee ree 
2007 2007 2006 2005 2004 

2002=100 percent 

All-items 1415 22 2.0 P's 1.8 
Food 111.8 27 20 25 21 
Shelter 116.9 3.4 3.6 5 2.0 
Household operations, furnishings and equipment 103.2 1.0 0.5 0.5 0.5 
Clothing and footwear 95.7 -0.1 -1.8 -0.4 -0.2 
Transportation ivan 1.6 2.9 4.0 2.4 
Health and personal care 107.3 t3 42 1.8 1.4 
Recreation, education and reading 101.8 4 -0.2 -0.3 0.3 
Alcoholic beverages and tobacco products 925:5 Sal 22 ye 5.4 
Goods 108.0 0.8 12 Zo Les 
Durable goods 94.7 -1.6 -0.7 -0.6 -1.7 
Semi-durable goods 96.0 -0.2 -1.5 -0.5 -0.4 
Non-durable goods 118.4 22 2.9 4.4 =i) 
Services 114.8 = Zon Bed 22 
All-items excluding food 111.4 2.0 2.0 22 Lf 
All-items excluding food and energy 109.0 2.0 ihe RS 1.4 
All-items excluding energy 109.5 Za Wee 10 1.4 
Energy 135.9 Poe Bal 9.6 6.8 


Note(s): See "Data quality, concepts and methodology - Explanatory notes for tables" section. 


sss sts selina 
30 = Statistics Canada — Catalogue no. 62-001-X 


The Consumer Price Index — June 2008 


Table 8-2 
Annual average’ percentage changes for the Consumer Price Index — All-items, not seasonally adjusted, Canada, 
provinces, urban centres, 2004 to 2007 


Annual Annual average percentage change 
average 
2007 2007 2006 2005 2004 
2002=100 percent 

Canada 141.5 2.2 2.0 PAP 2 1.8 
Newfoundland and Labrador sl pa 1-0 1.8 PLE | 1.8 
Prince Edward Island 113.6 1.8 eae: od Lid. 
Nova Scotia 112.5 1.9 2.0 2.8 1.8 
New Brunswick 111.3 1.9 17. 2.4 1.5 
Quebec 110.4 1.6 (urs Paes 2.0 
Ontario 110.8 1.8 1.8 Phe 1.9 
Manitoba 110.9 2.0 2.0 2 2.0 
Saskatchewan if eee 2.8 ot Ze BD 
Alberta 117.9 5.0 3.9 Pee 1.4 
British Columbia 110.0 1.8 ihre 2.0 2.0 
Whitehorse, Yukon Territory 109.5 Fae 1.4 2i2 4.1 
Yellowknife, Northwest Territories 110.8 2.9 1.4 23 15 
Iqaluit, Nunavut 107.9 3.2 EE 17 1.0 
St. John’s, Newfoundland and Labrador 110.7 ies ars 2.6 1.8 
Charlottetown and Summerside, Prince Edward Island 113.2 2.0 2.3 2.9 ari 
Halifax, Nova Scotia 112.0 2.0 2.0 25 ef 
Saint John, New Brunswick 6 Ua hy IPP 1.8 srg 2.4 1.5 
Québec, Quebec 110.1 io ted, Ph 1.9 
Montréal, Quebec 110.3 1.6 1.8 22 2.0 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 110.7 1.9 1 ee 2.0 
Toronto, Ontario 110.5 1.9 1.6 1.9 1.7 
Thunder Bay, Ontario 108.1 ea 1.4 1.6 1.4 
Winnipeg, Manitoba 110.8 24 1.9 2.7 1.9 
Regina, Saskatchewan 111.7 2.6 2.0 pe 2.2 
Saskatoon, Saskatchewan 112.7 3.4 22 PS Zz 
Edmonton, Alberta 117.4 48 a1 rales 1.0 
Calgary, Alberta 118.0 ond 4.6 2.0 cm 
Vancouver, British Columbia 110.2 2.0 1.9 1.9 2.0 
Victoria, British Columbia 109.8 a2 15 2.2 eo 


Note(s): See "Data quality, concepts and methodology - Explanatory notes for tables” section. 
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Table 9-1 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Newfoundland and Labrador 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691244) 


(v41691368) 
(v41691369) 
(v41691374) 
(v41693247) 
(v41691375) 


(v41713404) 


(v41691245) 
(v41691246) 
(v41691247) 
(v41691257) 
(v41691262) 
(v41691266) 
(v41691269) 
(v41691276) 


(v41691277) 
(v41691278) 
(v41691280) 
(v41691281) 
(v41691283) 
(v41691284) 
(v41691285) 
(v41691286) 


(v41691288) 


(v41691289) 
(v41691290) 
(v41691292) 
(v41693217) 
(v41691297) 


(v41691304) 
(v41691306) 
(v41691307) 
(v41691309) 


(v41691312) 
(v41691313) 
(v41691315) 
(v41691318) 
(v41691321) 
(v41691323) 


(v41691328) 
(v41691329) 
(v41691335) 


(v41691338) 
(v41691339) 
(v41691347) 


(v41691351) 
(v41691352) 
(v41691358) 


June 2008 


115.4 


AS. 
107.9 
109.1 
Ta 2e2 
167.1 


135:3 


114.0 
113.4 
Vit 
UNSER 
LSitet 
103.2 

83.5 
laine 


129.2 
105.4 
122: 
148.7 
124.4 
HOON, 
155.0 
125.0 


242.8 


101.4 
105.8 
105.6 
109.0 

93:9 


95.0 
9272 
94.0 
96.6 


124.3 
124.0 

92.0 
182.7 
117.8 
12550 


105.9 
107.9 
104.5 


101.9 
102.5 
101.0 


130.7 
115.4 
143.4 


Indexes 


May 2008 


114.5 


114.8 
10725 
108.6 
eliieG 
162.9 


134.3 


113:2 
faAZa5 
111.5 
120.3 
137.9 
101.3 

82.9 
116.9 


128.4 
105.3 
121.1 
143.8 
124.4 
108.5 
155.0 
125.0 


242.8 


100.8 
105.9 
105.6 
109.0 

92.1 


97.4 
95.6 
97.6 
94.7 


A222 
122.3 

93.6 
113.2 
117.8 
119.7 


105.4 
107.9 
103.4 


100.8 
101.1 
100.9 


130.0 
115.0 
142.5 


June 2007 


2002=100 
TAGS 


112:3 
107.2 
107.8 
110.0 
144.7 


131.2 


110.1 
110.1 
108.8 
118.5 
120.1 
106.1 

90.4 
111.0 


118.8 
103.9 
112.6 
125.6 
121.8 
lain hers: 
138.7 
124.9 


173.3 


100.6 
104.5 
99:5 
109.3 
Joet 


97.6 
99.3 
9641 
98.6 


121.4 
122.0 
102.3 
152.2 
122.4 
1131 


104.3 
106.3 
102.7 


101.5 
102.1 
100.5 


130.8 
115.1 
143.8 


Percentage change 
June 2008 from 


May 2008 


2 
© 
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Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-2 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Prince Edward Island 


CANSIM Indexes Percentage change 
vector June 2008 from 
number 


June 2008 May 2008 June 2007 May 2008 June 2007 


2002=100 
All-items (v41691379) 119.5 118.9 114.1 0.5 4.7 
Special aggregates 
All-items excluding food (v41691502) 120.0 119.3 114.2 0.6 Bet 
All-items excluding food and energy (v41691503) 108.8 109.1 108.3 -0.3 0.5 
All-items excluding energy (v41691508) 110.5 110.7 109.3 -0.2 1.1 
All-items excluding gasoline (v41693249) 115-5 TASS Ualars 0.0 3.4 
Energy 1 (v41691509) 197.2 189.8 154.6 3.9 27.6 
All-items (1992=100) (v41713406) 140.7 139.9 134.3 0.6 4.8 
Food (v41691380) 117.3 116.9 qASeT. 0.3 3.2 
Food purchased from stores (v41691381) 117.8 117.4 dTSet 0.3 2 
Meat 2 (v41691382) 1S 113.8 qi 22 11 2.6 
Dairy products 2 (v41691392) 124.7 123.4 2A ‘fed 2.6 
Bakery and cereal products (excluding infant food) 2 (v41691397) 136.5 138.5 120.8 -1.4 13.0 
Fresh fruit 2 (v41691401) 99.0 94.8 109.1 4.4 -9.3 
Fresh vegetables 2 (v41691404) 1145 107.3 109.8 3.9 iss 
Food purchased from restaurants (v41691411) 115.4 114.7 108.9 0.6 6.0 
Shelter (v41691412) 131.5 130.9 119.1 0.5 10.4 
Rented accommodation (v41691413) 106.8 106.8 106.6 0.0 0.2 
Owned accommodation (v41691415) 114.1 113.9 111.4 0.2 2.4 
Replacement cost (v41691416) nie hil 2R76 tied 0.0 0.5 
Homeowners’ home and mortgage insurance (v41691418) 115.8 115.8 121.2 0.0 -4.5 
Homeowners’ maintenance and repairs (v41691419) 109.0 106.9 112.9 2.0 -3.5 
Water, fuei and electricity (v41691420) 193.7 192.0 146.6 0.9 32.1 
Electricity (v41691421) 149.2 145.7 123.8 2.4 20.5 
Natural gas : : : 3 : : 
Fuel oil and other fuels (v41691423) 242.6 242.6 168.9 0.0 43.6 
Household operations, furnishings and equipment (v41691424) 106.9 107.2 105.1 -0.3 9 ber 4 
Household operations (v41691425) 112.6 {peer 109.4 0.4 2:9 
Telephone services (v41691427) 105.1 105.1 99:2 0.0 5.9 
Internet access services (v41693218) 102.7 102.7 102.8 0.0 -0.1 
Household furnishings and equipment (v41691432) 95.3 96.8 96.1 -1.5 -0.8 
Clothing and footwear (v41691439) Sirs 100.8 S5rzZ -3.5 -1.9 
Women’s clothing (v41691441) 95.2 98.8 98.7 -3.6 -3.5 
Men's clothing (v41691442) 91.5 94.7 92.4 -3.4 -1.0 
Footwear (v41691444) 97.8 105.2 100.9 -7.0 -3.1 
Transportation (v41691447) 129.9 126.7 121.8 25 6.7 
Private transportation (v41691448) 130.1 (Pe ae 2.4 6.5 
Purchase and leasing of passenger vehicles (v41691450) O29 93:9 101.5 -1.1 -8.5 
Gasoline (v41691453) 200.1 186.8 163.1 rie 22-7. 
Passenger vehicle insurance premiums 3 (v41691456) 123.4 126.2 118.3 -2.2 4.3 
Public transportation (v41691458) 127.2 121.4 115.8 4.8 9.8 
Health and personal care (v41691462) 105.9 106.4 104.7 -0.5 tA 
Health care (v41691463) 106.4 107.0 105.8 -0.6 0.6 
Personal care (v41691469) 105.3 105.7 103.5 -0.4 sat 
Recreation, education and reading (v41691472) 104.1 103.6 104.1 0.5 0.0 
Recreation (v41691473) 99.0 98.2 97.4 0.8 1.6 
Education and reading (v41691481) Ahirez 11725 12tat -0.3 -3.7 
Alcoholic beverages and tobacco products (v41691485) 141.2 140.5 1355 0.5 4.4 
Alcoholic beverages (v41691486) 114.1 giakceo: 110.6 0.5 3.2 
Tobacco products and smokers’ supplies (v41691492) 153.4 152:7 146.0 0.5 5.1 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-3 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Nova Scotia 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691513) 


(v41691637) 
(v41691638) 
(v41691643) 
(v41693251) 
(v41691644) 


(v41713408) 


(v41691514) 
(v41691515) 
(v41691516) 
(v41691526) 
(v41691531) 
(v41691535) 
(v41691538) 
(v41691545) 


(v41691546) 
(v41691547) 
(v41691549) 
(v41691550) 
(v41691552) 
(v41691553) 
(v41691554) 
(v41691555) 


(v41691557) 


(v41691558) 
(v41691559) 
(v41691561) 
(v41693219) 
(v41691566) 


(v41691573) 
(v41691575) 
(v41691576) 
(v41691578) 


(v41691581) 
(v41691582) 
(v41691584) 
(v41691587) 
(v41691590) 
(v41691592) 


(v41691597) 
(v41691598) 
(v41691604) 


(v41691607) 
(v41691608) 
(v41691616) 


(v41691620) 
(v41691621) 
(v41691627) 


June 2008 


117.8 


117.8 
109.8 
111.4 
114.5 
176.0 


141.1 


118.5 
117.8 
11-3 
423.2 
134.3 
102.0 
101.2 
120.6 


127.6 
105.0 
120.5 
129.5 
137.3 
109.8 
164.0 
121.8 


232.6 


105.9 
110.1 
104.8 
99:3 
97.4 


96.8 
100.4 
95.0 
93.6 


123.3 
123.2 

92.5 
188.0 
104.6 
125.0 


108.9 
111.0 
107.1 


107.2 
102.5 
119.5 
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117.3 
153.2 


Indexes 


May 2008 
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94.5 
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93.5 
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108.1 
119.9 
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106.3 
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101.2 
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1173 
152.6 


June 2007 


2002=100 
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112.6 
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135.4 
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106.3 
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93.7 
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101.0 
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104.4 
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Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-4 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — New Brunswick 


CANSIM Indexes Percentage change 
vector June 2008 from 


number “June 2008 May 2008 June 2007 ‘May 2008 June 2007 


2002=100 

All-items (v41691648) 114.5 113.9 112.1 0.5 2.1 
Special aggregates 

All-items excluding food (v41691772) 113.9 ios 414-8 0.5 1.9 
All-items excluding food and energy (v41691773) 106.5 106.6 107.1 -0.1 -0.6 
All-items excluding energy (v41691778) 108.6 108.6 108.4 0.0 0.2 
All-items excluding gasoline (v41693253) 110.9 110.9 110.3 0.0 0.5 
Energy 1 (v41691779) 163.3 158.0 142.5 3.4 14.6 
All-items (1992=100) (v41713410) 135.8 135.1 133.0 0.5 24 
Food (v41691649) 117.5 117.0 114.0 0.4 3.1 
Food purchased from stores (v41691650) 118.2 EAS 114.4 0.6 =e, 

Meat 2 (v41691651) 112.9 112s Idee 0.5 A% 

Dairy products 2 (v41691661) 120.6 121.8 118.4 -1.0 1.9 

Bakery and cereal products (excluding infant food) 2 (v41691666) 136.3 STS ae2aZ -0.6 a1.5 

Fresh fruit 2 (v41691670) 101.7 100.3 104.7 1.4 -2.9 

Fresh vegetables 2 (v41691673) 103.1 97.0 101.5 6.3 1.6 
Food purchased from restaurants (v41691680) 116.1 116.0 1133 0.1 2 
Shelter (v41691681) AWA Ih? 121.0 qA7..5 0.2 3:1 
Rented accommodation (v41691682) 105.9 105.8 104.8 0.1 1.0 
Owned accommodation (v41691684) 114.1 113.8 111.0 0.3 2.8 

Replacement cost (v41691685) 113.7 114.0 113.2 -0.3 0.4 

Homeowners’ home and mortgage insurance (v41691687) 125.1 125.1 434s 0.0 -4.6 

Homeowners’ maintenance and repairs (v41691688) 113.0 110.6 A deie2 PRE: 1.6 
Water, fuel and electricity (v41691689) 146.1 146.1 139.5 0.0 4.7 

Electricity (v41691690) 127.4 127.4 132.9 0.0 -4.1 

Natural gas : ; . 3 ; 

Fuel oil and other fuels (v41691692) 2362 239.2 165.4 0.0 41.0 
Household operations, furnishings and equipment (v41691693) 104.0 103.8 102.8 0.2 A 
Household operations (v41691694) 111.9 allay 107.8 0.2 3.8 

Telephone services (v41691696) 107.5 107.5 101.2 0.0 6.2 

Internet access services (v41693220) 106.0 106.0 103.2 0.0 oa 
Household furnishings and equipment (v41691701) 89.8 89.6 93.4 0.2 -3.9 
Clothing and footwear (v41691708) 93.3 94.5 96.8 -1.3 -3.6 

Women’s clothing (v41691710) 88.2 88.8 97.2 -0.7 -9.3 

Men's clothing (v41691711) 93.6 96.3 95.2 -2.8 -1.7 
Footwear (v41691713) 95.6 95.6 96.7 0.0 -1.1 
Transportation (v41691716) 122.0 119.7 117.0 1.9 4.3 
Private transportation (v41691717) 121.9 119.8 117-2 18 4.0 

Purchase and leasing of passenger vehicles (v41691719) 89.9 91.3 101.1 See =hi4 

Gasoline (v41691722) 181.7 170.7 145.5 6.4 24.9 

Passenger vehicle insurance premiums 3 (v41691725) 111.6 111.6 107.2 0.0 4.1 
Public transportation (v41691727) 124.5 120.1 115.0 Sd 7.8 
Health and personal care (v41691732) 102.6 103.1 103.2 -0.5 -0.6 
Health care (v41691733) 107.0 107.0 106.6 0.0 0.4 
Personal care (v41691739) 98.4 99.3 100.1 -0.9 -1.7 
Recreation, education and reading (v41691742) 105.7 105.4 106.0 0.3 -0.3 
Recreation (v41691743) 99.5 99.0 100.3 0.5 -0.8 
Education and reading (v41691751) 125.2 125.5 123.3 -0.2 1.5 
Alcoholic beverages and tobacco products (v41691755) 129.2 128.7 127.8 0.4 1.1 
Alcoholic beverages (v41691756) 116.0 116.2 116.2 -0.2 -0.2 
Tobacco products and smokers’ supplies (v41691762) 136.1 135.4 13383 0.7 aa 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-5 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Quebec 


CANSIM Indexes Percentage change 
vector June 2008 from 


number “june 2008 May 2008 June 2007 | May 2008 June 2007 


2002=100 
All-items (v41691783) 114.1 13-0 110.7 0.4 3 
Special aggregates 
All-items excluding food (v41691908) Hoes, Lilo 109.9 0.3 m3 Fo: 
All-items excluding food and energy (v41691909) 108.0 108.2 107.2 -0.2 0.7 
All-items excluding energy (v41691914) 109.8 109.7 108.6 0.1 v2) 
All-items excluding gasoline (v41693255) 110.8 TOF 109.1 0.1 1.6 
Energy 1 (v41691915) 163.8 158.1 134.2 3.6 22.1 
All-items (1992=100) (v41713412) 131.9 13152 127.9 0.5 a4 
Food (v41691784) 117.1 1415.7 114.4 0.2 2.4 
Food purchased from stores (v41691785) 117.4 116.1 114.6 at 2.4 
Meat 2 (v41691786) 11S: 11So 116.5 -0.3 -0.9 
Dairy products 2 (v41691796) 124.5 124.2 120.2 0.2 3.6 
Bakery and cereal products (excluding infant food) 2 (v41691801) 135.0 134.6 119.5 0.3 13.0 
Fresh fruit 2 (v41691805) 105.6 98.7 103.1 7.0 2.4 
Fresh vegetables 2 (v41691808) 109.5 99.8 107.2 9.7 2.1 
Food purchased from restaurants (v41691815) 116.6 114.6 113.9 iar 2.4 
Shelter (v41691816) 119.9 119.5 114.6 0.3 4.6 
Rented accommodation (v41691817) 107.0 106.9 105.8 0.1 ie 
Owned accommodation (v41691819) 123.2 122.4 117.6 0.7 4.8 
Replacement cost (v41691820) 135.2 138:3 129.9 1.4 4.1 
Homeowners’ home and mortgage insurance (v41691822) 144.3 143.2 141.6 0.8 1.9 
Homeowners’ maintenance and repairs (v41691823) SUG Lie 110.3 114.0 v3 -2.0 
Water, fuel and electricity (v41691824) 130.3 130.1 TiBet 0.2 9.8 
Electricity (v41691825) dS 11253 110.8 0.0 1.4 
Natural gas (v41691827) 129.1 125.2 114.1 Sul 13.1 
Fuel oil and other fuels (v41691828) 271.8 271.8 169.5 0.0 60.4 
Household operations, furnishings and equipment (v41691829) 104.5 104.3 102.6 0.2 1.9 
Household operations (v41691830) 108.2 108.2 104.8 0.0 SZ 
Telephone services (v41691832) 106.1 106.1 100.6 0.0 &.5 
Internet access services (v41693221) 98:5 98.5 98.1 0.0 0.4 
Household furnishings and equipment (v41691837) 98.4 97.8 98.5 0.6 -0.1 
Clothing and footwear (v41691844) 90.9 93.3 93.1 -2.6 -2.4 
Women's clothing (v41691846) 84.4 84.8 88.4 -0.5 -4.5 
Men's clothing (v41691847) 87.2 93.8 93.5 -7.0 -6.7 
Footwear (v41691849) 97.9 100.8 94.7 -2.9 3.4 
Transportation (v41691852) 127.3 125.5 118.7 1.4 7.2 
Private transportation (v41691853) WIE 125.6 118.6 13 if 
Purchase and leasing of passenger vehicles (v41691855) 93.0 94.0 100.6 -1.1 -7.6 
Gasoline (v41691858) 196.9 185.7 149.5 6.0 S17 
Passenger vehicle insurance premiums 3 (v41691861) 143.9 149.0 136.8 -3.4 5.2 
Public transportation (v41691863) 129.3 125.7 121.4 2.9 6.5 
Health and personal care (v41691868) 108.7 109.1 107.6 -0.4 1.0 
Health care (v41691869) 110.5 1105 109.2 0.0 42 
Personal care (v41691875) 106.7 107.7 106.0 -0.9 0.7 
Recreation, education and reading (v41691878) 95.8 96.0 96.6 -0.2 -0.8 
Recreation (v41691879) 92.3 92.4 93.7 -0.1 -1.5 
Education and reading (v41691887) 110.2 110.7 108.2 -0.5 1.8 
Alcoholic beverages and tobacco products (v41691891) P25 Pro) 123:5 424-7 0.0 1.5 
Alcoholic beverages (v41691892) 109.2 109.8 107.6 -0.5 4 Be 
Tobacco products and smokers’ supplies (v41691898) 138.5 134.2 13333 1.0 a fg 


i 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Table 9-6 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Ontario 


CANSIM Indexes Percentage change 
vector June 2008 from 


number “june 2008 May 2008 June 2007 -~‘May 2008 June 2007 


2002=100 
All-items (v41691919) 114.2 113.6 111.1 0.5 2.8 
Special aggregates 
All-items excluding food (v41692044) 113.8 dill: 110.8 0.4 24 
All-items excluding food and energy (v41692045) 109.9 109.7 108.4 0.2 1.4 
All-items excluding energy (v41692050) 110.9 110.6 109.1 0.3 1.6 
All-items excluding gasoline (v41693257) Aes Tit 109.6 0.2 1.6 
Energy 1 (v41692051) 160.3 155.4 140.7 Bz 13.9 
All-items (1992=100) (v41713415) 137.2 136.4 133:5 0.6 2.8 
Food (v41691920) 116.1 115.2 414255 0.8 32 
Food purchased from stores (v41691921) 115.6 114.8 111.6 0.7 3.6 
Meat 2 (v41691922) 114.3 112.8 (ile leo 1.9 
Dairy products 2 (v41691932) 12973 129.9 125.4 -0.5 oi 
Bakery and cereal products (excluding infant food) 2 (v41691937) 134.4 134.1 116.1 o2 15.8 
Fresh fruit 2 (v41691941) 98.4 97.0 103.1 1.4 -4.6 
Fresh vegetables 2 (v41691944) 9on9 92.0 96.2 4.2 -0.3 
Food purchased from restaurants (v41691951) lien 116.1 114.7 0.9 Ze 
Shelter (v41691952) 117.6 AVES 114.4 0.1 2.8 
Rented accommodation (v41691953) 106.3 106.2 105.5 0.1 0.8 
Owned accommodation (v41691955) 120.3 120.0 TASS 0.3 3.8 
Replacement cost (v41691956) 131.9 Loki, 126.9 0.2 3.9 
Homeowners’ home and mortgage insurance (v41691958) 148.3 147.2 144.9 0.7 Pie. 
Homeowners’ maintenance and repairs (v41691959) 106.9 106.6 110.6 0.3 -3.3 
Water, fuel and electricity (v41691960) 133.3 133;3 131.6 0.0 1.3 
Electricity 3 (v41691961) 111.0 dite@ 116.7 0.0 -4.9 
Natural gas (v41691963) 1220 1220 127.1 0.0 -3.5 
Fuel oil and other fuels (v41691964) 256.8 256.8 173.4 0.0 48.1 
Household operations, furnishings and equipment (v41691965) 104.4 104.6 102.9 -0.2 1.5 
Household operations (v41691966) ES 110.5 106.7 0.5 4.1 
Telephone services (v41691968) 110.4 110.4 102.5 0.0 Pb 
Internet access services (v41693222) 96.0 96.0 97.1 0.0 -1.4 
Household furnishings and equipment (v41691973) 93.3 94.7 96.5 -1.5 -3.3 
Clothing and footwear (v41691980) 90.4 90.2 90.1 0.2 0.3 
Women's clothing (v41691982) 89.3 85.2 86.7 4.8 3.0 
Men’s clothing (v41691983) 86.6 91.5 85.3 -5.4 ie, 
Footwear (v41691985) 87.0 86.9 90.3 0.1 -3.7 
Transportation (v41691988) 125.8 123.7 119.2 Ach 55 
Private transportation (v41691989) 125.8 123.9 TAQ 15 5.4 
Purchase and leasing of passenger vehicles (v41691991) 92.3 92.4 100.5 -0.1 -8.2 
Gasoline (v41691994) 192.4 182.1 15d Sef 2 fi 
Passenger vehicle insurance premiums 4 (v41691997) 144.1 144.9 135.2 -0.6 6.6 
Public transportation (v41691999) 125:2 120.7 gl ets: OF 10.0 
Health and personal care (v41692004) 108.9 108.7 108.3 0.2 0.6 
Health care (v41692005) 114.7 115.0 113.0 -0.3 16 
Personal care (v41692011) 104.1 103.3 104.5 0.8 -0.4 
Recreation, education and reading (v41692014) 102.2 102.5 101.6 -0.3 0.6 
Recreation (v41692015) 97.4 97.7 97.3 -0.3 0.1 
Education and reading (v41692023) 114.9 115.0 T1258 -0.1 2.0 
Alcoholic beverages and tobacco products (v41692027) 132:3 431-3 129.8 0.8 1.9 
Alcoholic beverages (v41692028) 111.9 111.5 110.0 0.4 Lys 
Tobacco products and smokers’ supplies (v41692034) 152.4 150.5 149.3 1 fees: aot 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-7 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Manitoba 


CANSIM Indexes Percentage change 
vector June 2008 from 
number “june 2008 May 2008 ~— June 2007 May 2008 = June 2007 
2002=100 
All-items (v41692055) 114.4 113.5 erg 0.8 2.4 
Special aggregates 
All-items excluding food (v41692180) 114.0 irons: TALS 0.6 2.4 
All-items excluding food and energy (v41692181) 109.1 108.9 107.9 0.2 At 
All-items excluding energy (v41692186) 110.5 110.0 108.9 0.5 1.5 
All-items excluding gasoline (v41693259) 110.9 110.4 109.4 0.5 1.4 
Energy 1 (v41692187) 159.1 154.3 142.9 3.1 11.3 
All-items (1992=100) (v41713419) 140.8 139.7 137.4 0.8 7H) 
Food (v41692056) 116.1 114.4 113.0 45 27 
Food purchased from stores (v41692057) 114.6 aiZz5 1120 1.9 25 
Meat 2 (v41692058) 108.7 106.3 110.0 Zo ai.2 
Dairy products 2 (v41692068) 117.8 116.5 116.0 tat 1.6 
Bakery and cereal products (excluding infant food) 2 (v41692073) 132.8 133.0 122:2 -0.2 8.7 
Fresh fruit 2 (v41692077) 101.9 97.8 103.7 4.2 -1.7 
Fresh vegetables 2 (v41692080) 101.4 93.9 100.9 8.0 0.5 
Food purchased from restaurants (v41692087) 118.8 118.4 114.6 0.3 ST 
Shelter (v41692088) 120.2 TASS 1151 0.4 4.4 
Rented accommodation (v41692089) 110.3 110.1 108.1 0.2 2.0 
Owned accommodation (v41692091) 123.3 12257 116.4 0.5 5.9 
Replacement cost (v41692092) 144.9 144.2 135.6 0.5 6.9 
Homeowners’ home and mortgage insurance (v41692094) 148.5 148.5 143.1 0.0 3.8 
Homeowners’ maintenance and repairs (v41692095) 109.5 108.1 109.4 lb, 0.1 
Water, fuel and electricity (v41692096) 119.3 11923 117.6 0.0 1.4 
Electricity (v41692097) 106.9 106.9 107.8 0.0 -0.8 
Natural gas (v41692099) 126.2 126.2 12657 0.0 -0.4 
Fuel oil and other fuels (v41692100) 242.7 242.7 171.6 0.0 41.4 
Household operations, furnishings and equipment (v41692101) 104.3 104.1 104.3 0.2 0.0 
Household operations (v41692102) 108.1 107.6 106.3 0.5 hail 
Telephone services (v41692104) 101.6 101.6 98.9 0.0 74 
Internet access services (v41693223) 100.6 100.6 98.1 0.0 2.5 
Household furnishings and equipment (v41692109) 975 97.7 100.4 -0.2 -2.9 
Clothing and footwear (v41692116) 92.5 93.0 94.0 -0.5 -1.6 
Women's clothing (v41692118) 88.4 86.4 88.4 73 0.0 
Men's clothing (v41692119) 87.2 88.5 89.5 -1.5 -2.6 
Footwear (v41692121) 89.2 93.9 95.8 -5.0 -6.9 
Transportation (v41692124) 124.7 122.4 119.8 1.9 4.1 
Private transportation (v41692125) 124.4 azaey 120.3 1.6 3.4 
Purchase and leasing of passenger vehicles (v41692127) 93.8 94.5 103.3 -0.7 -9.2 
Gasoline (v41692130) 201.1 191.1 168.3 Dee 19.5 
Passenger vehicle insurance premiums 3 (v41692133) 109.2 109.2 101.8 0.0 7.3 
Public transportation (v41692135) 127.0 ii 114.9 4.9 10.5 
Health and personal care (v41692140) 106.6 106.5 106.7 0.1 -0.1 
Health care (v41692141) q41A2 111.4 109.3 -0.2 1:7 
Personal care (v41692147) 101.9 101.6 104.2 0.3 -2.2 
Recreation, education and reading (v41692150) 103.6 103.5 102.5 0.1 +4 
Recreation (v41692151) 101.3 101.1 100.4 0.2 0.9 
Education and reading (v41692159) gig is 2 111.6 110.0 -0.4 i 
Alcoholic beverages and tobacco products (v41692163) 125.7 126.0 125.5 -0.2 0.2 
Alcoholic beverages (v41692164) 114.5 114.8 112.7 -0.3 1.6 
Tobacco products and smokers’ supplies (v41692170) 134.0 1343 135.8 -0.2 -1.3 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


38 Statistics Canada — Catalogue no. 62-001-X 


The Consumer Price Index — June 2008 
Ie er a ee ea IEa STRAWS nil kahit ce emiertsaietitnd 


Table 9-8 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Saskatchewan 


CANSIM Indexes Percentage change 
vector June 2008 from 


number “June 2008 May 2008 June 2007 ‘May 2008 June 2007 


2002=100 
All-items (v41692191) 117.0 116.2 113.1 0.7 3.4 
Special aggregates 
All-items excluding food (v41692316) ve! 116.9 113.3 0.4 3.6 
All-items excluding food and energy (v41692317) 113.0 113.0 110.2 0.0 2.5 
All-items excluding energy (v41692322) 113.4 412.9 110.5 0.4 2.6 
All-items excluding gasoline (v41693261) 113.8 TASS 111.2 0.4 255 
Energy 1 (v41692323) 151.4 147.0 1Sie3 3.0 10.3 
All-items (1992=100) (v41713421) 144.7 143.7 139.9 0.7 3.4 
Food (v41692192) 115.0 112.8 111.9 2.0 2.8 
Food purchased from stores (v41692193) 113.4 110.3 110.5 2.8 2.6 
Meat 2 (v41692194) 107.0 104.2 106.9 Pare 0.1 
Dairy products 2 (v41692204) 120.4 ie 114.8 ay 4.9 
Bakery and cereal products (excluding infant food) 2 (v41692209) 130.0 129.3 116.0 0.5 5 ae 
Fresh fruit 2 (v41692213) 107.0 100.2 al orh 6.8 -9.1 
Fresh vegetables 2 (v41692216) 114.1 103.7 109.9 10.0 3.8 
Food purchased from restaurants (v41692223) 118.2 117.9 114.8 0.3 3.0 
Shelter (v41692224) 135.0 134.4 122.9 0.4 9.8 
Rented accommodation (v41692225) 111.9 AAS 106.1 0.5 5.5 
Owned accommodation (v41692227) 147.9 146.9 127.4 0.7 16.1 
Replacement cost (v41692228) 220.8 219.5 168.1 0.6 31.4 
Homeowners’ home and mortgage insurance (v41692230) 223.4 223.1 184.1 0.0 ZA 
Homeowners’ maintenance and repairs (v41692231) 108.2 107.0 110.9 1.4 -2.4 
Water, fuel and electricity (v41692232) i232 123.2 124.3 0.0 -0.9 
Electricity (v41692233) AOro Rays) 116.6 0.0 -0.9 
Natural gas (v41692235) 114.5 114.5 122.8 0.0 -6.8 
Fuel oil and other fuels (v41692236) 231.4 231.4 167.2 0.0 38.4 
Household operations, furnishings and equipment (v41692237) 101.6 102.1 100.9 -0.5 0.7 
Household operations (v41692238) 105.6 105.3 103.8 0.3 tex 
Telephone services (v41692240) 96.5 96.5 95.2 0.0 1.4 
Internet access services (v41693224) 96.5 96.5 95.5 0.0 1.0 
Household furnishings and equipment (v41692245) 94.1 95.9 95.2 -1.9 -1.2 
Clothing and footwear (v41692252) 93.9 95.0 94.0 -1.2 -0.1 
Women’s clothing (v41692254) 89.1 90.3 89.1 -1.3 0.0 
Men's clothing (v41692255) 86.4 89.2 88.6 -3.1 -2.5 
Footwear (v41692257) 94.6 954 99.3 -0.5 -4.7 
Transportation (v41692260) 121.5 119.1 119.2 2.0 1.9 
Private transportation (v41692261) 120.9 118.8 119.4 1.8 5 Ps 
Purchase and leasing of passenger vehicles (v41692263) 93.4 93.7 102.4 -0.3 -8.8 
Gasoline (v41692266) 190.9 180.9 155.1 2.9 23.4 
Passenger vehicle insurance premiums 3 (v41692269) 112.4 112.4 123.8 0.0 -9.2 
Public transportation (v41692271) 129.8 123.3 116.2 5.3 44:7 
Health and personal care (v41692276) 105.7 106.0 106.4 -0.3 -0.7 
Health care (v41692277) 108.5 108.7 108.2 -0.2 0.3 
Personal care (v41692283) 102.4 103.0 104.5 -0.6 -2.0 
Recreation, education and reading (v41692286) 104.5 104.1 104.0 0.4 0.5 
Recreation (v41692287) 100.6 100.2 100.1 0.4 0.5 
Education and reading (v41692295) 116.7 116.8 116.6 -0.1 0.1 
Alcoholic beverages and tobacco products (v41692299) 128.8 130.5 125.4 -1.3 2.7 
Alcoholic beverages (v41692300) 118.3 118.2 112.9 0.1 4.8 
Tobacco products and smokers’ supplies (v41692306) qoue 138.6 133.9 -2.5 1.0 


oe ee a ee ne oe ee SE ee a ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-9 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Alberta 


SS sss 


CANSIM Indexes Percentage change 
vector June 2008 from 
number “june 2008 May 2008 — June 2007 May 2008 = June 2007 
2002=100 
All-items (v41692327) 124.0 122.2 118.8 1.5 4.4 
Special aggregates 
All-items excluding food (v41692451) 125.8 123.9 120.1 1:5 4.7 
All-items excluding food and energy (v41692452) 118.3 118.0 116.2 0.3 1.8 
All-items excluding energy (v41692457) TATE Wis 115.5 0.3 1.9 
All-items excluding gasoline (v41693263) nize 119.8 Ai7a2 3 oaLs, 
Energy 1 (v41692458) 204.6 184.6 159.2 10.8 28.5 
All-items (1992=100) (v41713424) 154.0 151.8 147.5 1.4 4.4 
Food (v41692328) 114.8 113.8 112.3 0.9 2:2 
Food purchased from stores (v41692329) 113.8 112.4 i i ber er as 
Meat 2 (v41692330) 107.2 104.8 109.5 225 =f 
Dairy products 2 (v41692340) 122.6 121.0 116.7 1.3 5.1 
Bakery and cereal products (excluding infant food) 2 (v41692345) 131.9 1325 118.8 -0.5 11.0 
Fresh fruit 2 (v41692349) 99.2 98.2 105.7 1.0 -6.1 
Fresh vegetables 2 (v41692352) 95.7 92.2 94.8 3.8 0.9 
Food purchased from restaurants (v41692359) 117.0 116.8 114.5 0.2 2.2 
Shelter (v41692360) 156.0 151.6 140.0 2.9 11.4 
Rented accommodation (v41692361) 119.9 119.2 AZZ 0.6 6.9 
Owned accommodation (v41692363) 154.7 155.1 144.6 -0.3 7.0 
Replacement cost (v41692364) 189.7 192.8 194.9 -1.6 -2.7 
Homeowners’ home and mortgage insurance (v41692366) 202.6 206.7 201.7 -2.0 0.4 
Homeowners’ maintenance and repairs (v41692367) 107.6 107.6 109.9 0.0 -2.1 
Water, fuel and electricity (v41692368 198.6 173.1 152.8 14.7 30.0 
Electricity (v41692369) 123.4 12541 114.3 -1.4 8.0 
Natural gas (v41692371) 361.5 260.7 217.8 Sout 66.0 
Fuel oil and other fuels . 2 : 
Household operations, furnishings and equipment (v41692372) 104.4 104.2 104.5 0.2 -0.1 
Household operations (V41692373) 109.8 109.7 108.0 0.1 ier 
Telephone services (v41692375) 101.2 101.2 101.2 0.0 0.0 
Internet access services (v41693225) 97.2 97.2 96.6 0.0 0.6 
Household furnishings and equipment (v41692380) 95.7 95.4 98.6 0.3 -2.9 
Clothing and footwear (v41692387) 96.1 96.2 99-2 -0.1 -3.1 
Women's clothing (v41692389) 90.4 88.6 95.0 210 -4.8 
Men's clothing (v41692390) 93.0 95.3 97.0 -2.4 -4.1 
Footwear (v41692392) 97.1 97.0 102.8 0.1 -5.5 
Transportation (v41692395) 127.4 125.2 2257 1.8 3.8 
Private transportation (v41692396) 127.1 125-3 123.2 1.4 3.2 
Purchase and leasing of passenger vehicles (v41692398) 88.5 88.7 O77 -0.2 -9.4 
Gasoline (v41692401) 199.3 190.2 161.7 4.8 25:3 
Passenger vehicle insurance premiums 3 (v41692404) 149.4 149.3 142.0 0.1 5.2 
Public transportation (v41692406) 129.5 123.4 117.7 4.9 10.0 
Health and personal care (v41692411) 111.2 110.4 108.6 0.7 2.4 
Health care (v41692412) 1531 114.8 tits 0.3 3.4 
Personal care (v41692418) 107.3 106.0 105.9 12 123 
Recreation, education and reading (v41692421) 105.4 105.1 104.7 0.3 0.7 
Recreation (v41692422) 102.2 101.8 101.7 0.4 0.5 
Education and reading (v41692430) 116.9 116.9 i By ae 0.0 1.6 
Alcoholic beverages and tobacco products (v41692434) 127.7 127.0 125.8 0.6 15 
Alcoholic beverages (v41692435) 114.9 114.6 112.3 0.3 28 
Tobacco products and smokers’ supplies (v41692441) 138.1 137:2 137:3 0.7 0.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-10 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — British Columbia 


CANSIM Indexes Percentage change 
vector June 2008 from 
number 


June 2008 May 2008 June 2007 May 2008 June 2007 


2002=100 
All-items (v41692462) 113.6 112.8 110.3 0.7 3.0 
Special aggregates 
All-items excluding food (v41692587) 113.6 113.0 110.4 0.5 2.9 
All-items excluding food and energy (v41692588) 109.7 109.5 108.2 0.2 1.4 
All-items excluding energy (v41692593) 110.3 110.0 108.5 0.3 hey 
All-items excluding gasoline (v41693265) 110.6 110.3 108.7 0.3 AAT 
Energy 1 (v41692594) 15/25 {Mente 134.7 4.2 16.9 
All-items (1992=100) (v41713427) 133.8 132.9 130.0 0.7 2.9 
Food (v41692463) 113.1 111.8 109.7 1.2 a 
Food purchased from stores (v41692464) 112.2 110.5 108.6 es 3.3 
Meat 2 (v41692465) 110.8 108.5 110.3 Zan 0.5 
Dairy products 2 (v41692475) 11920 118.8 113.0 0.2 5.3 
Bakery and cereal products (excluding infant food) 2 (v41692480) Zoun 124.1 114.1 Acs 10.2 
Fresh fruit 2 (v41692484) 102.9 100.7 105.3 22. -2.3 
Fresh vegetables 2 (v41692487) 102.8 97.4 Sez 55 5.8 
Food purchased from restaurants (v41692494) 114.9 114.3 112.0 0.5 2.6 
Shelter (v41692495) 114.1 114.1 110.4 0.0 3.4 
Rented accommodation (v41692496) 106.0 105.8 103.9 0.2 2.0 
Owned accommodation (v41692498) 116.0 116.1 dnd -0.1 Sul. 
Replacement cost (v41692499) 128.5 129.2 WET -0.5 0.6 
Homeowners’ home and mortgage insurance (v41692501) 145.5 145.5 146.0 0.0 -0.3 
Homeowners’ maintenance and repairs (v41692502) 108.3 108.4 106.2 -0.1 2.0 
Water, fuel and electricity (v41692503) 120.4 120.2 Alay 0.2 4.2 
Electricity (v41692504) 113.5 1asio 108.7 0.0 4.4 
Natural gas (v41692506) 117.6 116.9 119.7 0.6 -1.8 
Fuel oil and other fuels (v41692507) 237.9 237.9 Tide 0.0 38.7 
Household operations, furnishings and equipment (v41692508) 103.6 103.8 102.9 -0.2 0.7 
Household operations (v41692509) 107.2 106.9 105.5 0.3 1.6 
Telephone services (v41692511) 101.9 101.9 101.3 0.0 0.6 
Internet access services (v41693226) 95.8 95.8 95.8 0.0 0.0 
Household furnishings and equipment (v41692516) 96.7 97.9 97.8 -1.2 -1.1 
Clothing and footwear (v41692523) 97.6 97.3 96.5 0.3 id 
Women's clothing (v41692525) 94.3 90.6 90.3 4.1 4.4 
Men’s clothing (v41692526) 92.6 94.4 93.1 -1.9 -0.5 
Footwear (v41692528) 96.9 99.6 103.1 -2.7 -6.0 
Transportation (v41692531) 20.2 122.4 118.3 23 5.8 
Private transportation (v41692532) 125.0 122.6 118.8 2.0 5.2 
Purchase and leasing of passenger vehicles (v41692534) 92.5 93.0 100.9 -0.5 -8.3 
Gasoline (v41692537) 197.7 185.3 157.0 6.7 25.9 
Passenger vehicle insurance premiums 3 (v41692540) 125.2 Zo 119.0 0.0 5.2 
Public transportation (v41692542) 127.8 121.4 11520 eye: fea 
Health and personal care (v41692547) 108.5 108.6 108.5 -0.1 0.0 
Health care (v41692548) 114.3 114.7 111.8 -0.3 22 
Personal care (v41692554) 101.7 101.3 104.7 0.4 -2.9 
Recreation, education and reading (v41692557) 111.4 449.2 109.8 0.2 4:5 
Recreation (v41692558) 101.4 100.9 99.8 0.5 1.6 
Education and reading (v41692566) 143.1 143.6 141.1 -0.3 1.4 
Alcoholic beverages and tobacco products (v41692570) 120.7 120.8 119.3 -0.1 1.2 
Alcoholic beverages (v41692571) 111.9 ide 109.5 -0.3 2.2 
Tobacco products and smokers’ supplies (v41692577) 130.4 130.4 mS 0.0 -0.5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-11 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Whitehorse* 


CANSIM Indexes Percentage change 
vector June 2008 from 
number “june 2008 May 2008 June 2007 + ‘May 2008 ~~ June 2007 
2002=100 
All-items (v41692598) 114.6 113.6 109.7 0.9 4.5 
Special aggregates 
All-items excluding food (v41692711) ifikeys' 114.4 110.1 0.8 47 
All-items excluding food and energy (v41692712) 109.0 108.3 106.6 0.6 2:3 
All-items excluding energy (v41692717) 109.5 108.8 107.0 0.6 2.3 
All-items excluding gasoline (v41693267) 112.4 111.6 108.3 0.7 3.8 
Energy 1 (v41692718) 168.4 164.6 136.9 2a 23.0 
All-items (1992=100) (v41713430) 134.9 9133.7 129.1 0.9 4.5 
Food (v41692599) 111.8 110.5 108.3 ers RZ 
Food purchased from stores (v41692600) 109.7 108.0 104.8 1.6 47 
Meat 2 (v41692601) 103.9 106.3 104.7 -2.3 -0.8 
Dairy products 2 (v41692611) 117.0 113.6 116.3 3.0 0.6 
Bakery and cereal products (excluding infant food) 2 (v41692616) 119.2 116.0 107.5 2.8 10.9 
Fresh fruit 2 (v41692620) 107.5 TOHer 100.0 orf E23 
Fresh vegetables 2 (v41692623) 97.4 94.2 94.5 3.4 at 
Food purchased from restaurants (v41692630) 116.4 116.4 116.7 0.0 -0.3 
Shelter (v41692631) 128.8 128.2 116.2 0.5 10.8 
Rented accommodation ; . ; : 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance d 
Homeowners’ maintenance and repairs : : ; ; . : 
Water, fuel and electricity (v41692632) 160.1 159.1 128.4 0.6 24.7 
Electricity (v41692633) 114.4 114.4 97.2 0.0 aes 
Natural gas ; : ; ‘ - : 
Fuel oil and other fuels (v41692635) 234.0 234.0 LY A ers 0.0 36.3 
Household operations, furnishings and equipment (v41692636) 102.0 101.5 100.5 0.5 1.5 
Household operations (v41692637) 106.5 106.2 104.0 0.3 2.4 
Telephone services (v41692639) 99.1 99.1 100.0 0.0 -0.9 
Internet access services (v41693227) 104.7 104.7 101.4 0.0 3.3 
Household furnishings and equipment (v41692644) 94.6 93.8 94.9 0.9 -0.3 
Clothing and footwear (v41692651) 102.3 103.0 99.2 -0.7 3.1 
Women's clothing (v41692653) 96.7 96.3 98.4 0.4 aie 
Men's clothing (v41692654) 101.9 103;2 101.2 -1.3 0.7 
Footwear (v41692656) 107.5 108.9 93.7 -1.3 14.7 
Transportation (v41692659) 124.5 122.2 119.5 1.9 4.2 
Private transportation (v41692660) 123.9 122.6 120.8 is 2.6 
Purchase and leasing of passenger vehicles (v41692662) 94.8 95.5 103.4 -0.7 -8.3 
Gasoline (v41692665) 173.6 166.4 145.7 4.3 19.1 
Passenger vehicle insurance premiums 3 (v41692668) 159.1 159.1 142.3 0.0 11.8 
Public transportation (v41692670) 127.1 119.9 1129 6.0 12.6 
Health and personal care (v41692675) 107.6 106.1 107.8 1.4 -0.2 
Health care (v41692676) 112.6 112.6 109.8 0.0 2.6 
Personal care (v41692682) 101.7 98.8 104.7 2.9 -2.9 
Recreation, education and reading (v41692685) 96.9 96.1 97.9 0.8 -1.0 
Recreation (v41692686) 94.3 93.2 94.8 1.2 -0.5 
Education and reading (v41692693) 108.6 109.5 T1244 -0.8 -3.1 
Alcoholic beverages and tobacco products (v41692695) 118.4 118.4 118.4 0.0 0.0 
Alcoholic beverages (v41692696) 107.7 1077 108.4 0.0 -0.6 
Tobacco products and smokers’ supplies (v41692702) 129.0 129.0 128.2 0.0 0.6 


eee 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
* Yukon Territory 
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Table 9-12 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Yellowknife* 


CANSIM Indexes Percentage change 
vector June 2008 from 


number “june 2008 May 2008 June 2007 +~‘May 2008 ~~ June 2007 


2002=100 

All-items (v41692722) 116.6 115% 111.6 0.8 4.5 

Special aggregates 

All-items excluding food (v41692835) 118.0 qin 112.0 0.8 5.4 

All-items excluding food and energy (v41692836) AZ 110.5 108.3 0.6 ran 

All-items excluding energy (v41692841) 110.9 110.2 108.5 0.6 22 

All-items excluding gasoline (v41693269) 114.9 114.3 110.4 0.5 4.1 

Energy 1 (v41692842) 179.5 176.6 147.8 1.6 21.4 

All-items (1992=100) (v41713431) ASout 134.6 129.8 0.8 4.5 

Food (v41692723) 109.8 108.8 109.5 0.9 0.3 

Food purchased from stores (v41692724) 108.2 106.9 108.8 ee -0.6 
Meat 2 (v41692725) 101.8 104.4 111.0 -2.5 -8.3 
Dairy products 2 (v41692735) 109.9 108.6 110.3 1.2 -0.4 
Bakery and cereal products (excluding infant food) 2 (v41692740) 113.8 111.4 108.3 Dit 5:4 
Fresh fruit 2 (v41692744) 109.8 109.4 110.4 0.4 -0.5 
Fresh vegetables 2 (v41692747) 114.5 103.1 111.8 141A 2.4 

Food purchased from restaurants (v41692754) 113.9 TTS) 110.9 0.0 eas 

Shelter 3 (v41692755) 134.5 134.1 121.4 0.3 10.8 

Rented accommodation 3 ; ; : 

Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs : : : F : 

Water, fuel and electricity (v41692756) 174.6 174.3 141.1 0.2 Sie 
Electricity (v41692757) tS On7 139.7 125.8 0.0 11.0 
Natural gas ; : : 2 : 
Fuel oil and other fuels (v41692759) 270.1 270.1 193;5 0.0 39.6 

Household operations, furnishings and equipment (v41692760) 103.4 103.1 104.3 0.3 -0.9 

Household operations (v41692761) 109.2 108.8 107.5 0.4 1.6 
Telephone services (v41692763) 99:3 99.3 100.2 0.0 -0.9 
Internet access services (v41693228) 80.5 80.5 72.2 0.0 4A 

Household furnishings and equipment (v41692768) 90.7 90.4 97.1 OS -6.6 

Clothing and footwear (v41692775) 98.8 96.9 94.2 2.0 4.9 
Women's clothing (v41692777) 91.4 87.1 88.3 4.9 30 
Men's clothing (v41692778) 98.9 98.9 97.1 0.0 1.9 

Footwear (v41692780) 95.9 93.6 90.8 2.0 5.6 

Transportation (v41692783) 115.9 Adse 110.6 2.4 4.8 

Private transportation (v41692784) ‘ite eg 11425 109.9 1.4 2.9 
Purchase and leasing of passenger vehicles (v41692786) 85.7 86.3 93.3 -0.7 -8.1 
Gasoline (v41692789) 165.5 158.7 145.2 4.3 14.0 
Passenger vehicle insurance premiums 4 (v41692792) 133.6 133.6 128.2 0.0 4.2 

Public transportation (v41692794) 129.9 122.8 115.8 5.8 122 

Health and personal care (v41692799) 106.0 106.5 105.1 -0.5 0.9 

Health care (v41692800) 110.2 110.5 107.8 -0.3 PB 

Personal care (v41692806) 103.4 103.9 103.7 -0.5 -0.3 

Recreation, education and reading (v41692809) 101.8 101.5 102.0 0.3 -0.2 

Recreation (v41692810) 100.2 99.5 100.3 0.7 -0.1 

Education and reading (v41692817) 109.5 111.6 110.0 -1.9 -0.5 

Alcoholic beverages and tobacco products (v41692819) 132.4 132.4 129.3 0.0 2.4 

Alcoholic beverages (v41692820) 129.1 129.1 124.2 0.0 3.9 

Tobacco products and smokers’ supplies (v41692826) 134.6 134.6 toc 0.0 0.7 


a 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
* Northwest Territories 
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Table 10 
The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 2 


average 
2002=100 

Newfoundland and Labrador (v41691244) 
2003 1OZdew 102235 9103.5 103.27 103.0" 1026" 103.3 1030" 1035 10256" 103.2 “1026 102.9 
2004 103.1 103.0 103.4 103.7 104.8 105.1 105.7 105.4 105.6 105.9 106.2 105.8 104.8 
2005 105.7 106.2 106.6 107.5 107.5 107.6 107.9 108.0 109.6 108.2 108.3 107.9 107.6 
2006 108.4 108.4 108.7 1096 1106 1104 1105 110.9 109.7 108.9 109.1 109.3 109.5 
2007 109-6 SR AIOt STO Cartel eee 1S ATG Ait Atte ttt.2 teeta 111.1 
2008 144.9" 124 112 ORS 614.5" 415.4 2 ea = ‘f 2. z ~ 
Prince Edward Island (v41691379) 
2003 101.9 103.1 104.1 1046 103.6 103.2 103.4 103.2 103.8 103.7 104.1 103.6 103.5 
2004 103.5 104.0 104.7 105.3 105.6 106.2 105.9 105.8 1064 106.7 108.2 107.4 105.8 
2005 106.5 106.7 107.6 108.6 109.1 1089 109.0 109.3 111.8 111.5 110.7 110.0 109.1 
2006 tO Se 10.8) eidOAemig 20 Sie Cue died) it2 met 2.O | lt hGu f1Osr dtl: teen teG 111.6 
2007 Tile: MAS ceeeniowemi 4.2. 114.1 114:00413:8 114.0, 114-1 44:3. 1147 113.6 
2008 114.2 1146 115.8 116.7 118.9 119.5 : e = a S Re a 
Nova Scotia (v41691513) 
2003 102.7 103.8 104.5 103.4 103.1 103.2 103.5 103.6 103.6 103.1 103.3 103.4 103.4 
2004 103.2 103.7 1044 1044 105.2 1056 105.8 105.7 105.9 106.2 106.7 106.4 105.3 
2005 106-1 4106.4 107 1107.6 907.8 “107.7 108.17 108:8 110.4 109.8 4094m09:3 108.2 
2006 109-3 109:05 1096 Spar edt12) 1T0) 414.39 "111.4 110.6 * Omid aero 110.4 
2007 OMe it OF SliOm 2 On AS alamalacOm Iie Oietnlicekn Nite Ous dite6, ito-oaeliteG 12.5 
2008 113;59003:9 9114 Saedoeop eddie. 11728 * re “a ze a & 
New Brunswick (v41691648) 
2003 103.2 104.0 104.3 103.7 103.0 103.0 103.4 103.5 103.7 103.0 103.0 102.9 103.4 
2004 103.3. 103.8 104.2 104.1 105.1 105.3 105.2 105.2 105.1 105.5 106.0 105.6 104.9 
2005 105.6 105.9 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 108.3 107.4 
2006 108.8 108.7 109.1 110.0 110.1 110.0 109.7 110.0 108.8 107.8 108.4 109.1 109.2 
2007 10S 2 5 109-6. S10 eaiieweieG: 12 AI de tides AAO tte A1dGd t9 ‘nd ess, 
2008 Ve Ae 28: 11S ON dA 5 Se cs ss re Pe a _ 
Quebec (v41691783) 
2003 102.0 103.1 103.3 102.4 102.4 1023 102.4 102.5 102.3 102.4 102.7 102.7 102.5 
2004 103.2 103.6 103.9 103.8 104.8 1048 1046 1045 104.7 1053 105.5 105.2 104.5 
2005 105.3. 105.6 106.4 106.4 106.5 106.8 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.1 108.0 108.4 109.1 109.3 109.1 109.2 109.2 1084 108.4 108.6 108.7 108.7 
2007 T0885 109:6 “UO AViTO6er 4121.9 4110.7 TOG HOt 1105S. 4405. 110:Seniddet 110.4 
2008 TIA OS Ate Alaa. 94S Oued 4a4 E- = es Se . a = 
Ontario (v41691919) 
2003 101-3. 10257 “102-6 aOns 1022 1023 102:5° 403:0 103:2 “{02:9) 1031 =103.4 102.7 
2004 103.4 103.6 104.0 104.1 105.0 1048 104.9 104.7 1048 105.0 105.4 105.3 104.6 
2005 105.1 105.8 106.4 106.5 1066 1068 1069 107.5 108.2 107.7 107.5 107.6 106.9 
2006 108.2 107.9 108.8 109.1 1095 1093 109.0 109.1 1085 1084 108.6 108.8 108.8 
2007 108.67 f097 110 Satiien edit6 Add) 1444 iOS 411.0. 14109 tte 110.8 
2008 T1095 MAA St4ise ei orenite.6: af 14-2 e 5 = x =. = as 
Manitoba (v41692055) 
2003 101-59 10270 102;25 401.9" 401.7 “101.5 1075 4018 1023 101.7 101:6. 402.0 101.8 
2004 102.0 101.9 102.4 102.7 104.1 1044 104.3 104.3 1041 1045 105.2 105.5 103.8 
2005 105.0 105.2 105.6 106.3 106.5 106.7 107.0 107.4 107.8 107.5 107.3 106.9 106.6 
2006 107.4 107.2 107.6 1085 109.2 109.3 109.7 109.7 1088 108.9 109.0 108.7 108.7 
2007 109.1" 109:4° 1104 4909 eddie 114-7 Wt2t Fd 4s 144.0 140.8 “tas 110.9 
2008 VIOS. A-2 Ate At ied 144 a es = . a 4p % 
Saskatchewan (v41692191) 
2003 101.5 102.0 102.5 101.9 102.2 102.1 102.2 102.55 102.8 1024 102.8 102.7 102.3 
2004 102.8 102.9 103.1 103.8 104.9 105.0 105.2 104.7 104.9 1055 106.1 105.8 104.6 
2005 105.6 105.8 106.4 107.1 106.5 106.8 107.1 107.4 108.0 107.5 107.4 107.3 106.9 
2006 107.9 107.9 108.2 109.2 109.6 1096 109.8 110.4 109.3 109.1 1088 108.9 109.1 
2007 109.9" 109.9 111.0° 4176 "1126 11314 1133 419.1 11S 4° 4180" Fiat” Tizs hI2Z 
2008 143.0 143.65 14435) “1154 4162 117.0 a “ eA ee m6 % 
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Table 10 — continued 


The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 2 


average 
2002=100 

Alberta (v41692327) 
2003 103.5 103.8 104.9 104.9 104.2 104.7 1043 104.2 1048 1043 104.7 104.6 104.4 
2004 104.6 104.6 104.9 105.2 106.1 107.1 106.4 106.2 1063 106.0 106.7 106.4 105.9 
2005 106.1 106.2 106.9 107.6 107.4 107.8 108.7 108.7 110.0 109.7 109.6 109.0 108.1 
2006 110: AmB a09°7 5 “iO Smead 4s AZ 2 eethidS AIS AN 193.9 9114.4 113.0 Sed 112.3 
2007 114A do.0) AIG AR Aveo a 17.8 A188 A191 e449:3. 119:49-118.6. Out Sde-9 117.9 
2008 118.8% Al9'0" A49°6 Mis 24983. 1222 9124.0 “ “3 f: : * be ‘ 
British Columbia (v41692462) 
2003 1010) A045 MO23ee102515 6102.19 102.0: 102.2°°102.6 102:99402:4 102571026 102.2 
2004 102.5 102.9 103.2 103.9 104.7 104.9 104.7 104.7 1048 104.8 105.0 104.8 104.2 
2005 104.8 105.0 105.3 106.0 1063 106.4 1066 106.8 107.3 107.1 107.1 106.7 106.3 
2006 106.6 106.7 107.2 107.8 108.7 108.7 108.8 109.0 108.4 108.3 108.7 108.8 108.1 
2007 109:08 10941) A095 ea0S0 410.5. 110:3" 110.5 91104 110:5 A100 Ost ad O.4 110.0 
2008 1099.5 AqO:3. AdO:89 11-855 112.8 4413:6 # x a 32 ss oa 4 
Whitehorse, Yukon Territory (v41692598) 
2003 1017 — 102.5. WO2:650272, 101.8 101.9 102:499102:3 102.2> 101.6 101.07 701-4 101.9 
2004 101.1 101.4 101.9 102.2 103.3 103.6 103.5 103.1 103.4 103.5 104.6 104.0 103.0 
2005 103.1 103.3 103.9 104.4 1049 105.3 105.4 105.7 106.8 106.8 107.1 106.3 105.3 
2006 106.4, 105.9 105.9: 106.9, 107.5 107.9 107.5° 107.7 107.2 106.3. 106.3. 106.3 106.8 
2007 107.0— 107-3* 408:05 108.7, 1095 > 109.7 110:7 “110:5 110.8 110:4. 710-7 (4406 109.5 
2008 11045 AO ATOR A IES. 115:6 4.6 ' u b. 2 “i ¢: Z 
Yellowknife, Northwest Territories (v41692722) 
2003 102525 102:5) HO2siee03S-0, 102.7 9102.5. 102:2°9102.0 101-6 8101.3 102:6 1032 102.3 
2004 103.1 102.8 103.2 103.3 104.0 1043 1043 103.7 103.7 103.8 104.7 105.0 103.8 
2005 104.6 104.8 104.9 105.2 106.1 106.4 106.4 106.3 107.0 107.5 107.8 107.8 106.2 
2006 107.4 107.3 107.0 107.9 108.0 107.7 107.8 108.0 107.8 107.1 107.6 108.4 107.7 
2007 108:9 5 OSA MOS SeeinO set leo.eaitcOr tdidoemniit.d dd Oe ide OS ata 110.8 
2008 PASS il223) DSSS eA dion? 6:6 i 2 : Kd re = b. 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 
2003 99.9 99.8 100.0 99.9 100.1 100.2 100.7 100.3 100.3 100.5 100.7 100.5 100.2 
2004 100.0 99.9 100.2 100.8 101.4 101.8 101.8 101.4 101.6 101.2 101.8 102.2 101.2 
2005 102.0 101.7 101.8 102.14 102.8 103.0 103.0 103.4 103.8 103.3 103.8 103.6 102.9 
2006 103.5 103.7 103.7 104.5 104.8 105.1 1048 1044 105.0 104.2 105.2 105.7 104.6 
2007 106.4 106.5 106.7 107.7 108.0 108.0 108.9 108.9 109.1 108.1 108.2 108.7 107.9 
2008 108.2 108.4 108.2 109.0 109.8 110.5 <i re - a rd “s ‘ 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 11 


The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


CANSIM Indexes Percentage change 
vector June 2008 from 
number “June 2008 May 2008 ~— June 2007 May 2008 — June 2007 
2002=100 
St. John’s, Newfoundland and Labrador 
All-items (v41692846) 114.8 114.0 hits 0.7 a0 
Shelter (v41692847) 125.4 124.5 116.2 0.7 7.9 
Rented accommodation (v41692848) 105.1 104.9 103.4 0.2 1.6 
Owned accommodation (v41692849) 122.0 120.6 TAZA eZ 8.8 
Water, fuel and electricity (v41692850) 191.5 151.4 138.3 -0.1 9.4 
All-items (1992=100) (v41713405) 134.7 133.8 130.6 0.7 3.1 
Charlottetown and Summerside, Prince Edward Island 
All-items (v41692852) 118.8 118.3 113:5 0.4 4.7 
Shelter (v41692853) 128.0 12S 116.8 0.4 9.6 
Rented accommodation (v41692854) 107.3 107.3 107.2 0.0 0.1 
Owned accommodation (v41692855) 115.1 114.9 111.9 0.2 2.9 
Water, fuel and electricity (v41692856) 192.0 190.3 145.8 0.9 eve 
All-items (1992=100) (v41713407) 139:2 138.6 133.0 0.4 4.7 
Halifax, Nova Scotia 
All-items (v41692858) 116.9 116.2 112.5 0.6 3.9 
Shelter (v41692859) 12341 12205, 115.4 0.5 6.7 
Rented accommodation (v41692860) 106.0 105.9 104.6 0.1 jee} 
Owned accommodation (v41692861) 120.3 120.0 114.9 0.3 47 
Water, fuel and electricity (v41692862) 15522 152.9 131.0 Ns, 8.5 
All-items (1992=100) (v41713409) 139.2 138.3 133.9 0.7 4.0 
Saint John, New Brunswick 
All-items (v41692864) 114.5 114.0 11204 0.4 2.1 
Shelter (v41692865) 122.0 121.8 tees 0.2 3.8 
Rented accommodation (v41692866) 106.6 106.5 104.7 0.1 1.8 
Owned accommodation (v41692867) 116.5 M62 TAS 2 0.3 2.9 
Water, fuel and electricity (v41692868) 150.9 150.9 141.2 0.0 6.9 
All-items (1992=100) (v41713411) 135.4 134.7 132.5 0.5 22 
Québec, Quebec 
All-items (v41692870) isan, Tis:2 110.4 0.4 3.0 
Shelter (v41692871) Viget WS 113.1 0.2 4.1 
Rented accommodation (v41692872) 108.2 108.2 106.5 0.0 1.6 
Owned accommodation (v41692873) 120.8 120.4 iN sy a, 0.3 5.0 
Water, fuel and electricity (v41692874) 124.3 124.2 116.8 0.1 6.4 
All-items (1992=100) (v41713413) 132.0 131.4 128.2 0.5 3.0 
Montréal, Quebec 
All-items (v41692876) 113.8 113.4 110.5 0.4 3.0 
Shelter (v41692877) 119.5 118.9 114.6 0.5 4.3 
Rented accommodation (v41692878) 108.0 108.0 106.7 0.0 152 
Owned accommodation (v41692879) 1237 12257 118.1 0.8 47 
Water, fuel and electricity (v41692880) 128.3 128.1 117.8 0.2 8.9 
All-items (1992=100) (v41713414) 131.7 (ei Tey 127.8 0.5 a4 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 3 
All-items (v41692882) 114.0 113.4 111.1 0.5 2.6 
Shelter (v41692883) 118.9 118.6 116.0 0.3 25) 
Rented accommodation (v41692884) 105.4 105.3 104.3 0.1 ed 
Owned accommodation (v41692885) 122.3 121.9 118.5 0.3 3.2 
Water, fuel and electricity (v41692886) 135.4 135.4 133.4 0.0 1:5 
All-items (1992=100) (v41713416) 138.9 138.2 135.4 0.5 2.6 
Toronto, Ontario 
All-items (v41692888) 113.8 113.3 110.7 0.4 2.8 
Shelter (v41692889) 116.3 116.2 113.4 0.1 2.6 
Rented accommodation (v41692890) 106.8 106.8 106.1 0.0 0.7 
Owned accommodation (v41692891) 118.8 118.6 114.2 0.2 4.0 
Water, fuel and electricity (v41692892) 128.6 128.6 130.9 0.0 -1.8 
All-items (1992=100) (v41713417) 137.1 136.6 133.4 0.4 2.8 
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Table 11 — continued 


The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


CANSIM Indexes Percentage change 
vector June 2008 from 


number june 2008 May 2008 June 2007 May 2008 = June 2007 


2002=100 
Thunder Bay, Ontario 
All-items (v41692894) 111.2 110.7 108.3 0.5 Pag f 
Shelter (v41692895) 106.4 106.3 103.6 0.1 ae 
Rented accommodation (v41692896) 103.0 103.0 102.1 0.0 0.9 
Owned accommodation (v41692897) 102.5 102.4 101.0 0.1 135 
Water, fuel and electricity (v41692898) 134.2 134.2 A25°7 0.0 6.8 
All-items (1992=100) (v41713418) 132.7 132.0 129.2 0.5 2a 
Winnipeg, Manitoba 
All-items (v41692900) 114.2 113.4 111.3 0.7 2.6 
Shelter (v41692901) T1957 119.3 114.7 0.3 4.4 
Rented accommodation (v41692902) eZ 111.0 109.1 0.2 1.9 
Owned accommodation (v41692903) 1223 Zalae 115.4 0.5 6.0 
Water, fuel and electricity (v41692904) MIGLS A19:5 118.1 0.0 eZ 
All-items (1992=100) (v41713420) 140.8 139.8 137.2 0.7 2.6 
Regina, Saskatchewan 
All-items (v41692906) 116.2 115.4 112.3 0.7 3.5 
Shelter (v41692907) 130.3 129.6 120.0 0.5 8.6 
Rented accommodation (v41692908) 111.4 111.1 106.0 0.3 So 
Owned accommodation (v41692909) 141.4 140.2 124.4 0.9 13a 
Water, fuel and electricity (v41692910) 118.0 118.0 119.6 0.0 -1.3 
All-items (1992=100) (v41713422) 144.8 143.7 140.0 0.8 3.4 
Saskatoon, Saskatchewan 
All-items (v41692912) 118.3 117.6 dito 0.6 4.2 
Shelter (v41692913) 138.8 138.2 124.1 0.4 11.8 
Rented accommodation (v41692914) inlay. 114.2 106.2 1.0 8.6 
Owned accommodation (v41692915) 149.9 149.2 2725 0.5 17.6 
Water, fuel and electricity (v41692916) 126.8 126.8 (VASES) 0.0 -1.9 
All-items (1992=100) (v41713423) 145.7 144.7 139.7 0.7 4.3 
Edmonton, Alberta 
All-items (v41692918) 123.57 AES) 118.6 a5 4.3 
Shelter (v41692919) {feta} 150.3 138.8 3.3 11.9 
Rented accommodation (v41692920) 123.8 122.8 112.4 0.8 10.1 
Owned accommodation (v41692921) 147.4 148.2 137.0 -0.5 7.6 
Water, fuel and electricity (v41692922) 223.6 OZ 1757 16.9 213 
All-items (1992=100) (v41713425) 150.8 148.5 144.5 125, 4.4 
Calgary, Alberta 
All-items (v41692924) 123.9 122.3 118.6 a3 4.5 
Shelter (v41692925) 153.8 150.2 138.2 2.4 113 
Rented accommodation (v41692926) 116.8 116.5 111.8 0.3 4.5 
Owned accommodation (v41692927) 158.6 158.6 148.4 0.0 6.9 
Water, fuel and electricity (v41692928) 179.1 157.4 1325 13.8 35.2 
All-items (1992=100) (v41713426) 155.9 153.9 149.2 13 4.5 
Vancouver, British Columbia 
All-items (v41692930) 113.9 113.2 110.5 0.6 3.1 
Shelter (v41692931) 11533, Tors 111.6 0.0 ae 
Rented accommodation (v41692932) 106.4 106.2 104.2 0.2 2.1 
Owned accommodation (v41692933) 119.2 119;2 114.5 0.0 4.1 
Water, fuel and electricity (v41692934) fio dg hew2 112.9 0.0 2.0 
All-items (1992=100) (v41713428) 13532 134.3 13123 0.7 Bee 
Victoria, British Columbia 
All-items (v41692936) 113.0 112.3 109.9 0.6 2.8 
Shelter (v41692937) 112.9 112.9 109.5 0.0 a1 
Rented accommodation (v41692938) 106.6 106.5 104.7 0.1 1.8 
Owned accommodation (v41692939) Aten AZ 109.2 -0.2 oat 
Water, fuel and electricity (v41692940) 133.4 132.8 121.4 0.5 9.9 
All-items (1992=100) (v41713429) 132.6 131.8 129.0 0.6 2.8 


Jia ee ne Ek a crcl ll ei ee i Tee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 12 
The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 2 
average 


sees 


2002=100 
EY 


St. John’s, Newfoundland and Labrador (v41692846) 


2003 102.0 102.2 103.4 103.1 102.9 102.5 103.2 102.9 103.4 1026 103.1 102.5 102.8 
2004 103.1 102.9 103.3 103.6 104.6 104.9 105.5 105.2 105.3 105.7 105.9 105.6 104.6 
2005 105.4 105.9 106.3 107.1 107.2 107.3 107.6 107.7 109.2 107.8 107.9 107.6 107.3 
2006 108.0 108.0 108.2 109.2 110.1 109.9 110.0 110.4 109.3 108.5 108.7 108.8 109.1 
2007 1092" 109 SS MOsetO6 T1O:Sr 111.3" tke A10.7) 110s 11 f.ORMiiceeeiite 110.7 
2008 1AgeGe 12d eiizeometoes: Gian 1148 = ms ie ee us es 
Charlottetown and Summerside, Prince Edward Island 

(v41692852) 
2003 101.7 102.8 103.7 104.1 103.3 102.9 103.2 103.0 103.5 103.4 103.8 103.4 103.2 
2004 103.2 103.8 104.4 104.9 105.2 105.7 105.5 105.5 106.0 106.2 107.6 106.9 105.4 
2005 106.1 106.3 107.1 108.0 108.4 108.3 108.4 108.7 110.9 110.7 110.0 109.3 108.5 
2006 VOSS AAO: 2. OS Omiiteay TAZ0) diate 14140:8) A254” “Aeth  10: On ats 111.0 
2007 ITO oe MiZCmuMiote WSGei1s5 113 4e9113.3° 113i. a 1Seaiaomatacs ATS.2 
2008 A126 W142 etter 116-2 11830 41818 ms Pe ee * ud FS - 
Halifax, Nova Scotia (v41692858) 
2003 102.5 103.3 104.0 103.2 103.0 103.0 103.3 103.4 103.4 103.1 103.3 103.1 103.2 
2004 103.1 103.5 104.2 104.2 105.0 105.3 105.5 105.5 105.6 105.9 106.4 106.0 105.0 
2005 105.7 105.9 106.6 107.0 107.2 107.1 107.4 108.2 109.6 109.1 108.5 108.6 107.6 
2006 108:67 108 Se 108:9" WHO2 11055) 110/38. 110.5) 410.7 410.0 109.7941 010109077 109.8 
2007 LOST 106 el Ae ldeOr 125142 5 dea 2 © 146) 1 1 eiseieeisal 112.0 
2008 AN229) © 1 Sas Ome Ane 116.26 1116.9 2 ed fs es i + “ft 
Saint John, New Brunswick (v41692864) 
2003 103.1 103.8 104.1 103.5 102.9 102.9 103.3 103.4 103.6 103.3 103.2 103.1 103.4 
2004 103.4 103.9 104.2 104.1 105.1 105.2 105.2 105.1 105.1 105.5 106.0 105.6 104.9 
2005 105.5 105.8 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 108.3 107.4 
2006 108.8 108.7 109.2 110.1 110.1 110.0 109.8 110.0 108.9 107.9 108.4 109.0 109.2 
2007 1OI2 10965 A1OGemintezs Witt Ade) 12 etia 741210) 41 eee teG At .2 
2008 AU 14116 Ti2ae ia) 414:0) 114.5 i 2 Md 2 a t A 
Québec, Quebec (v41692870) 
2003 101.9 103.0 103.2 102.3 102.4 102.3 102.4 102.6 102.4 102.5 102.8 102.8 102.6 
2004 103.3. 103.7 103.9 103.8 104.9 104.9 104.7 104.6 104.8 105.3 105.5 105.1 104.5 
2005 105.3. 105.6 106.4 106.3 106.5 106.9 107.0 107.4 1085 107.7 107.5 107.4 106.9 
2006 108.2 108.0 108.4 109.1 109.3 109.1 109.2 109.2 108.4 108.2 108.4 108.4 108.7 
2007 108.5 109.2 110.4 110.3 110.7 110.4 110.4 109.8 110.2 110.2 110.5 110.8 110.1 
2008 TIO Tt Tie Ssee2I09 1:43:25 443.7 ‘. = ‘ ct He 5 f 
Montréal, Quebec (v41692876) 
2003 101.8 102.9 103.0 102.2 102.3 102.1 102.3 102.4 102.3 102.3 102.6 102.6 102.4 
2004 103.1 103.5 103.7 103.7 104.6 104.6 104.4 104.4 104.7 105.3 105.3 105.1 104.4 
2005 105.1 105.4 106.2 106.2 106.4 106.7 106.8 107.3 108.2 107.5 107.5 107.3 106.7 
2006 107.9 107.9 108.2 108.9 109.0 108.8 108.9 108.9 108.4 108.6 108.7 108.6 108.6 
2007 108.7 109.5 110.3 110.5 110.8 110.5 110.5 110.0 110.4 110.4 110.7 111.0 11OS 
2008 TOL 11 1-3> cite eee 1:13:45 1413.8 - = “ % = z 2 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 

(v41692882) 4 
2003 101°8° 102.7 102;8 101%5 102.0 102.1 102.4 102.9 103.0. 102.7 103.4 103.2 102.5 
2004 103.2 103.4 103.8 104.0 105.0 104.7 104.8 104.6 104.6 105.0 105.3 105.2 104.5 
2005 105.0 105.7 106.4 106.4 106.5 106.6 106.8 107.5 1083 107.7 107.5 107.6 106.8 
2006 108.1 107.8 108.6 109.0 109.4 109.2 108.9 109.0 108.3 108.2 108.5 1086 108.6 
2007 10851096 A1O7e 111 141.5. 411.1 141414 110.9 11409 410.7 t10Sttols 110.7 
2008 TOA t1420 490.3 “1121 A484 114.0 cS - = Ps ” . - 
Toronto, Ontario (v41692888) 
2003 102.2 103.0 103.1 102.5 102.4 102.6 102.8 103.4 103.5 103.3 103.7 104.0 103.0 
2004 103.9 104.1 104.3 104.3 105.1 104.9 104.9 104.7 104.9 104.9 105.2 105.1 104.7 
2005 105.0 105.6 106.4 106.3 106.5 106.5 106.6 107.2 107.7 107.4 107.2 107.4 106.7 
2006 107.9 107.6 108.5 108.7 109.0 108.9 108.5 108.5 108.1 108.0 108.3 108.5 108.4 
2007 108.2 109.3 110.3 110.8 111.2 110.7 110.7 110.6 110.8 110.7 111.0 111.1 110.5 
2008 MO Video tai Wiese edition pad “f i . " & ae 
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Table 12 — continued 
The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual ° 


average 

eee a ae Se aed 

2002=100 
Thunder Bay, Ontario (v41692894) 
2003 101-6 9402-5 10236" 102.0 102.0) 10211" 102,00) 102.7, 102)8' 102.4 102.6 102.8 102.3 
2004 102.5 102.7 103.0 103.4 104.2 103.9 104.0 103.7 103.8 104.1 104.4 104.2 103.7 
2005 103.9 104.4 105.1 105.2 105.2 105.3 105.3 105.9 106.6 106.2 105.9 106.0 105.4 
2006 106.6 106.2 107.1 107.4 107.8 107.6 107.2 107.2 106.6 106.4 106.6 106.6 106.9 
2007 106.2 107.3 108.3 108.4 108.8 1083 1086 1083 108.3 107.9 108.2 108.1 108.1 
2008 107.9) 5108.4 A0827 1097 110.7 Aad ze Es i Ee ? J 4 
Winnipeg, Manitoba (v41692900) 
2003 101-59 101-9) OZ Me 10088) 1016) 1015: 01:4 AOI. 10233) Oi, “104:88 402.0 101.8 
2004 102.0 101.9 102.3 102.7 104.0 104.3 104.2 104.3 104.0 104.4 105.1 105.4 103.7 
2005 (O40 T0517 105550617 T0645 10616 A06:87 407.2 107s AOS 107 A106-7. 106.5 
2006 107.2 107.0 107.5 108.3 109.0 109.1 109.5 109.5 108.6 108.9 109.0 108.6 108.5 
2007 AOS SeL09:4. S03. MMOs ott 4 Tse Ado) Added AIAG 1109) AOL. 17OL7. 110.8 
2008 (MOT welcome nerpemmt2rOmelider4sadi4e2 a Ke pS x ki a 
Regina, Saskatchewan (v41692906) 
2003 101.5 102.0 102.4 101.9 102.2 102.1 102.3 102.6 102.9 102.4 102.9 102.7 102.3 
2004 102:8 102.9 103:2 1038/9 1105.0 105:1 105.3, 104:8 105.0 1054 {05:9 105.7 104.6 
2005 10541057 “106.3: 1069" 106.5. 06:7" 107) 074A 107-8. 107.3" 107-28 10741 106.8 
2006 107.7 107.8 108.1 108.9 109.3 109.3 109.5 110.1 109.1 109.0 108.6 108.8 108.9 
2007 JOO SeOOU semi icOmetdso. lui ZOmnni2.ouedi2eOm mii 2 Aaa 2s) eee de AGE) 
2008 Gites til 2 feel 5:01 424. lS 4dr - 3 £ 4 £ * ee 
Saskatoon, Saskatchewan (v41692912) 
2003 LOMA O1 SE MOZSee 1018. 102M 102.0 1021 102:4 1026810253 1021681025 102.2 
2004 102.6 102.7 102.8 103.6 104.66 1046 104.8 104.5 1046 105.3 1059 105.6 104.3 
2005 10574 S105:6) 1i06-2"106:0'@ 106:37 106.6: 106:8° 10772) 10747 “107.3 A072" 1074 106.7 
2006 107.9 107.8 108.1 109.2 1096 1095 109.8 110.4 109.3 109.1 108.7 108.7 109.0 
2007 10955 1109:9) A107" ANG. 12:42 143.5) 4a A 1 144 ee 1 i ieeyé 
2008 AEE SOM sl d6: One dO.0s diveGr adios a) a *: a *e Be " 
Edmonton, Alberta (v41692918) 
2003 104:504,9) 105 )72 9 105.6, 050M 05:6 105:4m05s1) s105ie 05.4 10S:5e e0SiS 105.3 
2004 105.0 105.0) MOS:Ze 05:65 1106258 107.6. 1070 M068 10720" 06:5. 10725 07.0 106.4 
2005 TOC fam06.7 MOs5. "108205 107-9) 108s) 10925 109.1" “0:6 10:2 44100 109.4 108.6 
2006 110 Cm iOse aiOLG ae Ae4e tA eine 112.6: tiovO, MiiSeZe i222 dS OPI 1a 112.0 
2007 Tio 2 Mido IAAOF Tiived, eo 11856, .119:1) ASS AdsSsS 1416:85 1166 117.4 
2008 T1St Set Oye SO} alee AZO B12Say. e S: x £ us - 


1025. 102.8 1103-9. 104:0" 103.4, 10319 1103.2; 103.1 103:8, 103:5 103.9) 103.9 103.5 


2004 104.1 104.1 104.4 1046 105.5 106.4 105.8 105.6 105.6 105.4 106.1 105.8 105.3 
2005 105.3 105.5 106.0 106.9 106.8 107.3 108.0 108.0 109.1 1089 108.8 108.5 107.4 
2006 109.9 108.9 109.5 110.9 112.0 111.7 113.6 114.4 114.7 113.5 114.2 114.7 112.3 
2007 15/0 536- AA6s7e PTAveGe 1176) “WISs6° “119 119)3" 11993 9118:7" 11951" 719.0 118.0 
2008 113-9 st931) e200 S218 122.3 7 123:9 ~ = . ¥ * - 
Vancouver, British Columbia (v41692930) 

2003 100.9 101.4 102.2 102.0 101.9 101.8 101.9 102.4 102.7 102.2 102.3 102.5 102.0 
2004 102.2 102.7 103.0 103.7 104.5 1046 104.5 104.5 104.6 104.7 104.7 104.7 104.0 
2005 104.8 104.9 105.2 105.7 106.0 106.1 106.5 106.5 106.8 106.7 106.6 106.3 106.0 
2006 106.2 106.3 106.9 107.5 108.4 108.4 108.5 108.7 1084 1084 108.9 109.1 108.0 
2007 109.0 109.3 109.6 110.0 110.6 110.5 110.7 110.6 110.7 110.4 110.4 110.5 110.2 
2008 AO OM: atiecer ddd 11S 23.9 a : a Re : .: 
Victoria, British Columbia (v41692936) 

2003 101400015 02.3" 102s 102:1 1020 102.3 102.6 102.9 102.5 102.6 “1026 102.2 
2004 102.7 103.4 103.3. 1047) 105:0 10522 105:0 105:0 105:2, 105.2 105.5 105.3 104.6 
2005 105.3 105.5 105.9 106.5 106.8 106.9 107.2 107.3 108.0 107.9 107.8 107.4 106.9 
2006 107.2 107.3 107.6 1084 109.2 109.0 109.2 109.3 108.8 108.6 108.9 109.0 108.5 
2007 109.1 109.3 109.7 109.9 110.2 109.9 110.1 110.0 110.1 109.5 109.6 109.7 109.8 
2008 109.4 109.8 110.4 111.4 112.3 113.0 °: 3 ‘ - 


Note(s): The all-items index for Whitehorse and Yellowknife are available from table 10. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 13 
Average retail prices for gasoline and fuel oil, by urban centre 
St. John’s, Charlottetown Halifax, Saint John, Québec, Montréal, Ottawa- Toronto, Thunder Winnipeg, 
NLL. and N.S. N.B. Que. Que. Gatineau, Ont. Bay, Man. 
Summerside, Ontario part, Ont. 
PET. Ont./Que. 


cents per litre 
ee eee ee 


Regular unleaded gasoline at full service filling stations 


June 2007 122.0 i ic Ree 114.3 109.8 110.8 109.5 107.0 103.7 115.6 Ttte 
July 2007 119.5 110.0 116.2 108.9 113.0 109.9 104.4 101.9 415.5 111.5 
August 2007 115.2 105.0 106.2 101.5 106.8 106.4 99.0 96.9 111.3 104.7 
September 2007 iyare 104.0 109.4 103.1 103.8 105.8 101.0 98.3 113.5 107.0 
October 2007 112.0 102.1 105.8 100.1 103.0 105.3 98.1 96.0 103.6 100.3 
November 2007 113.6 105.0 111.9 105.0 107.5 107.8 103.7 101.4 107.9 100.7 
December 2007 119.0 109.0 114.0 108.3 114.1 112.6 104.8 101.9 109.4 103.3 
January 2008 119.0 110.0 116.7 109.2 115.6 114.9 106.6 104.3 107.7 105.5 
February 2008 117.8 109.8 114.2 107.3 tsa 116.7 107.9 104.3 109.0 107.4 
March 2008 123.7 114.0 119.7 112.8 116.6 118.3 109.9 107.9 115.0 itt.3 
April 2008 125.0 117.0 123.0 114.8 120.3 124.8 116.7 115.2 121.8 118.9 
May 2008 136.8 130.0 134.1 1275 135.6 136.3 126.0 125.8 132.4 126.4 
June 2008 144.8 139.4 142.4 13512 144.8 144.4 133.0 133.0 139.2 133.0 
Regular unleaded gasoline at self service filling stations 

June 2007 118.6 110.5 111.6 107.8 110.8 105.1 103.3 102.3 113.6 41957 
July 2007 116.5 107.5 nerd 106.8 113.3 107.4 101.2 101.0 114.2 112.4 
August 2007 1415 101.8 103.1 100.1 106.8 102.7 96.3 95.8 109.8 104.3 
September 2007 109.7 102.0 106.4 100.9 103.4 103.4 97.3 97.2 111.9 106.7 
October 2007 108.8 99.5 102.7 98.2 103.0 102.3 95.1 94.4 102.2 100.5 
November 2007 111.0 102.8 108.5 102.8 107.5 106.1 101.5 99.9 104.6 100.9 
December 2007 116.0 107.0 Uda 105.8 113.9 109.9 102.3 100.6 107.3 103.5 
January 2008 116.0 107.9 1135 106.8 11533 113.5 104.1 102.5 105.4 106.2 
February 2008 115.3 107.0 110.7 105.4 ai1Si2 114.4 104.7 102.8 106.8 106.9 
March 2008 119.8 111.1 116.2 110.5 117.0 115.3 107.1 106.1 Liao 110.9 
April 2008 122.3 114.0 120.3 113.6 119.8 123.8 113.8 114.0 119.4 118.9 
May 2008 134.0 1 PAT | 131.0 125.8 135.4 136.0 123.9 124.6 130.6 126.7 
June 2008 142.0 136.2 139.5 134.2 144.4 142.8 129.9 130.6 137.5 133.2 
Premium unleaded gasoline at full service filling stations 

June 2007 128.0 120.5 heaee 116.7 1175 116.2 118.6 TS.1 126.3 122.3 
July 2007 125.5 117.4 123.9 115.8 120.4 116.7 116.6 113.2 126.4 1212 
August 2007 121.2 110.8 112.6 109.7 f13:5 113.0 113.4 108.3 re F 114.7 
September 2007 118.2 111.0 117.0 109.6 110.3 113.1 115.2 109.1 124.4 116.6 
October 2007 118.0 108.1 13.7 107.3 109.8 112.6 111.2 107.0 114.7 110.5 
November 2007 119.6 11330 119.7 111-8 114.3 htoet 115.5 112.5 118.6 110.8 
December 2007 125.0 117.0 121.4 115.3 120.8 118.6 115.8 113.3 119.3 173-9 
January 2008 125.0 118.0 124.0 116.3 122.4 122.0 118.6 115.2 118.4 115.6 
February 2008 123:3 117.0 121.3 114.3 12404 124.1 120.1 116.3 119.4 a iy es 
March 2008 129.7 122.0 126.6 119.3 12333 125.3 121.6 119.2 124.2 5 2 OF 
April 2008 130.5 124.5 129.3 122.2 126.2 132.4 128.1 126.9 122 129.0 
May 2008 142.3 ASL 142.3 134.6 142.8 143.8 137.0 138.4 142.7 136.4 
June 2008 150.7 146.2 150.1 142.7 151.1 152.2 144.5 144.0 150.2 143.3 
Premium unleaded gasoline at self service filling stations 

June 2007 124.5 118.4 118.9 114.6 118.0 112.6 114.0 112.2 124.2 121.3 
July 2007 122.4 115.0 120.3 113-5 120.7 114.7 112.8 110.6 124.9 122.5 
August 2007 117.5 108.4 110.6 106.4 iio hy 109.9 107.4 105.2 120.3 114.3 
September 2007 115.4 108.7 114.5 107.4 110.4 111.4 108.2 106.4 122.6 116.1 
October 2007 114.5 106.7 110.6 104.3 110.1 110.1 106.1 106.1 113.1 110.7 
November 2007 117.0 110.5 116.4 109.7 114.4 114.0 112.5 111.0 115.3 110.9 
December 2007 122.0 114.8 118.8 112.6 T2441 1175 112.9 Tit 117.4 gS Py 
January 2008 122.0 115.0 119.7 114.2 122.4 121.2 11.3 113.9 116.0 116.1 
February 2008 121.3 114.8 118.2 111.8 121.9 122.1 116.1 114.7 LRU ey 1172 
March 2008 126.5 119.0 123.7 117.3 124.1 122.8 118.6 117.8 124.0 121.3 
April 2008 128.3 122.0 127.1 120.2 126.8 131.5 124.6 125.9 130.2 129.1 
May 2008 139.6 134.7 139.7 132.5 142.3 144.8 135.4 136.5 141.3 136.7 
June 2008 148.0 143.4 147.5 141.0 151.9 150.5 141.5 142.4 148.3 143.6 
Household heating fuel 

June 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
July 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
August 2007 88.7 78.2 83.6 89.2 81.2 79.9 85.8 86.1 88.5 89.6 
September 2007 84.5 77.0 83.7 89.4 80.8 79.0 86.8 87.3 90.5 90.2 
October 2007 87.9 81.8 83.7 90.3 83.9 81.5 86.8 88.8 91.4 89.1 
November 2007 86.6 84.5 88.2 96.5 88.5 86.7 88.6 90.9 93.2 93.7 
December 2007 100.8 93.2 96.0 103.1 98.0 97.2 99.2 100.1 103.5 108.0 
January 2008 99.9 93.1 99.3 104.4 103.1 100.4 102.8 102.0 103.7 104.7 
February 2008 98.8 92.1 98.3 101.2 103.1 100.8 101.8 101.4 103.5 100.3 
March 2008 107.4 98.4 100.7 114.4 111.0 111.0 109.9 108.3 113.4 110.1 
April 2008 119.0 108.7 110.9 1253 123.3 116.2 115.0 115.9 122.0 118.9 
May 2008 119.3 112.4 116.8 129.5 126.4 128.6 1275 125.7 125.8 125.1 
June 2008 119.3 112.4 116.8 129.5 126.4 128.6 127.5 125.7 125.8 125.1 
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Table 13 — continued 


Average retail prices for gasoline and fuel oil, by urban centre 


Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask. Sask. Alta. Alta. B.C. B.C. i AE N.W.T. 


cents per litre 


Regular unleaded gasoline at full 
service filling stations 


June 2007 114.3 111.4 104.3 106.0 113.7 113.6 120.5 130.8 
July 2007 114.6 113.7 108.2 108.9 111.8 112.8 120.5 130.1 
August 2007 107.3 106.6 99.6 103.5 107.4 107.9 120.5 125.1 
September 2007 109.0 108.8 103.0 104.1 108.5 108.9 120.5 125.5 
October 2007 101.6 100.4 94.5 95.1 104.6 102.9 118.3 118.8 
November 2007 104.4 103.2 96.8 99:7 109.5 106.2 116.0 119.5 
December 2007 104.8 104.5 97.0 99.6 108.7 108.7 116.1 119.4 
January 2008 107.0 107.4 101.2 102.1 108.7 109.2 116.9 119.0 
February 2008 107.3 108.2 102.3 103.5 112.9 110.7 116.1 120.3 
March 2008 113.2 113.7 107.3 107.9 ato:s 116.9 118.4 128.6 
April 2008 121.8 121.4 114.3 116.1 125.5 123.6 122.9 137.5 
May 2008 130.8 128.8 123.7 123.9 135.0 134.9 136.8 142.0 
June 2008 137.8 136.7 129.3 130.8 146.0 144.7 143.0 148.9 


Regular unleaded gasoline at self 
service filling stations 


June 2007 111.4 111.6 102.4 105.0 110.8 112.4 118.4 128.3 
July 2007 113.5 114.9 105.6 109.0 109.8 111.4 118.6 127.1 
August 2007 107.3 106.5 98.7 101.7 105.3 106.8 118.5 123.5 
September 2007 108.8 108.5 101.2 103.2 106.2 107.7 118.4 123.6 
October 2007 101.3 99.5 92.4 94.4 101.8 101.8 116.1 118.8 
November 2007 104.0 103.9 94.9 98.1 107.1 104.5 114.6 VTA 
December 2007 104.7 104.3 95.7 98.3 105.7 107.4 115.1 116.3 
January 2008 107.3 107.3 100.3 101.8 105.8 107.7 114.7 115.6 
February 2008 107.8 107.4 100.5 102.1 109.9 109.4 114.6 116.8 
March 2008 113.6 113.5 105.6 106.8 116.4 116.0 116.8 125.4 
April 2008 122.1 LAT 11225) 115.8 122.5 A221 121.6 132.0 
May 2008 130.2 129.3 122.2 123.9 132.4 133.8 135.9 141.3 
June 2008 As fez 136.9 128.9 129.6 143.1 143.5 141.4 146.4 


Premium unleaded gasoline at full 
service filling stations 


June 2007 12157 121.6 115.7 117.3 124.6 124.8 127.0 141.6 
July 2007 125.2 123.7 118.5 119.1 123.3 123.8 127.0 140.8 
August 2007 117.8 116.9 1141.2 113.5 119.0 118.3 127.0 135.8 
September 2007 119.4 119.0 113.7 114.0 120.0 120.1 127.0 135.9 
October 2007 112.0 110.7 105.7 105.7 116.2 114.3 126.0 131.1 
November 2007 114.7 113:2 107.9 109.5 120.9 117.3 125.3 130.5 
December 2007 115.2 114.6 107.5 109.9 120.1 119.8 125.3 129.3 
January 2008 117.4 qA726 111.3 112.9 120.0 120.3 126.9 129.0 
February 2008 117.8 118.5 112.6 114.1 124.5 121.8 125.8 130.1 
March 2008 123.8 124.0 118.2 118.6 130.7 127-9 127.4 138.4 
April 2008 132.3 131.7 124.9 127.2 137.3 135.4 129.4 146.8 
May 2008 141.4 139.0 133.9 135.3 146.8 147.0 142.0 152.5 
June 2008 148.5 146.8 139.2 141.3 157.9 156.8 148.0 159.0 


Premium unleaded gasoline at self 
service filling stations 


June 2007 122.1 A217 112.9 114.8 122.2 123.8 124.3 138.8 
July 2007 124.3 125.2 115.9 119.6 121.4 122.7 123.8 138.3 
August 2007 118.2 116.9 109.5 112.7 qt7.2 118.1 123.6 134.8 
September 2007 119.5 119.0 112.1 114.1 117.8 119.0 124.0 133.9 
October 2007 1I25 110.8 103.8 105.6 113.5 113.2 121.5 130.5 
November 2007 114.5 iii Pere 106.4 109.1 118.7 1155 121.0 129.5 
December 2007 1153 114.7 106.5 109.3 itr Ides 118.7 121.3 126.9 
January 2008 118.1 118.0 1112 112.7 117.6 118.8 120.2 126.9 
February 2008 119.2 118.1 110.6 113.3 1247 120.8 120.4 127.5 
March 2008 125.1 124.2 115.6 117.6 128.5 T2ico 123.6 136.6 
April 2008 133.5 132.3 25S 126.8 134.7 134.0 129.0 144.1 
May 2008 141.3 140.2 133.4 134.9 144.8 145.6 142.5 151.5 
June 2008 148.7 147.6 140.4 140.8 155.3 155.3 148.5 158.1 
Household heating fuel 

June 2007 86.8 89.7 ; ; 90.7 97.5 98.6 94.7 
July 2007 86.8 89.7 ; 90.7 97.5 98.6 94.7 
August 2007 86.8 89.7 90.7 97.5 98.6 94.7 
September 2007 91.2 90.8 ; 90.1 98.3 100.3 96.2 
October 2007 93.9 92.6 ; ; 97.6 102.8 101.4 96.2 
November 2007 100.2 95.5 101.9 107.0 107.0 99.3 
December 2007 110.2 100.7 102.6 111.6 117.0 113.8 
January 2008 102.5 105.1 99.0 109.5 115.5 113.8 
February 2008 104.2 103.7 100.3 109.5 110.3 114.0 
March 2008 114.3 110.1 112.7 120.3 117.6 119.7 
April 2008 120.2 112.1 119.7 128.1 127.4 127.8 
May 2008 124.3 122.2 128.2 135.2 134.4 128.5 
June 2008 124.3 122.2 128.2 136.2 134.4 128.5 


rr 
Note(s): See Table A for complete list of vector numbers 
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Table 14 
Average retail prices, monthly, Canada 

CANSIM April 2008 May 2008 June 2008 

vector 
number 
dollars 1 

Round steak, 1 kilogram (v735165) litaleh 11.87 11.82 
Sirloin steak, 1 kilogram (v735176) ikeyyou} 14.48 15.04 
Prime rib roast, 1 kilogram (v735187) 20.74 20.11 20.54 
Blade roast, 1 kilogram (v735198) 8.79 9.10 9.15 
Stewing beef, 1 kilogram (v735209) 8.92 9.27 9.38 
Ground beef, regular, 1 kilogram (v735220) 6.10 6.31 6.19 
Pork chops, 1 kilogram (v735221) 9.06 9.17 9.19 
Chicken, 1 kilogram (v735223) 5.76 5.95 5.93 
Bacon, 500 grams (v735166) 4.50 4.25 4.41 
Wieners, 450 grams (v735167) PATE|| PAT EO 2.65 
Canned sockeye salmon, 213 grams (v735168) S20 3.99 3:20 
Homogenized milk, 1 litre (v735169) 2.06 2.07 2.09 
Partly skimmed milk, 1 litre (v735170) 1.96 1.98 1.99 
Butter, 454 grams (v735171) 4.20 4.24 4.28 
Processed cheese food slices, 250 grams (v735172) 2.81 2.84 2.83 
Evaporated milk, 385 millilitres (v735173) 1.65 1.69 1.69 
Eggs, 1 dozen (v735174) 2.56 209 2.53 
Bread, 675 grams (v735175) 2.43 2.48 2.45 
Soda crackers, 450 grams (v735177) aS Pals: 2.17 
Macaroni, 500 grams (v735178) 1.34 1.41 1.45 
Flour, 2.5 kilograms (v735179) 4.69 4.98 5.10 
Corn flakes, 675 grams (v735180) 3.94 3.90 3.81 
Apples, 1 kilogram (v735181) 2.95 IV SZo 
Bananas, 1 kilogram (v735182) 1.43 1.44 1.42 
Grapefruits, 1 kilogram (v735183) 1.96 PiePap 2.48 
Oranges, 1 kilogram (v735184) RANT 2.29 Zuko 
Apple juice, canned, 1.36 litres (v735185) 1.83 1.86 1.88 
Orange juice, tetra-brick, 1 litre (v735186) 3.67 3.65 3.10 
Carrots, 1 kilogram (v735189) 1.49 1.63 1.80 
Celery, 1 kilogram (v735190) 1.86 2.31 Soh 
Mushrooms, 1 kilogram (v735191) 6.93 6.88 1:03 
Onions, 1 kilogram (v735192) eal 1.16 W277 
Potatoes, 4.54 kilograms (v735193) S97 4.14 4.55 
French fried potatoes, frozen, 1 kilogram (v735194) 1.98 205 2.03 
Baked beans, canned, 398 millilitres (v735195) 0.92 0.90 0.93 
Tomatoes, canned, 796 millilitres (v735196) 1225 1.28 1.30 
Tomato juice, canned, 1.36 litres (v735197) 1.59 1.61 1.63 
Ketchup, 1 litre (v735199) 2.64 Pyoy 2,59 
Sugar, white, 2 kilograms (v735200) 2.38 2.30 2.30 
Coffee, roasted, 300 grams (v735201) 3.68 3.69 3.78 
Coffee, instant, 200 grams (v735202) 4.95 4.87 SIs 
Tea (72 bags) (v735203) 3.88 3.90 3.91 
Cooking or salad oil, 1 litre (v735204) 3.70 3.83 3.89 
Soup, canned, 284 millilitres (v735205) 0.89 0.93 0.93 
Baby food, 128 millilitres (v735206) 0.59 0.64 0.67 
Peanut butter, 500 grams (v735207) 2.55 2.69 2.67 
Fruit flavoured crystals, 2.25 litres (v735208) 1.24 1.24 1.22 
Soft drinks, cola type, 2 litres (v735210) 1.50 1.41 1.42 
Soft drinks, lemon-lime type, 2 litres (v735211) 1.48 1.44 1.44 
Paper towels (2 rolls) (v735213) 2.29 2.34 2.32 
Facial tissue (200 tissues) (v735214) 2.01 2.04 2.03 
Bathroom tissue (4 rolls) (v735215) 2.15 2.18 O48 
Shampoo, 300 millilitres (v735216) SAz 3.18 3.14 
Deodorant, 60 grams (v735217) 3.38 3.40 3.42 
Toothpaste, 100 millilitres (v735218) jects! 1.41 1.42 
Cigarettes (200) (v735219) 7.50 77.94 78.71 
Regular, unleaded gasoline at self-service stations, cents per litre (v41838376) a Wees: 128.0 13501 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 15 
Inter-city indexes of retail price differentials, as of October 2006, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada ' St. John’s, Charlottetown- Halifax, Saint John, Montréal, 
CPI weight N.L. Summerside, N.S. N.B. Que. 
Pew 

percent combined city average=100 
All-items 100.0 93.0 94.0 99.0 92.0 93.0 
Food 16.9 101.0 98.0 100.0 96.0 98.0 
Food purchased from stores ‘ 106.0 101.0 101.0 100.0 100.0 
Meat, poultry and fish : 104.0 99.0 101.0 99.0 101.0 
Dairy products and eggs ; 110.0 100.0 104.0 101.0 98.0 
Bakery and other cereal products ; 98.0 99.0 99.0 97.0 101.0 
Fruit and vegetables 4 115.0 107.0 105.0 108.0 101.0 
Other food purchased from stores 2 : 102.0 98.0 98.0 96.0 98.0 
Food purchased from restaurants : 91.0 92.0 96.0 86.0 95.0 
Shelter 26.8 77.0 83.0 92.0 77.0 85.0 
Rented accommodation : 67.0 76.0 85.0 68.0 80.0 
Owned accommodation : 73.0 80.0 88.0 76.0 86.0 
Water, fuel and electricity : A530 111.0 123.0 96.0 94.0 
Household operations and furnishings 10.6 102.0 103.0 106.0 101.0 96.0 
Household operations : 102.0 103.0 109.0 101.0 93.0 
Household furnishings : 101.0 103.0 101.0 101.0 101.0 
Clothing and footwear 5.4 102.0 96.0 103.0 101.0 101.0 
Transportation 19.8 101.0 94.0 96.0 96.0 99.0 
Private transportation : 101.0 92.0 96.0 94.0 99.0 
Purchase of automotive vehicles : 100.0 103.0 101.0 99.0 100.0 
Gasoline : 113.0 104.0 106.0 101.0 101.0 
Other private transportation : 95.0 66.0 81.0 83.0 95.0 
Public transportation : 103.0 110.0 100.0 109.0 103.0 
Health and personal care 4.5 92.0 92.0 94.0 93.0 100.0 
Health care " 95.0 96.0 99.0 99.0 99.0 
Personal care supplies and equipment 88.0 94.0 90.0 87.0 101.0 
Personal care services , 90.0 82.0 89.0 87.0 101.0 
Recreation, education and reading 12.0 93.0 101.0 112.0 105.0 87.0 
Alcoholic beverages and tobacco products 4.1 116.0 109.0 109.0 104.0 94.0 
Alcoholic beverages : 107.0 103.0 104.0 101.0 98.0 
Tobacco products and smokers’ supplies ; 123.0 114.0 113.0 107.0 90.0 
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Table 15 — continued 


Inter-city indexes of retail price differentials, as of October 2006, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada 1 Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
CPI weight Ont. Ont. Man. Sask. Alta. B.C. 
percent combined city average=100 
All-items 100.0 102.0 109.0 92.0 93.0 97.0 104.0 
Food 16.9 98.0 100.0 100.0 97.0 103.0 107.0 
Food purchased from stores : 98.0 98.0 103.0 101.0 103.0 107.0 
Meat, poultry and fish 102.0 100.0 97.0 98.0 99.0 103.0 
Dairy products and eggs ; 104.0 102.0 92.0 92.0 97.0 103.0 
Bakery and other cereal products 92.0 94.0 108.0 104.0 106.0 116.0 
Fruit and vegetables : 97.0 96.0 106.0 103.0 105.0 106.0 
Other food purchased from stores 2 : 97.0 98.0 109.0 106.0 105.0 109.0 
Food purchased from restaurants : 97.0 104.0 93.0 88.0 104.0 106.0 
Shelter 26.8 107.0 121.0 83.0 82.0 91.0 103.0 
Rented accommodation : 105.0 124.0 79.0 70.0 84.0 104.0 
Owned accommodation : 106.0 120.0 83.0 78.0 88.0 105.0 
Water, fuel and electricity ; 115.0 124.0 89.0 123:0 114.0 90.0 
Household operations and furnishings 10.6 103.0 104.0 97.0 100.0 99.0 103.0 
Household operations : 105.0 106.0 96.0 100.0 102.0 105.0 
Household furnishings : 101.0 101.0 100.0 100.0 94.0 100.0 
Clothing and footwear 5.4 102.0 100.0 100.0 101.0 96.0 100.0 
Transportation 19.8 96.0 106.0 92.0 94.0 91.0 103.0 
Private transportation 95.0 105.0 91.0 94.0 91.0 104.0 
Purchase of automotive vehicles ; 100.0 101.0 99.0 101.0 94.0 102.0 
Gasoline 98.0 96.0 102.0 105.0 91.0 112.0 
Other private transportation ; 84.0 117.0 Peay, 76.0 88.0 103.0 
Public transportation : 110.0 110.0 99.0 95.0 89.0 91.0 
Health and personal care 4.5 101.0 101.0 97.0 90.0 103.0 103.0 
Health care i 105.0 103.0 96.0 94.0 102.0 98.0 
Personal care supplies and equipment : 96.0 100.0 100.0 102.0 98.0 107.0 
Personal care services : 101.0 99.0 98.0 69.0 109.0 107.0 
Recreation, education and reading 12.0 104.0 107.0 93.0 100.0 106.0 109.0 
Alcoholic beverages and tobacco 
products 4.1 96.0 101.0 105.0 108.0 103.0 113.0 
Alcoholic beverages : 98.0 100.0 89.0 95.0 102.0 107.0 
Tobacco products and smokers’ supplies : 93.0 101.0 120.0 120.0 104.0 118.0 


_ Cr eee 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section and Table B for complete list of vector numbers. 
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Data quality, concepts and methodology 


Definition 


The Consumer Price Index (CPI) is an indicator of the changes in consumer prices experienced by the target 
population. The CPI measures price change by comparing, through time, the cost of a fixed basket of commodities. 
This basket is based on the expenditures of the target population in a certain reference period, currently 2005. 
Since the basket contains commodities of unchanging or equivalent quantity and quality, the index reflects only 
pure price movements. 


Separate CPls are published for Canada, the ten provinces, Whitehorse, Yellowknife and Iqaluit. Some CPI 
information is also available for an additional sixteen urban centres. Since the CPI is a measure of price change 
from one time period to another, it cannot be used to indicate differences in price levels between provinces or 
urban centres. 


Population coverage 


The population targeted by the Consumer Price Index consists of families and individuals living in urban and rural 
private households. For practical reasons, residents of the Territories outside Whitehorse, Yellowknife and Iqaluit 
are not represented by the index. Prior to February 1995, the target population consisted of private households in 
Canadian urban centres with a population of 30,000 or more. 


Time reference 


The CPI compares, in percentage terms, prices in any given time period to prices in the official base period which, 
at present, is 2002=100. The official time base was changed from 1992=100 to 2002=100 starting with the CPI for 
May 2007. The change is strictly an arithmetic conversion which alters the index levels but leaves the percentage 
changes between any two periods intact, except for differences in rounding. 


Percent versus index point changes 


The movements of the indexes from one month to another are expressed as percent changes rather than changes 
in index points. Index point changes are affected by the level of the index which, in turn, depends on the time base 
of the particular index. The percentage change between any two time periods can be readily calculated by dividing 
the index point difference between the two time periods by the index for the earlier period and multiplying the result 
by one hundred. 


Price coverage 


The prices used in the CPI calculation are final prices, inclusive of excise and other indirect taxes paid by consumers. 
In particular, they include the Goods and Services Tax (GST), as well as provincial retail sales taxes wherever 
applicable. In regions where the GST and provincial retail sales taxes have been combined, the Harmonized Sales 
Tax (HST) is included. It follows that the CPI can change as a result of modifications to any of these taxes. 


The selection of commodities and the outlets from which prices are collected is judgmental, other than for rents 
and traveler accommodation. The number of prices required for a given commodity depends on the importance 
and the nature of the commodity. The samples are designed to represent volume selling commodities and outlets. 
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The principal objective of the sample design is to ensure an informative, reliable and impartial picture of consumer 
inflation at the national and provincial levels. 


Price collection for a given month's index is carried out during the first three weeks of the month. Although prices 
for most CPI commodities are collected monthly, prices for commodities having less frequent price changes (e.g. 
property taxes and electricity rates) are collected at intervals longer than one month. Special pricings are carried 
out where there is evidence that significant price changes have occurred between scheduled pricing periods. 


Weights and linking 


The CPI maintains fixed quantitative proportions (weights) between commodities during the life of a given basket. 
The baskets are updated periodically to take into account changes in consumer expenditure patterns. In May 2007, 
the basket reflecting the 2005 expenditure patterns replaced the 2001 basket. The continuity of the CPI series is 
maintained by “linking” the corresponding indexes obtained from consecutive baskets. 


The CPI is calculated as a weighted average of specified commodity price indexes. The weights are derived from 
Survey of Household Spending data. Text table 1 compares the expenditure shares of the two most recent CPI 
baskets, i.e. the 2005 basket as it was reflected in the CPI in May 2007 and the 2001 basket. Because both sets of 
weights are expressed in April 2007 or “link month” prices, the differences reflect the shifts in the relative quantities 
purchased between the two baskets. 


When reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must 
be taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see 
The Consumer Price Index Reference Paper catalogue no. 62-553-X (Occasional) or contact Prices Division. 


Text table 1 
Comparison of the 2005 and 2001 distribution’ of expenditures used in the Consumer Price Index, by major 
component, for Canada 


i 


2005 Expenditures 2001 Expenditures 

Expressed Expressed in Expressed in 

in 2005 prices April 2007 prices April 2007 prices 
percent 


————————— ES ee i ea eae 
Major Components 


All-Items 100.0 100.0 100.0 
Food 16.9 17.0 UL 
Shelter Z5af 26.6 20k 
Household operations, furnishings and equipment 11.4 felt 10.2 
Clothing and footwear 5.6 5.4 5.1 
Transportation 19.6 19.9 20.2 
Health and personal care 4.8 4.7 4.4 
Recreation, education and reading 13.0 as UigeZ 
Alcoholic beverages and tobacco products 3.1 asl 4.2 


1, Figures may not add to 100% due to rounding. 


Starting with the October 2006 Consumer Price Index (CPI), Statistics Canada produces and disseminates the Core CPI as 
defined by the Bank of Canada. 


The measure of Core CPI excludes from the all-items CPI the effect of changes in indirect taxes and eight of the most 
volatile components identified by the Bank of Canada: fruit, fruit preparations and nuts: vegetables and vegetable | 
preparations; mortgage interest cost; natural gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco 
products and smokers’ supplies. For additional information on Core CPI, please consult the Bank of Canada Web site. 
http://www. bankofcanada.ca/en/inflation/index.htm. 


Statistics Canada also calculates, on behalf of the Bank of Canada, a seasonally adjusted Core CPI. This series is available 
through CANSIM, Statistics Canada’s official database, or by contacting us through the means mentioned on the inside cover | 
of this publication. 
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Whitehorse, Yellowknife and Iqaluit indexes 


The relatively small size of the housing market in these three cities makes it difficult to construct reliable price indexes 
for new houses. To compensate, the price movements of rental accommodation are used to approximate the price 
movements of new houses. The rent information itself is collected using different pricing frequencies and collection 
methods than in the rest of the country. Because of these problems, the indexes for Rented Accommodation and 
Owned Accommodation are not published for these three cities. Further, the all-items indexes published for these 
three cities are not strictly comparable with the same indexes for the provinces or the other sixteen cities. 


Calculation of urban centre indexes 


With the introduction of the 1992 basket, emphasis was shifted from urban centre data to provincial data. Urban 
Centre all-items series were continued since many users had come to rely on this service, but the method of 
calculation was changed. Shelter indexes are calculated for each urban centre. This recognizes the importance of 
Shelter in the basket, the significant and persistent differences in price movements between urban centres, and the 
availability of local data. For the other seven major components, the movement of the provincial counterpart (or, in 
the cases of Montréal, Toronto, and Vancouver, a sub-provincial counterpart) is used. The major components are 
aggregated using the urban centre’s expenditure pattern to arrive at each urban centre’s all-items index. 


Seasonal adjustment 


A seasonally adjusted series is one from which seasonal movements have been eliminated. Seasonal movements 
are defined as those which are caused by regular annual events such as variations in climate and regular 
institutional events such as vacations and statutory holidays. Seasonally adjusted series are calculated using 
Statistics Canada’s X-11 ARIMA program. Time series with no detectable seasonal movements remain unchanged 
from the official series. The official unadjusted series for all-items index, core consumer price index, each of the 
eight major component indexes and three special aggregates (all-items excluding food, all-items excluding food 
and energy and all-items excluding 8 of the most volatile components (Bank of Canada definition)) are seasonally 
adjusted independently. 


Each month, the previous month’s seasonally adjusted index is subject to revision. On an annual basis, the 
seasonally adjusted values for the last three years are revised with the January data release. Since these revisions 
can lead to changes in both the levels and movements of the indexes, users employing the CPI for indexation 
purposes are advised to use the unadjusted indexes. 
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Explanatory notes for tables 


Table 1 The Consumer Price Index, major components and special aggregates, Canada, 


not 


and 


seasonally adjusted 


Table 2 The Consumer Price Index, major components and special aggregates, Canada, 
seasonally adjusted 


1. 


2. 


2005 Consumer Price Index (CPI) basket weights at April 2007 prices, Canada. 
Figures may not add to 100% due to rounding. 


The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels: 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www.bankofcanada.ca/en/inflation/index.htm. 


Table 3 The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, not 
seasonally adjusted 


1. 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


Table 4 The Consumer Price Index, major components and selected sub-groups, Canada, 


not 


seasonally adjusted 


Table 4-1 


a 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Table 4-2 


1. 


58 


In July 2004, the 2001 basket weights introduced with the January 2003 data were adjusted; the weights for 
mortgage interest cost were re-evaluated. 


Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-1539, e-mail: prices-prix@statcan.gc.ca. 
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Table 4-5 


1. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 4-7 


1. From April 2006, Statistics Canada changed its implementation of the price index formula used for traveller 
accommodation. As a result, data from April 2006 are not strictly comparable to earlier time periods. 


Table 5 The Consumer Price Index for Canada, all-items, not seasonally adjusted, 
historical data 


1. | The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on 
these published rounded numbers. Between May 2007 and September 2007, the annual average percentage 
changes in Table 5 were calculated based on annual average indexes that were not rounded. As a result, some 
percentage changes were different by +/- 0.1 from the official percentage change. This problem only affected 
the annual average column of Table 5. 


Table 6 Core consumer price index (CPI) (Bank of Canada definition), not seasonally 
adjusted, historical data 


1. | The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www.bankofcanada.ca/en/inflation/index.htm. 


2. The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on these 
published rounded numbers. 


Table 7 The Consumer Price Index for Canada, major components and special 
aggregates, not seasonally adjusted, historical data 


1. | Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


2. A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


" " 


3. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", 
"fuel, parts and supplies for recreational vehicles". 


gasoline", and 
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4. The annual index level is the average of the 12 individual monthly indexes. 


Table 8 Annual average percentage changes for the Consumer Price Index 
Table 8-1 and 8-2 


1. | The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 9 The Consumer Price Index, major components, selected sub-groups and special 
aggregates, provinces, Whitehorse and Yellowknife, not seasonally adjusted 


Tables 9-1, 9-2, 9-3, 9-4, 9-5, 9-7, 9-8, 9-9, 9-10 and 9-11 
1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-6 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-1539, e-mail: prices-prix@statcan.gc.ca. 


4. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-12 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 
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Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Part of the increase first recorded in the shelter index for Yellowknife for December 2004 inadvertently reflected 
rent increases that actually occurred earlier. As a result, the change in the shelter index was overstated in 
December 2004, and was understated in the previous two years. The shelter index series for Yellowknife has 
been corrected from December 2002. In addition, the Yellowknife all-items consumer price index (CPI) and 
some Yellowknife special aggregate index series have also changed. Data for Canada and all other provinces 
and territories were not affected. 


Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 10 The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and 
Iqaluit, not seasonally adjusted, historical data 


(e 


2. 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


The annual index level is the average of the 12 individual monthly indexes. 


Table 11 The Consumer Price Index and selected sub-groups, by urban centre, not 
seasonally adjusted 


hs 


With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montreal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre's 
expenditure pattern to arrive at each urban centre's all-items index. 


Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montreal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 


22 Ean 
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Table 12 The all-items Consumer Price Index by urban centre, not seasonally adjusted, 
historical data 


1. With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre's all-items index. 


2. Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


3. | The annual index level is the average of the 12 individual monthly indexes. 

4. Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 

Table 14 Average retail prices, monthly, Canada 

1. Prices are expressed in dollars, except for the price of gasoline which is expressed in cents per litre. 
Average retail prices for food, household supplies, personal care items, cigarettes and gasoline 


Table 14 shows, for the current month and the two previous months, average prices for selected food, household 
Supplies, personal care items, cigarettes and for gasoline. 


Prices for these items are collected as part of the regular monthly CPI survey. Prices for the selected food, household 
supply and personal care items are observed in food supermarkets, while prices for cigarettes are collected in 
supermarkets, department stores, drug stores and tobacco shops. Average prices for each commodity are calculated 


as a weighted average of the average prices in the observed urban centres using the population of these urban 
centres as weights. 


The commodities which are priced can vary in quality between outlets or between urban centres. This is the reason 
why average prices are not published for each of those urban centres. Brands and outlets can also vary from month 
to month. Therefore, average prices may not necessarily be fully comparable from one month to another and should 
not be used as an appropriate measure of pure price change through time. A matched commodity and outlet sample 
is used for the CPI to determine the pure price movement of commodities through time. 


Table 15 Inter-city indexes of retail price differentials, as of October 2006, for selected 
groups of consumer goods and services, not seasonally adjusted 


Table 1 5 shows consumer price differentials prevailing amongst 11 Canadian cities situated in all 10 provinces for a 
selection of goods and services at the specified point in time. 
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Price data for the current inter-city retail price comparison table was drawn to a large extent from the price information 
collected for the production of the Consumer Price Index (CPI) for October 2006 (3). Statistics Canada collects prices 
as part of the regular monthly CPI survey for the purpose of measuring price change through time. The number of 
prices collected is sufficient for this purpose at current levels of publication. The CP! sample was not selected for 
the purpose of calculating average price levels and comparing them across regions. No attempt is made to ensure 
that the products selected for the purpose of calculating the CPI are comparable across regions. As a result, the 
number of price quotes that can be matched across cities can be small for some commodities. 


Reliable inter-city price comparisons require that the sampled commodities be identical, or near identical, in 
different locations. This ensures that variations in index levels between cities are due to price differences and not 
to differences in product attributes. 


In order to optimize comparability and to produce this table, price comparisons were initially made by pairing cities 
that are geographically close. This resulted in the following pairings: 


St. John’s Halifax 
Charlottetown-Summerside Halifax 
Saint John Halifax 
Ottawa Halifax 
Toronto Montreal 
Ottawa Toronto 
Toronto Winnipeg 
Regina Winnipeg 
Edmonton Winnipeg 
Edmonton Vancouver 


Within each city pair, price quotations were matched at the item level on the basis of detailed descriptions. Whenever 
possible, the items were matched by brand, quantity and with some regard for the comparability of retail outlets. 


The resulting price level comparisons were then extended to include comparisons between all of the cities, using a 
chaining procedure. 


The weights used for aggregating the various components of the city indexes to obtain the all-items index are based 
on the expenditure proportions of the consumers living in the 11 cities overall. The weights are currently based 
on 2001 consumer expenditure data and price updated to October 2006. The base, for which the index is equal 
to 100, is also the combined city average. Therefore, an index value of 102 means that the prices in that city are 2% 
higher than the combined city average. 


It should be noted, especially in periods when prices are highly volatile, that the timing of price comparison and the 
relative rate of price change occurring in each location can significantly affect city-to-city retail price relationships. 
Since the retail prices used in this study are final prices faced by consumers, sales taxes and levies in effect in the 
various cities at the time of the price comparison can be of importance in explaining inter-city price differentials for 
items or groups of items that are subject to such taxes. 


Shelter, as an expenditure category, was absent from the inter-city index program prior to 1999 because of 
methodological and conceptual issues associated with its measurement. For many products, adjusting for quality 
differences to ensure comparability across areas is relatively straightforward and can be done using traditional! 
quality adjustment techniques. In the case of shelter however, its very diverse nature means that comparable 
matches across cities are difficult to make. Hedonic regression methods were used to adjust for quality differences 
among cities and produce more reliable inter-city comparisons of rental prices. 


A rental equivalence approach is used to construct the inter-city price indexes for shelter services consumed by 
homeowners. Such an approach uses market rents as an approximation of the cost of shelter services faced by 
homeowners. This approach may not be suitable for the needs of all users. For instance, since the rental equivalence 
approach does not represent an out-of-pocket expenditure, the indexes should not be used for measuring differences 
in the purchasing power of homeowners across cities. Furthermore, rents used in the index are those faced by 
existing renters and since the industry is regulated, they may not be indicative of rental prices faced by new renters. 
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Footnotes for table 15 


1. | The weights shown are rounded 2001 basket weights at June 2004 prices for Canada. They are provided for 
illustration only; the weights actually used are combined city weights with adjustments for price changes up 
until October 2006. 


2. Includes the following subgroups: sugar and syrup, confectionery items, margarine, other edible fat and oil 
items, coffee, tea, condiments, spices and vinegar, soup, infant and junior foods, pre-cooked frozen food 
preparations, non-alcoholic beverages and all other food preparations. 


3. While most prices are for the specified month, the rents used are for the 12 months ending in October. 
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Appendix | 


Concordance tables 


Table A 
Vector numbers for the average retail prices for gasoline and fuel oil, by urban centre 


St. Charlottetown Halifax, Saint Québec, Montréal, Ottawa-Gatineau, Toronto, Thunder Winnipeg, 
John’s, and N.S. John, Que. Que. Ontario part, Ont. Bay, Man. 
N.L. Summerside, N.B. Ont./Que. Ont 
PE. 
Regular unleaded gasoline at full 
service filling stations (v735046) (v735056) (v735057) (v735058) (v735059) (v735060) (v735061) (v735062) (v735063) (v735047) 
Regular unleaded gasoline at self 
service filling stations (v735082) (v735092) (v735093) (v735094) (v735095) (v735096) (v735097) (v735098) (v735099) (v735083) 
Premium unleaded gasoline at full 
service filling stations (v735064) (v735074) (v735075) (v735076) (v735077) (v735078) (v735079) (v735080) (v735081) (v735065) 
Premium unleaded gasoline at self 
service filling stations (v735100) (v735110) (v735111) (v735112) (v735113) (v735114) (v735115) (v735116) (v735117) (v735101) 
Household heating fuel (v735149) (v735157) (v735158) (v735159) (v735160) (v735161) (v735162) (v735163) (v735164) (v735150) 
Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask. Sask. Alta. Alta. B.C. B.C. Yalp N.W.T. 
Regular unleaded gasoline at full service filling 
stations (v735048) (v735049) (v735050) (v735051) (v735052) (v735053) (v735054) (v735055) 
Regular unleaded gasoline at self service 
filling stations (v735084) (v735085) (v735086) (v735087) (v735088) (v735089) (v735090) (v735091) 
Premium unleaded gasoline at full service 
filling stations (v735066) (v735067) (v735068) (v735069) (v735070) (v735071) (v735072) (v735073) 
Premium unleaded gasoline at self service 
filling stations (v735102) (v735103) (v735104) (v735105) (v735106) (v735107) (v735108) (v735109) 
Household heating fuel (v735151) (v735152) F ; (v735153) (v735154) (v735155) (v735156) 
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Table B 
Vector numbers of the inter-city indexes of retail price differentials, as of October 2006, for selected groups of 
consumer goods and services, not seasonally adjusted 


St. Charlottetown- Halifax, Saint Montréal, 
John's, Summerside, N.S. John, Que. 
N.L. PEI. N.B. 
All-items (v15939841) (v15939869) (v15939897) (v15939925) (v15939953) 
Food (v15939842) (v15939870) (v15939898) (v15939926) (v15939954) 
Food purchased from stores (v15939843) (v15939871) (v15939899) (v15939927) (v15939955) 
Meat, poultry and fish (v15939844) (v15939872) (v15939900) (v15939928) (v15939956) 
Dairy products and eggs (v15939845) (v15939873) (v15939901) (v15939929) (v15939957) 
Bakery and other cereal products (v15939846) (v15939874) (v15939902) (v15939930) (v15939958) 
Fruit and vegetables (v15939847) (v15939875) (v15939903) (v15939931) (v15939959) 
Other food purchased from stores (v15939848) (v15939876) (v15939904) (v15939932) (v15939960) 
Food purchased from restaurants (v15939849) (v15939877) (v15939905) (v15939933) (v15939961) 
Shelter (v15939850) (v15939878) (v15939906) (v15939934) (v15939962) 
Rented accommodation (v21580949) (v21580952) (v21580955) (v21580958) (v21580961) 
Owned accommodation (v21580950) (v21580953) (v21580956) (v21580959) (v21580962) 
Water, fuel and electricity (v21580951) (v21580954) (v21580957) (v21580960) (v21580963) 
Household operations and furnishings (v15939851) (v15939879) (v15939907) (v15939935) (v15939963) 
Household operations (v15939852) (v15939880) (v15939908) (v15939936) (v15939964) 
Household furnishings (v15939853) (v15939881) (v15939909) (v15939937) (v15939965) 
Clothing and footwear (v15939854) (v15939882) (v15939910) (v15939938) (v15939966) 
Transportation (v15939855) (v15939883) (v15939911) (v15939939) (v15939967) 
Private transportation (v15939856) (v15939884) (v15939912) (v15939940) (v15939968) 
Purchase of automotive vehicles (v15939857) (v15939885) (v15939913) (v15939941) (v15939969) 
Gasoline (v15939858) (v15939886) (v15939914) (v15939942) (v15939970) 
Other private transportation (v15939859) (v15939887) (v15939915) (v15939943) (v15939971) 
Public transportation (v15939860) (v15939888) (v15939916) (v15939944) (v15939972) 
Health and personal care (v15939861) (v15939889) (v15939917) (v15939945) (v15939973) 
Health care (v15939862) (v15939890) (v15939918) (v15939946) (v15939974) 
Personal care supplies and equipment (v15939863) (v15939891) (v15939919) (v15939947) (v15939975) 
Personal care services (v15939864) (v15939892) (v15939920) (v15939948) (v15939976) 
Recreation, education and reading (v15939865) (v15939893) (v15939921) (v15939949) (v15939977) 
Alcoholic beverages and tobacco products (v15939866) (v15939894) (v15939922) (v15939950) (v15939978) 
Alcoholic beverages (v15939867) (v15939895) (v15939923) (v15939951) (v15939979) 
Tobacco products and smokers’ supplies (v15939868) (v15939896) (v15939924) (v15939952) (v15939980) 
Ee ee eee ee 
Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
Ont. Ont. Man. Sask. Alta. B.C. 
All-items (v15939981) (v15940009) (v15940037) (v15940065) (v15940093) (v15940121) 
Food (v15939982) (v15940010) (v15940038) (v15940066) (v15940094) (v15940122) 
Food purchased from stores (v15939983) (v15940011) (v15940039) (v15940067) (v15940095) (v15940123) 
Meat, poultry and fish (v15939984) (v15940012) (v15940040) (v15940068) (v15940096) (v15940124) 
Dairy products and eggs (v15939985) (v15940013) (v15940041) (v15940069) (v15940097) (v15940125) 
Bakery and other cereal products (v15939986) (v15940014) (v15940042) (v15940070) (v15940098) (v15940126) 
Fruit and vegetables (v15939987) (v15940015) (v15940043) (v15940071) (v15940099) (v15940127) 
Other food purchased from stores (v15939988) (v15940016) (v15940044) (v15940072) (v15940100) (v15940128) 
Food purchased from restaurants (v15939989) (v15940017) (v15940045) (v15940073) (v15940101) (v15940129) 
Shelter (v15939990) (v15940018) (v15940046) (v15940074) (v15940102) (v15940130) 
Rented accommodation (v21580964) (v21580967) (v21580970) (v21580973) (v21580976) (v21580979) 
Owned accommodation (v21580965) (v21580968) (v21580971) (v21580974) (v21580977) (v21580980) 
Water, fuel and electricity (v21580966) (v21580969) (v21580972) (v21580975) (v21580978) (v21580981) 
Household operations and furnishings (v15939991) (v15940019) (v15940047) (v15940075) (v15940103) (v15940131) 
Household operations (v15939992) (v15940020) (v15940048) (v15940076) (v15940104) (v15940132) 
Household furnishings (v15939993) (v15940021) (v15940049) (v15940077) (v15940105) (v15940133) 
Clothing and footwear (v15939994) (v15940022) (v15940050) (v15940078) (v15940106) (v15940134) 
Transportation (v15939995) (v15940023) (v15940051) (v15940079) (v15940107) (v15940135) 
Private transportation (v15939996) (v15940024) (v15940052) (v15940080) (v15940108) (v15940136) 
Purchase of automotive vehicles (v15939997) (v15940025) (v15940053) (v15940081) (v15940109) (v15940137) 
Gasoline (v15939998) (v15940026) (v15940054) (v15940082) (v15940110) (v15940138) 
Other private transportation (v15939999) (v15940027) (v15940055) (v15940083) (v15940111) (v15940139) 
Public transportation (v15940000) (v15940028) (v15940056) (v15940084) (v15940112) (v15940140) 
Health and personal care (v15940001) (v15940029) (v15940057) (v15940085) (v15940113) (v15940141) 
Health care (v15940002) (v15940030) (v15940058) (v15940086) (v15940114) (v15940142) 
Personal care supplies and equipment (v15940003) (v15940031) (v15940059) (v15940087) (v15940115) (v15940143) 
Personal care services (v15940004) (v15940032) (v15940060) (v15940088) (v15940116) (v15940144) 
Recreation, education and reading (v15940005) (v15940033) (v15940061) (v15940089) (v15940117) (v15940145) 
Alcoholic beverages and tobacco products (v15940006) (v15940034) (v15940062) (v15940090) (v15940118) (v15940146) 
eg ple beverages (v15940007) (v15940035) (v15940063) (v15940091) (v15940119) (v15940147) 
Tobacco products and smokers’ supplies (v15940008) (v15940036) (v15940064) (v15940092) (v15940120) (v15940148) 
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Your online source for information on the economy 


Canadian Economy Online 


Canadians want to know: 


> Are we better off this year than last? 


v 


Where does our money come from and where does it go? 


Vv 


What are the consequences of inflation? 


> How big is the government debt? 
FREE current and historical economic indicators 
Visit and see what's available at the national, provincial and territorial levels: 


> Unemployment rate > Labour Income 


> Population > Gross Domestic Product (GDP) 


Vv 


>» Exports and imports Inflation rate 


> Federal debt > Retail sales 
> Housing starts > Manufacturing shipments 
ae Cee ee er A 

Composite leading indicato1 and more... 


Canadian Economy Online gives you useful statistics along with analyses that can help put the 


data into perspective. 


wWww.canadianeconomy.gc.ca 


It’s relevant, accurate, objective... and Canadian, eh! 


fel 
Bel Severment Goworement Canada 


The Consumer Price Index 


This publication presents the highlights and analysis of the movement of the Consumer Price 
Index (CPI) and its components over the month and year proceeding the reference period. 
It also provides a range of the most’ recent tables‘and graphs on the Canadian CPI: 


Detailed CPls are published simultaneously for Canada, the ten provinces, Whitehorse 
and Yellowknife. In addition, some information is available for some cities across Canada. 
The Consumer Price Index for a given month is usually published in the third week of the 
following month, and it is not revised once it has been published. 


The CPI is an indicator of changes in consumer prices’experienced by Canadians. It is obtained 
by comparing through time, the cost of a fixed basket of goods and services purchased by 
consumers. Since the basket contains items of unchanging or equivalent quantity and quality, 
the index reflects only pure price movements. 


The CPI is an important indicator of how the Canadian economy is performing. This index, 
used by governments, businesses and private citizens, can affect interest rates, taxes, wages, 
pensions, and many other monetary transfers. 
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